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ABOUT THIS REPORT

'INNOVATE
FOR OUR %

PLAIYIET

ORATE SOCIAL RESPONSIBILITY & SUSTAINABILITY REPORT 2018/19

Sustainability management is a core component of LAWSGROUP’s corporate strategy.
As a global diversified enterprise, the Group has been dedicating continuous efforts to

environmental conservation, people development, and engagement with the community.

In 2018, LAWSGROUP has integrated innovation and creativity into its corporate social
responsibility (CSR) framework and developed new strategies and measures with an aim
to further implement its 15-year sustainability plan.

This report contains full-year data between January 1 and December 31, 2018 collected
from the Group and the four business units, namely Knitting Manufacturing, Textile
Manufacturing, Retail & Branding, and Properties, highlighting our specific measures and
key performance of our CSR & Sustainability Initiatives throughout the year. Some new

developments of all departments in the first half of 2019 are also included in this report.

The theme of this year is “Innovation”. The cover design features an erupting paint splash
formed by wool threads, which symbolizes the fusion of Creativity, Devotion, and Passion
in the Group’s CSRS efforts from a new dimension.

For news on our sustainability initiatives and further resources, please visit our website

at www.lawsgroup.com.
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CEO’S STATEMENT & THE 15-YEAR PLAN

CEO’S
STATEMENT

TRB#EKEA

With over 40 years of presence in the industry, we noticed
a wind of innovation has blown through the world in
recent years. Many corporations uphold innovation and
creativity and the role of the two elements have become

more and more important for businesses.

To stay ahead of the curve, LAWSGROUP is taking steps
to be more sustainable and move the industry by
developing innovative work styles and CSR initiatives. In
2018, we rolled out a series of new business practices and
corporate values which focuses on promoting innovation
and design thinking, aiming to create a working
environment that allows staff to work with enthusiasm
and enhance creativity eventually.

In this regard, we kept evaluating our results and sought
for improvement by bringing inspiring ideas into the
company. Other than introducing advanced technology
into our offices and manufacturing facilities, we also
restructured our human capital strategies and internal
training programs to fully foster innovation and creativity
in the workplace. Thanks for the efforts and contributions
of our team, our Group was recognized by different
awards and accolades for the success in promoting
innovative CSR & CSV approaches.

Our goal is not simply to implement CSR initiatives but to
be the pioneer by continuously improving our operational
practices and increasing the understanding of our
employees, our business partners, our customers and our
community. While we keep exploring new possibilities,
extra efforts will be dedicated to further incorporate
innovation and creativity into our business and CSR &
Sustainability framework, and | am sure that we could
contribute to our society and our world in a brand-new

way.
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The 15-year Sustainability Plan

ThFEAUHFEERE

Consciously

Consciously
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STAGE 2 STAGE 3
Organizational Implementation Sustainability
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2016 2021 2026 2030
Systemic e Review and revisit current Translate vision into action, ¢ Anticipate future needs, build
sustainability plan, policies embed sustainability into long-term partnerships, and
Cha"enge and facilities operational units, and foster innovation
Z 4% Bk B relinquish central control
e Create new sustainability
vision, targets, measures and Evaluate results delivery and
policies calibrate the sustainability
plan
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*Adapted from the research model by Christoph Lueneburger and Daniel Goleman published in “The Change Leadership Sustainability Demands”
May 17, 2010, MIT Sloan Management Review

Long-term Sustainability. 7
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Founded in 1975, LAWSGROUP is one of the
leading apparel manufacturers in the world and
stands as a major player in the industry for more
than 40 years. As one of the leading suppliers to

AA\
(4 LAWSGROUP

ERKEF world renowned fashion labels, LAWSGROUP
builds its reputation on optimizing cost, quality
and turnaround time in today’s fashion markets.

With its success in supply chain management
solutions, LAWSGROUP has further expanded its businesses and investments to Retail & Branding
and Property Development since the 1980s, including but not limited to the operations of chained
fashion and lifestyle boutiques, development and management of Intellectual Properties, Shopping
Malls, Office Buildings, Parking Lots, Co-working Spaces, and other global investments.

LAWSGROUP currently employs more than 25,000 staff, with offices, manufacturing facilities, and
retail shops around the world.
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GLOBAL
PRESENCE

Ed bR & B

LAWSGROUP is one of the earliest Hong Kong-based corporates expanding its businesses along the Belt
& Road regions. Since the 1980s, the Group has been setting up manufacturing facilities, offices, and

retail shops in 15 different countries and regions.
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THE MASTERBRAND

LAWSGROUP ARCHITECTURE
BRAND .

EEEE@E

The LAWSGROUP Brand is created with the following key and deliberately simple elements <_> LAWSGROUP

for effective brand identities and consistency.

Z#REH
BEREERBIZHATHERE PN TRAER » UERKEHRE X — BT -
MANUFACTURING MANUFACTURING RETAIL PROPERTY CSR
(Knitting) (Textile) & BRANDING & INVESTMENT & SUSTAINABILITY
= & it
VISION m# LOGOMARK = ELHE #h R E TERMMEER HWERRRRE tEREHEEERISERRE

To have LAWSGROUP apparel in every closet. <->

45 55 EC 2 0 6 2 B 5145 — (B2 A 7 &> Lawserour  {p LAawsGroup  4p LAawsGroupr 4B LawsGrRour B LAWsGROUP

KNITTING | ZBEESHE TEXTILE | BECaRE RETAIL & BRANDING | ZEFE&HE PROPERTIES | ZBFEitIE CHARITY | BREEREES
MISSION @& MASTERBRAND & ¢ 2. Done D2rwo 4 ErcLeseve i

FASHION FARM FOUNDATION

To become a premier global fashion

P ° # EgulsxszﬁpRKlNG *Lawsgroup Charity Fund is
FFF’s Founding Patron

conglomerate, with a relentless approach

to innovation, design, and quality. <‘> LAWSGROUP

THE BARN
G

BRHAE  RARSANHE  RBRRNER REERE
B 5 S5
VALUES #% i 18 BRAND MOTTO Ri#1a=

THE LAWSGROUP BRAND & MASTERBRAND ARCHITECTURE

HAPPINESS 4

Positive Thinking with Strong Passion

BB B 4 AT P sasaan iéﬁ/é%yw\

INTEGRITY &
High Ethics with Effective Communications Passion for Fashion™

REFBMERTRERERE BB

TEAMWORK E K i%
Group Cohesiveness

TERBN Passionate 7 &

TONE OF VOICE E# R

Insightful AMAREER
o Creative mIRAIE

Confident 50 58

(a LAWSGROUP initiative) #
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OUR CSRS CORE
VISSIONS STRATEGIC
AIMS
PRI OEER
O R & 6 % 18 B IR
TOGETHER
{-} LAWSGROUP FOR A
s BETTER
FUTURE

LAWSGROUP considers Corporate Social Responsibility as an inseparable part of its business and an
essential element of its development. All CSR initiatives are unified and implemented under the
umbrella of four Core Strategic Aims, addressing the Environment, People, Community, and Future
Sustainability.

For more than four decades, the Group has been committed to creating a harmonious business
environment by maintaining a high environmental standard of operations in manufacturing units,
adopting new technology and conservation measures, and upgrading internal human capital strategies.
Committing

to People Development
and a Safe, Fair, and
Healthy Workplace

Efforts are also devoted to supporting the development of our society. Since the establishment of its Minimizing
first charity fund in 1987, the Group has been providing over US$33 million in setting up schools in Hong Environmental
Kong, China, and the United Kingdom. Footprint
BEATUBRREZ 2.
RERERDN
TERER

B IRE E B
To drive the development of local cultural and creative industry, LAWSGROUP has created and

implemented a unique “Entrepreneurship Model” in one of its New Retail projects D2 Place, where local
designers and young entrepreneurs are supported and nurtured from a Creating Shared Value (CSV)
approach.

LAWSGROUP is committed to promote the CSV concept across the city and the world, with the belief
that the society’s economic and social benefits can be maximized when more institutions understand

OUR CSRS MISSIONS & CORE STRATEGIC AIMS

and adopt the CSV model — which is the key to long-term sustainability.

CHUBEEZAREARBRRATRONDS  CRLEABRNBLERY - FECKHGEEHEHEN - Investing Innovating
BZOEEEENERTHEMNERE  HEQFBEE - AL HEURRKNOTRFEE - in the for the Future

Communities

PO+ % 6 ok o o I — BB B OB R T T PO T T AR RO O A D B S R R B SR ERRE AR IR R
R

RMABNBETERELER - 1087 FRUSEEEESUE  EHCCBERBST=AHETNE
o hEREERL B -

RTHBAMMCMATEXENER  EREERETHZEEE D2 Place AIZ LHRITHEFN TWRAIAEE
X1 o R TABERZEME] (CSV) BIMN B IFREFAMRAMMFELER -

EREAYNNREZREEENZHRBEBCSVES  RMHEEEEZSHRBTMAEARACSVELR » WLLAIE
RAMNEENHERE  FTERMASRETERERNME -
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ABOUT
LAWSGROUP
TEXTILE

ABOUT LAWSGROUP TEXTILE
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{-} LAWSGROUP

TEXTILE | BEC4H A

LAWSGROUP Textile is one of the leading apparel manufacturers in the world with an
annual production capacity of over 160,000,000 pieces. LAWSGROUP Textile has multiple
manufacturing plants in China, Vietnam, and Myanmar, and is certified with the ISO 14001
Environmental Management System since 2004. The factories are awarded with WWF Low
Carbon Manufacturing Programme (LCMP) Platinum, and also comply with other
international standards such as SGS SA 8000, GOTS, GSV, SQP and WCA, in recognition
of their efforts in chemical control, fire & structural safety, and protection against child

labor, and more.

ERENRARMUEENELEZ— BERGBNEEESE160,000,000M - HEFZE K 4 &5
TE - UELRAIREZERE  BR2004FCEBEEERAKISO 14001HRHE - B MEIR
WHAARES (WWF) BEREHEESSE (LCMP) #i2#  URFAHMERZEENDE
BIESGS SA 8000~ GOTS ~ GSV ~» SQPUUEWCAE  SEEHERZEH ~ B REE R
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OEKG TEK@ .
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FURTHER EXPANSION ALONG THE
BELT & ROAD REGIONS

MBRERER

Since 1975, LAWSGROUP Textile has been actively
expanding its supply chain network in different
countries from a strategic approach. Factories and
offices have been set up along the Belt and Road
regions such as Vietnam and Myanmar.

To capture opportunities arising from the Belt and
Road initiatives, LAWSGROUP Textile has launched
second phase of expansion in Vietnam and
Myanmar to cater the increasing demand, and to
further diversify its production line.

The Group also adopted new machinery and
technology, and took an extra mile in maximizing
overall efficiency while minimizing impacts to the
environment. The team keeps exploring new
opportunities in the regions for a long-term and

sustainable development.

MAXTURN APPAREL CO.LTD
MEMEER CFLAWSGROUP |

L 1 0 o 0k -
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MINIMIZING

ENVIRONMENTAL

ENERGY CONSERVATION & EFFICIENCY
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FOOTPRINT
WD IR 1R

ENERGY CONSERVATION & EFFICIENCY

REREARUE
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u UPGRADED SEWING MACHINES
F+ 4R 45 ) B

All new sewing machines utilized servo
motors instead of traditional clutch motors,
saving 79.7% (or 83,000 kWh) of electricity
use annually. The machines are also
integrated with compressed air suction
system to extract unnecessary threads,
reducing 35% of energy use and 70 metric
tonnes of COze emissions.

FTEFREOHRUNARSENRERES BE
—EAHAE79.7% (583,000 T F/NEE)H A
EE - -FAREIHF AT ERRR GBS HRE
B hERTIFHEHAIS%HAEERRDP70A
ME— E AR E B .

UPGRADED LED LIGHTING SYSTEM
FERLEDRIE £ 4

In 2016 and 2017, 2,811 sets of traditional
fluorescent tubes were replaced by 15W LED lights,
while 1,660 sets of 28W LED lights and 410 sets of
85W 4U lights were upgraded with 16W and 24W
LED lights respectively, which totaled to a saving
of 111,400 kWh electricity annually. In 2018, the
factories further replaced the 28W T5 fluorescent
tubes with 18W LED lights, conserved another
74,880 kWh of electricity and reduced 46.6 metric
tonnes of COse emissions.

#®2016% 20174 » BEEM 15W LED BEI{R 28114 &
HGIBE > B 16W B 24W LED & > ELR1,6604
28W LED X 410 # 85W 4U & SELH#E
111,400 F F/NBE - M#E20185E » EEME—FS BKEMN
28W T5 B & £ 18W LED & » ¥4\ #i 48 74,880F
/B L4662 _FLmEEHM -

SMART INDIVIDUAL WORKSTATIONS
HAEBIIER

To further improve energy efficiency, most
manufacturing areas are divided into different
individual workstations with sensors. Workers can

also control the lighting based on actual usage.

