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Sustainable management is one of the key corporate initiatives at LAWSGROUP.
For decades, LAWSGROUP has been dedicating continuous efforts to
Environmental Conservation, People Development, and Investment in the
Community.

In 2016, the Group launched a 15-year Plan as a framework and long-term strategy
to implement Corporate Social Responsibility & Sustainability within the Group and
across all Business Units, complemented by an action plan driven in 3 stages.

This report contains full-year data between January 1 and December 31, 2017,
collected from the Group and the four Business Units, namely Knitting
Manufacturing, Textile Manufacturing, Retail & Branding, and Properties. It
highlights the progress of our sustainable management during the year, and the
fulfillment to our 4 Core CSRS Strategic Aims.

“Passion for Our Planet” and “the Ocean” are our theme this year. The cover design
utilized a knitted pattern of water waves, as to symbolize the close relationship
between manufacturers and the environment.

For news on our sustainability initiatives and further resources, please see our
website at www.lawsgroup.com.

=
[:4
o
a
w
4
%
I
=
r
-
(o}
53]
<

UREIREERERNEEITERBNEPEEZ R -
RBEH+E BXEE-—EXTIRHNERRRER
B ATERMUROBEACES = A#HE -

Ss— EER206EHRTRETAEHE  EHEPSE

T BRATESR Ba)BA-BRBNTHNE . ¢he

= —SREAN B CETESERIZFELR
ABEEHRB2017F1BIAZ12B3AHE - REMR
ETNA(BAERREGE  Eeir TEARER
BURME—ENFNEZHE BRI ARESE
ITwER  URBONEEZHKE E0ME

SEHRMU "REHMOUIK, R "TEF,AETE WEIEMLUEBLHE/LRNE
REZ  BEREXURBENETBG -

FHEAREBR IJFELXEREMEN  FSBEEBRRE www.lawsgroup.com ©

1 LAWSGROUP CURPOPA(FE SO@IAL PESPONQ\BILIT\ TAINABILITY REPORI.2017

&




CEO’S STATEMENT & THE 15-YEAR PLAN

CEO’S
STATEMENT

&

For decades, LAWSGROUP has been dedicating
continuous efforts and resources in Corporate Social
Responsibility (CSR). At the beginning, like most other
corporates, our major focus was philanthropic causes
such as donations, educational support, and voluntary
works. Very soon we started to look into long-term
sustainability, in which we invested in new technology
and methodology for environmental conservation and
sustainability management.

Every year we tried to review our efforts and results
and strived for improvement. We kept evaluating how
our businesses would impact our staff, our customers,
our neighbourhood, our country, and our world. While
we always questioned ourselves how much we should
invest more that year in implementing care initiatives,
| opt to look for a win-win solution which could bring
in both Economic and Social benefits at the same time
— as to improve people’s living in a long run, we must
enable them to sustain by themselves.

2017 is a special year for us as we were recognized by
Our Hong Kong Foundation with the “Business for
Social Good - Grand Award” for D2 Place’s
achievement in Creating Shared Value (CSV). It is an
honour and a recognition to our team’s effort over the
past 5 years.

D2 Place is only a small step of how we implemented
“Creating Shared Value” in our Group. While we keep
exploring new opportunities within our other business
streams, extra effort is committed to promote the
concept across the city and the region, as we believe
only when more corporates understand the values and
adopt CSV, its potential will be empowered to the
fullest, in which we see as one key answer to achieve
long-term sustainability.
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Founded in 1975, LAWSGROUP is one
of the leading apparel manufacturers
in the world and stands as a major
player in the industry for more than
40 years. As one of the leading
suppliers to world renowned fashion
labels, LAWSGROUP builds its
reputation on optimizing cost, quality
and turnaround time in today’s
fashion markets.

With its success in supply chain
management solutions, LAWSGROUP has further expanded its businesses and
investments to Retail & Branding and Property Development since the 1980s, including
but not limited to the operations of chained fashion and lifestyle boutiques, development
and management of Intellectual Properties, Shopping Malls, Office Buildings, Parking Lots,
Co-working Spaces, and other global investments.

LAWSGROUP currently employs more than 22,000 staff, with offices, factories and retail
shops around the world.
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BUSINESS GLOBAL
OVERVIEW PRESENCE
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LAWSGROUP is one of the earliest Hong Kong-based corporates expanding its businesses along
the Belt & Road regions. Since the 1980s, the Group has been setting up manufacturing facilities
and offices in 14 different countries and regions.
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BUSINESS OVERVIEW & GLOBAL PRESENCE
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CANADA UK FRANCE  GERMANY  SWEDEN BANGLADESH MYANMAR  VIETNAM MACAU  HONG KONG  CHINA
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THE
LAWSGROUP
BRAND
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The LAWSGROUP Brand is created with the following key and deliberately simple elements

for effective brand identities and consistency.

ZREEMBIZAMNTHEERERNTREN  UBRAEN -—RUE RS -

VISION FE=

To have LAWSGROUP apparel in every closet.

HEXEBRNKRENE —EREA

MISSION f& @

To become a premier global fashion
conglomerate, with a relentless approach
to innovation, design, and quality.

HEEH

BIEHARE RIAAMENIE - ARIERIEE

VALUES #% i EE

THE LAWSGROUP BRAND & MASTERBRAND ARCHITECTURE

HAPPINESS 13 &
Positive Thinking with Strong Passion
10 B4 B 2R

INTEGRITY # 1S

High Ethics with Effective Communications

REFEERTRAYES
TEAMWORK E K i #
Group Cohesiveness

TEREN

(a LAWSGROUP initiative) #

9 LAWSGROUP CORPORATE SOCIAL RESPONSIBILITY & SUSTAINABILITY REPORT 2017

LOGOMARK #R3&
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{-} L AWSGROUP
EEEE

BRAND MOTTO m#1F3E

Passion for Fashion™

TONE OF VOICE R =R &

Passionate 78 i 20 i
Insightful AIEER
Creative mRRAIR

Confident B/ 05

MASTERBRAND
ARCHITECTURE
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MANUFACTURING
(Knitting)

EEHRE

4-} LAWSGROUP

KNITTING | BFE St

MANUFACTURING
(Textile)

HEEE

4-} LAWSGROUP

TEXTILE | RECAHE

RETAIL PROPERTY CSR
& BRANDING & INVESTMENT & SUSTAINABILITY

TERmMBR HEXRRIRE TEHEEETRISERR

{-} LAWSGROUP 4-} LAWSGROUP 4} LAWSGROUP

RETAIL & BRANDING | &% PROPERTIES | FEHlIE CHARITY | REEKEREES
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FASHION FARM FOUNDATION

BONKY PARKING

*Lawsgroup Charity Fund is
MMMMMMMMMMMMMMMMM

FFF’s Founding Patron

THE BARN
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OUR CSRS
MISSIONS
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OUR CSRS MISSIONS & CORE STRATEGIC AIMS
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Corporate Social Responsibility & Sustainability is the fundamental strategic priority of
LAWSGROUP. All CSRS Initiatives are planned and implemented based on 4 Core Strategic
Aims — with efforts dedicated to Environment, People, Community, and Future Sustainability.

In terms of Environment, the Group is committed to creating a harmonious business
environment, and maintaining a high ethical standard of operations in its manufacturing
facilities to reduce consumption of resources, emissions, and carbon footprint.

Regarding to Education, the Group’s first charity fund has been providing over US$30 million
to the setup of schools and scholarships in Hong Kong, China, and the United Kingdom since
its launch in 1987, together with other charity undertakings to promote Art, Culture, Design,
Creativity, and Innovations.

As one of the key players in the fashion industry, LAWSGROUP is also the patron sponsor of
Fashion Farm Foundation (FFF), an NGO established in 2012, focused on nurturing local
fashion designers and promoting Hong Kong Fashion Industries around the world.

The Group’s CSRS Strategies keep evolving abreast of the times to ensure effectiveness and
sustainability, at present and in the future. In recent years, more efforts and resources have
been dedicated to Creating Shared Value (CSV), instead of pure philanthropic causes (CSR),
for a more long-term and sustainable approach.
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EREERNEZ—8  EXEBEMK/Fashion Farm Foundation (FFRMEIZ & E — —{EEl
R2012F - RABEA MBS ERAMANERE M HETERENFLENAS -
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EEHEBURRERIFERRENSD  EFERRK "AIEHZ=EE, (CSV) MIFELESEAM
HHE(CSR) *
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Minimizing
Environmental
Footprint

D BRI R B

Committing

to People

Development and a Safe,
Fair and Healthy
Workplace

BEATULHEREE.
R RERH
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Investing
in the
Communities

HRAEE R

CORE
STRATEGIC
AIMS

kR B iR

Innovating

for the Future
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ABOUT LAWSGROUP TEXTILE

ABOUT
LAWSGROUP
TEXTILE
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LAWSGROUP Textile is one of the leading apparel manufacturers in the world with an annual
production capacity of over 150,000,000 pieces. LAWSGROUP Textile has multiple
manufacturing plants in China, Vietnam, and Myanmar and is certified with the ISO 14001
Environmental Management System since 2004. The factories are recognized with Low
Carbon Manufacturing Programme (LCMP) Platinum Award by WWF, and also comply with other
international standards such as SA 8000, GSV, GOTS, SQP and WCA, in recognition of their
efforts in chemical control, fire & structural safety, and protection against child labour, and
more.

EREZRMEREENEP —EFEEE  EZRHBNTESSE150,000,000% - BHEXH &
NP BERABREZEME - B2004F SR REHEEE R4 1SO 14001 WRE « B MK E TN
MERBREES (WWF) BEEERREE (LCMP) #HEE  UAFSGEMBRFENRRE &
& SA 8000, GSV, GOTS, SQP RWCA - BEELLBm2ER - BEUHEBE 222 URRILEEH
ETFHRENSES -

LCMP
PLATINUM

9 O

SGS ot

oRgaN:
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NEW FACILITIES & DEVELOPMENT
MBRERER

Since 1975, LAWSGROUP Textile has been actively
expanding its supply chain network in different
countries from a strategic approach. In line with the
Belt & Road Initiative, a new manufacturing plant
has been set up in Hanoi of Vietnam in 2017. The

whole plant consists of 3 phases and is integrated

with All-in-one Resources Management and other
CHINA
hE

MYANMAR Lg’;

latest facilities and technology, such as Fully
Automated Cutting Machines, Automatic Hanger
System, Water Recycling System, Steam Recycling
System, and more. The new factory forms a synergy
with LAWSGROUP Textile’'s other existing facilities
in China, Vietnam, and Myanmar, designed to

. . oo n a0 I VIETNAM
maximize overall efficiency while minimizing

emissions and environmental impact.

