REF

#}R &5 2020/21



PROLOGUE AND BACKGROUND SIEREBER

About This Report BARARS
CEOQO’s Statement and The 15-year Sustainability Plan THRERARTLEUFELRE
Company Background NCIN=8-

Our CSRS Missions TENESEARUSERRED

MINIMIZING ENVIRONMENTAL FOOTPRINT i IR IR 2 B

APPAREL MANUFACTURING MR RE

About LAWSGROUP Apparel Manufacturing FARBRRESRS
Annual Overview FEHE
Environmental Measures RIREE
Awards and Accolades BIERFE
PROPERTIES MEER

About LAWSGROUP Properties FAREKIE
Featured Projects HelEE

Awards and Accolades RIE KRR E

COMMITTING TO THE PEOPLE AND WORKPLACE BAT RIERIBAVERE

Corporate Core Values EEZLEE
Human Capital Strategy ANNEREKRE
Learning and Development Strategy BEBEERRE
Innovation and Creativity EER=Y-IkEpal

s—an s

Commitment in Driving Design Thinking ENETRETBE

CSRS

Driving Positive Energy WEERESE
REPORT 2020/21

Internal Trainings A ER N

Qualifications Framework BERELRE

Commitment to the Workplace BT FIRBNEE

Diversified Workforce Z L E N

Awards and Accolades BIE R KBS

INVESTING IN THE COMMUNITY BEREEZUHE
D2 PLACE D2 PLACE
About D2 Place D2 Place
Annual Overview FEHME
The Entrepreneurship Model PRI EZEEL
Creating Shared Value BlEH=EE
Festive Events and Public Enjoyment B EEE RN R Rk
Made in Hong Kong HEEE
Building a Better Community BREFHE

ENGAGE WITH THE COMMUNITY RAHE
CORPORATE VOLUNTEER PROGRAM TERTFE
FASHION FARM FOUNDATION FASHION FARM FOUNDATION

About Fashion Farm Foundation BhFashion Farm Foundation

Core Programs EWIEE

EPILOGUE




ABOUT THIS REPORT “ A g SR Y ABOUT THIS REPORT

At LAWSGROUP, we are committed to contributing to the growth and
sustainable development of our dynamic world. As global conglomerate with a

strong community orientation, we prioritize our efforts in environmental

T H I S conservation, people development, and engagement with the community.

On the completion of the first phase of our “15-year Sustainability Plan”, we are
gratified to note that a wide range of innovative sustainability initiatives have
RE P O RT been progressively incorporated into our business operations, with significant
results achieved. Based on this proven success, the Group will shift the core of

its sustainability strategies from centralized management to self-initiated
actions by individual business units.

)
Ez N %‘.“ This report outlines the sustainability measures and achievements in 2020 and
B N

2021 of our four major business units, namely, Textile Manufacturing, Knitting
Manufacturing, Property and Investment, and Retail and Branding. It also

provides insights on the Group’s upcoming business plans and CSR strategies.

At the commencement of the second phase of our 15-year plan, the theme for
this year is “Resilience”. The cover design presents organic polychromatic
blocks, which resemble a succession of waves. The navy blue colour blocks
braving the winds and waves symbolize the Group’s iron-clad resolve and
ability to overcome and adapt to any type of challenge.

For the latest news on our sustainability initiatives, please visit our website at
www.lawsgroup.com.

ERERZIFRBNEHBISERRBN A  BHEHNSENHER - FH—X
iR ENEREE  RMNERERE AT RENOECE T E/EETIFN
EhrE-

O " tHEIFEERANE, F—RERORE  SEFSRATNIFERRE
AEBLHAERBD  IRNSHNER - REECSHNESR  SERSIHUFE
BRERBNZL  EPREEEBEHXF MBS THEAD T -

AEEMAEBMNEAETEZXRFNF  QEHBRE  HEARE BHERRE -
UREBERBER2020F R2021FHTHN I HBERRRIENESHNRI - TVRE
ERARKREBERREELEEEHEMATE -

=

RESTREZRENEY  SEREMNIES "HELN, - FERFZRZ
BRERNER  ERA—EERR - MAREENAECERAUFRAKR 88
SENMREE  E=RVNBRESERE -

FHRERNEEZOIRESRLNEMEN - F2EEE R www.lawsgroup.com -
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CEO’S STATEMENT AND THE 15-YEAR SUSTAINABILITY PLAN

CEO’S STATEMENT
THABRNE

Global events like climate change and the latest pandemic have driven
home emphatically the importance of sustainability and the need to
act for the planet we share.

For LAWSGROUP, sustainability is a long-term commitment which also
presents growth opportunities. As we enter the second phase of our
“15-year Sustainability Plan” launched in 2016, we look back with a
degree of satisfaction at the progress we have made in various areas.
With proven-success, we reaffirm that we are on the right track as we

grasp new opportunities when they arise.

2020 will go down in history as one of the most challenging years with
widespread changes of unprecedented magnitudes. To counter the
impact, the Group left no stone unturned in devising alternative
solutions to a multitude of problems besetting us, and in establishing
the framework to tackle the “new normal”. This is helped in no small
way by the adoption of a “Design Thinking” approach in our management
across all business units, and the promotion of a creative mindset and a

human-centric approach among staff members.

In the manufacturing side of our business, we have devoted increasing
resources to the adoption of cutting-edge technologies, such as loT,
automation, 5G, and more, to upgrade productivity and accelerate our
business transformation in sync with changes in the market. As the
world heads for Industry 4.0, we make certain we keep abreast of the
trend by adopting modern smart technology.

Leveraging our ingenuity and resourcefulness, we initiated different
platforms in our sustained effort to promote Creating Shared Value
(CSV) in the community. For instance, in support of the HKSAR
government’s lead to nurture the local cultural and creative industries,
we designated D2 Place as an incubator hub to help young
entrepreneurs grow and develop their businesses. In the face of the
pandemic, we persevered by combining various online and offline
means to help out individual brands. We are gratified to note the
increasing recognition and gathering momentum of the movement, as
more and more organizations adopt similar CSV models in their
businesses for the benefit of the community at large.

Resilience is our corporate theme for this year which is a poignant
juncture to take stock of our current strategies to see if our ecosystem
can take the shocks and still deliver. In keeping with our H.I.T. spirit, and
building on our solid base of passion and teamwork, we are well-placed
to confront and overcome any challenges that come our way. Our
various monitoring benchmarks suggest that we are nearing the end
of the tunnel as the world market starts to recover. We have every

confidence in embracing a brighter future ahead.
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2020F ZRMME —F RIS URAMARENEREE - BEEPAHERN
T8 EEFLEHN FEHRRSERRSE  LNS "HE8, BUSHES
RUFGEERER & "RV, BANRABEINMNERD  TEBEET
EEAMBAMUASENBHER -

TERIEXEBHE - EEESKRKERERGTEIN - S@EYEA (1oT) B
KR RSGRIEE  tMRESEENE - WRMHHE(L - IMRFEBFRER -
BERSHFURETHR40  EZREFEZERMRRERNEPCE -

ERAFELER  SESERNREBAETE  MDAIEHR=EE (CSV) AIE
iR  EBEEBRERAEEA X ERAIBERNES - £E D2 Place
KEAMmERIE  ERFRERIARMBRERE - BHEE - SFELLEFT
e RMBHEABRRSEEGRLNETNIES - EOEBS/ R RS
@E - HMFEERE "AIEH=EE, ERESHESRORIMRA - AR
AEHBTEXBPRAEUNZEEN  HEAEALEFREZ YA -

TIEARIIAT , REESTFHEXETE - EURBERAREBEENERET - RISIER
HMIEBARE - UREEXERARESESHRDATZAERNEERSHE -
FAEAKENH.ITHES  NEFENABENZENERES HEEEEEDE
Mt - SEREAKE - MIEBENER - BRHERBEGESE  AERIEDL

WP BE RIFRIRIR -

Bosco Law
ZIER

Unconsciously

Reactive Reactive Proactive
EEA O E AER#E E EE#EtEE
v v v

A

The 15-year Sustainability Plan

THEFURKEERGE

Consciously

Consciously

Unconsciously

Proactive

o B e ))

v

STAGE 1 STAGE 2 STAGE 3
Organizational Challenge Implementation Sustainability
Zf";‘;;g R BB BB
Pk 8t 3R K B E OFEERE
2016 2021 2026 2030
Phased To review and revisit current “Sustainability Consciousness” is All staff is equipped with a
. sustainability plan, policies and inculcated in staff. The Group sustainability mindset and the
Action Plan facilities. Addressing and preparing refines goals and gradually ability to self-initiate different
DPEERTEIETE for future needs, management relinquishes central control to actions, while maintaining
team determines a new sustainability business units, and technology technology as a main driver for
vision, targets, measures and application is a key factor of the sustainability plan.
policies, and sets up initiatives for sustainability plan.
staff to follow.
ERERRALELEEE 2513 - 'OFBUERE, NRIACETEEE FFrEETHER "OIHERE
HRERTE - WIRBRKRAAE - EETREH £EBEEBLERE . HEH - IUETHESAEER -
HEEERIEMMEELEEE BXEBMIEEB BT RMIT MR EDTSEERTE PR
R B BHRENK - BT NEMARBERIFELR RS AR —IR °
AEFEHETET - MZOTTER -
Vernacular Data > Information > Knowledge > Insight > Foresight
GEA L g BE N B Loy ER

*Adapted from the research model by Christoph Lueneburger and Daniel Goleman published in “The Change Leadership Sustainability Demands”
May 17, 2010, MIT Sloan Management Review
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COMPANY BACKGROUND

COMPANY BACKGROUND <‘> LAWSGROUP

PNAHE= FEEEE

Founded in 1975, LAWSGROUP is one of the leading apparel manufacturers in the world and stands
as a major player in the industry for more than 45 years. As one of the leading suppliers to world
renowned fashion labels, LAWSGROUP builds its reputation on optimizing cost, quality and
turnaround time in today’s fashion markets.

With its success in supply chain management solutions, LAWSGROUP has further expanded its
businesses and investments to Retail, Branding and Property Development since the 1980s,
including but not limited to the operations of fashion and lifestyle boutique chain, development and
management of Intellectual Properties, Shopping Malls, Office Buildings, Parking Lots, Co-working
Spaces, and other global investments.

LAWSGROUP currently employs more than 20,000 staff, with offices, factories and retail shops
around the world.

AXEBERIINII75F  ARBEREZEFRNABMA  AZEBRMNZHEREMSEBBNTAE - FR
ERAEENAREEDRHERREEEE BEXEERNEBLEEAET REREERH LURERSKEDSEZ

BEERNHMESEERSAENRY  BXREERNTERBRE DPEREXREEZESTEE RBRHERE -
BREIARREEEEBERBRETEE  UEAREBNAER B5 B2FE . 255 HBAIAFEZBEUR
HunEBEMHRE -

EREERFKEAR20,0002EL - MR ERZEAPRLE  BERZEEH -

vavvv.lavvsg roup.com O\)
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T H E LAW S G RO U P MASTERBRA:;I;Q;CHITECTURE
BRAND °

%EE@E]% EEE

The LAWSGROUP Brand is created with the following key and distinctive elements for effective brand APPAREL RETAIL PROPERTY CSR
. L ) MANUFACTURING & BRANDING & INVESTMENT & SUSTAINABILITY
identities and consistency.
EREEMSBITHMUTHPNTRAR  UBESIEONER R - BERE TERERRER HERRRRR CRUHERERARMAER

. 4h | AWsGROUP 4\ | AWsGROUP 4h | AWsGROUP 4\ | AWsGROUP
VISION E‘E% LOGOMARK *% i " KNITTING | SEE8Hi " RETAIL & BRANDING | ZEFE&H " PROPERTIES | FFEiIE " CHARITY | BEFEHERES

A

To have LAWSGROUP apparel in every closet 4‘7 LAWSGROUP )
o om e e TExTILE | BE S \ ONE e 4} EAGLE’S EYE _
BRREMOKREIE — BERIER s itk ﬁﬁ

N, Ry FASHION FARM FOUNDATION
ﬁm LYCHEE Seich 4

> BONKY PARKING
TH?BARN & FRIENDS “#

MEMBER OF LAWSGROUP

T *Lawsgroup Charity Fund is
0 | 5

FLWAEYR 'ﬁz g aTe ' :"E(g' FFF’s Founding Patron
..... & Gnz)

To become a premier global fashion e

MISSION f& @ MASTERBRAND = m#

conglomerate, with a relentless approach

to innovation, design, and quality 4‘} LAWSGROUP

bossini® &8

BREHAR RITEAMENHREZ  ARBROEE mEEEH
R EE
VALUES #% B & BRAND MOTTO @it =

HAPPINESS 13

Positive Thinking with Strong Passion
5B 4 B - :
INTEGRITY @&

High Ethics with Effective Communications
REBERTRANSEE

Passion for Fashion™

REE Y

TEAMWORK E X i#5 #f
Group Cohesiveness

EEREBEN

TONE OF VOICE R =&

® Passionate 7t/ i
Insightful ABEER

Creative EIREI=

R — Confident £/ T 5

07 LAWSGROUP CORPORATE SOCIAL RESPONSIBILITY & SUSTAINABILITY REPORT 2020/21




COMPANY BACKGROUND

GLOBAL PRESENCE
Bl IR 2 B

LAWSGROUP is one of the earliest Hong Kong-based corporates expanding its businesses along the
Belt and Road regions. Since the 1980s, the Group has set up manufacturing facilities, offices, and
retail shops in 15 different countries and regions.

BEREEREY ZIEER-—H BUBREAXENEBRE - BLULN\TERE  £FEZELRTAEBRE
HWEHRME WAZRTEDEME -

i« == = i1l == [o
L= [~

USA CANADA UK SPAIN FRANCE GERMANY SWEDEN
2@ meEx B AT HE mm

" o L7\

BANGLADESH MYANMAR VIETNAM MACAU HONG KONG CHINA ﬁg:z: JAPAN

ElE it A DEEM PEEER hE [E) BE




OUR CSRS MISSIONS OUR CSRS MISSIONS

TOGETHER -
FOR A
BETTER

ettt FUTURE ¢ CORE STRATEGIG
AIMS

Corporate Social Responsibility (CSR) and Sustainability are two key components of LAWSGROUP’s business
philosophy and corporate values, and they are implemented across four core areas: Environmental Protection,
Workplace Quality, Community Involvement, and Innovation. LAWSGROUP has always accorded a high priority to
reduction of environmental footprints, staff development, and investment in the community as integral parts of its

% i H E
Y

core strategic objectives.

As a garment manufacturer, LAWSGROUP tackles environmental issues spanning energy consumption, water
consumption, air quality, chemicals control, and waste management. It is committed to production equipment
advancement, management systems upgrades, and new approaches to increase productivity and reduce energy - - - ]
Minimizing
LAWSGROUP also understands the importance of investing in the young generations. Since the launch of its first EnVIronmentaI

charity fund in 1987, more than US$40 million have been donated to the establishment of schools and scholarships in Footprint

Hong Kong, China, and overseas, with an array of other charity undertakings to promote Art, Culture, Design,

Creativity, and Innovations. U':‘E & Iﬁ iﬁ E ﬂm;

In recent years, LAWSGROUP has put Creating Shared Value (CSV) at the core of its CSR and sustainability strategy,
and dedicated unrelenting efforts in promoting CSV across the city, with the ultimate goal of connecting different
stakeholders and individuals, and creating a momentum for long-term sustainability.

