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LAWSGROUP has been proactively implementing sustainable development
in its businesses and corporate plans, and has taken concrete steps in
fulfilling its commitment to environmental protection for decades. As a
multinational conglomerate, the Group accords the highest priorities to
caring for society, nurturing human resources, and repaying community
among its corporate objectives.

As we enter Stage Two of our Group’s 15-year Sustainable Development
Plan, various sustainable strategies will be progressively promoted and
executed through four main business departments and amongst our staff.

This report provides a summary of the major activities and accomplishments
of our sustainability development strategies in 2021/2022, spanning the
departments of Manufacturing, Property & Investment, and Retail &
Branding. It also outlines the Group’s future development directions and
long-term corporate social responsibility plans.

"Blooming to success” is the theme of this year, echoing the Group’s core
value in sustainable development and our “1.5°Campaign”. Featuring a vivid
landscape painting with our corporate color in various shades of blue and
green, the report cover reflects the Group’s vitality, creativity and heritage,
as well as our steadfast commitment to environmental protection and
readiness to take challenges.

For further information on LAWSGROUP, please visit www.lawsgroup.com.
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CEO’S STATEMENT AND THE 15-YEAR SUSTAINABILITY PLAN

CEO’S STATEMENT
TR FER T

As we stepped into 2021, the world was still buffeted by the COVID-19 pandemic and
extreme weather as experienced in different places. Global warming has severely
damaged the ecosystem, with rising temperatures triggering a vicious circle in
increased energy consumption, not to mention the uncertainties brought about by
complications in the global economic and political scenes. As a conglomerate with
businesses spanning Manufacturing, Property & Investment and Retail & Branding, we
see it as our duty not only to protect the environment and engage in sustainable
development and corporate social responsibilities, but also to assume a leading role in
promoting creativity and flexible development.

LAWSGROUP's 15-year Sustainable Development Plan commenced in 2016 along a
number of mid and long term goals. We have now entered Stage Two of the Plan,
notching up encouraging results in various areas of our business, and received
acknowledgement and different awards. In alignment with ‘The United Nations
Framework Convention on Climate Change’ and ‘Hong Kong's Climate Action Plan
2050, we have gone one step further by launching “1.5°Campaign”, with a view to help
achieve the goal of limiting global temperature rise to no more than 1.5°C.

The protracted epidemic has served to strengthen our resolve and flexibility. Aside from
safeguarding the health and wellbeing of our staff, business partners, and customers,
the Group has adapted well to the 'new normal’, and at the same time spared no effort
in tapping into our ingenuity, making adjustments where necessary, and exploring new
opportunities outside traditional markets. In the area of human resources management,
the Group has continued to promote the use of ‘Design Thinking’ in tackling challenges,
and our ‘Human-Centric’ concept in nurturing staff’s creativity and adaptability.

In keeping abreast of changes in the market, and enabling various businesses to
transform and adjust their operations, the Group has continued to invest in new
technologies, including automated manufacturing, logistics technology, 5G IoE, smart
technologies, green buildings, and even extending to virtual assets and Metaverse, in
order to lift cost-effectiveness and revolutionise businesses. We have put our heart and
soul into revamping our half-century-old brand of Laws Knitter by setting up our own
production line in Hong Kong. In spearheading Hong Kong's re-industrialisation efforts,
we hope to not only preserve our invaluable traditional craftsmanship, but also explore
new opportunities.

The Group remains committed to Creating Shared Value (CSV) by nurturing the
development of a diverse and harmonious community, optimising the network of
different sectors, and facilitating online and offline synergies to open up opportunities
for local brands and young entrepreneurs. We are pleased to note that the CSV concept
is starting to take root in the community, and receiving increased attention, recognition,
and adoption by various business sectors, with the hope that it will bring about even
more benefits through closer business-community collaborations.

Adverse times bring out the best in our Group, as we rally to face challenges that
come our way. | am fully confident in the efforts and results of our sustainable
development going forward.
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Sustainability is a long-term commitment which also presents growth opportunities.
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Unconsciously

The 15-year Sustainability Plan
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Consciously

Consciously

Unconsciously

Reactive Reactive Proactive Proactive
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STAGE 1 STAGE 2 STAGE 3
Organizational Challenge Implementation Sustainability
Capabilit . s — e —
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2016 2021 2026 2030
Phased To review and revisit current “Sustainability Consciousness” is All staff is equipped with a
. sustainability plan, policies and inculcated in staff. The Group sustainability mindset and the
Action Plan facilities. Addressing and preparing refines goals and gradually ability to self-initiate different
ﬁBE‘Eﬁ?ﬁ'iﬂ%‘l‘%” for future needs, management relinquishes central control to actions, while maintaining
team determines a new sustainability business units, and technology technology as a main driver for
vision, targets, measures and application is a key factor of the sustainability plan.
policies, and sets up initiatives for sustainability plan.
staff to follow.
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BRI > WIRBREME EETEHE SEELERE WEH - TUBTHBREERR
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Vernacular Data > Information Knowledge > Insight Foresight
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May 17, 2010, MIT Sloan Management Review

*Adapted from the research model by Christoph Lueneburger and Daniel Goleman published in “The Change Leadership Sustainability Demands”
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COMPANY BACKGROUND

COMPANY BACKGROUND <‘> LAWSGROUP
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Founded in 1975, LAWSGROUP is one of the leading apparel manufacturers in the world and stands
as a major player in the industry for more than 45 years. As one of the leading suppliers to world
renowned fashion labels, LAWSGROUP builds its reputation on optimizing cost, quality and
turnaround time in today’s fashion markets.

With its success in supply chain management solutions, LAWSGROUP has further expanded its
businesses and investments to Retail, Branding and Property Development since the 1980s,
including but not limited to the operations of fashion and lifestyle boutique chain, development and
management of Intellectual Properties, Shopping Malls, Office Buildings, Parking Lots, Co-working
Spaces, and other global investments.

LAWSGROUP currently employs more than 20,000 staff, with offices, factories and retail shops
around the world.
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MASTERBRAND ARCHITECTURE
on R 2R 18

ITHE LAWSGROUP
BRAND

{-} L AWSGROUP

EEEE
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|
The LAWSGROUP Brand is created with the following key and distinctive elements for effective brand APPAREL RETAIL PROPERTY CSR
identities and consistency MANUFACTURING & BRANDING & INVESTMENT & SUSTAINABILITY
EREEQREISAUTHANTEAN  URRSIEONER B - iR 2 % & TEREMER hEHRELRA PEHBRCRAFERR
- I LAWSGROUP 4\ | AWsGROUP 4\ ) AWsGROUP 4h | AwsGROUP
VISION 'EE% LOGOMARK %_7‘ E% THE SEAL #QEE%E # MANUFACTURING | SREE23S " RETAIL & BRANDING | ZEFESH " PROPERTIES | EFEIIZE " CHARITY | BRESEHERES
To have LAWSGROUP apparel in every closet <.> ; ) ;
BEREEORESES— ERERN < LAwscRouP 2. R.one Rorwo & encieseve # 6

MISSION f{& &

To become a premier global fashion
conglomerate, with a relentless approach
to innovation, design, and quality
REHAE  RARRENNZEZ > RATERD

B P 5 R E

VALUES #ZO0E1E

HAPPINESS /|5 %
Positive Thinking with Strong Passion
THAR B 4B

INTEGRITY 15
High Ethics with Effective Communications

REFBERTRERBER

TEAMWORK [E X #5 t#
Group Cohesiveness

TEREN

(2 LAWSGROUP initiative) w
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BRAND MOTTO &hE1& =

Passion for Fashion™

TONE OF VOICE EHRRE %

Passionate 7 sk
Insightful AMAEERR
Creative EIRAIE

Confident (BN

MEMBER OF LAWSGROUP.

4} LAWSGROUP m %{/’5 4'# BONKY PARKING FASHION FARM FOUNDATION
ar o )

KNITTING | BEEStE

THE BARN
Yo £ C-

*Lawsgroup Charity Fund is
FFF's Founding Patron




COMPANY BACKGROUND

The LAWSGROUP Seal
BREREE

In celebration of the 45th anniversary of LAWSGROUP, The Group has
created a unique seal in 2020 to mark the significant occasion. The seal
incorporates heritage and historical elements of LAWSGROUP including
a stallion, a tortoise, a lightning, a fisherman, a cotton tree, and knit edges,
all placed around The Group’s logo. The elements respectively symbolize
progression, team spirit, resilience, prosperity and calmness which are
The Group’s vision, passion and ambition for the present-day and the
future as well.

Most importantly, the seal itself is dedicated by the concerted efforts
from three generations of the Law’s. In the forthcoming years, it will be
adopted and put in presence at our business premises, collaterals and
events, as a symbol of the Group’s legacy.

2020% - BREEBERMIUAISBFERFERES - %’R%ILEW&&EE%EZE}ZWWD%H@E’\JE% cEREE
BEEBHER  TERARIRE - ZER - EBH ﬁt%l&%ﬁ& EREEZEER > 2REREKE FATER 2T
aff - BEEH - BR - AFOFK EREARNEZHETE > ARAREEHRELGRNES  HIFREE -

BERESTRER-ANERTNAR  EENSEERTREEE THEENES  FBLETINE  FAEERHN—ERE -

BUSINLESS
OVERVIEW s

STAFF
VISION 20 00 + WORLDWIDE
— B = ° EKBR_BREET
CORE I! ’ ?5
BUSINESSES SINCE

UNE S 7
RBE—hthRF

COUNTRIES
[H f=is OO e
THAEBER it E i R A
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1.5°CAMPAIGN
1.5°Cair=l

Climate change is no doubt one of the most pressing global issues. To spearhead the fight against
global warming in the industry, The Group has rolled out the “1.5°Campaign”, aiming to help achieve
the goal of limiting global temperature rise to no more than 1.5°C, and at the same time promote a

green lifestyle.

All new property development projects will be adopting different international green standards, and
smart and green technologies. Starting from 2022, different existing properties and manufacturing
factories will be undergone green assessments, together with infrastructure upgrade and renovation,
with the objective to effectively reduce energy consumption and carbon emission in a long run.
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OUR CSRS MISSIONS & CORE STRATEGIC AIMS

1

TOGETHER
FOR A

OUR CSRS MISSIONS BETTER
PEHEEALTSASRES FUTURE

LAWSGROUP has always regarded Corporate Social Responsibility (CSR) and sustainable development as two indispensable
elements in its business concepts and core values. The execution of our sustainable development revolves around four major
areas: environmental protection, upgrading working environment, community participation, and innovation. It also devises
strategies to reduce the impact on the environment, nurture and develop talents, and reinforce community participation.

Based on its long term sustainable development strategy, the Group successfully obtained a green loan from HSBC, and
utilize the fundings on more energy-efficient technology or equipment in garment manufacturing, switch to a more
advanced management system, and explore other new options. As a result, it was able to reduce energy and water
usage, lift productivity whilst complying with environmental standards, and improve air quality, with effective
management of chemicals and waste materials. The Group is also dedicating a lot of efforts and sources in developing
eco-friendly and smart properties accordingly to different global standards. To help control global warming and reduce
carbon footprint, the Group has implemented environmental protection measures in its commercial properties, such as
using heat-resistant concrete, employing colorful external wall finishing for more rapid heat dissipation, and setting
internal room temperature at 25.5°C to reduce energy consumption. A rooftop farm is also set up at D2 Place, boosting
the mall's green credentials and promoting locally grown vegetables and low-carbon diet.

LAWSGROUP is fully cognizant with the importance of investing in the next generation. Since the establishment of
its first charitable foundation in 1987, it has dedicated more than US$ 40 million to establishing schools and
scholarships, not only in Hong Kong, but also in mainland China and abroad. It has also sponsored a multitude of
charity projects in support of the development of local arts, culture, design, creativity and innovation. In recent
years, LAWSGROUP has placed Creating Shared Values (CSV) at the core of its Corporate Social Responsibility and
sustainable development strategies. It has worked diligently to spread the concept to the entire community with a
view to call for collaborative efforts from different stakeholders and entities to power long term and sustainable
development. With the pandemic wreaking havoc all over the world in the last two years, sustainable development
has gained added significance as a common problem of concern. By pursuing sustainable development, the Group
has been able to more effectively handle any circumstances, maintaining a steady operation and growing its
business. LAWSGROUP will continue to explore all avenues to upgrade its sustainable development and community
work, in readiness for any changes in the post-pandemic era.
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for the Future
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MINIMIZING

Environmental
Footprint
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to People Development
and a Safe, Fair, and
Healthy Workplace
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ABOUT LAWSGROUP MANUFACTURING

ABOUI
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MANUFACIURING
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TEXTILE | BECAT#

{-} LAWSGROUP
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ABOUT LAWSGROUP
MANUFACTURING
RIS EERE

LAWSGROUP Manufacturing is one of the leading
apparel manufacturers in the world. With
manufacturing plants in China, Vietnam, Myanmar,
and Bangladesh, the total annual production
capacity is over 208,000,000 pieces.

LAWSGROUP Manufacturing is certified with the
ISO 14001 Environmental Management System.

e "—

RE

It is also awarded with World Wide Fund for
Nature (WWF) Low Carbon Manufacturing
Programme (LCMP) Platinum, as well as other
international accolades such as SGS SA 8000,
GOTS, GSV, SQP, WCA, and ISO 9001 for its
efforts in chemical control, fire and structural
safety, protection against children labour, and more.
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" ” '

ABOUT LAWSGROUP MANUFACTURING
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NEW DEVELOPMENT PLAN IN APAC
DXRIEZERAETE

To tap into enormous opportunities arising from the “Belt and Road”
CHINA Initiative, LAWSGROUP Manufacturing has been actively expanding
e its supply chain network across Southeast Asia since 1975, with
factories and offices set up in Mainland China, Vietnam, Myanmar,
- and Bangladesh, and, in the process, bolstering the infrastructure
BANGLADESH and labour force of the region.
EINAL
[ x| VIETNAM , ) ) : :
MYANMAR e To enhance the Group’s presence in the region and to lift production
e capacity, a new factory has been established in Myanmar, which will

strengthen the Group’s Internet of Things (lIoT) network, and drive
supply chain visibility and connectivity to gain a distinct advantage in the industry. The new manufacturing
plant will also create synergy with other existing plants, enhancing the overall productivity and flexibility.

In line with LAWSGROUP’s long term sustainability strategies, the new factory will be equipped with the latest
facilities and technology, such as new sewing and cutting machines, automatic hanger system, sewage
treatment system, steam recycling system, and more. The new equipment not only helps reduce production
cost and energy consumption, but also greatly improves overall productivity.

The pandemic has brought unprecedented challenges to the global fashion industry. In response to the
ever-changing business environment, the team will keep a close eye on industry trends and adjust the
production strategies accordingly to maintain a competitive edge in the market.
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Laws Knitters aims to become a global leader and trendsetter for
knit products and knit art by promoting the heritage of local
craftsmanship and facilitate the development of manufacturing
industry through reindustrialisation and rebranding. The brands
serves as a one-stop solution for knit products, it offers creative
design, branding, and marketing services, LAWS KNITTERS
aspires to pass down traditional and authentic craftsmanship to
support designers and individual brands, as part of the ‘Business
for social good’ initiatives.

D#H  RERASCESREAERHENERHEIE  HH
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CORE SERVICES
R0 AR

With the state-of-the-art knitting technology, creativity and
passion and an in-house team equipped with years of expertise
and experience, Laws Knitters is able to serve as a one-stop
solution for knitted products and brand creation & development,
personalized manufacturing (reindustrialization in Hong Kong)
and facilitation for art & cultural development. As one of the
pioneers in promoting reindustrialization and cultural development,
Laws Knitters launched a collaboration with M+ Museum and Yarn
Bombing@SSP with hoopla in 2021.

ERHBETERFHERN  REBBATENEXZNKR - B
AT R MAHANERTIERRAEBERERZSE RE—BEXEE
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MNETE BERHHIR2021F 95 EM+ BV EHLESEIEE R M
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ENVIRONMENTAL MEASURES

-21 %

ENERGY CONSERVATION
AND EFFICIENC
BERER A R &

LAWSGROUP Manufacturing strives to reduce
energy consumption and greenhouse gases
emission in the production process. In addition
to machinery and equipment upgrades, new
energy-saving measures have also been adopted in
its facilities, enhancing the overall performance in
energy efficiency.

ERRERNELEBRAVEREERBERE
B - BAREEKSNERBI > BMETEBT &HN
RUERBERENE » MRS HEMELERRETEMNEERIR -

o

g :I‘31

- I5 %

| o -

- 10 %

'27%)
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ENVIRONMENTAL MEASURES ENVIRONMENTAL MEASURES

RESOURCES CONSERVATION
AND EFFICIENCY
BRI RN

LAWSGROUP Manufacturing has taken
steps to minimize carbon footprints by
adopting a multi-pronged approach, such
as replacing boiler fuel with natural gas and
biofuel, installing solar panels, and fully
upgrading general lighting system.