BTHE—SRALERS  ABDLEERRSRIS
ABUTHMERARESR - EIFTARERERS
2 450 O R A o
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MINIMIZING

ENVIRONMENTAL

ENERGY CONSERVATION & EFFICIENCY

21

FOOTPRINT

WD IR 15

ENERGY CONSERVATION & EFFICIENCY

RERET A R M=

E UPGRADED SOLAR HOT WATER SYSTEM
FHBRXBRER KRR

Upgraded the existing system with new solar
panels, 2 additional Air Source Heat Pumps,
and pipe insulation, and completely phased
out traditional diesel water boilers.

IIH A RER - 2HERERZERRBEE TR
REARG > 2EEAEFKEAFKBE -
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WATER CURTAIN COOLING SYSTEM
KGR 2%

Adopted Water Curtain Cooling System in all
factories, conserving 65% (or 547,048 kWh) of the
electricity use annually as compared to traditional
air-conditioning system.

R EREZEKERBRSGE  EEEHEAARELES
FHE 65% (5(547,048F F/\BE) WAS & -

n UPGRADED AIR COMPRESSORS
F 4R ZE B

Upgraded the existing system with Oil-injected
Rotary Screw Air Compressors to enhance
efficiency, while reducing 30% electricity use,

operating noise, and maintenance cost.

BREAGARAMHEBRFAZTEHRRSHE A
HE30%MER > URRERTHEEER -

IMPROVED GENERAL LIGHTING
HE—RIRMA

Solar-powered Post Lights and and high-efficiency
LED lights were installed in the factories for

general lighting in large and public areas.

AGREBERSRELEDETREZ RN AHEERAH
EHE—REBEAHAS -
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MINIMIZING
ENVIRONMENTAL
FOOTPRINT

WD IR 15 E

WATER CONSERVATION & RECYCLING

BABAKRERBR

WATER CONSERVATION & RECYCLING

PRODUCTION WASTEWATER TREATMENT
& RECYCLING SYSTEM

BKEERBERZ®K

Recycled and treated water collected from
washing machines and domestic sewage for
toilet flushing, saving 1,705 m?® of water every
year.

WEERBERARKREREMAEFSKAERRL
RIS SHEAEHE,7052T7KAK -
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RECYCLING OF CONDENSED WATER FROM
AIR CONDITIONING SYSTEM

REMKKERZ24&K

Reduced water usage, maintenance frequency and
cost, as a result of collecting and recycling water
condensed from the air conditioning system.

W EIRA AR AR RBEBIEK /MR D AKX
B REHEXIGEER -

WASHING & DEHYDRATING MACHINES
C WITH INVERTER

% X W R B K 1 D 5% A 5E 2%

All Washing and Dehydrating Machines were installed
with inverter. Every Washer and Dehydrator helped
save 25% (or 1,500 kWh) and 63% (6,000 kWh) of
electricity use respectively.

FMERNRERKBHZREIEE -  FMHNRBEERK
BT 5> B 85 & 25%( 5% 1,500F KL /NBE ) & 63%( 5 6,000
FTRNBEINHAEE -

n UPGRADED SEWAGE TREATMENT PLANT
ARSKERZSE

An additional 600m3 Sewage Collecting Tank and a
400m?3 Sedimentation Tank were installed as part of the
overall upgrade of the existing Sewage Treatment Plant.

REANSKEERRITHR > MEFEI600LTT KM
£k R 40037 73 K B UMW -
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MINIMIZING
ENVIRONMENTAL
FOOTPRINT

WD IR 15 E

HEAT CONSERVATION & RECYCLING

HHNRERBERER

.

e B STEAM PIPE HEAT INSULATION

| o
..-1: Il ‘2 l

" g EREEREBRMR

e — e s
Helped minimize heat loss by 73 MJ per hour and
reducing fuel consumption by 2% (or 2 kg) per
hour. Over the year it saved 9 metric tonnes of fuel
and indirectly reduced CO,e emissions from the

boiler.

BINERLIBKEENHRBERRIRENEHN2%
(K22 THOMREEFE BFELAHEHIAMMAER
FEEREENBRKBEN_ASCREEHRN -

HEAT CONSERVATION & RECYCLING

STEAM WASHERS CONNECTED TO
C INDIVIDUAL VALVES

ERE K E EBIMPA

Minimized steam loss and energy consumption.

u STEAM RECYCLING SYSTEM The washing and drying processes also combined

RABERE W &K to reduce overall energy use and operating time.

WIRZER MR BEFEHFE - EHBEREBRELRERF U
HEMERERERRERH -

Recycled heat and steam produced during the
manufacturing process to maximize energy
efficiency. The system also helped condense

water back to the boiler and reduced overall

coal and water consumption.

BROKREEBEPRAMEENAMEEES > #
PUIR THBE IR R EE o R 4t B0 B [ M52 0 08 7K 2 2 0K 5
M R D B IR R ROKHHAE o
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MINIMIZING
ENVIRONMENTAL
FOOTPRINT

WD IR 15 E

PRODUCTIVITY & EFFICIENCY
EENEYR

PRODUCTIVITY & EFFICIENCY

A AUTOMATIC HANGER SYSTEM
SRR

Enhanced productivity by 15%, and improved
production logistics and space utility, while
reducing overall manpower at the same time.

FHESRHAS  TERISREENRLE
EEVRATEMNAXR  EROBBANFR -

27 LAWSGROUP CORPORATE SOCIAL RESPONSIBILITY & SUSTAINABILITY REPORT 2018/19

B AUTOMATIC SPREADING MACHINES
EEIEEGE

Adopted Automatic Spreading Machines which
greatly improved fabric spreading efficiency and
accuracy, at the same time reducing production
time, manpower, and yield loss.

RABHRAH AARANGRERBEEE » B
WO EERE S ADREERFR -

FULLY AUTOMATED CUTTING MACHINES
2BEEHEK

Utilized Fully Automated Cutting Machines which
enhanced efficiency by 400% and improved
cutting accuracy, while reducing manpower by
67% and overall yield loss.

RAZEEBER > RABELI00% RN ZHRIBEE -
FRHE67% AN NEBREEHRFE -
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PRODUCTIVITY & EFFICIENCY
EENEYUER

u FACTORY ARCHITECTURAL DESIGN
=R ERE

All buildings in the factories are
interconnected with bridges for better
logistics and productivity.

BEANKNBYURBER - URAVRREE
BE o

B UTILIZATION OF BIOFUEL
FEREYRER

Since 2016, LAWSGROUP Textile has been
using biomass instead of coal in all boilers as
part of its “Clean Fuel Initiatives”, greatly
reducing 1,500 metric tonnes of COjze
emissions annually.

H2016F » BRA A EHEN M BE
REREMRE - AR TRFRFEE) 2 —
c BERKMLL,500 A - S mE B -

Over the years, LAWSGROUP Textile has received different awards and accolades for AWARDS

its efforts in enhancing the working environment and fulfilling different international & ACCOLADES
standards in environmental protection, chemical control, and sustainability.

SER BROGHA—EBERMENEERBRERE L2REFHRATFHAZRL  UFE

TR BEERE  LWE L EBFEEDE -

ISO 14001: 2015

— KiNet —

ﬁ Erusssesunain cenmicATE

CEXDTEX®

CERTIFICATE

WWF LCMP Platinum WWF LCMP Platinum WWF LCMP Platinum




ABOUT LAWSGROUP KNITTING

ABOUT
LAWSGROUP
KNITTING

Bl IR #8 B% 2t @

{-} LAWSGROUP

KNITTING | ZREESt 4

As a key player in knitting manufacturing, LAWSGROUP Knitting is one of the pioneers in
fully utilizing computerized knitting machines. With over 330,000 sgm site coverage of
manufacturing plants in China, Vietnam, and Bangladesh, the total annual production
capacity is over 48,000,000 pieces.

LAWSGROUP Knitting is certified with the ISO 14001 Environmental Management System
International Standard. It is also recognized by WWF with Low Carbon Manufacturing
Programme (LCMP) Platinum Award, together with other awards and accolades such as
the Hong Kong-Guangdong Cleaner Production Partner Recognition Scheme, P.A.C.E. by
GAP, ISO 9001 and more.

ERAELREENEESLE  ERHAEET HM2EAFASKLERBNEES - RPRAM -
HMEREZMRERGHEI30000F KM ITEBULBIBA48000000Fz BEFEEE -

ZFREBESBEEERA 1SO 1400 BERE - MEARHHRABERAEST (WWF) BHE
s #E (LCMP) mE @AM eR  URFEHMBEKRELERRE BEFREEBBKME
(%) | ~ GAPH TPACE&# ] &ISO 9001% -

. /)
... (4 sanie
. W g)mmm;
WWF .
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MAINTAINING THE
COMPETITIVE EDGE

RERFED

To ensure a stable, reliable, and high-quality supply
to clients all around the world, LAWSGROUP
Knitting dedicated extra resources in enhancing its
supply chain network along the Belt & Road
Initative regions, including two new manufacturing

facilities, one in Vietnam and one in Bangladesh.

These new facilities offer flexibility and efficiency
to fulfill orders from different countries and
regions, equipped with the state-of-the-art
technology, and are complied with different
sustainability protocols and international
standards.

Going forward, LAWSGROUP Knitting will keep
exploring new opportunities in the region to
ensure a competitive edge among different

continents.
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MINIMIZING
ENVIRONMENTAL
FOOTPRINT

D IR 15 2

ENERGY CONSERVATION & EFFICIENCY

REREI A R M=

ENERGY CONSERVATION & EFFICIENCY
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u SOLAR HOT WATER SYSTEM
KIZRER K 2 4

Installed Solar Hot Water System in staff
residence, saving more than 500,000 kWh of
electricity use.

MRETIEERKANGEAKRER  HE 500,000
FERANFULEHAEE -

E AIR TO WATER HEAT PUMP
ERFHRREKSE

Replaced traditional boiler with Air-to-water Heat
Pump, conserving 55,000m?® of natural gas and
relatively reducing CO_ e emissions by 60%.

ZERRHMRFHOKEMRERHAKBIE - ## 55000
UHRARRRR  AHEH ML 609N _FmEEH
e

UPGRADED AIR COMPRESSORS
R ZE BB

Upgraded the existing system with Rotary Screw
Air Compressors to enhance efficiency, while
reducing 30% of electricity use and lowering
operating noise and maintenance cost.

BEEBALEALABHREIEBERRESHER  AHHE
B0O%FHEEBURRERERIHEEECER -

UPGRADED LED LIGHTING SYSTEM
FERLEDREA % %

Replaced 4,000 pieces of 36W T8 fluorescent
tubes with 2,000 pieces of 16 W LED lights, saving
951,552 kWh of electricity use annually.

L 2,00048 16W LEDJEELX 4,0004H 36W T8EE -
SFEHEHEI5,552TR/INEHEE -
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MINIMIZING

ENVIRONMENTAL

RESOURCES CONSERVATION & RECYCLING

FOOTPRINT

WD IR 15

RESOURCES CONSERVATION & RECYCLING

EREBARBEEREBR

PRODUCTION WASTEWATER TREATMENT
& RECYCLING SYSTEM

BKEERBERZK

Treated wastewater collected during the
manufacturing process and reused in the
production line, saving more than 50% of

overall water use.

WEEEREBMEEANSK KEEEBEERR
MREERLE STE50% LBERKE -

37 LAWSGROUP CORPORATE SOCIAL RESPONSIBILITY & SUSTAINABILITY REPORT 2018/19

STEAM RECYCLING AND
HOT WATER RETURN SYSTEM

EREREW R

Fully utilized heat and steam produced during the
manufacturing process to maximize energy
efficiency. At the same time, the Hot Water Return
System collected condensed water from the steam
pipes back to the boiler and recycled for steam
production, reducing overall energy and water

consumption.

EAFAREEBRPNEEMNBAENES  NRA
RERNE - ARFHRKEKARKIVERETENARKE
WESKIBE  BEBEERS  HOBBHOERRA
KERE -

UPGRADED SEWAGE TREATMENT PLANT
HBBSKERZRMG

Every factory is equipped with Sewage Treatment
Plant. The whole system was fully upgraded and
expanded for higher efficiency and capacity.

MEBREHEESKEERALEZEHLR > UEAK
RMEE -

n NATURAL GAS BOILER
RAR MR NE

The boiler greatly reduced the emission of
greenhouse gases and air pollutants by burning
natural gas instead of coal.

MHAUARREREE R AARERERBAZRS
RYIHE -

+$38
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PRODUCTIVITY
& EFFICIENCY

S ENRYE

FACTORY ARCHITECTURAL DESIGN

A MERERE

Connected buildings with bridges to enhance
inter-department logistics and improve
overall work efficiency.

MABEEEERE  GESBMANEFERRL
REEBIMEREX.