= -
The world has been rocked by a pandemic of unprecedented magnitude, with sustainability becoming an increasingly commlttlng
important global focus, as it allows us to respond to unforeseen issues with flexibility and scalability while maintaining In novati ng to People Development
stable operations. LAWSGROUP is dedicated to exploring different possibilities to advance our sustainability drive as and a Safe, Fair, and

well as community work to meet the challenges under “new normal” of the post-pandemic era. for the Future

Healthy Workplace
o . R Bk K WOE BB \ o
L AR R T AR | EARERAEE MR R SRS AN S AT i T Y ¥ % &
;%;%E/\];%ﬁ%%o\ HIZEE SHEERE BRERREREE  BERIES S VoSIESS: /A EF‘ & ﬁ % H{] I ’ﬁf L% i)%

ERMEREEN—2F  ZEREERNEVERRAKER RFRNEEZRES  CL2REFMEYEESHE  £EEE
RATERRB NREEBZBLURRRNLE  BESEEXMRDERHBE -

EREETHBEREN —KNEE - E1987E%IE)ZHE1I%§§%L\UE-EE%%\EP*Di%?ﬁﬁﬁlfﬁi@4,oo OB=T I t-
HREBERMBURBESHE  UHRZEZSEE - REAMBN - b REF  AEIMAHHTENEE - nves Ing

_ e N \ N in the Communities
MER - EREEG "BIEHZEE, (CSV) RALEMSSCMNIFTELERBIOZL  WEIRBEFTEHERERS
BE B RKEBRARSHENEE AR BFEZREAESEANHEEEH T - E Ek ﬁ E ;‘1._-& ﬁ: ]E
N

uﬁﬁiﬁﬁﬂ’]f%ﬂ@]%i‘ﬁ?ﬂ URFESREAENREEER CHTUSEZRREAMENTEIBREREER AR

REREEFNEBER ZREEREERRIB N - @ﬂ:%ﬁaﬁ’ﬁE’ﬂﬂ%%ﬁ?é%ﬁxu}iﬁEIf’E CHUEHEEBERHAT
THTEAR , HRMNEL -
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ABOUT LAWSGROUP APPAREL MANUFACTURING

ABOUT LAWSGROUP APPAREL MANUFACTURING
FARZRRERE

LAWSGROUP Apparel Manufacturing is one of the leading apparel

manufacturers in the world. With manufacturing plants in China,
Vietnam, Myanmar, and Bangladesh, the total annual production
capacity is over 208,000,000 pieces.

LAWSGROUP Apparel Manufacturing is certified with the ISO 14001
Environmental Management System. It is also awarded with WWF Low
Carbon Manufacturing Programme (LCMP) Platinum, as well as other
international accolades such as SGS SA 8000, GOTS, GSV, SQP, WCA,
and ISO 9001 for its efforts in chemical control, fire and structural
safety, protection against children labour, and more.

4‘ LAWSGROUP - - = . AEREHEEZEDIREREXENAZ Y —  EERTE - 8 - fiGRENH
kNiTTING | BECEH S e e e P & RELERM - #208,000,000 -

ARMERESESRREERZRHKISO 1400 wie - FREEREREES
(WWF ) BB EREETE (LCMP ) aRAINAZE  DMRAEMEREE
P& - BliESGS SA 8000 GOTS » GSV ~ SQP ~ WCALIKISO 9001% -
HEEmZES - BHELAEZE  URELEAEISERNERBRESE -
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ABOUT LAWSGROUP APPAREL MANUFACTURING

¢«

NEW DEVELOPMENT PLAN IN APAC
DM E 3 R F A )

To tap into enormous opportunities arising from the “Belt and Road”
Initiative, LAWSGROUP Apparel Manufacturing has been actively
expanding its supply chain network across Southeast Asia since
1975, with factories and offices set up in Mainland China, Vietnam,

Myanmar, and Bangladesh, and, in the process, bolstering the

BANG;&?ESH
z ) :
infrastructure and labour force of the region.
[ x| VIETNAM
MYANMAR m , . . . )
Py To enhance the Group’s presence in the region and to lift production

capacity, a new factory has been established in Myanmar, which will

strengthen the Group’s Internet of Things (IoT) network, and drive
supply chain visibility and connectivity to gain a distinct advantage in the industry. The new manufacturing
plant will also create synergy with other existing plants, enhancing the overall productivity and flexibility. WEAVING LOCAL APPAREL STORY
e 48 7 it AR Fe 60 S5

In line with LAWSGROUP’s long-term sustainability strategies, the new factory will be equipped with the
latest facilities and technology, such as new sewing and cutting machines, automatic hanger system, sewage
treatment system, steam recycling system, and more. The new equipment not only helps reduce production
cost and energy consumption, but also greatly improves the overall productivity.

Laws Fashion Knitters started its business as a knitting manufacturer in the 1950s. Over the years, it has consistently

The pandemic has brought unprecedented challenges to the global fashion industry. In response to the strived for further excellence in knitting technique by preserving traditional craftsmanship while making innovative
ever-changing business environment, the team will keep a close eye on industry trends and adjust the advancements. In the 1980s, Laws Fashion Knitters pioneered with computerized knitting machines which enabled the
production strategies accordingly to maintain a competitive edge in the market. creation of sophisticated knit art with their cutting-edge technology. It is with this fervent passion for knitting and

unbridled spirit for innovation that Laws Fashion Knitters has diversified its business and grown into a leading
conglomerate in Hong Kong, LAWSGROUP. In the process, the Group has devoted vast resources to Research and

BB T8 EEMERNEAKE BEERENEEHI9/EEEERN TN HERBREERE  £ERDH - Development, aiming to promote the heritage and sustainability of the local textile industry in a dynamic fashion.

e AEMENARIBENRAZE  BFIMNEESHMNERRBMANEEER -
rsuance of this vision, LAWSGROUP has developed The Gallery of Apparel, Textile & Embroidery (gaTe), a platform

BEAEMBHEE N TIESESE  SEEAGHED BB B (10T ) & BEMtEEN T EHR to conserving the heritage and fostering the sustainability of the garment industry in Hong Kong. Through

EEE UMETKPESELEDR - fJET;QE%EEEE@EE%%%EWE&WE\ RIABEBEEWRRENY -

rkshops and product showcases, gaTe actively promotes Hong Kong’s knitting culture and grooms local

alents. In collaboration with a group of young Hong Kong fashion designers, a knitting brand, hoopla, and a
-profit platform, Fashion Farm Foundation, were created to drive the development of local fashion industry.

ﬁ@ﬂé%@ﬁﬁ?ﬁ.a?*?” B MREREFCERBNRT  SEMLENEEIZEDHAR  BBBEAR  SKER
R ZARWNASES - HIRBAEAERNELEERAMERBRE  MAXRSEERE -

Blending traditional knitting techniques with trendy designs, the brand has developed a series of novel and

outstanding “Hong Kong-style” lifestyle products, with an aim to share an authentic Hong Kong knitting story with the public.

BEREIRGEES Xﬁﬁﬁﬂ%ﬁﬁ’ﬂ}%%& REHAEBZCNERRE  BRSAEERTEEZUHBLEERE - DUREF

/\ iE R 7
REHMBHRSES BRLHBEREERDTERCRISFBRIEE - SRR BRI Gallory of

BRI - ERBEHTENRRSMEREEANER - \+ SJ&{T}; Apoarel
BRI ABICEMSE IR A5 08 A R Embroidery
SE - REH MO RBRNBREFOBS - BE WIS

. = BSHEHEY MRERAXFOBEATACER  ELH
. w- i _ TR BHABERRHT L - MBS SB0H - SRAR I -
I ~ § unsumpcon , or, : it ' EBEBCABERRE -

e
-

e ‘_ = _ ' i T BEEERS  EEFERgaTeimER  FRIREFTEBHHE
= E & BERATBERENTL  BBACHENRYE  THEHNES
- BRREER  BREESEBHBERBEAMBEIT AL - gaTe
e\ BHE A RAMNRRREE - BlustBmiEhoopla RIEE
e : = MEFE ¥ &Fashion Farm Foundation - #E AMGERELRE - H;
! el FEERS B TERMMES  [BE—ZIFBLRN "THER hoopla
e R A5 B e - - EEER BABROZAHLEENEBHBNS - FASHION FARM FOUNDATION

L
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of CO.e Emissions
AW _SEHREE (CO,e)

while produced goods are
increased by ()
ABRAES 18 /0

Saved &=

6,700,000 KWh

of Energy Use FrmwwRzsg

Reduced i

100,000 m’

of Water Use uwsxmx Conserved )

60,000 m:

of Natural Gas ursxxszams
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ENVIRONMENTAL MEASURES

ENERGY CONSERVATION AND
EFFICIENCY
AE i B 49 R =

LAWSGROUP Apparel Manufacturing strives to
reduce energy consumption and greenhouse gases
emission in the production process. In addition
to machinery and equipment upgrades, new
energy-saving measures have also been adopted in
its facilities, enhancing the overall performance in

energy efficiency.

ZEXMERESERNNELEEBERVERBEREMRER B
B - BRAREERSMREN  BEDRBTHHHN
HiRERE  RMESAMELEBRUERTENEERE -
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ENVIRONMENTAL MEASURES ENVIRONMENTAL MEASURES

RESOURCES CONSERVATION
AND EFFICIENCY
BEREA RS

F.
e
P\

LAWSGROUP Apparel Manufacturing

= T —— has taken steps to minimize carbon
"
-, . ) footprints by adopting a multi-pronged
s ) .
‘\. approach, such as replacing boiler fuel
—— = e -
Q'H‘ “Q W B 3,/ e - i . with natural gas and biofuel, installing
’ 4 -
- 5 L S ARG S Y solar panels, and fully upgrading general
2 R J E e y . b 8, lighting system.
1 - ‘—-q.. .. s & ' - 1 . 2= e

ERREREEFERMARER  ZEET
MOmER  SREBBERNERRRAR
MEDRY - ZRKXGEEMK R ZE IR
—RBE R -

WATER CONSERVATION AND
RECYCLING
A RAKREREA

As an industry pioneer, LAWSGROUP
Apparel Manufacturing has actively
adopted new technologies and invested
in infrastructure to manage water
resources effectively. Water-processing
equipment and wastewater treatment
systems are upgraded in order to
maximize the use of recycled water
and reduce water consumption in its
production line.

ERITH LR - BETRERSH B RPN
i WEREREZRE < KERESE
ABUER - HMAITRMEKEERENS K
BEZG  EMEBENERBRK - BOEER
HRAKE -
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ENVIRONMENTAL MEASURES
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IMPROVING PRODUCTIVITY
RALEN

Newly adopted automatic machines and
systematic management policies have
raised the overall production efficiency
and accuracy, while reducing production

time, manpower, and yield loss.

EMIIANBEBECHENZ R ERKE
BURSERBIENERERE  BRED
FERE ANDNMEERSR -

AWARDS AND ACCOLADES

AWARDS AND
ACCOLADES

R ROw

For years, LAWSGROUP Apparel Manufacturing has dedicated efforts and resources in enhancing the
working environment and fulfilling different international sustainability standards, for which it has been
recognized with different awards and accolades.

ZENK  ZRRERE-ERNERMUBLEIFRE  TRATEABNERGERREE  BESEEIRHERE -

OEKO-TEX® _
STANDARD 100 %

LCMP
PLATINUM

WWFmemo

WWF LA

ntertek

ml ecycled @
Global R e
w_ Standard ®

PURE NEW WOOL

SUPPLIER
QUALIFICATION
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ABOUT LAWSGROUP PROPERTIES PROPERTIES

ABOUT {-} LAWSGROUP
LAWSG RO UP PROPERTIES | ZFEHhE
PROPERTIES

BRBRHE

Since the 1980s, LAWSGROUP Properties has been expanding
and diversifying its business to span Property Development and
Investment, Car Park Management, and Property Management
Services. LAWSGROUP Properties manages a portfolio of assets
in Hong Kong, Mainland China, and Southeast Asia, including
commercial, industrial, warehouse, shopping mall, and residential

properties both for sale and investment purposes.

LAWSGROUP Properties is a conservation pioneer in Hong Kong.
As one of the first developers to participate in the government’s
“Industrial Building Revitalization Scheme”, it is a forerunner in
revitalizing industrial buildings into commercial premises. In
recent years, LAWSGROUP Properties has launched different
redevelopment projects in Hong Kong, including Connaught
Marina in Sheung Wan, East 350 in Kwun Tong, 822 Lai Chi Kok
Road in Lai Chi Kok, and more.

|
)

in =

n

ENTERE ZBXHEAGBERAAZTLEEBUE  SRSEME
BRREARE FCESEERYEXEES - WEREAGEHEE - A
ARmRtE  RESEFH - 1TX EE BHREEYPE - DUH
LERKEZR -

ERMETZEEBRELGLEIEMNSLSRE EEMSEEN ELEIE
B, NERBZ— - EEOFETHESZFEERZEE - 8RBRURLEERXN
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FEATURED PROJECTS
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FEATURED
PROJECTS

f {5 I8 H

CONNAUGHT MARINA
FEEP O

Connaught Marina is a modern boutique office complex located in
the heart of Sheung Wan, in close proximity to the CBD, and
encapsulates, at the same time, the vibes and cultural heritage of
the old city hub. Surrounded by restaurants serving authentic
cuisines, art galleries and traditional shops, the building also
boasts a 270-degree vista of the bustling harbour. With its
flexible layouts, artistic décor and exclusive concierge services,
Connaught Marina is a perfect fit for professionals who want to
make a statement for their brands.

THRPLE-—EBRSHNEDERRAKNE  LER ERZOLMER - BHE
EEZENPRBRE  THEKIZEAELERE - TrPOLOMOES
MEBMEEZRER  BHERNER/NE  FolRBE270E#BRE - ke

TS MBRETEROEREL -
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5 = -
270-degree seaview from Connaught Marina (Taken at the Development on 29 June 2020)

FHPOM270EER (H2020F6H29H )

CONNAUGHT

~ MARINA

Infusing the traditional spirit of the city into its design, Connaught Marina is a
harmonious amalgamation of the East and West from an architectural perspective.
The classical streamline style inspired by old tenement houses echoes with the
vintage tramway as it makes a southerly turn into a vibrant neighbourhood
that has witnessed Hong Kong’s remarkable evolution over the years.

In line with the Group’s vision of nurturing art and cultural development in
Hong Kong, Connaught Marina has enlisted the help of eminent local and
overseas artists in the design of the facades and common areas, elevating
them to focal points of art appreciation and relaxation.

THPLAENTNERSE REERFTTHBSPABENRRE - KENHNERS
BRREEENQERGIUREARE THREFENEEAEHTE SREERESE
BBNHTRBRERNEN -

EEEEREBEPEMAXERRNES  THPILTBEZEEBNBIINES
BMRENMRAXZEBRAEFm - KA TE2MZE[ . - WELARRAKR
R [EBS RE 21l -

FEATURED PROJECTS
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FEATURED
PROJECTS
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EAST 350 mgsa

gﬁﬁg3so§ﬁ 350 KWUN TONG ROAD

East 350 is a new-generation Grade A office tower in
the centre of the emerging Kowloon East Business
District, with easy access to the MTR and other
public transport. Sitting right next to commercial
centres, bank towers, and large shopping complexes,
East 350 complements the neighbourhood with its
modern and flexible commercial spaces, including
offices, signature food and beverage services, retail
and event spaces, and parking lots.

The 29-storey iconic circular architecture makes
East 350 an easily identifiable landmark in the
skyline of East Kowloon - an ideal location for
businesses to grow and excel.

MERAPRMAKEEast 3I50UNBRAENRNAE
BROBEE MEOBEREMAHBEEMR  RITKE -
REBEYBHSRBEPL  RUAERRHARAEMAREE
WEEZH S8ENAZE ReERRE TENEY
ZEUREES -

BS29EMEast 350 ARTUHENE LR &
MABRNENHEE  NTEEXEREZBNAM S M
BB AR E AL -

822 LAI CHI KOK ROAD
IR FES225%

822 Lai Chi Kok Road is a new revitalization project initiated by LAWSGROUP
in West Kowloon following the success of D2 Place ONE and TWO. The
building will be transformed into a retail and commercial complex, creating
synergy with D2 Place and bringing vitality to the neighbourhood.

EIED2 Place— IR _HNMT) - ZEREENRPEREEHERIAR H N AES225E - KE
RERERZNTERBRPAANE - BID2 PlaceEEHBFRS - RERTESHIED -

FEATURED PROJECTS
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AWARDS AND ACCOLADES AWARDS AND ACCOLADES

P I LAWSGROUP Properties has devoted
AWARD S A D strenuous efforts to minimizing environmental i f
impacts, and has received a host of awards
and accolades in the area of property : d . . 1 .-E?hcmm':- -E?hc,,nm:* "E?hcmmr"
AC C O LAD E S renegement Va2 -\ Ty s e
- i L RE QE s
AXME-—BHBNBABEHRENZE AN - . : — = =

MEEBREERSARERRE - BTN e R R T Wk T WER
_ P

' i A=) PLATINUM AWARD PLATINUM AWARD ; PLATINUM AWARD
;ﬁ IE & _;.w E“:g S : 2019 s 2019 e 2019
N B n : - :

paNAROTARALS .