ERREEBRNABDER > ZEET
WO BEEARERHERASRAR
MEMMH  REXGREESHEREEE
FriR— AR R -

WATER CONSERVATION AND
RECYCLING
EARKRERBA

LW :
o Ml e

As an industry pioneer, LAWSGROUP

REL (VIVANMAR) COMPANY LIMITED z 1 Manufacturing has actively adopted —
new technologies and invested in E\
infrastructure to manage water \\\\
resources effectively. Water-processing - \\
equipment and wastewater treatment Hiiiii;t:l.ii; L= I‘)‘ M.::_‘\
systems are upgraded in order to w '"' . B »lﬂ'm'mm" dl ‘;""mﬁ‘:\i‘
maximize the use of recycled water . \: . ; i Y N

‘,." r"ﬁ-—'ﬂ

T

and reduce water consumption in its
production line.

v ard g
brav apf.

ERITELE BEREERBRBHN
it > TIRERERERE > S KERE
HEREE - HAFRBKEEREMN
BKRERG  EMBEMERBBEREKX
MOEEBNBKE °
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ENVIRONMENTAL MEASURES
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IMPROVING
PRODUCTIVITY
RAEESD

Newly adopted automatic machines and
systematic management policies have
raised the overall production efficiency
and accuracy, while reducing production
time, manpower, and yield loss.

EHSIANBIEESBNARCEERRE
FRRESERLIERERERE  BRED
SERRE  ANDNEERRE -

ECO-FRIENDLY DYEING AND
WASHING MACHINES
SIARRAIHE

To spearhead the fight against climate change in the industry, The Group has rolled out the “1.5°Campaign” this year. MAXIMUS,
LAWSGROUP Manufacturing’s newly set up dyeing and washing mill in Hanoi, Vietnam, has introduced the advanced dyeing and
washing machines to enhance its environmental performance. The machines are effective in reducing water and steam
consumption by 30%, lowering chemicals by 20%, and improving production efficiency by 30%, helping to build a
sustainable fashion ecosystem.

RHEERTHERFBAZIEL > SENFARLET N1.5°CFHEL - ERREE TRERTAMMILZEBREMAXIMUS
FESIATREREE - MREABRRYE - ZRRMFEBERBHERAKRFZTEIOS - LB RE20% - BB RALEERKE
30%  BEEERKEANKEERE -
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AWARDS AND
ACCOLADIES  smgns

For years, LAWSGROUP Manufacturing has dedicated efforts and resources in enhancing the working
environment and fulfilling different international sustainability standards, for which it has been

recognized with different awards and accolades.

ZER BEREE—BERRERUELCIAFREER  URNFESFAEANEBRISHAZRIZE  BESENRBHZE -

OEKO-TEX®
sTeP @&

OEKO-TEX®
CONFIDENCE IN TEXTILES L(MP m

STANDARD 100 § Rt

WWEFFQuason 1S0 9001 : 2015
Certificate No.: CC 5525

e O]
GlobgtIaRnedcg'%ed -0 BSC I

\ ‘ Business Social Compliance Initiative




ABOUT LAWSGROUP PROPERTIES

ABOUIL
L AWSGROUP
PROPLRIILES

FE A FE Rt E

Since the 1980s, LAWSGROUP Properties has been expanding
and diversifying its business to span Property Development and
Investment, Car Park Management, and Property Management
Services. LAWSGROUP Properties manages a portfolio of assets
in Hong Kong, Mainland China, and Southeast Asia, including
commercial, industrial, warehouse, shopping mall, and residential

properties both for sale and investment purposes.

LAWSGROUP Properties is a conservation pioneer in Hong Kong.
As one of the first developers to participate in the government'’s
“Industrial Building Revitalization Scheme”, it is a forerunner in
revitalizing industrial buildings into commercial premises. In
recent years, LAWSGROUP Properties has launched different
redevelopment projects in Hong Kong, including Connaught
Marina in Sheung Wan, KTR 350 in Kwun Tong, 822 Lai Chi Kok
Road in Lai Chi Kok, and more.

BATERE BERUBEFEHRALSTEEERBRRE  £ESEME
BRIRE FELHEERMEEES  -MEREEIBHEE - At
kEmIitE  HESHEEA I1x G2 BHERETYWHFR UH
HERREZRR -

BERMETEZEBERELECIENSGE  REH2HEBE NELIE

BE NWERBZ—  SEEFTRRZEERIEE > SEUKLEN
FERO - BIENBRIEEISORMRZRABNZNAES22RSE -
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FEATURED PROJECTS FEATURED PROJECTS

FHEATURLED
PROIJILCITS  sexs

CONNAUGHT
~ MARINA T

Infusing the traditional spirit of the city into its design, Connaught

Marina is a harmonious amalgamation of the East and West from an
architectural perspective. The classical streamline style inspired by
Bauhaus architecture, echoing with the vintage tramway as it makes a
southerly turn into a vibrant neighbourhood that has witnessed Hong

CONNAUGHT MARINA
FEEH O

Kong’s remarkable evolution over the years.

In line with the Group’s vision of nurturing art and cultural development
Connaught Marina is a modern boutique office complex located in the heart of in Hong Kong, Connaught Marina has enlisted the help of eminent local
Sheung Wan, in close proximity to the CBD, and encapsulates, at the same time, and overseas artists in the design of the facades and common areas,
the vibes and cultural heritage of the old city hub. Surrounded by restaurants elevating them to focal points of art appreciation and relaxation.
serving authentic cuisines, art galleries and traditional shops, the building also
boasts a 270-degree vista of the bustling harbour. With its flexible layouts,
FHRAPLEREHRTHEREE  REERFHTERESTEASTENFS - KEN
SERAMBEE TEIEH) WRBRGZERSE  WHEHHNEEAEHE

HE <REZERZFEBNLRBEREN -

artistic décor and exclusive concierge services, Connaught Marina is a perfect fit
for professionals who want to make a statement for their brands.

FrEtn B — BB HERIA KIS - SER RO ME B E R BN e RAEHEESRDEENCRROBR - FRAOTRES B EEMEHN
BEE  TERNSEEEXLRE - TRELNIAERSHEEAEE  BHEHA 1 MERBHRENMERAREMRREES - MAE—RN (EHEZM &

BHNE BARB2/0EHESE  MEBEEZHNANNE EMEENEXEE BN RS R R B [ B AR E 2l -

R - TR ORERIRT R SN R RETFRIER L -

270-degree seaview from Connaught Marina (Taken at the Development on 29 June 2020)

FrPOM270EBR (1520206 A29H)
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FEATURED PROJECTS
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FHEATURLED
PROIJLCIS

tEmIER

KTR 350
ByEB3505%

KTR 350 is a new-generation Grade A office tower
in the centre of the emerging Kowloon East
Business District, with easy access to the MTR and
other public transport. Sitting right next to
commercial centres, bank towers, and large
shopping complexes, KTR 350 complements the
neighbourhood with its modern and flexible
commercial spaces, including offices, signature
food and beverage services, retail and event
spaces, and parking lots with its 29-storey iconic
circular architecture, KTR 350 is set to become an
easily identifiable landmark in the skyline of East
Kowloon and an ideal location for businesses to

grow and excel.

MERRERRAKRBEIEBIG0KAUNERDLR
MENERLBEER  BAOBBREMAXRE
B ROTKE - REBYBERBERL
RHEBRMURAMCMEBENEXEZRH - 87
MAZE RBHEERRE ZFTENEFHZBEUR
2E5 22 20ENBEEIOREEERME
MEREPRE. SERSRNAENRBE > TE
TEBRREFNAM S BAOEREL -

822 LAI CHI KOK ROAD
BN AES225%

822 Lai Chi Kok Road is a new revitalization project initiated by LAWSGROUP
in West Kowloon following the success of D2 Place ONE and TWO. The building
will be transformed into a retail and commercial complex, creating synergy
with D2 Place and bringing vitality to the neighbourhood.

EIED2 Place—HIR_HIMBI) - ZREBNEARFLEZHERERHMAES225
AEREREERZTERBAMAKIE > D2 Place EEMEIERI - ARKAHLERE
HARET °

ATURED PROJECTS
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ANTI-EPIDEMIC MEASURES

ANTI-EPIDEMIC MEASURES
HEE

LAWSGROUP has been proactively pushing forward re-industrialization, innovation technology as well as
start-ups in Hong Kong. The Group has officially launched an investment partnership with a local start-up,
Immune Materials Limited (IML) to speed up the production of the world’s first anti-virus 3D printing
material to minimize the spread of COVID-19 and other viruses across Hong Kong and other regions. The
Group is thrilled to support the project as part of its re-industrialization initiatives.

Founded by a research team from the Institute of Textiles and Clothing (ITC) of The Hong Kong
Polytechnic University, IML develops the first virus-killing 3D printing that can be used in making door
handles, elevator buttons and braille to reduce transmission risks. It is proven that it can erase over 90%
of COVID-19 and most common viruses such as Escherichia coli and Staphylococcus aureus in 10 minutes
and can last for over 3 years, providing clear advantage over the spray coating approach in high-touch
areas. Now the technology has been adopted in public hospitals, COVID-19 isolation centres and schools.
The team can produce any objects in different sizes and shapes with this 3D printing material including
smart phone cases. It is believed that the technology can serve as a solution to fight virus mutations and
diseases in the future.

LAWSGROUP will gradually adopt this technology in its premises and the mall D2 Place, stores and
factories overseas to keep staff, customers and tenants safe.

—EXFEEEBLERL  AIFRRREAMPAATINEREER  BHEEEIASHHLRESZAMEBEERILN
AR ERBRERF  XFLEERZLIMBENEZRE—BERAFSHER 2 =GITHNMR > HEIABRHEA
HWEFAELEFETRERSREMRSEE AFEREBETZHEXFESHEHEE "TBIEt) » BRARE
HEBE—SRIIEEE TBILEL) SRNREHBRRE -

BARHAIAS Immune Materials Limited (IMLRINIAEZIRE —TER B S EME = EFTENMR > TR IERF R
FItR o~ KF - EBRBLREAMTFRESEBENREEZNS - ZUHNFEERTIBASRRENGREBEES Z
NTZ20198MRFES - UREMERBEFSNMEAE  GINABEREREHFTEINRE ; EMERERWEENERE
ZFENLE  BE-REZFARBZEEARER - ERRSEBHEE  BCEQIER - REERELRBRES -

HISRZMETEYR  WRMERESEREMARESFEAANRIELE  EERZERKREMBEERRAEE
FHR - AIEHSKIMEEMRSEARTEBER > BEFARBREREAADRSEEREMBSZMALE -

BEREBESIETYREERERESED2 PlaceNEZEAZYH » MREEL - EARBPZEERSZE - Az
BEEEZETEMMENEHINEETIHNREME

o ‘ [
Recessed paper (B
| towel sensor = ;
. ! )

sensor and
e sensor

Soap level
detector

SMART BUILDINGS
EEEE

LAWSGROUP’s new commercial smart building at Kwun Tong Road, “KTR 350" encapsulates the strength and
dynamism of the thriving business district of Kwun Tong. Building on three core conceptual cornerstones, viz,
technology, wellness and geometry, KTR 350 has embedded these principles across its digital infrastructures,
environmental provisions and architectural designs, resulting in the establishment of a balanced and efficient
ecosystem that has captured the positive qualities of contemporary aesthetics, comfort, sustainability and innovation.

LAWSGROUP’s pioneering relationship with China Mobile has enabled it to integrate into the KTR 350 Tower a
number of state-of-the-art technologies, such as 5G, loT and data visualization. Users stand to benefit from the
streamlined speed and flexibility brought about by the seamless incorporation of Smart Building systems, such as
Smart Car Park and 5G Smart Washroom. The Tower has been able to bolster its customer service and hygiene
through an innovative network of communication, navigation, information and access systems that automatically

monitor and manage its functional and environmental conditions.

RREHEHRENEND XSS EBRRESSORREREERXEANEREN -  RERBERBE AR :
RiHRR - BREERERZEQURT > FAREEBIBEHE  BRRE WRER L SEGEL —EAHHERSH
AR RERHER  SEERTERAFRIK -

BREBXRLETEBHSE  EHRIBEISORMMZIBARAMBE > N56 - WBHERBIETRILLS - KEHRA
AIMESEERAS REFCESHURNFHE  BREFENAEEDERBRREERL UMRERSHERFTHUEIR
KF - BHIE -

Shelf hidden
waste level senst




Peach Blossom Trees
Recycling Programme
HETE BIUL AR 75
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mwan 200015
@. aras Hﬁ' WSA s
R T = KE2HE
Indoor Air Quality Certificate

d Class) : : ‘, o o The Hong Kong Q-Mark

(Goox
EREFAFRRETE (FIFHR)

e i : : Service Scheme

v e AR HEQEEERIETE
e IR T AU Laws Commercial Plaza
WERAE ﬂn’:’:"!
BEYRETARAT
Eagle's Eye Property Managment Ltd

wx  RBEEREUKREE — K (EEAR) 2ne

HiGAS 1AQ.
TR NS RARREAR (B)

comper v e st o .

v QUALITY BUILDINGS
&Z’mﬁah oy ML ~ FRESH WATER (MANAGEMENT SYSTEM)
EPDRTRERAROR: s s P——

o - ;

Pt : Fa] HONG KONG Q-MARK SERVICE SCHEME
Frr-i & i

ol VPP Je o ¥ CERTIFICATE
(LTI RIS B GN Nsioen T ZIRAD Jmmwsaen ¥
T ndoor A Gusity Cariicaton Scheme or Offces snd Publc Places

[ ey

sne
n Indoor Alr Qualty Information Cantre. e
ANTUTRRISL

This s to certify that
smam Wi o202 E s
EhaeDie ooAMTITY ™ ooy

Eagle’s Eye Property Management Limited

of  35/F, Laws Commercial Plaza, 788 Cheung Sha Wan Road,
Kowloon, Hong Kong.

Indoor Air Quality Certificate (Good Class)
ENERERGTEES (RFR)
Laws Commercial Plaza B EE2£ES -
Public Areas of Whole Building ZIBAE ARt
(30/1/2021 - 29/1/2022)

Quality Water Supply Scheme for Buildings - Fresh Water
(Management System) (Blue Certificate)
REBEMH KT - BK(ERRL) (EEE)

Laws Commercial Plaza BEREXES

has been approved by
‘The Hong Kong Q-Mark Council, Federation of Hong Kong Industries
: 5 NG Shr

The scope of certification is applicable to
Property Management Services

Original Approval 17 March 2022
Certificate No. S1131 Current Certificate: 17 March 2022
Certificate Expiry ;28 February 2025

Signed for and o behalfof
‘The Hong Kong Q-Mark Council,

Kowloon West Best Security Services Awards 2020 — & — ZF BTN B FIR AR TS ‘ l il ' mm(mwm
Eagle's Eye Property Management Limited @& % EIEEE /AT

X\
Mr. Anthony Lam

Bonky Parking Limited AEEEIZHRAE] el e PESEIEETT e

PR e e sy e
B S R e TR

A — S —— A ——
EARBERZEBRR(2( EARBERZRBELED()2(0 EARBERZRBEED(20 « Seapower Centre JSIBHL
Prouscs Presers Prouecy Presaern

Fon Hovomtoes Atveseart ™

D2 Place Two Carpark EEP BERERES

D2 Place Two Carpark Sterling Centre

v TUORAARAD wneon EEMRETARAZ e l:w:n::'::::: E a rt h H our 2 7' 3 - 2 o 21
T e s Monaped oy A | T et hBR—/\BF 27.3.2021

- m....‘ - ‘ NS .
—

—
Laws Commercial Plaza B EKHE%ES -
Five-Star Managed Property 1 B4R &R 2

D2 Place ONE - Outstanding Managed
Public Carpark REBEAREHES

Sterling Centre &) -
Five-Star Managed Property F1 24 &R %

A —
BARBERZEBRR(()
THIS CERTIFICATE |

[ autienid

o Horvsas Ao

oo et g Sty e s oon s Sty s v
BEARBERZESER(020 BARBERZEEER2020
s e

s ooy Presenes

T CenmricaTe
o oLy PREseNTED
Fom HONORABLE ACHIEVEMENT T0

For HONORABLE ACHIEVEMENT T

D2 Place One Carpark EWPLFES BREREOBEEE |

'D2Place One Carpark Sterling Centre Carpark Laws Commercal Plaza Carpark |

. oo FHFTRHRAE wwceos FHFEBHRAE wnceon ERSWBHRAE |
| |

|
.,‘..,. M Gewmems BB e ‘ ; [ p—
—

D2 Place TWO - Outstanding Managed

Public Carpark RIEERAREELS

Sterling Centre - Outstanding Managed
Public Carpark EZ2HROREEE AR
285

Laws Commercial Plaza BREXRES -
Outstanding Managed Public Carpark
REEENREES

« Laws Commercial Plaza BERELES
« Sterling Centre 20\

+ Seapower Centre JZIEF/)
+ 822 Lai Chi Kok Road % iE822%%

« 1 Des Voeux Road West {28#i&EFE—9%

« Connaught Marina FEH0
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COMMITTING TO THE PEOPLE AND WORKPLACE COMMITTING TO THE PEOPLE AND WORKPLACE

FEY ¥
: T W

-
‘ #

fe o 9%

COMMIT TING
10 T HE
PEOPLE

WORKPIACE . S N

A 7 BT {E I8 1 A9 K B R . A J
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CORPORATE CORE VALUES
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CORPORAIL
CORL VAIULS

EXR&%OMEE

H..T. CULTURE
H.I.T. 31t

Positive Thinking with
Strong Passion

A B M AR

Happiness, Integrity, and Teamwork make up the three corporate core
values which define LAWSGROUP’s “H.I.T. Culture”, and transcend the
Group’s overall management with special reference to its staff training and
development programs.