NEW KNITTING MACHINES
ME G

The new machines improved the overall
productivity by 30% and conserved 40% of
energy use as well as reduced 50% of CO,e

emissions.

BAFAGARCEREEXRRSIORMEASL
40%MBEIRHAE BRI DS0%M AL ER
HEI -

AUTOMATIC HANGER SYSTEM
BER#HAA

Overall productivity was enhanced by 15% as
production logistics and space utility was
improved, while reducing overall manpower at
the same time.

ARBEFERABNEENRBAELEEYREER
MAX ERLEBANFTX -
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ABOUT LAWSGROUP PROPERTIES

ABOUT
LAWSGROUP
PROPERTIES

HIRERKIME

{-} LAWSGROUP

PROPERTIES | ZEFC1tiZE

LAWSGROUP Properties has been expanding and diversifying its business since the 1980s,
including Property Development & Investment, Car Park Management, and Property
Management Services. LAWSGROUP Properties manages a portfolio of assets distributed
over Hong Kong, Mainland China, and Southeast Asia, covering commercial, industrial,
warehouse, shopping mall, and residential properties for sale and for investment purposes.

LAWSGROUP Properties is also a pioneer in Hong Kong conserving and revitalizing
industrial buildings into commercial premises, and was one of the first developers
adopting the “Industrial Building Revitalization Scheme” in Hong Kong. In 2018-2019, the
Group initiated several Redevelopment Projects, including 48 Connaught Road West in
Sheung Wan, Hong Kong; 350 Kwun Tong Road in Kwun Tong, Hong Kong; and more.

BATEHERE BERUETHBERASTHLERAEEY  HECRMEZREIRE - FHBER
RMF*ERES YEREAEAEMRSE  AMEREEME  RESFEHA - ITX HE BS
REEME UHHERKREZAH -

ERWEFREEARELECIENEE  SEEEHRER A CIERE NEREE - £ER
2018-20196MHMRTZHAERER  BFUREE L BN THETLISHE  UBRNREHBEE
BIEEIS0ONS -

_LAWS_G_RQEP CORPORATE SOCIAL RESPONSIBILLIN-B-5USTAI
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AWARDS &
ACCOLADES

BIR R Gk &8

LAWSGROUP Properties has been devoting extra efforts in improving its management

services and minimizing environmental impacts, and is recognized with different awards

and accolades.

i

BERUME-—BEHRNRAEBRBRAEHBRENZE  LWEZEEEEARE -

)
—— Pr—— L P

o

Indosr Alr Quality Certificate
(Bood

Kowloon West Best Security Services Awards 2018 - Sterling Centre and Laws Commercial Plaza
T2 )\FEANESERZRE - REPLRERBEES

§ BEEANE CLP@+®
8 thE [BfRETEERIS] Rarst®z0m7
[a)
g CEE
o
o] PREE - TR
< b 2]
]
v
2 Quality Water Recognition Scheme Charter on External Lighting Indoor Air Quality Certificate (Good Class)
g for Buildings - Fresh Water (plus) BiMERHE ZAEREEREEE (REFR)
<

TREBEMRKRIEE - BK (205k) B8

CLP Green Plus Award 2017
- Certificate of Merit

TIRIRETAEMEHE L BATRIBI 2017 - BREE

o

mEaums 6 15,01 U R Y Rreums

Peach Blossom Trees Recycling Programme - Laws Commercial Plaza, Sterling Centre and Seapower Centre

& an aw PIEEIK R - REARES, R RBEHMN
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Committing To

People &
Workplace
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H.I.T. CULTURE

CORPORATE
CORE
VALUES

EEZNER

H.L.T. CULTURE
H.l.T. X1t

Happiness, Integrity, and Teamwork are the three corporate core values of LAWSGROUP, which

define the internal corporate "H.I.T. Culture” and the framework for different staff trainings and

overall management.

TR ~ THRE) & TEREW) RERFEN=ZELERCEE ARTFEELENTBN TH.IT.
Xfel ~ BTRAIMERUREENER -

HAPPINESS
Y
Positive Thinking with
Strong Passion

TR B A R R

PASSION Bt »
POSITIVE THINKING SEm
8 @ ey

INTEGRITY
i 15
High Ethics with
Effective Communications

REFBERTRARER

2,

INTEGRITY

HIGH ETHICS

47 LAWSGROUP CORPORATE SOCIAL RESPONSIBILITY & SUSTAINABILITY REPORT 2018/19

TEAMWORK
[ B i
Group
Cohesiveness

hERERN

TEAMWORK

H.I.T. LOGO DESIGN CONCEPT
H.IT. IR R ER

« “hit”inlower case and script typeface — symbolizing a young and energetic Corporate Image with Passion
for Fashion.

* Letter “i” as a human figure — representing our emphasis on Human Capital and how the corporate core
values of “Happiness, Integrity and Teamwork” are upheld by our staff.

*« Hollowed letter “i” — implying “to empty your cup”, to embrace changes positively, and learn something new
with a humble and open mind.

cARTFERENATEN Thitl] — SBE - EAFE - ARPNREREAMNECELR -
s AERFN T T8 — RRUARANEM  URKHETHRA IRE - HREREEKEN] 2&O0HE -

cBERN T FE - B TREZHOE]  HEEHXEZ  LTELCRBREIFHEY -

(a LAWSGROUP initiative) 4}




HUMAN CAPITAL STRATEGY

HUMAN
CAPITAL
STRATEGY

ATDERFKE

LAWSGROUP considers human capital as the most valuable asset in the company and places a high
priority on cultivating talents. To echo with the company’s vision on innovation, new human capital
strategy approach has been adopted. Extra efforts and resources are devoted to recruiting, developing
and retaining staff as the core mission of our human capital strategy.

BEREBBANBEARAAREZNEE LAURFASTREREE - ARAKHEHANNES - KERA
EHHANEARBRESL  ERUWARELEFENBE  BENMRBAL L FAKREANELARKBRNZLOER -

1. Talent Strategy System
AT K 2%

* Formulate and Analyze Business Plan

2. Talent Acquisition System

W AT % 4

« Utilize Human Assets
* Integrate HR Strategies with Business Needs » Job Design
* Knowledge Management Initiatives

« Succession of High-potential Talents
 Corporate Social Responsibility ERATEE

s TBEAMERREE « TRE&R&EE
cEESFRBHOGEEANDERKE cFBEBRREAANT
c REMEER

CEEUEEEE

*£L ORGANIZATION
BUSINESS STRATEGY Culture Specification RESULTS

N & Value & Structure N
LR BERXE | L{EMEREE EHME

Knowledge Competency
HR STRATEGY Management Framework HR OUTCOMES

AN NEIREE & Transfer B AE R e N FE R B

BE°R
=R
R EiE

4. Talent Optimization System
AT EBIEZ %K

velopment * Performa

3. Talent Management System
ATEB 2%

ye and Benef

h Technology . d & Rec

ny Communication « Employee ment

CATRBEE - 2
- RELEEIM .

- EANE

- MBE BB CBIRARSH®

Source: Human Capital Model (Randy Chiu 2016)
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i

RECRUIT
TALENTS

BEAL

« Clear Career Perspective

« Competitive Package And
Benefits

* Seeding in Educational
Institutions

* Graduate Trainee Program

*« Employee Value Proposition

« Diversified Workplace

< EMTB RN TIEE %

* B IR H i 4E T
CHARHERBEEREE
s EHA I &
cBIBEIR

AT Z T

=

DEVELOP &
MOTIVATE TEAMS

BB R E E R

* Laws Academy

* Internal Training Programs

« H.IT. Training

* “The Leadership Challenge” Training

* i-Program Self-learning Scheme

* Design Thinking Training

* Micro-innovation Campaign

* E-learning Platform

* Qualification Framework (QF)

* Everything DiSC® Communication

Skill Training

* Experiential Team Building Activities

cER 2R

o 9 EB B FI A &

o H.IT.40 2 30 L 53
« TTLCEE I #HFl
« i-Program [ i £ 3 £t &)
o B ET BAE LI
AT E
cRLBEEEL

* BERME (QF)

+ DiSC* B @I I5 %l
cERERED

=

RETAIN HUMAN
CAPITAL

REANESX

* Happy, Safe and Healthy Work
Environment

* Willingness to Listen and
Respond to Staff’'s Feedback

» Corporate Branding

* Employee Relations

* Flexible Working Hours

* Fairness

» Corporate Communication

» Technology Connection

-fR X2 RN T RS
CHERBLEERTHESR
T

FRIMEED

P TR

*AFAE

=5

CERETEA
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LAWS ACADEMY & THE LEADERSHIP CHALLENGE

51

INTERNAL
TRAININGS

A &R 1

LAWS =
LAWS ACADEMY ACADEMY *

BRE2R At Qlbnn

To implement our Human Capital Strategy effectively across all business units and departments in
different countries, Laws Academy was established to provide Internal training solutions and to
promote LAWSGROUP’s Corporate Culture and Values.

Laws Academy Core Value Framework:
Laws Academy continues to implement our corporate core values “H.LT. Culture”, and reinforce the

two core trainings “The Leadership Challenge - Five Fundamental Practices” and “DiSC® as
Communication Tool”, through a series of quality trainings and activities.

RTIRTABRRNEBMNMHIBINBETANELARR  RARIERSER  EHARBFISTRREREE
XL EREE -

BRBIRZOIEIIELR:

ERERZEB-—AINEERINIREY  HETBREENZOEE "HITXE, » B3%{ "TLCEEN-A
AEEEBEBETR., X "DisC" BRBIER, SWMEFEFZIRE -

WY

HAPPINESS
INTEGRITY

TEAMWORK

.
/ = \

MODEL THE WAY

HEA

INSPIRE A SHARED VISION

LTy

CHALLENGE THE PROCESS

amAL

ENABLE OTHERS TO ACT

[ ¥k
ENCOURAGE THE HEART
LV

|
-r LA :uE.DI.J:

LAWSGROUP CORPORATE SOCIAL RESPONSIBILITY & SUSTAINABILITY REPORT 2018/19

TLC THE LEADERSHIP CHALLENGE
TLC SEE 53

One of the core training programs is The Leadership Challenge (TLC) founded by Jim Kouzes and Barry
Posner in 1982, in which the five fundamental practices are in line with our “H.I.T. Culture” and design thinking

approach.

B —@E#ZO0EHNFEAHB Jim Kouzes ¥ Barry Posner R1982F Al ITLCAEEE ) - EdhEEH A AEE
EBEBTR REXREEMN THITX] MRABHEESREMS -

* Passion at work CHALLENGE ENCOURAGE
THE PROCESS THE HEART

* Proactiveness
» Stay Positive when
facing Challenges

o BT EEAL
s EFM
- (RITTE D AR I H PE B

WA AL

INTEGRITY * Honesty
i = » Ethical and Effective Communications
Al =]

- A5

REBERITRBEUNER

ENABLE

OTHERS TO ACT

TEAMWORK » Team Cohesiveness
B8 % % B BORE
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INTERNAL
TRAININGS

A &R 1

H.I.T. TRAINING PROGRAM
H.LT. XEFAIRE

Since 2012, LAWSGROUP has been organizing a wide range of H.I.T. Leadership trainings and workshops
regularly to promote and reinforce the Group’s core values. In 2018, H.I.T. training program introduced
a variety of self-selected courses to accommodate the diverse needs of staff with different learning

styles.

H20R2F8  BEREEEHLER-—FRIHITEENBIRBRIEYS  EERMBERNZOEEE - B
08 KHEHBZEARERE URGEIFAINE2EFTEMRL -

HLTA

1}{5'111&}'1}!1‘]i

TRAINING PROGRAMS FOR H.I.T. CULTURE
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2018 H.I.T. LEADERSHIP TRAINING

H.I.T. X{E1FEl &R 12

n

v" INnovative Design-thinking

v INteractive Workshops

H.l.T. with /Nside-OUT

In 2018, LAWSGROUP has rolled out the
newly designed training programs on design
thinking for staff to grasp the gist of the
problem solving approach. Through a series
of workshops, courses, and activities, staff
can develop their creative problem-solving
skills and wunleash their potential and
imagination, which enable them to create
effective and targeted solutions to tackle
their business challenges.

208 R EMMEHE ZHMRA KA BAHLEA
RE O UERIERESERENTEZNERN - B8
—RIMMEE REMEEH BETITUER
A EREED  LREMMAEEME
Bh FEIRAZVERAHHEMEMNTRE
e 35 il 1P T Y TR BREK o

ouT

v OUT-of-the-Box Thinking

v OUTwardly Team Building

Creative
Problem
Solving

Strategic
Innovation

DESIGN
THINKING
SERIES

Creative
Lego®Serious
Play

Innovation
with
Direction

H.L.T.
SERIES

& 54
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A &R 1

DESIGN THINKING

AR ET B4

Problem Problem Definition

)]

Discover

4R

Discover insights Define the area
into the problem } to focus on
BEEENRER REHIMERE

DESIGN THINKING, INNOVATION, AND CREATIVITY

Implement
BEHT

Evaluate
WG

Test
EEANH
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AR E &

Develop
v

Solution

BRAE

Deliver

Hig

Develop and explore

Deliver solutions

> potential solutions > that work
BWMATLBERR BEEAUITHNAR
Empathize
BRKZ
Define
REMBE
DESIGN
THINKING
PROCESS
HREREBE Ideate
ERRE
Prototype
BEERE

INNOVATION AND CREATIVITY
BIFEREN

LAWSGROUP has been striving to create a good work environment that can accommodate the needs
of all staff and maximize their potential. In recent years, LAWSGROUP has put a strong emphasis on
design thinking, a methodology that provides a human-centric and creative framework for solving
problems.