HE
L
when oS - L ‘ .
NSE S Indoor Alr Quality Certificate Charter on External Lighting Platinum Award — Laws Commercial Plaza, Connaught Marina and E168
EREHE {Good Class) N " .
FADHARRREEE (LTFR) POMBAMBINER - BRBERS - THPLKEGS
5 W e 2 e
= T i o e e D e
: S e EATARane
W R S i
Laws Commercial Plaza “FEad AiaRes % % %
“:::.,,..., = e ‘km..m- wr-:.mumnmuu FORC 200 20
T ot amort - T METE TGl 2] S THRIE RG] B ] AR | METE TGl 2] SN
Eagle's Eye Praperty Mansgeas Lid == Peach Blossom Trees Feach Flossom Trees
—_— — Decyoline Lrceramane Lecveline Lrdgranne
wr AMEREARETIE - AR EREE) e i Certificate of Apprediation Certificate of Appreciation Certificate of Apprediation
(%)
e k. e e ¥ R
QUALITY WATER SUPPLY SCHEME FOR EUTLIINGE i Lo 2 P
~ FRESIN WATER (MAXAGEMENT STSTEM; 5 - e HELEN | T & 1o e s gt HEEN | T o e o e o HESE | T o 12 serem s gosucis 3o
it
i " f % - % By £rm Brocert, Managbrrant 2 Lagios Ly Frogart, Managaman: » Ergers e Pregerty Minsgeernt
- T vt - Laws Corveraecisl Plada. Limuted] - Sherkrg Cantre. Limated « S Caritoe
T —————— iraan i vt . s g BB | e portcpong n e SEEY o catopowrg n e BEET | o oty kv
P — S Wanl | hecring o BERY  Secring oganme Bl Recring Progamrs
[T
u s £ ey o oy
bR [P Q= rfaned !
= L e L e FELL S L PR
ik i3 H -

Py h Bl T R ling P -L C ial PI Sterling Cent dsS Cent
Quality Water Recognition Scheme for Buildings — Fresh Water (Management System) (Blue) Indoor Air Quality Certificate (Good Class) each Blossom [rees kecycling Programme —Laws Commercial Plaza, sterling Centre and seapower Centre
e T N
TAEBEOKRIR R - Bk (FERS) L BE (B) ERERERBERE (RFR) DREEIMARTS ~ RS  RE RO FBED L

wEEBAR 2019 ErHBEREEEAN 2019
POMEE b b Tris Commricare
FioR HOMORABLE ACHIEVEWENT T s M r S FRSSIHTE:
— o Cammrcl R (e e
18 PRoLDLY PREBENTED wasen BENRERNMLE [y ey e —— [ L. T E [ L]
g %87
ﬁ!?":‘ D2 Place One Carpark Let
Sterling Centre
o] - s & RFRARRLEE
ﬁ AnREEREE 'Q\j L ' ﬁ LEL LT EE L] ﬁ Ll
& : r
§ i il B " i ..
e — e SRR Tt
Kowloon West Best Security Services Awards 2019 — Outstanding Managed Public Carpark 2019 — Laws Commercial Plaza, Earth Hour 2021 - Laws Commercial Plaza, Sterling Centre, Seapower Centre, 822 Lai Chi Kok Road, E168 and 1 Des Voeux Road West
Laws Commercial Plaza and Sterling Centre Sterling Centre, D2 Place ONE and D2 Place TWO IR —/\I5202] - BETEEE « TWh) - BB - SEIES22% - C168REHET—%
FANERERZRIE2019 - RREERESREE PO BENEREEEARIFES 2019 - RRHEES - EZP 0 - D2 Place ONE & D2 Place TWO
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CORPORATE CORE VALUES

CORPORATE
CORE VALUES

Lt EEBELEME H.T. CULTURE

Happiness, Integrity, and Teamwork make up the three
corporate core values which define LAWSGROUP’s
“H.IT. Culture”, and transcend the Group’s overall
management with special reference to its staff training
and development programs.

THRE, - THE. R TERBER, SEXEEN=ALZE
ZIMBE - EEEENEN "HAT. b, - TERRERER
R - REZETHEI -

INTEGRITY TEAMWORK
1= X &
Positive Thinking with High Ethics with Group
Strong Passion Effective Communications Cohesiveness
B0 R 4B REBXBRTIEBIER TERBEN

) Ny

INTEGRITY TEAMWORK

R
HIGH ETHICS

PASSION Rt EFFECTIVE
POSITIVE THINKING HES# COMMUNICATION

man & Lvamon 1
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CORPORATE CORE VALUES

H.L.T. LOGO DESIGN CONCEPT
H.IL.T. IR ERETER

“hit”in lower case and script typeface — symbolizing a young and energetic corporate image with

Passion for Fashion.

Letter “i” as a human figure — representing our emphasis on Human Capital and how the “Happiness,
Integrity and Teamwork” corporate core values are upheld by our staff.

Hollowed letter “i” — implying “to empty your cup”, to embrace changes positively, and to learn
something new with a humble and open mind.

MEFZEBRMAFEN "Thit, — 2E—BFE ANBOREBEHAMOEETLS -

AR i, 78 — KRMUABENBES  DUREBEIRK "RE - BERERBE®, Z220EE -

BZEW T, FH - BER TREFEEMLE,  EEEHEIE UELBEREIWSEY -

(a LAWSGROUP initiative) ==
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HUMAN CAPITAL STRATEGY HUMAN CAPITAL STRATEGY

LAWSGROUP considers human capital as its greatest
asset and strives to provide the best working

environment for its staff. Echoing the company’s

vision on innovation, a new human capital strategy
has been formulated. The new framework focuses on

workforce planning, talent management, and staff
engagement, and is designed to align with the needs
and goals of the Group.

EREEBRANERALRIREENEE B NRETL
RHESENIERE  ARSEEBAMNWES  EETEE

A j] g zl‘( % H]% EHMANELERES  SERANTERL  ASEE
= RETSHE . REEETSEANERESREE -

CULTURE & VALUE | JOB SPECIFICATION
T
BERXIL & STRUCTURE ERERERR » Clear Career Perspective * Laws Academy * Happy, Safe and Healthy Work
L « Competitive Package and * Internal Training Programs Environment
1. Talent Strategy System 2. Talent Acquisition System P ° 9 rreg
AT R Z % IR N7 & % Benefits * H.IT. Training * Willingness to Listen and
« Formulate and Analyze Business Plan o Ukiliize Humem Assais * Seeding in Educational * “The Leadership Challenge” Training Respond to Staff’'s Feedback
* Integrate HR Strategies With Business Needs + Job Design Institutions « i-Program Self-learning Scheme « Corporate Branding
» Knowledge Management Initiatives » Succession of High-potential Talents . . o o .
> @ Sodk] Resenailay * Graduate Trainee Program * Design Thinking Training * Employee Relations
CTBREBRAN S XEELE : §2AT§J§ * Employee Value Proposition * Micro-innovation Campaign * Flexible Working Hours
o e = E A « TfER5
- B SR BEEANERRE = _"i . « Diversified Workplace e E-learning Platform e Fairness
. - REABEE ) i
Busnnes§ Strategy o ENGEF orga"'za§'°" Results « Qualification Framework (QF) « Corporate Communication
T ER S TtERR } ) o }
* Everything DiSC® Communication * Technology Connection
> Skill Training * Diversified Wellness Program
HR Strategy KNOWLEDGE MANAGEMENT | COMPETENCY FRAMEWORK HR Outcomes « Experiential Team Building Activities
ANERRE &TRANSFER HBEEREE | BERE ANE BB
4. Talent Optimization System 3. Talent Management System < EMTBRRER T IE B A2 BEER & 2R RERNTIERIE
=
AT BIE &4 AT ER MR cBEBFNNFHNERETA - NEBIEFIET & cEEREBUONEEINER
 Talent Learning Development » Performance Management CEAENBELE SRS TR C HUIT. o2 E ) CESE
+ Job Enhancement - Package and Benefits a T o /\\ -
« Connect with Technology « Reward and Recognition « EELEEIGE cfTLCBE L, FH B ITR%BEE
* Shape Company Communication * Employee Engagement ETEMAETE . i-Program BHEsEEtE o WM T RIS
CATBBRRE - EUER P snsl e g e s
= . o IR AT o« /N7 N
3 3 AL T - AA Z b 3 & 15 3 NFERIE
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Source: Human Capital Model (Randy Chiu 2016)
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LEARNING AND DEVELOPMENT STRATEGY

LAWS

LAWS <=
ACADEMY *

ACADEMY o

# K2 ke

ST

HAPPINESS

INTEGRITY

TEAMWORK

D - DOMINANCE
k]
i -INFLUENCE

o
gan

S - STEADINESS
TIRREY

C - CONSCIENTIOUSNESS

e

To implement our Human Capital Strategy effectively across
all business units and departments in different countries, Laws
Academy was established to provide internal training solutions
and to promote LAWSGROUP’s Corporate Culture and Values.

Laws Academy Core Value Framework:

Laws Academy continues to implement its corporate core
values “H.IT.”, and reinforce two core principles of “The
Leadership Challenge - Five Fundamental Practices” and
“"DiSC® as Communication Tool”, through a series of quality

training programs and activities.

BIRABEERNEZNBHIER B ETANERRE - MM

BERBR HIALBISTERBECEBTLEXCAEE -

ERERZOLEIELR:

EXER —ZIWBERIEEE  FESEEENRLEE

"H.IT.. :II/SHE "TLCREN - ARBEBEZBIETR, Kk "'DisSC®
BEIE, METZEIIRE -

R < ;
[T o /
MODEL THE WAY
y LAg A1

INSPIRE A SHARED VISION
HBERR

CHALLENGE THE PROCESS
HEBIRMR

ENABLE OTHERS TO ACT
RBAT

ENCOURAGE THE HEART
BRI AT

—
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TLC THE LEADERSHIP CHALLENGE
TLC EE NI

LEARNING AND DEVELOPMENT STRATEGY

One of the core training programs is The Leadership Challenge (TLC) founded by Jim Kouzes and Barry

Posner in 1982, in which the five fundamental practices are in line with the Group’s “H.I.T. Culture” and

Design Thinking approach.

Hp—EZO0FNERBAIIM Kouzes®iBarry Posner/R1982F Bl "TLCEE S, - EPEEW "HA K

REEZBETH ) BEREEN "HIT.XE, MRFABERSARMS -

« Passion at work CHALLENGE INSPIRE

. Proactl\/er‘]ess A SHARED VISION

» Stay Positive when
facing Challenges

< BT ERM

cEFM
cRAESAEEH Y

ENCOURAGE
THE HEART

INTEGRITY * Honesty
Eﬁﬁ 1.5 » Ethical and Effective Communications
A

-

RIFBERT RAENNEE

TEAMWORK » Team Cohesiveness
B X 4 5 52 55 )

ENABLE

OTHERS TO ACT

ERADT
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INNOVATION AND CREATIVITY INNOVATION AND CREATIVITY

INNOVATION AND
CREATIVITY

Problem Problem Definition Solution
EiF] BENER RAE
Bl B A& D
2D
7 DISCOVER DEFINE DEVELOP DELIVER
g RE H i BB
LAWSGROUP strives to maintain a good working environment that accommodates the needs of its staff and
unleash their potentials. In recent years, LAWSGROUP has emphasized on Design Thinking - a human-centric
and creative approach for problem-solving.
To encourage and implement Design Thinking process effectively in the workplace, LAWSGROUP has Discover insights Develop and explore Deliver feasible
introduced the H.I.T. Plus+ Learning Momentum - driving a Human-centric, Innovative and in the problem potential solutions solutions
Think-without-the-box approach with a series of redesigned internal training programs. BEMBENWRER BRWMATLBERR BEREOTHAE
ZRNERRNARETITRERFN ITFRE  BEREESHIERK BB BEMMANES - IFEE+OERRE
By RFAMUABEANEERELABABE -
HBEETINRBE I FTEARGRE  EBEL "HITABZEH N,  U—RINEHMBFTHOARIMBIBIGE - #H
ANBAE - Bl REREREZRNE L °
PABE -~ B RERERERNBES EMPATHIZE
BERZ
IMPLEMENT DEFINE
K@ REBE
- C
H I I ¥ (V\S + 1 MNAR =N DESIGN THINKING
oo To HARE PROCESS
i o B
Learning Momentum R BEBRE IDEATE

BEERA

HAT.+ BB 87 + Ir\/\rvovﬂtl}wv

Bl #r
(/\,Ja/ d ‘;\o TEST PROTOTYPE
Bk L4 R = AE AR

N
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COMMITMENT IN DRIVING DESIGN THINKING
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COMMITMENT IN
DRIVING
DESIGN THINKING

|

)\
I

B AT kB A

LAWSGROUP is one of the first corporations to integrate Design Thinking as part of the internal training
curriculum. Designated training programs are organized for all staff, from senior management to general
staff across all business units. The management team has also taken the initiative to share their

experience through different seminars.

EXREERAHMEMERARBEMAROARBIRENEEZ - BOSFREBHPFINE TIRHARMBEIG R -
EEEFTEBARMNEOERD ZRAR THENKR -

LAWSGROUP Deputy Chairman & CEO Mr. Bosco Law,
HR Director Ms. Miko Cheung, and Senior HR Manager
Ms. Betty Lam participated in Design Thinking 101
Workshop organized by Hong Kong Design Centre.
ZREMEERFRTRAHBRERNTE  ANBRBE
REENARBHRATD B MITR/NE S ERE B
REtPORPHRET B0V -

LAWSGROUP HR Director Ms. Miko Cheung joined the
first train-the-practitioner design thinking program in
Hong Kong by UnleashHK and LUMA Institute.
ZAREEANERABERZZ/NEZME UnleashHK
M LUMA Institute EEBREWWEEREAERF
AT E -

LAWSGROUP Deputy Chairman & CEO Mr. Bosco
Law attended the “Unleashed! Empowered by Design
Thinking” luncheon for business leaders.

BEREFERIRRTHAHBEATELREEEBR

B TR R MIRTREL WREEE -

LAWSGROUP Management Team joined Design Thinking Workshop as part of the H.IT. Leadership Training Program.
BAREEEEERSMRFABETEY - FAHITHEENAREZ—8H -

LAWSGROUP CORPORATE SOCIAL RESPONSIBILITY & SUSTAINABILITY REPORT 2020/21

COMMITMENT IN DRIVING DESIGN THINKING

“MICRO-INNOVATION” CAMPAIGN
TMEBIH - RFARE TEEL L ETE

To promote design thinking in the workplace as well as strengthen staff’'s people-oriented problem
solving skills, LAWSGROUP has launched a new online platform, encouraging staff to put forward
innovative suggestions. A special micro-innovation team has been set up to implement the ideas

collected to improve work efficiency.

BYRIFEEERMBE BEIZEUARETNBERR L  EEBRELTE  ZBETRBAR - LA
BERTIENER SEERUMBI/NE  BREINZERZZIENT °
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COMMITMENT IN DRIVING DESIGN THINKING
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APPLICATION OF DESIGN THINKING IN SOCIETY
R EHITRE R

LAWSGROUP has adopted Our Hong Kong Foundation’s “Big Little Things” Initiative as one of the core
training themes. This innovative program aims to set up a new approach for corporate to support and
interact with local communities. Workshops and seminars were organized to motivate staff in solving

daily-life problems by utilizing their creativity.

ZREENGEEEEESHN "REENE ) fFAMARNTBINEEY— - EELAIFHN A A RERELEGFIW IR H
XF UERTEHNMSNSREHETERAISRAAREEPNEHE -

e l".‘_HH\‘()f\rlrf\fr'
WAdiE =
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Unleash! Design Thinking Forum @ Hong Kong Design Centre
Unleash! Rt BAERE @ FERTP 0L

&

M5

IEEXAE =
%5 G,

ILEA B

BoREC

CTgoodjobs HR Guru Interview
CTgoodjobs HR Guru i

i

Design Thinking Sharing @ Recruit Seminar
HETBHENZESH @ Recruit Seminar

Design Thinking Sharing @ Wofoo Social Enterprise
MATRENDZEY @ MEMLST ¥

A

COMMITMENT IN DRIVING DESIGN THINKING

PROMOTE DESIGN THINKING ACROSS THE CITY

@ 5h it EER BT B 4

Ride on its successful experience, LAWSGROUP actively
participated in different sharing sessions, media interviews,
seminars, and workshops related to Design Thinking and “new

normal”, driving an innovative workplace culture across the city.