FR&E, ~ TR & TERGH) SEREENZEEEZOEE  EELEAR
B9 TH.IT. Xfb) > ITEMRBREEER - LERETHEI -

5
NP
i S
.o e

e —A
A 41

INTEGRITY TEAMWORK
i 15 BX 45 14

High Ethics with Group
Effective Communications Cohesiveness
RIFBERTIRERES TEREN

LAWSGROUP CORPORATE SOCIAL RESPONSIBILITY & SUSTAINABILITY REPORT 2021/22

H.L.LI. OGO
DESIGN CONCEPL

s PN
H.ILT. 228 ET1E R

“hit”inlower case and script typeface — symbolizing a young and energetic corporate

image with Passion for Fashion.

Letter “i” as a human figure — representing our emphasis on Human Capital and how the
“Happiness, Integrity and Teamwork” corporate core values are upheld by our staff.

Hollowed letter “i” — implying “to empty your cup”, to embrace changes positively, and
to learn something new with a humble and open mind.

AEFERNAFEN Thity — ZBE—EAFE - RRDHIRYBHAMNOERTLR -

AR Ty F8 — ARMABENER > MREBETHRA NRE  SERBEKRBEM)
ZZOEE -

#BEN M) 8 — B TREZRLO/K) - BEEEERE  TELSBRBEIMEY -

(a LAWSGROUP initiative) ==

CORPORATE CORE VALUES
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HUMAN CAPITAL STRATEGY

LAWSGROUP considers human capital as its greatest asset
IIU MAN and strives to provide the best working environment for its

staff. Echoing the company’s vision on innovation, a new

human capital strategy has been formulated. The new
CAP] IAI framework focuses on workforce planning, talent management,

and staff engagement, and is designed to align with the needs

STRAT E GY and goals of the Group.

BEREBRANERARIREZENEE  URNAEIRMURKEN
IHFEE - SESEEHAFNES  SESNEZHNANELRRE

= oy,
ANEARES BH ZERANERRE - ATEBEERETZ2H . BREXKIE

Business Strategy
EEERR

EENERBEEREE -

>

CULTURE & VALUE | JOB SPECIFICATION
BERXIE | &STRUCTURE T f{E#i& KR8

HR Strategy
ANEREKR

TERR
>
KNOWLEDGE MANAGEMENT | COMPETENCY FRAMEWORK HR Outcomes
&TRANSFER fIBERREE | BEERE AN AR

<

Source: Human Capital Model (Randy Chiu 2016)
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RECRUIT
TALENTS

BEAZT

Organization Results

\

» Clear Career Perspective

* Competitive Package and
Benefits

» Seeding in Educational
Institutions

* Graduate Trainee Program

* Employee Value Proposition

 Diversified Workplace

< EMIBREN TEEE

c BEBFHNFHHNEET]
cEABHERBEME R
« BEAEIETE
cBTEETESE

s AT ZTt

DEVELOP &
MOTIVATE TEAMS

1B ROsUE B B

* Laws Academy

« Internal Training Programs

« H.IT. Training

* “The Leadership Challenge” Training

* i-Program Self-learning Scheme

* Design Thinking Training

* Micro-innovation Campaign

* E-learning Platform

* Qualification Framework (QF)

* Everything DiSC® Communication
Skill Training

« Experiential Team Building Activities

- BREMR

- WEREEFIET 2

+ HIT.E R XA 5F
< TTLCEE T, 13
- i-Program BE 2 B5t+E|
- A B E

< RIFT4TE
cEEBETA
cERRE QP

- DiSC* B @R 15153
- BRI ERIEE

HUMAN CAPITAL STRATEGY

RETAIN HUMAN
CAPITAL

RBANER

* Happy, Safe and Healthy Work
Environment

« Willingness to Listen and
Respond to Staff’'s Feedback

» Corporate Branding

« Employee Relations

* Flexible Working Hours

» Fairness

» Corporate Communication

» Technology Connection

« Diversified Wellness Program

cREE - REREBENIFRR
BEERBETEEEINER

« BE M

cBIREED

< B TERSA

* RNFRIE

« BERER

cEREFTA
cZubtREEHE
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LAWS ACADEMY

I AWS
ACADEMY

To implement our Human Capital Strategy effectively across
all business units and departments in different countries, Laws
Academy was established to provide internal training solutions
and to promote LAWSGROUP’s Corporate Culture and Values.

Laws Academy Core Value Framework:

Laws Academy continues to implement its corporate core
values “H.IT.”, and reinforce two core principles of “The
Leadership Challenge - Five Fundamental Practices” and
"DiSC® as Communication Tool”, through a series of quality
training programs and activities.

BIBEABERNEFNEFIERMETANERER > HMAKT
BRER HIANNBIASAZREREBEEXCEER -
BRERZOEIESR:

EXRBEREB-—RINEEEIEEY  HESTEEENZOEE

THIT., > WRfE TTLCEE S - ARBEEBIETA) &k TDIisSC®
BETHE) MIEEXEEIIRRE -

Ny

HAPPINESS

INTEGRITY D - DOMINANCE
2R

i - INFLUENCE

S - STEADINESS
SRR

C - CONSCIENTIOUSNESS
P

TEAMWORK
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DisSC

CHANGE for the BETTER
To Charge Ourselves Forward

EREER- ESO8

Laws Academy Mission
EREREE

The mission of the Academy is to
equip staff with the necessary
knowledge, skills and know-how in
order to move forward with
confidence, and tackle challenges
effectively.

ERBREEHPEREENE T
HBEHC BEFZHMH - Rt
MR REMBEBERE > EECREH
BIBET] o

Y

MODEL THE WAY
LASERI

INSPIRE A SHARED VISION
HERRAR

CHALLENGE THE PROCESS
HEEIRMR

ENABLE OTHERS TO ACT
RRAIT

ENCOURAGE THE HEART
BRI AT

LAWS ACADEMY

LAWS
ACADEMY *

At Oetloine

TLC THE LEADERSHIP CHALLENGE

TLC EE H1ZF

One of the core training programs is The Leadership Challenge (TLC) founded by Jim Kouzes and Barry

Posner in 1982, in which the five fundamental practices are in line with the Group’s “H.I.T. Culture” and

Design Thinking approach.

Heh—@#Z 0%t 8 ABJim KouzesBiBarry PosnerfS19824F AITIA) TTLCEEH

FEEBETA) BBEKXEEMN THIT.XME) MRFEHEIREMS -

cEHREEMN TAX

» Passion at work CHALLENGE
PROCESS

* Proactiveness
» Stay Positive when
facing Challenges

< B TREIL
cEFNE
cREESEEEmH N

ENCOURAGE
THE HEART

INTEGRITY * Honesty
Eﬁf {—5 * Ethical and Effective Communications
=
- HifE
CREFBERITREVNES
V=R 3-1]
ENABLE

TEAMWORK * Team Cohesiveness
3] X 15 1 - EREE S
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INNOVATION AND CREATIVITY INNOVATION AND CREATIVITY

THE THREE LENSES OF HUMAN-CENTRED DESIGN
ARBRFAN=ZAEER

INNOVAITON AND

DESIGN
INNOVATION
Do people want it? ipst s .
CRE?‘I l V l I \ (from human perspective) AR =
A PS8 E G 2
(RAEXAE)
PN PNTIN
AlFTEREIE
Can we do it? VIABILITY Should we do it?
LAWSGROUP strives to maintain a good working environment that accommodates the needs of its staff and (from technological 8 B 75 4 (from business
unleash their potentials. In recent years, LAWSGROUP has emphasized on Design Thinking - a human-centric perspective) ’ e perspective)
and creative approach for problem-solving. R BE 28 B B 05 2 I 1P FE 5% g 2
(A E) (tExEAE)
To encourage and implement Design Thinking process effectively in the workplace, LAWSGROUP has
introduced the H.I.T. Plus+ Learning Momentum - driving a Human-centric, Innovative and
Think-without-the-box approach with a series of redesigned internal training programs.
BREERNHAEIRERFNVIFRIE  BERERSHIESRK  BRFMEMMNERS - AFEE+HERRS
B BAUAABENEEBEZ LA BABE -
AHREETIHRAEIERERRTRESE - SEHELE THIT+BBEH N  U—RINEFRTOAZEINTE - #EH EMPATHIZE
MABAE Al S SIEZRNE °
AARE ~ B R ERESRIERNBESHR SRS
IMPLEMENT DEFINE
FEHT REBE
DESIGN THINKING e
PROCESS

HIT Pl 0+ e

REtBHBIE IDEATE
MA B K BRRM
Learning Momentum

HLT+ 2E8 7 = + (V\/W()VEG})V\J

Bl #r TEST

. BEAR
+ [ biv b withondy the box

B B 5 B EAE 5
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COMMITMENT IN DRIVING DESIGN THINKING

45

COMMITMENT 1IN
DRIVING
DESIGN THINKING

ENHWATERET B

LAWSGROUP is one of the first corporations to
integrate Design Thinking as part of the internal
training curriculum. Designated training programs
are organized for all staff, from senior management
to general staff across all business units. The
management team has also taken the initiative to

share their experience through different seminars.

BREESARHE ARG B EMAZOAREEINIRRZN
TR2Z— BOATBERBEFINE TREBREINE
BEERTERBAEMIERAERD ZEARTBHEN

@ ES
AR o

p——

4 u#@@.ﬁ@uﬁ .

LAWSGROUP Deputy Chairman & CEO Mr. Bosco Law, HR LAWSGROUP Deputy Chairman & CEO Mr. Bosco Law LAWSGROUP HR Team attended the Design Thinking
Director Ms. Miko Cheung, and Senior HR Manager Ms. attended the “Unleashed! Empowered by Design Certification program organized by the Hong Kong

Betty Lam participated in Design Thinking 101 Workshop Thinking” luncheon for business leaders.
organized by Hong Kong Design Centre

BREEAIRRTHERREASGE - ANERBEESES  rguss, BRIE HER0E -
BB E A 7 E BT ARTS BUNE S B B R E R
SR BME101 T AL «

Design Centre.

EREEREFROTBRBIABEALLEHFEE BB EM EREBANERE R F RS BRETPOBMO R B4

HEREERE -

To enable staff to gain a deeper understanding of corporate digitalization, Laws Academy organized an Executive Forum on ‘Digitalization with Design Thinking’, and invited
a panel of experts to share their experience on launching corporate digitalization, and on successful case studies.

AET7TEREHCEIIBCEHLEERFANER - BRERED?2 Place 2 [ Executive Forum: Digitalization with Design Thinking 1 SN EB#E D EMANAELEES

BN EH R D ZMFIRIRINEG -
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COMMITMENT IN DRIVING DESIGN THINKING

“MICRO-INNOVATION” CAMPAIGN
MgRIET - BAF R TE) ) 58

To promote design thinking in the workplace as well as strengthen staff's people-oriented problem solving skills,
LAWSGROUP has launched a new online platform, encouraging staff to put forward Innovative suggestions. A
special micro-innovation team has been set up to implement the ideas collected to improve work efficiency.

STYRIIFHMEERBM  EETIZEMABSTNBERRLE > SERRRLTE SRS TRBAR  REAEZRATF
BE - EEERIMAIF/NE - IBWEIOZERZDENT -

VIICRO-INNOVAITON
- IDEAS EXECUTION!

POP-UP STORE
REE

After studying constructive suggestions on the Micro-Innovation
platform, gaTe was launched with "Pop-up Stores"” set up on the 4th
floor of D2 Place ONE, focusing on the sale of local designers’
products.

G . RER :
i AT
mmm

LEREFMAIFTESIZREMN TPop-up Store] 1F25F > gaTe E#EID2 Place
—HA418 . TRESAHRETANES -

ESTABLISHING INTERNAL COMMUNICATION
PLATFORM AND E-APPROVAL WORKFLOW
BIFHARABEREFCERER

For the convenience of staff and in line with the trend of digitalization,
a number of frequently used functions on the intranet were reproduced
in Apps form, enabling staff to make room bookings, checking memos,
and attendance records via smartphone. This instant access to

real-time information is a boon to efficiency.

HEANEBEHENEBEIRESEFLNBEYE  MBUFERABERE L
EHREF BEEEZBBEFRHAEERHBRNEZE BEHRITEAR
R R o
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COMMITMENT IN DRIVING DESIGN THINKING

]

SMEERRET B M

PROMOTE DESIGN THINKING ACROSS
THE CITY

= : Ride on its successful experience, LAWSGROUP actively

pa

rticipated in different sharing sessions, media interviews,

mﬁ\\,\li\l\\\\\\\\m \ seminars, and workshops related to Design Thinking and the “new

Unleash! Design Thinking Forum @ Hong Kong Design Centre
Unleash! Rt BHERIE @ FBHRAP L

normal”

BEERDER BEREEERE %3/\
THMER BN ZEE K

EEEHOIEXIEL -

u_:\’ Df/L;\I% ﬁ'

FLEANERE

B0l

00:00
000&

CTgoodjobs HR Guru Interview
CTgoodjobs HR Guru 3

Design Thinking Sharing @ Recruit Seminar
BETB#ESZES @ Recruit Seminar

Design Thinking Sharing @ Wofoo Social Enterprise
RABHOZFEE @ ISHEEE
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HR Transformation - Coping with the New No

HR Transformation - Coping with the
New Normal Event with HKPC

EBLEENBEMHR Transformation -
Coping with the New Normal &g}

v

2
I

, driving an innovative workplace culture across the city.
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Interview by Hong Kong Economic Times

HRKE AR

Experience Sharing Session:

Infusing Design Thinking into LAWSGROUP DNA |

Design Thinking Sharing @ VTC

WHZEE @ VTC

Learning and Development Forum: “Talent Transformation for a learning
revolution” @ PEAK

RIABMESZEH @ PEAK

YOUTH SUPPORT
WITH DESIGN THINKING
X EEFRERT A

LAWSGROUP understands the importance of grooming
young people as future leaders of society, and sets out
to promote “Design Thinking” among youths through
specially curated activities. Invited by Social
Enterprise Summit and Hong Kong Social
Entrepreneurship Forum, LAWSGROUP took part as a
partner in the "Youth Power-Community Innovation”
Case Competition and Business for Good Virtual
Challenge. The Group’s HR Director, Ms. Miko Cheung,
was invited to share the strategies of corporate
innovation and the application of “Design Thinking”
with youngsters through workshops and webinars with

an aim to cultivate young people’'s understanding.

COMMITMENT IN DRIVING DESIGN THINKING

Business for Good Virtual Challenge
16 Jan 2021 (Sat) 0945 - 1245

Hong Kong Social Entrepreneurship Forum -
Business for Good Virtual Challenge Webinar

HEAIERE - THHHR BLMSg

"Youth Power-Community Innovation” Case
Competition Workshop

ISE8N - HERIH, RALLEIRELG

EREEPAFEAFALERRERNEEL  AUEFEERITATHOFEALE TR BH > DELE
EF?%N“%%DH‘%?U¥ RIBMBE > A T5EHN - HERIF RALEEN THHHRm NEENH > ANBERBE
FES/NETKES THEHNMELMATES > BFEADZTERAFNRBRN TR BE BARMENER  MIEE

ﬁiﬁ FERat Bl AIBRE -

Lawsgroup Charity Fund -
Student Exchange Scholarship Program
TBEREEESES) BEBIIRREESR

Lawsgroup Charity Fund supports the Student Exchange Scholarship
Program for students at The Asian Institute of Technology (AIT)
exchanging to China and countries along the Belt and Road.

