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ABOUT
THIS
REPORT

FRARE

Being one of the industry leaders, LAWSGROUP has been dedicating extra effort to
sustainable management in Environment, People, and Community. As one of the
celebrations and corporate initiatives for its 40" Anniversary, LAWSGROUP has
launched a 15-year plan as a long-term strategy and action plan to fully implement
Corporate Social Responsibility and Sustainability within the whole Group.

This report is the first chapter of the 15-year plan, which starts from “The Challenge” -
a stage to revisit, review, and revamp the Group’s existing sustainability policies. The
report contains a full year data between January 1 and December 31, 2016 collected
from our four streams of business operations: Textile Manufacturing, Sweater
Manufacturing, Retail and Property Investment. It highlights the progress of our
sustainable management in 2016, and also illustrates the framework of our 15-year plan
till 2030.

For news on our sustainability initiatives and further resources, please see our website

=
(4
(0]
o
w
o
=
ac
=
o
)
(0]
()
<

at www.lawsgroup.com.
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CEO’S STATEMENT & THE 15-YEAR PLAN
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CEO’S
STATEMENT

THREHEREA

=

Being in the industry for more than 4 decades, we
witnessed the transition and development of
Corporate Social Responsibility (CSR) in different
countries  with  our investments. Nowadays
companies from all around the world are evolving
from simply implementing care initiatives for
environment, society and people, to advocating for
global solutions to issues in climate change, equality

and human rights, education, poverty and more.

To stay at the forefront of this global progress, we
decided to launch a 15-year plan to revisit our
existing CSR model for a long-term sustainability.
This 15-year plan will serve as a blueprint and
framework of all our CSR activities till the year of
2030 — from basic
long-term sustainability strategies, CSR will become

low-carbon initiatives to
a fundamental strategic priority of our business
moving forward.

In 2016, our Group was recognized by different
International Standards and Awards for the success
in reducing GHG emissions and conserving Energy
and Water Use, different
breakthroughs in Charity Event, Talent Development,

there were also

Culture Promotion and Community Work. All these
achievements rely on the close communications and
teamwork, and the extra dedications from all
departments. | am confident that, with the new
15-year CSR Initiatives, we will be able to evolve
further and give back to our people, to our society,

and to our world.
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“IT’S TIME

TO CHALLENGE
THE STATUS QUO”
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The 15-year Sustainability Plan

Unconsciously

Consciously

THEFTHFBRESD

Consciously

Unconsciously

Reactive Reactive Proactive Proactive
M [EIRE BEHMEIFE BEHMEH EEFMESE)
v v v v
A
STAGE 1 STAGE 2 STAGE 3
Organizational Challenge Implementation Sustainability
(izirfJE;;y P ER B PEE B=PEER
AN=IDS oafs I = -
PRERIRAK Bigia AIFHER R
2016 2020 2026 2030
Systemic « Review and revisit current « Translate vision into action, ¢ Anticipate future needs,
Challenge sustainability plan, policies embed sustainability into build long-term partnerships,
B and facilities operational units, and and foster innovation
> @reeie fEw UsETREBly relinquish central control
vision, targets, measures -« Evaluate results delivery
and policies and calibrate the sustainability
plan
- EERRALEMEEMT - BESELHTE, LiFtE - BEEREE BiURREME
ZETE IR ER B PESFHPREREENE BRI HE BN R AT
N AREBEHFIPBEZENT
- BlEFH AR S EEES )
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HEE
Vernacular Data > Information > Knowledge > Insight > Foresight
S EEREA ik ER 58 RiR =5
*Adapted from the research model by Christoph Lueneburger and Daniel Goleman published in “The Change Leadership Sustainability Demands”
May 17, 2010, MIT Sloan Management Review #
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{-} LAWSGROUP

MANUFACTURING MANUFACTURING RETAILING PROPERTY CSR
(Sweater) (Textile) & INVESTMENT (Fashion Farm Foundation)
FELBE g E EE WMEBRRRIRE tEHEEMT
bread n butter LAWS PROPERTIES
& uta 4> LAws TEXTILE & m

# EAGLE’S EYE PROPERTY MANAGEMENT

FASHION FARM FOUNDATION
4} BONKY PARKING

Founded in 1975, LAWSGROUP has soon become one of the leading apparel manufacturers in the
world and stands as a major player in the industry for decades. As one of the leading suppliers to the
world renowned fashion labels, LAWSGROUP builds its reputations on optimizing cost, quality and
turnaround time in today’s fashion markets.

With its success in the supply chain management solutions, LAWSGROUP has further expanded its
businesses and investments to Retail and Property Development in the 1980s, including but not
limited to the operations of chained fashion and lifestyle boutiques, development and management
of Shopping Malls, Office Buildings, Parking Lots, Co-working Spaces and Serviced Offices, and other
global investments.

LAWSGROUP currently employs more than 20,000 staff, with offices, factories and retail shops
around the world.

BEEBRANN—HAERE, MR TE R E RN EEMAT, B2 (ERRANLEE R SEBRN+E./E5
EFESNRKREEEMERETEE BREBRRHEBLEENE REREERE, LURRESEETRIS
ZER,
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RREBIRNEAR20,0008E8T, HMHRERZERAE. BEREEET.
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CORPORATE CULTURE

CORPORATE

CULTURE
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VISION To have LAWSGROUP apparel in every closet

FE= R KEEN KRR S —EXIER

MISSION To become a premier global fashion conglomerate, with

Fa a relentless approach to innovation, design, and quality
BRIEHAE R RRBENE, ATBRNEREEER

VALU ES HAPPINESS Positive Thinking with Strong Passion

L EE R BB M AIL
INTEGRITY High Ethics with Effective Communications
SIS BIFB T A SRS

o

TEAMWORK Group Cohesiveness
EIBcFE 0 DERRT

(a LAWSGROUP initiative) #

GLOBAL
PRESENCE
B BE 2 B
VISION
a ¥ 14
CORE BUSINESSES COUNTRIES/REGIONS
EEHEH B/ E
+2 20,000
WO V2 , SINCE

STAFF BlE

1975

] | ] *: * 7P
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SPAIN FRANCE  GERMANY SWEDEN BANGLADESH MYANMAR VIETNAM MACAU HONG KONG  CHINA TAIWAN ;gg;: JAPAN
gl EE ZE EhEd FhnHz fEt fiite) Pl 5 E] = EEE EEN
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OUR CSR 4 CORE
MISSION STRATEGIC
CEHBEEES AIMS
MK % BS B 42

=

TOGETHER
FOR A
BETTER
FUTURE

{-} LAWSGROUP

passion for fashion

LAWSGROUP has been dedicated and committed to its Corporate Social Responsibility (CSR) to creating
a harmonious business environment, and maintaining a high ethical standard of operations in its
manufacturing facilities for more than three decades.

Over the years, LAWSGROUP lives up to their CSR Initiatives with strong commitment by supporting the
development of fashion industry, funding charitable causes, promoting sustainability, ensuring a safe and
fair workplace, and nurturing new talents.

The Group has also launched its first charity fund in 1987, with over US$27 million of donations in setting
up schools and scholarships in Hong Kong, China and the United Kingdom, together with charity
undertakings to promote Art, Culture, Design, Creativity and Innovations.

OUR CSR MISSION

Today, with a more diversified business portfolio, LAWSGROUP has put CSR as its fundamental strategic
priority and further refined it into 4 Core Strategic Aims for a long-term and sustainable growth.