To implement the design thinking methodology effectively in the workplace, LAWSGROUP has
introduced H.I.T. Plus+ Learning Momentum, emphasizing human-centric, innovation and think
without the box, and launched a series of redesigned internal training programs to encourage the
application of design thinking among staff.

BEREB-BEHIRAE-BRENIERE  MREEINFTREXNERMMNEN - EFEEFERE
RZFFRBE BRAUARFINATEE T XAMARBE -

BRTEIBREAYREERRFAZHE ) FEAMN THAIT+2HFH ) BUARE A X R ERBEERD
TEER EFNRXAABENNE ZBMEIAEREIEREARAR4AE -

Human-centric

AR

H-I-T- P.lllS+ Innovation

Learning Momentum Bl 3
HIT+2B&NH

1

Think without the box
EWHEKEREES

& 56



COMMITEMENT IN DRIVING DESIGN THINKING

57

INTERNAL
TRAININGS

A &R 1

COMMITMENT IN DRIVING DESIGN THINKING
EANRTRADH

LAWSGROUP Management Team jointed Design Thinking Workshop as part of the H.I.T. Leadership Training Program

BREEEBREBS MR BETHY > ERHLT.EENREZ —HH -

To further drive and implement Design Thinking
throughout the workplace, LAWSGROUP has
dedicated extra efforts and resources in
providing training opportunities for all staff,
from Management Team to all general staff
across different business units.

RE—SEIBEETIEBRRATE  BEREME
HERARNERAMARIRHEINKE  HR
BREEEAFRUETEEFNERET -

BPANS ars croating
businessos, carsors ¢

HR Director Ms. Miko Cheung joined the first train-the-practitioner design
thinking program in Hong Kong by UnleashHK and LUMA Institute.
ANBRBEREL/NESME UnleashHK F1 LUMA Institute & 5 B i
HEEEASK BMERTE -

LAWSGROUP CORPORATE SOCIAL RESPONSIBILITY & SUSTAINABILITY REPORT 2018/19

LAWSGROUP Deputy Chairman & CEO Mr. Bosco Law, HR Director Ms. Miko
Cheung, and HR Manager Ms. Betty Lam participated in the Design Thinking
101 Workshop organized by Hong Kong Design Centre.
BEREADNEIFRTBRARBENEE - NNERBEBERELNERANERLE
BHIGR/NASREERR P ORRNRBHE 101 THEL -

Deputy Chairman & CEO Mr. Bosco Law attended the “Unleashed!
Empowered by Design Thinking” luncheon for business leaders
SEBEIFRTRARBENCENREEHREH (R84 BRTE) HR
BEH®-

E-LEARNING PLATFORM
MEBRES

LAWSGROUP has also advanced the e-learning platform

to provide a more innovative and versatile learning

experience for staff, offering e-courses with quizzes,
inspirational articles and notes, newsletters, book
E-Course Series ;‘é";’é{,ﬁ" recommendations, peer-to-peer recognition programs

and more.

EREETEFBLE2BFE  RHE—BEEEEUELRZ Tl
MEEESR 8FKLRBELR MR  XERBSHERIZ
FEBEA  EAENREAEFHEFHE -

I-PROGRAM SELF LEARNING SCHEME

i-Program BEEBZE

At the same time, LAWSGROUP has initiated i-Program Self Learning Scheme to encourage continuous
learning. Each permanent staff is suggested to obtain a certain number of credits per year through any of the
following 4 channels. Different levels of awards are given upon achievement of certain credits as an incentive

and motivation.

EREREMARY Ni-ProgramBEZEHE ) > ZBEIHES
B O LEFFAERREISEEBUTNERENSEEZS#E -k
TEBMEIEHEESHRASHE  ARTEREEIMEINSESMmMT
L5 B S8 o

+ continuous learning - REERZEHE

» volunteering and recreational activities . BEYNIREHTE
» reading and viewing report - BE/MERE

+ micro-innovation o WEIFE

& 58



GRADUATE TRAINEE PROGRAM

INTERNAL
TRAININGS

A &R 1

GRADUATE TRAINEE PROGRAM
BEELEENE

The Graduate Trainee Program is designed to nurture potential university graduates as knitwear
fashion design professionals within LAWSGROUP’s manufacturing unit. The refined 12-month
program offers trainees with the opportunities to rotate between different research and development
department. On-the-job trainings and senior mentorships will be provided for trainees to gain
professional knitwear knowledge and get familiarized with the business culture and operations.

SXLBIHUNECHEEERENINARBERE  UAEREEHEXBNHABRERIZTEEAL - BE2(E

=
ANRERLEERHEMENMEINHEE  RHEEREERIZI . TREFETETEE WMESHME
BEEME  TERAFTEYENEEER -

O @ &

INDUCTION JOB ROTATION FINAL PLACEMENT
N REWH R IR B

12 months +={EA

» Orientation » Job Rotation in Research and * Attachment with Various

Development Department Brands for In-depth
* Familiarization with Business Learning and Development
Operations and Corporate « Competency-based

Culture Development Program

« Comprehensive Understanding
of Business Structure and
Operations

* International Exposure in
Various Fashion Brands

o WHIBET e MMMBMREBEIE o WMZHEIARRE R ILF(
- ABEERAREEL c BENEmEREE BRAZRE

s BRTBEABRBMEEHELA
o DA R A S 1
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THE P.A.C.E. PROGRAM
BEBARABEBEZE (P.A.C.E.) & PAC.E.

Initiated by one of our key clients GAP, the Personal Advancement and Career Enhancement Program
(P.A.C.E.) targets female factory workers with the aim to help them gain the skills and confidence they need
to advance at work and in life. The program has been first carried out at factories in China since 2014, and the
training scope has been expanded to factories in Bangladesh in 2018. As of 2018, a total of 80,495 hours of

trainings were arranged.

PACEMIBBERAEP—EEIEEZFCAPHE  $HENIBRIFNAXMET s EEBMHESERARIER
AEFELFBFNZERRED - HHN2014FAPEIHEREMER > R2018FELEANBERIZMAKE - EE2018
FBEREBHAETT0.495 /MR EEH -

TRAININGS IN OVERSEAS UNITS
i 5h &0 P9 55 I

Apart from China and the Hong Kong Headquarters, LAWSGROUP internal training scope is also extended to
different overseas factories and business units in Vietnam, Bangladesh, and Myanmar.

BRYFBEABREENER  BEREENADENTFTREEEN > QFEUNERE AAXEMANEEZEHITM -

$ 60



QUALIFICATIONS FRAMEWORK
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QUALIFICATIONS FRAMEWORK ¥ Qualifications

Framework
BEEEE

For the long-term development of the frontline staff, LAWSGROUP has joined the Qualifications
Framework (QF) organized by the HKSAR government. Staff with certain seniority can apply to enroll
in the Recognition of Prior Learning (RPL) assessment, to receive formal recognition of their
knowledge, skills, and experiences acquired beyond traditional academic training.

RTRBEIKEINRYPER EXREE2NTHEEFITHRERNBELNEERE (QF) 8 - HRA
METRFL2E BEEERT (RPL) | & REMIUTNEERBWMEHENN > SEHATEMS &K
REUREHRNEERTER -

LAWSGROUP Deputy Chairman & CEO Mr. Bosco Law (Right 5 on the back row) sits in the Qualifications Framework Industry Training Advisory Committee
to help promoting the program within the industry.

BEREEBEIRRTBRARBENLESR THERS) THRRIZAZAET DA HRNERZER -

Partné}‘gﬁiﬁ o

Wit

LAWSGROUP

LEARNANAREE

Deputy Chairman & CEO Mr. Bosco Law and HR Certificate of Commendation QF Star Support was presented to LAWSGROUP in 2018 for its
Director Ms. Miko Cheung attended the QF support and contributions to the Qualifications Framework (QF)
Partnership Commendation Ceremony 2018. BREMMNRIBEREBERQFER I RAES  UREEHEFEEE (QF) MIHFMEE -

EREBREIERITRAKBENEERANNERABE
SRIE&/NEH 201 84 I 424 5 A s3E -
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A SAFE AND FAIR WORKPLACE
ZE2EAANFHWIEERE

LAWSGROUP is an Equal Opportunity Employer. In order to provide equal employment and
advancement opportunities to all individuals, employment decisions will be made based on merit,
qualifications, and abilities. LAWSGROUP respects the differences in ability and qualities between
staff and strives to create a work atmosphere free from discrimination and harassments.

Our equal opportunity policy was formulated based on the following 4 anti-discrimination
ordinances and is adopted across all business units and departments to protect the legal rights of
all staff and business partners in all aspects of employment.

BEEOEAPESHERE HNBREFAAEGTENARNEARE  LRESEANESR  EEMN
ENERERAE BRABFSEATZMANMEANZR  SONAK—EREKEMBEEN T
5E -

FERBUATHEREREHASNEANBNEEHIBR  CERARMEEFEMMITM > UREMEET
MEEBHAERBHIENES EZRE -

+ Sex Discrimination Ordinance o MR RIE B
» Disability Discrimination Ordinance o (BRI IHIRMEED
« Family Status Discrimination Ordinance * (KREMMERIEHF
+ Race Discrimination Ordinance o (TEIRBREH

B %3 2

COMMITMENT
TO THE
WORKPLACE

HIFREBENKG
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* Promote Equal Employme

« Eliminate Discrimination on th
grounds of Gender, Marital Status

Elgle!
* Prevent S

Opportunity between Me
and Women

Pregnancy
exual Harassment

and Victimization

 BARMERIE
FEMEHS

AL

« HERERMR - B\

A 2018
- B UL M BRI E
FATHE

Gender
4 Bl

Disability
25

* Prohibit Discrimination
and Harassment based

on Disabilities

 ZRIFERE RN IR
MEE

« Eliminate Discrimination
on the Basis of Family Status

< HBRE I K E R A 47

Family
Status
KRR

* Eliminate Racial Discrimination
* Promote Racial Equality

- MR IR
-EETES

DIVERSIFIED WORKFORCE
ZrREsEN

As a multinational conglomerate, LAWSGROUP is devoted to creating a diversified workplace which
fosters teamwork among staff from different cultures and backgrounds. The male-female ratio in
headquarter office is relatively even at about 1 to 1.3. While in some regions with manufacturing

facilities, the ratio of female staff is significantly on the high scale.

fer—REELY BREEZNAE—MST IR SB RS R RS R0 8 TR ME R -
SMAMHBLLHRATE MBI - ME—LREMENLE  THRINLHNPERS -

GLOBAL WORKFORCE DISTRIBUTION
EREINMH

.. China
17 % e

Bangladesh A ., Hong Kong
Zmi 2% 5% &%

[ ]
22%
Male
B

Myanmar
prye 22%

Vietham
35% Mt
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AWARDS &
ACCOLADES

2R IR Gk 58

LAWSGROUP has been recognized with different awards and accolades for its innovations and efforts
in people development and workplace management, such as “FHKI Industry Cares - Grand Caring
Award”, “ERB Manpower Developer”, “Happy Company” and “Caring Company’ for more than 15

consecutive years.

BERAABRRRIGEAEELINE h EREEAESIHERERKE OF 2EITERGITERE
L - TERIEKRE] - TERBAA %] ~ THLOLE| REETEFLE THRERIEL -

r

IR
 EEdh
:l \ B

LAWSGROUP received the “Grand Award (Enterprise Group)” at the FHKI Industry Cares Recognition Scheme 2018. (LEFT) Chief Operating Officer
Ms. May Leung received the award from HKSAR Chief Secretary Mr. Matthew Cheung on behalf of the Group. (RIGHT) HR Director Ms. Miko Cheung
and HR Manager Ms. Betty Lam received the “Best CSV Award” and the “3+ Caring Certificate” representing LAWSGROUP.
BREBREFAETIHRRAE2018TXRBORBHBES TEUMMAE(LRAR)) - (E)EBARPINBNERXEBLARFTERERFRE AFRER
BREEQR - (A)ANERLERELNARANERLERDRNMNIRKBEREBER (RAXZEEE ) & I3+BLOMBREE] -

¥ / -*amr IKPC" =] @1

NESGEBEWMDT Y ANE,

33rd Susan Yuen Memorial Lecture

Award for Excellence in Training and Developmen

ie?sentatiunc remony

- T

f

NIyt

LAWSGROUP received the “Excellence Award” and “CTgoodjobs Special Award” at the HKMA Award for Excellence in Training and Development 2018.
HR Director Ms. Miko Cheung received the trophy representing the Group.