H1975F Z#RH B —HEEBRARBERRBUEHIER
HEBEELE -  R2017EHENER —F —BBX  E#

FAANREARTEE  ZRERESPR=- EAESBERZEBLURHMSERBANRG  SEZBHHIR
HEMHAL SAKBERZ2SL  ZADWARSSE  FTHRERFEZEXHHARBURDTE  Bm kA9 E{
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MINIMIZING
ENVIRONMENTAL
FOOTPRINT
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WATER CONSERVATION & RECYCLING
BHHNAKRERBR

PRODUCTION WASTEWATER TREATMENT & RECYCLING SYSTEM
EEBKEEBRBRZMA

Recycled and treated water collected from washing machines and domestic sewage
for toilet flushing, saving 1,705 m?3 of water every year.

WETRERBAEREREMEESKBEPAMMGER SFHEGHEL,705UFRKAK -

WASHING & DEHYDRATING MACHINES WITH INVERTER
BREER KK EESR

All Washing and Dehydrating Machines were installed with inverter. Every Washer
and Dehydrator helped save 25% (or 1,500 kWh) and 63% (6,000 kWh) of electricity
use respectively.

MINIMIZING ENVIRONMENTAL FOOTPRINT

PRERRRERKEIZ LIRS - S EREER KD » Al & = 25%(51,500F K /M)
5 63% (26,000 FR/MNF)WHAES -

UPGRADED SEWAGE TREATMENT PLANT
ARSKEEZRSR

An additional 600m?* Sewage Collecting Tank and a 400m?* Sedimentation Tank were
installed as part of the overall upgrade of the existing Sewage Treatment Plant.

REBWNITKEBRGEIR - MNEERIN600IL 75 KM E K R 40011 75 5K B J0 o -
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MINIMIZING
ENVIRONMENTAL
FOOTPRINT
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HEAT CONSERVATION & RECYCLING
BARERBERRHR

n STEAM RECYCLING SYSTEM
REBEE W %

Recycled heat and steam produced during the manufacturing process to maximize
energy efficiency. The system also helped condense water back to the boiler and
reduced overall coal and water consumption.

BROWREEBREPMEENAERZEAR  DLEFERUE - 25 B K E WS 5 KR 2
KEBYE - WD EE RS IR R ROKRB#E -

E STEAM PIPE HEAT INSULATION
RAEERBRM

Helped minimize heat loss by 73 MJ per hour and reducing fuel consumption by 2%

MINIMIZING ENVIRONMENTAL FOOTPRINT

(or 2 kg) per hour. Over the year it saved 9 metric tonnes of fuel and indirectly
reduced CO_e emissions from the boiler.

BERED 73KEE WAERARES/NREN 2% (N2 AMMWERERE - BEEHEAS
9RMWEER - REEREENENKBEN _SLELREEFM -

STEAM WASHERS CONNECTED TO INDIVIDUAL VALVES

BRALAKELEBRIMEM

Minimized steam loss and energy consumption. The washing and drying processes
also combined to reduce overall energy use and operating time.

WMEEARKKREFERE S ELTEREEFUHEBEERARRERFRFE -

21 LAWSGROUP CORPORATE SOCIAL RESPONSIBILITY & SUSTAINABILITY REPORT 2017




MINIMIZING
ENVIRONMENTAL
FOOTPRINT

D IR IR E
ENERGY CONSERVATION & EFFICIENCY

RERE AR M=

UPGRADED SEWING MACHINES
FH AR BE A1

All new sewing machines utilized servo motors instead of traditional clutch motors.
Every machine saved 60-75% (or 640kWh) of electricity use annually. The machines
are also integrated with a compressed air suction system to extract unnecessary
threads, saving 35% of energy use and 70 metric tonnes of CO,e emissions, as
compared to traditional process using motors.

PREMBBARNARSEENRERNBSFE  SHEIK —FIJH E560-75%(5 640
FERMNSNWAEE - ARBIBRANDSEHEARMNZHAER  WREASENERL
FHEEISHAEERFBVIORM _ S bRESHM -

UPGRADED LED LIGHTING SYSTEM
F#RLEDIR A £ 4

2,811 sets of traditional fluorescent tubes were replaced by 15W LED lights in 2016. In
2017, the LED Lighting System was further upgraded by replacing 1,660 sets of 28W
LED lights and 410sets of 85W 4U lights with 16W and 24W LED lights respectively,
saving 111,400 kWh of electricity use annually.

MINIMIZING ENVIRONMENTAL FOOTPRINT

R2016FLIISW LEDEBHMK 2, 81NMAEREE - REN20177EZELTHRLEDRB AR -
BEDAIeWE24W LEDE - BIHK1,6604H28W LEDE R410H85W 4UME - 8%
HEBENL,400F B/ -

UPGRADED SOLAR HOT WATER SYSTEM

FRAIGEE KRR

Upgraded the existing system with new solar panels, 2 additional Air Source Heat
Pumps, and pipe insulation, completely phased out traditional diesel water boilers.

DU KGR - 2R ZRERRERBEEARREZRS - TEHARNEREANKIBIE -
UPGRADED AIR COMPRESSORS
F R = EE

Upgraded the existing system with Oil-injected Rotary Screw Air Compressors to

enhance efficiency, while reducing 30% electricity use, operating noise, and
maintenance cost.

ERAEZRAARBIMHBTAETEHESUE  FNEHE30%HEE - LRERFESHGEEEN -
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MINIMIZING AWARDS
ENVIRONMENTAL & ACCOLADES
FOOTPRINT
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PRODUCTIVITY & EFFICIENCY Over the years, LAWSGROUP Textile has been dedicating extra

SEHEYE resources to fulfill and comply with different international
standards in Environmental Protection, Chemical Control, and
Sustainability, and received different awards and accolades.

n FULLY AUTOMATED CUTTING MACHINES
ZEHBEKX
ZER ZRHB —BERBUBENEBERRERERE - LCE2EnEH Ra#F
Utilized Fully Automated Cutting Machines which enhanced efficiency by 400% and BEREL DUSESAEHNEREE  BRETEZZEREARE -
improved cutting accuracy, while reducing manpower by 67% and overall yield loss. WWFE LCMP Platinum

KAZEPEHRK  BAUKI00%RUZHHBEE  BRBE67%AN NHEREERR -

Certificate of Approval

AUTOMATIC HANGER SYSTEM
EEIRGE:E S

Enhanced productivity by 15%, and improved production logistics and space utility,
while reducing overall manpower at the same time.

o
i

N B2

KREFmERSK  AERABREENALAZEEYREEZFAHER - EHRE

A7
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B

GOTS 4.0 ISO 9001:2015

MINIMIZING ENVIRONMENTAL FOOTPRINT
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150 14012015 -
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SA 8000:2014 ISO 14001:2015 SA 8000:2014 ISO 14001:2015

CERTFICATE

N P
V] APPARELCo.Lu. X )

WWF LCMP Gold WWE LCMP Gold

SA 8000:2014

my J'ﬂ' = o ‘
S!ROL‘FOREORATE SOCIAL RESPONSIBILITY &‘
P

w0 sy}




ABOUT LAWSGROUP KNITTING

ABOUT
LAWSGROUP
KNITTING
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KNITTING | ZBEEEH

As a key player in Knitting Manufacturing, LAWSGROUP Knitting is one of the pioneers in

utilizing computerized knitting machines in the manufacturing process. With over
250,000 sgm site coverage of manufacturing plants in China, Vietnam, and Bangladesh, the
total annual production capacity is over 48,000,000 pieces. On top of that, two new
factories in Vietnam and Bangladesh are going to start production in 2018, adding an
additional 80,000 sgm of site coverage.

LAWSGROUP Knitting is certified with the ISO 14001 Environmental Management System
and the Social Accountability 8000 (SA 8000) International Standards. It is also recognized
by WWF with Low Carbon Manufacturing Programme (LCMP) Platinum Award — the highest
level of award within the scheme, together with other awards and accolades such as the
Hong Kong-Guangdong Cleaner Production Partner Recognition Scheme, P.A.C.E. by GAP,
ISO 9001 and more.

FRELEEXNREE  ZXHBEET H2AEASKRECRBMNEED - RPENM BERkD
MABEAE# 250,000 F R TEEBE D RB©48,000,0004 2 BFESE - BRIEZ S - MBI HE
REMUNMBEINEGE2018F MR RE - EELEEEMIBEINENMNSO,000FFK -

e

FECHBEBSRIEEE R 1SO 14001 & SA 8000 EIRRE - MEBRHIEREREESSE F
BRREEALCMP)RSHRAINATE  UIAFGEMBEREESRE "EBFREEBHKHE(RE
~ GAPH) "P.A.C.E5TE|; KISO 9001% -

(WWF)78
: )

° g

© [E ¢

av %, g”m PERBAB|EOCH!
WWF * _SGS | SammTRer

T ¥
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NEW EXPANSION PLAN
MEREE

To stay ahead of the industry and in line with the
Belt & Road Initiative, LAWSGROUP Knitting is
setting up two new manufacturing facilities, one in
Vietnam and one in Bangladesh. The site in Vietnam
is strategically located near Ho Chi Minh City center,
and is 50km away from Saigon Seaport, Hiep Phuoc
Seaport, and Bourbon Port, facilitating logistics and
transportation.

The new factory in Bangladesh has also utilized the
developer-ready infrastructure and the dynamic
work force within the province. These two new
facilities will create synergy with the existing ones
in China and Bangladesh, and further enhance the
overall productivity and export flexibility.