Ms. Babita Sharma, a Master's student in the School of
Management, AlT is the first recipient of the Scholarship Program
for an exchange program at Tsinghua University, China.

i

TEREEAZER) XFTMEIERAITIAMBER
—HFRERBASNXBEFENESES -

AlTEHEZRE+4Babita Sharma/N{l > EREBEIIRIES S
SNMHPEBERBIBEE -
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COMMITMENT IN DRIVING POSITIVE ENERGY

COMMITMENT IN DRIVING
POSITIVE ENERGY

EEIERES

PROMOTE HAPPY WORKPLACE FROM INSIDE-OUT
WEAERISMEE IR TIFIRIR

To nurture a positive working atmosphere, Laws Academy has launched a series of training activities to instill
positive energy and promote a happy workplace from inside out, such as PowerUp Teambuilding, stretching

classes and Pilates classes.

Ride on its successful experience, LAWSGROUP actively participated in different sharing sessions and

seminars to promote a happy culture in society.

SBEERELIFFE  EXSREMW—ARIINBIEY > BRAIISBEEBEEQDEERTEERGIRNERM
IfE: EEEFEPowerUpEIREE - MENREAIRI - ERERIFINEHEESZAININEG > SEEEHEIES B

ERBHOZFERBEE > HHIERES -

HONG KONG | 2021 awanc
RA

xewmon

:’v " S ‘Z‘E
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YN " nan
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PASSIONFOR 2
WELLNESS 2
5 ol
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Be My Own CHO
(Wellness At Work)
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INTERNAL
T RAININGS

RERLE |

NEW NORMAL
LEARNING PLAN

MER2EE

In these uncertain economic times, the best investment in human resources is for staff to learn new things and
develop their skill base. To this end, Laws Academy has launched a series of New Normal Learning Plan programs
with the objective of reinforcing staff capability, so that they are ready, willing and able to realise their potentials.

EEBEABOBRT  HEBEFRSY  FTEHIDER

REFNRE BRBRA/LEL —RIFEEAPIRE

MEBBFE  BREAEBRNORES > MAKZLERZERBKENBISEA

E-LEARNING PLATFORM
CEN = t=E

LAWSGROUP’s e-learning platform has been
upgraded to provide a more innovative and
versatile learning experience for staff, by offering
e-courses with quizzes, inspirational articles and
notes, newsletters, book recommendations,
peer-to-peer recognition programs and more.

BREETHELEBTERE  SETREEZEER
STENBEER - SEK ERER/NAR - XEHERE
EEOZ » EEEN  ERENREEEEFET -

Volunteering and
Recreational Activities

BEANBRELTEEH

i-PROGRAM SELF LEARNING SCHEME
i-Program BEEHE 13|

Our i-Program Self Learning Scheme is designed to
encourage continuous learning. Each permanent staff
is suggested to obtain a certain number of credits per
year through any of the following 4 channels. Different
levels of awards will be also given upon achieving of
certain credits as an incentive and motivation.

i Mi-Program BBV 8 ABMATHMALE -
ARHAE2HETSEEBUNTNARERE—E
BEYE  ARMHETEMES RSB AT
® E/E B TAENNESTIT NS BER -
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I Micro-innovation
Viewing Report
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INTERNAL TRAININGS
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INTERNAL TRAININGS

51

GRADUATE
TRAINEE PROGRAM
BEAEIET S

The Internship and Graduate Trainee Program is designed to nurture selected university students and
graduates as potential future leaders within LAWSGROUP. On-the-job training is provided for interns and
trainees to gain professional skills and knowledge in various business units whilst familiarizing with the
business culture and operations. The Group also supports the mentoring programs of different
universities, providing students with career advice, job hunting skills and professional knowledge.

EXLLEBEBLEEIIHESHEEREFTNABRENERE  NABRREENREKEM - SHE L2 BRHAERE -
HPESERPINTEPESERNBLTE  TERATZEEVENEERN - BEEETIEABAEN
FEEEHE -

INDUCTION JOB ROTATION FINAL PLACEMENT
UN;: R RABEAIZHE
Program Structure = EImAR
» Orientation » Job Rotation in Various » Attachment with Various

« Familiarization with Business Supporting Departments Brands for In-depth

Operations and Corporate « Competency-based Learning and Development

Culture Development Program

* Mentoring Program with career * Comprehensive Understanding
advice of Business Structure and
Operations

* Exposure in Different
Business Units

o WEEN c BEABEFIRBE I « WRHERIRE @A IR
- RBEEEARBEXIL c BEHEDRREFEH BRHER
c REMEBERES c BRITBEBREBNEEES

- BREEBBEUAE
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INTERNAL TRAININGS

TRAININGS FOR OVERSEAS UNITS
BANERFI I

Apart from its Headquarters in Hong Kong and manufacturing
base in Mainland China, LAWSGROUP’s internal training
program has also been extended to different overseas factories
and business units in Vietnam, Bangladesh, and Myanmar.

PREBGE R PE NI EEEMS - B EEBTARRE
IEREESN BRI HER - ZINALR AN E A0S B SR TS ERPT -

HERPROJECT TRAINING J—

manufacturing plants and offices. The project is a

THERprojecty 1Z3I e h N\
/ BSR §|ror0Ject \
. A MAXTRUN |
LAWSGROUP’s apparel manufacturing plant in | |
. . B ‘ APPAREL /
Vietnam regularly hosts the “HERproject” training 1 J
to create a positive work environment in our \ Lf:f //

g ife

collaborative initiative founded by BSR (Business
for Social Responsibility) in 2007, with a mission to
unlock the full potential of women working in global
supply chains via workplace-based interventions on
health, financial inclusion, and gender equality.

EREEDREZSEZETNEBERFE L2 MK
THERproject 1Bl - AETEE—EBEEEBMANTE
TR BERERFENEE 'EXLSEETHE
(Business for Social Responsibility,BSR)H
2007 ERIMAEN THERprojecty - ZBAERISIEME
2R EERTRMRMUANTENZIE  HE) 2 IR
FESERE 5 RO TE B R M E OB 8E -
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QUALIFICATIONS FRAMEWORK
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QUALIHCATIONS
IRAMIWORK

S R IR 1S

b

1l

\

Qualifications

QUALIFICATIONS FRAMEWORK Framework

BRI

In collaboration with Qualifications Framework (QF) of
the HKSAR government, LAWSGROUP actively promotes
lifelong learning for its frontline staff. Senior staff is
encouraged to enroll in the Recognition of Prior Learning
(RPL) assessment for formal recognition of their
knowledge, skills, and experiences acquired beyond

ARaE 2
25

traditional academic training. DDAEE
e B

AREEHTBRNTREBR/RNERESEE (QF) FEEF S

BERENNEEIRGERE  HHMERETIHREFESHE AT ‘

BERA (RPL) 1 % BT UESRBMHEZ NS
BEHETEMG  REMKEBRNEEXERTER -

INDUSTRY TRAINING
ADVISORY COMMITTEE
REX TBEERERY EH/NEREER

BHEENEME SR

LAWSGROUP Deputy Chairman & CEO Mr. Bosco Law
and HR Director Ms. Miko Cheung attended Industry
Training Advisory Committee Meeting in the fashion
industry. Bosco chaired the meeting and led the
discussion on the promotion strategy for Recognition of
Prior Learning in the fashion industry.

BERETRERATHRBHBEERNTERADERBE
EEENELEREX TBEEER YT EFNERER
LMERNEE/NEAMESE FARERBEHEENEREA -
BoscoBBEEFRHTRUFTATARER BEEERA.
EERE -
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COMMITMENT TO THE WORKPLACE

COMMITMENT 1O THE
WORKPIACLE  srresoss

A SAFE AND FAIR WORKPLACE
ZEBRNFNIFRE

LAWSGROUP respects and values the differences of individuals and strives to create a working
environment free from any discrimination or harassments. As an Equal Opportunity Employer,
LAWSGROUP is committed to provide equal employment and advancement opportunities to all
individuals. Employment decisions are made based on the candidate’s actual merit, qualifications,

and abilities.

The Group’s equal opportunity policy was formulated based on the following 4 anti-discrimination
ordinances, and is adopted across all business units and departments to protect the legal rights of
all staff and business partners.

BEREBEEEIXHMNEZERE  RPNAE—EREATERRABENIFERE - FLRETERSHEE
BREBRNIBRAMABEARSTENMENEAKE  URBEEBENERLERE EEMENHMLERERE -

SERBUATHERKFGEANGNEASNTFSHEEWER > UHTEMBEHEMMNBPT > MREMBE LM
BEBHNGEED °

* Sex Discrimination Ordinance * Family Status Discrimination Ordinance
€1 Bl 15 457 467 451 ) (2R BE 8 fiL 152 4R 15 461 )

* Disability Discrimination Ordinance ¢« Race Discrimination Ordinance
(7% R IS AR 5% B ) €72 B L5 AR R 51 )

Ol I

SERIES

In view of the impact of the pandemic, LAWSGROUP has arranged several employee caring
measures such as workplace safety training and employee assistance program by obtaining
psychological advisory service.

EEHEIHFRALZE AUHEREBRHE-—RINETRIEEE  GIUETIREZTEBEEIR
DR RBE -

viet il M1t

WELLENSS
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DIVERSITY AND INCLUSION

55

DIVERSITY AND
INCLUSION  zzasw

Employees with family commitments often struggle between work and family responsibilities. LAWSGROUP
offers flexibility for staff to balance their work and families by introducing a series of family-friendly

employment practices, including:
ZREEPRAVETIZERBENREREST > AUBTZIERERSEERE > S T FETEERESE > EFEE

e Granting Special Leaves for employees to meet personal needs, such as marriage leave,
compassionate leave, and examination leave.

EEEIEARES THARE  WERE - Bk - EEHRKRE -

e Adopting flexible arrangements, such as five-day work week, flexible working hours, flexitime, work from
home, and remote office.
WATEELELHE WARIER  BEHTIERME - E% LHSE BRIUEENLSF -

e Offering support such as medical coverage, counseling services, lactation rooms in the workplace and
family recreational activities.

RELERENEZRRE FERERBRIFEY KRQBMRERILBNERREDRENEEDF -

e Promoting mental health in the workplace by organizing educational talks and workshops.

BRAENFENAISRES TOEEE -

GENDER

£ 51

« Promote Equal Employment Opportunity
between Men and Women

« Eliminate Discrimination on the grounds of Gender,
Marital Status and Pregnancy

+ Prevent Sexual Harassment and Victimization

c BAEMEDNARRFTSEMEES
< HRRERMER - BIEMRIEZ AR
c PBIEMBEENEQTRAFHET

DIVERSITY AND INCLUSION

DISABILTLY

s

« Eliminate Discrimination and Harassment

based on Disabilities

o OBBRENSIE R AV IR AR A BR IR

FAMILY STATUS

R EART

« Eliminate Discrimination on the Basis of Family Status
- Grant Special Leave to Meet Employees’ Family Needs

« Adopt Flexible Work Arrangements
e Provide Living Support

AGLE

FR

At the invitation of Dialogue Experience, HR Director Ms. Miko
Cheung was invited by Dialogue Experience to share the experience
of the Group in promoting the concept of diversity & inclusion.

ANBERBEREZL/NEEDialogue Experience¥l iE B RS -

DEEEAERDZTHREINOOLE -
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HR Director Ms. Miko Cheung was the guest at the RTHK CIBS
program on Social Innovation in the Global Village. She shared the
Group’s experience in promoting the H.LT. corporate culture to
nurture a multicultural working environment.

ANE BEREENAHFEEBESCIBSH R MR ENTS
BlF - EEERHEEE  HEEENMHESH.ITEEXE - 4
RIEZ T IIFRIR -

Promote Equal Employment Opportunity between
Different Ages
Participate in ERB Post 50 Internship Programme

BABERATRBTEMRRES
ZHRESHIEIR ME50- 82 £5tE

H R B S R E AR B AR
HEBTREFTERS F1HHIRE
WTEEILERH
RMEEELNOXE

RACTE

FE

« Eliminate Racial Discrimination

« Promote Racial Equality

- HRERIERAR
- REERTSH
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FIGHT THE VIRUS

57

CORONAVIRUS PROTLCTION
IN OVERSEAS TACTORIES

BN S Bh & AR 1R

The Group has arranged for its overseas factory workers to receive regular nose swab
PCR tests for diagnosing COVID-19. Furthermore, to strengthen coronavirus protection
in the Group’s overseas factories, a medical team was organized to visit overseas
factories for vaccination. After a series of vaccination exercises, more than 80% of
workers have now received their second dose.

EBHHEEHER T ETREGEMNPCRZESE - B - BB IHKAE
hEsEi  BEABIGBIREAE L THESR - KB EIHZH > 2HTH
EEMBEZRENETICBIBESOY °
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FIGHT THE VIRUS

HGHIT THE VIRUS
ALONGSIDE STAM ser
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LAWSGROUP accords top priority to the safety and health of its staff. During the pandemic, a number of
preventive measures have been adopted at Hong Kong headqguarters and overseas business
departments. They include flexible working hours, temperature monitoring, air purifier installation, and
work zone division. Meanwhile, various health supports were provided to all staff, including free masks,

anti-pandemic Kits, virus testing, and more, to ensure a safe working environment.

BEREO-—ENEINTEZNREREEM  RNEBHE  FELEBLBAXFHBARNSIENEER - ©21F
BITEMIFEHE REBREANRTRESEAS 2RIFZHS  BRAEIRHAEXE  8RKEODS
EHEE - RBERERI%E  BRIFREREORE -

58



DIVERSIFIED WORKFORCE

DIVERSIHIED
WORKIORCE

Ei\ac=E )Py

As a multinational conglomerate, LAWSGROUP is devoted to creating a diversified workplace which fosters
teamwork among staff from different cultures and backgrounds. The male-female ratio in headquarter
office is relatively even at about 1to 1.3, while in some regions with manufacturing facilities, the ratio of
female staff is significantly higher.

ER—EEBELT: ZREERNAE—BAZ T IFRE  SBREFAEAXCEESNETHBEREM -
SESNNBSXLEHABRSTFE  A/IL1.3 - MEREHENIEER  XMETINLARBERS -

China
A

Bangladesh Hong Kong

&= N4 TiE

Myanmar
s 46%

Vietnam
]

GLOBAL
WORKFORCLE
DISTRIBUTION 9 @ A 91

Male Female

KB T o B #
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AWARDS AND ACCOLADES

AWARDS AND
ACCOLADIS  snnns

With its continuous efforts in people development and workplace management, LAWSGROUP has received
different awards and accolades.

The Group has participated for the sixth consecutive year in the ‘Industry cares’ CSR Recognition Scheme
organized by the Federation of Hong Kong Industries (FHKI). It is proud to be the recipient of two awards in the
Enterprise Group, including ‘The Best Social Impact Award” and the ‘Outstanding Caring Award’. The Group is a ‘5+
Enterprise’ in support of the Scheme, and is dedicated to fulfilling its CSR objectives and continuing to be an active
promoter of CSR activities.

BREEBRERATZRLRIFEZEEE NS N ERS EERIERIKE -

SEEHECESMBERIRGETEMN TTEREL) RBHE > BRAFRECEAN TRELIARENE &
T WRIRE) - HASSREN M5+0%k) - SERKRGEEETBELSECT > ULRESHEHEIRCSRED -

A REUONTXZAG] =

¢ ] S
O3 [ THmMED |

2021 ?‘

-

-

HR Director Ms. Miko Cheung represented the Group at the ceremony of the 2021 Hong Kong Sustainability
Award organized by the Hong Kong Management Association (HKMA), to receive a Certificate of

Excellence and a Special Recognition for Outstanding Sustainability Initiative: Social Dimension.

HEBEESEXERIENN [FEUHEZEE2020/271] AEARGE SEEKE T5#HE, X TEFUHEERE
BinE (MEEHERE) 1 MEKS  THANERGBEREZE/NEARLEARE -

{-} LAWSGROUP
EREE
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AWARDS AND ACCOLADES AWARDS AND ACCOLADES
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INVESTING IN THE COMMUNITY
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ABOUT D2 PLACE

THE CULTURAL AND
CREATIVE T ANDMARK

IR Hone [HTwo

Named as Designers’ Dreams, D2 Place is the first shopping mall cum office
complex in Hong Kong to have undergone a remarkable revitalization from an
industrial building. Opened since 2013, the trailblazing project comprises two
towers, D2 Place ONE and D2 Place TWO, featuring over 500,000 sq.ft. of retail,
office, and event spaces.