FREANTHEEYLHS2018REEERIRFREPES TS & [CTgoodjobsHFRIEHFR ] - ANEFMREREL/NARKER FSEMERE -

VI0E ME=tmrme=s s
g eng Awards For Indusiries Awards

Presentation Ceremony
msrﬁ:

it : = | S

LAWSGROUP is also recognized for its continuous dedications and efforts in upgrading its business with implementation of “CSV Model” and “Design
Thinking”. HR Director Ms. Miko Cheung and Marketing Director Mr. Leslie Fok received “Upgrading and Transformation Certificate of Merit” from the
2018 Hong Kong Awards for Industries, and “D-Award” from Design Council Hong Kong on behalf of the Group

EREEFAES N ERPERER MAERZHEE] & TRARE)  RAXENABETEIEINRE  c ANBFLRRESNMNIATHARERRLEED R
REEEEAEN2018FATHXE (ARBEBERBEER,  UERHEBTERFZREREM (D-Award) -

AT MRS

ERB Manpower Developer
ERBA A 13

9" Hong Kong Corporate Citizenship
BNEBEEBRELEAR

CRUAER]

Fagr
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WWF Silver Membership 2018-2019
HRERESELRES 2018-2019

SNOMN DNOH

2018 Hong Kong Awards for Industries:
Upgrading and Transformation Certificated of Merit

2018 BRATHH#E : FEWE

The 9th Hong Kong Outstanding

Corporate Citizenship
ENBEERELEAR

-

Happy Company 2018
pA-0 T fER§ 2018

ERB Manpower Developer Award 15+ Caring Company

ERBA 7 4 3 5 #F 15+7 57 & B 1%

Good Employer Charter
BFREANE

AWARDS &
ACCOLADES

23 1A IR Gk &8
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NURTURING
ENTREPRENEURSHIP

BEEWRAIE:

NURTURING ENTREPRENEURSHIP
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THE CULTURAL

D D & CREATIVE LANDMARK
D e ONE D lee TWO 3 {6 8 & b0 12

Named as “Designers’ Dreams”, D2 Place is
the first shopping mall cum office complex
revitalized from industrial building in Hong
Kong opened in 2013. Comprising two blocks
D2 Place ONE and D2 Place TWO, the whole
project features over 500,000 sq.ft. of retail,
office, and event spaces.

Unlike other cookie-cutter malls, D2 Place
serves as a platform for creative individuals
and young entrepreneurs to showcase their
talents and develop their businesses. With the
vision of driving the development of cultural
and creative industries, D2 Place is in active collaborations with different local and overseas designers and other
creative parties to organize different creative and cultural events, including the signature “Weekend Markets”.

As a part of the Group’s CSV (Creating Shared Value) Initiatives, D2 Place operates with an innovative
“Entrepreneurship Model” initiated by LAWSGROUP’s Deputy Chairman and CEO Mr. Bosco Law, focusing on
breeding startups, young entrepreneurs, and local brands.

Since the launch of the “Entrepreneurship Model”, more than 5,000 local and international creative parties
have been benefited and fostered. With its proven-success, D2 Place is recognized as a local cultural and
creative landmark in Hong Kong with community of shared-mind individuals under the same roof.

L T 2% 5T B 2 248 Designers’ Dreams] M& B D2 Placef2013F MR EEE AU AR IX¥AEEEMARANGE S
E#/AZE - HEHHD2 Place ONEMD2 Place TWO#MR » AHRHBBATEFFRNISE - HAENEHER -

BRINAMEREE > D2Place RRFMMFERAERRURIAEMEREBMNTES - D2 PlaceH MM B LAE
EXENER  BEBEFTANAMIEARAMRAMATREESE  ERTANAERXLED  QFEHEH 8
RWEL o

ERBEREBAMERZMEME (CSV) BN —H2 > D2 PlacelXRAHE IRFTBRARBEENLEEZEN (YA
RERX] - EREBVARA  FELERMAM M -

THAltxEX) BRENR  ECATEAEAMMEKARERTN - BF (PAIRERK] WK D2 PlaceE
BAEBREFEAFH NN XA RHAZR -




THE ENTREPRENEURSHIP MODEL

CREATING
SHARED
VALUE

BIEH=EE

(1]
fod

gl

Weekend
Markets

BRME
1 Weekend
— @B K

Very Affordable Rent
AZARZES

THE ENTREPRENEURSHIP MODEL

across the city and even outreaching the world.

12/

Pop-up
Stores
RIS

1-3 Months
—Z2=EA

Concessionary
Short-term Lease

EEEREY

The only shopping mall in Hong
Kong with Weekend Markets
organized every single weekend,
where young entrepreneurs
could present their products as
the first attempt.

EHEE-—ERLEEEERHAAN
R EEMERIEARTE - VA
AURREEEER  ERFA%E

E—F o

THE Weekend
i arkets:i
SPACE @ D2 Place

One-off short-term lease for
testing market response.
Operate 7 days a week with
furniture & display support.

—RMEMEL FH1’E/EIJ‘K'FE
BRE -FTEREELRHES
REALBRSIER A+ -
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AR &

Kiosks
HEEE

1 Year+

—Eg

Flexible Terms
B|IERT

Open shop layout with own
Brand elements. Operate daily
with operational & marketing
support.

B EMHZT TERAER
mEEE YRS REE-H
D2 Placeit&ENEHIEE
XIE -

DREAM IT?
DOIT!

o

FHER

The Entrepreneurship Model consists of 6 different steps, in which startups are nurtured and supported
progressively from an initial sales experience in the Weekend Markets to managing a developed business

TR xEX] 2ERRESZERIFVALE —

ERREBITARMR &M -

THE BARN

Brands ¢ Co.
THE BARN £5F B &

3 Months+
=@ jk\, [
’ L}
- 3;@
-9 ﬁ =
8

g’ ”(’W'% ?

&S % e
> ».3’

Long-term Shop Tenancy
REEHBALH

Long-term lease with own shopfront in
an enclosed shop layout. Operate daily
with marketing and business development
support; OR alternatively join the one-stop
consignment service at The Barn Lifestyle
Department Store.

MRBBANGEFEREHLME - &8
REE > AESHEBREREBBET, M
ATHE BARN 4£FE&EN—WXFEH
B -

Across the City
EEHA

Promotion of the CSV Model
W TEEHEE, FE

One of D2 Place’s missions is to further
promote the concept of Creating Shared
Value (CSV), which is different from
traditional Corporate Social Responsibility
(CSR), across the city.

Since D2 Place launched the “Entrepreneurship
Model” in 2013, more and more developers
accepted and adopted similar models in
their shopping malls and retail businesses.
This enables more and more entrepreneurs
to benefit and expand their businesses.

D2 Place E—EESHERE RN E
BEME (CSR) W NAlEH=ZEE
(CSV) BERTREEERE -

HD2 Place®2013FEHE I¥AIF %
ER B TAMRUSEEEEER
BH CRETESREEEHRAER
HEBERX RAE—BHS8E - 2ES
VAT ERE—SBERER -

HBRTRNFEEVESR

HEBCERBRAMNES - U

Outreach the World
T &t 57

Adoption in other Cities
EERE M T

To further enhance the win-win situation
between D2 Place and the Entrepreneurs,
LAWSGROUP is actively exploring new
opportunities in other cities to introduce
Hong Kong’s creativity and talents to the
world and further drive this “Creative &
Business Momentum”.

BTE—SIRFI D2 Place HYAIMHE
MERSERGF BREEMEBEMNE
T EHETNEE — FHEEREMHR
HEBNABRMANS » IR RES
I TRIZR%E Al -
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THE BUSINESS-CREATIVE COMMUNITY PARTNERSHIP & BUSINESS FOR SOCIAL GOOD GRAND AWARD
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SEE

THE BUSINESS-CREATIVE COMMUNITY PARTNERSHIP
BXRANSHESBEE

D2 Place’s “Entrepreneurship Model” was created based on the Creating Shared Value (CSV) theory
originally proposed by Professor Michael Porter and Mark Kramer from Harvard University in 2011
Traditional CSR is a unidirectional sponsorship or support directly from corporate to the beneficiary,

which is usually a one-off and short-term support in the form of donation or volunteering work.

CSV, on the other hand, emphasizes a two-way interaction, in which the corporate develops a unique
business model to facilitate growth for both the corporate and the beneficiary, creating a win-win
situation. Such an innovative concept was first introduced in D2 Place and is one of the major elements
that ensures our long-term financial sustainability.

D2 PlaceW) T#IAIR %X ] E2ELHB B X2 HIE Michael PorterBiMark KrameriR 2011ER K TAI#EH =
BE] BRAMAY HRGEHLEET (CSR) EHAXRNSEERHEANEYIIE BEEEE R —
W Bl R IR -

HR AEXAZEECSVAZEEANEY HEeXETHEBFNEEEL  RECERIEEMHINHS
i

=
R RMEHNER - LAFHIEE XN D2 Place HE » FERFRAMREVHEVBERNEN—EE

CSR

CORPORATE SOCIAL RESPONSIBILITY

CcSv

CREATING SHARED VALUE

TEMEFET BlEHZEE

* One-off Unidirectional Goodwill * Create both Economic and Social
and Support Benefits

* In response to External Needs e Initiated Internally to Compete

« Pure Philanthropic Cause « Win-win to Maximize Profits

s B —RMABEIS IR e BIERE R E WA

° EENTER K c HARAAMEECEEAKEEH

s BU4EEFIH s E¥mBEE&EALFE

) 0 9
< 7
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BUSINESS FOR SOCIAL GOOD GRAND AWARD
TEHHE, EXE

LAWSGROUP Deputy Chairman & CEO, Mr. Bosco Law, received the “Business for Social Good - Grand Award” from Chief Executive of Hong Kong,
Mrs. Carrie Lam, and Convenor of HKSAR Executive Council, Mr. Bernard Chan at the Business for Social Good Outstanding Award Presentation 2017.
EREEBIFERTRARBEENLER 12017 St AR RERARAG ) BEARFITRETERREABABRLIREEFINTRETHRERBEA
PREBAERE IELEHRHKRE) -

With the dedication and outstanding results of D2 Place’s innovative “Entrepreneurship Model”, LAWSGROUP
was presented the Grand Award at the inaugural Business for Social Good Award organized by Our Hong Kong

Foundation for recognizing corporates with exceptional contributions in Creating Shared Value.

The Award was judged and voted by over 500 professionals, including Corporate CEOs, Non-governmental
organization CEOs, and MBA Students. LAWSGROUP won the Grand Award among hundreds of participants
and it was a great encouragement and recognition to the Group’s effort in implementing CSV in Hong Kong.

B/ED2 Place THIRIE=ENX ] HEBEFERMMER  BEREENREE THHAERNR) PESHLKRE - ZREHE
BEEESREE > REN TAERXZEME] (CSV) AHRERMM ML -

Mgt AR ) KFHBBSOONEXTEABERRREY  EFQECETERAR  FEFBBITHRER URT
BEERTEE BEREENBARSECXRAMEESHELRE  EHEENEEETCSVHNEEMBAE -

Business
OUR HONG KONG for
»M FOUNDATION Social Good
EBRrEEES
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BUSINESS-GOVERNMENT-COMMUNITY
TRI-PARTITE PARTNERSHIP

EBE=AHBEERER

D2 Place has grown into a cultural and creative hub among the young with its innovative operation model
and distinctive shops and events. As such a successful case under the Industrial Building Revitalization
Scheme, D2 Place has become a subject of study for the government, universities, and commercial
entities Different senior government leaders also visited D2 Place to show their recognition and support

to the project.

As one commercial entity, D2 Place’s operating strategies are also in line with the HKSAR Government’s
policies in fully supporting the youth development — serving as a platform to facilitate

“Business-Government-Community Tri-partite Partnership”.