REEMINER  BRERBEGSHZE

R R RTEE THEA,

BENSSES - SR - INEMIED - REBESEHNWIEXIE -

HR Transformation - Coping with the New No

"}

-

HR Transformation - Coping with the
New Normal Event with HKPC

EBLEENBEMWHR Transformation -
Coping with the New Normal&g)

bkt _

ﬁ%{étﬁagm FHAOR LR

BE: THRREE WA

HRESEamy
FRIEN

BRI TR Aroue

g

Interview by Hong Kong Economic Times
ERKBEARTH

Design Thinking Sharing @ VTC

RABHENZEEH @ VTC

Learning and Development Forum: “Talent Transformation for a learning
revolution” @ PEAK

BHBAHSED @ PEAK
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COMMITMENT IN DRIVING DESIGN THINKING DRIVING POSITIVE ENERGY

DRIVING POSITIVE
ENERGY

YOUTH SUPPORT WITH DESIGN THINKING

47

ZES FRIERET R Y

LAWSGROUP understands the importance of grooming
young people as future leaders of society, and sets out to
promote “Design Thinking” among youths through
specially curated activities. Invited by Social Enterprise
Summit and Hong Kong Social Entrepreneurship Forum,
LAWSGROUP took part as a partner in the "Youth
Power + Community Innovation” Case Competition and
Business for Good Virtual Challenge. The Group’s HR
Director, Ms. Miko Cheung, was invited to share the
strategies of corporate innovation and the application of
“Design Thinking” with youngsters through workshops
and webinars with an aim to cultivate young people's
understanding.

EZREEPAFRAFRULIRKERNEZN  AEF
ERRVEBEZHOFEAERE "RFBHE, - 2RI ELE
ERSESMASAXRENES BB '5F8HN 4B
BIff , ROIEEEM "AEHR . WEFEXKE  ANERBE
FRENETRES IEHMB@LTANEP  BEFEANZ
AR REL TRARME L BRABENER - NEE
SEH TRATRME, NER -

"Youth Power-Community Innovation” Case Competition Workshop

"TEFEYN  HEAEIF L RALLETES
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The 15-year Sustainability Plan

+EITRMRENR

Business for Good Virtual Challenge
16 Jan 2021 (Sat) 0945 - 1245

Hong Kong Social Entrepreneurship Forum - Business
for Good Virtual Challenge Webinar
HEAERE - "BHUEHAR BLTIE

% &=

To nurture a positive working atmosphere, Laws Academy
has launched a new course series - H.I.T. Power Up Wellness
Program to help staff develop their resilience, flexibility,
and positive thinking under the current challenging
environment through trainings and workshops. Dieticians
and exercise coaches have also been invited to share health
tips and simple stretching exercises, to bolster the physical
and mental health of staff, and enhance the Group’s

corporate competitiveness.

RESBERENNWIELRE  ZRERELSHIERZIIHIT.
Power Up Wellness Program - Z@1EAES A TIEH
HPETHEHHEENEETRENY N REBESBMELE
L - EENEHREEAIMEESMRENHAIZREEAR
HEOWMAEBRREY BRABISIERRAEGERFED -

5 wer VP

Communication

In addition to sharing inspirational H.IT. notes on online
platforms and in the office, Laws Academy has also partnered
with Dialogue Experience in launching the inaugural
“G.R.E.AT. Online Journey” where visually impaired members
are invited to share their stories, boosting positive thinking

AT Y ¥

Wellness

L,

Augusn 2620 Inssiring Note

- oeCRET U 7 1/
amongst staff. JHESE U\JL:-J: ) "'*"“-S-u-.-... s
CHANGE ,1 i

J 4
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3 YOUR ENERGY, CHANGE s THg | |
BRTRELEFEMRAZERNDZHITEEER  BREREER NOT ON FIGHTING NEW NoRMAL,
44 [ St =F B Fls O ) r i THE OLD, o ©isls demands /
wRHFEERSIE - #HE "G.R.E.A.T. Online Journey ¥ BUT.ONBUILDING =ﬂ::!r';=;:u:._p.u...c., [
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INTERNAL TRAININGS

INTERNAL
TRAININGS

N

Continuous Learning Volunteering and

i 3%

E-LEARNING PLATFORM

M LEEBEa

LAWSGROUP’s e-learning platform has been upgraded to provide a more innovative and versatile
learning experience for staff, by offering e-courses with quizzes, inspirational articles and notes,
newsletters, book recommendations, peer-to-peer recognition programs and more.

ZXEENBHLEBTYANR  REIRHUESEURZTENEBER  SRELABRNAIR  XEABTER
NE - EEEH - EXENRESHEEFEE

i-PROGRAM SELF LEARNING SCHEME
i-Program BEZ2351E|

Our i-Program Self Learning Scheme is designed to encourage continuous learning. Each permanent staff
is suggested to obtain a certain number of credits per year through any of the following 4 channels.
Different levels of awards will be also given upon achieving of certain credits as an incentive and motivation.

M "i-ProgramBEEBE, AIRBMETIKEDRE UTREMAZBEISFEBUTHEAREBNS —EE20HE -
REBBTEEGSEFEAE  AYNSTREETAMEINEDMTUD RER -

515

sgpEan Recreational Activities WE/ AR oAl

REAXNBRREEES
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(a LAWSGROUP initiative)

Reading and Viewing Report Micro-innovation

GRADUATE TRAINEE PROGRAM
SELIEIFE

The Internship and Graduate Trainee Program is designed to nurture selected university students and
graduates as potential future leaders within LAWSGROUP. On-the-job training is provided for interns and
trainees to gain professional skills and knowledge in various business units whilst familiarizing with the
business culture and operations. The Group also supports the mentoring programs of different

universities, providing students with career advice, job hunting skills and professional knowledge.

EXREREBERIHISEREESNWARENEREE  HABRKEBRNRREM - SFARBERHEEREI
BPESELPFINTEPESEENBREE  TERABZEXEIENEERS - AREETZEABDAEN
EEEE -

INDUCTION JOB ROTATION FINAL PLACEMENT
A REBWH R AR T 1 22 F

Program Structure Et&I57iE

» Orientation » Job Rotation in Various * Attachment with Various

Supporting Departments Brands for In-depth
* Familiarization with Business Learning and Development

Operations and Corporate « Competency-based

Culture Development Program
* Mentoring Program with career * Comprehensive Understanding
advice of Business Structure and

Operations

* Exposure in Different
Business Units

o BN c RARAPFIRE LI o WLHRARE ML IRE
- RBEEEAREEXEL - BENEOBRESE BRAERE
- REMXBEERER s BEUBREBRBEMEELLL

- BAREBEMSF

INTERNAL TRAININGS
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INTERNAL TRAININGS
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THE P.A.C.E. PROGRAM
BARHEBERRE (P.A.C.E.) &t &l

Initiated by one of its key clients, GAP, the Personal Advancement and Career Enhancement Program (P.A.C.E.) aims
to help female factory workers gain the skills and confidence they need to advance at work and in their personal
lives. The program has been integrated in the Group’s factories in China since 2014, and has been expanded to
factories in Bangladesh in 2019. As of 2019, the Group has notched up a total of 122,000 hours of training.

BEFRNEEEFCGAPHRE  PACEBSEENIBNIHETIRARIFEREE LABNRELBL - 5N
2014 N PRBRITMESCHE - EN2019FREEZLNAUMBE - EE2019F - ZREBEHET 7122,000/NEFRIE -

TRAININGS FOR OVERSEAS UNITS
MR P IE N

Apart from its Headquarters in Hong Kong and manufacturing base in China, LAWSGROUP'’s internal training
program has also been extended to different overseas factories and business units in Vietnam, Bangladesh,

and Myanmar.

BREBRERPENEEEMI  ZREBNKAMEIEBEE - SFEMUNER - ZINARA SN RE BB E -

Maxturn K+K Fashion

0004
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QUALIFICATIONS FRAMEWORK

QUALIFICATIONS
FRAMEWORK

& B R M

& FERIE

QUALIFICATIONS FRAMEWORK ®  Qualifications
BERERE Framework

In collaboration with Qualifications Framework (QF) of
the HKSAR government, LAWSGROUP actively promotes
lifelong learning for its frontline staff. Senior staff is
encouraged to enroll in the Recognition of Prior Learning

(RPL) assessment for formal recognition of their
knowledge, skills, and experiences acquired beyond
traditional academic training.

oo
ZREFEEFERFNTHRERSNERESRE (QF ) sTEISE -
EREBAIGEIRSER  RMERETIRFSH THBE
BREFD (RPL) 1 #F4% - it 8 o] DU (8 45 2 1l &l & BASh -
BIHETEND  REURKBNWEEIITESRS -

T L og = — —_— : Aifny A AeAe =N
F Be j‘] EIE;’%H Q-J E}ﬁm %ﬁ a_i%"- a@-ﬁe‘? ﬂ' =
industiylconsultationtSessionlontthelPratisesl(Versiont2)landl
[Uoelellistersiforlth

RS (REIZEGHER) (BhR) B2
TRENBITAS | ERIETR B ENS

11

BEEMANERRE

Invited by Qualifications Framework, LAWSGROUP HR Director Ms. Miko Cheung attended the Fashion Industry Consultation Session on the Draft SCS, sharing how
employees are benefit from the SCS

BREAANBERAERZE/EEEERBESLEREXXFAZAGNE D (ENTERN) HREASEUURDRUXSIMERSOED -
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COMMITMENT TO THE WORKPLACE COMMITMENT TO THE WORKPLACE

G OMMITMENT TO DIVERSITY AND INCLUSION
THE WORKPLACE

Employees with family commitments often struggle between work and family responsibilities. LAWSGROUP
offers flexibility for staff to balance their work and families by introducing a series of family-friendly

#H LR B MR

— employment practices, including:
@ BREEHRAVETRERBNAERESTE  HIETZBEREAZERERENR  BWETFH TFEARESE  SPEE
@)
A SAFE AND FAIR WORKPLACE F‘KQ\AQ\ ¢ Granting Special Leaves for employees to meet personal needs, such as marriage leave,
ZRERAFHITERIE

compassionate leave, and examination leave.

EGETEAZSEATRHAIRE  NEERR  BmE  EHdRsE -

< Adopting flexible arrangements, such as five-day work week, flexible working hours, flexitime, work from

LAWSGROUP respects and values the differences of individuals and strives to create a working home. and remote office.

environment free from any discrimination or harassments. As an Equal Opportunity Employer, AT TS MAFRTED  BUT/EBE - BE FHABE  ESsEmEnis -
LAWSGROUP is committed to provide equal employment and advancement opportunities to all

individuals. Employment decisions are made based on the candidate’s actual merit, qualifications, «  Offering support such as medical coverage, counseling services, lactation rooms in the workplace and

and abilities. family recreational activities.

REBEEFZENERRE  BREBERERIEY KRB AMBRERABNENRER LN EHFE -
The Group’s equal opportunity policy was formulated based on the following 4 anti-discrimination

ordinances, and is adopted across all business units and departments to protect the legal rights of < Promoting mental health in the workplace by organizing educational talks and workshops.
all staff and business partners. L REBENT N ERES T ORRE -

EXREFSEE I CHNERE RNAE—ELRERORBARENIFRE - FAREBTSHINEE -
EREERNBREMAAESTSHNMENSAKE  ITRBEHENERIFRE  BEENMENBHERERTE -
EERBEUTHEREREMNFNEABNFSH IR LHETEMBEEBEQUMELP  UWREMAEE LM AR
BEBHENGEES -

DiversiTy & INcLUSION

ApEX INSTITUTE X D1ALOGUE EXPERIENCE |

+ Sex Discrimination Ordinance o (MR AR AR B
» Disability Discrimination Ordinance o (BEEEREH)
¢ Family Status Discrimination Ordinance e (EXERMEEIER)
* Race Discrimination Ordinance e (FEHRIEFEEH)

LAWSGROUP Human Resources Director, Ms. Miko Cheung attended the public workshop co-organized by Apex Institute and Dialogue Experience, sharing
practical tips on integrating diversity and inclusion in workplace.

BAREMANBERBERZENEZSM T Apex Institute RHFEREHNARTNE  DERSTELELAURMATIESHNTARKI -
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COMMITMENT TO THE WORKPLACE

55

FIGHT THE VIRUS ALONGSIDE STAFF
HEETELRE

LAWSGROUP accords top priority to the safety and health of its staff. During the pandemic, a number of
preventive measures have been adopted at Hong Kong headquarters and overseas business
departments. They include flexible working hours, temperature monitoring, air purifier installation, and
work zone division. Meanwhile, various health supports were provided to all staff, including free masks,
anti-pandemic kits, virus testing, and more, to ensure a safe working environment.

EXER-—EREINZEZNREREESEMU  REBFHERB  FBRAREHXBHMARNZELEER - 81
BETEUEIFRRE ZERREARZERES2M 2B ILFZHES REAEIEH#HARXE SRIKEOS

BRAEE REBRSRAE  BELFRENZE -

LAWSGROUP CORPORATE SOCIAL RESPONSIBILITY & SUSTAINABILITY REPORT 2020/21

COMMITMENT TO THE WORKPLACE

At the same time, the Group also established “COVID-19 Emergency Committees” in overseas business
units, setting up hygiene standards for all staff. Daily temperature check, working area division, and free
masks were arranged in factories and offices. Precaution measures and healthcare courses were also
offered to strengthen staff's hygiene awareness.

B - SEMNESHEBIMPIRL "HERER/NE,  RABELEHLRE  UZHSARERA - 2RIF
BRRKENS  EREHEFAMBEHRERERE  MEBETHERH -
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GENDER

4 Bl

Promote Equal Employment Opportunity
between Men and Women
Eliminate Discrimination on the grounds of Gender,
Marital Status and Pregnancy

+ Prevent Sexual Harassment and Victimization

RABMEERONARRTFSHERS
HERERER - B AR AR H X R
BLEEERBENEATARFEHE

DISABILITY

VP

'~

+ Eliminate Discrimination and Harassment based
on Disabilities

- HEREREENIXGMNEE

FAMILY STATUS

KRR

Eliminate Discrimination on the Basis of Family Status - HERERIERITHWER

Grant Special Leave to Meet Employees’ Family Needs - HHETREEEATHAIRE
Adopt Flexible Work Arrangements . HOTEBEEIEZH

Provide Living Support o BEAEEMTIE

Fif

Promote Equal Employment Opportunity between Different Ages
Participate in ERB Post 50 Internship Rrogramme

s RABFRALRBEFSHEKS
- Z2HEREEBEIE TE50-B& L
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RACE

(=3

« Eliminate Racial Discrimination

« Promote Racial Equality

H BR S IR 5 AR
fRERE TS

DIVERSIFIED WORKFORCE

DIVERSIFIED WORKFORCE
ZiESEEN

As a multinational conglomerate, LAWSGROUP is devoted to creating
a diversified workplace which fosters teamwork among staff from
different cultures and backgrounds. The male-female ratio in
headquarter office is relatively even at about 1 to 1.3, while in some
regions with manufacturing facilities, the ratio of female staff is
significantly higher.

ER—EEREt* ZXEERNBAEZE-—EZTIIFERE  RBKE
FAEAXEEEENE TR EERES  SEANNSLLEARR T -
KW/BILE1.3 - MERBBEN R - KMETHEARARES -

Bangladesh Hong Kong
& i g5E

Myanmar
i &

Vietnam
R

GLOBAL
WORKFORCE g )
DISTRIBUTION = T 422

EKE T DM




AWARDS AND ACCOLADES

AWARDS AND ACCOLADES

With its continuous efforts in people development and
workplace management, LAWSGROUP has received

1 &Wl &I LD S 1 &I ] [ different awards and accolades, such as “FHKI Industry
Cares - Grand Caring Award”, “FHKI Industry Cares - The
AG G O I AD E S Most Innovative Award”, “ERB Manpower Developer”,

Happy Company”, and “Caring Company’ for more
than 15 consecutive years.

14 IE‘ & %k % RREEBERASRERTEMER LN NERSERE

x RN RS . 0 T EETRARTERED - FEMEAS
ESTEMSTEMEL - RRABA | - TERBAS
G, TALLE, REETAFSH THRRMEE, -

! '}'I\ FEvmw

tion Schen

gy 2020 i 2020

HR Director, Ms. Miko Cheung, and Senior HR Manager, Ms. Betty Lam, received on behalf of the Group, the “Grand Award (Enterprise Group)” and “The Most Innovative Award” at
the FHKI Industry Cares Recognition Scheme 2020 from HKSAR Secretary for Labour and Welfare, Dr. Law Chi Kwong. Ms. Miko Cheung also shared her experience in promoting
CSR at the prize presentation ceremony.

ANERBERZE/NERBAANERLENDR/NERXRBREBRNREBELERI 2020 LEBMBLORSHE D BEERERNRS IREBNSEREBLELNEE "2E5HE
KE(L¥ME) . R "REARE,  USZBROTEXAEEENERRLE -

LAWSGROUP’s efforts in promoting sustainability have been recognized by various professional bodies. The Group was conferred the Excellent CSR & Sustainability Award in
the Hong Kong Institute of Human Resource Management - HR Excellence Awards 2019/2020.