RRFOEZERTMURERE —F —BBX W BEHH
REBAZMUERE-ENBE - EP - EBXBEEZL

VIETNAM

K‘\_l\__. /‘
e |
> MEnwn um

PR A AL RS BT P LML - SORERNEERESE  BEBURESE  EAYARKREBEHUE -

SHNMUREZMUNFTEET=REMNERERRANER - MEFHIRE K RAIRA AR S E R EIMNANREE
ELERENE  RABREENREOEY -
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MINIMIZING
ENVIRONMENTAL
FOOTPRINT
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RESOURCES CONSERVATION & RECYCLING
BEREFNREERRBH

n E STEAM RECYCLING & HOT WATER RETURN SYSTEM
REEBEWARSK

Fully utilized heat and steam produced during the manufacturing process to
maximize energy efficiency. At the same time, the Hot Water Return System collected
condensed water from the steam pipes back to the boiler and recycled for steam
production, reducing overall energy and water consumption.

RAOVNAREEBRPEENRAENZEA  MEFERYE - BFRKEWRFIEZES
EEMSREKOWREIRKEE BEREERS  BROBENEREAKERE -

PRODUCTION WASTEWATER TREATMENT & RECYCLING SYSTEM
EEBKEEBRBRAZMR

MINIMIZING ENVIRONMENTAL FOOTPRINT

Treated wastewater collected during the manufacturing process and reused in the
production line, saving more than 50% of overall water use.

WELEBREMEENSK KEEERERBANLEESR L  HE50%U LEERKE -

NATURAL GAS BOILER
RARBIE

Operated by burning natural gas instead of heavy fuel, which greatly reduced ai

r
pollutants and CO e emissions.

URARGBMAEREF  RRXBRBEEE SRR _SLLHRESHMK -
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MINIMIZING
ENVIRONMENTAL
FOOTPRINT

D IR IR E

ENERGY CONSERVATION & EFFICIENCY
RERE AR ME

SOLAR HOT WATER SYSTEM
AIGRE B K R 4%

Installed Solar Hot Water System in staff residence, saving more than 500,000 kWh
of electricity use.

REIESZEXGENKRK  &E500,000FENKULENEES -

AIR TO WATER HEAT PUMP
ERIFEHRBKS

Replaced traditional boiler with Air-to-water Heat Pump, conserving 55,000m?3 of
natural gas and relatively reducing CO_ e emissions by 60%.

MNERRRRBKGEINAERNKEE - 61555000 ARV KRR - WHEMLD60%
W_SbRESHM -

MINIMIZING ENVIRONMENTAL FOOTPRINT

UPGRADED AIR COMPRESSORS
Ft AR 7= BR

Upgraded the existing system with Rotary Screw Air Compressors to enhance
efficiency, while reducing 30% of electricity use and lowering operating noise and
maintenance cost.

ERBATRESBNATEHKRESNE  AIRBOE30%HEELIRBERFIRES BLEE
&M -

UPGRADED LED LIGHTING SYSTEM
F#RLEDIR A £ 4

Replaced 4,000 pieces of 36W T8 fluorescent tubes with 2,000 pieces of 16 W LED
lights, saving 951,552 kWh of electricity use annually.

2,000/ 16W LEDE L X 4,000/ 36W T8EE - BF HE E951,552FR/NEHEE -
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MINIMIZING

ENVIRONMENTAL

-
z
3
a
=
o
o
w
-
<
[
z
w
=
z
o
4
>
z
w

i

FOOTPRINT
D IR IR E

PRODUCTIVITY & EFFICIENCY
EENEYE

AUTOMATIC HANGER SYSTEM
HEm#H &4

Enhanced productivity by 15%, and improved production logistics and space utility,
while reducing overall manpower at the same time.

KREYREER  FAERAISREENRUAELEEYRREBIAER  EROERBADTK -

NEW KNITTING MACHINES
OB AR

Adopted new knitting machines which relatively conserved more than 40% of energy
use, while reducing 50% of CO,e emissions at the same time.

ARSI  AHEE40% L EWBERERE - ESRE50% _AbikE S8 -

AWARDS
& ACCOLADES

2 1E R o 8

With the extra effort in Carbon Emissions Reduction, Energy
Conservation, and Chemical Management, LAWSGROUP Knitting
is awarded with the WWF LCMP Platinum Award, together with
other international awards and accolades.

BEBBKFW  SHHNERURLCEREBLNE N  ZRHBES
ZEEARERARE  GREREREES T RBBHKRISF R (LCMP)
in &% -

WWEF LCMP Platinum

ISO 9001:2015 ISO 14001:2015 SA 8000:2008 SA 8000:2008

SUPIMA

Hong Kong-Guangdong Wool Rich Blend Certificate SUPIMA Cotton Certificate
Cleaner Production Excellent Partner
EEBREEBBMKF(RER)

BOCHK - Corporate Environmental Leadership Award 2017 GAP P.A.C.E. Vendor
IREFBEEIRRBLALE 2017
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CORPORATE CORE VALUES

CORPORATE
CORE
VALUES

TEixNEE

REE

PASSION Mt

POSITIVE THINKING MiES#

=

@ e

INTEGRITY

HIGH ETHICS

EFFECTIVE
COMMUNICATION
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H.I.T. CULTURE
H.l.T. X1t

“Happiness, Integrity, and Teamwork” are the
three Corporate Core Values of LAWSGROUP,
which define the internal Corporate “H.I.T.
Culture” and the framework for different staff
trainings and overall management.

TRE - WERERES,, REREEN=-EE
BOBE FRENEEEEADN "HIT.XE,
ETHINERUREENEE -

Positive Thinking with Strong Passion
[ R =N

INTEGRITY 1B
High Ethics with Effective Communications

RUBERTRANESE

TEAMWORK E X i& 18
Group Cohesiveness
rERE

9

P 7
? , %

H.I.T. LOGO DESIGN CONCEPT
HIT. BERAER

* “hit”in lower case and script typeface — symbolizing a young and energetic Corporate Image with

Passion for Fashion.

* Letter “i” as a human figure — representing our emphasis on Human Capital and how the corporate

core values of “Happiness, Integrity and Teamwork” are upheld by our staff.

* Hollowed letter “i” — implying “to empty your cup”, to embrace changes positively, and learn

something new with a humble and open mind.

c ABEFERNAFZEN "hity, —RBE—EFE -

w

EmMBANRER/EHERMNEEXEESR -

s AERETH "iu 8 - URUASENE®S  UEREEETIREA "RE - BEREEE®, 2ROHLEE -

cBEN L FE B TREENLE.  EEEHNEZ UELEBERERWEY -

(a LAWSGROUP initiative) :'

b D
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HUMAN
CAPITAL
STRATEGY

ATTERKE

LAWSGROUP values talents and considers human capital as top priority and the most important
asset in the company. Extra effort and resources are dedicated to Recruiting, Developing, and

Retaining staff as the core mission of the Human Capital Strategy.

BZRXEBLUARE  ER/AT  EANBEEARRPIREEZENEEREEEE -

BE -BBURRBAT L FRANEARBNEEZEH -

Leadership
FENH
Wé‘g’

Change
Management

SEEE

>
0]
w
=
<
o
=
w
-
<
=
o
<
o
z
<
b
2
T

HUMAN CAPITAL
STRATEGY

'ﬁl P ATIE 7B

Reward
& Recognition

BERERY

%

Performance
Measurement I
& Management
TERR
FEREE
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&

Corporate Values
& Culture

ExEEREXIE

|
ey
mEEn

Organization, Team
& Job Design

EEBAMR
TERE

o O
ndividual & Team
Competence

{8 A £ B BX AE

EIE BB KEERR

i

RECRUIT
TALENTS
BEAT

@

Clear Career Perspective

Competitive Package and
Benefits

Seeding in Educational
Institutions

Management Trainee Program
Employee Value Proposition

Diversified Workforce

EMEARER TEBR
BERFBONEHEMEER
BARHBEHEBEFE

HEEE
SR4IEE A
STEEXR
AZZ ik

=

DEVELOP &
MOTIVATE TEAMS

@

Internal Training Programs
Laws Academy
H.LT. Training

“The Leadership Challenge”
Training

i-Program
Team Building Campaigns
Qualifications Framework (QF)

Mid-year and Annual
Performance Review

0 0 35 3l &t &

BBk

H.LT.28 3% 3B 153

(EEHY Fil

i-Program B E 2Bt 2|
EBRBEE

BEERE (QF)
FEPHEEFERRIZRFME

=

RETAIN HUMAN
CAPITAL
RBANEX

@

Happy, Safe, and Healthy
Work Environment

Willingness to listen and
respond to Staff’s
feedback

Corporate Branding
Employee Relations
Flexible Working Hours

Fairness

Rt - Z2REEM
TERIR

FERETLOIRESE T
HER

i mhE
ETF%ES
T (FIGE

ARAE
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LAWS ACADEMY & THE LEADERSHIP CHALLENGE

INTERNAL
TRAININGS

LAWS ==
LAWS ACADEMY ACADEMY®

BBk At Qullone

To implement our Human Capital Strategy effectively across all business units and
departments in different countries, Laws Academy was established to provide Internal training
solutions and to promote LAWSGROUP’s Corporate Culture and Values.

Laws Academy Core Value Framework:

Laws Academy continues to implement our corporate core values “H.L.T. Culture”, and reinforce
the two core trainings “The Leadership Challenge - Five Fundamental Practices and “DiSC® as
Communication Tool”, through a series of quality trainings and activities.

BITRARBERNEBMEMBARHMETANELRE  HMARNUIEXER  EHANHFIHFER
BXEBTEEAEE -

BEBRiZOEIELR:

ERERBEB - RINWEERIHNTE  FEEREEEMNZOLEE "HAT.XIE, - WRE "TLCHE
BH-AAXAEEEBETHA, X "DISCCBRBIER, SMEBTZHIIRE -

HAPPINESS
INTEGRITY
TEAMWORK

)
i L C N

MODEL THE WAY

Hatm

INSPIRE A SHARED VISION

HEpEn

CHALLEMNGE THE PROCESS

L g

ENABLE OTHERS TO ACT

ERLF

ENCOURAGE THE HEART
AL
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TLC THE LEADERSHIP CHALLENGE

TLCEEN

THE

LEADERSHIP

CHALLENGE®

One of the core training programs is “TLC The Leadership Challenge”, founded by Jim Kouzes and
Barry Posner in 1982, in which the “Five Fundamental Practices” are in line with our “H.I.T. Culture”:

Hop— @& 0B85 "TLCEE N |
REEEBESH, BEREEN "HITXE, AEME:

- H Jim Kouzes ¥ Barry Posner R1982F gl1r - EFEBENW " 1

.