Committing
to People
Innovating Development and a Safe,
BREE—BEAGEITEROEMEEARE=TF, HRANEMENSHRIE, LKA TS EEEENRERE. for the Future Sjir Limld Healthy
orkplace
= A = AN = Ht+ > > \ o %EE%EKEE\U%% s v o A
LER BREENRSEEBERNHTOLME ST SFEXHRELRE SYEETY BETFERE BZ i EEBAF I EREE.
LLEN T TEBIBUREERINAT, ’AM?)%@EEE@
Investing LIFERE
EEFRIB/ERUEEZELES, ESHIBHL2TF/ESEARE S PTERNMREERIISREESS, UK in the
TS EHB B, L. RET A ERAIF B RSZEER, Communities

- - Rt BB
NESH BEFEINEBER BREER M2 ECETHAEENZOER, WiREI KM AKEERZ, LU
ENRZENAFENEE,
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MINIMIZING
ENVIRONMENTAL
FOOTPRINT

D R IE R B

OVERVIEW OF LAWS TEXTILE

{-} LAWS TEXTILE (Textile Group)

LAWS TEXTILE is one of the leading apparel manufacturers in the world with an annual
production capacity of over 150,000,000 pieces. LAWS TEXTILE has multiple manufacturing
plants in China, Vietnam and Myanmar and is certified with the ISO 14001 Environmental
Management System since 2004. The factories are awarded with LCMP Gold label by WWF
and are also complied with other international standards such as SA 8000, GSV, GOTS, SQP
and WCA, in recognition of their chemical control, fire & structural safety, and protection
against child labour, etc.

EALIIREREENET—EEEE, BRHBNEEESE50,000,0004, BEFREKH BN
HE R NEERE ZERE, B2004EEERIBEEERM 1SO 14001 R, RRBE /MY T
RERES (WWF) BEEmMEESTSE (LCMP) £, URERFEMBEEZESIE SA 8000,
GSV, GOTS, SQP RWCA, SRR 2Rz EREEEE 22 MR I FERE TBERS,

WWF % " oaS

aC TEx,
o= Yo

0005 cartitied by CERES. -019m
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ANNUAL

OVERVIEW

FEME

REDUCED ‘A HHM O

1,776 <.

of CO_e emissions

AW HILRER (CO,e)

while produced goods are increased by

%aﬁ%ﬁﬂ 30 %

| TR

121,306,791,

of Energy Use

FERMSHAESE

CONSERVED 45 571

of natural gas
UFRRAREE

N

0122120,336 -

of Water Use

MAARAK




MINIMIZING
ENVIRONMENTAL
FOOTPRINT

DR IE R B
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ENERGY SAVING FROM SEWING MACHINES
1iE & ) #% o BT 8E

ENERGY SAVING FROM
LED LIGHTING

¢ LED /5 H Eh 8E

ENERGY SAVING FROM
EVAPORATIVE COOLING PAD

1 K B3R B R Rt P BT AE

REDUCED #4* 472 O

463,000 ...

of energy use

FRNSHRER AW_SEHRES

LAWS TEXTILE - ENVIRONMENTAL MEASURES
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301 -4 metric tonnes

of CO,e emissions

(COe) ZHEm

Replaced traditional Clutch Motors with Servo Motors in sewing machines, which saved 79.7%
(or 463,000 Kwh) of energy use and reduced 301.4 metric tonnes of CO,e emissions.

MEREARSEFEZENRERESFE, BEHE79.7% (80 463,000FF/NE)HABEE, LEFR
DHER301 4R FLHRE R (CO,e).

REDUCED #4* 452 O

204,880 ...

of energy use
FRNSHAES

133-4 metric tonnes

of CO,e emissions
AWE_SEixEE (CO,e)ZHK

Replaced 28W T5 fluorescent tubes with 16W LED
lighting which reduced energy use by 42%. At the
same time, traditional 250W light bulbs were replaced
with MTOW LED lamps and saved 56% of energy use.
Altogether it saved 204,880 Kwh of electricity and
reduced CO,e emissions by 133.4 metric tonnes.

LL16W LEDBEAR EEAI28W TSBEET S HEE42%, [
BELLTTOW  LEDEE BTN 250WIE 2 HTBE5 6%, B8
TEHEIE 204,880 F FU/NRHIREE, WA HERN133.41
ME— S LHRE 2 (CO,e).

REDUCED #4* 47 O

210,000 ...

of energy use
FRMSHAEE

1 4 1 metric tonnes

of CO,e emissions
AM_SERESE (CO,e) ZHEM

Installed Evaporative Cooling Pad and saved 39% (or
210,000 Kwh) of energy use, as compared to
traditional air-conditioned workspace. At the same
time it reduced 141 metric tonnes of CO,e emissions.

TEKERRRR, HEERA SR TIFEEBEEHEER
39% (3 210,000 F E/NEFASE2), BRI HEBIAR
ME—SMLHREE (COeds




MINIMIZING
ENVIRONMENTAL
FOOTPRINT

DR IE R B

)

RESOURCES SAVING FROM STEAM RECYCLING SYSTEM
MERAEBRRBTPEEER

LAWS TEXTILE - ENVIRONMENTAL MEASURES

Adopted Steam Recycling System to fully utilize the heat and steam produced. At the same

time, it helped condensating water back to the boiler and reduced coal and water
consumption.

N

LEZGA BRI, FIFRAZOREREAEEBN N ZAIRIEK, B [EE R /5 K LUR D IR R K KB A
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HEAT LOSS REDUCED BY ISOLATORS
) P B 20 A D B BE T R

All the steam pipes are wrapped with heat isolators to minimize heat and steam loss, which indirectly reduced energy
use and CO,e emissions from the boiler.

KRB ZAEE S LIREMRLURD BEE MR RFITIRRE, WA IBIEMFEEE R — ALK E BN,




LAWS TEXTILE - ENVIRONMENTAL MEASURES

MINIMIZING

ENVIRONMENTAL

FOOTPRINT
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ENERGY SAVING FROM

STEAM WASHERS
M B2 R E R EDRE

REDUCED EMISSIONS BY
SOLAR HOT WATER SYSTEM

| A3 X 5 e 2R K 25 I8 BE

REDUCED MANPOWER FROM

AUTOMATIC CUTTING MACHINES

LBE&E&KBRE AN

Adopted new Steam Washers with combined washing
and drying processes to reduce energy consumption
and operation time. All Steam Washers are connected
with individual valves to minimize steam loss and
energy consumption.

ERERNE S, SRR MR 2 LB RE N IR 1F
el R PR 2R Atk LB RIPT, B AR ER
KRR MBERERE.
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REDUCED #2 O

4 1 3 metric tonnes

of CO,e emissions
AW_SERESE (COe) ZHM

—

Solar Hot Water System was installed in staff

residence. The total 714m? of solar panel helped
reducing 413 metric tonnes of CO e emissions.

RETEEREXGEERKES, K714 F 5 KNKXIGERE
R A13 M A LHREE (CO,e) ZHFI,

Adopted advanced Gerber Automatic Cutting
Machines, which not only improved cutting accuracy
and product quality, but also reduced potential yield

loss and 40% of manpower.

SIASER Gerber BB B R KB, NMERXKIZESHEHAIE
MR EERRE, BAREEERRKREE40%HA
7o

IMPROVED PRODUCTIVITY BY
AUTOMATIC HANGER SYSTEM

NABEmERBRREAER

Automatic Hanger System was installed to improve

logistics between different working stations, and the
overall productivity and efficiency.

