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At LAWSGROUP, we recognize the profound impact of the global pandemic on society and the
environment. As we navigate the post-pandemic era, we remain steadfast in our dedication to resume

normality responsibly and sustainably.

This report underscores the Group's commitment to creating a positive impact on Environmental,
Social, and Governance (ESG) issues, and outlines our unwavering pursuit to achieve sustainability in
2022/2023. With the theme of "Augmentation”, we have made significant strides in enhancing our
operations and compliance to create a culture of passion, innovation, creativity, and continuous

improvement.

Our efforts are grounded in the guiding principles of the United Nations' Sustainable Development
Goals (SDGs) and are recognized by different international standards and accolades, particularly in the
areas of Good Health and Wellbeing, Gender Equality, Clean Water and Sanitation, Decent Work and
Economic Growth, Sustainable Cities and Communities, and Climate Action. By prioritizing SDGs and
working towards ESG considerations, we are well-positioned to foster responsible investment

decisions, and help creating a sustainable future.

Visit www.lawsgroup.com for more information on LAWSGROUP.
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THE 15-YEAR SUSTAINABILITY PLAN
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CEO'S STATEMENT AND THE 15-YEAR SUSTAINABILITY PLAN

As the pandemic recedes, the world is on the cusp of recovery, entering a new
epoch with unprecedented challenges and unparalleled opportunities.

LAWSGROUP is honoured to be at the forefront of shaping a better world. We are
leveraging this opportunity to effect a transformative change in society, to create
a more sustainable, responsible, and equitable future. Having weathered the
challenges of the past, we now emerge stronger than ever before.

As we reach the mid-point of our 15-year sustainability plan, we are grateful of
the significant milestones we have achieved in our journey towards sustainability.
By embracing initiatives such as the Creating Shared Value (CSV) Model and ESG
approach, we have promoted sustainable practices throughout the entire supply
chain, by reducing waste, improving supply chain efficiency, and enhancing
manufacturing processes. We actively support the “1.5°Campaign”, which
advocates for limiting global warming to 1.5°C to avoid catastrophic climate
change, and aligns our efforts with the United Nations 17 Sustainable
Development Goals (SDGs), which provide a roadmap for creating a more
sustainable and equitable world. We are setting a new standard for responsible
investment decisions while promoting long-term sustainability. Overcoming the
challenges of the past has made us resilient, and we are optimistic about the
opportunities that lie ahead.

We continue to grow our three core businesses - Manufacturing, Properties
and Retail & Branding. Our recent launch of Laws Knitters Studio at 822 Lai
Chi Kok Road showcases our commitment to becoming a global leader and
trendsetter in knit art. We have also revamped our annual event, the Made In
Hong Kong - Top 10 Artisans Award 2022, to provide an exceptional platform
for local artisans to shine.

Similarly, our latest featured property project, KTR 350 in Kwun Tong - a
new-generation office tower in the centre of the emerging Kowloon East
business district, showcases our continued success in sustainable landmarks.
The recent upgrade of the D2 Place facade adopts environmentally friendly
building materials to improve solar heat absorption and prevent air-conditioning
leakage. Incorporating our beloved mascot, Jelly B in the facade’s vibrant design,
the modern facelift reflects our commitment to sustainable developments that
promote environmental consciousness and community engagement.

We are excited for what the future holds.
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“ Sustainability is a long-term commitment which also presents growth opportunities. ,’
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Phased Action Plan
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To review and revisit current
sustainability plans, policies and
facilities. Addressing and preparing
for future needs, management team
determines a new sustainability
vision, targets, measures and
policies, and sets up initiatives for
staff to follow.
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“Sustainability Consciousness” is
inculcated in staff. The Group
refines goals and gradually
relinquishes central control to
business units, and technology
application is a key factor of
sustainability plan.
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All staff is equipped with a
sustainability mindset and the
ability to self-initiate different
actions, while maintaining
technology as a main driver for
the sustainability plan.
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* Adapted from the research model by Christoph Lueneburger and Daniel Goleman published in “The Change Leadership Sustainability Demands”
May 17, 2010, MIT Sloan Management Review
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Founded in 1975, LAWSGROUP is one of the leading apparel manufacturers in the world and stands as a major
player in the industry for more than 45 years. As one of the leading suppliers to world renowned fashion labels,
LAWSGROUP builds its reputation on optimizing cost, quality and turnaround time in today’'s fashion markets.

With its success in supply chain management solutions, LAWSGROUP has further expanded its businesses and
investments to Retail, Branding and Property Development since the 1980s, including but not limited to the
operations of fashion and lifestyle boutique chain, development and management of Intellectual Properties,
Shopping Malls, Office Buildings, Parking Lots, Co-working Spaces, and other global investments.

LAWSGROUP currently employs more than 20,000 staff, with offices, factories and retail shops around the world.
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THE LAWSGROUP BRAND
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The LAWSGROUP Brand is created with the following key and distinctive elements for effective brand identities and consistency.
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To have LAWSGROUP apparel in every closet
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MISSION
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To become a premier global fashion

conglomerate, with a relentless approach
to innovation, design, and quality
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Positive Thinking with Strong Passion
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High Ethics with Effective Communications

REFBMERTREMER

SEEA

Passionate  Insightful

= SEE R, SH =] E=
TEAMWORK [R5 RS
Group Cohesiveness Creative Confident
EEBERD EBRAIE (ELIOTIE

The LAWSGROUP Brand

MASTERBRAND
ARCHITECTURE
IEES

{-} L AWSGROUP
ERER

APPAREL RETAIL PROPERTY CSR
MANUFACTURING & BRANDING & INVESTMENT & SUSTAINABILITY

RERE ZERMERE WEBFRRIRE CETEEARTBZERR

4} LAawsGroup 4} LawsGroup

PROPERTIE s | mEME CHARITY | B SEEEEES

AN
4> LawsGroup 4> LawsGrouP

MANUFACTURING | SEESS RETAIL & BRANDING | BEE@H2

4’# LAWSGROUP A4 ONE /’LTWO EAGLE’S EYE

)]
YYYYYYY [y H’: T
oo )
O ()
7 t} FASHION FARM FOUNDATION e
THE BARN )
Broh £ o iz

4> Lawscroup

NNNNNNNN | meests MEMBER OF LAWSGROUP
*Lawsgroup Charity Fund is

B | et FFF’s Founding Patron
g aTe i @ hoopla

bossini®

LOGOMARK #&&& THE SEAL ZEXEE MASTERBRAND =E&h#

{-} L AWSGROUP
EEEE

BRAND MOTTO mig= -

Passion for Fashion™



THE LAWSGROUP SEAL
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In celebration of the 45th anniversary of LAWSGROUP, The Group has created a unique
seal in 2020 to mark the significant occasion. The seal incorporates heritage and historical
elements of LAWSGROUP including a stallion, a tortoise, a lightning, a fisherman, a cotton
tree, and knit edges, all placed around The Group’s logo. The elements respectively
symbolize progression, team spirit, resilience, prosperity and calmness which are The
Group's vision, passion and ambition for the present-day and the future as well.

Most importantly, the seal itself is dedicated by the concerted efforts from three
generations of the Law's. In the forthcoming years, it will be adopted and put in presence
at our business premises, collaterals and events, as a symbol of the Group’s legacy.
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20,000+

Staff Worldwide
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Climate change is no doubt one of the most pressin lobal issues. To spearhead the fight against global warming in the industry, The
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Group has rolled out the "1.5°Campaign”, aiming to help achieve the goal of limiting global temperature rise to no more than 1.5°C,

UPNE
and at the same time promote a green lifestyle.
SINCE

BE—hthE All new property development projects will be adopting different international green standards, and smart and green technologies.
Starting from 2022, different existing properties and manufacturing factories will be undergone green assessments, together with
infrastructure upgrade and renovation, with the objective to effectively reduce energy consumption and carbon emission in a long run.
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Our CSRS Missions & Strategic Aim

OUR CSRS MISSIONS CORE STRATEGIC AIMS
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LAWSGROUP has always regarded Corporate Social Responsibility (CSR) and sustainable development as two indispensable elements in its business
concepts and core values. The execution of our sustainable development revolves around four major areas: environmental protection, upgrading
working environment, community participation, and innovation. It also devises strategies to reduce the impact on the environment, nurture and

develop talents, and reinforce community participation.

Based on its long term sustainable development strategy, the Group successfully obtained a green loan from HSBC, and utilized the fundings
on more energy-efficient technology or equipment in garment manufacturing, switched to a more advanced management system, and explored I N NOVATI NG
other new options. As a result, it was able to reduce energy and water usage, lift productivity whilst complying with environmental standards,

and improve air quality, with effective management of chemicals and waste materials. The Group is also dedicating a lot of efforts and sources FOR THE FUTURE

in developing eco-friendly and smart properties accordingly to different global standards. To help control global warming and reduce carbon
footprint, the Group has implemented environmental protection measures in its commercial properties, such as using heat-resistant concrete

for external wall finishing and setting internal room temperature at 25.5°C to reduce energy consumption. A rooftop farm is also set Eﬂ * ;E E& E EIJ %ﬁ
up at D2 Place, boosting the mall's green credentials and promoting locally grown vegetables and low-carbon diet. LAWSGROUP is fully
cognizant with the importance of investing in the next generations. Since the establishment of its first charitable foundation in 1987, it
has dedicated more than US$ 40 million to establishing schools and scholarships, not only in Hong Kong, but also in mainland China and

abroad. It has also sponsored a multitude of charity projects in support of the development of local arts, culture, design, creativity and

innovation.

In recent years, LAWSGROUP has placed Creating Shared Values (CSV) at the core of its Corporate Social Responsibility and sustainable M I N I M I z I NG

development strategies. It has worked diligently to spread the concept to the entire community with a view to call for collaborative efforts
from different stakeholders and entities to power long term and sustainable development. With the pandemic wreaking havoc all over the ENVIRONMENTAL FOOTPRINT

world in the last two years, sustainable development has gained added significance as a common problem of concern. By pursuing
sustainable development, the Group has been able to more effectively handle any circumstances, maintaining a steady operation and N I_I\ om i::
IE 7]
growing its business. LAWSGROUP will continue to explore all avenues to upgrade its sustainable development and community work, in IEE ~ 5 E E)]-
readiness for any changes in the post-pandemic era. IN THE COMMUNITIES
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LAWSGROUP has been proactively implementing sustainable development to
safeguard the environment. Multiple measures and technologies are adopted in

each of its core business.
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LAWSGROUP Apparel Manufacturing is one of the leading apparel manufacturers in the world. The
manufacturing plant network spreads across China, Vietnam, Myanmar, and Bangladesh, with an
annual production capacity exceeding 160,000,000 pieces.

As an environmentally conscious entity, LAWSGROUP Apparel Manufacturing is a certified ISO 14001
Environmental Management System provider. It is also awarded the prestigious WWF Low Carbon
Manufacturing Programme (LCMP) platinum certification, as well as other international accolades
such as SGS SA 8000, GOTS, GSV, SQP, WCA, and IS0 9001 for its efforts in chemical control, fire and
structural safety, protection against children labour, and more.