Passion at work
Proactiveness
Stay Positive when
facing Challenges

HITFEHM
Ty
R 18 10 A8 2 3 B B

CHALLENGE
THE PROCESS

ENCOURAGE
THE HEART

A A I

INTEGRITY :
15

Honesty

Ethical and Effective Communications

1=
REBERTRABUNES

L5 E 8l

TEAMWORK :
= X 5 .

Team Cohesiveness

ENC9:- 3P

ENABLE

OTHERS TO ACT

& 44



INTERNAL
TRAININGS

A B 1

TRAINING PROGRAMS FOR H.I.T. CULTURE
H.L.T. X{EFARE

A wide range of trainings and workshops are organized regularly to promote and reinforce the
Group’s core values and H.I.T. Culture, including “H.L.T. with TLC Workshops”, “Living H..T. Way
Workshops”, and “H.L.T. Leadership Trainings”.

Since 2012, LAWSGROUP has been organizing more than 20 H.I.T. Leadership Trainings for all
staff, including seminars, workshops, sharing sessions, study groups, and team building events.
The training was further refined by adopting “TLC The Leadership Challenge” in 2014 to
enhance the training results. In 2017, more selective courses were rolled out to match different
staff’ preferred learning style.

SEEHERZABEIETAHY  DURETNEAFEEIHERZLEBERHITXEN TE 4
B "EHITEEANTIES . © "HITXEIES , & "HIT.EEAEN .

BH20RF#E  ZXEBEHBR TRBB20BHITERENEIRE  BESE - IS =2 E
ZERERRRED ﬁA2O14fEEH "TLCHEEN , MAREBATD - UDE@P&EJIMZ% © MAE2017F -
EHERHEZHERE  NWHGAREIEHFNEBEARAR -

TRAINING PROGRAMS FOR H.I.T. CULTURE
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E-LEARNING PILOT PROGRAM
MEBBEKEEE

LAWSGROUP has also created an e-Learning Platform for a more flexible and versatile learning
experience, offering e-Courses with Quizzes, Articles & Inspirational Notes Sharing, Group Newsletters,
Book Recommendation, Peer-to-peer Recognition Program, and more.

EXEETEURLBEYS RHEFAEEEURSTENEBER  @FEKLIABRNAIR  XEHBE
TRENE EEEM  ETENRESZHEESISE -

Hagpicit

PERSON

PRETTIEST

I-PROGRAM SELF-LEARNING SCHEME
I-PROGRAM BEE 2 B &tHEl

At the same time, LAWSGROUP has initiated “i-Program Self-learning Scheme” to encourage
continuous learning. Each permanent staff is suggested to obtain a minimum of 18 Credits per year,
through any of the following 3 channels. Different levels of awards are also given upon achievement of
certain credits as an incentive and motivation.

Sk R Ti-ProgramB B2 B, WBEIFESE  UTRSIMEZBEISFEBUT=
1?%@%% DIBE N - RTYWRBEIEREHSEBREHE RN ERBEIMEINZE DM F LU KRE

FF\
m%FFFF
J )
>

o CONTINUOUS LEARNING

REEEZSE

e VOLUNTEERING / RECREATIONAL ACTIVITIES
BEAXNBRREETH

e READING / VIEWING REPORT

FE/FRERS
i”. T.f\.\\
- = O
H cn '\/
» r
2-
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INTERNAL
TRAININGS

A B 1

MANAGEMENT TRAINEE PROGRAM
BEEEN LA

The Management Trainee Program is designed to accelerate the growth of potential university
graduates and train them for middle management within the Group’s manufacturing unit in
mainland China. The whole program stretches for 24 months. Every trainee will have equal
opportunities to rotate among different departments, and receive on-the-job training and
mentoring by senior staff to get familiarized with the business culture and operations.

The Management Training Program Committee is formed by different business departments
including representatives and mentors from Manufacturing Operations, Human Resources, and
Learning & Development to facilitate the training progress and assessment.

EEEIEFEISEHERERBERE  TEMMEPIGERPEEREAE  EEEEURPEA
WHREXRE - BERXRBAP24EH  SEZBENZHAIAFHMHESE  THERE TFEBS
AEEE  SMMERBRFTTEXLCNZ2ERA -

BENNAREABDBPIARAANEEZEERE  QREEXE  ANERBREBZHEEINE - U
e TR RIBAIEE -

MANAGEMENT TRAINEE PROGRAM

(\C{l‘ (R)
i i 2,

INDUCTION JOB ROTATION FINAL PLACEMENT
AR REWH R ZHE

24 months —+M{EAa

« Orientation « Job rotation to different « Attachment with assigned
core business departments business units for in-depth
* Familiarization with learning and development
Business Operations + Competency-based
& Corporate Culture development program

< Comprehensive understanding
of business structure and operations

- OEFEN « REABZLEMPIRE T TS El E s
C RBREEDRCZ C BENEEBRD EREREE

s BRTYBMEBRENEERA
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THE P.A.C.E. PROGRAM .
BARAEBERE (P.ACE.) 2 PAC.E.

Initiated by one of our key clients GAP, the Personal Advancement & Career Enhancement Program
(P.A.C.E.) targets female factory workers, with the aim to help them gain the skills and confidence they
need to advance at work and in life. As of 2016, a total of 31,230 hours of trainings were arranged.
LAWSGROUP’s P.A.C.E. Team also received “The Best Communications Award”.

PACERIHEEEP —EEIZEZFCAPHE  HENIHIMFNAUEL  SEENWMESLREARL
TEREEFELPMBHOXEAFL - BEE2016F - ZREBEHET 731.230/NSWE - ZXEBNP.ACE. B
BERSGAPREN 'HEBBE,

QUALIFICATIONS FRAMEWORK i ;éfc’;’fﬁ
E i3 glg ﬁ Framework

For the long-term development of the frontline staff, LAWSGROUP has joined the Qualifications
Framework (QF) organized by the HKSAR government. Staff with certain seniority can apply to enroll
in the “Recognition of Prior Learning (RPL)” assessment, to receive formal recognition of their
knowledge, skills, and experiences acquired beyond traditional academic training.

BYRBAKEINRYRE ZXEEZSN /HEEFNTHER/FHELNEERE (QF ) 5t 8 - EXA
HETUBRFESHE "BEEERY (RPL) J 7 BHMIUEERBMEELUS  SAHETENE K
BEURERNEERIER -

———— : : S -
LAWSGROUP Deputy Chairman & CEO Mr. Bosco Law (Right 5 on the back row) also sits in the Qualifications Framework Industry
Training Advisory Committee to help promoting the program within the industry.
BEREEBEIERTHBHABERNTENSE "HEERE, THEBIAOZET  EHFABRERZBE -
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COMMITTMENT
TO THE
WORKPLACE

HIFRKBENERE

A SAFE AND FAIR WORKPLACE
ZE2HEANFWIEERER

Safety and Fairness are top priorities in every LAWSGROUP’s workplace, regardless the
offices or factories. All Safety & Fairness Policies are initiated, reviewed, executed, and
evaluated through the following procedures to ensure they are fully and effectively
implemented at all levels within the Group.

ZXEBEES—REIMFRE FEHRENLCZIAKRE  BULZZBERTRAREEERE - IERTZ
FERATVTHHREBLELBUTNTNEFERIL - % WORTG  BERECEEANSERH
TN KRB MU E AR B UK -

POLICY
ESTABLISHMENT
BREE

STAFF
GUIDELINES
BI#E5l

A SAFE AND FAIR WORKPLACE

—

A SAFE
AND FAIR
WORKPLACE
ATREZM
IEEE

ON-THE-JOB
TRAININGS
& WORKSHOPS
EHIBAIRIES

EVALUATION
OF POLICY
BR AT

STAFF CARE,
SUPPORT, AND

COMPLAINT HANDLING
FALMXFET
REBIRF

INTERNAL AUDITS
& REVIEWS
AEBEEREZ
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Safety and Fairness measures included but not limited to:

ZEHERNTEESHEARR

SAFETY AND HEALTH MANAGEMENT
ZERERER

« Formulate and Implement Safety and Health
Policy

« Improve employees’ Health Literacy through
Employee Relations Activities and promote a

“Safety and Health Culture”

« Develop Safety Training Programs to enrich
employees’ relevant knowledge

« Monitor and review the existing Safety and

Health system regularly to measure and
evaluate its performance

FAIRNESS IN WORKPLACE
AETEE

« Promote Equal Opportunities Employment
« Provide Fair Remuneration Packages
« Implement Fair Grievance Procedure

« Formulate Conflict of Interest Declaration
System

P

-
it
S
|

BE2EZERBERR

EBHEIRHGEY  RASEIMRERA -
THE "Z2ERBEXL

AUuZzdl#ats ZEEEIMHEMNZE
H R B BE

EREZAFLRTHNZERBEESNE
DAt & R 4% 5 AR B8 18 I A9 B W

EHFEMEKS
R T E R TE
EARR  AERAFHBHER

RN & FHRBBE E

I
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COMMITTMENT AWARDS &

TO THE ACCOLADES
WORKPLACE

43 T8 R ¥k &R
HITFRBENRS
LAWSGROUP has been recognized with different awards and :O.’ EI‘:‘lfFH’
DIVERSIFIED WORKFORCE accolades for its efforts in people development and workplace
Z TiE& &N management, such as “FHKI Industry Cares - Grand Caring Award”,

“ERB Manpower Developer”, “Happy Company”, and “Caring
Company” for more than 15 consecutive years.