Unlike other cookie-cutter malls, D2 Place serves as a platform for creative
individuals and young entrepreneurs to showcase their talents and develop their
businesses. With the vision of driving the development of the cultural and creative
industries, D2 Place actively collaborates with different local and overseas
designers and other creative parties in organizing different creative and cultural
events, including the signature “Weekend Markets”.

As an integral part of LAWSGROUP's CSV (Creating Shared Value) Initiatives, D2
Place operates with an innovative “Entrepreneurship Model” conceptualized by
the Group's Deputy Chairman & CEO, Mr. Bosco Law, with the aim of nurturing and
supporting startups, young entrepreneurs, and local brands.

Widely recognized as a cultural and creative landmark in Hong Kong, D2 Place
houses a community of like-minded individuals under the same roof. As at 2022,
more than 7,200 local and international creative parties have thrived under its
“Entrepreneurship Model”, and, in the process, making a significant contribution
to business development and cultural exchange in Hong Kong.

D2 Place » X%& Tt 2% Designers’ Dreams) » 2BAEEHIEAREEE
MR EE RIFAE - IEEE*zoBEE%% D2 Place—HAFID2 Place “HR4RRY - A+tiE
HBBAETEFARNETE WARFEESEM -

BRIFSEMEENES > D2 PlaceRirat MM FHAIRFIRER T ENMEREBNTE
D2 PlaceBNMEN LRI ERNERE - BISHARRISINRE L EMRAIEEESE -
BERZERIERXLES - BEERE ERME

FLHRREERAIEHZEE (CSV) EN—ED > D2 Place MEE B EFERTBEH
BIERSCAERBBN MAITERN FLAEESN  EEIXBMAIAS - FERERN
AH AR o

EABBIXEMAIEHIZ » D2 Place EAZEAERKAINE HEERE - EE20224F »
MpalEER) ERNSBBtT _EEAMMNERAEERESR  REEEBEER
EFESUERTR ©

ABOUT D2 PLACE
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THE ENTREPRENEURSHIP MODEL

THE BUSINESS-CREATIVE COMMUNITY PARTNERSHIP
EEVCEREs ey g

D2 Place’s “Entrepreneurship Model” was created based on the Creating Shared Value (CSV)
theory originally proposed in 2011 by Professor Michael Porter and Mark Kramer from Harvard
University. The traditional concept of Corporate Social Responsibility (CSR) is a unidirectional
sponsorship or support provided directly from corporate to the beneficiary, usually a one-off and
short-term support in the form of donation or volunteering work.

CSV, on the other hand, emphasizes a two-way interaction, in which corporate develops a unique
business model to facilitate growth for both the company and the beneficiary, nurturing a
win-win relationship. Such an innovative concept was first introduced by LAWSGROUP’s Deputy
Chairman & CEO, Mr. Bosco Law, to D2 Place, and has proven to be of long-term financial
sustainability.

D2 Placely THIRAIEEER) DB ERBAELKEMichael PorterBiMark Kramerf5201MEFRHH
TRIEHE=EE) BRmAI - FRECEHEET (CSR) EHLEOSEEREEXNEDIIF -
BEREHR—RENZE > flMEREE TR -

BR BIBHZ=EE (CSV) MZEERANEDY  HEXETHEBPNEEREN  RECEXHITEES
MHABRE #MBUERME BERERAEIRRTREHBERNTEXREHLAFMIZIID2 Place
T TERBEREUFEAVEZRNEETR

= CSR + CSV {2

CORPORATE SOCIAL CREATING SHARED
RESPONSIBILITY ®ZX#&8E VALUE ZRIBEH=Z=EE

One-off Unidirectional Goodwill and Support Create both Economic and Social Benefits
In response to External Needs Initiated Internally to Compete
Pure Philanthropic Cause Win-win to Maximize Profits

Em—RMENIBERE AIEEEREERE
5] & SM E T 5K HEBAMEEMNERRTD
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THE ENTREPRENEURSHIP MODEL THE ENTREPRENEURSHIP MODEL

The Entrepreneurship Model consists of 6 different stages, in which startups are nurtured and
supported progressively from experimental sales experience in the Weekend Markets to managing

IHE 6 STEPS
N TREPRENFURSHIP MODLL

a developed business across the city and even outreaching the world.

TMAIEEER) D6EBRESZBERIFMVALE — ABRTENHENRER  DEECHRARNES » U
EREREERBERTAMNEER S -

Tad

Weekend
Markets

BRME

1 Weekend
— @B R

Very Affordable Rent
a5 aEzHEE

MR SFREIN N D

1-3 Months
—Z={EA8

Concessionary
Short-term Lease

EEEREY

Kiosks
tHEERZ
Shops
1 Year+ Eﬁ
—FgME
1 Year+
— &G

Flexible Terms

TIEIRR

The only shopping mall in Hong Kong
with Weekend Markets organized every
single weekend, where young entrepreneurs
could present their products for the first
attempt.

EEE——EEHEEERNA R B ERBE
EMBRTE - DRAITURTIREE
Eamc FBRAESE—5 -

THE Weekeng
Shce | lMkets

One-off short-term lease for testing the
market response. Operate 7 days a week
with furniture and display support.

—RMEEEEY > BEAATERE -
FEREELREZNEARRIEM -
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Open shop layout with own brand
elements. Operate daily with operational

and marketing support. ) 4lF

THE BARN

Brands £ Co

zaare zo

THE BARN 45 & ShBR
B ERR - TEREF RIS L

WESKEE - D2 PlaceiRt&EE

REEBESIE -
3 Months+
=@EAzxMLE
DREAMIT?
DOIT!

Long-term Shop Tenancy
REAESHELY

Long-term lease with own shopfront in an
enclosed shop layout. Operate daily with
marketing and business development
support; OR alternatively join the
one-stop consignment service at THE
BARN Lifestyle Department Store and/or
Zaap® Zok® Gallery Store.

NEHENHEEREHAME - FEX
BB YESEHEEBEREBER O
MMATHE BARNAEEBEE R/ EE
ER BN -G TERS -

Across the City
EBETA

Promotion of the CSV Model
WE TEHE) T8

One of D2 Place’s missions is to further
promoting the concept of Creating Shared
Value (CSV) across the city, which is
different from traditional Corporate Social
Responsibility (CSR).

Since D2 Place launched the “Entrepreneurship
Model” in 2013, more and more developers
accepted and adopted similar models in
their shopping malls and retail businesses.
This enables more and more entrepreneurs
to benefit and expand their businesses.

D2 PlaceHp—(EfFEml 2IEFBINEE
HEBEE (CSR) M MAIEHRZ=EME)
(CSV) WMEaRTRAZMEIERE -

ED2 PlaceR2013EME TAIFME
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Outreach the World
[ R

Adoption in other Cities
EE R EANE T

To further enhance the win-win situation
between D2 Place and the entrepreneurs,
LAWSGROUP is actively exploring new
opportunities in other cities introducing
Hong Kong’s creativity and talents to the
world and further driving the “Creative
Business Momentum”.

B THE—HIRFD2 Place BIFAI /Y
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Zappy Studio HK

DEAD ERRESY |

WEEKEND MARKETS,
POP-UP STORES
AND KIOSKS
BARTE ~ REERHEER

BEMY Weekend
OWN Marketss
BOSS @D2 Place

D2 Place is the only shopping mall in Hong Kong to
organize “Weekend Markets” every Saturday and
Sunday, with more than 100 booths attracting
30,000 shoppers every weekend. D2 Place is also a
trailblazer implementing the concept of “Pop-up
Stores” and “Kiosks” in Hong Kong. Young
entrepreneurs enjoy concessionary and flexible rental
rates, and can test the market response and product
ideas through interaction with their customers.

D2 Place 2B BHE—EEM K HLH NARTE B
75 SEBERKRIIBBIOOMEEERIO000ZEE
#i5 D2 PlaceMEEHP—EKRA MNAKAE & MHE
BEE) NEE FECEATMNEERBEENES > I
ERBEANEHIRTISERERESTS -

THE BARN

LIFESTYLE STORE =D
PDesigngallery

THE BARN 4EEE THE BARN

Collaborated with Hong Kong Trade Development Council (HKTDC)
Design Gallery, LAWSGROUP has set up THE BARN Lifestyle Store as a
showcase platform for local designers. THE BARN provides a
comprehensive consignment service as an alternative solution to
support startups who are not yet ready to operate their own retail
shop on a full-time basis.

ZAAP® ZOK? 4£ ,ﬁ;

GALLERY STORE S

£ Z2miE

To reinforce the mission of “Made in Hong Kong” and
“Top 10 Artisans Award” in recognizing and supporting
excellent local designs, Zaap® Zok® offers a unique
platform with exhibition spaces and consignment
services for local artists and designers to showcase their
creativity. Exhibitions and workshops are organized
regularly to promote creativity to the public.

EE THEBER R TTREAER ) RORBAXFAM
EFRAFNER  SEATEERRANRTHRAERAE
W¥e TRERBTEHLATESERE - RETEREHR
REMNIFHEEY  ORARERAMAE -

AHE—SHEBNIZIFNALE  BEREDEHFEEILRS
THE BARNAEFEBHEE - BAHER
BEREBTHLCETEENVA RRRES —ZEHEIE -

tB & 1F - FER
tRIRMETTE  TREZENFTERE -
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THE ENTREPRENEURSHIP MODEL
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D2 Place is dedicated to supporting local culture and
creativity by actively lining up collaborations with local

start-ups, and providing a range of marketing support

C} ! ;I : ; and development of customer management systems.

D2 PlaceZ X AMXILAIR - BB SA IR @AES | AR -
e ER] ERBERRETSEREERAR

POWERPLAY ARENA

A home-grown entertainment brand, PowerPlay Arena started as a claw
machine pop-up store and rapidly received overwhelming response
from young families. Today, the brand has grown to a gaming flagship
store with Hong Kong’s first indoor kart racing track, as well as a
bewildering range of exciting games, providing customers an
exceptional gaming experience.

i E BB REPowerPlay ArenafiiEERRRIVEEERAE  SIARDEE
REHER  DABERERMBHERE  HEEEEEEAABESUREEE BRI
BE > REZRMBFETHBEIRLER -

HANDMADE ROOM BY WONDERLAND H

Conceived on the basis of showcasing diversity and
creativity, HANDMADE ROOM BY WONDERLAND H has
assembled a large number of independent handicraft
brands from Hong Kong, Taiwan and Thailand.
Starting with their appearance at the D2 Place
Weekend Markets, the brand has gradually gained
exposure and recognition, and developed into
pop-up stores, designated sales desks, and
eventually their own physical stores.

HANDMADE ROOM BY WONDERLAND HIMZ w1t
MERFERIARES  EEHZEE SERREASHEIUFE
Mg WEBIEFIE - READ2 PlaceBARMEAILD -
FRERBEBLEBAR  AIESTHEL  EmME
D2 Place ZAMRIERF A » BHBAEBHREEIREE
HEBE RREENER/ES -

LITTLE HAP.B

Little Hap.B specializes in handcrafting fabric
goods with individual designs. The brand starts
off as one of the booths at the D2 Place Weekend
Markets. With the great exposure they received
at the markets, the brand soon opens their own
pop-up store at D2 Place selling their original

fabric goods and hosting sewing courses.

Kih@hELittle Hap BIEBREEFT RUAFREERUMESR -
D2 Place BARMEBETFE - MINRMAADRE R
MENEAN > REED2 PlaceRMREE » RTHEBAR
REtEMI  ERIFEAN > BREHRIT > RINE—D
BREBREWERE -

THE ENTREPRENEURSHIP MODEL
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CREATING SHARED VALUE

HONG KONG CULIURAL AND
CREANIVE TCOSYSITM

BEXERAIRER

LAWSGROUP believes achieving “Creating Shared Value (CSV)” relies on both individuals and entities. To
promote the sustainable development of Hong Kong' s cultural and creative industries, all stakeholders are
encouraged to adopt CSV in their business models. Led by the HKSAR government and supported by
commercial and creative clusters, a new Cultural and Creative Momentum has evolved in recent years and
it has propelled D2 Place toward a cultural and creative hub with special appeal for the younger
generations. As a shining, successful case under the Industrial Building Revitalization Scheme, D2 Place
has gained appreciation from government, universities, and commercial entities and has become a subject
of study for them. We believe more and more startups will benefit from the movement in the future
through active collaboration across businesses, government and communities.

BREERE TAIEAZEE) (CSV)EBEAARMBHENZHE  RURSREEEFSENCSVETEAL
EBER > UMD EXRAEELXNTFEALER - D2 PlaceZBATHERBNSEER  BEANMAE
EXRHERTHEZNRN IXEARESH N ARZFEMAFEANERATIR - MAEETEBRRNKI
EHZ— EBBFE ABHTBHEEBXE  IRNAMERE - HMAEEEERBEERINBEIBEIE - RESE
EZNAIERNEBEHIHZE -

GOVERNMENT
BE

* Grant Fundings

« Set Policies

- B

- B B SR

CREATIVE
MOMENTUM

gl=E) /)

COMMERCIAL
& CREATIVE
CLUSTERS

mRRAIE R A
« Offer Platforms

* Support Individuals
-RHTEE

- X FfEER
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CREATING SHARED VALUE

BUSINESS FOR SOCIAL o
GOOD GRAND AWARD ()i
(R ) AR

In recognition of its dedication and proven results of D2 Place’s innovative
“Entrepreneurship Model”, LAWSGROUP was conferred the Grand Award at

the inaugural Business for Social Good Award organized by Our Hong Kong

Foundation, a prestigious award recognizing corporates with exceptional
LAWSGROUP Deputy Chairman & CEO, Mr. Bosco Law,
received the “Business for Social Good - Grand Award”
from Chief Executive of Hong Kong, Mrs. Carrie Lam,
and Convenor of HKSAR Executive Council, Mr. Bernard
Chan at the Business for Social Good Outstanding
Award Presentation 2017.

BEREDREIFRTRERBENRSLSEN 20178 %
HEREAEREARRE BEEARITHRETBREE
MBABLXEIRERRITHETREZIEARER
FERE THHHEMREKRE,

contributions in Creating Shared Value.

The hotly-contested Award was independently judged by over 500
professionals, including corporate CEOs, non-governmental organization
CEOs, and MBA students. It represents an unequivocal endorsement of the
sterling effort of LAWSGROUP in implementing CSV in Hong Kong.

BED2 Place THAIBERN) NEUERMTHNR  BEREERHEGEEESENNER THHRERE) hESHEKRE
EEXRBN TAIEHZEE) (CSV) FEARLEMAMNEE -

EEFESDRENEEHBBSOONFXTERRERRTEL  ETEECETREN  FEAMBOTREH MURIBEHEE
BE24E  BEREENEERSECERAMLESHELRE  BEHEEREEEITCSVNEEMERR -

Guided tour and presentation of D2 Place for Mrs. Carrie Lam, Chief Executive of the HKSAR, Mr. Paul Chan, Financial Secretary of the HKSAR and
Mr. Edward Yau, Secretary for Commerce and Economic Development of the HKSAR.

HBEBRITRETRREMBABR L EBRITHREMBI I RBREREERERNITHEAEREEEREERMBERENBREBD2 Place °
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CREATING SHARED VALUE
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PROMOIING CSV
BEYOND I AWSGROUP

PREEDMERRIE R ZEE

As one of its key missions in sustainable development, LAWSGROUP has been actively promoting the

concept of “Creating Shared Value” across the city through media interviews and coverage, public

speeches, seminars and contests, as well as other social and commercial events.

FHEMITHEZENET—EIECE  EXEE-EEEZEBRRIBLREE  ER  ATE EEREM
HEMEREE > RuPiEE TRIEH=EE) BE -

At the invitation of Shared Value Project Hong Kong, LAWSGROUP Deputy
Chairman & CEO Mr. Bosco Law shared his visions on Creating Shared Value at
CREATIVE COLLISION 2020.

BREBREERITRAKRBERSEEIEZ Shared Value Project Hong Konghyi#is »
FSCREATIVE COLLISION 202092 T fth¥ RIEHZEE) WES -

Led by LAWSGROUP Deputy Chairman & CEO Mr. Bosco Law, staff from different
business units discussed the opportunities to support young creativity and digital art
with representatives from School of Creative Media, The City University of Hong Kong.
EREEATERTRAHEERNFEFTEAREAAMIINEIHLFTERTAZAE
HEERNARIRIFEERENBBEMOSEE -

CREATING SHARED VALUE

In recent years, more and more developers in Hong Kong have started to follow and adopt business models
similar to D2 Place in their shopping malls, such as offering support to the creative community and
local entrepreneurs, organizing contests for local students, setting up local handicraft zones, and

recruiting local individual brands.