The Group will continue to support the development of new materials and innovative production
methods to drive sustainable change in the garment manufacturing industry. This includes our
support for NAMI's development of sustainable anti-pilling Nanocoatings for wool garments, which
was awarded the prestigious silver medal in the International Exhibition of Inventions Geneva 2022.
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NEW DEVELOPMENT PLAN IN APAC

NEW DEVELOPMENT
PLANIN APAC
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To tap into enormous opportunities arising from the “Belt and Road
Initiative”, LAWSGROUP Apparel Manufacturing has been actively
expanding its supply chain network across Southeast Asia since 1975, with
factories and offices set up in Mainland China, Vietnam, Myanmar, and
Bangladesh, and, in the process, bolstering the infrastructure and labour
force of the region.

To enhance the Group's presence in the region and to lift production
capacity, a new factory with strengthened Internet of Things (loT) network
was set up in Myanmar, which widens the Group's product type to functional
clothing, and drives supply chain visibility and connectivity to gain a distinct
advantage in the industry. The new manufacturing plant will also create
synergy with other existing plants, enhancing the overall productivity and
flexibility.

In line with LAWSGROUP’s long-term sustainability strategies, the new
factory will be equipped with the latest facilities and technology, such as
new sewing and cutting machines, automatic hanger system, sewage
treatment system, steam recycling system, and more. The new equipment
not only helps reduce production cost and energy consumption, but also
greatly improves overall productivity.

The pandemic has brought unprecedented challenges to the global fashion
industry. In response to the ever-changing business environment, the team
will keep a close eye on industry trends and adjust the production

strategies accordingly to maintain a competitive edge in the market.
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SUSTAINABILITY MEASURES

AND
EFFICIENCY
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LAWSGROUP Apparel Manufacturing strives to reduce energy
consumption and Greenhouse gases emission in the production
process. In addition to machinery and equipment upgrades, new
energy-saving measures have also been adopted in its facilities,

enhancing the overall performance in energy efficiency.
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ENERGY CONSERVATION

IMPROVING
PRODUCTIVITY
RALEN

Newly adopted automatic machines and systematic
management policies have raised the overall production
efficiency and accuracy, while reducing production time,
manpower, and yield loss. ] -|I
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To spearhead the fight against climate change in the industry, The Group
has rolled out the "1.5°Campaign” this year. MAXIMUS, LAWSGROUP
Apparel Manufacturing’s newly set up dyeing and washing mill in Hanoi,
Vietnam, has introduced the advanced dyeing and washing machines to
enhance its environmental performance. The machines are effective in
reducing water and steam consumption by 30%, lowering chemicals by
20%, and improving production efficiency by 30%, helping to build a

sustainable fashion ecosystem.
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RESOURCES
CONSERVATION
AND EFFICIENCY

LAWSGROUP Apparel Manufacturing has taken steps to minimise A‘ : ‘ : OI A D Es
carbon footprints by adopting a multi-pronged approach, such as

replacing boiler fuel with natural gas and biofuel, installing solar panels,

and fully upgrading general lighting system. ﬁ IE & ﬁ M
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For years, LAWSGROUP Apparel Manufacturing has dedicated efforts and resources in enhancing the working
environment and fulfilling different international sustainability standards, for which it has been recognised with different

awards and accolades.
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WATER CONSERVATION
AND
RECYCLING

BAAKRERER

As an industry pioneer, LAWSGROUP Apparel Manufacturing has
actively adopted new technologies and invested in infrastructure to
manage water resources effectively. Water-processing equipment
and wastewater treatment systems are upgraded in order to
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§ maximise the use of recycled water and reduce water consumption .'I
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ABOUT o
LAWS KNITTERS ?’{Lg
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With state-of-the-art knitting technology and 50 years of
expertise, Laws Knitters is committed to providing
one-stop solutions for innovative knitted products and
brand development. The Brand is devoted to
sustainability and to promote art and culture, and has
been utilizing recycled yarn from old fabrics and fishing
nets for customizable knitted products, knit art, and yarn
bombing. Laws Knitters has been collaborating with
different international and local brands and institutions,

such as the M+ Museum, The Hong Kong Palace
Museum, Nike, agnes b, and local designer brand hoopla,
passing on the knitting craftsmanship to everyday life. ’
A+ FHFEMEER & ' ﬁ EE%I-%%I«E::

B IR EAIERE  REEER T
HEREESE - FABEB TR TBRE
B%TE  BEAHEE TR ISR B -
AREGHERSSEONEENDE  BER
REELLSHEER « RS » BAESHEEHE .
BRI E B RO EE - BT R
BAMEAE » OB B SRS -
ﬁ%ﬁiﬁi%giﬁgsgéﬁéfﬁﬁ%ﬁ B T (E 21020226 T + (540386, 000R * WETEHE - EHEBEREHLEES  BEETLEEEBRES HHER

¥ EEGHETREE(LRE MERNRIERR - TFEETHBETREBES  USHARBEAE L E—E—0ES - A6 THFEreRAHE

The Laws Knitters Studio was set up in 2022, comprises a 6,000-square-feet of automated production line, retail and event spaces. Customers
are able to observe the production process of knitted products up close, while at the same time unleash their creativity and design their own
customized knit art and products. The studio organizes knitting workshops regularly and promotes the heritage of knitting craftsmanship.

RAEEERTHETEY  SHHHETEER -

Laws Knitters Studio Director Milton Ho posing for a photo with Fashion Knitting workshop organized on Christmas Eve by a coach with over 50
Farm Foundation Chairman Mayao Ma and model Christie Lai at the media years of crochet experiences.
preview party of the studio.

BEMETEERCEERSRYE  THEEEEORMNESEREN BEHSTEERERSISRSIEY  AEFER TFHBKR
Fashion Farm FoundationEEBEXERIEFERILECRBE MEMEBIE BB R FIOME TR -
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EXHIBITING AT

CHINA INTERNATIONAL
IMPORT EXPO

SRPEERE

The China International Import Expo, sponsored by the Ministry of Commerce
and the Shanghai Municipal People’'s Government, is the world's first
national-level exhibition themed on imports. Laws Knitters participated in the
2022 edition as an exhibitor at the Hong Kong Trade Service Area. Through the
arrangement of the Hong Kong Trade Development Council, Laws Knitters
had the opportunity to exchange ideas with other international exhibitors such
as Fung Group and UNIQLO, and promote our one-stop high-quality knitwear
production solutions.

TPEEFEOEESE AEBMNLET ARSI  BIER LS
—(ELENREBENEREES - %EEE%I‘%&E%LAﬁ,%%%HE%%E%E
MEHSMT 20225 bEHEEEANREE - BBEEEZERERMN
ZH 0 MEEMREENZ 2R RIS RER - BRESETRR
HEA—NEEHREREESR  BRAESEED =R
B2 RATFIRISRRET -

Laws Knitters collaborated with Le French May Arts Festival to present the "From
Street to Knit” exhibition at D2 Place. The exhibition featured both original artwork and
knit art by Hong Kong and French artists.

BEEHEHEZEABEMED2 PlaceS2il TEHIBEISE, BHE  RHLHEER
ZEE BRI RAIR S B R o

FOSTERING PARTNERSHIPS
WITH THE ART

AND CULTURE SECTORS
BT E W57

Laws Knitters has been actively collaborating with multiple art
organizations, including the West Kowloon Cultural District, M+
museum, the Hong Kong Palace Museum, the Le French May Arts
Festival, and others for different collaboration projects and knitted
product exhibitions, promoting exchange of artistic culture,

technology, and integration of knit art and craftsmanship.

FERHBEEDFI MBI EMCMXUERNOEEZ — - TFE
HEEEMEBEUERESEF  QEANALE  2HREREELEYE
M+~ HEBHECEYNE  ZERh BRGNS  EHTRSFER
REtEmES - BBIELIEE 0 BICHE(RE BN LR
MR T ZEBMOMSIARE

ACTIVE COLLABORATION AND EXCHANGE WITH
EDUCATIONAL INSTITUTIONS

BB REE
Laws Knitters works closely with educational institutions to encourage young people unleashing their creativity and exploring the possibilities

and applications of knitting craftsmanship and elements. Laws Knitters also collaborates with different artists and design groups through art

exchange activities, creating a diversified art platform that widens the spectrum of art creation.

BEHEFREFE—REEEENRASN Bt TEEEERFERREESF  HEBEH BT ZHESHRKRINTENS - BE
B EBBEMITMNEE  BRRANENRKEFERESE  TESTNENTE  REMAFMIEES TR -

.\\\
L]

¥

"Knit Master” at the studio introduces and shares the process and Renowned Interior Designer Steve Leung visited Laws Knitters Studio,
fun aspects of knitting production to students during the annual exploring the application of knit art in interior design.
Business of Design Week.

EEHHHSEEBusiness of Design WeekBBRSLASHE SR Knit Master EQENRAMRERSBERHE TEE » BB T EE=REME -
59 RBRENMER D ZHBERNEEBREREBIKZE

Laws Knitters actively promotes exchange between the art and cultural sectors, encouraging individuals from different backgrounds to break creative boundaries.
This includes design students full of creativity, academic professors supporting creative cultural development, as well as renowned designers.

RESHAERRERNARNTR  RBTEARIATEKAZRIR - EFLERMEISHRG REL  IFABXBRENRRSE - URESRS -
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ABOUT
LAWSGROUP
PROPERTIES

BB 28 ECith 2

'EERERERE R BE B RE

il

Since the 1980s, LAWSGROUP Properties has been expanding and
diversifying its business to span Property Development and Investment,
Car Park Management, Property Management Services. LAWSGROUP
Properties manages a portfolio of assets in Hong Kong, Mainland
China, and Southeast Asia, including commercial, industrial,
warehouse, shopping mall, and residential properties both for sale and

investment purposes.

LAWSGROUP Properties was the first developers to participate in the

w

government's “Industrial Building Revitalization Scheme”. As a

forerunner in revitalizing industrial buildings into commercial premises,
have been launched in recent years different redevelopment projects in
Hong Kong, including Connaught Marina in Sheung Wan, KTR 350 in
Kwun Tong, 822 Lai Chi Kok Road in Lai Chi Kok, and more.

g

BATERR BERMETHERRSTHOEEBER SEQEME
BRRKRE CEEEERVEEES YEREESEHREE - A
REmEMER RESABA IT¥ B2 HMEBERESWE > LU
HERKREZH -
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FEATURED

PROJECT
BHEIEE

KTR 350

KTR 350 is a new redevelopment project by Laws Properties, a
subsidary of LAWSGROUP. Located in the heart of East Kowloon
CBD, KTR 350 is crafted with the design concept of bringing
Technology, Wellness, and Geometry into one iconic building,
while conserving the heritage and cultural elements of the

vibrant and historical neighborhood.

The 29-storey cylindrical building represents a new beacon
integrated with smart building management, smart parking
system, full indoor coverage of 5G connectivity and security,
together with 35,000 sq.ft. of retail area and over 10,000 sq.ft. of
wellness and green spaces, to complete a dynamic ecosystem
for businesses to excel.

KTR S50RRRCEENE NERMEIEERIER » (RN L
BEEF O - KTR 350MRGTERBEERR « BEREE
EERE 2R ARRBIERENERIEANTORERITE

ERF—RIEEMAKXE  B529BRBISBEFEETHIKTR 350
BESAEMEEE  THFHEIERE  SCEEENZEER
RELIBFHERLNE 0 BEIFEE835,000E 5 RISERIBE 10,000
EHRAREBEF YRR By —ErE SRR EReE -

TECHNOLOGY
& MOBILITY

BHR S 8

In partnership with China Mobile, LAWSGROUP integrated state-of-the-art
“5G + loT + Data Visualization” technologies into KTR 350 for a seamless and
automated management, including Smart Building Management, Smart
Parking System, Smart Washroom, Full Indoor Coverage of 5G connectivity,
and Dedicated 5G bandwidth for enhanced convenience, speed, reliability,
and security.