As a multinational conglomerate, LAWSGROUP is Larws Fashion Growp Lirmited
. . . . WEENEAT T
devoted to creating a diversified workplace which BRERAARER T AESE FNEH  BREEESSESERKE }
(5 N i =< = 15 ~ s v f Bt g g e vty
fosters teamwork among staff from different cultures 22° (] OETEBTEXAe TERT,) - TEEEASE, - TERBAA B, - i
and backgrounds. The male-female ratio in % rELE REE+AELHE "HARE®E, - [ = il
‘ ‘ ‘ Mal S= fi = 2 53 <
Headquarters Office is relatively even at about 1 to =
1.3. While in some regions with manufacturing Industry Cares
L . . . o Grand Caring Award 2016
facilities, the ratio of female staff is significantly on
5 the high side. i A \
o o M
[ R » N _ CERTIFIED e b e
& ER—EEBETCE ZXEERNAE—EZ LERE HEMRKEAEAXEHERINWE T3 WWF SR, == GL.»
BEKEGS EEASNBLULARATEY  HAILIZ - AAR—LLEHEENHE - ¥k T —— 2017
S _ e SR ek S1E :
¢ STHWLAAIRERS - Las Eition Griwp Untled Cé f WICHRAB A
€ L0 O 258,529,399 .01, Lows ommrid P asam
g - = — —
<
g a
6 feiis erts
3 o ——
o
S
w WWF LOOP Certificate 15+ Caring Company ERB Manpower Developer Happy Company Certificate
5 GLOBAL WORKFORCE DISTRIBUTION
2 =
° 2XKE LM
z
w
>
o
284 China
=
Bangladesh 175 T Hong Kong
zmam /% &%
(From Left to Right) LAWSGROUP Human Resources Director Ms. Miko Cheung received the “WWF Silver Member Trophy” from WWF
Hong Kong CEO, Mr. Peter Cornthwaite; the “ERB Manpower Developer Certificate” from the Chairman of Employees Retraining Board,
Dr. William Leung; and the “FHKI Industry Cares - Caring Certificate (Enterprise Group)” from the Secretary for Labour and Welfare of
HKSAR, Dr. Law Chi-kwong, on behalf of the Group.
Myanmar 26% (AEES) BAREAANSRAEEES MVERREAESHEREAE S EEH BT RAAM:. Peter Cornthwaitefi s R G BB | ;
R ° HEEBRISEFERKHEBLIRE " ATEE HE; LRHEBRITRES TREINEERER B LER 'EBTXRASTTXHMELD -

BOMRE (BEAR) L -
Vietham
L)
28/: "

¥

=

S Silver Memb
WWF inn017/18

ol U %
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INVESTING
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COMMUNITY
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NURTURING
ENTREPRENEURSHIP

URTURING ENTREPRENEURSHIP
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THE CULTURAL
& CREATIVE LANDMARK

X b 8l & i 1R

Opened in late 2013, D2 Place is the first
Shopping Mall cum Office Complex
revitalized from industrial buildings in
Hong Kong. The whole project consists of
two towers D2 Place ONE and D2 Place
TWO, offering over 500,000 sq.ft. of Retail,
Office, and Event Spaces.

Unlike any other cookie-cutter mall, D2
Place is operated with a unique and
inaugural “Entrepreneurship Model”, which
is initiated by LAWSGROUP’s Deputy
Chairman and CEO Mr. Bosco Law, and is
part of the Group’s CSV (Creating Shared
Value) Initiatives.

Also named as “Designers’ Dreams”, D2 Place strives to promote local culture and creativity through
proactively collaborating with Young Designers, nurturing Startups and Local Brands, driving
Innovative and Creative Movement, and supporting other stakeholders in the Creative Industries.

Since the launch of the “Entrepreneurship Model”, more than 5000 local and international creative
parties have been fostered and groomed, benefiting from D2 Place, which serves as a Creative Hub with
community of shared-mind individuals under the same roof.

R2013F EH 2 - D2 Place ERBERALIXAEXREMANESABLAE - BEEEBHREHRSOBEFHIRZ
EE PRERZARFHZEMD -

BRREMEERS - D2 Place MERIRBRHEMN "HAIBERIL , (Entrepreneurship Model) 23 - It Z3E
BARBREEAETERTHBHELNTERLYL  TMABER "BIEHKZEE 1 (Creating Shared Value)
WEF—IE -

PL T2 EtRT 2248 Designers’ Dreams. Man » D2 Place BN IREFBNERAIR 2 EE » BHBFEEGT
a1 ZBEBYAIGCERAM G  HEHAFAE UDEZIFAEXERNEZENSE -

B "YEBxERL, WY  2SABB5000@EAM K EIMAISEEBR/IEZR - D2 Placeli A —EEEF
SRIF B DM XERI B AR -
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THE ENTREPRENEURSHIP MODEL

57

CREATING
SHARED
VALUE

The Entrepreneurship Model consists of 6 different steps,

THE ENTREPRENEURSHIP MODEL

Al &

FER

in which startups are nurtured and

supported progressively from an initial sales experience in the Weekend Markets to managing a

developed business across the city and even outreaching the world.

1
fod

el

Weekend
Markets

BAME
1 Weekend
—f&@B R

Very Affordable Rent
aZARZES

©

Ry
e

7€

Pop-up
Stores
HREIE

1-3 Months
—ZEZ=@EA

Concessionary

Short-term Lease

EEEREY

The only shopping mall in
Hong Kong with Weekend testing
Markets organized on every
single weekend.

EBE-——EBEEEEHA

EEXEEWLMW

One-off short-term lease for
market response.
Operate 7 days a week with
furniture & display support.

—RUEBERY - BEMNAS
ROmBETEMBARDE - 5 &

B

REE R o] HERE -

THE XAVeell(etnd
1 arkets?i
SPACE | @D2 Place

Kiosks

1 Year+

—F Lk

Flexible Terms

|ER™M

Open shop layout with own
Brand elements. Operate daily
with operational & marketing

support

FARAE#HRT  JERER
g 5O -
EEBRE

FEXEE
EHE -

DREAM IT?
DO IT!
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THE BARN

Brands ¢ Ce.
THE BARN £7EHE

3 Months+
j/J 4;\\/,\ [
A - ,@ “
< ﬁ ,@‘ x i:
a’(’
@f «4 &rwnw 2

&> S W
< ».3'

Long-term Shop Tenancy
REEHBALH

Long-term lease with own shopfront in
an enclosed shop layout. Operate daily
with marketing and business
development support; OR alternatively
join the one-stop consignment service
at THE BARN Lifestyle Department
Store.

DRBEANBEEEZRIEHAME - £8
REB IESEEBEREBER,; ‘JZ
TMATHE BARN £FEEHN— LR ST
R -

RESZBERIFYEIEE —
S UEBRERIMARE RS M -

Across the City
EEHA

Promotion of the CSV Model
W TEEHEE, FE

One of D2 Place’s missions is to further
promote the concept of Creating
Shared Value (CSV), which is different
from traditional Corporate Social
Responsibility (CSR), across the city.

Since D2 Place launched the
“Entrepreneurship Model” in 2013,
more and more developers accepted
and adopted similar models in their
shopping malls and retail businesses.
This enables more and more
entrepreneurs to benefit and expand
their businesses.

D2Place Eh—EFEmmEEA RN E
EHEgET (CSRH KW TRIBHZEE
J(CSV) BRI ATEERE -

B D2 Place ¥ 2013 FHE " ¥ A& %
B, 8 TABRKREZEEBEER
M URETEHSEAEEERRAE
EHNEEEd  RAh—@AnB® -8
ZYBTHEESTERE—DPRERAEY -

BERMEMNHEEY R

RoIEECREMARNE

Outreach the World
T &t 57

Adoption in other Cities
EE R E M T

To further enhance the win-win
situation between D2 Place and the
Entrepreneurs, LAWSGROUP is
actively exploring new opportunities in
other cities — to introduce Hong
Kong’s Creativity and Talents to the
world and further drive this “Creative &
Business Momentum”.

RTE DR D2 Place HYAIEZE
NERSIEHEGZ  BREEBLEBEBRE
MM RENEE — BUHRERSH
RAEBWBAIRTMAM - HMRERE
B TAIREES .

& 58



THE BUSINESS-CREATIVE COMMUNITY PARTNERSHIP & BUSINESS FOR SOCIAL GOOD GRAND AWARD

CREATING
SHARED
VALUE

BIER=EE

THE BUSINESS-CREATIVE COMMUNITY PARTNERSHIP
BxEAEHASBE

D2 Place’s Entrepreneurship Model was created based on the Creating Shared Value (CSV)
theory originally proposed by Professor Michael Porter and Mark Kramer from Harvard
University in 2011. Traditional CSR is a unidirectional sponsorship or support directly from
corporate to the beneficiary, which is usually a one-off and short-term support in the form of
donation or volunteering work.

CSV, on the other hand, is a two-way interaction, in which the corporate develops a unique
business model to facilitate growth for both the corporate and the beneficiary, together in a
win-win situation. Such an innovative concept was first introduced in Hong Kong and is one of
the major reasons that ensures long-term financial sustainability for D2 Place.

D2 Place W "YEIEmEER , 2E22LEHRKH AREHIR Michael Porter 82 Mark Kramer )R20NMER H
Wralst=EE, BEmmell SR EXdEEEL(CSRIZEHE XX EERHEQANEN I
B OBEBERAER—XRM . BINBERAELRY -

Ak BIERHZEECSVHAIZEERNEY  HEXETHEBRENEERDL  UMREEERESR
EMANHBERE  DERER - BAHHBSIEEXRREBLHIE - TERE D2 Place REYFEUE
BERMNEP-—EEZERR -

CSR Ccsv

CORPORATE SOCIAL RESPONSIBILITY CREATING SHARED VALUE
EETERT BlER=EE

* One-off Unidirectional Goodwill Create both Economic and Social
and Support Benefits
In response to External Needs Initiated Internally to Compete

Pure Philanthropic Cause Win-win to Maximize Profits

s B —RMUENBEHEFH cBEREBRETEN R
« BIESNEEK c BRTAEMBEERIERFEF N
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BUSINESS FOR SOCIAL GOOD GRAND AWARD
TR ftE, REKE

LAWSGROUP Deputy Chairman & CEO, Mr. Bosco Law, received the “Business for Social Good - Grand Award” from Chief Executive of Hong Kong,
Mrs. Carrie Lam, and Convenor of HKSAR Executive Council, Mr. Bernard Chan at the Business for Social Good Outstanding Award Presentation 2017.
BEXREHAIERTHAHBERLSENR 2017 BHHEREAREREAR  EEBRKITHETHRREMNBABELXIREBFANTHRETREZEEA
BREBAERE " EALHEREKE,

With the dedication and outstanding results of the D2 Place Entrepreneurship Model, LAWSGROUP
received the Grand Award at the inaugural Business for Social Good Award — organized by Our Hong
Kong Foundation for recognizing corporates with exceptional contribution in Creating Shared Value.