BAXNEEREVHEZRNENBNIBISESXRENRDY  REBANEREEEG - SMANEIRE2019/2020P KK "EF XM S HETHI AR RE

»
«

Potastnin e g e P i g i s T

e L

e
Grand Aword The Most Innovative Award
[Enterprise Group) (Enterprise Group)
frimatee [ CERTIFICATE OF

LAWS FASHION ACHIEVEMENT

GROUP LIMITED

LAWS FASHION
GROUP LIMITED
LAWS FASHIN GROUP LIMITID.

P depinm bl

és e

Industry Cares Grand Caring Award 2019
TTEME L, REH2019 - "EGMIRAE (B¥4E)

Industry Cares Best Social Impact Award 2019
TTXEBEL, RB:HEI2019 - "TREGSEINNE,

Best Company To Work For In Asia 2019

Fudy m T

=

[T T

COMPAMNY
o’  Syear

Lty matona G
EARmEENECE

15+ Caring Company
15+EAREBE

C fE

| A

Certificate of Excellence

LAWSGROUP

LER EHeode ”

Larws Fashion Group Limésed
BEARSEANLE

Good MPF Emplayer
TREFEN,

;‘--rkl-r Alics s

Good MPF Employer 2019-20
"HEEFEE,L 2019-20

* e =

AL 201817

s

Charter Membership
o

The Hong Kong Management Association

vty gracnd

LuwsEEE

i ot v b e Ko, s oo
s the grester properiy o fhe commanin

i (I

Parsns i

s

Happy Company 5+ 2020

FEOLIEES5+ 2020

HKMA Hong Kong Sustainability

Award - Certificate of Excellence
EBEXEBEREEBIFELRE - sU%

HENNEEARLE
| Laws Fashion Group Limited

Good Employer Charter 2020

FRERENE 2020

%{EI‘P’JQ

Goio vl

ERE
R

ERB Manpower Developer -
Grand Prize Award 2018 - 20

‘erb

"TERBAZ ¥ maAat8 ) - B2 K%E 2018 - 20

> HAPPY i & 3
combPANY
o Syears*

Qr

D»—W\Y

HKMA Charter Membership
EEEXEEHRERAEE

Lowscaie

@

REST ComPasEs

Qualifications Framework Partnerships
Commendation - QF Star Supporter

EERBRBEREANFE TQFERZ R,

’b

oG o
“’“.‘.‘u“.‘.!‘..".'.. 2018/19

Cacilencs

nana
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MINIMIZING ENVIRONMENTAL FOOTP

INVESTING
IN THE
COMMUNITY

HOHH R R AR

!
> !
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ABOUT D2 PLACE

THE CULTURAL AND
CREATIVE LANDMARK WZ W
IR E H M. oNE ‘) e TWO

Named as Designers’ Dreams, D2 Place is the first shopping mall cum office
complex in Hong Kong to have undergone a remarkable revitalization from an
industrial building. Opened since 2013, the trailblazing project comprises two
towers, D2 Place ONE and D2 Place TWO, featuring over 500,000 sq.ft. of

retail, office, and event spaces.

Unlike other cookie-cutter malls, D2 Place serves as a platform for creative
individuals and young entrepreneurs to showcase their talents and develop
their businesses. With the vision of driving the development of the cultural
and creative industries, D2 Place actively collaborates with different local and
overseas designers and other creative parties in organizing different creative
and cultural events, including the signature “Weekend Markets”.

As an integral part of LAWSGROUP’s CSV (Creating Shared Value) Initiatives,
D2 Place operates with an innovative “Entrepreneurship Model” conceptualized
by the Group’s Deputy Chairman & CEO, Mr. Bosco Law, with the aim of

nurturing and supporting startups, young entrepreneurs, and local brands.

Widely recognized as a cultural and creative landmark in Hong Kong, D2 Place
houses a community of like-minded individuals under the same roof. As at 2021,
more than 7,000 local and international creative parties have thrived under its
“Entrepreneurship Model”, and, in the process, making a significant contribution
to business development and cultural exchange in Hong Kong.

D2 Place - X% "R+ 2 %78 Designers’ Dreams . - 2& 88 EHLFEARESEMMAK
NS EMAZE - IBER20134EFZ - HHD2 Place ONEFD2 Place TWOM M - &3t
REBBEOITEFHARNEE - WAENEENZER -

BRREMERKES - D2 PlaceRRATAMMFRAZERRHB RS ENBREBN TS -
D2 Place R N#F LRI EFRMER - BHRAARTMAVSINRTEDEEMBIREESF -
EMZERIERXICES  BRENEY "BRHE,

TEREREERISH=EE (CSV) B —22 - D2 Place IEEEI EEHITHAFZE LR
FERIBR THIRIEERT  (EREERS  WBENSIEIAT - FEERIAAM B -

TERBEBHUEMEIZIAR - D2 Place /A EF KA NEHEE - EE20214F - AR
B, ERNLBBR tTRERAMMNBERASEERESSE - REAXBRREREBIXERIR -
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OVERVIEW 2020
2020 Hf &

BB 755BARME

D2 PLACE Weekend
Organized
A Markets

Organized more than

Cultural and Creative Events

related to Art, Culture,
Fashion, Sports and Movies
B T125Z EHEHEM - Xk -
5% - BBEREZEERIREH

Supported
more than ,

Attracted
more than

Helped startups
e en K5 229,000,000

65 LAWSGROUP CORPORATE SOCIAL RESPONSIBILITY & SUSTAINABILITY REPORT 2020/21

000,00

Collaborated with over

Government and Public
Institutions, NGOs, Private
Companies and Creative Parties

BB 210E B AT E A #E - JEEF
e WERERASEESE

Startups and Local Businesses

% #57,000Z EH Bl R A i 5

Shoppers and Visitors

5|7 #385,000,0001i %X

of sales

*Excluding revenue from other shops and tenants
BN ¥ BI A BT KB 225,000,000
BN ES FarmsnEtEEZIKA

THE ENTREPRENEURSHIP MODEL

THE BUSINESS-CREATIVE COMMUNITY PARTNERSHIP
BREBSHASBE

D2 Place’s “"Entrepreneurship Model” was created based on the Creating Shared Value (CSV)
theory originally proposed in 2011 by Professor Michael Porter and Mark Kramer from Harvard
University. The traditional concept of Corporate Social Responsibility (CSR) is a unidirectional
sponsorship or support provided directly from corporate to the beneficiary, usually a one-off and

short-term support in the form of donation or volunteering work.

CSV, on the other hand, emphasizes a two-way interaction, in which corporate develops a unique
business model to facilitate growth for both the company and the beneficiary, nurturing a
win-win relationship. Such an innovative concept was first introduced by LAWSGROUP’s Deputy
Chairman & CEO, Mr. Bosco Law, to D2 Place, and has proven to be of long-term financial
sustainability.

D2 PlaceW "¥HelmEEN L H2ERHBREHEMichael Porter®2Mark KramerR201TEREH
FEU\:/\¥1E1EJ BwmmAly - EHEXEMEEM (CSR) EHEXNSTAERUEIAMNEN IR -
FEEBE—RENZRE  BIMBEREETLRY -

B BIEHZ=EE (CSV) IZEEONES  HEXETHRABRNZ2EER  RECEXATETEES
WHABRE UMBULEHG ZEXEEIAIERTHAIERERSEXRSFLAFBRND2 Place
BT DTEREREVREVBEERNEZTE -

= CSR CSV £

CORPORATE SOCIAL CREATING SHARED
RESPONSIBILITY ®%#EEE VALUE RIZEHZ=EE

*« One-off Unidirectional Goodwill and Support * Create both Economic and Social Benefits

¢ In response to External Needs * |Initiated Internally to Compete

¢ Pure Philanthropic Cause * Win-win to Maximize Profits

s BRI -REMBENZIE c BIEREREEN A
- EIEINMEFT K - BREANRENRRRFN
- BAZERAE - 8RB E & AR E
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THE ENTREPRENEURSHIP MODEL

THE 6-STEPS
ENTREPRENEURSHIP
MODEL wasgss sl

67

»r'

5

)
e

Weekend
Markets

BAME
1 Weekend
— @8R

Very Affordable Rent
FZaEZHEE

1-3 Months
—Z=EA

Concessionary
Short-term Lease

BEEHAEY

Kiosks
HERE

1 Year+

—FHLE

Flexible Terms
F|IERR

The only shopping mall in Hong Kong
with Weekend Markets organized every
single weekend, where young entrepreneurs
could present their products for the first
attempt.

BEE——EREEEEPRARBRBEH
EWBARATE - YEAUTUERRRES
Em FHEXE—F -

THE Weekeng
shioe | Markets

One-off short-term lease for testing the
market response. Operate 7 days a week
with furniture and display support.

—RMEMAEY BEASHSERE -
FEXREBURUSREERRIIEY -

LAWSGROUP CORPORATE SOCIAL RESPONSIBILITY & SUSTAINABILITY REPORT 2020/21

Open shop layout with own brand
elements. Operate daily with operational
and marketing support.

M ERRE  UARBRMEEE -
WHESKEE - ©HD2 Placeizft 2
FEBERNIE -

DREAM IT?
DOIT!

THE ENTREPRENEURSHIP MODEL

The Entrepreneurship Model consists of 6 different stages, in which startups are nurtured and

supported progressively from experimental sales experience in the Weekend Markets to managing

a developed business across the city and even outreaching the world.

TYRBERN , N6ERRELSZERIFIRER — BERATENHEVER  IEECERAAMES -

NERERERBRETANEERE M -

Shops
IE &

1 Year+
Foild F

& AF

THE BARN
Brends £ Ca.
THE BARN 452 B & E1F BmER
3 Months+
= 1@ 8 = L

Long-term Shop Tenancy
REEHBELN

Long-term lease with own shopfront in an
enclosed shop layout. Operate daily with
marketing and business development
support; OR alternatively join the
one-stop consignment service at THE
BARN Lifestyle Department Store and/or
Zaap® Zok® Gallery Store.

DERBEAHEBEREHAME - FEX
2E XESEBEEBREXEBRER; X
MATHE BARNEGEEHE R/ EMF
BB AT ERE -

Across the City
ERMHA

Promotion of the CSV Model
WE TEdHE, FE

One of D2 Place’s missions is to further
promoting the concept of Creating Shared
Value (CSV) across the city, which is
different from traditional Corporate Social
Responsibility (CSR).

Since D2 Place launched the “Entrepreneurship
Model” in 2013, more and more developers
accepted and adopted similar models in
their shopping malls and retail businesses.
This enables more and more entrepreneurs
to benefit and expand their businesses.

D2 PlaceHE—fEEmat 2B BRI
MEEME (CSR) W TAIEH=EE
(CSV) BIENmAZHEEE -

ED2 PlaceR2013F6E " #WalI &
B, 8 TAMRKUZREEERR
M URETESARESEERRBEE
MEBER mAE—EBFHBE <82
VBT EESERE-—DEREE -

="

Outreach the World
H [t 57

Adoption in other Cities
SEE R E i

To further enhance the win-win situation
between D2 Place and the entrepreneurs,
LAWSGROUP is actively exploring new
opportunities in other cities introducing
Hong Kong’s creativity and talents to the
world and further driving the “Creative
Business Momentum”.

BT E—DHIIEFD2 Place @AM
EHROFHE  ZXEBEEESREM
MHBRENHE — BUBURSIHRE
BEEMBAEMAL - MR REFU
- =y P
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THE ENTREPRENEURSHIP MODEL

WEEKEND MARKETS,
POP-UP STORES
AND KIOSKS

BATE - RAERHEEE

D2 Place is the only shopping mall in Hong Kong to organize
“Weekend Markets” every Saturday and Sunday, with more than
100 booths attracting 30,000 shoppers every weekend. D2 Place is
also a trailblazer implementing the concept of “Pop-up Stores” and
“Kiosks” in Hong Kong. Young entrepreneurs enjoy concessionary
and flexible rental rates, and can test the market response and
product ideas through interaction with their customers.

D2 PlaceZ2EBIE—ZEPRARARY "BARME WES - SEBRKSI
BB100E ##E X30,0008BEES - D2 PlaceMZE P —E KA
TRRESIE S R THERERE ) LR FEEEIUMBERERERNESE -
WHEBRAEAMNEHAAHERERAERTR -
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THE ENTREPRENEURSHIP MODEL

THE BARN
LIFESTYLE STORE ng;%ﬂqallery
THE BARN 4£EES THE BARN A

Collaborated with Hong Kong Trade Development Council (HKTDC)
Design Gallery, LAWSGROUP has set up THE BARN Lifestyle Store as a
showcase platform for local designers. THE BARN provides a
comprehensive consignment service as an alternative solution to

support startups who are not yet ready to operate their own retail

shop on a full-time basis.

BEREFEZBEEDEEN YA A EH

ZAAP® ZOK® £ ,ﬁ;

GALLERY STORE S

& EmE R Zanpe zoks

To reinforce the mission of “Made in Hong Kong” and
“Top 10 Artisans Award” in recognizing and supporting
excellent local designs, Zaap® Zok® offers a unique
platform with exhibition spaces and consignment
services for local artists and designers to showcase their
creativity. Exhibitions and workshops are organized
regularly to promote creativity to the public.

EETEBEEL R TTREAER RAORBNZH A
BFAFNER SEREMBRRAMRMREHETAE
WEe UTRHEREZHETESERS - ST EHEN
REMTIHEEEES  BAREEAMEE -

RE-— PN ZFYRIEE  BXEELREBESZHER
THE BARNAEBEE - BAMBRMEHRERTES  UTRHEZENSHERY -
5—XIEEIE -

TEBEF - AR
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THE ENTREPRENEURSHIP MODEL THE ENTREPRENEURSHIP MODEL

TORIO

SUCCESSFUL CASES
B #

Established by a group of young fashionistas,
Torio made its debut from a kiosk at D2 Place,
selling stylish female casual wear. With operational
and marketing support from D2 Place, the brand
soon turned into a physical store, and has
D2 Place is dedicated to supporting local culture and creativity by actively lining up collaborations with local expanded across the city with 5 physical shops in

start-ups, and providing a range of marketing support and development of customer management systems. Causeway Bay, Mongkok, Tseung Kwan O, and more.

TorioBH — B F &R EZEABII - #D2 PlacerViHE1EE
FREEYR SERENUERERE - £D2 Placel2E
MhEEEZEN mMRRESERE  EREBR
BENTAER  TWEE HA RKERSHERR
ThEERIE -

D2 PlaceZ AXHAMAIE - WERAMIEIRESIAGS  ERNERREADSHEXERMARSPEELAMH -

SERIOUS BY SHU

Serious by Shu is a pet-themed design brand
that commenced its business from Weekend Markets
at the pet-friendly shopping mall D2 Place. With
encouraging response from pet-lovers and young
females, the brand opened a pop-up store and
joined the consignment service at Zaap® Zok?®.
Subsequently the label operated its first
physical shop with operational and promotional

support from D2 Place.

POWERPLAY ARENA

EM A ETENXRETmESerious by ShuEEY AZS

A home-grown entertainment brand, PowerPlay Arena started as a claw machine pop-up store BIIED2 Placely THAkTHE , BHIASE - SHBE A
and rapidly received overwhelming response from young families. Today, the brand has grown to HERY MW REI S . Z B0 T E - e
a gaming flagship store with Hong Kong’s first indoor kart racing track, as well as a bewildering AEFWSEDE . BEEEID2 Placeli S BAKE
range of exciting games, providing customers an exceptional gaming experience. T REREEE -

K SR % mEPowerPlay Arena/t ik BZRRRITEEERAE - SRADFEREESR - ABD R E B IEES -
HAEERERAZAABESURESEABRIANES  SBESEHBRETHERREER - 5 o
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CREATING SHARED VALUE

HONG KONG CULTURAL AND CREATIVE ECOSYSTEM
FEXIERAIZERE

LAWSGROUP believes “Creating Shared Value (CSV)” is not only for individuals but also applicable to
entities. To promote the sustainable development of Hong Kong’s cultural and creative industries, all
stakeholders are encouraged to adopt CSV in their business models. Led by the HKSAR government and
supported by commercial and creative clusters, a new Cultural and Creative Momentum has evolved in
recent years. We believe more and more startups will benefit from the movement in the future through
active collaboration across different sectors.