The Smart Parking features a total of 181 parking spots, in which 148 are for
private cars with EV chargers.

BREEEHEPEBIHEIE 1F5EERN 156 + YIEHE + BURRIRIL] Bl
5| AE| KTR 350, BREEEELEE, DETEMEEE. BFHEE.
FREAFMH. SCRERNLER, REMOCHRES, LURMt B ERI1E,
RE AIEENZ2MH.

30



“1.5°Campaign”. The Tower’s cylindrical form and elliptical layout not only conveys a timeless and iconic architecture, but also facilitates a series of

ﬁt e 4 "‘_‘ s technical as well as environmental benefits and performances, including Higher Energy and Material Efficiency, Optimized Natural Lighting, Better
E,ﬁ E;y{tﬁn‘lb P h d 2 ;5 Ventilation, and Reduced Wind Resistance.
. J ‘ |

UEEER—EERKEENMOEME  KTR 350MRFHEZSHREERN N1.5°C5E, - BREFENRIERETERERTFE 6B EEEKIEM
SRR ERE 0 BRSTRREA T —RIMMRRENNSENERER  GEESRIRMEN N - BB AR « BiFrERE - UKD ERE -

Sustainability has been always LAWSGROUP's core values and KTR 350 was designed and built with the mission to comply with the Group's

The integration of smart technologies encourages building tenants to prioritize a healthy,
balanced, and sustainable lifestyle. The Tower is equipped with different green and open
spaces to promote wellness, such as a 360 running track with sweeping panoramic view at
the Sky Garden on the 17/F, bright and contemporary interiors devoted for urban planting,
and the relaxing and spectacular Rooftop Garden.

Different historical and cultural elements have also been conserved within KTR 350, including
two custom resin tables created from the former "MAXWELL" facade signage before the
redevelopment, as well as a giant perforated panel silkscreened with a collage of buildings

from different eras — showing the evolution of the neighborhood.

KIEMEZESHRE DBEBASIERE FERTSENEESE - FEW 100% area 100%Area
BEERFITHERDREREET  MUR+CREREETEHERESREN o Ferimeter o Ferimeter
30ERE PEMRLECEENERLENEY  URES ARETLBEOXS

TG o

KTR 350 ABRET FRANESEY(LiE  SEMERERNS StRTEAE, . L1 L i 15-20% BETTER
BENETRNAREEST  UROEFAERRENALEERK SEER Ly : MATERIAL EEEICIENCY HIGHER ENERGY

ZEREB
R B 15-20% EFFICIENCY
B s EN

[ B
I e Ny
” D) REDUCED »\/ i \/\1
WIND N A
RESISTANCE D

FIEIERIERTE OPTIMIZED DAYLIGHT

AND SOLAR ENERGY
BURABRRABEER
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SMART BUILDINGS
BEEE

LAWSGROUP's new commercial smart building at Kwun Tong Road, "KTR 350" encapsulates the strength and
dynamism of the thriving business district of Kwun Tong. Building on three core conceptual cornerstones, viz,
technology, wellness and geometry, KTR 350 has embedded these principles across its digital infrastructures,
environmental provisions and architectural designs, resulting in the establishment of a balanced and efficient
ecosystem that has captured the positive qualities of contemporary aesthetics, comfort, sustainability and

innovation.

LAWSGROUP's pioneering relationship with China Mobile has enabled it to integrate into the KTR 350 Tower a
number of state-of-the-art technologies, such as 5G, loT and data visualization. Users stand to benefit from the
streamlined speed and flexibility brought about by the seamless incorporation of Smart Building systems, such as
Smart Car Park and 56 Smart Washroom. The Tower has been able to bolster its customer service and hygiene
through an innovative network of communication, navigation, information and access systems that automatically
monitor and manage its functional and environmental conditions.

BRRERTHETEZNEESSREKR S0REBREERERMANEREEN - KEREBE=KTE:
RimFHL « RIERIER ARG TREEEBRR « BIRRIE - URERKE L - 198HEE —EEEREHM
HRE 0 RIEREER  FHENRATEE AR RK -

ECEBRARPEBENSF » EKTR 350ZIARIGREL » 2156 ~ MEHER BB RIS - KERAAE
BEEERG RECHBARTFR BBEFENEEERERRRER  AMESESRBEREKE
S DUl

ANTI-EPIDEMIC MEASURES
migiahe

LAWSGROUP has been proactively pushing forward re-industrialization, innovation technology as well as start-ups in Hong Kong. The Group
has officially launched an investment partnership with a local start-up, Immune Materials Limited (IML) to speed up the production of the
world’s first anti-virus 3D printing material to minimize the spread of COVID-19 and other viruses across Hong Kong and other regions. The

Group is thrilled to support the project as part of its re-industrialization initiatives.

Founded by a research team from the Institute of Textiles and Clothing (ITC) of The Hong Kong Polytechnic University, IML develops the first
virus-killing 3D printing that can be used in making door handles, elevator buttons and braille to reduce transmission risks. It is proven that
it can erase over 90% of COVID-19 and most common viruses such as Escherichia coli and Staphylococcus aureus in 10 minutes and can last
for over 3 years, providing clear advantage over the spray coating approach in high-touch areas. Now the technology has been adopted in
public hospitals, COVID-19 isolation centres and schools. The team can produce any objects in different sizes and shapes with this 3D
printing material including smart phone cases. It is believed that the technology can serve as a solution to fight virus mutations and diseases
in the future.

LAWSGROUP will gradually adopt this technology in its premises and the mall D2 Place, stores and factories overseas to keep staff,
customers and tenants safe.

—AXFEBBIEN AR AN TNERER  HHEBETABHERRESRAREBAZAVRIASIEMRIRESF  MIFEER
FABMBHRIRE —BRGRNAR S BRI BHABRAMBER BB ILNSRERSREMBTELE - AFREEERE T ZHE
EBEBERES TBIX  RRAKRBEEMSE—SEIEBRE TBIEY, SEHENREEERERE -

BAKIRIAT Immune Materials Limited (IMLIRZHIAZEZIRE —ERMSEME = HEITEDRL - WEULRIERFEPIR 55 - BRREAREAMFIR
ESEBEAREEN - MR TMEER TDENSRAMEEREBERAS 2N +220198IK%E - UREMERBEFSNEE  AINXBEER
TEASNE  EYEBEMEERMERHERE=FUL L REFIREZEEEITA - BRENSEEHE  BalCEQII8E - BERIERSBR
£RA -

HRR=HTENMR ) IRTSEEESBRARBRESTETRNRTEEE  EREZEAREMEEBREBEFHR - AV SR
HitBSRMETEESEH A RIARSREATERSEELHMHRBZMARLE -

RICEBRSIKIETMEBESERBISE02 PlaceREZEAZME - UREET « EARMAZERERE < AESBEEZRE FEMWYENSIH
EETHBITERE -
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AWARDS AND ACCOLADES
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Indoor Air Quality Certificate (Good Class)
ERNERERREESE (RIFR)

| EFERAEYE - PR -
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Quality Water Supply Scheme for Buildings - Fresh Water
(Management System) (Blue Certificate)

The Hong Kong Q-Mark
Service Scheme

HBQEEEREE

 Laws Commercial Plaza
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« Sterling Centre
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« Seapower Centre
TERERL

* 822 Lai Chi Kok Road
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« 1 Des Voeux Road West
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Earth Hour 26.3.2022
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Laws Commercial Plaza fEECHZEERS -
Laws Commercial Plaza FEFCEI/EIS

Public Areas of Whole Building Z & AREN RIS
(30/1/2022 - 29/1/2023)

Kowloon West Best Security Services Awards 2021 Peach Blossom Trees Recycling Programme
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SOCIAL:.
g

LAWSGROUP values the relationships with the public, the communities
and its partners in order to cultivate a better community.

BREEEEREAR - *EMSEBHRE  LUISEEEFNIRE -

RAtLE

At LAWSGROUP, we are passionate about giving back to the community and are committed to actively fulfilling our
corporate social responsibilities. We believe in giving back and launched Corporate Volunteer Service Advisory
Group in 2012, inspiring not only our employees but their family and friends to get involved in volunteer work and
help create a harmonious society.

Climate change is undoubtedly one of the most pressing global issues. As a leader in the fight against global warming, our
Group has launched the "1.5°Campaign”, aimed at achieving the goal of limiting the global temperature increase to
1.5°C, while simultaneously promoting green living. We integrate environmental protection elements into all
volunteer activities and encourage colleagues to practice sustainable living through various community care activities.

FREERIELE  BRETEERSHE  RIH20126mMY "EESTIRFENE, @ FBESTREFRSH
FELIRE  BOOBEMELS -

RRZMEZEEHRREOUNEEZ— -  RTFHERBRZIREN > EEEL T1.5°C5HEL » SEED
ERGEHKBEEFIBIEHERK SENBEE  BEEERELE - HARSERTIEIN  FESRRTE
MaHEY  URBREFESBTENTRES  BEREVMRENREEE -

EARTH HOUR
RRER Bk — B

The Group has long supported “Earth Hour”, the world’s largest environmental
event by WWF. Our properties, including Laws Commercial Plaza, D2 Place,
Sterling Centre, 822 Lai Chi Kok Road, E168, 1 Des Voeux Road West, and
Connaught Marina, have participated in the event. Our overseas factories also
joined this initiative, demonstrating our commitment to promoting behavior
change to combat climate change.

EHSFER—EXFHREBAESE (WWF) 2EREABRIRRIZE MBIk
—INEF ) o TETFEREMERES « D2 Place A « A AE822%E
E168 « EHEA SRR THPOSHEEF  SBARNEESEHE  BER
AN TRIAEE2EWWFISRE @ FIEBIERTERSIE—/\E - AERTH
RESREELE—D

TAKE ACTION TO SAFEGUARD
THE ENVIRONMENT
LTS FREIRIR

Our overseas factory volunteer teams actively organize environmental activities and
engage the local community in various initiatives, including garbage collection,
interactive games and talent demonstrations, with the objective of raising awareness of
environmental conservation and fostering positive changes in the living environment.

URBEBEIHNEERTHFEREMIBREE  WBFEENTR—F2H
BB - BENERL - FTRERTEAEIER  IREARHEREREN
B BFEREERERIREmAISE -

RED PACKET
RECYCLING CAMPAIGN

EFRHKITH 0N
e

For the fifth consecutive year, Eagle’s Eye Property

Management has participated in red packet recycling
activity to promote sustainable development among

colleagues and building occupants.

EEYXEEEBERCEEFSDEEREKFIZHTE
FEAEERSAEXEFOKARY  REARHATSE

&R

PROJECT WESHARE
"SHARE YOUR UNUSED ITEMS"
PROJECT WESHARE FUN E#i¥) X178

Following the success of the previous events, our corporate volunteers have once
again organised a Share Your Unused ltems campaign, encouraging colleagues
to practice the "less is more” philosophy. This initiative promotes environmental
sustainability and contributes to the development of a sustainable culture within
the Group by encouraging the reuse of resources and waste reduction.