With increased recognition and staunch support from the community at large, LAWSGROUP will continue
to strengthen communication and collaboration with its partners and relevant organizations to support
more startups.

EER > BRUZNAMBERAMEEMANESSERBEMND2 PlaceMBEEERN » fINZREAREEZREH
BER - ERBLLES RUAHMFFER - MRBEAMBINES -

INVINCIBLe .
s 27 April 2019
GOOD VALUES Day FiMonth  S¥ear

B Champion =

LAWSGROUP Deputy Chairman & CEO Mr. Bosco Law exchanged LAWSGROUP was one of the case partners of the Hong Kong Shared Good

collaborating ideas with Mr. Anthony Leung, Chairman of Nan Fung Group at Values Competition organized by Wofoo Social Enterprises. LAWSGROUP

the opening ceremony of The Mills. Deputy Chairman & CEO Mr. Bosco Law was invited as one of the judges and
award presenters.

EREEHEAZRERTRASBEEARLUBSENIRRBUNAENBEYVERSE

18

Bosco Law-
DeputysChairman & CEQ;
LAWSGROUPR/

Invited by HSBC, LAWSGROUP Deputy Chairman & CEO Mr. Bosco Law shared
his experience on implementing sustainable management and CSV across
different business team.

BREHAIERTRAHRBIACLEESELRTES ) MHESTMRTIR
HEEMER TRISHZ=EE) HOE -
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HEEXREMEER -

LAWSGROUP Deputy Chairman & CEO Mr. Bosco Law shares his vision on
sustainable fashion and green finance in an interview conducted by HSBC.

EREEAITRATRBBEBREIARASTEBESRTZBE 2t AT HAKE

MeesmMOBEs -

EREBRMNEHEEEHKSCGVRALENSHFBHZ—  BREBEAERE
ETBBBBEERNGEEBHRREITZNBEERSE -

FA&FEva Ms Jenny Kwan

%)

each activity

LAWSGROUP CFO (Manufacturing) Ms. Jenny Kwan outlines the Group’s
efforts in grooming local young brands with Hong Kong Productivity Council.

EREEERVBMAE (REX) WHEEIERNERLEENRIZREEFTLU
FE@MBOTIE-
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PET-FRIENDLY ENVIRONMENT
BNRERR

D2 Place embraces cultural diversity and welcomes pets. Partnering with NGOs and animal welfare organizations,
D2 Place organizes pet-themed weekend markets and carnivals for public and pets to enjoy. A park for pets is opened
at the Rooftop Garden with pet facilities as a new inclusive leisure area. A number of pet-friendly shops such as
Japanese pet supply store Petkoikoi in Phase ONE are introduced to the malls. Different cleaning supplies and tools
at concierges are provided to create a barrier-free and thoughtful shopping experience for owners and pets.

D2 Place RBXFBAMZ T REMRENRA - FRELEMAESI » TARKRIFBTEMTBMEESE - SITUEY
HEBENBRDTERZFETY > ERRRSTEEF TEMHZ) NREBZR > URSIAZEESEMEHE » SFUR—BN
HEY B Petkoikoi° D2 PlaceARBAEANENEARADRR  AUBEERBERHADBTRBRLEHIA
REZHENE  WBEREEHEDSER -

BUILDING A BETTER COMMUNITY
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As a landmark building in Lai Chi Kok and a local community social hub, D2 Place has turned its Phase ONE rooftop
into a dynamic and pet-friendly rooftop garden, while the Phase TWO rooftop has become a rooftop farm amidst
the concrete jungle, in line with the Group’s target of turning the buildings into eco-friendly malls. Through its
rooftop farm that is brimming with vitality, D2 Place enables the public to embrace green living. The seasonal
plantings cover more than 50 species of vegetables, fruits and herbs.

D2 Place extended the innovative idea to two new concepts: ‘Farm to Table’ and ‘Farm to Market’, collaborating
with different tenant restaurants to serve fresh farm produce in their menus. D2 Place also collaborated with local
farmers in organizing weekend markets that sell a variety of fresh local farm produce and seasonal flowers, thereby
supporting local farming and enhancing public understanding of its growth potentials.

ERBIEABEFR—EMIEREBHENBR > D2 Placel§—HRAELARMENNRERNRERSTEE ; M_HRAR
EEEEENEHERLEREE B —ERTHNRERD - D2 PlaceBBRARES - AHEBIBAKREAFTMERN
—E - GEARRGELE - RISENSEEREFEY - (FMBEZELTE - ARGHX  BIKR  UMEHKEE - BERE -

D2 PlacethEZi#EH MFarm To Tables & TFarm To Market) MEEMIER : RABHEREAAEHNRERS
EEERITEMAEE » AARBERKALEN Farm To Table) ¥k B—AH > HiSHE—RAMEENEE » £
AREBERTE Farm To Market) » EBEBAMMBEBENEREY BERURESFIE  BAREH T BAH
BEZR XF—WEKR-
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BUILDING A BETTER COMMUNITY

SUPPORT FOR TENANTS AND SHOPPERS

Bl F REERT

By supporting local brands, D2 Place promotes the
concept of ‘creating shared values’. Since 2019, all sectors
of the economy have been beset with difficult challenges,
and in alignment with Government’s support measures,
LAWSGROUP has repeatedly reduced rents or exempted
tenants from rents altogether, depending on their nature
of business and individual operating circumstances. This
act of compassion has had a positive effect on the market,
with many developers following suit in alleviating the
financial burden of tenants.

D2 Place has taken the lead in helping publicize Government’s
support measures, including the various pandemic protection
measures and relief funds, and the consumption voucher
scheme. At the same time, the Group has spared no effort,
both online and offline, in helping promote local startups, and
create business opportunities for them.

D2 Place has implemented a number of measures to
counter the pandemic, including installing automatic body
temperature monitoring systems, and additional air
purification machines at shopping malls; spraying nano
anti-bacteria coating; the provision of alcohol-based
washing fluid; and stepping up the frequency of cleaning
and disinfecting, in order to safeguard the health of
customers, tenants and staff, so that customers can enjoy
a safe and stress-free shopping experience.

D2 PlaceZBXIFAMMIE  BBHETEBEN AIEHE
BE) BE - B20198 - EESHALREHEEBRE
S ANBEREER2021FER BN ENXE
it - ZEOBLRHEEZES - BRZELNBP RS
MENERBAMARREE  HRIPEATHERE
Bz - SELRBETHAMMERSEEEATE - REA
HEHEUSZENZZERS °

D2 PlaceMEBRENXHFRMHTH—RIEBNTE
BERAEEFPFEEMEREESRBIMMETEES
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B FIRIEE S EHH

HENZIBEE >0 D2 PlaceiREN T —RIIMMERE - B
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BUILDING A BETTER COMMUNITY

AWARDS AND ACCOLADES @
4RI B R0 R

(ONG KONG Q-MARK SERVICE SCHEME (CYAN)

As a leading F&B and entertainment hub, D2 Place has
been awarded the FHKI's Hong Kong Q-Mark Service
(Cyan) Scheme certificate, in recognition of its superior
level of customer service. It also won the honor of ‘My

Favourite F&B Hotspot’ in U Magazine’s ‘My Favourite cEo
Eatery Competition 2027, In environmental protection,

it received the Gold Award from Greeners Action in its
FHKI's Hong Kong Q-Mark Service

(Cyan) Scheme certificate
TEEQEEBHERY (Ex) 8L
Service Brand Awards by Hong Kong Brand R

Umbrella Bags Reduction Accreditation Program.
Besides being awarded the 2020 Hong Kong Emerging

Development Council, D2 Place was also recognized as

one of the 2021 Top Ten Digital Experience Malls, as organized by Metro Finance radio
station. Moreover, D2 Place TWO, The PowerPlay Arena and The Barn have been
awarded the FHKI's Hong Kong Q-Mark Service (Cyan) Scheme certificate. The Group’s
retail business has pledged to continue delivering an excellent level of customer service,
to consolidate its corporate image and strengthen customer loyalty.

D2 Place NERN > KERAEBER > TBE—FKE BEQEEERY (&) il
B:E (U Magazine) THRREEREES 2021 1 TREEENAMIL 1818 « 42%817F
R ABAMER / IREREBREZRETEERRD2 Placemﬁéé‘r’éuuHﬁ?"%ﬁﬁﬁé"2o2o
MEREREE > WHiDigital ExBUSEREHAKE202I \B+AREHIHBEREH
PSR EE(SOBF HIRT) - D2 Place_HA ~ PowerPlay ArenafkThe Barns2EH BT
REET 'EREEEEWNE) BEN TEEQEEERY (Ex) 2‘\‘§|JE{J\E§ s £ E
ZEXARGHERUEBENRBFER - MEURBERTIEREE TH

Z?_igiiol Ex

AR 182021

D2 Place recognized as ‘My Favourite F&B Hotspot’ in D2 Place as a finalist of the 2021 Top Ten Digital Experience
U Magazine’s ‘My Favourite Eatery Competition 2027, Malls, as organized by Metro Finance radio station.

D2 Place®% (U Magazine) THESTREEE D2 Place \BHWIKAENW Digital ExBISEEER
2021 W) THEEZRBNI, H8IF - EHAIE2021) T AREBISRBEHES -

D2 Place awarded 2020 Hong Kong Emerging Service D2 Place received the Gold Award from Greeners Action

Brand Awards by Hong Kong Brand Development Council. in its Umbrella Bags Reduction Accreditation Program.

D2 Placet & B M2 BRI 20205 B mAEARFHEE - D2 Place B BITHRBERBIER / REREBE
EGDRERT B -
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FESTIVE EVENTS AND PUBLIC ENJOYMENT

D2 PLACE

FESHIVE EVENTS
AND PUBILIC

ENJOYMENT

LAWSGROUP is dedicated to creating top-shelf
entertainment experiences, and makes judicious
use of its D2 Place facilities to host an array of
innovative cultural and seasonal activities. In the
process, D2 Place has become a landmark hub in
the district, and brought a new dynamism to the
community.

HIGGO Raj

P

FESTIVE EVENTS AND PUBLIC ENJOYMENT

LOCAL EVENTS
A 4R 4

D2 Place has been a staunch supporter of local creative
talents and has organized a variety of activities
spanning lifestyle shopping, local brand promotions
and musical events, for example, The D Game, Hong
Kong’s Top Ten Artisans Award 2021, Rooftop concert:
Aloha Music Camp, White Market x ToNick - Here and
Now, Tamjai Samgor Chill&Chilli Handicraft Bazaar x

. concert, and Hong Kong TOYCAR Salon 2021.
EREBRLOAITERBENRLEER > £D2 Place

EMZEIAABNAE XtERFHUEEY -
HED2 Placeli BBAMZ 28 HHBRIBARESD -

laxant N oo [=]

B H 7%@]&@7&[7«%3@% D2 Place—OEB#EEAMAIE - BRSHITES
MEEHBEY AHMREEIRTR THOE
{The D Game) ~ (BREE+TKEA2021) (XA
B  PY~~FEBLE) - (HMHETE X ToNick -
Here and Now) - (=ZZChill&ChilliFfEmEX
Zwa) & (Hong Kong TOYCAR Salon 2021) -

FESTIVE EVENTS
EEEE

D2 Place hosts regular events for the public to share in festive
celebrations, including the Christmas-themed Ninja Villa on the rooftop
garden, and a joint promotion with Windshield Charitable Foundation for
under-privileged children in Sham Shui Po to join in the Christmas Snow
fun. During the Chinese New Year period, D2 Place also organized a festive

MULTICULTURAL EVENTS
ZXILES

bazaar to spread the Spring Festival cheer.

D2 PlaceEHISRMENEEE) - EEHERS - HURAR  SFREANHEERGEE
BRI FAERERESESEF  BEEEERKYEN/NZSH (B2
FE) EE - US> D2 Placeth s REHFEIR - 2% (FWMEH2.0

D2 Place understands the rising importance
of cultural exchanges and works closely with
creative entities from all over the globe in

such events as Le French May 2021, Canada
Market, and the 2021 Japan Autumn Cultural
Celebration, which served to enrich the local

cultural scene.

D2 Place TRXEXMAZRER » At
KEARBEARASHNATERSF
L OEBAERBEME2021) ~ (MEKX
TE) R (2021 BXER) » BREHFR
F—RNZTXER -




FESTIVE EVENTS AND PUBLIC ENJOYMENT FESTIVE EVENTS AND PUBLIC ENJOYMENT

COLLABORATION EVENTS
BEEE

SALES REDEMPTION
EEREEE

D2 Place adopts an open and inclusive approach in its external collaborative activities, such as the 63rd
anniversary of Nissin instant ramen promotion, Top Ten Local Artisans’ Workshop, the 6th Retro HK Gaming
Expo, Pocari Sweat lon Water’s Summer Garden, UNBOX CHRISTMAS COUNT DOWN, PowerPlay Arena x

Walch joint promotion, and Dreamcatcher x Pomato -Siu4 Market.

The pandemic has not impacted the entertainment and shopping pleasures at D2 Place where visitors enjoy a plethora of
redemption privileges in such promotional activities as Draw Your Power, Dog2gather, and other benefits associated with the

go(\j/ecmrr;ent’i coSns:mptC\'c‘)n V(éuddweF: sd;e;;);ther popular redemption promotions include Minions Run Hong Kong 2021, D2 PlaceBSmAREBAIE  BBRATZEETE . HENOSNEH . 1 (HERSBEaE
and Cardcaptor Sakura Clear Card Run . N — = . o G e o & A e
P MEGIEAE) ~ 01/ (tARKEARERIITEL) ~ (FoEBTEETHEHERES) - (BRAOKSZHERE

HEion water28t TWEOHERE,) ) - (UNBOX CHRISTMAS COUNT DOWN) + (PowerPlay
ArenaBtREETHL TZEQRE ) BERBREFR) E ( TEBHBFENEM-SivdamE, &7
PowerPlay Arenlfz&) -

ZIFHIED2 Place MRS - ZTRIFE B (Draw Your Power) ~ (Dog2gather) (ROET) ~ (& !
HBIFB 1) R (REBREZEH) > BARHENER  RFEE - 55> D2 Placeth# (Minions Run Hong Kong 2021) &
(E&/EClearlFIRIB2022FBL) &1F  RFIRBEFHEE -
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As a firm believer in green living, the Group helps spread the message through a number of sustainability-related activities,
such as ‘Small trees, deep roots’ Botanical Market, DLGM5 Camping Gear Bazaar, and Easter Egg workshops.

BEREERAZHHERA > BESBENMNEE  SHELELERER  SBMAREBRER - BEREHERE (BN -ROBFH
EMHE) « (DLGMSEEXEBHE) REFHEY (BERET) -

D2 Place Marketing and Leasing Manager Ms. Vicky Lui and Nissin Foods
Company Limited (Hong Kong) Marketing Assistant Manager Ms. Suwa So
presented the prize to Ms. Wu, the winner of 63rd anniversary of Nissin
instant ramen promotion (From left to right).

D2 Placemis RMABEER B MAKBERR (FE) HISHMENERERE
EENAREY (BERARESNREMECIAF) BHNERENER
NE (HEZER) -
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MADE IN HONG KONG MADE IN HONG KONG

PART OF THE COLLABORATING AND SUPPORTING PARTNERS:
BB E1E RS F N

MADL IN
HONG KONG  seas
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With the objective of stimulating and supporting local creativity, LAWSGROUP initiated the "Made in Hong Kong KIDC By ) = L),
campaigns in 2017. In collaboration with over 200 public and private organizations, the campaign rolls out various
signature events every year. Highlight events include Street Carnival and Top 10 Artisans Award, and other local and "_%ms KmB @ Tﬁ:ﬁﬁ o b8 Birdie %%%% (,? > H‘”m‘x(‘
overseas showcase opportunities. The brand also launched a gallery store Zaap Zok ° for the winners and. )
participants of the campaign to showcase their creativity and works. "Made in Hong Kong" has soon become a — §

‘ . . o o ‘ [y e dehaiid Dsec OO0 [ [4=9 bread n butter NEXTness
signature platform for creative individuals to unleash their talents, driving the development of creative industries THE BARN B
in Hong Kong. ~

e @ e gt O wn g Q @ s

K8 oot NGKOE G s CHEF'S SECRET
The first-ever "Made in Hong Kong" Street Carnival was organized in West Kowloon in celebration of the 20th
anniversary of the establishment of the HKSAR in 2017. It was very well received and became an annual event in the Clomeete V crommmme  VGDVE @ % - U , Bpms 5. 15, i Antsenses
community. D2 Place collaborates with over 150 public and private entities for the event every year, bringing a wide ST - e -
range of game booths, food stalls, music shows, and dance performances to entertain the public
- e ; \'% olavri v TEEKERS R

Waizger  confffoes oerereaner MI'K,E“ L Y] gplayright @M EE e
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P 10 ARTISANS AWARD
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MADE IN HONG KONG

"Made in Hong Kong" inaugurated the "Top 10 Artisans Award" in 2017 as

10P 10
ARTISANS
AWARD

TREANESR

part of its annual campaign, with the mission of promoting local creativity
and artisan craftsmanship. In 2021, the fourth "Top 10 Artisans Award” was
held with over 300 artisans and market organizers competing for 12 awards,
including cash sponsorship, free consignment services, exposure
opportunities, and more.