The Award was judged and voted by over 500 professionals, including Corporate CEOs, NGO CEOs,
and MBA Students. LAWSGROUP won the Grand Award among hundreds of participants and it was a
great encouragement and recognition to the Group’s effort in implementing CSV in Hong Kong.

BE D2 Place "#EIBH#EN WEHESHNMAR  Z2XEEREE "BHEHEKRE , PESHEEX
EERBESEEESEN  RER "AIEHEEE. (CSV) BHLERAMESE -

b
i&)"

TBREHEAE ) KABBSOOUEXRFIEHEAREEL  EPEEEXATHASR  FEMNKBTHE
#HOURIBEERLIEE  EXEERBAFRSELEAMAMBESHDLKRE  EHEEREEBRETCSY
WEEMBE -

Business
OUR HONG KONG for
FOUNDATION Social Good
BE&EsEESE
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In 2017, D2 PLACE

Organized over

60

Organized more than

100

Collaborated with over

110

Supported more than

- 4,800

3,200,000

Helped startups generate more than

ks28,500,000

d "1@UICK OVERVIEW & HONG KONG CULTURAL & CREATIVE ECOSYSTEM
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D2 PLACE R 2017%

Weekend Markets
BINBIE60SEERME

Cultural and Creative Events related to

Art, Culture, Fashion, Sports and Movies
B T1I00Z BB EM - X - i
BEREXNILSRIRED

Government and Public Institutions, NGOs,
Private Companies and Creative Parties

BBBNOEB T ERHEEE - FEFAER -
ThEKRBRATEESE

Startups and Local Businesses

< £ 4,800% B %) Bl & A it 1k 5%

Shoppers and Visitors
5|7 #E483,200,000M &

of sales
15 BN %) Bl /2 B 7% 3R #8 38
28,500,00078 & 1§ £ 58

*Excluding revenue from other shops and tenants

*AEEBEAEMBRE ZIWA
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HONG KONG CULTURAL & CREATIVE ECOSYSTEM
EBXIEREIBELER

GOVERNMENT
B

« Grant Fundings

« Set Policies

- BR

- Bl E B

PUBLIC & PRIVATE
END USERS/ INSTITUTIONS/
INDIVIDUAL ORGANIZATIONS
PARTIES MOMENTUM  ARBRAERE
AXRREIIEE « Execute Policies

EEEA : , i
« Utilize Platforms & Resources POvIEe Supperit & Eiiiing

- T
* Provide Feedbacks = = .
cEHTaRER « Rt = 58 R IE A

cRHEER

COMMERCIAL
& CREATIVE
CLUSTERS

BARKNEEEA
« Offer Platforms

* Support Individuals
)
o XHF{E SR

LAWSGROUP is also committed to promoting CSV across the city through media, speeches, seminars,
and other events, in which more and more developers in Hong Kong started to follow and adopt similar
concepts to those at D2 Place in their shopping malls, such as offering rental support to local
entrepreneurs, organizing weekend markets and workshops, setting up local handicraft zones, and
recruiting local individual brands. Such retail movement fulfills the vision as illustrated in Step 5 of the
D2 Place Entrepreneurship Model, and LAWSGROUP is thrilled to see more and more startups
benefiting across the city.

In recent years, a new Cultural & Creative Ecosystem is being evolved, led by the HKSAR government
and supported by different Commercial and Creative Clusters, through a form of
"Business-Government-Community tri-partite partnership”.

EREBERKBTZBKEE ER BE URHMEY HEEREBEIHCSVHNRE S HREZZEFR
BEINETNESRMAE D2 Place "HIAIBERN , #AMNEE  SEOAMYRIRHESESER BRHER
Iy RUAMFFER URBEBAMBI/NES BWEEXENELEIEFS D2 Place "HAIBERI
FHERTMEANES BREEFESEHEBESHNYRIERZTE -

LEEBRATHRERFAREER  BEBRRAEHAEASHTELY "EAS=ABFENERA,  ER—E@H
NACRI S AR E -
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BlEHZEE BUSINESS-GOVERNMENT-COMMUNITY
TRI-PARTITE PARTNERSHIP

EBE=AHEER

As a Cultural & Creative Hub for the young generation and one of the successful cases under the
Industrial Building Revitalization Scheme, D2 Place has become a subject of study for the
government, universities, and commercial entities. D2 Place is honoured to have different senior
government leaders visiting and supporting the project.

As mentioned in the Chief Executive’s 2017 Policy Address, the HKSAR Government is
committed to supporting the youth in developing their creativity and businesses. LAWSGROUP

is also one of the 10 developers joining the “Space Sharing Scheme for Youth”, dedicating
creative spaces in D2 Place to support young people and start-ups.

ERXEARMBRUEEECIERKRPNE R —EAINB F - D2 Place AERBBGT - ABEBE®KR - I
FRBRNPERE - D2 Place FBXREZRIARNBETSEAMS BRI

??EQ%EQOWEWBZﬁ%TE&ﬁ% %Efﬁlﬂﬁﬁ%@j}ﬁ%i@/\ﬁ%@ ﬁ E’\] EU’%&%% s ;EEE/%W/_\EE Guided Tour and Presentation of D2 Place for Financial Secretary of HKSAR, Mr. Paul Chan
BEBEANTRESKNS S EME) NHEREE
I EETHT RO%Sl CBEESEEHE,  RD2Placell BAISEE LS EEARIAILE - REBEATRERRESEREREENEARRD2 Place

Guided Tour and Presentation of D2 Place for Chief Executive of HKSAR, Mrs. Carrie Lam Guided Tour and Presentation of D2 Place for Secretary for Commerce and Economic Development of HKSAR, Mr. Edward Yau
REBRITHETHRREMBABRL I B/REED2 Place REBRITHEEBRAEEREBENEELAENBREED2 Place
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SPACE SHARING SCHEME FOR YOUTH
EEHE=EEEE

J

7]

Space Sharing

LAWSGROUP Deputy Chairman & CEO Mr. Bosco Law (Left 4 on the back row) joined the press conference for
Space Sharing Scheme for Youth, together with Chief Secretary for Administration of HKSAR, Mr. Matthew Cheung
(Left 6 on the front row) and other government officials and landlord representatives.
EREEREFERTHRAZBEACH(BHAMASERFANTHRERZITREEREE(AHALN)  UREMBITES
METRERLE "SEHRZEEHE ., W ERBES

As part of the “Business-Government-Community tri-partite partnership”, the HKSAR
Government has implemented the Space Sharing Scheme for Youth in 2017, aimed to collaborate
with different landlords to provide creative spaces for young entrepreneurs at a discounted rate.

LAWSGROUP is one of the first batch of developers joining the scheme, committing over 20,000
sqg.ft. of retail and event spaces in D2 Place ONE and TWO. Young people or start-ups who are
eligible to join the scheme will enjoy a concessionary rental offer, and this will be in-line with the
existing D2 Place Entrepreneurship Model, so that the end users can enjoy a complete business
solution and support, utilizing the network and sales/marketing/distribution channels
established by D2 Place and LAWSGROUP.

EBRBRAR20VEER Y "EEHA=ZZE[EE, - FR "TEBE=ZAHFEEL, WEP—& - B
REARXEGHF REFEARHASTZBNEEES -

FHREHSEBHINEEY - BEXEERFERD2 Place—#IR _HEALEBIBE20,000F SRWEE
REHERE FELHEERNFEAAYVATEREDUERTEE=ZRAERD  MUEFAERAREN "4
BlExEd, EE SHIEETA - BATENEAHRRZIE  WESH D2 Place BEXEECHEIL
MEEREMBEE/ERE/DHERE -
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WEEKEND MARKETS, POP-UP STORES, KIOSKS, AND THE BARN
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BEREERULE

WEEKEND MARKETS, POP-UP STORES & KIOSKS
BADTE  RAERBEEE

D2 Place is one of the pioneers implementing the concept of “Pop-up Stores” and “Kiosks” in
Hong Kong. Young entrepreneurs can enjoy concessionary, flexible rental rates and test their
products and ideas through interaction with their customers. D2 Place is also the only
shopping mall in Hong Kong organizing “Weekend Markets” on every Saturday and Sunday,
attracting more than 100 booths and 20,000 shoppers every weekend.

D2 Place ZEPT—EH#M "REE, R "HEEE, VLR FEAXEJI=EZRBEUENHE
T WEBERAEANEYNAMNEREMT - D2 PlaceNZEBR——RBEFSEERARHE
MmrTEARTE,  BEBARERSIBBIOCOEEH 20,0008 B -
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¥ HTDC

Designgallery

s
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THE BARN LIFESTYLE STORE
THE BARN £EB & Do £ o

LAWSGROUP has also collaborated with Hong Kong Trade Development Council (HKTDC) Design
Gallery in setting up THE BARN Lifestyle Store, as an additional measure to support entrepreneurship.
THE BARN offers a complete consignment solution to support start-ups who are not yet ready to
operate their own retail shop on a full-time basis.

RE— PPN EZFYEIL:  ZREEREBESERERFTMEE - AR THE BARN £EEHEE - =#H#
FTEHNSERY  ZXEGAERTHBEESEENEER -
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PUBLIC ENJOYMENT

SN RS

As a "Cultural and Creative Landmark”, D2 Place actively collaborates with different parties and
organizes creative events to promote the growth of the Creative Industries in Hong Kong. It's also
in-line with the HKSAR Government's policies in supporting the Youth and the development of the local
Art, Design, Fashion, Music, Sports, and Movie industries.