MRS —EIEERERZ  CXEBZTHBREST "HEMEYMm. FE
SEEAEERE THEH,  UXERFRREEZEFIFEL  EA
B RDIRE
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CORPORATE SOCIAL RESPONSIBILITIES
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ANTI - PANDEMIC
mig

A UNITED EFFORT TO
FIGHT AGAINST THE PANDEMIC
RER B OnE

The need for packaging and storage of anti-epidemic materials had become
crucial. During the pandemic in response to the urgent demand, the Group
generously sponsored two floors of its property at 822 Lai Chi Kok Road to
the Sham Shui Po District Office free of charge, for the establishment of a

pandemic prevention storage and logistics center.

BERBENRYEERBEPEERIEE - EEEEMIREZKEEES225R
MEETRERERUSRNSREEBE - LR nRefnts

COMMUNITY
1E

MAKE A DIFFERENCE THROUGH
THOUGHTFUL DONATIONS
RIEMERAZE

After the pandemic outbreak and the relaxation of gathering restrictions, our overseas factory
volunteer teams resumed various public welfare activities, including visiting orphanages and
nursing homes with essential supplies to provide support and encouragement to children and the
elderly. Additionally, our corporate volunteer team provided supplies and cash donations to those
affected by extreme weather conditions in Myanmar, showcasing our dedication to helping those
requiring assistance.

ERBERRBESHES B THNEXETHRERSIEATEE  BEFREX « Rl
X ESMERTIMEZRAMER  RRERREREEEREH LASHTREE - ©EFZTK
THEEERRARE  AEMEESAESEFURZIRRRMWENR  BEOZZLEN
KRBBYMERES BERESWE  UWEREZ= -
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CORPORATE SOCIAL RESPONSIBILITIES
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SUPPORTING THE
THALASSAEMIA
CHILDREN'S FUND
EFHPEENREES

"LYCHEE & FRIENDS" was invited to be the ambassador for Thalassaemia
Children’s Fund. As the primary character on the flag day banner, LYCHEE &
FRIENDS will also be promoting the Red Dress for Thalassaemia Day, encouraging
individuals to wear red and take action to support Thalassaemia patients.

EEYEHITEEaMREES - W5 LYCHEE & FRIENDS BEESAEF
BRTYHEEEALUS  ERBARTHEERAKAZ LAERE X%
HhsEmEH -

THE SNOWY
CHRISTMAS CARNIVAL
AEEEETE

During Christmas, the Group hosted a Snowy Christmas Carnival for newly
arrived families to Hong Kong, allowing them to experience the festive
winter season with their peers.

FERFIEEIZRZ IR EEAS—RIRBRESH T ASERZFETE
AT EEEERZRENZEARS

YARN BOMBING@SSP
BN EER BRKSHEF LR

In celebration of the 25th anniversary of the establishment of the HKSAR Government. LAWSGROUP initiates a
YarnBombing@SSP campaign with the Sham Shui Po District Office for a vibrant display of knitted plush dolls on the streets.
Each plush doll was designed by students and ethnic minorities from Sham Shui Po to embody the spirit of the summer
season. The project started from Cheung Yee Street outside of D2 Place, and extend to the Tai Nan Street area and Cheung
Sha Wan Road in Sham Shui Po, bringing the art and knitting culture to the wider community. Chief Executive Lee Ka-chiu was
impressed by the YarnBombing@SSP fabrics and invited students to share their design ideas during his visit to the event in
Sham Shui Po.

The project received full support from the Textile Council of Hong Kong and the Hong Kong Woollen and Synthetic Knitting
Manufacturers Association.

REVEBENCTHEBRMI2EF  BREBZSESFREFRKSREERESIF  BRYarnBombing@SSP
EE  REERTEMHBATRE - SEHEAFHRRFKEHNEBENLBESHTR  FHEBNRR -
IEEMD2 Place REMRER @ EMEFKPABHNRDIEE - SEHHHEUHEINLTLR - FEFHEBIRKEE
HFIEEIE © IFEHYarnBombing@SSPRIGMIRS| » BEEME @ WEFE2ERNEES ZTHRFER °

BEEECEEMEXMEREBF B M EXHEET R -

BLOOD DONATION
BRSO

Our Group has long been committed to supporting and actively participating
in blood donation activities. We frequently collaborate with the Red Cross to
hold blood donation events at D2 Place, encouraging staff and the public to
donate blood regularly and fulfill their social responsibility. In 2022/23, our
efforts resulted in collecting over 200 valuable blood and bone marrow
donations from enthusiastic citizens.

EE-EXFRIERSEBMES  EPRET+FEEG(F D2 PlacedT
BNE > XBRERTRARIEEIBM  BILEEME - £2022/23FE
HMHKETB200UAOTRINEEMR - WERLT SHEREE -

JOB SHADOWING
MENTORSHIP SCHEME
BT EMET R 5t

The Group firmly believes that young people are the future force of society.
Through our program, four young individuals were given the opportunity to
participate in the daily workflow of our department, allowing them to gain
invaluable experience of workplace life.

EE—BEREFEARRKHEENFHENE - BBEMERE - HFAIFERN
BSOF2EIFINAEITIERE  FOIEEREISET  HELSIRE M
HRIRAIIRE] -
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INVESTING
IN THE

COMMUNITY
BREERHE
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Unlike other cookie-cutter malls, D2 Place serves
as a platform for creative individuals and young
entrepreneurs to showcase their talents and
develop their businesses. With the vision of driving
the development of the cultural and creative

industries, D2 Place actively collaborates with

i et b ! B
L‘# e different local and overseas designers and other
creative parties in organizing different creative

'}‘1'5'1. b ] ‘;-".1‘ and cultural events, including the signature

"Weekend Markets".

=l B —r—

Named as Designers’ Dreams, D2 Place is the first shopping mall cum office
complex in Hong Kong revitalized from an industrial building. Launched in 2013,
the project comprises two towers, D2 Place ONE and D2 Place TWO and features
over 500,000 sq.ft. of retail, office, and event spaces.

D2 Place » X5 TE&EthTZ 248 Designers’ Dreams, @ 2ESEEHTEXE

EEMANBIERMEAE - IBEHR201355I% > D2 Place—HAFID2 Place
THRMERL  AHRRHBBRATEFARNTE AEFFHZER -

D f: ONE

o xfemEnE
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DY) | /) _ ' THE CULTURAL AND
| - i CREATIVE LANDMARK

BRREMARAEES - D2 PlaceRR&Et
MANFRAXRREHRTTIEMBERER
¥ A - D2 PlaceM N LAIEEE
R WBETEAMAIEIIKRETEIR
HthplZEEE5F  EMSEAERL
EE 0 BIERERLEE TARMEL

As an integral part of LAWSGROUP's CSV (Creating Shared Value] Initiatives, D2 Place
operates with an innovative "Entrepreneurship Model" conceptualized by the Group's Deputy
Chairman & CEO, Mr. Bosco Law, with the aim of nurturing and supporting startups, young
entrepreneurs, and local brands.

Widely recognized as a cultural and creative landmark in Hong Kong, D2 Place houses a
community of like-minded individuals under the same roof. As at 2023, more than 7,500 local
and international creative parties have thrived under its "Entrepreneurship Model”, making a
significant contribution to business development and cultural exchange in Hong Kong.

Moreover, D2 Place embraces cultural diversity and welcomes pets. By partnering with NGOs
and animal welfare organizations, D2 Place organizes pet-themed weekend markets and
carnivals for public and pets to enjoy. The Rooftop Garden has been transformed into a
pet-friendly park with dedicated facilities, providing a new and inclusive leisure area for all. A
variety of pet-friendly shops are introduced to create a unique and enjoyable shopping experience.

D2 PlaceRFEFEBANSHZIER (CSV) EBIN—89 » LEBERIEZFRITERE
BIEARSEBBH TNARREEL ) (FREENH  BENIHIAINE  F§
ERMAM@AE -

EREBICINAIEIMAR » D2 Place A SEFIRIFNENRLES - BIHEL T#IA
EEERX L LR 220235 SHEIERDEDES CFRARERTEMERAE
HEE o EEHEBERE  RRBIES TEHBIOXLZR -

BRIt Z4h > D2 PlaceREFEAME TR EVRENRE  TEHDIEFED
Wi RARRIFBFEGTESMEESE  SETUEYATENBERTER
REERD RTRUEESHEVAREBZRE > RAEMAKBXASTEEF TEY
HE RRZR SIASEECENEH  HET KNPSRS -




ANNUAL OVERVIEW
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ANNUAL
OVERVIEW

FEME

D2 PLACE

ORGANIZED

BiN7615 AR &

WEEKEND
MARKETS

ORGANIZED MORE THAN

1395

HK$ 226,000,000

Organized more than 135 Cultural and
Creative Events of various themes:

from Art and Culture of the locals

and foreign countries to Fashion and Sports

B4t T BB 13515A
REEIFEEA

Frac R gs o

7,500

COLLABORATED WITH OVER

210

Government and Public
Institutions, NGOs, Private
Companies and Creative Parties

B3B8 2 1 0E AT A R HEAEAS
FERRAEME A
RISEREEE

Startups and Local Businesses

57,5002 BHIRIR A2

Shoppers and Visitors
' ' I%5| T #83@5,500,0001 7%

of sales

*Excluding revenue from other shops and tenants

RENFIRIN S5 2RiEBI@ 226,000,000
BERIHEE A EEEIER AR S Z WA

THE BUSINESS -
CREATIVE COMMUNITY

PARTNERSHIPIII
CESATI TR

D2 Place's "Entrepreneurship Model” was created based on the Creating Shared Value (CSV) theory originally
proposed in 2011 by Professor Michael Porter and Mark Kramer from Harvard University.

The CSV theory emphasizes a two-way interaction, in which the corporate develops a unique business model to
facilitate growth for both the company and the beneficiary, nurturing a win-win relationship. Such an innovative
concept was first introduced by LAWSGROUP's Deputy Chairman & CEO, Mr. Bosco Law, to D2 Place, and has
proven to be of long-term financial sustainability.

D2 Placef THIBIREER ; HEEREABHIZEMIichael Porterf2Mark Kramerf201 152 HH TRI&EHE
BIE, EmmAlZ -

BIEH=EE (CSV) EEEANES - HEXBTHEBSNEERL  RECXESHEEESNLRERE
MBS EREE - BREEEEERTERBBIENTEREEIRIFESID2 PlacelsT RIS R
MEREERNERETRE

CREATING
SHARED VALUE

AIEHEEE

- Create both Economic and Social Benefits
- Initiated Internally to Compete

- Win-win to Maximize Profits

- REEEREERE
- B ASEEMIEREFE D
- SRS E&R AR E
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THE 6-STEPS ENTREPRENEURSHIP MODEL MG B AP i

TIRIEEEL, DEARRELZERISMAIRE - ABERHENHEENER  NEECERADNET  UEER
EEEBEBRTAUNEHR S -

The Entrepreneurship Model consists of 6 different stages, in which startups are nurtured and supported progressively from experimental

sales experience in the Weekend Markets to manage a developed business across the city and even outreach the world.

THE 6-STEP ENTREPRENEURSHIP MODEL
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THE _
SPACE

Weekend
Markets:i:
@ D2 Place

Weekend
Markets

BRHEE

1 Weekend
—EBE R

Very Affordable Rent
AZaRZES

The only shopping mall in Hong Kong with
Weekend Markets organized every single
weekend, where young entrepreneurs could
present their products for the first attempt.

EBE——EESEEERAR A ERERE
#AKRTE - MRAETURTREEER

Pop-up

1-3 Months
—Z=@8

Concessionary Short-term Lease

(CEVEELLEES)

One-off short-term lease for testing the
market response. Operate 7 days a week with
furniture and display support.