"Top 10 Artisans Award" is the first and only platform in Hong Kong
dedicated to the recognition of local designs and handicraft brands. It is also
the only award combining public voting and professional judging in
the adjudication process, and is widely coveted and supported by
practitioners in the creative clusters.

FEBIEE) R20/7FERERFEREFY TAEAESR,  EEHEBEAHMNFREAREALE - 2021F >
TEBER) EMENE TTRAEAERE) > TR BBIOOEAMFEEMULATEEAF2ERBRI2E
BE BROERBERTEN  TERYT BIE#HaeS -

TTRAEAERE ) REERBAEETER - —EXREGEAMERANFIEnRENTE  TEE——BAE&ES 2R
RENEXETENEE ISIASTHAEANEZR TN -

I TOP 10 ARTISANS AWARD.
PRESENTATION CEREMONY 2020

@
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SUCCIESSIUL
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Shabibi Sheep Workshop

Shabibi Sheep Workshop, a local cement art brand
inaugurated by Sharon Yeung and Vincent Woo, won the
Gold Award in the 3rd Made in Hong Kong Top Ten
Artisans competition. It has since gained valuable public
exposure and recognition, as well as collaboration
opportunities, through its participation in D2 Place
Weekend Markets. D2 Place has also held workshops in
collaboration with local media HK O1, teaching participants
how to make plates with marble textures, and appreciate
the brand’s characteristics and design concepts.

HEZ&EMIESharon YeungiiVincent WooRIIIHEHE
AREMBIERIEShabibi Sheep Workshop 2R & EE
Fo-ETAENER THRIERA) &8 - REFED2 Place
BARATEECTEREYR  EEAUMDTIHEET BAR
SEHE - MD2 PlaceSEMBRBAMEEEEOIN
O1ZEf > BT AKEAREZRII T > B2 MERE
KEARUKEEME  BATRAT RRERERETER -

MADE IN HONG KONG

7ohnee

Born and bred in Hong Kong, illustrator Johnee Lau is
the champion in the Top 10 Artisans Award 2019 with
his brand “7ohnee”. D2 Place provided the launching
pad for this top creative talent by organizing
promotional activities such as media interviews,
product launches, a themed Christmas campaign, and
more, to help create brand awareness.

KREBLETRNAKRBEERIBIE (Johnee) UE
mig M7ohneey MG2019F TTREAERE, WEE -
REEMNRIEAIE > D2 PlaceRBTAREEREH
BEXE SEIFRERD SINZEER  BREE
ERUEES UL EEPNBRES SRR ARBEN
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ENGAGING
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CORPORATE VOLUNTEER PROGRAM

CORPORAIL
SOCIAL

| 6ar|ngcompany

RESPONSIBILITTIES

BRAHLE

As a conscientious business enterprise and employer, LAWSGROUP is very conscious of its corporate social responsibilities.

Back in 2012, it established a Corporate Volunteer Advisory Committee that encourages its employees and their relatives to

help build a harmonious society through volunteer service.

BEREEBELE BEREBEOCEHEEMT AWK2012FRY CEXESFSTRBFEME) > ZSHETIRERKRZH
ELIRE  ROBEMEHLS -

DONATION TO SUPPORT
THE FIGHT AGAINST COVID-19
BHRBEEEEBZIMEESIBR

The severe epidemic has spread all over the world and hence resulted in a lack of medical supplies and
necessities. Therefore, staff from Vietnam have made a donation to the local government vaccination fund for the

purchase of vaccines.

MERER | HEEBELER  FSELEEEYREERSER  UEEFEETE  HOBEREDBRFEHRBUS
PriziEe) » XFBBUSKNERERE - XEMNE -

TIEP NHAN 1
UNG HG QIIY PHONG GHIING DICH COVID- 19

K FASHION COMPANY LINMITED

T 2

— T
2 ‘WNGHMIHK +KEASHION
UNG 0 QUF PHONG Chig covp - 19

93 LAWSGROUP CORPORATE SOCIAL RESPONSIBILITY & SUSTAINABILITY REPORT 2021/22

CORPORATE VOLUNTEER PROGRAM
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27.11. 9091 A

SPONSORING CHILD
PROTECTION SCHEME
FEfT By REREFE

The Group is a part of the Child Protection SchemelZ{T B/ Jand is pleased to support this meaningful
activity by sponsoring the event. The event is designed to lift public awareness on child protection, including

the mental wellness of the carers, so as to help build harmonious families, and prevent child abuses.

EJEE

W
\

HEE TE1T - BOy 8 FEARLEASHRERZERE > BOMAEETPRAERE  RARZERENEH

GIVE BLOOD SHARE LOVE
BMmEEO

The Group has long supported the concept of regular blood donation as a part of its social responsibility
campaign. Members from our Corporate Volunteer Service Advisory Group first invited and joined hands with
shops around the district to organize a blood donation day with Halloween theme and encourage the public to
participate. In 2021/2022, a total of 600 blood donors and registrants for bone marrow donation were recorded.

SEZER-BEXHEMEY  EEZIEEFTERBH T ENBFBEFEEENHalloween BEEEEBM A - ZXED
ARTRESHEL  BOEEMLEEME - 2021/2022FEWE TBBCOOUMOALTHESMRMNELE IR

PROJECT WESHARE
Project WeShare - FUNZ 4 K1TE)

In support of the United Nations’ World Environment Day on 5th June, the Group organised Project
WeShare - FUN to bring the Group’s environmental protection and sustainability culture forward. The
project reduces wastage and facilitates sharing.

REBPEEEREBERD  CEETESRBMEAEUSFRET TE - 18 - B  XBBERABEEEIEE
XMt ERERMNADRE  BETHZ=ZHEMH !
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YARN
BOMBING
aSSP

Yarn Bombing@SSP

WELEREN | BIRKIHERLER |

Yarn Bombing@SSP brought a sea of vibrant
colors to Lai Chi Kok as lovely hand-knit animal
figures were mounted at Cheung Yee Street and
Cheung Lai Street just outside D2 Place and is
available for viewing until mid 2022. The animal
figures were the combined efforts of a leading
local artisan in hand-knitting, and artists of the

local knitting brand, hoopla.

The activity is a community-building event
spearheaded by Lawsgroup Charity Fund in
collaboration with Laws Knitters,
Council of Hong Kong, Hong Kong Woollen &
Synthetic Knitting Manufacturers’ Association,
and the Sham Shui Po District Office.

Yarn Bombing@SSP g 7& & & iF 42 81 2 4f
@ EARSHREhooplamRat AIMAF—# — &
HE HET EETEBANHEETY > LNEMME
BRARSZENMREZMHED2 PlaceHHNUE  TEEE
20225449 - EBRTEAN—MNESHRNER B
TEAMAIEXT > #FashiontZ%IEEA%E

ERFEAMREAMAREAR -

EBERKSRESEHEENBE T A&KXEE
ETER BDHERHSE UTARAESTEHEEH

EREFELEHBERBTEEZ NG -
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PolyU devel ivirus 3D printing materials,
which can terminate over 90% of COVID-19in 10 mins
. = Lt SR N LR A

DESIGNING DUTCH TULIPS IN HONG KONG ONLINE WORKSHOP
TDESIGNING DUTCH TULIPS IN HONG KONG # T {EthH,

CONNECTING SHAM SHUI PO

BERKES Propelling environment protection has long become the theme of the Art of MY Family’s
community art events. May Yeung, the founder of the Art of MY Family, expressed her
gratitude to LAWSGROUP and D2 Place for supporting "DESIGNING DUTCH TULIPS IN HONG
KONG ONLINE WORKSHOP”. Having the members of The Dutch Chamber of Commerce in
Hong Kong and the children from Jockey Club Lei Yue Mun Plus create tulips and butterflies
with recycled Lunar New Year red packets, Art of MY Family and LAWSGROUP promoted
recycling and build a community through art.

Rooted in Sham Shui Po District for more than 45 years, LAWSGROUP has been actively investing in the
development of its home district. In recent years, its cultural and creative project D2 Place has evolved to
become a cultural landmark of West Kowloon. Through its unrelenting efforts, LAWSGROUP has set off a new
creative wave in the community. It also takes a pro-active approach in connecting with different stakeholders
in Sham Shui Po, including government departments, business sectors, and cultural professionals to brainstorm
ideas. Leveraging D2 Place’s success and valuable experience, LAWSGROUP hopes to spearhead a range of

community projects with the local groups, including building connection systems, organizing regional cultural (BHEE) WHBEMESN—aUIBEAETE  HIBRIRASEESS IL,\F’iu%HEEEEI&DZ PLACEX#
activities and more, with the aim of creating synergistic effects across the area. By forming a unique ecosystem TDESIGNING DUTCH TULIPS IN HONG KONG % F Tty » BBy Rigt @qgﬂ o EEE
for the whole Sham Shui Po District, LAWSGROUP hopes to create an even more successful and vibrant Sham ﬁﬁﬁpﬁﬁg@ E&g EoafalEEnEE — 2 HAfE &§§j§§&m% BIBEM . REEY
Shui Po District into the future and build a long-term cohesive development force for West Kowloon. BIRfIERES  BU—EEHE -

To fight the pandemic, LAWSGROUP has collaborated with the Sham Shui Po District Office in implementing
the use of the anti-virus 3D printing material to public facilities and also “three-nil buildings” in the district, as
an effective solution to improve public health and cleanliness. Meanwhile, the Group has provided 2 floors of
its property at 822 Lai Chi Kok Road to the Sham Shui Po District Office with all rentals covered for a new
storage for anti-pandemic supplies to support their vaccination scheme.

BEREEIRFKBEAN LT » —EURESRKERESRAERE - TFEBETXERIBIEED2 Place » fMiEsRMAAIE
B RARNEXAITE - BREETESERRAFERENE - SEBUGEM - B8R SUERF Eij\ixu}%“ N

HAZ B D2 Place MINEER  EEEABRAEHREATHERIER - 8EAEERALS - HRMULEDS  REBELHE

BIE - ITEBBERAN  BFHE—AEXFRPRDPORKSE - %ﬁiﬂﬁl‘”ﬂdﬂn—iuiﬁﬂaE?m{,\E@F%JiE’ﬂ%é?Jj% °

/i
) l-] swaawwqwady

e ES LR i‘& SERFKSEBREHERERSHE  ERKSBAZAHRBUR I=8AKE) AMEEZURED - BEERE
i mEENS) EROASRERE TN > fUERRRE A H @ii&ﬁnnéf” Jtl:% SEERKERBSEHFREE
BHETMESNAES2EMEEMFRENENE  XERKYREREHFEN B Ny BIRE) BEE -

- In support of government’s Early Vaccination
for All campaign, the Group has launched a
campaign to encourage the public to get
vaccinated, thereby lifting the city’s vaccination

rate and achieving a higher degree of

community protection. The workshop hosted for children at Jockey Club Lei Yue Mun Plus in  The workshop hosted for the members of The Dutch Chamber of
17th April, 2022. Commerce in Hong Kong in 12th April, 2022.
2022F4RV7AAERRRAMAREREERNOIEL - 2022F 4B ABRBEWAB Y S RMNTIIER -

SETELEEFERRT "2WELs ®iJEm,) EF
BEF KIS BERBESE I Tity 2R B@
e BEATREREAR  BURHIRERRE -
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FASHION FARM FOUNDATION

Fashion Farm Foundation (FFF) is a non-profit
organization founded in 2012. Its core mission is to
foster the fashion industry development in Hong
Kong and promote local fashion brands worldwide.
As a founding patron, LAWSGROUP has steadfastly
provided financial, operational, and venue

sponsorships to FFF since its creation.

In collaboration with government departments,
public and private institutions, commercial entities,
and other stakeholders in the creative industries,
FFF has organized a wide range of workshops,
exhibitions, fashion shows and other outreach
activities. Signature campaigns include HKFG
Program, FFFRIDAY, and Fashion Express: The
Greater Bay Design Parade supported by CreateHK,
offering great opportunities for local emerging
designers to showcase their talents and explore

business opportunities.

JELF#EFashion Farm Foundation (FFF) §52012%
BRI EEREBBNEZNER  URGTEEARAZHIERE
AW E R - (FARIREEKE  BXKEEBBFFF
IR —ERHEES SERGHM T XIEFFF
MR -

FFFEGEBMFEM AHMAAEE BRUKAE
EFXFNHEMSIESHE  ERZEIFEE - RBRE -
FERHMEREEE  FHEEER RIREE] 25
S HEBHKFGE 2] » FFFRIDAYM R RER -5 - 147 >
AR EERMREBR R T ERRREOENKS -

ABOUT FASHION FARM FOUNDATION
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WHISTELISTED %%E NOVELTY LANE | FASHION FARM FOUNDATION

WHITELISTED CONCEPT STORE WHHTEL'STED q—x /

Since 2012, Fashion Farm Foundation (FFF) has been actively connecting Hong Kong

fashion designers with both local and global buyers and retailers, fostering business
WHITELISTED is a non-profit fashion platform co-founded by

Novelty Land and FFF. With financial, operational and venue
sponsorships from LAWSGROUP, WHITELISTED opened its first

concept store in D2 Place with the aim of promoting Hong Kong

opportunities between them.

B2012%F » FFFEEIMEE F BT ERTMEAAANEIKER
RiBETER

hEER K FIFEAEH -

fashion designs and enhancing local brand awareness across the
APAC region.

o Major Fashion
Iravelled to Cities including

Apart from featuring local design products, WHITELISTED also
collaborates with various brands and parties in the creative

AFBNEEBERERD :

Travelled to 12 major fashion cities,

industry by hosting a variety of fashion and cultural events, such

as fashion shows, exhibitions, workshops, and more.

including Paris, London, New York, Dubai,

Tokyo, Singapore, Beijing, Shanghai, WHITELISTEDE — B Novelty LandFIFFF 2t B Al 17 #9 Ik £ 5 i 5 4 =

TE > ESGEREENESR - SENSMER > WHITELISTEDRINGS
D2 PlaceBs8 TEHMMEE r MUK T AEBHEE B ERTUR
RAAMBESIBNZEACTE BRIEEEFBIRTAER -
WHITELISTEDTMEARMAISEXBEESF » SR IEIFEMN L
EE  MBIFERE EBERIFEHS -

Qianhai Shenzhen, Hengqin Shenzhen,
Macau and Guangzhou

BR - "% A0 1HF R"R

\)Lill B /i N Ek/‘@*,\ =

ETONIR
CRPIREM -

Collaborated with 90 Benefited more than

90 290

partners and organizations Designers (Fashion and Related)

' oloautomal

In consonance with the cutting-edge image of ‘the gaTe’ on the fourth floor of
D2 Place ONE, FFF, with the support of LAWSGROUP, transformed a vacant
place there into a selfie place named FFFotoautomat. Conceptualised by a
local architect, the design encapsulates the dual elements of a vintage theatre

BBEIOEE BB aIE BB 290N K E MR RTRIZE

of the 1990’s and the Photoautomat that has been a big hit in Europe in recent

years. The public enjoys free admission to FFFotoautomat where they can have

four snaps taken in rapid succession. Since its opening in Mmid-2021, more than
7,000 visitors have had their souvenir photos taken.