D2 Place B#RAFLERAMBHENEENEY  HMAFEANXCATHE - FRELIEBRRNEKI
BlF > D2 PlaceEMABN - ARMHERBNMARE > ESIFEINBNSEEMSBRIE -

ERBERMN—MT D2 Place NEENHETEREBRNEZNIBFEFERNBRS A - Rt—ERRE
TREBE=TTHEEX) BFEa -

Guided Tour and Presentation of D2 Place for Chief Executive of HKSAR, Mrs. Carrie Lam.
AEARATHRETERREMNBARZI TN BREED2 Place -

T

CORPORATE&OCIAL RESPO

Guided Tour and Presentation of D2 Place for Financial Secretary of HKSAR, Mr. Paul Chan.
AETAERITHREMBRAARMREAENBREED2 Place -

Guided Tour and Presentation of D2 Place for Secretary for Commerce and Economic Development of HKSAR, Mr. Edward Yau.
AEBRITHERBAEEERARROBERENBREED2 Place

(S8




SPACE SHARING SCHEME FOR YOUTH
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SPACE SHARING SCHEME FOR YOUTH

EEH=E=MEEE

ahl - oL

W
TERRNZSEEFRRES TMAMSTEIREE B=tr oQ
Youth Entrepreneurship Sharing Session cum Kick-off Ceremony ﬁ:'
for the New Funding Schemes under the Youth Development Fund £ 4' \?Qﬁqﬁ

Q() r

LAWSGROUP Deputy Chairman & CEO Mr. Bosco Law (Left 3), Chief Secretary for Administration of HKSAR, Mr. Matthew Cheung (Left 9),
Chairman of the Commission of Youth, Mr. Lau Ming Wai (Left 8), and other government officials and landlord representatives joined the Press
Conference of the “Youth Entrepreneurship Sharing Session”

EREFREIFBERTBREABRBENRLE (£Z) EERITRER AARRERARL(EZN)  SFRRZEGHIFIVE(EN) UREMBBEFES
MEIRFEE (FFRATIERRSZE ) RERETE -

To foster the collaborations with different landlords to provide creative spaces for young entrepreneurs at a
discounted rate, the HKSAR Government has launched the Space Sharing Scheme for Youth in 2017 as a part
of the “Business-Government-Community tripartite partnership”.

LAWSGROUP is one of the first batch of developers joining the scheme, committing over 30,000 sq.ft. of retail
and event spaces in D2 Place ONE and TWO. Young entrepreneurs who are eligible to participate in the scheme
will enjoy a concessionary rental offer. This is in-line with the existing D2 Place Entrepreneurship Model that end
users can enjoy a complete business solution with sales, marketing and distribution support from D2 Place and
LAWSGROUP.

RREBIFEIMEE UEEHSAFEARHAZER  FEFEBRNNR207FERET EFHZTB
Bl R TREE=THERKX] HEP—F-

EREHSHEIABNEFY— BEREMFER D2Place — IR — MBI H BB 30000 F RS ERFH =T
M FELRERNFEASVACEFRABEESZHTME A FTRFAMN MVAHEEL) & 8
HREE—EATBMNERSREXIE ) LHEM D2 Place BEREECRUMNBEREMHE - HERDHE

o

£
H
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Spaces are offered in different forms, ranging from
pop-up stores and kiosks to a multifunctional event
space THE SPACE to support young startups with
different needs and operation styles. As of 2018, the
sharing spaces at D2 Place has organized more than
800 youth activities and over 6,000 young

entrepreneurs have been benefited.

HETXTBMARMREE  HEEEURZAEEHTH
THE SPACEZZ R > MEAFEVALAGATEANE
EMEERE - HE 2018 £ D2 Placefi£EZEEE
HRBIPSOOIH T FFEH > A FHE6000BFWAIER

POP-UP STORES

REFIE
KIOSKS
10,000 sq.ft. HESE
Weekend WEEKEND
Markets®: MARKETS
@ D2 Place B E
THE THE SPACE
SPACE THE SPACE 2B EHZEH
12,000 sq.ft.
|| ST
THE BARN THE BARN
Bk ¢ Co. THE BARN £5FBE/E
8,000 sq.ft.

Providing versatile retail spaces at flexible rates

and terms for entrepreneurs to test the market
RAXBUNEBEFHSREARHBEZZTEEH
VORI T35 & FE

Offering over 100 market booths every weekends
SIEREHBIBI00 EHEHL

Lease to Government departments, non-governmental
organizations, educational institutions, and other
creative parties at preferential rents

BB SHEFBTH#HE - FBFER ZEBELAE
bRl EE A

Providing a comprehensive consignment service to
young entrepreneurs and designers

BRI R AEERE A FERSE
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In 2018, D2 PLACE

Organized over

65

Organized more than

100

Collaborated with over

150

Supported more than

4,600

Attracted more than

4,500,000

Helped startups generate more than

33,000,000

QUICK OVERVIEW & HONG KONG CULTURAL & CREATIVE
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D2 PLACE 1R 2018%

Weekend Markets
I RIB6SIHEART &

Cultural and Creative Events related to

Art, Culture, Fashion, Sports and Movies
BETI00Z BHEEEM ~ XML > K~
BEREZXLERIEEE

Government and Public Institutions, NGOs,
Private Companies and Creative Parties

EEBISOMBT R AL HE - FEFHEE
ThERBRAREBSE

Startups and Local Businesses

X $4,600% B 4] 8 K A ih 1 %

Shoppers and Visitors
3| T #i8 4,300,000 BEE

of sales
% B %) B A 57 R R 1B
33,000,000# & 1 $5 €48

*Excluding revenue from other shops and tenants

TEEESAEMESZBA

HONG KONG CULTURAL & CREATIVE ECOSYSTEM
BEEXERAEER

GOVERNMENT
B

* Grant Fundings

» Set Policies

- B

- I B BUR

PUBLIC & PRIVATE

END USERS/ INSTITUTIONS/
INDIVIDUAL ORGANIZATIONS

PARTIES CREATIVE — Astprsmm

o MOMENTUM

BEREEIERE — » Execute Policies

Eu §§Bjj + Provide Support & Training

< BUITHBUR

« Utilize Platforms & Resources
» Provide Feedbacks

- EAFAERER - R E R

CRHEER

COMMERCIAL

& CREATIVE
CLUSTERS
BRRASEMA

« Offer Platforms

« Support Individuals
- RHESR

- X EE

LAWSGROUP is also committed to promoting CSV across the city through media, speeches, seminars, and other
events, in which more and more developers in Hong Kong started to follow and adopt similar concepts to those
at D2 Place in their shopping malls, such as offering rental support to local entrepreneurs, organizing weekend
markets and workshops, setting up local handicraft zones, and recruiting local individual brands. Such retail
movement fulfills the vision as illustrated in Step 5 of the D2 Place Entrepreneurship Model, and LAWSGROUP
is thrilled to see more and more startups benefiting across the city.

In recent years, a new Cultural & Creative Ecosystem is being evolved, led by the HKSAR government and
supported by different Commercial and Creative Clusters, through a form of “Business-Government-Community
tri-partite partnership”.

BAREARFTEBER R/HR  HE UREMER BERSEEHCSVRER > CHRHE S HRERMLRIE
THBRAR D2 Place IFAIBMERT ) MENHES  BFAOAMYARKEASES ERTERIEY  RIK
WFEE - DRBEAMBINES HETEELEMNESEEFS D2 Place IVAIFHEER ) SAMBERMREMNE
SO REREEFESHEFEINVALERE -

EEEAFNTREBRRNFRER AR LRARHESNTEL TREB=ZFHENERX) » fE—EFXLAE
EREHRE -
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PROMOTING CSV BEYOND LAWSGROUP

PROMOTING CSV BEYOND LAWSGROUP
REBLIHBRAEHRZERE

LAWSGROUP believes that “Creating Shared Value (CSV)” is not just for any individual but a business for
everyone. Only when more companies and institutions understand and adopt the CSV concept in their

business models, more people in the society can benefit from the whole momentum.

Through media coverage, interviews, speeches, seminars, contests, and other events, LAWSGROUP has
been actively promoting the concept of “Creating Shared Value” across the city, as one of its key missions
in sustainable development.

BREFBRE TASERHZEECSY)) AFEZT—HBYEN  MESERAMEA REBEZAAMEETHRI
FEACSVESHRAXB L HERNTEFEZARE@PINIFZE -

BEREE-EHGEEEREE 9 RR HBEREMEY > RPPE TAEX=EE) #EEE kR
FEUTSHERNAP -—BEIRMEE -

LAWSGROUP Deputy Chairman & CEO Mr. Bosco Law was invited by The Hong Kong Management Association for sharing his vision in CSV and
the implementation at D2 Place in a seminar.

EHREREEAMEBFREREEBA IR RTRARBEINLER —EAN G LOZMECSVNMRUREAED?2 Place HE -

Mr. Bosco Law talked about his vision and strategic approach in creating a unique CSV business model during a seminar organized by Our Hong
Kong Foundation and the Lion Club.

BEAARER - EHEEEEESERBraf2 B —ERS T LHARAMBNBI AR EAEBFCSVEER MR -
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With our continuous efforts, more and more developers in Hong Kong started to follow and adopt similar
concepts in their shopping malls, such as offering rental support to local entrepreneurs, organizing weekend
markets and workshops, setting up local handicraft zones, and recruiting local individual brands.

Such retail movement fulfills the vision as illustrated in Step 5 of D2 Place’s Entrepreneurship Model, and
LAWSGROUP is thrilled to see more and more startups benefiting across the city.

BERMNAEHS /1 BRESHAMBERIMAECMANFTSRARUNES  SUAAMEERRABLEE
BRTERIEN RIFABFEE - URRBEAMBINES -

HEEXNHESEERFE D2 Place THIRIMEEN ) FIRRPFARINES  EREEAFESEAEETEZNY
Rz E-

y

) \l".llqus 27 Aril 2019

. Cha mpion

| HK$ 10,000

Mr. Bosco Law exchanged collaborating ideas with Mr. LAWSGROUP was invited as one of the case partners of the Hong Kong Shared Good
Anthony Leung, Chairman of Nan Fung Group at the Values Competition organized by Wofoo Social Enterprises. Mr. Bosco Law was one
opening ceremony of The Mills. of the judges and presented the prize to the Champion
BMENGENBYEMEFRBMCTENRT YO MR E BAREMEMNEL I LEEFRBHKSCVEFILL BN EIEBH - BENEERE P —FTH
TREERR - I PEEE T B E -

As part of the Hong Kong Shared Good Values Competition, LAWSGROUP Marketing Director Mr. Leslie Fok represented the Group, shared and
exchanged CSV ideas with the local university students.

RHKSGVERBILL BAF—BEH+  BEREMTHAEERRAERREORFMABEN TR TR MAERZHE HNES -
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WEEKEND MARKETS, POP-UP STORES & KIOSKS
BAME REAERHFHEESE

D2 Place is the only shopping mall in Hong Kong organizing “Weekend Markets” on every Saturday
and Sunday, attracting more than 100 booths and 25,000 shoppers every weekend. D2 Place is also
one of the pioneers implementing the concept of “Pop-up Stores” and “Kiosks” in Hong Kong. Young
entrepreneurs can enjoy concessionary, flexible rental rates and test their products and ideas through
interaction with their customers.

D2 Placer AR —ZEMARAEN BRTE] NEL > SEBRWRSBBIOOEEE X 250008BE
H15 o D2 Place/R2 EAP—ERE NRMEEI & T#HEHEE] NARE FEAXETZEELEENES -
TEBREANEHARMHANEREES -

WEEKEND MARKETS, POP-UP STORES, KIOSKS, AND THE BARN
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BV HC(TDC

PDesigngallery

B8 - SRETER

THE BARN LIFESTYLE STORE
THE BARN 4£EEBH Do ¢ Co

Collaborated with Hong Kong Trade Development Council (HKTDC) Design Gallery, LAWSGROUP set up The
Barn Lifestyle Store as an additional measure to support entrepreneurship. THE BARN provides a
comprehensive consignment service to support startups that are not yet ready to operate their own retail
shop on a full-time basis.

RE—SHEMNIFEVALE EREEEFTEEZIURBRFMAIE MR THE BARN £FFHEE  LRHEZE
MEERY > XEHAEREBELTEENPARME -
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SEASONAL AND FESTIVE EVENTS
FHMRBBAEEH

D2 Place also organizes a wide range of festive celebrations
and seasonal events throughout the year, such as setting up
the first Snowing Rooftop Garden in Hong Kong during
Christmas which has become one of the annual signature

campaigns at D2 Place since 2015.