—RMREHEY  BEAETERE - F
BREE  LRHSKEERRIEMIIE -

FRExE—% -

WEEKEND MARKETS,
POP-UP STORES AND KIOSKS

BERME. REERHFHEEE

D2 Place is the only shopping mall in Hong Kong to organize “Weekend Markets” every
Saturday and Sunday, with more than 100 booths attracting 30,000 shoppers every weekend. D2
Place is also a trailblazer implementing the concept of “Pop-up Stores” and “Kiosks” in Hong
Kong. Young entrepreneurs enjoy concessionary and flexible rental rates, and can test the
market response and product ideas through interaction with their customers.

D2 Place 2EBM—EZMAR AR NEAXRTE) NS - SEERKSER100EEER
30,000ZEEEEIS © D2 PlaceTFREP—ERA TREIE) R TEEEE, AT FEEX
ALUESEREENES  WEBEE ANESHATEREEERTES

DREAM IT?
DO IT!

Stores Kiosks
LT /‘z e /‘z

1 Year+

—FHULE

Flexible Terms

BIEHEN

Open shop layout with own brand
elements. Operate daily with operational and
marketing support.

R EMHRE > TAERERMEEE
WHEREE - D2 PlaceiRBER
SEEERIE -

Weekend
MarketsZ:
@ D2 Place

Shops

/
3 Months+
=EB L L (THE BARNEEE &

Long-term Shop Tenancy

REAE&HHEL

Long-term lease with own shopfront in an
marketing and business development support;
OR alternatively join the one-stop consignment

service at THE BARN Lifestyle Department Store.

LRBENEEAEREHRME - FEX
EiE NESEBEEREBER SUMA

/

FoR

] Across the City
1 Year+ M ERTA M
—F5 ULk

Promotion of the CSV Model
HEE Trgrtitd s EHE

Since D2 Place launched the “Entrepreneurship
Model” in 2013, more and more developers
accepted and adopted similar models in their
shopping malls and retail businesses. This
enables more and more entrepreneurs to benefit
and expand their businesses.

THE BARNAEFRE ° BD2 PlaceiR2013FRE AR, %
MAMRKESEENEERER  WRET
MR TEEBRARENESBER 1A
—(EFHEBR SESAICEEZTERE—
SR -

THE BARN LIFESTYLE STORE

THE BARN £EH &

Collaborated with Hong Kong Trade Development Council (HKTDC) Design Gallery,
LAWSGROUP has set up THE BARN Lifestyle Store as a showcase platform for local designers.
THE BARN provides a comprehensive consignment service as an alternative solution to support
startups who are not yet ready to operate their own retail shop on a full-time basis.

RE—LEMIHFAIEE  BEREFNETBBEZRREB/RETAMAEIE  FHKRTHE BARNAER
BEE > AAMREEMETFE  WRHEENFERY  SEREREREETEEN
YR mRhRR S — ST RIS

Outreach the World
mAE iR

Adoption in other Cities
A

To further enhance the win-win situation between
D2 Place and the entrepreneurs, LAWSGROUP is
actively exploring new opportunities in other cities
introducing Hong Kong's creativity and talents to
the world and further driving the “Creative
Business Momentum”.

BTEHEFD2 PlaceEHIRIBEMNEREIE
BAfR - BECEBIEEENEMNTEERIEE —
FEUEE RSB BOAISIOAL - #
TMR{CR MBI TRIEEXE D) -

BN HTDC

PDesigngallery

THE BARN e B

Brends ¢ Co.




SUCCESSFUL CASES
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LITTLE HAPB

- - : J : 1 = Little Hap.B specializes in handcrafting fabric goods with

- : b il individual designs. The brand starts off as one of the booths

i - il '] 5 g - _— - | at the D2 Place Weekend Markets. With the great exposure

k] o . M . they received at the markets, the brand soon opens their own

[ [ =k r 1 ] [ pop-up store at D2 Place selling their original fabric goods
¥ 1 L : and hosting sewing courses.

ﬁﬁIﬂ;ﬁu L w s B - T EHSBHELittle Hap. BEEREHEIUAFIESED

FHER EBD2 PlacelBARMEEBMFES » IR
ROMEREHBENEAN » REFED2 PlaceBIRR RS -
frTHEBRRHERID > EHPEDI > BUREY
B RNE—SLRETEBREBRME -

D2 Place is dedicated to supporting local culture and creativity by actively lining up collaborations with local
start-ups, and providing a range of marketing support and development of customer management systems.

D2 PlaceZAMFBTAMCAIE  BEBGAMIRIRIESIAEES  ERNEREHDIZHETERBER
BEREERRK -

HANDMADE ROOM
BY WONDERLANDH

Conceived on the basis of showcasing diversity and creativity,
HANDMADE ROOM BY WONDERLAND H has assembled a
large number of independent handicraft brands from Hong
Kong, Taiwan and Thailand. Starting with their appearance at
the D2 Place Weekend Markets, the brand has gradually
gained exposure and recognition, and developed into pop-up
stores, designated sales desks, and eventually their own
physical stores.

HANDMADE ROOM BY WONDERLAND HLAZFo{tF0zE
BEAISEE  EHHZEE AERFESELF(F
e HERIEFIE - mEBED2 Place BARMESD
EH RREREBREBAR  MINESHBEE
BMFED2 Place SEMARREFE  BLBERER
MEEREE - HEEE  RKBENEREH -

POWERPLAY ARENA

A home-grown entertainment brand, PowerPlay Arena started as a claw
machine pop-up store and rapidly received overwhelming response from
young families. Today, the brand has grown to a gaming flagship store with
Hong Kong's first indoor kart racing track, as well as a bewildering range of
exciting games, providing customers an exceptional gaming experience.

AHFEIRYE RIS PowerPlay ArenafEiiEiZHHERLITBEREREE -
BRAARL>FERERS  RABEEREEERS  HESEEEER
BREBURSEE BRI - A R 12 8 15 8 S R0 58 B e g
BEER
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CULTURAL AND CREATIVE ECOSYSTEM

HONG KONG CULTURAL

AND CREATIVE ECOSYSTEM

EAXUREIEER

LAWSGROUP believes achieving “Creating Shared Value (CSV]" relies on both individuals and entities. To promote the sustainable
development of Hong Kong' s cultural and creative industries, all stakeholders are encouraged to adopt CSV in their business models.
Led by the HKSAR government and supported by commercial and creative clusters, a new Cultural and Creative Momentum has
evolved in recent years and it has propelled D2 Place toward a cultural and creative hub with special appeal for the younger
generations. As a shining, successful case under the Industrial Building Revitalization Scheme, D2 Place has gained appreciation

from the government, universities, and commercial entities and has become a subject of study for them. We believe more and more

startups will benefit from the movement in the future through active collaboration across businesses, government and communities.

RICEBRE TAEH=EE) (COVIEREARMEHENZE  ABEERBSEAROEMCVESEARERE S »
EHFERAEEXNTFEHERE D2 Place BRAFHEBENIEERZR  UPRNASEXHESEAEHN "X
BlZE N,  DEBEAMAFEANXMCRAZSHE  MAECIEBRNRNENZ— BB - KEMBEEET A
MAMREE - RMBEERREEERENERSF  ARNSESYRICELERB NI PZE -

GOVERNMENT PUBLIC & PRIVATE
BT INSTITUTIONS/
. : ORGANIZATIONS
rant Fundings

Set Policies Q;E&*A%*%*g

- BEER - Execute Policies

TR
- MR R E

i 7E B R - Provide Support and Training

BUSINESS FOR SOCIAL
GOOD GRAND AWARD

M R KR

Business
. for
Social Good

N E A eE R

LAWSGROUP Deputy Chairman & CEO, Mr. Bosco Law, received the
“Business for Social Good - Grand Award” from Chief Executive of Hong Kong,
Mrs. Carrie Lam, and Convenor of HKSAR Executive Council, Mr. Bernard

Chan at the Business for Social Good Outstanding Award Presentation 2017.

BEEEBEFERTEERBIENSCER 201 7THHHEHRE KK
RS EEBRINTHETHRRENBABL T REBENGT
HETHESRAEARE BALREE THtEEREREXE,

In recognition of its dedication and proven results of D2 Place’s innovative “Entrepreneurship Model”, LAWSGROUP was conferred the Grand Award at the inaugural Business
for Social Good Award organized by Our Hong Kong Foundation, a prestigious award recognizing corporates with exceptional contributions in Creating Shared Value.

The hotly-contested Award was independently judged by over 500 professionals, including corporate CEOs, non-governmental organization CEOs, and MBA students. It
represents an unequivocal endorsement of the sterling effort of LAWSGROUP in implementing CSV in Hong Kong.

BED2 Place ARG NEBERTIAR  BREENHEGEEESRNNERE "R HAERE ) PEGSHEHAE  EEXREN TASH=EE. (CSY)5|
BELARHAIRE

EEBZREELBHBEB0UEXEFEMERKESRY  ETEOELETERE  FRNEBTHRHR URIBEERETISL - EREEARBER
2R R A LESHELRE  REEERREBETCOVIISENSE -

T

N

END USERS/
INDIVIDUAL
PARTIES

AxRREIZEE

Utilize Platforms & Resources
Provide Feedbacks
ERFERER

CREER

COMMERCIAL
& CREATIVE
CLUSTERS

AAREISEE

Offer Platforms

Support Individuals
TEI 11_—t\/ AN Guided tour and presentation of D2 Place for Mr. Paul Chan, Financial Secretary of the HKSAR.
NS VAN [mm]

3 2 () B AEBEITHEY KT ERERSENBREBD2 Place -
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PROMOTING CSV BEYOND LAWSGROUP
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PROMOTING CSV
BEYOND LAWSGROUP

REELIMEEREHZEE

As one of its key missions in sustainable development, LAWSGROUP has been
actively promoting the concept of “Creating Shared Value” across the city
through media interviews and coverage, public speeches, seminars and
contests, as well as other social and commercial events.

In recent years, more and more developers in Hong Kong have started to follow
and adopt business models similar to D2 Place in their shopping malls, such
as offering support to the creative community and local entrepreneurs,
organizing contests for local students, setting up local handicraft zones, and
recruiting local individual brands. With increased recognition and staunch
support from the community at large, LAWSGROUP will continue to strengthen
communication and collaboration with its partners and relevant organizations

to support more startups.

At the invitation of Shared Value Project Hong Kong, LAWSGROUP Deputy
Chairman & CEO Mr. Bosco Law shared his visions on Creating Shared Value at
CREATIVE COLLISION 2020.

BREERERERITBIBHBIERSEESShared Value Project Hong KongHI#Es -
FRCREATIVE COLLISION 20200 = 7 fth# FAlSH={BE, HES -

Bosco1aw.

Deputy Chairman & CEOQ,
LAWSGROUP

Invited by HSBC, LAWSGROUP Deputy Chairman & CEO Mr. Bosco Law shared his
experience on implementing sustainable management and CSV across different
business team.