FhEEFRERR, MEREEWRAREEREZZEE,
FRRABRESBNITIFNE,

420



MINIMIZING AWARDS

ENVIRONMENTAL WATER SAVING BY & ACCOLADES
FOOTPRINT WATER RECYCLING SYSTEM P
B RARG FMAFKBRRKRD AK
Over the years, LAWS TEXTILE has been dedicating extra resources to fulfill and comply with different
@ International Standards in Environmental Protection, Chemcial Control and Sustainability:
Adopted Water Recycling System which recycles ZER, BEHB—BRIGENERLUBRTERERFRE. L2 REH HaFEZ RN A BRI ZE:
water collected from washing machines and domestic
ENERGY SAV|NG BY sewage for flushing toilet use, saving 1,700 tonnes of =
AIR SUCTION SYSTEM Water every year. T CERTI‘FIEJ\T::j_Fﬂ’.c.:JHPLIANcE CERTIFICATE OF COMPLIANCE
=E ¢ e AN N o L - v e
DL BR 8 == 5| JR NH & A A ABBREE, IR B AR RS, 1R -

R@EE AR AR ER. SFEHEE1,7002M 2 K,

REDUCED % O

7 o metric tonnes

of CO,e emissions
AW _EIEiREE (COe) ZHM

GOTS Certificate GOTS Certificate

A

LAWS TEXTILE - AWARDS & ACCOLADES

IMPROVED ENERGY EFFICIENCY
BY USING HUMAN SENSOR

A A B8 FE IR T 6k R R 3

ISO 14001:2004 Certificate SA 8000:2008 Certificate

LA
RECORD OF PARTICIPATION

K+K Fashion Ca, Ltd

Installed LED lighting with human sensor along
different passages to improve energy efficiency.

I E ERIEE 2 25 A\ B R FELEDJE LURF REIR %o

All sewing machines are integrated with compressed
air suction system, replacing individual motors to WCA Award
extract unnecessary threads. It saved 35% of energy

use and 70 metric tonnes of CO_e emissions.

S SIS F RGBT IR, BB ELEE R
SHIRTE, —HHEISNHBRILHD 700E - LB
H R (COLe) HHM.

Social Insurance Award Labor Union Award Tax Award
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OVERVIEW OF LITA

MINIMIZING
ENVIRONMENTAL
FOOTPRINT

D R IE R B

4‘} LITA (Sweater Group)

As a key player in Knitted Sweater Manufacturing, LITA is one of the pioneers which fully
utilizes computerized knitting machines in the manufacturing process. With over
250,000 sgm site coverage of manufacturing plants in both China and Bangladesh, LITA's
total annual production capacity is over 48,000,000 pieces. On top of that, two new factories
in Bangladesh and Vietnam will start production in 2017/2018.

LITA is certified with the ISO 14001 Environmental Management System and the Social
Accountability 8000 (SA 8000) International Standards. It is also recognized by WWF with
the Platinum Label under the Low Carbon Manufacturing Programme (LCMP) - the highest
level of award within the scheme. In addition, LITA received other awards and accolades such
as the Hong Kong-Guangdong Cleaner Production Partner Recognition Scheme, PA.C.E. by
GAP, ISO 9001 and more.

FAELRERNEEE, XtHERET —HeEERAER LR EERD. RPEAMANE
INAIER G 3£250,000F 5 KN TXEE LUK #81848,000,0004 2 #FE 8, FRibz 9 mEZR A
AN R R BV HT RS TR 1R 2017/201 8RR

XHEBDSEBIRIREERM 150 14001 Bt & SERAESAS000F R RER5E . Mk Rk iR EA
E&£&(WWF) R EREEST 8 (LCMP)Ea Rk ANE 2, Wk EFEMEREEEBEEBR
A ENHIREEETEI . GAPBITP.A.CEGTEI I XISO 900145,

LCMP
PLATINUM

j

©

oy

&
a
w
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ANNUAL

OVERVIEW

FEME

REDUCED i@ 8kt O

4,886 -,

of CO_e emissions

AM_HILRER (COe)

while produced goods are increased by

%u%é%}%ﬂ 20 %

| O

227,031,142 .

of Energy Use

FERMSHAESE

CONSERVED 55 600

of natural gas
UFRRAREE

249,588 .

of Water Use

MARAK
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LITA - ENVIRONMENTAL MEASURES

MINIMIZING

ENVIRONMENTAL

FOOTPRINT

D R IE R B

)

ENERGY SAVING FROM
SOLAR HOT WATER SYSTEM

F B K 5 6 2 oK 2= B &E

REDUCED #4 47 O

630,000 ...

of energy use
FRMSHAESE

450 metric tonnes

of CO,e emissions
AW EEiRE R (CO,e)ZHK

Solar Hot Water System was installed in staff
residence, which saved 630,000 Kwh of energy use
and reduced 450 metric tonnes of CO,e emissions.

REIESREANGRERKES, BBEE630,000T F/E
HWABEURED450 M _FLIEE (CO,e) ZHIN,
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EMISSIONS REDUCTION BY
NEW BOILER SYSTEM

LU B oK Z 8 iR BE

REDUCED EMISSIONS BY
NEW WEAVING MACHINES

) PR #h B ek B R D BE R

IMPROVED PRODUCTIVITY BY
AUTOMATIC HANGER SYSTEM

LEmBRREAESE

REDUCED 5%

30% of CO,e emissions

—SitixEE (CO,e)ZHM

Replaced traditional boiler with Air-to-water Heat
Pump, which conserved 30,000m?® of natural gas and
reduced 30% of CO,e emissions in comparison.

D Ze R Bok as UV E B ZKER IR, &5 30,000375
KR ARIMARE R 30% —ELHE R (CO,e) ZHE.

REDUCED #4 47 O

50% of CO,e emissions

CEILBEE (CO,0) ZHm

Adopted new weaving machines which comparatively
conserved more than 40% of energy use and reduced
50% of CO,e emission in the manufacturing process.

SRR, REERIZETEIEEIB40%[EREE WAL
BD50% A LikE & (CO,e) 2Bl

Installed Automatic Hanger System, which not only
enhanced the Workshop Floor Efficiency by 50%, but
also improved the Overall Productivity by 15%.

FEBF AR, MER TIFEBEA BXRIEA50%, B
EEEESIEMI5%.
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LITA - ENVIRONMENTAL MEASURES

MINIMIZING

ENVIRONMENTAL

FOOTPRINT

D R IE R B

)

ENERGY SAVING FROM
NEW AIR COMPRESSOR

UHZEBREERRRE

ENERGY SAVING BY
LED LIGHTING

HALEDEEHERAE

RESOURCES SAVING FROM
STEAM RECYCLING SYSTEM

FRAZXAEKRBEHEER

IMPROVED WORK EFFICIENCY
FROM BUILDING DESIGN

€ K48 B BT R FH 3K

REDUCED #% {5

°/ of energy use
30 o HE=s

Replaced Piston Air Compressor with the more
efficient Rotary-screw Compressor, which saved more
than 30% of energy use.

DB MM BTN EBEREUERN B, 58
30%HEE,
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REDUCED % 4%

951,552 .

of energy use

FRNEHREE

Replaced 4,000 pieces of 36W T8 fluorescent tubes
with 2,000 pieces of 16W LED lighting, which saved
951,552 Kwh of electricity.

42,000 2 16W LED#EE4,000236W T8ES, 1A E
£3E951,552F /B,

Adopted Steam Recycling System to fully utilize the

heat and steam produced. At the same time, it helped
condensating water back to the boiler and reduced
total coal and water consumption.

EAKARIMCRIR, FIRZITERFAEBMEABIE K, RO
WS B 7 K LUBL D R Ko 7K BIRBE A

Buildings are connected by bridges to enhance
inter-department logistics and improve overall Work

Efficiency.