ANEERE "BIEH=EE, (CSV) UAEZHHEA  MEARMAEFENSE -  ZERIFEBULAEESR
WOKEERE  FESEFOERCSVERBAREEED - IFFBHRNREER  BBRNAREXRFASTEA
N TXERIESN,  RMEECEEERENEREF  AARKEELHAEEUBEINPIE -

GOVERNMENT
2 @75

e Grant Fundings

» Set Policies

- B BUER
PUBLIC & PRIVATE
FNNgﬁSDEJiSL/ INSTITUTIONS/
PARTIES CREATIVE ORGANIZATIONS
BB A B MOMENTUM AHRAHEWE
 Utilize Platforms & Resources RIEE7 : Execvute rolicies o
* Provide Feedbacks ) ;{?YEQ%SUDDO“ ame) TrEining
CERTAREE .
s s RHZERE

COMMERCIAL

& CREATIVE

CLUSTERS

BARRASEHA

» Offer Platforms
* Support Individuals
- REFA

« X EEE
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CREATING SHARED VALUE

BUSINESS FOR SOCIAL GOOD GRAND AWARD
TEHE, BEKRE

In recognition of its dedication and proven results of D2 Place’s

innovative “Entrepreneurship Model”, LAWSGROUP was conferred ' vR CUR HONG KONG
FOUNDATION
the Grand Award at the inaugural Business for Social Good Award T8 B ES

organized by Our Hong Kong Foundation, a prestigious award
recognizing corporates with exceptional contributions in Creating
Shared Value.

The hotly-contested Award was independently judged by over Bllsfl()l}ess
500 professionals, including corporate CEOs, non-governmental Social Good

organization CEOs, and MBA students. It represents an unequivocal
endorsement of the sterling effort of LAWSGROUP in implementing
CSV in Hong Kong.

BED2 Place "YEIBERN , WEUEHMTIAR  BREENBELS
ERESENNERE "BERERE ) PEGHRERE  SERER "AlE
H=EE, (CSV) hEAREMMNESE -

f

EEEBEZRENEERRBBS00UBRETERERRTEL  EPEEEE
BB - FFRFEBITRAH UARIHERELTZYL -  ZREENRBAER
SETERAMDESHIANE  BHEEREBRITCSVSEMEME -

(il

WO

LAWSGROUP Deputy Chairman & CEO, Mr. Bosco Law, received the “Business for Social Good - Grand Award” from Chief Executive of Hong Kong,
Mrs. Carrie Lam, and Convenor of HKSAR Executive Council, Mr. Bernard Chan at the Business for Social Good Outstanding Award Presentation 2017.

BEREHEATHERTHRAHBERLEN "2017FH A EFEALERELR  EFBRITHETRRENBEBL I REBRITHRETREEZREARER TE
BB TEAMHERBERE, -
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BUSINESS-GOVERNMENT-COMMUNITY
TRI-PARTITE PARTNERSHIP
EEE=AmEHER

With its innovative operation model, unique shops and crowd-drawing events, D2 Place has rapidly
developed into a cultural and creative hub with special appeal for the younger generations. As a shining,
successful case under the Industrial Building Revitalization Scheme, D2 Place has become a subject of study
for government, universities, and commercial entities. Various senior government officials have, over the

years, visited D2 Place to show their support and appreciation for the project.

D2 Place operates as a commercial entity, but its strategies align with the HKSAR government’s policies in
fully supporting youth development — serving as a platform to foster the “Business-Government-Community

Tripartite Partnership”.

N

BREHAMEEEARBENEHNBELES - D2 Place M RERERAFEANXERAIBME - ERE®L
EREWMINES Z — - D2 Place MABBGT - ABHNBEMBRNARE  ARMMNBENTSEEEERSIS
28 REHNEENZSEMNEE -

H
=

EREARN—1F D2 PlaceWEERFHLEEBRERNNEZNZIRFEFERNBESK - RERRE BEEE Guided tour and presentation of D2 Place for Mr. Paul Chan, Financial Secretary of the HKSAR.

=FBEERX . WFESE - AEBBITREM RIS EREREENRREED2 Place *

Guided tour and presentation of D2 Place for Mrs. Carrie Lam, Chief Executive of the HKSAR. Guided tour and presentation of D2 Place for Mr. Edward Yau, Secretary for Commerce and Economic Development of the HKSAR.
REBRITHETREEMBEBE LT NAREED?2 Place - REBRITHERZERABEREBREMEELSENBREED?2 Place -
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SPACE SHARING SCHEME
FOR YOUTH
BEHEZEZEE

Spaces are offered in different forms, ranging from
pop-up stores and kiosks to a multifunctional event space,
THE SPACE, to support young startups with different
needs and operation styles. As of 2021, D2 Place has

The HKSAR government launched the “Space Sharing Scheme for Youth (SSSY)” in 2017 as part of the
“"Business-Government-Community Tripartite Partnership”. The objective is to foster collaboration

between different landlords and young startups by providing creative spaces at affordable rates.

As one of the first batch of developers joining the scheme, LAWSGROUP committed over 30,000
sqg.ft. of retail and event spaces in D2 Place ONE and TWO as part of its Entrepreneurship Model.
Young entrepreneurs who are eligible to participate in the scheme enjoy concessionary rental offer,
together with a complete business solution with sales, marketing, and distribution support from D2 Place
and LAWSGROUP.

R "TEBE=ABFRA, WEP—R  FBFEBFR2017ERH 7 "SERZE[EHE,  EEREREABEE
BEYEIEESIE  WHUEBEEEMMREH‘EIEZER
EREEZEHSELHINERY Z— BERD2 Place— IR _HMEILBBIO, OOOI’ED}EE’\JﬁEE%Eﬂ’“Fﬁ 2

ERVNBAEEEAN -  FTELRERNFEANYAEXRBEUBETEE=HER - WAEZMD2 Place
BEREERRHNEZEHE BERDHEZE -

=l - 50

TERRNZSESFRREESEME AT EIRENIE L=t b Q

; : 5 - F oo 30,
Youth Entrepreneurship Sharing Session cum Kick-off Ceremony ma :
for the New Funding Schemes under the Youth Development Fund ?N

LAWSGROUP Deputy Chairman & CEO Mr. Bosco Law (Left 3), Chief Secretary for Administration of the HKSAR, Mr. Matthew Cheung (Left 9), Chairman of the Commission of
Youth, Mr. Lau Ming Wai (Left 8), together with other government officials and landlord representatives joined the Press Conference of the “Youth Entrepreneurship Sharing
Session”.

BREEHDITERTHRABHBEAXRE (A=)  FERBNTHRERBIATIREERAE (EN) SERRZEGHTFABELRE (LZN)  UREMBEFEEMN
XINREE "BERTIFERARIZ=ZG, SERBEE -
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organized more than 950 youth activities, lending a

helping hand to over 7000 young entrepreneurs.

HE=EZ=Bo H/HREAE

THE SPACEZEZEFE -

HEEEURSBBREDH =M
M & E R A DR B S

FZERELE - EE2021F - D2 Placel W=/ 2 2 4t
BIROS0GEEFEH - TEM7,000Z FEAIER -

CREATING SHARED VALUE

POP-UP STORES

HREgRE Provide versatile retail spaces at flexible rates and
terms for entrepreneurs to test the market
KIOSKS SAXENBETHERFARNEMRZ TZEEME -
POAIE 15 & &
10,000 sq.ft. HESIE
Wee'ke-nd WEEKEND Offer over 100 market booths every weekends
Markets:i MARKETS BRIZ B IB10 08 ™ & M il
@ D2 Place BARME
— THE SPACE Lease to government and public institutions,
EI;E;:CE THE SPACE ZH®REE M non-governmental organizations, educational
—_ institutions, and other creative parties at
preferential rents
12,000 sq.ft. MEEESEFRERALEE FRUTERE - B8

HEREMBISEEER

o R AF

THE BARN IS
i £
9,000 sq.ft.

THE BARN
THE BARN £/FB&E

ZAAPS® ZOK3
E (3T

Provid a comprehensive consignment service to
young entrepreneurs and designers
RAMBETMRAIEERH AT ERE
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PROMOTING CSV
BEYOND LAWSGROUP
REELSMEESRIERZEE

As one of its key missions in sustainable development, LAWSGROUP has been actively promoting the

concept of “Creating Shared Value” across the city through media interviews and coverage, public

speeches, seminars and contests, as well as other social and commercial events.

FREMUSEZENEHP—FEETERH  EXREE - EETZEBRREIBREE B8R TSE  LEREM
HENEHREE  NUuTERE "AIEH=EE) 2F -

At the invitation of Shared Value Project Hong Kong, LAWSGROUP Deputy
Chairman & CEO Mr. Bosco Law shared his visions on Creating Shared Value at
CREATIVE COLLISION 2020.

BEREBEE TR RITHAHEEEANTEESShared Value Project Hong KongfJ a5 -
JRCREATIVE COLLISION 2020/ = 7 fth# "EliEH=EE, WES -

Deputy Ghairman & CEO
LNNSGROUP

Led by LAWSGROUP Deputy Chairman & CEO Mr. Bosco Law, staff from
different business units discussed the opportunities to support young
creativity and digital art with representatives from School of Creative Media,
The City University of Hong Kong.

EREEAEIRRTEBHARLALEFTARBEARNPNETHEBA D ARAT
HRESRNARSAXFEERIRNEB LM S 1FTE -

W
Ad

Invited by HSBC, LAWSGROUP Deputy Chairman & CEO Mr. Bosco Law shared his experience on implementing
sustainable management and CSV across different business team.

LAWSGROUP CORPORATE SOCIAL RESPONSIBILITY & SUSTAINABILITY REPORT 2020/21

VAN

BREEETRERTHUBHBINCERZESRTESE H=

MEESHHIBCTTIRFEEEUR "AEHZEE, HOLE -

CREATING SHARED VALUE

In recent years, more and more developers in Hong Kong have started to follow and adopt business models
similar to D2 Place in their shopping malls, such as offering support to the creative community and
local entrepreneurs, organizing contests for local students, setting up local handicraft zones, and

recruiting local individual brands.

With increased recognition and staunch support from the community at large, LAWSGROUP will continue
to strengthen communication and collaboration with its partners and relevant organizations to support
more startups.

MFR - HRBZNAMERIFERENMAOESRABELD2 PlaceMBERA - AINZEEEERX KA

TER - BERELLE  RUAMFFE  UEABBEAMBINES -

BABAMSEANRENEE  BREEARAESHEANRESEBHEEMAHBEENERENAE  ZESES
%)]E\¢$°

GOOD VALUES

Champion B ——

LAWSGROUP Deputy Chairman and CEO Mr. Bosco Law exchanged LAWSGROUP was one of the case partners of the Hong Kong Shared Good

collaborating ideas with Mr. Anthony Leung, Chairman of Nan Fung Group at the Values Competition organized by Wofoo Social Enterprises.
Deputy Chairman and CEO Mr. Bosco Law was invited as one of the judges and

opening ceremony of The Mills.
award presenters.
ERERBTERTHRHEEERNCLEABEERIERBNEERBELRHES
HEFRXREMERR - BEREEEMELEEEHKSGVEMILLENSIEBHE Y — -
RIBBHEBRERNCLEEBEFECIZNHEERSE -

a ¢ Efr ?kiFﬂB’JlB%‘a%E “CanDo" HyHiTH

LAWSGROUP Marketing Director Mr. Leslie Fok was interviewed by HKET to share
post-pandemic CSV marketing strategies for D2 Place.

AREATSAEEARCERIFELEARNE - MANEZBERAD2 Placefy "CSVAIS
BE ., BEHKE -

LAWSGROUP

EREBE TR
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FESTIVE EVENTS AND PUBLIC ENJOYMENT FESTIVE EVENTS AND PUBLIC ENJOYMENT

FESTIVE EVENTS AND
PUBLIC ENJOYMENT

BOH W B R 2R RE

s Jlaor

LAWSGROUP believes in spreading joy and wellness in the community, and organizes an extravaganza

of festive and seasonal events all year round at D2 Place, including Chinese New Year Market, Summer
Fun Campaign, Mid-Autumn Festival Celebration, Halloween Challenge, and the first-ever Snowing
Rooftop Garden in Hong Kong during the Christmas period.

Based on the theme of a “LaiChi Onsen”, and featuring a bathhouse and an outdoor hot spring setup, D2 Place took more than 40,000 visitors on an
authentic journey to Japan - a much cherished experience under current travel restrictions.

REEERNOSLE  SERAFKHED2 Place BMTBENBEAERRFH LTS - ARF R D2 Placell TE0B, AEE - RESRBARBEAZIBRMGE - BEETAES HIRENARE (i EEARE - §3140,0005 2EETS -
EYFEHEEEENEESESTE EBRYE  TNEEH  EERHEIAETEERAERLGHE S?E .

In collaboration with local designers and popular key opinion leaders (KOLs), D2 Place organized the first-ever KOL Chinese New Year Market, attracting
over 20,000 visitors.

D2 Place AR SHEN A ALA (KOL) B1F - BB EBEKOLEEME - K5I#B1E20,0002EEF5 -

Halloween Challenge B2 HE#) Summer Fun Campaign EEk% Mid-Autumn Festival Celebration BRKEEE)
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83

PUBLIC
ENJOYMENT
SRR IR 4

In line with the HKSAR government’s policies in supporting youth
development, D2 Place facilitates art and cultural exchanges
among youngsters through organizing diverse events such as art
exhibitions, design workshops, fashion showcases, music shows,
sports trainings, movie screenings and more.

EEEERERNXHEFREMNEE - D2 PlaceMFRANETE
MEMRZR - WRRZTXEMEIRED  SF2HESE - R LEH

RERE  SLRE - BERI  BENMREHES -
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p—

e =

adidas Sports Workshop adidas Z& T {F

L3

= < -

bl

CENTRESTAGE Fashion Showcase R

"Green Living@Lantau" Roving Exhibition
(FRERIE) KERE

Dance with Future 2020 #E¥LEE

PlayStation Presentation RS MHE

FESTIVE EVENTS AND PUBLIC ENJOYMENT

SPCA Charity Painting Exhibition

SPCA "PAWPALS , Z=EE

Future @ Work Science Museum RIEZT 1
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LE FRENCH MAY

LE FRENCH MAY 3 . | e
. | . S _-_day L_,._.._. @ D2 Place

[
- ':J

Saturday Live @ D2 Place

MULTICULTURAL EVENTS
ZXIEEE

Apart from promoting local culture and
creativity, D2 Place organizes a bewildering
array of cultural celebrations throughout the

year, such as Thai Water Festival, Le French

May, Japanese Autumn Festival, Korean Film

[
=

— . Festival, and Japanese Idol Mini Concerts,
bringing a unique multicultural experience
to all visitors.

PATTERN qua -

"{V\.\lh\
.-

D2 Placelf TR AEEAMXIEABE -
NREANBEZRVAISERGE  2Ms
BIRMSUEIESE) - MEREDRKED - JARISLE -
HANZRHA  ZBEEFH - REHEBEE
HRRELEE  BARREHRBRENZITXE

Bgh
B -

TvN Movies Premium Screening TvN Movies E& E k& D2 Place x Aqua Plaza Japanese Autumn Festival " &HEBOMEY | Aqua Plaza Autumn Fair BABERKIRE %S
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MADE IN HONG KONG MADE IN HONG KONG
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MADE IN
HONG KONG

& W R

PART OF THE COLLABORATING AND SUPPORTING PARTNERS:
B EFRZRHRE:

4> Lawscroup 47 } HSBC

WESKE

g seraen
¥,<‘ EATHK PRI

With the objective of stimulating and supporting

local creativity, LAWSGROUP initiated the “Made in — o . ). nre
Hong Kong” campaigns in 2017. In collaboration with iR e PR @ &
over 200 public and private organizations, the .

campaign rolls out various signature events every _"_@_)_:ﬂ“ KmB @ Tﬁ?ﬁ O B8 Birdie ﬁ%‘ %ﬁ%ﬁ 'EST? ﬁ‘““‘ a ‘m 0;5;:
year. Highlight events include Street Carnival, Top 10 ==

Artisans Award, and other local and overseas seca @einren \ sEBC Q m bread n butter N%l;‘.ﬁi&mf

showcase opportunities. The brand also launched a THE BARN

gallery store Zaap® Zok?® for the winners and

ciylanceom @ £ 9} TALENT STAR ' -
participants of the campaign to showcase their novellane: ‘ Jorgn Rt @ ALENT 1 Ri... @ @ LITTLEBRERK® Vhaizger

CHEF'S SECRET

creativity and works. “Made in Hong Kong” has soon

become a S|gn§tu re platfor.m. for creative individuals Rowoete §§: cgmmmme vEhvE @ IVZ?* m i A @ ;7 Fnall  Asisenses
to unleash their talents, driving the development of

creative industries in Hong Kong. TEEKERS
DNZ®

@ cm@ﬁm iDaydrsamer E MLKIEZT é; gplayright @{‘A

BEBRIBANAE  BEEER2017F M1 Crmmamge. S mpsE IOAN BENE i 2 wmen X
TEEEE,  SEHEBE200EAREHEBEE -
RUSEEUED  OFEUEBEEFE tAEARES i mumnen  AgMme J&8 wpsl erm . EER goo
MEREMAMMEIREKE - BBEARE X .
gﬁ@ﬁ—%«& *%é*e;amnaﬁmmrmmmm%% ec 3 ® . Dhans Qs
Check a 4l 7reel: F ‘m academy

HER - TEEER, AFREARA R EER® ,ﬁ e . . i ; sz B () I=
REAEANTE RDAREXELR - A h -

i mee @ v Wl owe &
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“MADE IN HONG KONG” STREET CARNIVAL
TEBIEE ., HHEEFE

In celebration of the 20t anniversary of the establishment of
the HKSAR in 2017,
first-ever Street Carnival in West Kowloon with over 150 public

“Made in Hong Kong” organized the
and private entities. The event was very well received and
became an annual event in the community, bringing a wide
range of game booths, food stalls, music shows, and dance
performances to entertain the public.