D2 Place MM EBFARAFHENERENBHERRTHEY
BN ERHRBEETEEEASRANLE > ZEHEB2015F
ERABD2 PlaceFEETERBEZ — °

SEASONAL AND FESTIVE EVENTS

CHRISTMAS THE FOREST LIGHT 3 L CHRISTMAS THE FORESTBIGHT
EEZH EtEZR |

I.\

[ NEW YEAR OMB BATH J N CHRISTMAS THi
HEBLRHER \ 3 DHESENAE
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PUBLIC ENJOYMENT
B RIE IR %

As a Cultural and Creative Landmark, D2 Place actively partners with different parties and organizes creative
events to promote the growth of the creative industries in Hong Kong. It's also in line with the HKSAR
Government's policies in supporting the youth and the development of the local art, design, fashion, music,
sports, and movie industries.

fEh— IX{LAIEHMAR] - D2 Place MARZTAE  ERFARNBFENARTEY  BEEEDTELATEEN
BR o HBTERTEZEFEBRNZEXEFEARBBAMEN Rt ik ST BEREZENBRR -

sy

e oz el

%%§&mﬁéw

! \CADE ! THE WEEK - 7 DAYS OF INDIE MUSIC LIVE:BUSKING
FAC HI@Ems . B @ THE SPACE, D2 PLACE IR E
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MULTICULTURAL EVENTS

%5 XL E# JAPAN FRANCE

To brIrTg in different c.ultural.e\ements, D2 Place collaboratesv with creatiYe parties from different % e DZ;JJB‘—I/irEjeJ_}X
countries to co-organize various cultural events, such as Thai Water Festival, Le French May, and ®
Japan Autumn Festival, making D2 Place a unique destination with multicultural experiences. ® a.
-]
* 32 “spoy
AHRESX(LTE D2 Place RAATABRMABMBAIE  SREMIIFED MBS BAKE - 7,(E|‘) S INCE 1903

FEARBMBAMES » $D2 Placell B — BRI B8 % T XLIE M BEF AR -

1mm%ﬁﬁﬁmﬁL
‘ 2= B ROKER f A

LE FRENCH MAY

gﬂ;
al

JAPANESE AUTUMN FES"IVAL
BAEHKE
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MADE IN HONG KONG
BEERE

With the aim to support local high-quality creativity and drive the development of the cultural and creative
industry in Hong Kong, LAWSGROUP set up the “Made in Hong Kong” brand in 2017. The brand is dedicated
to explore outstanding Hong Kong design and promote the diversified development of Hong Kong brands by
appreciating outstanding original designs. At the same time, “Made in Hong Kong” offers a platform for local
designers to unleash their creativity and pursue their goals. Since its launch, the brand has collaborated with
over 100 public and private organizations.

RTXFAMEBEHEARREGTEXCRASEENRR  BREMMN20177FHL TEBEHE) 28 BAOERE
BEFRF;  LEBEBRBEFNAMEL  HHTERMNS THER - BUWER > TFBHEHE] BAMRAMREMR
FhHEEMMBBAS AHEMBMERES - BERIUK > [FEEHE] ELBBI00OEAMERESE -

PART OF THE COLLABORATING & SUPPORTING PARTNERS:

5B R KR
o W), HSBC % : R
Ny LAWSGROUP Qs Staiii e R oumT— X ”f

()]
Jke  car@em

o s Birdie ‘;qﬁ ) ft o = n‘t;:ﬁ
=% -

[KGmCH =

@ 5B, Ofiazen L SEBC G LYCHEE Té};%iu breadnbutter @)1 100 N E/\/;I‘ﬁ,mh

e ° Jere HFia @ ALENT e Re... @ @3 UTTLEBREAKG  Yhati-gep
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“MADE IN HONG KONG” STREET CARNIVAL TOP 10 ARTISANS AWARD
THEERE. AREFE TREAESR

In July 2018, “Made in Hong Kong” organized the first Top 10
Artisans Award to explore local designer brands with enormous
potential. The judging panel was formed by renowned experts
from the creative industry, showing that the award and brand
concept were widely recognized by different sectors. To arouse
public awareness of local crafts and designs, D2 Place also hosted

a weekend market with the theme of “Made in Hong Kong”

featuring five market organizers and 50 selected handmade

brands.
In 2017, the brand rolled out the “Made in Hong Kong” Street Carnival with over 60 entities including
government departments, non-profit organizations, and educational institutions in celebration of the R20I1SET7H » [ Bt BRE—|F [+ AFEARE| » S EEE
20th anniversary of the establishment of Hong Kong SAR. A number of game booths and food stalls TEABEMNALSH RN SEIEREASELHMEESE A L4
were set up outside D2 Place on 1 July. In addition to the Lai Chi Kok historical and local brand B TERENSMEEAEN T AR TENES AT - BIES KDY A
exhibitions, the Carnival also brings a range of music, dance, magic and clown shows. The Carnival was i TERIDE MR 0 D2 PlaceTE N [ B B HBERT
recognized as an official celebration activity and has become the brand’s annual signature event. & REAETEARENE+EEEFT RN -

R2017F » REMEEFINTHRERLI - TEF  REHERAHM FEFRBERAEHRIBESCOZEEN
HH TEBER) SEEFE YN7ATHED2 PlaceABBZBERI/NREA - BEER TRESEHA
MESRAMSERE  EER—ERST% BN BHA/NERE - 2RFHR TR RBERFRANERE
B ERARMNFESLHES -
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BEREZRILE

GO GLOBAL
E [ 57

With a mission to enhance the competitiveness and recognition of Hong Kong brands,
“Made in Hong Kong” also actively promotes local designs to the world and help them

develop a global presence. .

RTRAZTERENRFAMNBNE > [BEEE) FEEENERALRE o 3B M
ES R -

MADE IN HONG KONG: GO GLOBAL
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In September 2018, the "Made in Hong Kong" team led the finalists of the Top
10 Artisans Award to take part in “Flavor Bazaar: Eat Hong Kong in Taiwan”
at 1914 Creative Park in Huashan, showcasing their designs and works to

oversea audience.

EBPERE) BERR208FIRTE ITAEARE ] NEZAMIAIL2Mo14
FLAEEE—EMASERM I—OCTEE : BRTER] > ABAATRRM
PR R FER -

Made in Hong Kong also participated in the Hong Kong International HK INT'L
LICENSING SHOW

Licensing Show 2019 to showcase outstanding designs from the finalists of EEEEBER
= e B R

the Top 10 Artisans Award. 2019
TEAWE] F2ESEEBRRER2019 BE It RAEANRLE ) SEJMAH ot
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#ddhk FASCINATION STREET
#HAddE® : KEEEFASCINATION STREET

Putting technology, digital art,
music and performances
together, the CreateHK
introduced #ddHK Fascination
Street at D2 Place in December
2018. With the theme of “Hong
Kong Story” and “Sham Shui
Po”, the show showcased a
number of local fashion
designer brands such as Yeung
Chin, ANGUS TSUI, YMDH and
more, bringing a surreal fashion

parade on the street.

BIEEAMN2018F12AED2 Place®E# 7 #dd%k 8 : BFH[E E Fascination Street: 2XBHEFAE - &
WEM - SLNREBERES BN TEBREI N RS AEXE BRTZEEMBEERIFMSE - W
Yeung Chin » ANGUS TSUI » YMDH% » JA#75E FEBIE S &K% -

#ddhk FASCINATION STREET

FASCINATION STREET
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M,

INTRODUCTION OF KOREAN CINEMA w
SIABEEHE CINEMAS

To foster cultural exchange among the Asian region, the largest chained cinema brand in Korea, CGV Cinemas,
was first introduced at D2 Place in September 2018. Consists of 4 houses with 472 seats, including the "Screen
X" with the exclusive 270-degree projection technology in Hong Kong, the only-one Korean artist Gong-yoo
themed "K Star” as well as "HSBC Film"” and "Sweetbox"”, the cinema offers a unique Korean-style viewing

experience for Hong Kong customers.

BT REZEMNMEZEMHNERR D2 PlaceR2018F I KRS AERERAMEHZRMAE CGV Cinemas - EE
HE4EEBRA72EEN - BIREBH—IZHE270ERE MM IScreen X ¥k - BEUEEILE G2 K Stargg) ~
THSBC FilmJ A& TSWEETBOX| @ REAEFRHBHENBAEEESR -

LAWSGROUP Deputy Chairman and CEO Mr. Bosco Law, Secretary for Commerce and Economic Development Mr. Edward Yau, Lan Kwai Fong Group
Chairman Mr. Allan Zeman, and representatives from Korean Consulate attended the Grand Open Ceremony of CGV Cinemas D2 Place to show their support

BREERIFHRTBARBEENLLE BHERLEERABROMELRE  HHEDEBAIFRE N REULRBEEFER KD ECGV Cinemas D2 Placef B #
i IRXZH -
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CORPORATE VOLUNTEER PROGRAM

ENGAGING
WITH THE

COMMUNITY

RA#E

BT 3 Bl

CORPORATE VOLUNTEER PROGRAM
EEEIFE

LAWSGROUP has been actively fulfilling corporate social responsibility and officially set up the
“Corporate Volunteer Advisory Committee” in 2012 to encourage staff participation in different
volunteering works, serving the elderly, people with disability, underprivileged families, victims,

environmental organizations and more.

Recently, the group has expanded its volunteer system to overseas business units. Apart from the
Corporate Volunteer at Shenzhen launched a blood donation campaign and participated in Pingshan
District environmental protection activities last year, The staff at Vietnam and Myanmar, also actively
participated in local charitable activities. Clothes, food and monetary aids were sent to victims
suffered from floods and typhoons, showing our care for the communities.

EXREEREETOEMETEMT > YNR202FR bERTREEME]  XMEIRHBARALZER
BHENEIRYE  BREHKBFERET BEAL -BHEARE KEXRULRBREABS -

RIFHAEEABLRT > FEEREBHNERE  -EARIETEHBOED  REERFRL2AEFILENER

FEEHN EEMBAUALTUERSERLED  AREARZLERY - AR RBRE  UERBEIFKK
REREE - SRt fIEBHER -

1 , 3 O O + éo%ugteers

. 800 \I-IIOIunteer
As of 2018 ‘I ours
y + R #% /) B

H E 2018 &
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WALK FOR MILLION 2019
AN@mEBEIT 2019

As a way of giving back to society, around a hundred
staff from LAWSGROUP took part in the “Walk for
Million 2019” organized by The Community Chest. Staff
was required to walk through the newly built
Central-Wanchai Bypass and complete the 5.3km

walking route.

With the kindhearted efforts of LAWSGROUP walkers, a
sizeable amount of funding was raised to benefit the
“Family and Child Welfare Services” to support
underprivileged families and children in Hong Kong.

FANBEHENEN  BEREEELTEIENEI2MAR
EEEWM TEBET2019) EXEFY - -BIFTEZEBTE
BHPREEFSE ETRAORSIAENSITER -

BERBINE N BEREEASTHREOR TREMRZERF
B EEUENER UXHEEEARRERRE -

i%sg\f,}zﬁ [=4n
W

THE COMMUNITY CHEST szs+

& Lawscroup

il X R

QOUP e 1
AENE
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OTHER VOLUNTEERING ACTIVITIES
Hiths& T E &

RAWE

AR EN AN P

i |l‘.'|‘_g}

I:..'-I- L.‘

{;L;\L-“;'SGRG!JP . 30
TrEutmpy fresso

=40 ) HRAa

VWS
Lol 1.9

{ P | ROUP
\ ‘% i AEERE

meem s

A» | awsGROUP
I’ N

Y Wl bl TR
BOFEME T ¥ESH Christmas Bakery Workshop for the children

DONG BA0 B TIET HAI DO BAO LU NAM 2018

Hiu Bink, ngay 12 thang 10 ndm 2018

DOW ¥) TAI Crisi cONG DOAN CONE TY €6 PHAN SAM XUAT SONG HONG
BONG TAI TRO

- COME TV THIGH SUBNITOMO ELECTRIC INTERCOMNEGT PRODUCTS VIET NAN;
CONG TY THAN MAXTURM APPAREL:

~ GOME TY ThHIN THYT PHAM ORION VINA:
CONG 1Y THI GIAY TISU; o
COMG T SOA VNI "N A
wee

- MHA MAY 00 DAY N e €T
CONG TY THHN MITAT e

FRYIFFILEIRIRESE) Conservation Event @ Shenzhen HMESIAIRSEE) Relief activities @ Hanoi, Vietnam HEE A IR SEEE) Relief activities @Hanoi, Vietnam B R SSEB) Relief activities @ Myanmar
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ABOUT FASHION FARM FOUNDATION
AR FASHION FARM FOUNDATION

'

¥

\
' { v
FASHION FARM FO ;i» 7T10

y | !

Sponsored by LAWSGROUP, Fashion Farm Foundation (FFF) is a nonprofit organization

Y founded in 2012 with the goal to foster the development of the fashion industry in Hong

Kong and promote local fashion brands worldwide.

DATION

In collaboration with the government departments, public and private institutions,

3

commercial entities and other stakeholders in the creative industries, FFF serves as a
platform for local designers to gain more popularity and capture business opportunities
by featuring a wide range of workshops, exhibitions, fashion shows and other outreach
activities including the signature Fashion Forward Festival and FFFriday supported by
CreateHK, and the HKFG program where local emerging designers are showcased in

international fashion events.