REXE 2 EERRXAE, B8R PIRE FIR B I i1 2
- ARSVEN
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AWARDS
& ACCOLADES

BIH KR l

With its extra effort in Carbon Emissions Reduction, Energy Conservation and Chemical
Management, LITA is awarded with the highest level of “Platinum Label” under the WWF’s

LCMP Scheme, together with other international standards. LOUP
BERDIRBE. TR 2 mEE EMES ), KRG R BAE 2 S (WWF) 18T [MEkK LUUP CERTIFIED

SLEFTEI(LCMP) RN T B2 | & &85, UREMEFRERE, CERTIFIED Sadion FeSaramne

LOOP T3t F F MAEE W AIHE ., RERDE L MHBIR
LOOF is o WWF initiative o reduce carbon emissions in office operations
WEHYE Label no. 2014-024

B9 R A
WWF Low Carbon Manufacturing Programme (LCMP)

Laws Fashion Group Limited

R EARAT

{LOOP C 25/F, 32/F, 35/F & 36/F, Laws Commercial Plaza, Kowloon)

AV 2018 £ TR
foe the paried of B 0 November 2018

Y

IS014001 CERTIFICATE

LITA - AWARDS & ACCOLADES

1ISO 14001:2004 Certificate 1ISO 9001:2008 Certificate SA 8000:2008 Certificate SA 8000:2008 Certificate

SUPER PERFORMANCE TEXTILE (SHEN ZHEN) CO., LID.

8 EXTILE {SHEM IHEN) €O, LTD.
BRI

Pure New Wool Certificate Wool Rich Blend Certificate HK-GD Cleaner Production
Excellent Partner
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COMMITTING - CORPORATE
TO PEOPLE & , i CORE
MWORKPLACE VALUE

OSSR T 1 5 5 0 R BB
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HAPPINESS %

INTEGRITY Gif
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* Positive thinking * Ethics
Tatm RN BUFHZERsr

* Passion « Effective Communication
VY BRER

TEAMWORK =¥

* Group Cohesiveness
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HIT LOGO DESIGN CONCEPT
HIT iR 35 s st R

“hit”in lower case and script font type to show an energetic image
with passion for fashion.

e The Letter “I” resembles a human figure, representing our staff
upholding the corporate core values of “Happiness, Integrity and
Teamwork”, and our emphasis on human capital.

® Anempty “i” implies the message of “empty your cup” - reminding our
staff to embrace changes positively and learn something new with an
open mind.

(a LAWSGROUP initiative) 4'}
o LIRS RMATE h it RERKXEBE S LU B 5 BB,
o "FPHFABAFER BRERABUARKNER, THHABTETEESR
ZORPS NEEYSEE SR A(SE 34 oS

s ZOMIFRERIEHOEINEE RESTERERFAREEDNEE,
EOSEB W EZHEN.

» -~
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HUMAN CAPITAL MODEL

» Clear Career Perspective

» Competitive Package and
Staff Benefits

* Seeding in Educational
Institutions

* Management Trainee
Programme

< AEREER TIEEIR
- BERSIFENF0ER
- EARHERBEIE

A

- SRR

As emphasized in the “HIT Culture”, Lawsgroup puts human capital as first
priority and devotes extra effort and resources in Recruiting, Developing

and Retaining staff.

0 THIT X b e, MECEBEBRE T, MARK, RIRBAEERNBE.

BBERREREAT,

DEVELOP & MOTIVATE TEAMS
18 B R RN B X

« Internal Training Programmes

*«HIT Training

*“The Leadership Challenge” Training

e i-Program

* Team Building Campaigns

* Qualifications Framework (QF)

» Mid-year and Annual Performance
Reviews

- AEREFIETE

« HITER S EIEF

- (g )

«i-Program BEZ5t&|

- EBCRRES

- BFEZRIE (QF)

« FREFERITTZEF IR
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RETAIN HUMAN CAPITAL

REATEX

* Happy, Safe and Healthy
Working Environment

* Willingness to listen to Staff’s

feedback and revert
* Flexible Working Hours
» Corporate Branding

* Employee Relations

« REE T2 MR TIFRIR
- R CES TAVES

« S MEEY T AERGRS

< RERMAE

- BERIREEN

One of the key People Development initiatives is to motivating staff and devoting resources to Continuous Learning.
In 2016, a total of 27 internal training programmes were organized, in which 40% were designed for Group Back
Office staff and 60% for Frontline Operations Staff (Factories & Retail Shops):

Hp—ERRNATRBRRRER/ABFIHHETHHESRERERE, £EMR2016E— 12T 7T ERNIIEIIGE, H+
MR AREE T MR, AN SRAAEIRE TR (SR THRATEREE)

FRONTLINE
OPERATIONS STAFF

RIAREERT

BACK OFFICE STAFF
‘’E}ET

All internal training courses and programmes are tailor-made for different staff based on their Positions,
Seniority, and Job Responsibilities:

FrEAEREIIFt 8 REREE R AR E THNEN. EFRTFBESFE MR

44%

Corporate Customer Services Induction / Professional / Leadership Soft Skills
Culture & Sales Orientation Industry-specific
BEL BEERBREE AR AN EEyErTigesEll HERE Hith#ge

$ 50



THE LEADERSHIP CHALLENGE
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THE

X LEADERSHIP

CHALLENGE’

(a LAWSGROUP initiative) #

One of the core training programmes is “The Leadership Challenge” (TLC), founded by
Jim Kouzes and Barry Posner in 1982, highlighting five fundamental practices emerging to

leadership achievements which are in-line with our “HIT Culture”:

Heh—EROEEFIETEI AT TLCREE S, B)im KouzesF1Barry Posnerf?1982F 811, EEENEF
EEEAAFERBRERNIHIT XL FEME:
HIT CORE VALUES TLC PRACTICES

» Passion at work
* Proactiveness (T:.TEA.IJFL'E?EGSE
» Stay Positive when

facing Challenges
< HTIEEUL
< FEIME
- EH BRI TEIRARE

ENCOURAGE
THE HEART

* Honesty
* Ethical and Effective Communications
- FifE

- RIFEZEIR T BN ER

TEAMWORK
Elle Lrts

ENABLE

OTHERS TO ACT

* Team Cohesiveness

- BB ER
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HIT LEADERSHIP TRAINING
HIT 58 & 71 & 5

Since 2012, LAWSGROUP has started “HIT Leadership Training” with over 20 programmes organized for all staff,
including seminars, interactive workshops, sharing sessions, group outing and team building events. Starting
from 2014, the training has been strengthen by adopting “The Leadership Challenge” materials, with other
internal collaterals to enhance and reinforce the training results.

B2012%F, Z#REEMET THITREJEIEE, APrEETEM 7 BB20REIRE, 2EANE. BB ITFE. 5
ZE ZREREKRRESE, MA2014F5M0n, SFEEER T ITLCEEN INMENREI, LESARARNKEE
am 05838 5138 R

Iy

LAWSGRouP
Y the FUTURE =™

2013 - HIT the Future

2015 - HIT with TLC

Post-training Follow-up
15 3N 4% BR

& & . 8]| . @ 80
* DI;LDGUE EXPERIENCE SOUARE
By D0 it
= -
-

4% LaWsGROUP * Recap & Review o W O RE N S h
2016 H.L.T. * Sharing Sessions NEE
LEADERSHIP TRAINING » Feedback Collection NEER

It - ciaiocus experRiENCE

2016 - HIT @ Dialogue Experience

# 38



QUALIFICATION FRAMEWORK & MANAGEMENT TRAINEE PROGRAM
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Qualifications

Framework

QUALIFICATION FRAMEWORK PROGRAM (QF)
EERE (QF) 5 &

MANAGEMENT TRAINEE PROGRAM
EEEIEEE

For the long-term development of operations staff, LAWSGROUP has joined in the Qualification
Framework (QF) Program, organized by the HKSAR government. Staff with certain seniority will
be enrolled for the Recognition of Prior Learning (RPL) assessment and receive formal
recognition for their knowledge, skills, and experiences acquired beyond pure academic
training. In 2016, a total of 25 retail frontline staff successfully received QF Level 3 and Level 4
recognitions.