SENMBEERBNTHREMNI20BF - "HFBHERE L R2017F %
AAEEWEETRRFE  EREFHRTHRABRAIITNEN
B EARMBNFEENEDY - D2 PlaceBFH T HE150% @
BEBPAMMARBEF REBRRFETRSESIENERBM -
NEEE BRREESE -
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Biaders

TOP 10
ARTISANS AWARD f\
TAREAESR .

N

“Made in Hong Kong” inaugurated the “Top 10
Artisans Award” in 2017 as part of its annual
campaign, with the mission of promoting local
creativity and artisan craftsmanship. In 2020, the
contest was organized for the third time with over
300 artisans and market organizers competing for
1 awards, including cash sponsorship, free
consignment services, exposure opportunities,

and more.

“Top 10 Artisans Award” is the first and only
Kong dedicated to the
recognition of local designs and handicraft brands.

platform in Hong

It is also the only award combining public voting and
professional judging in the adjudication process, and
is widely coveted and supported by practitioners

in the creative clusters.

TEBIEE ., R2017E8REREEFTY "+ RKEA
BER, SUEHEBEAMHNRAIREALE -2020%F -
THEEBIERE, BREMWEE  WRSIBBIOOE KM
FEEUATEABSERFENERE  BRaE
RERSED  FTERYE BAEIZS -

TTAREANEE EEBERANEE ——ERBERIMRE
MFEIZ2mmENTFEe  TEE——EZEGARKREM
EXFENERE  UTRIAEHANBEZRINISE -

MADE IN HONG KONG

A
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MADE IN HONG KONG

GO GLOBAL
Em@t 57

With the mission to enhance the competitiveness and recognition of Hong
Kong brands, “Made in Hong Kong” also actively promotes local designs to
the world and helps the designers developing global presence.

REAEBRENRFANBAE - THEBIEE, MEBOMEEAMERE - TEAM
RETEIEINER -

“Made in Hong Kong” also participated in the Hong Kong

International Licensing Show 2019 and HKTDC Lifestyle U‘ELNT:‘LNG how

: ) ) : EEE B P HTDC
Shopping Fest 2021, showcasing the outstanding designs from Lifestyle ShoppingFest
the finalists of the Top 10 Artisans Award. BBy R

TEBEE, N2HETEERERRE2019REBESERRBEY
EBYME2021 BYH "TTAREAER , SERBNOHEDRS
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MADE IN HONG KONG

SUCCESSFUL CASES
B % Bl

JASONTOMMY ILLUSTRATION
INERE

Hong Kong-based illustrator Jasontommy Luk is the

second runner-up in the inaugural Top 10 Artisans L R B JASONTOMMY
e + ILLUSTRATION

Award. Supported by D2 Place, Jasontommy was
given operational and marketing support, such

as free pop-up store and participation in the
International Licensing Show. He was also introduced

to tenants and brands under the Group to facilitate

business collaboration.

EBBEMERE (Jasontommy ) REE "+ KEA
EER | DEBINE - D2 PlaceIZ#&F T - Jasontommy
FBEAB L ENmESENMGHESE AN RERREE
MSEFEBREERRE - ILSD2 PlaceMEWE @&k
REFETEHEFMmBRNEERE RO EEREER
XBHKg -

7ohnee

Born and bred in Hong Kong, illustrator Johnee Lau is
the champion in the Top 10 Artisans Award 2019 with
his brand “7ohnee”. D2 Place provided the launching
pad for this top creative talent by organizing
promotional activities such as media interviews,
product launches, a themed Christmas campaign, and
more, to help create brand awareness.

REBLTETRNBHEEEXLTRE (Johnee ) L
H@ T7ohnee, mB2019F T+ AEAER , K
BE - REREMOMEEIZ - D2 PlaceR#E T AREH
HWEMEEZE  SEZHRERS SIAZTEER -
EMTEREAZTHURAGPNBREST Ko wE
NEEN -
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BUILDING A BETTER COMMUNITY BUILDING A BETTER COMMUNITY

“
INTRODUCTION OF w
KOREAN CINEMA CHAIN
| A B2 B U5 PR 5 R B CINEMAS

CGV Cinemas, a subsidiary of Korea’s largest entertainment
enterprise CJ Group, made its debut at D2 Place in 2018. The
cinema comprises 4 studios and 472 seats, and features Hong
Kong’s first “ScreenX” 270-degree projection technology and
“K Star” studio named after K-pop star Gong-Yoo. To facilitate
cultural exchange between Hong Kong and Korean audience,
D2 Place actively collaborates with CGV Cinemas in organizing
different cultural events, such as premiere screenings, seminars,

award presentations, and more.

D2 Placei®2018% 5| ABRE R4 XHEECI GrouplE FHEH
FMhMmE CGV Cinemas - Bilz Xt B4E X - BHt472M@ EAI -
BEEEE—RHE270EBERMM "ScreenX s ERUREEN
BEAABEZN "K StartE, - RREFTBNREH T 2BM L
Rt D2 Place®@MHMCGY CinemasaFEMWZ B XEEH -
BEETEME Mg RERES -

PET-FRIENDLY ENVIRONMENT
EYMERERR

D2 Place embraces cultural diversity and welcomes pets. Partnering with NGOs and animal welfare
organizations, D2 Place organizes pet-themed weekend markets and carnivals for public and pets to
enjoy. A park for pets is opened at the Rooftop Garden with pet facilities as a new inclusive leisure area.
A number of pet-friendly shops such as Japanese pet supply store Petkoikoi in Phase ONE are introduced
to the malls. Different cleaning supplies and tools at concierges are provided to support to create a

barrier-free and thoughtful shopping experience for owners and pets.

D2 PlaceZFXHAMBZ TN EREDEAENRA - REMEYNES  TARAFBUTABNBYEESIF -
RONUEMREIBENBATERZFELY  BRANAATENF "EBOHZ . WARBER - URSIAZBREEY
B 8RUR—MNEXEYBMHPetkoikoi - D2 PlaceBIRMAEIANENEARRE  RItREERBE
BRHEARAEZRERAEHNIE RBRESHENZE HEREHBSER -
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BUILDING A BETTER COMMUNITY BUILDING A BETTER COMMUNITY

DIGITAL ADOPTION (emmz) D2 PN E ZIA : SNESHAE SUPPORT FOR TENANTS
RAYEN . AND SHOPPERS

BEEEREERT

In view of phenomenal advances in virtual reality technology and

the consequent shift of shopping habits from a physical to an D2 Place actively implements the Group’s “Creating Shared

online mode, D2 Place has been devoting resources in developing Value” philosophy by supporting local businesses and brands. In

a comprehensive online system with the integration of Internet of face of the unprecedented challenges from 2019 to 2021, and in

Things (loT) functions, customers relationship management hket | 55 SETTRSTE oo o

response to the government’s call, LAWSGROUP was the first

(CRM), KOCs (Key Opinion Consumers) Program, and augmented landlord in Hong Kong offering rental relief to all D2 Place tenants

EEQ.E Tﬂ{ij*‘.ﬁi’m—$n 3 o in the hope of supporting small and individual shops. This

"“E {gun&ﬁﬂgo -~ generous measure was subsequently taken up by other

developers for the relief of affected businesses.

reality. The platform will connect all tenants as integral
components of a united entity, allowing browsers to view all the
latest news, offers, membership, and more. The system enables
D2 Place to deliver a new and complete shopping experience to

visitors while enhancing its own efficiency and performance. In response to the tough business environment affected by the

epidemic, D2 Place also took the lead in supporting government’s

subsidy programs, including promoting Anti-epidemic Fund and

4 _E'lﬂ_| )5 /}#E#%E consumption vouchers scheme to tenants. Blending the strong
Aa i online and offline network, D2 Place also actively promotes our
] i?;]“ 2 Place /ﬁ*ﬂ 20% . - -

entrepreneurs on different channels, creating more business

BRERESCHNERERBEBETMAEE - D2 PlaceBRARMER
BUESMBLGERE  EEYBE (10T ) - EFRAKEE (CRM)
ZAERE (KOC) FIEINRIFEEERSE A - FTAaRmABFRERN—E
BAME  RAARMHER  HEER ZRENSABTBRRRERTD
RNERHTENENBEYER ERESRBUEMNERE -

ERTARHEEE

i _m“' 3 I‘!;:“’:“L‘;ﬂ’z opportunities for them.

G TR T = R RO 5 T TR B R RO
LIt - i P Bl A ar e Ak
EEERBUN AR 42%
N - I A M,\,.,T rm been taken in D2 Place, including the installation of air purifiers,

In view of the pandemic, a series of anti-pandemic measures has
LI YT Y

infrared thermometers, and nano-antibacterial coating. Hand

sanitizers and frequent cleaning services are also arranged to

FFHETITHL - SRE NS
Acits LA G 1 RN & 1 3

AR« (ER R D2 Plac f&ic - ©6H
FFTIERRSEL - RSP L 8 ) B ER A A ERRABEE - [T
HFT > Bl — Uk 200 ik % - P& ¥l AL L7 B S WJI‘H 7H E kA d AR - LK

ensure the safety of customers, tenants, and staff.

D2 Place B Al o e 3t ol b 27660 2 o 0 TSR b ity dl 41 o 00 b % B3 O B 6 DILGAT 5 i) 26 ok deh
EakesMp B B M 2 & B OB A ﬁ ﬁ # D2 Place BB/ AMBIE - BBHTERY FABHSTHE, 25 -
;;;”ﬁgfm B iﬁ 'EI*M[}/ R ﬁ R2019FE2021% - EENEBBEAHNFABONE  BLEBGRE
nﬁ$m§ 0 BAFIEE - BERD2 PlacelSRHASESR - FELH/\BHOLBRE -
nyamuns @) EEATR TERKLES - —a6 ‘:?:gf,‘“’;_{‘"‘g":@;&;; wLrmne EE I EE R SR AR LT RS RS -

tns 5
GEUN 1SS i ge o . B KWOTTTRE AT - DFMEARNNE - 0
H‘*I‘N.-"ﬂt""\ MmN R KA b
B LRAASZARE - BAREARE
AR NSNS EG - BN
R TRBERMAMRTRENAL
FRAMKTHMRMER - EFRQS SN -

WA FREN 2 EWMEREARDES

MERBEEFEESHEEBIE D2 Place M B BN TN — 2558
HE AENEFSEVERSESRBIMETEESHE LSRR
RERRANRR PATRRAL MAMEHONEO LHAT - & HEN BTHRARE BEAVAESTSEREE BHMALEESHER -

REEEW SRS AMASE ] ARG - SN MRS . mdw

LAWSGROUP IT Director, Mr. Rico Lau, shares the Group’s plan in applying 5G technology in the
interview with Unwire.

R WA NN BB EBIABIEER Unwire iR 5 2 & BB A5 GHITMATE - E T R e e I
K?JHJZ% D2 PlacelMRE 7 —2IMAKRIEN - EFLRERFER
ZI&M ,EUE§7§2 Vi-HrTi/$ - ARREBREEFRMEEERRE -
RERED2 Place AT S 5%

BEREMT D Pace—HEMF & ERA TN - HEREEMARE - BN
- SRR - EFR LR R Elﬁl‘ll A 41 470 R £ F R A S
e MEMARAHEER - SEEFYTHRS BF SEATHL SHEE0EMIDR
i GERERT  RERMRZAMGHASE kbW SRR ER AT EMG
SEAAESNE  MME-ERESR o8-
BREBE  THTEESOERER LS
HHM -
AW AR AR
B - DRSS A - EC
FRE - oA RS IR - RMAIRE S
RMENIOWA - #4R@0D2 Place ¥ 88~
EMESHENS  MENAHERES N
DO NR -
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FEAERNE EENAIMRN -0 g
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BUILDING A BETTER COMMUNITY
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CONNECTING SHAM SHUI PO
BRERKY

Rooted in Sham Shui Po District for more than 45 years,
LAWSGROUP has been actively investing in the
development of its home district. In recent years, its
cultural and creative project D2 Place has evolved to
become a cultural landmark of West Kowloon. Through
its unrelenting efforts, LAWSGROUP has set off a new
creative wave in the community. It also takes a pro-active
approach in connecting with different stakeholders in
Sham Shui Po, including government departments,
business sectors, and cultural professionals to
brainstorm ideas for creating an even more successful

and vibrant Sham Shui Po District into the future.

ZNEEILIRRKPEAN+LAF  —BMREBRWERES
EBAERE - OAFEBRETXEAIZIEED2 Place - MEHMAIR
B - BB ENAEFMNE  ZEXREBENEEEZEEAN LG
BOE SERAHM BR NERSEEXEALERES -
BFRE—REEZHFRIATIINRKSE -

= f =
REHEHAEE

Home Affairs Department

LAWSGROUP Deputy Chairman & CEO, Mr. Bosco Law, Sham Shui Po District Officer, Paul Wong J.P., and other stakeholders in the district such as Li & Fung,
Lai Sun Group, Maxim’s Group, Noveltex Group and more came together and discussed future collaborative projects to further enhance the neighbourhood.

REREERIFRTHBHBERSE  FKYRESHEZEEMAAFATIREARF S ECENLERE BEHEE  205EH  XHEESEE -2 IAWRKNITEFER - #E
AREgNitE -
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BUILDING A BETTER COMMUNITY
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EEmE
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NOVELTEX
KEEE

Leveraging D2 Place’s success and valuable experience, LAWSGROUP hopes to spearhead a range
of community projects with the local groups, including building connection systems, organizing
regional cultural activities and more, with the aim of creating synergistic effects across the area. By
forming a unique ecosystem for the whole Sham Shui Po District, LAWSGROUP hopes to build a
long-term cohesive development force for West Kowloon.

SEMEEBO2 PlaceWA AR  EHeEANEEARFARARCERER  SRAEEEZK  HEMEXEL
EEHE NREBRELEHEONE IHEBELERERAG  REEAFAKIENUBRONERERERENRENE -
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CORPORATE VOLUNTEER PROGRAM CORPORATE VOLUNTEER PROGRAM

ENGAGING
WITH THE
COMMUNITY

kA A&

As of 2020
B EZ2020 %

~—-

1 )5 OO _I_ \éoI%uEteers
7,000+ e

IR %5 /v B

Gold Award for Volunteer Service (Organization)
TEBIERHANK (ERE) o 2K

CORPORATE
VOLUNTEER PROGRAM B ER
ﬁ¥%l§+ g“ M?_') VEMENRNT

LAWSGROUP takes its corporate social responsibility to heart,
and officially set up a “"Corporate Volunteer Advisory Committee”
in 2012, encouraging staff to participate in a wide variety of
volunteering opportunities for the elderly, people with disability,
underprivileged families, victims, environmental organizations,
and more. With its dedication to community services, the team
has received widespread recognitions, including “Gold Award for
Volunteer Service (Organization)” by the Social Welfare Department
for 4 consecutive years.

Other than organizing charitable activities for local communities, the
Group has also expanded its volunteer work to overseas business
units, organizing different corporate volunteer programs in China,
Vietnam, Myanmar and Bangladesh. Food, clothing, and monetary

aids were distributed to victims suffering from natural disasters.