ER/—E "R SR, - D2 Place BANBEEZ G ERAFEENARES  BRESHFEFBLAR
EXNBER - BWENIRTFEREBREHNANZREISEFEARBESHAMERN Rt - B FTL RER

BRYENBE -

LE FRENCH MAY MOVIE SCREENING
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SEASONAL AND FESTIVE EVENTS
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LAWSGROUP CORPORATE SOCI

SEASONAL AND FESTIVE EVENTS
FHURGEFD

D2 Place also organizes different festive celebrations
and seasonal events, such as setting up the first Snowing
Rooftop Garden in Hong Kong during Christmas — which
has become one of the annual signature campaigns at
D2 Place since 2015. The two malls also collaborated
with creative parties from different countries, such as
co-organizing Thai Water Festival, Le French May, and
Japan Autumn Festival, making D2 Place a unique
destination with multicultural activities.

D2 Place MEMAREHNGHERNRFTHED - AINRE
MEREEBEREASRKAITE — Z &K RD2 PlaceH
205 BN FEETEIRE - MEBSTEARNBERNASE
BREfF aWEEEKEG FEAR HAMERS - D2
Placept R — B8 2 ZBIERNBRH BRI -

MID-AUTUMN
R X B i £
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CHRISTMAS SNOWING ROOFTOP GARDEN
EfRAEXRATEE

CHRISTMAS SNOWING ROOFTOP GARDEN
ERMEXRAGTER

N MID-AUTUNIN FESTIVAL PARTY
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To celebrate the 20th Anniversary of the establishment of HKSAR, LAWSGROUP has created the brand
of “Made in Hong Kong” in 2017 and collaborated with 70 entities for a series of public and HKSAR20
Accredited events. The campaign aimed to celebrate the success of Hong Kong’s Brands, Designs,
Products, and Designers. The collaborating parties included HKTDC, WWF, SPCA, Ocean Park, Lai
Yuen, KMB, Star Ferries, Lan Kwai Fong Group, Hong Kong Design Centre, Hong Kong Design
Institution, Federation of Hong Kong Industries, and more. “Made in Hong Kong” has since become one
of the annual signature events of D2 Place.

ILITY & SUST]
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LUMIERES HO KONG
H-F-BEBE

_ Inspired by and in partnership with the “Féte des Lumiéres de Lyon” from France, the.::--_.
in'auggral “Lumieres Hong Kong” was the City’s first light festival - featuring light art’?
installations, video projections, and art pieces in different landmarks. D2 Place was one of
the 16 official sites, presenting a 4D Light Show “The Undiscovered World”, integrated with
Animation Pr I:e_lhtion, Responsive Lighting Techniques, and 4-dimensional effects such as
smoke, heat, wjhd, water, and aroma. The Light Show at.D2 Place was open to the p_i_Jinc
from Nov 23, 2017 to Jan 1, 2018 for free, and attracted more than 300,000 visitors.
“Lumieres Hong Kong” was also a HKSAR20 Accredited Event.
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CORPORATE VOLUNTEER PROGRAM
CEHETFE

LAWSGROUP has been actively fulfilling Corporate Social Responsibility by encouraging staff to
organize and enroll in different charitable and volunteering activities. In 2012, the Group officially set
up "Corporate Volunteer Advisory Committee” to further facilitate community and environmental
services, serving the elderly, underprivileged families, people with disabilities, and of course our planet.

With an improved volunteer system and active internal promotions, more staff joined as volunteers in
2017 and the annual total number of Volunteer Hours reached a record high of 1,331. Such achievement
was further recognized by the HKSAR Social Welfare Department with the “Gold Award for Volunteer
Service (Organization)” in the “Volunteer Movement”, a progression from the Silver Award in 2016.

ZXEEBERETCEASER BHEISBENTERNSELARNEZESRELEY  UOTYHEELS -
R202FBIERAMY "EERZTIRBBEBE,  E-—LTHIFRLRRERRELNF REHZB8EEE -
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ELDERLY FASHION SHOW

ENGAGING
WITH THE
COMMUNITY

BRAWE

ELDERLY FASHION SHOW
RERKEKS

To celebrate the 5% anniversary of the
establishment of the Corporate Volunteer
Team, LAWSGROUP has collaborated with Lok
Sin Tong Chu Ting Cheong Home for the Aged
for a “Multicultural Fashion Show”. Twelve
elderly residents were selected as models for
modelling clothing from different cultures,
with their hairstyle and makeup arranged by
fashion designers and makeup artists.

Gift packs sponsored by LAWSGROUP Charity
Fund were distributed to the residents,
including knitted scarves handmade by our
staff. The team also arranged a series of
recreational and caring activities for the
elderly in which everyone had a wonderful and
memorable experience.

BRIBREXETIBRRULEF  BEBREEEL
EEREERERBFEN 7 —FE "EERSF
KRE, BHRURARERERR  £BF
RREAMEEHMEAZFLT D REBERNE A
FLEARREBENELRMIEREZE -
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OTHER VOLUNTEERING ACTIVITIES
H fth % T J% 8

Blood Donation Event in Hong Kong Blood Donation Event in China Cross-border Visit to Elderly Homes in China
EEA+TFEELEMA EEATEEMDA EEMMBERERRTEAR
Knitting for the Needy Christmas Workshops for the Underprivileged Children
B0 MR & K 1T B At ZE=EEERAETIEH
Conservation Event at Mai Po Nature Reserve Conservation Event at Island House, WWF

WWFRBBERRERKREEZ WWFETllFEREEE



ABOUT FASHION FARM FOUNDATION

8 i FASHION FARM FOUNDATION

LAWSGROUP is the founding patron of Fashion
Farm Foundation (FFF) with financial,
operational, and venue sponsorships.

FFF is a non-profit making organization aims at
creating synergy with Hong Kong-based
fashion  designers, cultural practitioners,
industry experts, and retailers. The core
mission is to promote Hong Kong fashion
design both locally and internationally, through
fostering collaborations among the business,
lifestyle, educational, and cultural sectors.

FFF  bridges Hong Kong-based fashion
designers to global business opportunities
through “HKFG” (formerly known as Fashion
Guerrilla), one of the programs sponsored by
CreateHK, in which collections by emerging
designers are showcased in international
fashion events. The program has been touring
around in Paris, New York, Tokyo, and other
major fashion cities since its debut in 2013.

7 (5 £ @ & Fashion Farm Foundation (FFF) 89 8l 4a
2l RHES SEEIXHFRSHFFFFHER -

FFFR —FEFHERE  SEBHFBLAMEERS
B~ XIETFE  REFREDEXNEEXALAE
BEME HEZLESGR/RAMEEBIHIEEEBN
ERE - REBFR  WRA BREXEFRZE
WEE -

FFFREdBREARAMEZBTEIREHOBR -
ZREAEAREBENESE "HKFG, (FIE
Fashion Guerrilla) - T2 RN EmR B #H S = 18
RABMBERRKEEEE - ME2013FERBEBHE
HKFGHWEMEERER - A8 - RRREREME
ZFRFEMT -

In addition, FFF also plays an active role
in introducing home-grown fashion
labels to the public through various
programs funded by CreateHK, such as
“Fashion Forward Festival” and
“FFFRIDAY”, where workshops, pop-up
stores, exhibitions, and other outreach
activities are organized in local

communities.

Apart from the regular programs, FFF
also collaborates with design schools,
shopping malls, cinemas, fashion
magazines, and handicraft markets for
different public events, creating further

media exposure and business

opportunities for local fashion designers.

o - FFFTIB W EMEBEHEE A EM
. BlNMRAHBEREEEIR " Fashion
Forward Festivaly 2 " FFFRIDAY J /& &
hEWTELY - REE - BEEQARES -

PRy EEBEWOEE - FRFINE S B A 57
8k BYPL - BFR  KERESRF
EHESEF BAMBERAMTRES
REBICXREGHSE -
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FASHION FARM FOUNDATION

Whas been actively connecting Hong Kong fashion
designers wi local’and global buyers & retailers, and fostering

business nities between them. In the past 5 years, FFF has:

B 20124
% ftt {f9 78

B RRETME R REBINEXRNEER -
F£M[E . FFF:

jor Fashion Cities: Paris, New York, Tokyo,
lling, Shanghai, Singapore, and London

FUEHE7E EZ IS ERM™ :
B2 df - RR bR Lig - H

Travelled to

7

Collaborated with Partners & Organizations

50+ EEBS0EEEMEESE

enefited more than Designers (fashion and related)

; L}
200 <838 200 fir 5 3% 5% 16 e ‘\ :
Bt EE * 1
Reached Hong Kong ;
and 1 million'global audiences {4 *
OJOOO L ERN=E EE 1y
RIGEZEBIET _ (!
Generated value equivalent to for the industry |
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s35,000,000 =748
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WHITELISTED CONCEPT STORE WHITELISTED

WHITELISTED # & I& NOVELTY LANE | FASHION FARM FOUNDATION

WHITELISTED is non-profit making fashion
platform cofounded by Novelty Lane and
Fashion Farm Foundation (FFF). With support
from LAWSGROUP, the first concept store
opened in D2 Place, aiming to promote Hong
Kong fashion designs, and to enhance brand
awareness of Local Fashion Labels around the
world. Apart from featuring local designer
products, WHITELISTED also collaborates
regularly with different brands and creative
parties for fashion and cultural events, such as
fashion shows, exhibitions, and workshops.

WHITELISTED H Novelty Lane & Fashion Farm Foundation (FFF) £EAIII - B —EAMUIFEEFEX EE
MEEYS  SIAZREEMNSF - WHITELISTED BN D2 Place R E BT RIE - W HEE A IR
FREABBERERD R 2ROE - BMRERTEEEBRTER  TEHEAEIRBMNAZERES
- BMBEAREAYENESY  URKERE BERIEHS -

The HKSAR Government is v upportive to the development of the local fashion industry and designs. Apart from all the policy support and
fundings, the Chief Executiv Carrie Lam has also paid a visit to the WHITELISTED Concept Store and a fashion exhibition hosted at D2 Place.