Reached an audience of Generated business value equivalent to
6 5 0 0 0 0 0 X N 5 8 0 0 O 0 0 0 FFFotoautomat is located at the entrance of Community Space, a venue newly
° ° : l“\‘ﬂ" o o established by FFF that serves a multitude of functions. In collaboration with
. . . members of the creative industry, FFF holds periodic activities such as
in Hong Kong, 32,000,000 . for the industry ; ; o ; _
. . . . seminars, exchange gatherings, exhibitions and cinema evenings.
in mainland China, and :
: = A T S e —
2,300,000 others globally L BITERFREWS 8008
: SNESES A

AHIED2 Place—Hi418"the gaTe'NE B BEFF S EERRKEBNZEFT » FFF
FR2021FRAFEAISD2 Place—HA41EM—(EIZEIERE8E R —EBE BIRF = IR1EH TFFFotoautomaty >
TFFFotoautomaty H—UEBREMRET - HREHESRB1990F A AYIZE BB EE e AR
EEEBNRTHERIRIAREH (Photoautomat) » ARAIREARIBBAREBE
1RER - BIEFEZDIR > BEBE7,000 ARIRIABEZ -

EBHE50BRZEEER
320082 PEIAH L2308 3
BHNRERE

FFFotoautomathf v 2 —&B 8BRS &) (RERHESL - TREFFFHTEACommunity Space A »
WZEEEZINEEEAE > MFFFRAERESEEAEARERSBUBEFENRISZS - B
R~ BB ERREEH -
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IASHION
PORIT 4

FASHION PORT B§id - % is the first fashion
extravaganza to be sponsored under the HKSAR
government’s Professional Services Advancement
Support Scheme, since the onset of the pandemic.
Through participation in activities such as the 2022
Spring/Summer Shanghai Fashion Week@XinTianDi
and MODE SHANGHAI, the event serves as a bridge
between Hong Kong and Mainland fashion designers,
facilitating closer exchanges, collaboration and
contact. At the same time, it also enables local
designers to break into the Mainland market,
promote the excellence of Hong Kong fashion
designs, pool their collective creativity, and take the

industry to new heights.

FASHION PORT B - /8% concluded successfully
with participating Hong Kong designers making their
appearance in the Shanghai Fashion Week. It was an
event overflowing with glitz and glamour, and captured
the attention of the entire nation with fruitful results.

TFASHION PORT B - B8 RERIBAMITUREIE
’é’?%é%%%ﬂﬁﬁﬁz@ﬂr TEERBIREIZTE) &)
IS8 - BRBHM2022F5E L ERFEFOHT R M
&MODE SHANGHA\L;HEHE%E%M&%@ LR
—AEEE R ERTMEAEANFEERATOBR > &
EHEMNE—PRIM  DENBE - FISE T AU R
HWEWEATISEM  HEEBNERTE BERSE
RBIEHE  #BEHBEZNIE -

TFASHION PORT B - B&) BiNEsRE > XE—RE
BRGTEI e LISRER - RAZEBENRERR - &K
BN ENAY S TLBEHARE !
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VINGNT Lt
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KIBO

Lola Von Vega
METHODOLOGY
Midnight Factory
Playful Socks
SWEETLIMEJUICE
Syzygy Outdoor Gear

CORE PROGRAMS

Many international fashion events have been cancelled due to the
pandemic. As a result, many a fashionista has long been starved
of real-life fashion shows.

FFF strived for an opportunity to host FASHION PORT Hf i « i1,
bringing 20 Hong Kong fashion designers to showcase their
creations at the 2022 Spring/Summer Shanghai Fashion Show.
The participants included:

ZIEEREERSEAREBENERBIRZE  FAONEBIFESIE0NGE
BERBHERE > FltFashion Farm Foundation (FFF) SHi%g
FHEEHEE TFASHION PORT BigeEE, - MHB20UEB
BERMERTME L20225E L BREANKESR ) ZHEARH
SE > EREE:

« ANGUS TSUI by Angus Tsui,

e DEMO by Derek Chan,

« REDEMPTIVE by Wilson Choi,

« Tak.L by Tak Lee,

e athenaeum (m.) by Maness Ko,

¢« FromClothingOf by Shirley Wong,

« PONDER.ER by Alex Po & Derek Cheng,
¢« SUN=SEN by Sun Lam,

« VINCENT LI by Vincent Li,

*« YMDH by Jason Lee,

« BIG HORN by Kevin Ching,

e Faith& Fearless by Bob Lei,

* hoopla by Wayne Lo & Kit Lee,

« KIBO by Natalie Chow,

e« Lola Von Vega by Candace Cheung,
+ METHODOLOGY by Glori Tsui,

e Midnight Factory by Auston Tse,

« Playful Socks by Brian Ching,

e SWEETLIMEJUICE by Simpson Ma

« Syzygy OutdoorGear by Patrick Lee
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The event comprises a number of activities JEEIEHE

Showroom MODE SHANGHAI
SHOWROOM [#5%lZE - MODE SHANGHAI
LIBRERSME

In line with its commitment to promote Hong Kong fashion design in the
Mainland, FFF seized the opportunity of MODE SHANGHAI to set up a
showroom to showcase the exquisite designs of 20 elite Hong Kong
designers. The occasion served as a bridge for meaningful exchange
between our designers and Mainland fashionistas, and the perfect
opportunity for the industry to gain appreciation of Hong Kong fashion

design labels.

FFF—ERNESRNEBRANEEE BIFEERET » SR TFASHION PORT @ - 8%,
ZATESMODE SHANGHAI L8R4 REMBHAR - SRIIBRIIE R0 HIEE
BEIAMNEREE -2 RRIZEBREBSER - TEEMYPHNBRTM
W RETEMEEANEE BT ERBRIRMEENER > REHBLCERALIHEE
R RERENBELS -

Fashion show - 2022 Spring/
Summer Shanghai Fashion Week
@XinTianDi

FASHION SHOW R§# 5~ 2022 HE L5558
@XinTianDifEmBEH G

Fashion show - 2022 Spring/Summer Shanghai Fashion Week@XinTianDi

Four Hong Kong designers, Angus Tsui, Derek Chan, Wilson Choi and Tak
Lee, appeared in the fashion show held at Shanghai's trendy landmark
XinTianDi to launch their latest fashion series. Their unique and
mesmerizing design styles captured the attention of the fashion industry
and fashionistas with their boundless creativity, putting Hong Kong
fashion designs in the limelight.

& BIINIERETETAngus Tsui » Derek Chan » Wilson Choik Tak Lee%8E - & F &HE
PEREEeHRMERBHE - KLEBMERRNBERIBSTRT > A
HUEBSRAZRNBTASRII AT —RERAALREEZEANERIR > 45
AWAIRENREREE SRR NTRRERES -
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Hong Kong Fashion Guidebook
- '"Hong Kong Fashion Design Yellow Pages’
HONG KONG FASHION GUIDEBOOK - (&FEIEHEE)

FFF presents a comprehensive picture of Hong Kong's fashion design prowess
by assembling the dossier of 77 of the city's leading fashion designers into a
unique 'Hong Kong Fashion Design Yellow Pages’, together with a floor map of
the Shanghai Fashion Week showroom, giving readers an indelible impression
of Hong Kong designers' charisma

FFRRAZEERERNNE  REVT/USERERAMNER  BENB BN (F4
KEZEH) > UHESWELEENERRIZHE - -STENEENEZRBEARAEL - FH
—AEE > AFETERZEBREEANRAB)  MXFEREERERNBS -

Sharing session - SS22 Shanghai
Fashion Week online exchange
SHARING SESSION- SS22 LB BEFRES R LI ES

The online exchange provides the platform for the five designers, Derek Chan,
Angus Tsui, Doris Chan, Wayne Lo and Auston Tse, who participated in the 2022
Spring/Summer Shanghai Fashion Week@XiTianDi as well as MODE SHANGHAI, to
share ideas and insights with the co-organizers, including the Hon Sunny Tan,
HKSARG Legislative Councillor representing the Textiles and Garment sector; Mr.
Will Li, Assistant Director (Business Development) of the Hong Kong Trade
Development Council; and Dr. Magnum Lam, Associate Professor of the Hong Kong
Polytechnic University's Institute of Textiles and Clothing.

The online exchange comprises two sessions, focusing on SS22 Shanghai
Fashion Week@XinTianDi and SS22 MODE SHANGHAI respectively. To
conclude this event, a documentary on the highlights of the Shanghai activities
was premiered.

PEBUELEET > E2H202258 EBREAQHRMERZMERMODE
SHANGHAI L8R E R BRI RETEIDerek Chan » Angus Tsui » Doris Chan »
Wayne LoRAuston TseHlEF#B-BERBBNILEEHE (M RERFINGER)
fRiB1ESRE BEBERB - EFEREEEMr WIll LIRBBE T REHHELKREEANAR
BNEEEIEDr. Magnum LamHZEEREBLER - EADZBHBEME L Z1RE > D55
EFEE20225E LB E B @M AU B M B R2022F5EMODE  SHANGHAI LSRR
fREME - BSEEX Lt EBEBLHF - BEBENEENZ B2 RERIBEERE -
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SINNE
PARIS

SEBSBHKFG  SS22MATEI BRI EZ BN
exposure for the HKFG Paris SS22 designers, FFF partners MEE#S  FFFEXERLEEZTEFEAR
with the online platform LN-CC to launch a special selection LN-CCEE» IEERFE F MM L RETE
of the designers’ latest collections during Paris Fashion Week. —ZRIBENHE > ROEBIBEEBRTEINE
This partnership serves to present in all their glory the M2 -

To generate more business opportunities and increase media =}

diversity and potential of Hong Kong designers.

S 2.4
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C\t ‘153'

IASHION
FORWARD
GBA 2022

NEE - BF=iEE2022

In 2019, FFF successfully held the GBA’s inaugural fashion
extravaganzal KBE — B - H171 as a vehicle to promote the
fashion and creative industries in the area, with the
co-operation and active participation of many partners.

2019 » FFFIEFI BT T REEANEAMKERTENARERE- TRERE-
Bife- H1T) > BUHEBDEANKERASTRER  FINRDIBEESHNRS
FEHS M -

Based on this successful experience, and with the support of
the HKSARG, FFF will be staging, from April to September
2022, a brand new mega event, 'Fashion Forward GBA 2022,
which will be one of the major celebratory events to mark the
auspicious occasion of the 25th anniversary of the founding of
the Hong Kong Special Administrative Region. A plethora of
events will be held in five major cities of the GBA, including
Guangzhou, Zhuhai, Foshan, Shenzhen and Hong Kong, with the
aim of strengthening inter-city liaison, facilitating professional
exchanges, and creating more development opportunities for
the fashion industry in Hong Kong and the entire GBA.

AEBELENLEERBERENXFET »  FFFHR2022F4 85 9R
BREzHEER- TREB-KRHEE2022) » EXREBAEMRT BRI
THERB2SEFMNERT—EEHRAEREY - BEEHENEHRKRER
WAKRERBET-BEMN KB HBL  RIUREBERAEFHES
SEE RMEETHENERZ  ARREZXRIR AEERHERGFENUR
BEANKRRERAEETES AN -

LAWSGROUP CORPORATE SOCIAL RESPONSIBILITY & SUSTAINABILITY REPORT 2021/22

A series of scintillating fashion events will be held on rotation
in various GBA cities, including Fashion Bond, a series of
fashion exhibitions; Fashion Force, a series of fashion shows;
Fashion Beat, a series of fashion musical evening shows; and
Fashion Discovery, a series of fashion exchange seminars.

EERBRASEANEFREERAE  LEBBNDER—RNBNED
BESE  NBERE S8 BERSZ® > #7:

« The event is to promote the synergistic development of the creative
industry in the major GBA cities, thereby creating more growth
opportunities for Hong Kong fashion designers. In collaboration with
other official fashion shows in the GBA, complementary promotional
activities will be organized in various peripheral cities.

c REBNEZEUHTENATIXBERR U AT BRERTAM
FREEZEAZERME  ARERARORRERASEES RN -

« The event is to foster closer exchanges among the GBA's fashion
industry practitioners, fashion schools and related professional
entities, thereby pooling the resources of Hong Kong and other GBA
cities to nurture design talents who show strong potentials, and
possess a creative mind as well as a spirit of perseverance.

s MEXEEARERAUXRE REEVLEXBEOIMN  BFLHEA
EENEANEMBETNERAZ  HMEEZEED EBAIMKREMN
BB RENRTAM -

« The event is to lift the public's knowledge of and degree of
participation in the GBA's fashion industry; deepen inter-city liaison;
transcend territorial boundaries; and elevate creativity to another level.

s BRARBHARZESHEXNIMANZ2HUE  TERANEXZERZH
B REMTENES - BBITEERR - fitdE RO EXIE -

FASHION BOND AREEREBEKE (HFEKEES)
FASHION FORCE AEERENBESE (KEFEE)
FASHION BEAT AREERESLEHA (KEILR)

FASHION DISCOVERY KEERBEZRSEZER (BEZRSESR)

CORE PROGRAMS
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LOOKING
1O THE TUTURE

Notwithstanding the many uncertainties facing the Group in various parts
of the world in 2021 and 2022, it has soldiered on fearlessly. Based on its
untiring efforts in the past five years, it has now entered Stage Two of its
15-year Sustainable Development Plan, which is most gratifying.

After steadily instilling the concept of sustainable development into all levels
of staff, the Group is switching its focus to individual departments with
detailed procedures, including acquainting staff of its various businesses
with the target of controlling global warming to a temperature rise of not
more than 1.5°C Degree Centigrade; widely adopting new technologies; lifting
productivity; developing environmentally-friendly commercial centers and
smart buildings; facilitating the implementation of sustainable development in
the community; and supporting Hong Kong's Climate Action Plan.

The Group’s reinforced green efforts have not gone unnoticed, as we
received in 2021 a Certificate of Excellence and a Special Recognition for
‘Outstanding Sustainability Initiative: Social Dimension’ in the Hong Kong
Sustainability Award organized by the Hong Kong Management
Association. Furthermore, the Group’s Jun Wei apparel factory in Zhuhai,
and Karisma apparel factory in Myanmar have been awarded the WWF
Gold Label in recognition of its achievement in reducing carbbon emission in
manufacturing, and fulfilment of its CSR objectives.

In its day-to-day operations, the Group will maximize opportunities for staff
to come to grips with the concept of ‘design thinking’, and encourages
them to come up with innovative solutions to problems, thereby upgrading
the overall team performance. In keeping a close eye on the changes in the
market, the Group will be exploring new paths of development for itself and
for our local brands. Concurrently, it is equally active in community-building
activities, promoting CSV concepts.

The next four years will be a crucial period in the Group’s 15-year
Sustainable Development Plan, with management and staff joining hands in
reaching our set targets. It will then undertake its own research and set its
own targets, transitioning from responding to changes to consciously
taking the initiative to build the foundation in readiness for entry into Stage
3 of our Plan, with the ultimate goal of controlling global temperature rise to
under 1.5°C Degree Centigrade.

The illustrious results achieved have been most gratifying for one and all,
and will certainly spur the Group on for even greater achievements. It will
continue in earnest in spreading the concept of CSV both locally and
around the world, and better equip itself in readiness to tackle the challenges

of the post-epidemic era, opening an exciting new chapter for our industry.
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BE2021E2022— FHEREMHEE Z IH A H
AR ZREEDHEM L BEBELFENFTES D
SEEXNEE TTHERFHAERE NE MR
BEMRIFEDERE -

SEAEEEEREIBREABSEANSEERERE
BRENEZSEBIM L T ETEFANGERER
BIEF2RABRBRICENEZBABETSEER R
HE BREMSFRAE  FIRMENEESD  FEER
HELREDEER MEAMEIHENATKREZRN
ER MR NEEEREHEZKAREKICENERE
B(ERRMBETHER) SENMAKNEERSELLE
B EZE%ERYT > 2BES [ERTSERE
#82020/2109 TEwiiE) Kk MESASEZRERE g
#HEE) 0 MIEBXRE  SEETHNBRE kKarisma B
Mo ESWWFEREEHEIAZSEERE > R
MEBERDBERENEEBREENRREMT -

TEBEHREEENE  SERHEASHEREIEER
T OTRABME BT DEtMEEERER > N
AERERAE®BALL  RABBRIFRE - #H2
BREZENAM P NE  FEHOMN THAIEEER
RIEMF  hIRNSRERBICFAEBER - BHE
TERETEROEL  SESTERZMTISIKE
EONEGBRFLTOER  THEERAMAERER -
SERSHRAZHEEY  KMBERENHLE  ES
AEH=EEER -

ARNER TRAFIFAZRE ) NE TR
KAEEBRMEIEREEIENIRELZERER
EMBEBRRE FTJULNCTABAZRAE  BESHT
EEREREEREEIE  REBEOE=RREZTEH
RE TESEBEEHNZIRAREXI6E -

EEAROEEBLE L TLRAR  ENGHBE
BifT RREBBBBNEBAMERRRE AERE
) (CSV) ARAMBENREEREERNME
EABENEY CRREBIG > ATEBRF
%% -

LAWSGROUP CSRS COMMITTEE
EREEGCXHEEARTIFERRESS

QUESTION =
OR COMMENT?

Please contéct our CSRS Committee

ETUHERSEEARERTR - BB
CREMERERISKRBREERS

DX] csrs@lawsgroup.com

LAWSGROUP Official Website
BEXSEEES AL

LOOKING TO THE FUTURE
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