EXEEEBETEELIEMRE  LR2012FML "TEEEZTIRH
BEE, SHEIRERARAZERELENELRY  RBERE
RE BEAL BUARE KXEXEURERERES - REHRH
MHENESETLE FEIBRREZMARER BEEI4FELCSZRERNE
B TEBIREAR — (BEER) 2K,  HNEBRXSTE -

RyYREBEREELCEDRY  SEEFEIRBERZSIMEHF SN -
KRR - i AaRLZNUERARETES  TAKEELRM
KPRBASE=ZE HBOHMMPAEBEHEEE -
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OVERSEAS
VOLUNTARY SERVICES
BHNRTIRE

The global pandemic in 2020 created shortages in
medical supplies and daily necessities all over the
world. To support Myanmar's anti-epidemic measures,
LAWSGROUP has donated monetary aids to the Bago
Province government near Yangon for the purchase of
urgently needed equipment and supplies.

In addition, a number of disaster relief activities were
organized in Hanoi, Vietnam and Yangon, Myanmar.
Food, clean water, anti-epidemic supplies and
monetary aids were delivered to residents and school
children, helping them to tide over the difficulties.

2020 M WRIBELEZIR  KEAMEEREYMREERR
Rk - BZEASDNEER - SEEMTMYC 2 E & BUS
B ARRBSFRENES -

UE5h - S BTN Y A A AR ) (0 S 2R AT 2 RER SR E
RERRBEZXLRY  BK DEARRBEARES Y
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FASHION SUMMIT (HK) SHARING SESSION 2020: BLOOD DONATION EVENT

MARINE LITTER TO FASHION TREASURE FASHION + EHBUtxEE IN HONG KONG
BHElE (58) 9582020 BEAR SUMMIT HONG KONG RED CROSS BEEA+FEBLEME

LAWSGROUP has received the "Give Blood Alliance”
Silver Award and Elite Partnership Award 2021
(Corporate) from Hong Kong Red Cross in appreciation of

In the "Fashion Summit (HK) Sharing Session 2020: Marine
Litter to Fashion Treasure” co-organized by the Clothing
Industry Training Authority and WWF Hong Kong in October
2020, LAWSGROUP’s representatives and the Hon. Felix
Chung, Member of the Legislative Council (Textiles and

its sterling effort over the years in supporting the blood
donation campaign and the discharge of its corporate
Garment), visited the Hoi Ha Wan Marine Life Centre to learn social responsibility.
about the current marine pollution problem and explored
feasible measures to achieve sustainable fashion.
EEZER—BEXHBENED  FEEBA+FTEER
(MK R) REREZUFABENBHEARE  KREEH
ARENRBREFEAESEESBHE (WWF ) R2020F108 BEHFEMEHINSEA  REBBETERTERENZED -
EMTEEEE (B8 ) 7282020 BERKE ,  EEAER
EE (HBRERR) BEWEENAESM - REEE FEE*
EMPOTREREZESENER  ARRTNURRESEL
— N EZROFERE -

LYCHEE & FRIENDS X WINDSHIELD
CHARITABLE FOUNDATION FLAG DAY LYCHEE /’@ﬁﬁwﬁﬁ
LYCHEE & FRIENDS X Rifi ZEE S EESFTE

THE
SPACE

In face of the continued impact of the pandemic, the
Group’s volunteer team in Hong Kong organized the
“LYCHEE & FRIENDS X Windshield Charitable Foundation
Flag Day” online campaign as a continuous support to the

2

LAWSGROUP received the certificate and trophy of “Give Blood Alliance” Silver Award and Elite Partnership Award 2021 (Corporate) from Dr. Lee Cheuk Kwong,
Chief Executive & Medical Director of Hong Kong Red Cross Blood Transfusion Service.

BXEEESBATFEUMNREPLTRRBBEAETERLERR (FNHHA) RERFUBHRBOBHAREBERERE -

local community. The event and the premium flag
subscription were promoted on different social media
platforms, with the donations raised channeled to supporting

underprivileged families and singleton elders in Hong Kong.

* ¥ i 3 - ~ n.=—"'_

HEHEENSETZE FBEEZTEBDAEBIEMLER  REL "
By TLYCHEE & FRIENDS X ZiiZZ=E%® ., &
TEBABURRFEEEETHRIRETERE BB ZEX
BIrERS2AERBERSE -
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ABOUT FASHION FARM FOUNDATION

FASHION
FARM
FOUNDATION

ABOUT FASHION FARM FOUNDATION
5 FASHION FARM FOUNDATION

Fashion Farm Foundation (FFF) is a non-profit organization
founded in 2012. Its core mission is to foster the fashion industry
development in Hong Kong and promote local fashion brands
worldwide. As a founding patron, LAWSGROUP has steadfastly
provided financial, operational, and venue sponsorships to FFF

since its creation.

In collaboration with government departments, public and private
institutions, commercial entities, and other stakeholders in the
creative industries, FFF has organized a wide range of workshops,
exhibitions,fashion shows and other outreach activities. Signature
campaigns include HKFG Program, FFFRIDAY, and Fashion Express:
The Greater Bay Design Parade supported by CreateHK, offering
great opportunities for local emerging designers to showcase their
talents and explore business opportunities.

JEZEF B Fashion Farm Foundation ( FFF) 2012 /K1 - BT
REEFEBREXZNERE  DUEREHRARSHBEAMNIEERE - EFRAIER
BUHE  ERNEEBFFFERUMK  —HREES ZERGH I
ZIEFFFHERE -

FFFIEMEATE - AHMAMAREE  BRURBIBEEENHEHMBE S =

B BREETIHEY  RE REZEREMEERETY SREFHOE

HMalZ&88 ) T HWZFHWHKFGETEl - FFFRIDAYRDI R K &R — BFe -
FASHION FARM FOUNDATION BT AAMFEIAMBEHERA T EZERRRBENOES -
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Since 2012, FFF has been actively connecting Hong Kong fashion designers with both local and global

buyers and retailers, fostering business opportunities between them. In the past 9 years, FFF has:

S ———

e —
N 82012 - FFFAMEEREBR LR MAFHANZIRE

Travelled to

11

Collaborated with

Pﬁf'tné“rs & Organizations

ﬁ%ﬁgbml%mmﬁAwuf

Hong Kong audiences,
29 million Mainland China,
and 2 million global audieric-es '

EBESS0BSEEER - 2, 900%

EPIWHL‘&ZOO%‘E}E%E#E— S

FREER - HMMEEEE - RIBEIER - FFFEE -

Major Fashion
Cities including
F)3538 118 £S5 R

Paris, London, New York, Dubai, Tokyo, i~
Singapore, Beijing, Shanghai, Qianhai Shenzhen,
Hengqgin Zhuhai and Macau

B2 M- B4 HF - RRE - MK -
= - £ - FYIFTE - KiBEE REM

Benefited more than

205

Designers (Fashion and Related)
CHBIB265MIGE KRR =ZE

Generated business value equivaler

1s50,000,000

for the industry 4
RITEFRBE5,0008TH
B EE s

i
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WHITELISTED CONCEPT STORE
WHISTELISTED #}=/5

WHITELISTED

NOVELTY LANE | FASHION FARM FOUNDATION

WHITELISTED is a non-profit fashion platform co-founded by Novelty Lane and FFF. With financial,
operational and venue sponsorships from LAWSGROUP, WHITELISTED opened its first concept store in
D2 Place with the aim of promoting Hong Kong fashion designs and enhancing local brand awareness
across APAC region. Apart from featuring local designer products, WHITELISTED also collaborates with
different brands and parties in the creative industry to hold a variety of fashion and cultural events,
such as fashion shows, exhibitions, workshops and more.

WHITELISTEDZ —fEHNovelty LanefFFFHEBAIIZHIERMIFE TS - EGHRRXEENES - EENZHMED) -
WHITELISTEDRLINRD2 Placef& 7 & BEIRIE - ]ILNEWEKE?&E%/%H—*;%ﬁﬁ;ﬂl&?%ﬂ$tmH%#cﬁﬁﬂ%ﬂ%ﬁ
ROE - BRTEEEBRTESR - WHITELISTEDMEARNEIREZXEESF - BERIRBEENEES - IKERE
REE - TS

To underscore government’s support for the development of the local fashion and design industry, Ms. Carrie Lam, Chief Executive of
HKSAR, paid a visit to the WHITELISTED Concept Store and exchanged views with young designers and industry professionals.

BETHAHAMBERRAXZRRENIT  SERNTRETRREMBABE L LRED2 PlaceZHWHITELISTEDHIRIE - I #ESRATE
MEANEXALRARRER -
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FFFRIDAY 2020
BEBBEMA

FFFRIDAY

This year, FFF launched its sixth FFFRIDAY Campaign to
promote the city’s fashion industry and provide a showcase
platform for Hong Kong designers. Bringing twenty local
fashion brands together, the event presented a series of
online and offline activities, including pop-up stores, online

presentations, gigs, and more.

SEFFFREME NRFFFRIDAYEE)  HEEBENREEE
iR B Bxarble B ~ES - FEES T _ +EAMBE@E
HR—ZINBEERERES  EFERAE RBLBEARF B4

109 LAWSGROUP CORPORATE SOCIAL RESPONSIBILITY & SUSTAINABILITY REPORT 2020/21

Member of the Legislative Council (Textiles and Garment), Hon. Felix
Chung, and industry professionals toured FFFRIDAY Pop-up Store at
822 Lai Chi Kok Road to show support to.local design talents.

A (MBRRET ) SEEMES RENERALSEFFFRIDAYR
B AEG2RIREIE - RAHAMBRIATHZE -

=B PAE LA HTRATE
A Mo T

SIAIEEL NS nEarsl

I

FFFRIDAY POP-UP IN SHAM SHUI PO
FFFRIDAY tREJIE-RKIFE

FFFRIDAY started the campaign in May 2020 with the
launch of brand new pop-up stores at 822 Lai Chi Kok
Road and Parallel Space Tai Nam Street. Latest fashion
items of twenty Hong Kong fashion labels were
showcased at the huge weekend pop-up shopping
extravaganza. To cope with pandemic restrictions,
some activities were shifted online including eclectic
collections showcases of the brands. Local musicians
were also invited for live-streaming music performance,
bringing a novel fashion and music experience to the
audience.

2020%5H - FFFRIDAYRZ & ABE822% K KM
Parallel Space AREMMWREAE  BAR7 _+ESEE
e mBNEMEREmR - SBEXE  FFFRIDAYTVE
MAFEHNRE LET  BEEEEERERRT  BE
BAEAMBEANENTRSERSERE RBRERNAE
ElSAE =R S 4 i
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HKFG PROGRAM
HKFG &t2l

3 Formerly known as the Hong Kong Fashion Guerilla,

I AT B . the HKFG is an international program launched by FFF

Ldfze Cfdwjbfd’ FFFRIDAY X LANE CRAWFORD POP-UP STORE - D ;’:,; with the support from CreateHK. The program has
v / FFFRIDAY X E-E{#HHREIIE - A Z2.,C been staged in different renowned fashion capitals

: including Paris, New York, Tokyo, Singapore, Beijing

and Shanghai, with a mission to bridge local talents

with the international fashion scene.
Following the success of the campaign in Sham Shui Po, FFFRIDAY stepped up its

efforts to showcase the creativity of local designers by co-organizing a pop-up

event with Asia’s iconic luxury department store, Lane Crawford. ' N e B2 TERE®R ., WEF  FFFEHMHKFGETE (1B 5
. b ‘ ‘ ':_ Hong Kong Fashion Guerilla) - SfEEA# A7
Decorated with strong Hong Kong-styled neon light boxes, the one-month > : B REY . URDE ; LB M - b

pop-up store featured the exclusive designs and limited edition fashion items y ? > <N : 2 B AT
from 3 homegrown fashion talents, namely YatPit, SFZandSON, and FEASTON.

HERRKS @BHES - FFFRIDAYEGNEZEETE QAT ERHHBRARFFFRIDAY
REFE - BRERAMBREENEE -

SHE-—ERMRAEENRIANEBERABELEFEN  BE "—J 4 YatPit -
SFZandSONMFEASTONZ=fu RS AT EMAE R LA MIRERHEmM -

~B»EINI
T HE

Wi ERS
IO WV E N

et

Dr. Bernard Chan, Under Secretary for Commerce and Economic Development Bureau, CreateHK officials, and representatives of Hong Kong Design Centre visited the Pop-up
Store and exchanged ideas on driving the development local fashion industry.

BBACERRBIBRAEEEL AT EABREERFAPLOANRSE TREE  UMNBBHAUNBREZRETRR -

m n2
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CORE PROGRAMS

HKFG PARIS SS21
HKFG 2021 EEERIERRE

FFF presented the latest collections of Hong Kong
designers at the HKFG Paris SS21 international fashion
campaign under the auspices of CreateHK. To
overcome logistical hurdles brought about by the
pandemic, HKFG turned the spotlight on homegrown
labels by presenting their creations in both virtual and
physical forms. The collections were showcased via
digital showcases and screening, promoting the
creativity of local fashion designers.

FFF also visited a number of local cultural attractions
such as Foo Tak Building, Clear Water Bay Film Studio,
and Shaw Studio for promotional videos shooting,

taking foreigners on a virtual Hong Kong fashion tour.

FFFEEAEBRERGMBEF  SEMBAI=EFE
(CreateHK ) BBMWEKRK KT I "HKFG 20215 E
ERBER,  EARFNEERITRI - ZREXE .
KEBNEERNEREN RET7TERAEENS D
ERRER BBEBKRERENAENRE  BR
EBBEHNAE -

FFFERRZBEEEREONERHMERBERE  BKE
BERRB BERSESHEEER  BEBIHALHR
—SEREBREZK -
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Galerie Joseph, Paris
%2 Galerie Joseph E&

HKFG PARIS EDITION

FFF led two Hong Kong fashion labels PONDER.ER and THE WORLD IS YOUR OYSTER to the HKFG Paris
Edition with their latest designs. To meet the needs of the “new normal”, the event combined virtual and
physical means and shifted from a physical runway show to a digital presentation. The latest AW21
collections debuted through a combination of online concept photos and individual fashion presentation
videos. Screening events were also launched in Paris’s Galerie Joseph. Fashionistas, the press and buyers
were treated to a first-hand experience of the brands’ latest collections.

Promotional photos were also shot with Haw Par Mansion and Hong Kong Dragon Garden as background,

showing some of Hong Kong’s cultural landmarks to overseas visitors.

FFFHEREMEETEBREMEPONDER.ERXTHE WORLD IS YOUR OYSTER ' RHKFG EditionEBREFEE
B e "THER NRE BEBTASHRLNAT TR ARSABFEOHEL  RRLBEEEFHONELE
ZIMBEZREBURBEERT R - ERERGalerie JosephBINUHMRE  BREFREAAL BRRERE
BE VBN EERRENERRE

BEREBNRENHNERERTERSHE  BEINTERSEERECRE -

AW?21
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As the Group enters phase 2 of its 15-year Sustainability Plan, it
takes both comfort and pride in the positive results generated by
the initiatives of the past five years. In manufacturing, it has
managed to reduce wastage and cut costs with the application of
new technologies; in operations management, it has inculcated
“Design Thinking” concept into staff members to hone their creative
problem-solving skills; and in creating shared value, it has come up
with a hybrid approach to keep up the vibes.

Having established the basics in stage 1, the Group will re-focus on
individual business units in phase 2 as they have gained sustainability
consciousness, and will become the main initiators for sustainability
matters in accordance with corporate objectives. Technological
applications have borne fruits for the Group and will continue to pick up
pace with the pandemic. Having determined technology as an engine
for growth and development, the Group will dedicate continued
resources into developing the loT network and the usage of 5G across
its operations, with the ultimate target of building a smart management
system spanning its business in totality.

In response to the severe impact the current recession has had on
small and medium enterprises, the Group is committed to enhancing
its entrepreneurship model to lend them a helping hand. The Group
will spare no effort in exploring new possibilities combining online
and offline means. In consonance with government’s support
schemes to nurture small brands, the Group will reinforce its efforts
to help them grow across the city and worldwide.

The Group will step up its action plan in this stage 2 by leveraging
technology and promoting “sustainability consciousness” in staff.
Management plans to gradually relinquish central management to
individual business units, and envisages a future when staff can
initiate sustainability actions by themselves.

Looking ahead, the Group will not be resting on its laurels. The world
is changing at an accelerated pace, and will leave behind those who
are not alert to the essentials of doing business in the “new normal”
era. The Group will step up its efforts in making innovative attempts
in promoting CSV across the city and the world, with an aim to drive
a greater social momentum. A good start is made in phase 2 of the
Sustainability Plan, and the Group is ready, willing and able to
explore new grounds and scale new heights.

LAWSGROUP CSRS COMMITTEE

LOOKING TO THE FUTURE
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