ARENREINRAZE, RREERN T HEFHTREBMELNERELRE (QF) 518, ~EH
—EEENESTETIBETERERY (RPL) J, SHEMFIBTTRAMB. K KSR, BT EERS
MBI BB ZEER AT B ARG, MR 20165, BEEEAE 252 ASRISQF 23RN EB4RETE,

Staff recognized by the Qualification Framework Program
RIEERE R ERE XD EENET

, _— E i -
T T P = = e -

LAWSGROUP’s CEO Mr. Bosco Law also sits in the Industry Training Advisory Committee to help promoting the program within the industry
SETBRBBENCTETRS2RIEERE I RITEGIFEHAEZS S, B INERZBE
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The Management Trainee Program is designed to accelerate the growth of
potential university graduates and train them up to middle management within the
Group’s manufacturing unit in mainland China. The whole program scratches for
24 months. Every trainee will have equal opportunities to rotate among different
departments, and receive on-the-job training and mentoring by senior staff to get
familiarized with the business culture and operations.

The Management Training Program Committee is monitored by different business
departments including representatives and mentors from Manufacturing
Operations, Human Resources, Learning & Development to facilitate the training
progress and assessment.

EEEIIEFAEEEREEREARERXE, WEMAETIRATEEEAS A5EE
TR E RN RIS R, REREA24ER, SESEHEHATFARAMFIER, I
HASRE TEERIEIINES, SHAERABTELNEER,

BEFHEREFRMPINKERNEEEZECEE, SREREXANERB.EBR
AR, LURHE TR Mg FIERE

INDUCTION JOB ROTATION FINAL PLACEMENT
AB BT RIS HAI R HE

» Orientation

* Familiarization with
Business & Corporate « Competency-based

Culture

o RN

- ABEBRAMBEIL « BESERE R

* Job rotation to different
core business departments

e Attachment with assigned
business units for in-depth
learning and development

development program

« Comprehensive
understanding of business
structure and operations

« RARROEPIE TIF - WL BRI B EB B R
S2BNEER

« BT REBIENE BRI
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P.AC.E.

PERSONAL ADVANCEMENT & CAREER ENHANCEMENT

(P.A.C.E.) PROGRAM

B8 A 12 7+ £ B 3% 3% & (P.A.C.E.) 51 &

Initiated by one of our key clients GAP, the P.A.C.E. Program is targeting female factory workers,
with the aim to help them gaining the skills and confidence they need to advance at work and
in life. In 2016, there was a total of 31,230 hours of training in the following areas. LAWSGROUP’s
P.A.C.E. Team also received “The Best Communications Award” and was invited to host the

P.A.C.E. seminar for the Greater China Area.

* Communications

* Time & Stress Management

P.A.C.E. PROGRAM & i-PROGRAM

* Problem Solving & Decision Making

* Water, Sanitation & Hygiene

RIERETE EATRAREERE D,

General & Reproductive Health
Execution Excellence

Financial Literacy

Legal Literacy

REEHEP—EZEZEFGAPRE, PACESIHBRIMIFNLMEET, SEEMMMAESILIEA
EXE20165F, BEEEELUT R EEEHEET 731,230/ N\ Ea055

dll. BEEENPACE BREEFCAPEENSEBBR |, REATHPACE KPEMERHFE,

3k ]

- BRRREERERBEN
- KERBHER

- RIBEEAGE
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- TELMHRER
- I03REITAI

- BRI

- IR

//-Program

i-PROGRAM SELF-LEARNING SCHEME
i-PROGRAM H 2 1 8

Apart from internal training programmes, LAWSGROUP also initiated the “i-Program Self-learning Scheme”
to encourage Continuous Learning. Each permanent staff is required to obtain a minimum of 18 Credits per
year, through any of the following 3 channels. Different levels of awards are also given upon achievement of
certain credits as an incentive and motivation.

FRT MEREFI, REREBIREE 7 i-ProgramBE5E) |, XBETHBREE AEEBELIFTNEEZBUT =@
REMERDVI18EN. AT HBETEFREBRESHE, NETMEREE TFMEINSENTF U RER.

CONTINUOUS LEARNING 5828

READING / VIEWING REPORT &/ EiRE

e VOLUNTEERING OR RECREATIONAL ACTIVITIES &G SR EELEEH))
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DIVERSIFIED WORKFORCE
ZtEENn

As a multi-national conglomerate, LAWSGROUP is devoted to creating a diversified workplace which
fosters teamwork among staff from different cutlures and backgrounds. The male-female staff ratio
in Headquarters is relatively even at about 1to 1.3. While on the other hand, in some regions especially
with manufacturing facilities, the ratio of female staff is significantly on the high side.

ER—EBREE BREERNAISE—EZ Xt THRE SBREARLEERNE T E
BB IE T, SRR B L AR AT, 898111 3. BRN— LM EREERENR, ZHE8THH
IEEEEENES

GLOBAL WORKFORCE DISTRIBUTION
EHRET N

24£ China

Male % 1 =]

762 37%

Female %

DIVERSIFIED WORKFORCE & A SAFE AND FAIR WORKPLACE

Bangladesh

Vietham
i AE]

29

Myanmar
i &

14+
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A SAFE AND FAIR WORKPLACE
RTFRZE2MITFRE

To ensure HIT Culture is fully implemented in the workplace, LAWSGROUP puts “Safety” and “Fairness” as the top
priority in both factory and office operations. Every Safety and Fairness policy will undergo the following
procedures to ensure they are fully implemented at all levels within the Group:

ARERHTEECERTFRENSI cHER BREER 22 | BIRATV I EATHROMAZEENEEZTR, 5—
ERFZ2R A TFHERTSKBLUTER, UBERNEERNEZEBDEETRONENR:

A SAFE AND
FAIR WORKPLACE

NFEREEH
n TERIE

Safety and Fairness Policies included but not limited to: ZEENFERIEERRER:

« Equal Employment and Advancement Opportunities regardless o KREIMR - FHi; - BEASRAE(INESTERSH K4S
of Gender, Age, Ethnicity and Religious Belief e - -~

* Equal Employment and Advancement Opportunities for people © BEALHESHRRSH NS
with disabilities o MBEEZNTT

» Enforcement of Privacy Policies o FHLEMEBRIBRE Y 8T

* Enforcement of Sexual Harassment Policies
. . ) o [ Lk B % B AR R 4 5
* Prevention and Reporting of Corruptions

«+ Strict Handling & Management Guidelines for GHG, Chemicals, c BERERBEZRERE - C2Ym - BERESK
Waste and Sewage - RERBIESIRFRERE  FTHEEEERMIEHER -
* Provision of Precautions Guidelines and Physical Protection for eGSR (LEYEERRBESBIETIEZET
operating machinery and handling Dust, Polluted Air, Chemicals
and Noise . HEYIE

+ Counselling Support o BE{RlE

« BUENRERIFREEFEHR

* Medical Insurance

» Flexible Working Hours and Work-life Balance Policies

& 44
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Work-life balance is vital to ensure long-term and
sustainable growth for both staff and the company.
For this, LAWSGROUP has been actively organizing
different group activities to promote Health, Wellness,

and Team Spirit - such as Fitness Training Classes,
Health Seminars, Seasonal & Festive Celebrations,

Team Building Events, Birthday Surprises, and more.

TrRRAFETEHHRERETE AR RIAKOIFERE
BERZKER BEEE N HEAR PR/ EEE, (2
ESTHNE ORRRERESR AL RS IR BER
Mg SHENHEENEES ENRRETNEGES
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LAWSGROUP has been recognized with different awards and accolades for its achievements in

people development, such as the “FHKI Industry Cares - Grand Caring Award”,

s

Happy Company”,

“ERB Manpower Developer”, “Caring Company” for 15 consecutive years, and more.