NIl RS- SHION FA'* FOL

HEREBEZEE - R2012F MW IEE F#EFashion Farm Foundation (FFF) E#RES
BEEENER UIREEREMEERMNRERERME -

FRFEEME TR - AHMMARE BARURAEEENHMIBELEESE BBEENHZE
TS -RBRE BEREREMEERTE  SEHAESE2 WX FMFashion Forward Festival
FFFFriday » PA K 38 2 3 5 B 5% 71 B 72 B0 B2 BE 1 75 B R Se B AU HKFGRT & » R 2 M 2% 1 B 75 2R
BEEBAEERNEH -
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Since 2012, FFF has been actively connecting Hong Kong fashion
designers with local and global buyers and retails, fostering business

opportunities between them. In the past 6 years, FFF has:

H2012 » FFFEBHMEBEREERRKRIFAMALMANZRERLTEY » Kt
A - WIBE6FH » FFF :

Travelled to Major Fashion Cities: Paris, London, New York,
1 1 Dubai, Tokyo, Singapore, Beijing, Shanghai,
Qianhai Shenzhen, Hengqgin Zhuhai and Macau

BIFhBlIEEEREMT :
B2 M A4 HF KRR MK =R
EB - FmiE - KBESREM

Collaborated with Partners & Organizations

55+ EEBASSEEEMEESE

Benefited more than Designers (fashion and related)
220 LHBIB 2201 K5 3 48 FE
BRI
Reached Hong Kong

and 1.5 million global audiences

4,000,000 usimmenmnsn
R15082BNZR

Generated business value equivalent to for the industry
RITETREEE3, 8008 T
1ks38,000,000 =%

WHITELISTED

NOVELTY LANE | FASHION FARM FOUNDATION

WHITELISTED CONCEPT STORE
WHITELISTED # = I

WHITELISTED is a non-profit fashion platform
co-founded by Novelty Lane and FFF. With
financial, operational and venue sponsorships from
LAWSGROUP, WHITELISTED opened its first
concept store in D2 Place with an aim to promote
Hong Kong fashion designs and enhance brand
awareness of local fashion labels around the world.
Apart from featuring local designer products,
WHITELISTED also collaborates with different
brands and parties in the creative industry to hold
a variety of fashion and cultural events, such as
fashion shows, exhibitions, workshops and more.

WHITELISTEDZ —f@HNovelty LaneMFFFEFEAIZMIELFIBKETS - BFELAWSGROUPHE S ~ EEM
St B) > WHITELISTEDRINRD2 PlaceM&RTHEMEE  XNEETBRFEITUREFAMBEEREN
BEMEERCE B TEEEERTESR  WHITELISTEDRHAEEX AR EEASE X £ RER LM TF

B MNERE RE > ITHEHSE -

' " ;- )

The concept of FFF is recognized by the government. Chief Executive of HKSAR, Ms Carrie Lam visited the WHITELISTED Concept Store and a FFF exhibition hosted at

D2 Place to show the government’s support on the development of local fashion and design industry.

FFFMEZRIABMRR  FERITRETHRRENBRHELTEMSED2 PlaceZBWHITELISTEDBZERFFFRE - URTBAHAMB KRR R BRI -




HKFG PARIS SS19
HKFG 20195 EBRBRIFEH

FFF featured 8 of its designer units in the 2019
Spring/Summer Paris Fashion Week. Unlike
conventional fashion runway parades, FFF's
designers turned the showcases into theatrical
plays by blending different multi-media and art
installations elements, bringing innovative
fashion presentations for the audience.

FFFE20195EECRHEFALRE T8EXTME
- BEGHNREEESFTE  FFFORMEER
ETEAMZEBNBMEBE TR URWEABMEN
FRBEER  RBRTRGIMMNBFRERE -
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HKFG PROGRAM
HKFG &t

Formerly known as the Hong Kong Fashion
Guerilla, the HKFG is an international program
launched by FFF with the support from CreateHK
in 2012 with a mission to bridge local talents to the
international fashion scene. The program has been
staged in different renowned fashion cities such as
Paris, New York, Tokyo, Singapore, Beijing and
Shanghai in previous years.

BIAEEHBNIE > FFFR2012FHHHKFGE
# (A& ABHong Kong Fashion Guerilla)
EEEZRAMASEBERRRER - NBELF > &
BEEER @Y KRR MK ERMLEES
TN [5) 0 2 B 1 40 T HEAT o

HKFG DUBAI 2018
HKFG #%# 2018

To tap the massive opportunities arising from the Belt and Road Initiative,
HKFG extended its footprints to the Middle East region. Collaborated with Arab
Fashion Week, HKFG made its first step at Dubai by bringing 8 fashion brands
from FFF to the runway. The designers also shared their incredible gains from
the Paris Fashion Week with business insiders and fashion lovers.

HKFG also launched the HKFG DUBAI 2018 Showcase for its first time last year,
featuring the latest collections from FFF’s outstanding fashion labels. With
meetings with fashion buyers, media and experts from the creative industry, the
showcase provided our designers with great opportunities for the exchange of

ideas and design styles that stimulated their thinking about fashion design.

BRTMET—F B BRMFREAME  HKFGHARHTEREDPRHBE -
HKFGEMANBERFEKAMTFAE  BXNMEFRITRHRERE  LIFFFFRSMERE MR
BHELES - FFFNRFAMEEBERATNRRIZNERHRAMNLERR -

HKFGHREEEF RN ELIWHKFG DUBAI 2018 e K TERLEZAFFFES
BMERENET RS BEEFREBFFFRNRAMREHESR - HBNABREZLHEA
TETHARIANEE BB THMEEEITNESR -
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FFFRIDAY 2018

FFFRIDAY 2018 is a creative project launched by FFF with an aim to connect local
fashion designers and creative talents with the public. To bring innovation into the
campaign, latest technology was injected into different programs, including the
ambassador creation and Create Your Avatar exhibition. Fashion Presentation and Music
Party X Yeti were also held to showcase rising home-grown fashion brands.

FFFRIDAY 2018 Z2HFFFHEEMN—BEAIEEHNER > 5EFAMBERIMMAZTAA R
NEEBRER - BTHAFTESAEE » FFFRIDAY 20184 & 1 0 AL 538 A 5 K [ 55 &)
zH BEAEEREHSEAFEMCreate Your AvatarBE - HEEHRER THERRM
FFFRIDAY H4R¥ X YETI RHZBEEEERAOAMBRERE -

VIRTUAL 3D AMBASSADOR

created as the ambassador of FFFRIDAY 2018.
Her promotional video was broadcasted on
SOGO and Langham Place LED screen to
promote the campaign and Hong Kong’s fashion.

rendering image styling with the latest collection

z EHIDEHEFEKXRE

<

% y4 7] FFF introduced an interactive game and art
O . . . .

g A virtual high-poly 3D model girl call FYNN was B A installation called Create Your Avatar, in which
¥ participants can create their own virtual 3D
b=

items from Hong Kong designers.

QU'R\ To raise public awareness of Hong Kong fashion

industry and to promote FFF’s campaigns, the

FFFRIDAY 2018 MEBRBSHEIDLZZFYNNEA
EEEEAMF c FYNNREHAE RSOGO
BERERRELEN  UEEFHMEEEN -

Create Your Avatar exhibition had toured across

. ( —‘ —\ | the city together with two inflatable head art

A 7>] installations designed by internationally
g g g acclaimed architect Manfred Yuen.

FFF#ffH T —® & ABCreate Your Av
HEMEBMEE  GTRUTUERRE
BREFRTER ETERRGAT

Create Your Avatarkf[@
ERANERAEEN
NIREAREE B
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FFFRIDAY FASHION PRESENTATION
FFFRIDAY B ER

FFFRIDAY Fashion Presentation turned Sham Shui Po area into the stage of presentation
for six local brands, namely ANAIS JOURDEN, DEADSEAS, KAYKWOK, OKOKOK,
ROBERT RUN, and YAT PIT to showcase their latest collections.

Augmented Reality (AR) technology was used for the first time during the presentation
to boost interaction with the audience. By installing a designated application on their
mobile phones, visitors could view the state-of-the-art 3D special effects and videos on
specific installations.

FFFRIDAYRERRTEFRKSEER AANEBARALREHANERES  B8FANAISWOURDEN
DEADSEAS * KAYKWOK » OKOKOK * ROBERT RUNFMYAT PIT BREMMSEITHZ
fRF

RTREEBZNED  FHETEREARETHEE (AR) Kt -BRUTUEFH ELZRERE
MERAEX  UERENEE LEZFHINIDERRER -

FFFRIDAY FASHION PRESENTATION
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FFFRIDAY MUSIC PARTY X YETI
FFFRIDAY E%k¥ X YETI

The FFFRIDAY Music Party was co-organized by FFF and Yeti at H Code in Central to celebrate the fruitful
result of the FFFRIDAY campaign. Renowned DJs were wearing fashion items designed by Hong Kong

designers during their performances, showing their support to local fashion talents.

FFFRIDAY S % REHBEFFFAYetiZEHIE H Code HEEM » UEHNFFFRIDAYESHNESLERRE - EZ2HDJ
MERLHHNFE LEERMMNRER  RETHAMBREAAINIE -

Secretary for the Commerce and Economic Development Bureau, Mr Edward Yau also attended the event to show the government’s support on the development of

local fashion industry.

BERSERREERIEERETLFERRED  MRTHAHAMBREZROZS -

$n4



To T H E The “15-year Sustainability Plan” has come to its third year. To increase the

sustainability of our corporate social responsibility (CSR) framework, we

F U T U R E have actively incorporated two elements, namely Innovation and Creativity,

into our CSR action plans. A wide range of new strategies and measures

covering environmental protection, people development, and communit

& 2 48 70 : p e oot et :

< == M 7\ engagement has been developed and we noticed a great improvement
across all business units.

In terms of manufacturing, new technologies have been introduced into

facilities in Mainland China, Vietnam, Myanmar, and Bangladesh, reducing
over half of our regular energy usage. New policies have also been adopted in chemical control,
emission reduction, and efficiency enhancement to ensure the sustainability of our production line.
Meanwhile, along with the implementation of the Belt and Road Initiative, new development strategies
and expansion plans are under formulation in order to tap the enormous opportunities brought by the
policy.

For talent development, we have introduced our new learning momentum and newly designed internal
training programs to foster the application of innovation and creativity in the workplace. Top and
senior management have also demonstrated strong commitment to implementing innovation in the
company through different sharing sessions and workshops.

Besides, we have also put strong emphasis on community engagement as the core focus of our CSR
framework. Ride on the proven success of our Creating Shared Value (CSV) model, we aim to build a
greater social momentum and will continue collaborating actively with different entities who share the
same vision with us — developing a platform to connect different stakeholders together.

With our continuous efforts, more and more institutions have recognized our CSV vision and we are
delighted to see more organizations have adopted similar models in their operational practices. Going
forward, promoting CSV across the city and the region will continue to be one of our core CSRS

missions.
Eyeing on the future, LAWSGROUP will continue dedicating efforts in enhancing its business practices

and engagement with our community. We aim to incorporate this mindset as part of our Corporate

Culture, as part of our heritage, and to promote this in our society from an innovative approach.

LAWSGROUP CSRS Committee

—”5‘LAWSGROUP CORPORATE SOCIAL RESPONSIBILITY & SUSTAINABILITY REPORT 2018/19

TTHEEAFAERRY) CREAE=F  ARSLEHSEME (CSR) ERMNTHEM > HMBEDS MAF M
TRIEN ] MERZEMAARMNEELEEETHHE AFET - RINFERERE ATERILESHENN
I HER - & EXFMPITERMERERKE -

EREEBTE > BRMEFEGIEMRTBRNN M AANENNOEE > ROBB —F0NESRFEHEE
ERECERER  RENMRESIXXTERAFIBR  URREERNTHAER - AR BE %K) BEN
BELSEE > BMEFEZHMNERREMERTS > UMBBRFRMEAKE -

BEATBRGTE  RMBETEF2EPHNANZHFIRANABEIRE  SIBEIRIFLFEATHAFES -
EEERGEREITNRIABNIZENMAFTE L BREAAEIHAIFMRL -

B BMTFEEERHESE  IRUABMEEH IR FERNZLC - BERM TAERAZEME (CSV) 1 #HX
MY BERBELERNHED N BEEANAMEZEAIESNERAE ER—ERESFHIEMNE

A o

BMAENB AT CESEERRIBEREENCSVER  RMSEEIHRESHBRAMEMEEEL - RARXK
BMEERESEMAMMEBEREECSY AR AAMEEHETHERTFERRNEP—EBERES -

MIBARE BREBASELEZINNEELERARMBHUEESSE  BFHESHAZBREEANLEL  RARMHN
g LIBEABUAIFNE EZEEIHLE -

EREETRUHEEIRISELERERT

QUESTION
OR COMMENT?

Please contact our CSRS Committee
BTUHLREEETEESER - BOK K
THENEEERIFHARREREZEER
BX) csrs@lawsgroup.com LAWSGROUP Official Website LAWSGROUP CSRS Report 2018/19
EREEERAMK BEREECEMEFTER
o] 5 48 8 R ¥R &5 2018/19 (PDF)
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for the convenience of prospective clients and no warranty or representation as to accuracy of completeness is made LAWSGROUP who shall have no liability with respect thereto. The information is subject to change at any time
without prior notice and does not constitute any part of a contract. By using this document, you declare your acceptance of all conditions in this disclaimer. In case of any dispute, the decision of LAWSGROUP shall be final.
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