REEEREFERITEHERBENTEESELRTEE  DEZMBESHIIET
AEFEEELUE TAIEHE=EE 016G -

REMTSHEZRNET —EEEREYE  BEREE-—EREEER
BREHBRKRE  EHR  AHNE  EBEREMUEFNERTED - 5
kR TAER=EE B

MER - HARESNAMEE RERBEMPINEISRARMD2 Placer
BEEN  PIUXEAEEERAMEERR - FRBLELES R
AHFEE URBEAMBII/NES - SEAREALEZRORE
M2 BREBRARSEBNRESERHREMERBEEN
BENEGE  XEESPAIEE -

Spearheaded by LAWSGROUP and in collaboration with Professor Alfred Ho, Head of the
Department of Public and International Affairs at City University of Hong Kong, a research project
titled " Vision for Fashion 2047" was conducted to explore various proposals for building a fashion
and creative district in Sham Shui Po.

HEKEEZRE  BRABWHASRALREEEHEREEAERLZESTL THE
2047F8% ) REBMAR  RARSBEFKEEERAERNSESSR -

LAWSGROUP CFO (Manufacturing) Ms. Jenny Kwan outlines the Group's efforts in
grooming local young brands with Hong Kong Productivity Council.
EREEERVBEE (REX) HEGNENEBLEENBDZEEEEF
WEFEE BRI TAE -

D2 PLACE FESTIVE EVENTS
AND PUBLIC ENJOYMENT

B HEE R 2 RIRSE

LAWSGROUP is dedicated to creating top-shelf entertainment experiences, and
makes judicious use of its D2 Place facilities to host an array of innovative cultural
and seasonal activities. In the process, D2 Place becomes a landmark hub in the

district, and brings a new dynamism to the community.

BREEARITIERBENIRELEEL - /£D02 PlaceBRHSIES| AABAIE
MACR TR  #EHED2 Place i RBRAMIZZ 88 AIEEIBFED -

LOCAL ENTERTAINMENT OFFERINGS

e33R 94 EH)

D2 Place has consistently championed local creativity by regularly hosting
a diverse array of entertainment activities. These events cater to a variety
of interests, including leisurely shopping, local brands, and musical
entertainment, ensuring a delightful experience for all. Notable festivities
include Halloween's "Giant Glowing Jelly Pumpkin's Revenge @D2 Place,”
the Mother's Day exclusive event "Flowers for Mom”, and "Love on a Snowy
Carousel” during Christmas. This year, D2 Place is once again partnering
with the Windshield Charitable Foundation to invite children residing in
the Sham Shui Po district to participate in the enchanting "Snowy

Christmas Carnival”.

Furthermore, in celebration of the 25th anniversary of the establishment
of the HKSAR Government and to promote cultural and tourism
development in West Kowloon, a new limited-time circular bus route
called "West Kowloon ARTOUR" has been introduced. This complimentary
service connects five major art and cultural destinations in West Kowloon,
including the M+ Museum (West Kowloon Cultural District), D2 Place,
Jao Tsung-I Academy, Mei Ho House, and Nam Cheong Street. The
ARTOUR enables residents and visitors alike to effortlessly explore
West Kowloon during their leisure time, immerse themselves in art,
culture, and design, and partake in a variety of celebratory activities
that showcase the captivating charm of West Kowloon. In light of the
pandemic ebbing, ‘Songkran Hong Kong 2022" made a comeback to D2
Place, bringing the public the authentic festive experience.

D2 Place—[afEiGHEEABAIE » EHREFSIARNRLCTE)  WEHEEY - A
REREYTER  BRELY - EFHEREHETBISS  BEHNTER(LEL
Jelly PumpkinDi%BE@D2 Place, - BHREIRETE) LB REFHE
B TERDE, D2 PlaceSFEBERRBESESEE  BREBEE
RSB/ 20E THEEREEE, -

Itoh  BEREBEIITRER N -+ REFERIEERNEX U RIREER 2
FEARIPREEIRE 4 TWest Kowloon ARTOUR ; AmRIZMEEIRTS » IKiGS
EANEERA KRBT, BIEM+EYEEFENLE) « D2 Place  £=EE
AR ETEERMEES 0 BESTRAREERBEREEANE BE
BRI UUREE RS2 ETREEMNETZE) 0 IR 1N |
FEEEiEE - TEBEKER2022, TMHERR  BARSEZRENERS ©
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FESTIVE EVENTS AND PUBLIC ENJOYMENT
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MULTICULTURAL EVENTS AND
STRATEGIC COLLABORATIONS

SR LEBRBESE

D2 Place is committed to crafting unique and inventive events by integrating diverse elements and
fostering multiculturalism. They actively forge strategic partnerships with a variety of creative
organizations to bring an array of events to life. These include the "Songkran Hong Kong 2022 @ D2
Place”, “"Le French May 2022 ‘From Street to Knit" Group Show", "Canada Market”, “2021 Autumn
Culture Festival”, "63rd anniversary of Nissin instant ramen promotion”, “6th Retro HK Game
Expo”, "Pocari Sweat lon Water's Summer Garden”, "UNBOX CHRISTMAS COUNT DOWN", and a
collaboration between PowerPlay Arena and Walch for a limited-edition hand sanitizer. Additionally,
the "Dreamcatcher x Pomato - Siu4 Market” event featured the release of PowerPlay Arena’s Fast
Pass. Through these strategic collaborations, D2 Place successfully offers a diverse and engaging
selection of activities that celebrate a wide range of cultures and creative expressions, ensuring a
professional and enriching experience for all attendees.

D2 PlaceBERIAEZIE TR @ BUWNSRIHOEATES - BRHEES ol RERENEEIEEEE
BiSREE - B4F EBEIKER2022 @ D2 Places ~ EHRBEMEN2022 TEAEERIRE, BER - TnEX
mEL ~ T202"KBEXEE, 0 TEEEREEMAEHAEEE, - THIEEFBELER
B8,  TEEIKEEHMEEERon water28 "T#EOWFEREL o + TUNBOX CHRISTMAS
COUNT DOWN, ~ PowerPlay ArenalffiSREii=#t TE2QRE, BIEREBEFRE "E£H
HF x INEFI- SiusThEE, BETTPowerPlay ArenalRiE

SALES REDEMPTION EVENTS
HEIRETEE

Despite the pandemic, D2 Place continues to offer an engaging shopping and entertainment experience
through various events, such as "Draw Your Power,” "Treat Yourself Better,” and benefits associated with the
government’s consumption voucher scheme. These events allow the public to enjoy special offers while they
shop. In addition, D2 Place has partnered with "Minions Run Hong Kong 2022" and "Cardcaptor Sakura Clear
Card Run 2022 Hong Kong" to provide redemption opportunities for event participation slots, ensuring an
exciting and rewarding experience for all visitors.

RHEMIED2 PlacelIBBIIRLLEEES - ZIEESIEUE MDraw Your Power, » BRTIHZERAEE, ~ TEEJOVE, ~
TEAOEIT) ~ TE I HEBMFR | L R TRIBBREZEH, » EARBENER  f=EH - B4
D2 PlacetB &2 { Minions Run Hong Kong 2022 ) & { B%/\MEClearlEiE2022F 1k ) S1E » 124t
HRBEENZEE -

GREEN INITIATIVES
BEBIEE

THE
LAWSGROUP
AMPAIGN

In line with its commitment to environmental sustainability, LAWSGROUP not only launched the
"1.5°Campaign” but also promoted green living concepts through various mall activities,
encouraging the public to engage with nature. Exciting events include the "Small trees, deep roots’
Botanical Market”, "DLGM5 Camping Gear Bazaar,"” and Easter Egg workshops.

The rooftop of D2 Place Phase Il has been transformed into an urban rooftop farm, adding a vibrant
touch of nature to the community and encouraging a greener lifestyle. The farm boasts an
impressive array of crops, cultivating up to fifty different types that span from delicate vegetables
and succulent fruits to aromatic herbs. D2 Place has introduced two innovative initiatives, "Farm to
Table” and "Farm to Market,” which aim to promote the farm’s bountiful produce. The former
involves partnering with food and beverage merchants to periodically incorporate fresh produce
from the rooftop farm into their dishes, offering patrons a natural and wholesome “Farm to Table”
experience. On the other hand, the "Farm to Market" initiative consists of weekend markets
featuring local farmers and florists, selling a wide array of locally grown produce, agricultural
products, and seasonal flowers, giving the public an opportunity to learn about local agricultural
development and support the farming community. In 2023, D2 Place also upgraded its exterior with
new eco-friendly materials, adding vibrant colors to the community. The colorful facade helps
reduce heat absorption on the building’s surface, contributing to a cooling effect.

BREEEERSHEERA - FEHEY T1.5°CFE, @ LEABENSHEREETES @
ARZHERER - BRIBBEE "B/ - ROBESEMHE, « "DLOMSEERMEHE, RIEEEH
EE) TEEITE T o

D2 Place “HRRAEES—BHMHINXAER  ABIBFAXEATWERN—ME » EA
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ZEHREE  [EEESB o D2 Placeth®REHEE "Farm To Tabley B TFarm To Market, FfE
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THE MADE IN HONG KONG
& B

With the objective of fostering and supporting local creativity, LAWSGROUP initiated the "Made in Hong Kong" campaigns in 2017. In
collaboration with over 200 public and private organizations, the campaign rolls out various signature events every year. Highlight events
include Street Carnival and Top 10 Artisans Award, and other local and overseas showcase opportunities. The brand also launched a gallery
store Zaap Zok * for the winners and participants of the campaign to showcase their creativity and works. "Made in Hong Kong" has soon
become a signature platform for creative individuals to unleash their talents, driving the development of creative industries in Hong Kong.

The first-ever "Made in Hong Kong" Street Carnival was organized in West Kowloon in celebration of the 20th anniversary of the
establishment of the HKSAR in 2017. It was very well received and became an annual event in the community. D2 Place collaborates with
over 150 public and private entities for the event every year, bringing a wide range of game booths, food stalls, music shows, and dance

performances to entertain the public.

REBMEZSABRIE  BEEBER2017F/KY "EBEE,  SFHEBB200EAMEREE(F  ELHSEEHEE
BEHHEEFERTAEAZRUREMAMANBIEERE  RRERRERERB ——SF  E2EaREERARIRETED
RTHER - '&BEE) DRBEARASERREHBEASNTS  KBABEXER -

RENBEBRINTHEMIZ208F  BE TEEHEE HHEEFER201V7FEANESRMN  RABNRTNEREE R RN
FEERFEH © D2 PlaceBFHMT R I50SEBUTMPIMMAMIBE(F  TRSBESHROEREN - NREIE  SERBEEFS -

PART OF THE COLLABORATING AND
B EERZH AR
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TOP 10 ARTISANS AWARD
+KREANES

To further support and promote local creativity and artisanship, D2 Place organized the inaugural "Top 10 Artisans Award” in 2018 as part
of the annual "Made in Hong Kong” campaign. More than 500 artisans have participated and benefited from the Award since 2018 and the
competition came back with a new set of rules in 2022. A total of 10 artisans were awarded "Top 10 Artisans”, one from each of the 10
categories, together with 3 awards for "My Favourite Market Organizers”, and a special "Dream Weaver” award. A public voting was held
during the "Made in Hong Kong Weekend Market” on November 5th and éth, in which 40 finalists with the highest numbers of votes were
shortlisted and further assessed by a professional judging panel to reveal the final winners. To maximize the exposure of the talented

artisans, all of the 80 participants were interviewed in our promotional videos.

The "Top 10 Artisans Awards” is Hong Kong's first and only platform dedicated to recognizing local design and craftsmanship brands. It is
also the sole award that combines both public voting and professional judging, garnering widespread recognition and support from the
creative community. This prestigious event celebrates the talent and dedication of artisans, showcasing the exceptional skill and creativity
that thrives within the city.