BERATRENS ), RRERESSEFNRRERAR, QBEEELERGITEMED - EEHIEX
8] TROEZE I TERBAF BE | UNEE+ AF2HEI B REMIEIE.

gelxmeenr

AWARDS & ACCOLADES

The HKSAR Financial Secretary Mr. John Tsang (Left) presented the “FHKI Industry Cares -
Grand Caring Award” to Mr. Bosco Law, CEO of LAWSGROUP
ERFITHREMBRARNREBELE(BL) BREETERYITEMED - EERMMARE
FRREETHRBABENTE

HSBC ilHE W

erb

EEST5TE]

HR Director Ms. Miko Cheung received the ERB
Manpower Developer Award on behalf of the Group
ANERBERZS NERXREB R EEBIEIIREEN
FERBAF 2 TRE

LAWSGROUP Director Mr. Eiffel Pau (Left 5) received the “Green Achievement Award” at the HSBC Living Business Awards 2016
REEEEEHMRLE(ELS) N 201 6FE L SrHENHRE G B hiEIR R EMRRLE 5218
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LOOP
CERTIFIED
WWF srcaonans,,

CERTIFIED

ww LOW CARBON OFFICE
OFERATION FROGRAMME

LOOP THlEN E A8 M UM E, NG I 2 ST G
LODF is o WWF iniialive lo reduce corbon emissions in office operations
M Label no. 20146-024

Laws Fashion Group Limited
BRREREEARAT

(LOOP Office: 25/F, 32/F, 35F & 36/F, Laws Commercial Plaza, Kowloon)

HEME 2016 12 A B 20T F1 A
S the period el Decomber 26 fo November 2016

WWF LOOP Certificate

This certificate is presented to
HEAET

Laws Textile Industrial Ltd
ERGHBBEBRAT

2017.06.01 e

m e saInas " .

FHEI ==

BOCHK EcoChallenger

AWARDS
& ACCOLADES

RIA % E

SNOX ONOH

Federation of Hong Innglndusnlu
C5H|

poe e
“Indusiry Cares” 2016

AAIRENERTNNEREHN
TTEREG) 2008

Grand Caring Award

(Enterprise Group)
EUMmEAL EFAER
s presented to

Laws Fashion Group Limited

i recognition of the compaay's significant eflons
i Cosporate Soclal Responsibifity,

12 July 2016
HUInaw
FHKI

Industry Cares
Grand Caring Award 2016

T M e T A

HSBC LIVING BUSINESS

CERTIFICATE

Green Achievement Award
HEemRE

2016

presented to
"

Laws Textile Industrial Limited

BELERREELT

HSBC p ili

Commercial Banking TRf&m8

HSBC Living Business
Green Achievement Award 2016

# 48






CULTURAL & CREATIVE LANDMARK
XL B E AR

In addition to its commitment to people and the environment, LAWSGROUP has been investing and
dedicating resources in the communities through different community engagement, such as
supporting Local Startups and Young Entrepreneurs, organizing Cultural and Creative activities,
funding events to promote Art, Culture, Fashion, Design, Sports, Movies and the Creative Industries,
and committing to many other Volunteering and Charity Activities.

One of the signature projects is the two boutique Shopping Malls D2 Place ONE and D2 Place TWO
located in Lai Chi Kok - the neighbourhood where LAWSGROUP first started its business. D2 Place
is the first Shopping Mall cum Office Complex converted from industrial buildings in Hong Kong. The
whole project offers a total of 500,000 sq.ft. of Retail, Office, and Event Spaces.

With the name of “Designers’ Dreams”, the two shopping malls were the first in Hong Kong initiating
creative movements such as Weekend Markets, Pop-up Stores for Startups, handicraft workshops,
adidas Training Academy, Le French May Rooftop Movie Screening and more. Unlike other
cookie-cutter shopping malls, D2 Place has positioned itself as a Lifestyle-oriented Creative Hub,
breeding creativity and local individual businesses for the community.

RTHARRRNEGEN, RREETRBRAEE RN AEAEES L, AN AR EFEETRER,
S[ILRIRURE), BBVERENMN. UL KR X5 EF. ERMAEERSFRE URB N2 EEMETRE
HEELE,

Hoh—EE#EES D2 Place—Hik—HmERSENES URNBERERZKRNZKAR, EE5EEE
RIEREHEZMANESEREFIR BEBEHIEHOBFARZEE RRERSHREEZEM.

Ll IDesigners’ Dreams &5tEM< 248 ) ménsa, D2 Place R&EBEHA N HESIEAZEENER, (0BR

M. Pop-up Store REIIE. FIEL(EY. adidas BBREFIIRREME, ZBIAAREEXHMEE, BRINREM
FiErE15, D2 Place BWTTIHE M4 —ER 1 4G 1R, ZH AR KA/ NE Tt @ =85,

e ONE e | WO

$ 5
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BREEDING STARTUPS AT D2 PLACE

Organized over

Collaborated with over

Organized more than

Supported more than

Attracted more than

Helped startups generate more than
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Weekend Markets
EPRIES0FBARTE

Government and Public Institutions, NGOs,
Private Companies and Creative Parties
SRR 7 SEB AT N LRk FEARFIRE R
MERB N EERB S

Cultural and Creative Events related to
Art, Culture, Fashion, Sports and Movies

ST 1002 BB 24T, S b Kk,
BB KREBRXLFAEEY

Startups and Local Businesses
354,000 % EIFA R At b 2

Shoppers and Visitors
%517 HiE2,500,000 1 EE

of sales
SR IVNGILE S =D
3,000,000 R ERE

PLACE

ENTREPRENEURSHIP MODEL

ANEIEERD

Weekend

Markets
Bk

In 2016, Lawsgroup has supported more than 4,000 brands and
entrepreneurs in starting their businesses through concessionary
rental, operations and marketing support. The Group offers a
business growth model for startups to first test their ideas and
products, receive customers’ feedbacks, and then further evaluate
and evolve their businesses:

20165, REEEBEEEHE € EREFRESFINE, MIHEE
184,000 BRI R AT, Rt FREARRRENESEE BES
FEEBHERE, DRINFEZT AEATERE REBEER. 5

1 Weekend
—EBE>xR
T

Very Affordable Rent
AraEsHe

— I R
Pop-up . Shop /
Stores Kiosks The Barn

RESE e fE [/ EEEE

1-3 Months 1 Year+ 1 Year+

—Z==(E8 —FHL —FE

Concessionary Rent Flexible Terms Permanent Shop Lease
BERE TR ER KBS

The only shopping mall in
Hong Kong with Weekend

Markets organized on
every weekend.

BEE——EABEEENE
TR HHER T &,

Own Shopfront in enclosed

One-off Limited rental
period for testing market
response; with furniture
support.

— RN, BIERIET

HRIE, WERZRIEE RS
BofF RI g,

Own Shop decorations in
open shop layout; with
operations & marketing
support

RS E] B,
SEEEREEHE,

shop layout; with marketing
and expansion support.

Or join the consignment
service at THE BARN.
BEBERFIEREH, XEEE
HERESET,

INATHE BARN EEEEM
— R EF ER.

$ 54
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o POP-UP STORES & KIOSKS THE BARN LIFESTYLE STORE THE BARN
R B 15 K2 85 & MR 12 THEBARN Ff i £ 5B & Braads ¢ Ce.