EERBATHEBRRNFEZRHAMFRERRFANEE - RT 4 CTBRREMBAHEZ TERIED2 Pla WHITELISTEDHMIZERBERRESR -




THE FFFRIDAY CAMPAIGN
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THE FFFRIDAY CAMPAIGN I F I FRIDAY

FFFRIDAY 1t &l

The FEFRIDAY campaign aims to
feature Hong Kong’s creative
talents from different disciplines
within the entire fashion industry,
including stylists, photographers,
ambassadors, illustrators, graphic
design houses, production
houses, and more.

The campaign serves as a unique
open platform to arouse public
interest in the independent
designer labels, and to allow the
public to understand and support
the designers. Every event is
planned in fine detail, from the
choice of venues to ambassadors,

FFFRIDAY |

in order to reveal the “hidden
gems” in Hong Kong.

FFF hopes to lead both the general public and fashion insiders to an artistic journey of
rediscovering the uniqueness of local fashion, through a series of FFFRIDAY events.

[T}

FFFRIDAYEEIEE@HI RN AR MEERALBDELBENEAIBSASL ERPSEL LR - B -
HEREAE  HEM - FTEAXKIALQ2IRBELISE -
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FFFRIDAY CURATED RETAIL EXPERIENCES
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i.t blue block x FFFRIDAY

To create a unigue visual and shopping
experience at the i.t's new flagship concept
store, i.t blue block, FFFRIDAY designed an
art installation which combined classic barber
poles together with an interactive media
device. Different short animations were
presented upon the shoppers bringing
different products to the photo station. The
FFFRIDAY pop-up counter features some of
the latest fashion, shoes, and accessories
selected from various local labels.

Tower 535 x FFFRIDAY

The pop-up store at Tower 535 made use of
the original raw concrete space, combining
with simple metal frames and LED lights for a
minimal yet edgy display, featuring products
by local labels Berayah, Cecilia Ma, Curtis Li
Studio, MISCHA, methodology P'IA, Reo Ma
and Vanessa Tao.

R/ it ZHMAEMEB RS it blue block Bl%E
LERENEBNEYRER  FFFRIDAYR R & E
T EfAE AR AEAEEEREGE O RENE
MRE KETAERBREFLNERMERLE A
EMEERA - FFFRIDAY® # E IR E 1 16 & 7~
T LA m R EN R RRE &
f& K e -

I TowerS3SMWEIEREEANA 7RIS R B R
BRITHRBEMEE  ASBAIANEEZRMNLED

ELEEMBANME - #TE BBerayah,
Cecilia Ma, Curtis Li Studio, MISCHA,
methodology P'IA, Reo Ma & Vanessa TaoZ &
HmEWEm -
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THE FFFRIDAY PRESENTATION
FFFRIDAY B§ % B R~

Unlike any other traditional fashion show, the FFFRIDAY Presentation was organized in unusual
locations of an underground arcade game center and The Fringe Club in Central, with an unusual
theme of “zero-waste fashion” created from recycled fabrics and materials. Models walked along

the aisles of old and classic arcade game machines, featuring collections of the following brands:

BRAREEEMERITERRE - FFFRIDAYREETRNKZHRIFE—BRNHHET  S@BRURPEN —F
WEEHEEPOLURBREE  ESFE—RN TTRE, TH  RAMBEZFLALRKRHHEAYE - BER
RfomEXNBERENED EZFK - BEREM N REFR:
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THE WORLD IS YOUR OYSTER

LAWSGROUP CORPORATE SOCIAL RESPONSIBILITY & SUSTAINABILITY REPORT 2017

THE FFFRIDAY AMBASSADORS
FFFRIDAY X &

Each of the 33 FFFRIDAY Ambassadors
represents a different realm of the creative
industries, including actor and ex-architect
Kenneth Tsang, music legend DJ Kulu, fashion
icon Hilary Tsui, I.T. Director of Merchandising -
Womenswear Tracey Cheng, tattoo artist and
model Jade Chung, SCMP Senior Culture &
Style Correspondent and nowfashion.com
Contributing Editor Jing Zhang, and more.
They may be from different disciplines but all
share the same vision to support and promote
Hong Kong local fashion brands.

33MFFFRIDAYRE D AN FRRAI B EXE P A
BRElE  EEZ2EERATEEMZ)
BREBED) Kulu REABARES - IT
UEBmBEDRREER  ASEMXRERD
Jade Chung: UEEEERSHEH A X
L& Jing Zhang% - sk 7R B &
MEXED  EIANTEZFNEESEAR
MR mENER -
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THE FFFRIDAY MUSIC
FFFRIDAY & %

Partnering with the organizer of
Clockenflap, YourMum, FFF organized
the first FFFRIDAY Music Party at HACTL
- the world’s largest multilevel air cargo
terminal. The 70-year-old Godfather of
Jazz Disc Jockey DJ Kulu and the young
iconic music guru DJ Arun brought the
vibe of “Snazzy Jazz Funk” to over 500
audiences.

FFFEL Clockenflap¥ ## 8 i YourMumig F
REREANZEMEEEILHACTLE
FFFRIDAY B @ E % )x% - FE70EME L+
HMIBELBTHRX DIKUIUBEEEFEA FDJ
Arunz BB SO0 Bl R HF 2K " Snazzy Jazz

Funk, TEBEMIBEEHERE -

The second round of music party was organized in Tower 535, supported and performed by indie

band Yellow Days flying all the way from United Kingdom to Hong Kong.

BT LZIRYE R Tower 53582 % - ¥ 17 &K Yellow Days®

MEHEREBEXFMEL -

THE FFFRIDAY EXHIBITION
FFFRIDAY B &

The FFFRIDAY Exhibition featured a series of 3D
photo art installations, styled by fashion stylist cum
Art Director of FFFRIDAY Ambassadors, Inggrad
Shek, and photographed by renowned photographer
Leungmo. The installations have utilized 3D Printing
Technology on different layers of acrylic film, to
recreate life-size images of the 33 FFFRIDAY
Ambassadors showcasing local fashion.

FFFRIDAY RBR L 7 —RIDEEEMN
HE  HREBEZEEMRFFFRIDAY
AmbassadorsZfif 48 &5 Inggrad ShekB =
B ZRBE M Leungmol® /] - ZETN
HERZSERRBLEIDITEM - EH33
1T LA ENFFFRIDAYAXEE A LD
Bl A -
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LOOKING
To T H E In the second year of the “15-year Sustainability Plan”, we initiated a lot

BATHAFUBERRFE . NE_F  HMBRD T RSHEE  HEENXEZ EBTEEREEAR

of new strategies, measures, and changes, while, at the same time, (kB ILTRBTEANER -HP—EFEMEREEEASREIRE LWEEZ B T7THRIGCELEER
FUTU RE witnessing great progress across all business units within the Group. AREHHZEOXMNEASE  HRUUAE—BEEFNEG TEFEEBELRAZERE BLEEX LHNE
One of the key achievements was the change of attitude among Top BENEDHEBSRKRIN "TtEMEEETROUBFELERE  (CSRSOTHEE -
and Senior Management - that Corporate Social Responsibility is not
B 2 4% 7k

just a one-way commitment to the society, but a win-win relationship
leading the Group to advance further and improve business results. This
shift of paradigm helped formulate new Corporate Social Responsibility
& Sustainability (CSRS) action plans moving forward.

The theme of 2017 was “Passion for Our Planet” and “The Ocean”, in which we fully upgraded our
Water Treatment and Recycling System and conserved nearly half of our regular water usage.
We also took a further step in sewage treatment with new policies on chemical control.
Additional measures were also introduced to Energy Conservation, Emission Reduction, and
Efficiency Improvement - shaping the sustainability framework for the new manufacturing
facilities in Vietnam and Bangladesh.

In terms of people development, Laws Academy was launched as a platform to consolidate all
internal trainings and team building activities, offering a more flexible and versatile learning
experience for our staff. We also utilized different online platforms and provided e-Courses and
training materials through third party applications such as “WeChat”, which enhanced
accessibility for our staff from different countries and time zones.

On the other hand, Community Engagement has become one of the core focuses of our Group’s
CSRS agenda. It is the area where we first initiated and implemented the new concept of
“Creating Shared Value” (CSV) in different projects, which continues to serve internally as a case
study for our other business units, and externally for other corporates as a reference. The
achievement of the “Business for Social Good - Grand Award” has further assured our efforts
and accomplishments in implementing the concept of CSV in our Retailing & Branding project
D2 Place. Such recognition also gave us a new mission to further promote CSV across the city
and the region.

All in all, we are positive with the current progress of the 15-year Plan, and are looking forward
to further adopt CSV or similar models within the whole Group for long-term sustainability.

LAWSGROUP CSRS Committee

207FEMERES "AEBHMOMIK, K "BF,  BEPRMEXERZAKZEAR  LHEROL-—FHNES
AKE -EMBE—DPHAEFTKEBLZARECERERENER - -ARTMAEMBREESRE BHERRANE
Wil SURBENZMUNYBEREHISERREMNER -

RAZTERLE ZRERNRURR T —EZEREALIAREEREINTE  RRAMNETIHEREZE
HMZTHEBRER HMANIBITABNB LIS TR "HME, FEF=2TEARHKGLABREIE
A ESEARDERNMBEE THEKRSH -

F—hE (AERABZREDTASHEMEBECSRSAEMNE P —EEH - HMANLEBERELNEERHIEBR
TRIEHRZ=EE, (CSV) A EUHRTFEMEBFANAME FEREAREMEXNSENR - MEE "B
HERERE WHRETBETHRMEERMBIEER D2 Place REECSVHBNIAAR - WREFKA TR
M—EHfEm - EERAHREMMEEBHESHCSVRERE -
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QUESTION
OR COMMENT?

Please contact our CSRS Committee
BTNHBREFEAEERNER - SO &
CEMEEERTIBARREER

5K csrs@lawsgroup.com LAWSGROUP Official Website LAWSGROUP CSRS Report 2017
EXREEEH @AM EREELXHEEER
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