RTE—SXFREEAMFRAREATE » D2 PlaceR2018FEMPFEE T+ RKENER,  (FABF—E T&E8HE.) B0
EH - BEE TE8HEETREAEZR, B REBEUEAZINEHREPES  XEEEAEERAEZHNEY  BEES
TESENEA « REH0 - FEARDESN - E2HEF T AERERI0EFRTZAENN (TXEA) £ 3@ (HRE
ME) BRIE (BARS) £ - 2022511 B5HEHEM™ > s0EXRMFERMBER TEBEE - TRKEAZRTE, A
S WRERARARKERHIOME T+REA, ANESEM  SERAZERFERBERBETEHHERTD - KGTRIEH

HEZE  RIBEAEVMZERAZLRFERRR  E—REASEREEIZIKI -

TREAZER, BEBEETRE ——EXRBEAMRANFIZRABOTES  CRE——EABSARKREMBETENEIE
EZRIERHENRTIS -

SUCCESSFUL

CASES
DRESL

SHABIBI SHEEP WORKSHOP

Shabibi Sheep Workshop, a local cement art brand inaugurated by
Sharon Yeung and Vincent Woo, won the Gold Award in the 3rd Made
in Hong Kong Top Ten Artisans competition. It has since gained
valuable public exposure and recognition, as well as collaboration
opportunities, through its participation in D2 Place Weekend
Markets. D2 Place has also held workshops in collaboration with
local media HKO1, teaching participants how to make plates with
marble textures, and appreciate the brand’'s characteristics and
design concepts.

HEZ 5 Sharon YeungEidVincent WooBIXZHIE B KB E Al
{E@HEShabibi Sheep WorkshopZEEFBIEESE = E+REAZE

TRREBEA, £8 o RREFED2 PlacelARMEEETERRE » #
BAMHIZET « BAREEES - MD2 Place S EINIEBA M
HEEFEB01M01 =R - B+ RKEARERIIIEY @ 582ME

SERIBRAUKREWE  EARRAT BMSEREES
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Born and bred in Hong Kong, illustrator Johnee Lau is the
champion in the Top 10 Artisans Award 2019 with his brand
“7ohnee”. D2 Place provided the launching pad for this top
creative talent by organizing promotional activities such as media
interviews, product launches, a themed Christmas campaign,

and more, to help create brand awareness.

REBLETRIVEIEIEEREITIE (Johnee ) LAEGRRE Tohnee,
{52019 T+RIEAER, AIEE - BHEEAIRIERIE D2 Place
RETTERFEEINEESER - QERHHERIRG  SIAEE
Efm > RRERRFNRFHLREMFABRKLEE  SmEwE
RRBIE
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SUPPORT FOR TENANTS AND SHOPPERS
HER REERT

By supporting local brands, D2 Place promotes the concept of “creating
shared values”. Since 2019, all sectors of the economy have been beset
with difficult challenges, and in alignment with Government’s support
measures, LAWSGROUP has repeatedly reduced rents or exempted
tenants from rents altogether, depending on their nature of business
and individual operating circumstances. This act of compassion has
had a positive effect on the market, with many developers following suit
in alleviating the financial burden of tenants.

D2 Place has taken the lead in helping publicize Government’s support
measures, including the various pandemic protection measures and
relief funds, and the consumption voucher scheme. At the same time,
the Group has spared no effort, both online and offline, in helping
promote local startups, and create business opportunities for them.

D2 Place has implemented a number of measures to counter the
pandemic, including installing automatic body temperature monitoring
systems, and additional air purification machines at shopping malls;
spraying nano anti-bacteria coating; the provision of alcohol-based
washing fluid; and stepping up the frequency of cleaning and
disinfecting, in order to safequard the health of customers, tenants and
staff, so that customers can enjoy a safe and stress-free shopping
experience.

D2 Place @B T AMMmIE  BHBHETEEN TAIEH=EE,
Do BH2019F 0 BEESBECXOSERNREEMRE B
Jtt%‘éEE;‘E%I)‘ﬁQUZWEF%EEESESZH&}EH:'E’\JSE}E%EE EBOER
RHBESHR  BREZENBFNEBESNERBRINKER
BE BB ALTHERHEZ  SEELERETHEMIME
BMELEESE JEHLEUSRENSZERS -

D2 PlaceMEBBNIF BTN —RINENHE > BFQS
BMREBRLRNEEESRBEMEMETEESSE - AKESRLE
BIHRX BHNEBFMIPAIRE > BtMIRIEESEHH -

STERIEIER > D2 Place R T —RINNRIERE  BIEEDS
ANESHERF MK BEHRREERR EFAKKNEEE
REMEBEFR  BRKINRERES BREZ BFRREL
R EEEAERBETKABRED2 Placez/LIEY) »
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AWARDS AND ACCOLADES
SRR

D2 Place has been tirelessly working to elevate the quality of the
shopping mall experience for its visitors. Over the past year, it has been
honored with the FHKI's Hong Kong QMark Service (Cyan) Scheme
Certificate, selected as a finalist and one of the winners for the 2022
Top Ten Malls of Digital EX Awards” organized by Metro Finance Radio
Station. Moreover, D2 Place's Christmas event "The Ninja Village” won
the "Top 20 My Favourite Shopping Mall Campaigns under the
“Shopping Mall Awards 2021-2022" organized by U Magazine. The mall
is also one of the Participating Malls of Charter for Age-friendly
Shopping Malls under Jockey Club Age-friendly City. These accolades
showcase D2 Place's commitment to excellence and dedication to

providing an exceptional experience for its visitors.

D2 PlaceNEEFY]) » HKEEABISER » EBE—FXESTBEE
1Z5D ( SBAEEERFEERIRE ) RHEEE (Digital ExSEREEER
EHHAER2022 - +RR(EBISAEREHEISALE (S0BFARAT) )
IVEEESEEE) TR SHEU Magazine ( BoREEREIHASE2021-22 -
EENAHEEENEEY) @ ARSEAEBESRIENHN (REES
=) 2HE5E2— -

FHKI's Hong Kong Q-Mark Service (Cyan)
Scheme certificate

TEEQBEHERYE (Ex) 8l R:E

I B

L

RARER ey

LLL | LT
LR T

4 =
-

— ﬂé-Jhmlﬁ;ﬁﬁ;

D2 Place has been selected as a finalist and one of the winners for the “2022 Top Ten Malls of Digital EX Awards”
organized by Metro Finance Radio Station.

D2 Place SREFIMAMAEE (Digital EXBIBEREREALE2022 - TARERIBERBEHGHIEAE COBFHRAT) )
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ABOUT FASHION FARM FOUNDATION

B FASHION FARM FOUNDATION

FASHION FARM FOUNDATION /
e

Established in 2012, the non-profit Fashion Farm Foundation (FFF'is a
group of passionate fashion entrepreneurs and educators dedicated to
promoting the development of Hong Kong's fashion industry. V\grﬂhe
strategic goal of fostering synergy among fashion designers, industry

experts and cultural figures, FFF has gained recognition for its abilit
facilitate global business opportunities for Hong Kong's fashion dES|gners

serving as a vital link to the international fashion industry. ‘

Since 2013, FFF has organized the HKFG [formerly known as Fashlor.

Guerrilla) project, which gives designers the opportunity to showcase
their collections at overseas fashion weeks, and the HKFG has Sly

expanded its reach to major fashion cities such as Paris, New Yi
Tokyo, and Dubai. FFF also=hosts events such as the Fashion Forward
Festival and FFFRIDAY, which aim to promote and raise awareness of
Hong Kong's brands. These events feature fashion shows, workshops,
limited edition stores, and exhibitions.

In recent years, FFF has spearheaded efforts to expand into the Greater
Bay Area market by organizing a series of creative and fashion events in
various cities in the region. These events aim to provide greater exposure
and opportunities for local creative talents, including the groundbreaking
"Greater Bay Area - Fashion Express” project in 2019, which was thﬂpst

major fashion-themed ] j

JEEFHEHE Fashion Farm Foundation ( FFF) 220128 %3z »
—BHRONERSEECERRABRMARR ﬂﬁ?&%ﬁﬁ:ﬁﬁi’&ﬁ
BE > AAMEERFARET —EBEETZEREENTES 0 BiF
(RERFERR AT - ERERRIERALHZARINEE ©

B20135-68%4 * FFFERHE THKFG, ( BifBFashion Guerrilla) I8H >
EREEHENBINGEBARTHERERT < :E25RLE 1 HKFGH
EESERZEREEE » GEER « 0 - RRAES © 1
FFF TNEBERH#22A TFashion Forward Festivaly &TFFFRIDAY, HIRF S
BEE LR « TIEP - BRIREER EESAEES) » [AR
HERIESEBREIIIEE

SRR 0 FFREERESE NEEMS @ FEBIKIE 5 (B A 5 b5 i 22 4%
— R =R EE EZ’U@EU,’%AZ'B'%EE?%E_ ﬁ%@w.ﬁ
S EERCEE RN S E MR E R EENERARIEE TAEE—
B - 170~ RR2021557E BB ERITHY TS i8S, LXEE;:‘Z[TZ'-Z’E
BB IGFHIER TAEE— K - B Fashion Forward GBA
2022)  ERBEAENSBIFTRERES 25 BEMSLFTISERT ©
BErETEEGER MR BT FEERFELERD 0 DS
BHEEEEN ABABRENRS AT ARNERKEEZEES
EEFELFERE o

LS » FRFTRS RIS St{ls&ﬂ%r‘jiiﬁ%&.f#z%iﬁﬁ ;
BEBRHBE B 1

B EBEAR
DAL ME SRR -
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Since 2012, Fashion Farm Foundation (FFF) has been actively connecting Hong Kong fashion designers with both local and

global buyers and retailers, fostering business opportunities between them.

BH2012%F » FFFEMRIBEREBHERMEAMMNERERRTER @ SMEHEE - IKBE+FM[M 0 FFF

TRAVELLED TO

12

COLLABORATED WITH 90

100

partners and organizations

MAJOR FASHION

CITIES INCLUDING:
5358 12/BE BRI

Travelled to 12 major fashion cities,
including Paris, London, New York, Dubai,
Tokyo, Singapore, Beijing, Shanghai,
Qianhai Shenzhen, Hengqin Shenzhen,
Macau and Guangzhou

B2« fR3  ARAD ~ AL B HTOIIR
b=~ BB RYIEDE « FRBEE « RPIREMN -

BENEFITED MORE THAN

330

Designers (Fashion and Related)

E21818 1 00 [EE BEFNHEIB S (F EBIBIS0URF R RABRRETRIZ A

GENERATED BUSINESS
REACHED AN AUDIENCE OF VALUE EQUIVALENT TO

6,800,000 .«65,000,000

in Hong Kong, 48,000,000 in mainland China, for the industry
and 2,500,000 others globally

RITEBRIEN 500B THEEREE
EBTI0BEEERR
4,8008E FE AR 25085 BN ELEE
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T} |

PRt ]
= |

AL

i 4

ABOUT WHITELISTED
CONCEPT STORE

WHITELISTED &[5

£

WHITELISTED is a non-profit fashion platform co-founded by Novelty Lane and
FF. With financial, operational and venue sponsorships from LAWSGROUP,
WHITELISTED opened its first concept store in D2 Place with the aim of
promoting Hong Kong fashion designs and enhancing local brand awareness
across the APAC region.