D2 Place was one of the pioneers incorporating the “pop-up stores for startups” concept in the -\
shopping malls. Young entrepreneurs could enjoy concessionary rental rates for a limited leasing

To further encourage and support startups, LAWSGROUP has
collaborated with HKTDC Design Gallery and Hong Kong

period to quickly test their products and ideas. More than 100 pop-up stores were set up at D2 Place

in 2076. —

_ . _ . Federation of Design Association in setting up “The Barn”
D2 Place S5 f—{BE AT 1A HRBIRE | 40535, FITAI% 5 A SERIE & I LSRRG N S b MP E R L : ‘ o no up
= 016 H A A 005 RS ERD? Placef P Lifestyle Store, offering a complete consignment and sales
e - b RS g solution, to cater entrepreneurs who are not ready to operate

a retail shop in full-time basis.

S AR UEBRTHTACE RREERSEESRRBRHE
L LURESBHEEMTER [The Bam HEEEE, RH—1
. MEERBERY, UESHAEELBCETEEOMLE,

POP-UP STORES, KIOSKS AND THE BARN

¥ A\ v

|, Designgaller
= % = =
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PUBLIC ENJOYMENT

INVESTING
IN THE
COMMUNITY

EREERLHE

O

PUBLIC ENJOYMENT
20 R R R

As a “Cultural and Creative Hub”, D2 Place strives to collaborate with different parties and organize
unique events to actively promote the growth of Creative Industries in Hong Kong. It is also in-line
with the HKSAR Government’s policies in supporting the development of the Art, Fashion, Music,
Sports, and Movie industries.

BRI SERIEHIR], D2 Place —EXNEER S G, |HVER LKARHALNEE), BERHESHEEXLA
BEXER, WRTRKYESEFRBFNZIRERRM. Bk SR BEEABREXTHRENE,

- mr__rantﬁqug
ON SHOW 8\\
1 o

1§

D2 Place x MOO\J;% i

Fashion
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Emoji Campaign

$ 58
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WEEKLY RECURRING ACTIVITIES
Ol 538 18 % 5E 8

Apart from all the cultural and creative events, D2 Place also organizes different types of recurring

activities on every weekday and weekend, free for public to enjoy.

BRT 2 bX{LRIEIEE), D2 Place 7NN BB HEBRBMZ AR ELE), RERBT LMD,

WEEKLY RECURRING ACTIVITIES
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Art Labs / Workshops
TEsh

ART LAB| i3

TD Movie
DE 0% e

DO K

adidas Training Academy
adidas B2REF/I4RE2 PR

Weekend Markets
HRME

Weekend
Markets:z
@ D2 Place

Workshops targeting
different groups of office
workers, youngsters,
families and kids

AR MR B OF RE
BN MER TR

» Pay as you wish

+ Non-mainstream

/ Art Movie
Screenings with
sharing sessions
by local directors

BREE

FEEMBR

+ Free Online Enroliment

+ 3 Fitness training sessions
including Yoga, Cardio Dance
and Core trainings

+ 300+ participants per day

BN LR
3TERFIRVERRERIRR, 2HER
i, 42 5 S5 e My D 5IIeR
BXRAIEM3002AZM

_ !_J. ?g

+ Free Admission

+ 80 - 150 Booths every weekend

selling original fashion,
accessories, design products
and handicrafts.

REAG
EAEAE80-150(EEHE#TL,
EERARE, BCfh. 55T o
RFETE2LF

$ 00
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Halloween Market

] lﬂ ,

Wiy |

Christmas Aurora Snowland

¢"! : '
3 "f N .r"’; f
F o 0% Lo

X o -

MR Y,

&
"~

Chinese New?(éa? Lucky Knots
¥

oo |

-
SEASQNAL A

SEASONAL AND FESTIVE EVENTS
ZEHMERBBAED

D2 Place will also organize different celebration events during festive seasons. Some large-scaled campaigns
such as “Aurora Snowland” on the rooftop garden during the Christmas period has received tremendous public
awareness and media coverage, and become one of the city’s signature destinations — making D2 Place an ideal
entertainment and shopping destination.

D2 Place MERAEFEHEMBARMREN LY, BRELE, Hh— LR EHFNERHRBUN RS EENBCHET
HM, 9RB LRI UK BHERRE, AR, & D2 Place FiA—EEAEA RS K B 1) B 8y,

. 4
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INVESTING AWARDS
IN THE & ACCOLADES

COMMUNITY

ERREERUHE

O

RIA R HE

With its continuous effort, D2 Place has not only evolved and improved the whole neighbourhood and nearby
communities, but also gained reputation and recognitions within the industry.

ROOFTOP  Rooftop Garden XE®E . [\0
o - -

10/ The Greater China Club KOERE CT T T T T T 1

Fashion Farm Foundation / " o
9/F m Co-working Space 477 R

BERENESS], D2 Place NMESHE Kok & BB E EARA 12, BEBRFRZERIAHETFE,

5-8/F Offices / Showrooms WAE /RINE | -
CRAND BALLEGOM
4/F Shops Gk “‘;.’ =
=
4 B
3/F Indoor & Outdoor Restaurants ZENRBEXREE
@ 1-2/F [§&| Shops / THE SPACE 746 / The SPACE B
9( = 3
o) G/F P Shops/Restaurants / Carpark Fish /BB /=515 &
O
(8}
< -
2
< -
%
8 = _
< >= =
; — e
< = —_
2 e . ¥ 4
From left to right: LAWSGROUP Marketing Director Mr. Leslie Fok, LAWS PROPERTY
the “Best Property Brand Award” for D2 Place at the Enterprising HK Brand Awards 2016 Executive Director Ms. Fan Tsang, LAWSGROUP CEO Mr. Bosco Law, and LAWSGROUP
B B IS R B B e B S (B2 5) B S B IS M B 201 6 B S5 0 2 S k8 A #24 D2 Place Investment Manager Mr. Raymond Wong received the “Best Refurbished Building -
BB 0 | - Silver Award” at the MIPIM Asia 2016
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LAWSGROUP has been actively fulfilling Corporate Social Responsibility by encouraging staff to
organize and enroll in different charity and volunteering activities. In 2012, the Group has officially
set up “Corporate Volunteer Advisory Committee” to further facilitate community and
environmental services, serving the elderly, underprivileged families, and the disabled.

Up to 2016, the Group has completed more than 2,500 volunteer hours, with over 1,000 staff
participated. Its dedication to the society has been recognized with different awards and
accolades over the years.

LAWSGROUP also fully supports the local fashion industry in Hong Kong, sponsors different
charities and NGOs, promotes sustainability, and breeds talents within the industry.

RREBRBEBRECTLERMEER ZBETISRNTENRSDEABELEY, LUITHRELE, UE
2012F ERAII I BRETIRFERE, E— T HPHRAREFERRERETH TFE REHRIERE.
BEWARENRZEALF.

CHARITY & VOLUNTEERING ACTIVITIES

KETE2016%F, EEIEETEIE2, 500/ K &EB LIF, 2EREZE000A, TEEHEER G EMET.

REEETRRENXFEERMGEXRRE EHFARNEEE R BEAFERRUKETRERAT .

As of 2016 C% "l’fﬁko BT nsmu]
EEzo"GE for VOLUNTEER SERVICE [Orpsteni

1 o o + Volunteers

, 2ET

2,500
, BRFE /B

VA% b ik LA i"*'s'

] ? ' %mi’ﬁ's-fk" A ECEYY

Recognized with the Silver Award for Volunteer Service by the
HKSAR Social Welfare Department in 2016

EER2016EHE B TREH @ BHBBRES TFRIRRE — o LAWSGROUP

Passion for fashion
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CHARITABLE & VOLUNTEERING ACTIVITIES

REDRESS CLOTHING DRIVE
REDRESS 158 — F &

REDRESS

One of the key volunteering initiatives was the "REDRESS Clothing Drive” - a collaboration
between LAWSGROUP and the fashion NGO REDRESS. The objective was to collect used clothing
and re-donate to the needed, hoping to enhance people’s and the society’s environmental
consciousness and further promote sustainability within the fashion industry.

LAWSGROUP took lead for the whole collection, sorting and logistics process, resulting to a over
300 hours of work by over 70 volunteering staff. A total of 2.5 metric tonnes of second-hand
clothing and accessories were collected and were re-donated to local charities. In addition, the
higher quality collections were being sold in the pop-up store at D2 Place as fund raising.

LAWSGROUP

passion for fashion
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Hh—EEHETIER, AR KEERIELTFFERR REDRESS #F &89 IREDRESS Clothing Drive | &R [218E B, J&
HEEWRE"FRY, BEFRBEREREANL AEALREMC@NEBRENMHBERBEANRRER, LHEBFEX
EORIESS g

BEZPHKE EEUEEHIRBEREESS, RAtHETBEE300/\KZEHTIF 2E/0RETEHR R EFHHMN
s 2.5 M FRYECHT, WAL REDRESS BEEFAMBEEE, L/, WEFPEHNSRERKREMHITKZHR D2
Place BIZETRERE S5EN.
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FASHION FARM FOUNDATION

LAWSGROUP is a founding patron (finance, space &
operation) of Fashion Farm Foundation (FFF)

FFF is an independent non-profit-making organization aims to

build synergy among Hong Kong-based fashion designers,
cultural practitioners, industry experts and retailers. FFF
pledges to promote Hong Kong’s fashion design by encouraging
and fostering collaborations between the business, lifestyle,
educational and cultural sectors.

FFF also serves as a direct and effective communication
gateway between young designers and fashion experts to
share experiences and exchange ideas, through a wide range
of interactive events such as runway shows, professional
seminars, individual interviews, forums and group discussions.

Since the FFF’s inception in 2012, it has received more than
US$3.8 million of donations from LAWSGROUP, in which 107
Hong Kong-based designers were directly benefited from the

FASHION FARM FOUNDATLON "

programs hosted by FFF.

RREBEAFFFRNASENET LN FERR(ENIRES.
G REEEF),

Fashion Farm Foundation (FFF) A& E—EIIIEEFEE,
STEMBEAMBFERETEN. XL TIEE HELMTEREHE AT,
TREERBE < E17F, MES A SERTEREEN

BERFFFEIL T —EAEEMAMBEERE, EXRAERERFE
RETEMEE BB R EFFFEMCRHRERE BE FHERANEED

A EREBANTHER,

FFFE2012EMIILUR, HESRERERREIBI80EE=TMIBI,
BEMEI107ME AFESRERTMEESENFFFATE M 2 IE5H,

www.fashionfarmfoundation.org

$ /0
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CORE PROGRAM - HONG KONG FASHION GUERILLA (HKFG)
& 2118 H - HKFG

FFF - HONG KONG FASHION GUERILLA

Funded by CreateHK, HKFG is an international program aiming
to bring HK-based talents to the international fashion scenes. So
far the program had been staged in Paris, New York, Singapore,
Tokyo, Beijing and Shanghai fashion week. HKFG was organized
in Paris in the last three consecutive seasons.

HRIEEEED, HKFGE—RERIEES), SEFHEEEESFHNG
B i RERES, 2R ER N ENK KRR IARK L EE
HERIFRIE R, MR =ZF ZHKFGEEITN BRENR,
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PARIS
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FASHION FARM FOUNDATION

RUNWAY RS

PARIS
SS 17

FASHION FARM FOUNDATION

RUNWAY BEFs

HKFG

PARIS AW17

e —

Presented By

Fashion Farm Foundation
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RUNWAY BHES
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FRIDAY RUNWAY

FRIDAY is FFF’s another core program with the mission
to make more people understand, appreciate and wear
Hong Kong fashion.

Since its launch, “FRIDAY 2015”, funded by CreateHK,
has successfully increased shoppers’ interest in wearing
local fashion designers items.

In 2016, Lawsgroup has sponsored the “FRIDAY 2016”
program to further promote and support Hong Kong
local fashion designers.

FRIDAY AFFF5 —EEFER, MESE S ASH. MELZ
EEBRTRE,

BEt8IFH, HAIEEEEBIFRIDAY 2015 MINRAREE
HEEARMEEE AR,

EEEEIN2 12 R2016F8FRIDAY 2016, #EHEHERE X
X BB ARG,

FRIDAY’ER

FFF - FRIDAY DRESS HONG KONG
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FFF FASHION FRIDAY
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FASHION FRIDAY IN THE CITY
2 I} & ¥ FASHION FRIDAY

FFF SUPPORTED TALENTED LOCAL DESIGNERS TOWARDS SUCCESS
FFF 32 £ th & 7 3 5% 51 6l 3& (3 AR Th

FFIXXED MOUNTAIN KENAX
STUDIOS YAM eum LEUNG

—_

z {2

Z

HKFG Paris AW16 * 112 mountainyam * 1234.93k
HKFG Paris SS17 @ H.A.N.D.S (2015) @ K11 (2016)
HKFG Paris AW17 * 1234.93k

@ K11 (2016)
FFIXXED STUDIOS started

producing exclusive line for Lane

Crawford since August 2016 * Fashion Guerilla
e Fashion Guerilla Paris 2013 Singapore 2014

FFIXXED STUDIOS /X 20164 -8Af e Fashion Forward Festival 2013 e FRIDAY 2015

th A B %P Lane Crawford o HelEFH 2014 (ILR LE) » HKFG Paris AW16

SEBERRT » Fashion Guerilla Singapore 2014  HKFG Paris SS17
* FRIDAY 2015 e HKFG Paris AW17

2014/8/16 - 2017/1/31 2014/8/16 - 2017/1/31
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MOVING
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As the first year of the new 15-year Sustainability
plan, the Top Management has demonstrated a
strong commitment in implementing new
policies on Environmental Protection, People
Development and Community Engagement. One
of the key initiatives was to review and evaluate
the performance and achievement in CSR and
Sustainability of different business units.

With the facilitation by the Group’s CSRS
Committee and team effort within the Group,
new and clear benchmarks were set for each
business unit to further calibrate and adjust their
Sustainability Strategies and Action Plans.

To further reduce GHG emissions, Energy and
Water Use, more resources will be dedicated to
explore new manufacturing and recycling
technologies to achieve better results. New
measures will be also introduced to Chemical,
Waste, Sewage and Noise Management.
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In terms of Talent Management, internal training
will continue be a key initiative to strengthen
staff's  awareness and understanding in
Sustainability. Small measures will be introduced
progressively from different perspectives, to
ensure all staff are heading to the target of
“Consciously Reactive” to CSR and Sustainability
issues.

Last but not least, Community Engagement will
be further elevated with more active
collaborations with the government, public and
educational institutions, NGOs, cultural and
creative partners, local companies, and startups,
to ensure people’s lives are improved from not
only a better environment, but also a better living
standard and quality of life.

LAWSGROUP CSRS Committee

EREEETHRGHN T LERFEERENE, £F
BEBHETHINRERE AT RBRUMERIRE
EREHFHERAGE AP —EEZROMERT
HREREEFRNEEHEEARITFERENE
WA AL

AERECEASEERAIFRERZE TR
BZEBENEFT, JEXFEEHHE T RN
RRZE, Y S HT I B B B IR A Y I E AN SRR

B, R TE—T RV BREREIM. GERMAEKE
B, EERRMEZERBEHNRE NI BRE
Ry, LOEBEERIFN R, Rtz (L2495,
BERL 5K MR B FRIEIRZ I T T EE R .

LAWSGROUP Official Website LAWSGROUP CSRS Report 2016
www.lawsgroup.com (PDF softcopy)
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Should you have any question about this
report, please feel free to contact our CSR &
Sustainability Committee at

N R EBERZER BODBRRMANEELE
BEEKAFHBEEREZESS:

DX csrs@lawsgroup.com
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