Apart from featuring local design products, WHITELISTED also collaborates with
various brands and parties in the creative industry by hosting a variety of fashion
and cultural events, such as fashion shows, exhibitions, workshops, and more.

WHITELISTEDZ—{EHINovelty LaneFNIFFFHERISZAIIEEFIBEEF = » #S
BICEENES & EMIHMWEE) » WHITELISTEDAINASD2 PlaceBdzE T
EREESE - WG KRBT B RRER IR AR MRS
ROME - BT EEEBREER ° WHITELISTEDREABNAISEXERE
BfF  BMSTBFLENLES - NEEFE  RERITERS -
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FASHION FORWARD
GBA 2022

KERE — s iEg&E 2022

In the post-pandemic era, the HKSAR government, with the support of Create Hong Kong, has
sponsored FASHION FORWARD GBA 2022, a key fashion project in the Greater Bay Area, curated and
crafted by the non-profit fashion organisation Fashion Farm Foundation ("FFF"]. This project not only
showcases the latest trends and styles but also commemorates the 25th anniversary of the Hong Kong
Special Administrative Region's return, making it one of the most prominent and celebrated events in
the Greater Bay Area. FASHION FORWARD GBA 2022 spans across Guangzhou, Zhuhai Henggin,
Foshan, Shenzhen and Hong Kong, bringing together the FASHION FORCE fashion show, FASHION
BEAT music show, FASHION BOND fashion tour and FASHION DISCOVERY sharing sessions. The four
interlinked events showcase the unlimited potential of the new design force and Hong Kong's design
talent, fostering promising and innovative design talents while exploring the sharing of resources
among the cities in the Greater Bay Area. It starts with the FASHION BOND, which brings together
students from design schools and young fashion designers in the Greater Bay Area, and explores the
sharing of resources among the cities in the Greater Bay Area, thus nurturing promising and innovative

design talents and paving the way for a more prosperous fashion industry

EERERAT  S8ETHRERFEREARSBNS BT HEBIESTIRIEELE
Fashion Farm Foundation (FFF) SRZFNEN K ERBEHIFHIER TAEE—FEHE 2 FASHION
FEENMERRSFNSEBEMNRAN BB EERSBISTKE
L RBNRE)Z — 0 AKX rAREMEZEENREZ— TX
FASHION FORWARD GBA 2022, H&ESEM « ®RiBHEE » 1L« RIIUREBRE
™ [EEEFASHION FORCE B5#555 « FASHION BEAT & )
FASHION DISCOVERYDZE » BEIEENIRIRIEN

STOP 1:

GUANGZHOU
55— B

FASHION BOND - FASHION ROVING,
GUANGZHOU SHEJIE @ GUANGZHOU

FASHION BOND X [& K isj B 45 8 R — R it @ M R 57

FFF started the series of events with "Greater Bay area Fashion Roving - FASHION BOND" to fully showcase the
creativity of fashion elites. Guangzhou Shejie @ Guangzhou, as the first stop, hosted the exhibition, featuring more
than 20 fashion design brands and é design schools in the Greater Bay Area. More than 70 original designs were

showcased, giving visitors a glimpse of the innovative and original ideas coming out of the region’s fashion industry.

RAPDEE-RIFERNEERR  FFFL TREEREHEKEFASHION BOND, /FRIBREIEE © R
EENEEE MR TEMERR o EREB20EXE RN ERS R 0 LURPTAEE NG
EEBI0ZHRAIRREHEmR °

Participating institutions include: Participating fashion designer brands include:
2 HRBHIT AT - SHFFER RIS EIE
The Hong Kong, Polytechnic University - School of ANIFA
Fashion and Textiles ATHENAEUM(M.]
EBIETAL | FEERHER CHARLOTTE NG STUDIO
GARYWAT; TEaS#RER!
Hong Kong Design Institute HOOPLA
EBAIERETE0E INVISIBILIS MOVERE
LAM WING
Hang Kong Institute of Higher Education and MAI DIRE MAI
Technology METHODOLOGY
EB AR AR MY BELOVED CRAFTS
NEGA C.
Macau Productivity and Technology Transfer Centre POMCH
BRI EDNERHRERS L SALUT, G AVA?
SARA LOLO
Beijing Normal University - Zhuhai School of Design SUN=SEN
U RETEEABER BN RRAT 0T THEPILLSCLOTHING
TUYUEZR
Shenzhen Institute of Vocational Technology - VINCENT LI
College of Art and Design WINK
RYI IR0 | Eliarat S WW1972
YMDH
A4

R SERIREBRAS)
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STOP 2
HENGQIN ZHUHAI
Bl HBRT

FASHION FORCE - FASHION RALLY -
2022 GUANGDONG FASHION WEEK -
SPRING/SUMMER @ GUANGZHOU

FASHION FORCE XEERH K SHE
—EMiter2022 ERIFEA—-FE)

At the "2022 Guangdong Fashion Week - Spring/Summer”, two independent design brands from
Hong Kong and Macau, YMDH and NEGA.C, as well as new talents from the Hong Kong Design
Institute and Shenzhen Vocational Institute of Technology, presented their latest spring/summer
collections in a unique fashion feast. The FASHION FORCE - Fashion Rally showcased the essence

of the works and the passion of the designers, captivating more than 200 audiences.

2EH BIZREEBMRPINB IR RIS YMDHENECA.C » BRI & BB ET 20k RIRY B 2+
WERNRETIHBR L 2022 ERIFEE-BE, NHBES  BERMEERY EM—I555
EEAIRFSEAE — TFASHION FORCE KEBIFENIHETH 1 BIRIB2002 B REBERZEIER
MERLAREETRTAIELS o

FASHION BOND -
HENGQIN NOVOTOWN @ HENGQIN

FASHION BOND Xi#[EB¥isi B4 B — ik
@EEAIFA

The "FASHION BOND Greater Bay Area Fashion Connection Tour”
kicked off in Henggin Zhuhai at Henggin Novotown, a new tourist
landmark. More than 20 independent fashion design brands from
Mainland China, Hong Kong and Macau, as well as 6 design schools

in the Greater Bay Area were invited to exhibit over 70 pieces of work.

TFASHION BOND KiZEIFHEEEKRE ) REKBEERES
iz TEZAHS . BEFE KEBFTEB20ERE
A FEBRRFINBINER@E  URKERAET
RETRERR - AETEH70ZHRERER -

STOP 3: FOSHAN
FE=uh: LU

FASHION BEAT - LINGNAN TIANDI
LONGTANG POETRY CLUB @ FOSHAN

FASHION BEAT X :&[EBis S 44604 —
B @EF R fEEST

Performing Units (Performers x Design Brands):

RHES (FREH « REHRE) ¢

Creative forces collided during a thrilling night of music, fashion, and performance at the DOUBLESPEAK x HARRISON WONG

bookish Longtang Poetry Club. Fans were treated to an energetic live show featuring three

up-and-coming bands that spewed powerful vocal prowess throughout the venue MONDAYNIGHT x DGXMMC

complemented by spectacular costume designs created by talented designers, adding even

LONGTRAVEL x CARBALI ;RHf

more colour to this night of all-around artistic magnificence.

—(EFENFREHERESE RS ARET BRI LRSS T RIS
Bh RESESE2E  ZBRNRYUREENEIEED  BERKFMANAE
AR &M 1E fm o LA BRI -

FASHION BOND - LINGNAN TIANDI
JIAN'S VILLA @ FOSHAN

FASHION BOND XiEEIHEKE —
HLIE@ERE XM 5K

FASHION BOND continues its journey with the third tour stop being held in Lingnan Tiandi Jian's
Villa at Foshan. This exhibition brought together fashion enthusiasts and designers to showcase
a plethora of cutting-edge designs, offering the audience a fresh viewing experience. Over 70
pieces were exhibited in this ancient building, where profound historical and cultural elements

collide with fashion trends, creating a unique viewing experience.

TFASHION BOND XEBRIFEBEKE. EHILLRRE=SS  EE T HEHER
eIl sEmR R - BRI, (FRIBH « IORKERER 73R A TFREED 0 BR
TREFRJGHER  RREBRTERTZFINEEER - BBV FRESER
HERERD > RENERXCNRSHRAEERMS  HEF—HNBREEE -
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° ! Immerse yourself into the Virtual ° THE GREATER BAY AREA -
® Fashion Gallery now at: ® FASHION FORWARD 2022 EVENT DOCUMENTARY

. SLEDH% N B $5R B 15 R - REBE - FisigiE2022 FHiRA

é‘;:“_——_—'j_l.u!i“*ﬂll HONG KONG
_-_;_..-:_: _-E ::'-'—_-E ﬂim uﬁ é;ﬁ

FASHION BOND - D2 PLACE TWO
@ HONG KONG

FASHION BOND Xi#EB IS KR —
F#HIE@D2 PLACE 'rwo

2022 @ SHENZHEN

FASHION FORCE XEZEHHKSHE —
FHliE@ 2022 B RUIE S

FASHION BOND's Tour Finale in Hong Kong concluded with a captivating

combination of physical and online exhibitions. A remarkable array of designer

brands, design schools from the Greater Bay Area were showcased at D2 Place

- an iconic cultural-creative hotspot located in Hong Kong, attracting fashion

lovers from all over the world. Appealing to times now changed due to pandemic

restrictions, this yearlong event highlighted modern ways for events that bring

together fashion enthusiasts regardless of their geographical location.

TR ERH ISR FASHION BOND; &k 22 IS RNBHZ(E » E5
ERNELRSIR - BERKERAMIRIZI0D2 Place T » BHEB0HF
REKiE @S RD R LR & 5T B IRAOE R (Fam o LAt » IEENIREE T
—FHNBLRE  BRERTRLSET  BRERLRBERATRERSEN
BIREN  BEROEREREEFERTAEENRAE -
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From Hong Kong to Macau, FASHION FORCE Shenzhen 2022 is set to be
China's leading fashion event. Leading design talents and renowned
buyers from all around the globe will come together for the FASHION
FORCE Greater Bay Area Fashion Show. This star-studded event features
CHARLOTTE NG STUDIO and ANIFA - two independent labels from
different parts of Asia; along with presentations by esteemed institutions
such as The School of Fashion & Textiles at HK Polytechnic University,

and Productivity & Technology Transfer Centre in Macau.

M202205 R IE ) BEESISERFAIRFIERRE  ERERIZTAS
MZEMNEE FASHION FORCEX B NS, RE2E
S RIRE R EHBFRPINIBI 5T RAECHARLOTTE NG STUDIORANIFA »
WEREBE T ASHERBHBZREREIPEENEREER RO
e BRIE—BNEHRT -
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Participating institutions:

SRR S

School of Fashion and Textiles, The Hong Kong
Polytechnic University

EEETABRKERGESR

Hong Kong Design Institute
EHEMEHER

Shenzhen Institute of Vocational Technology

RYIESE TR | BATERETER

Macau Productivity and Technology Transfer

Centre

WPIEENBRIEEB RO

FASHION FORCE -
CENTRESTAGE 2022
@ HONG KONG

FASHION FORCE KEZEKRHAKSE —
E#HIE@CENTRESTAGE 2022

With the return of Asia’ premier fashion event, CENTRESTAGE 2022,
this year FFF also brings the fashion design of the Greater Bay Area to
this honorable stage. As the grand finale of FASHION BOND, Hong
Kong designer brands' YMDH and CHARLOTTE NG STUDIO, Macau
designer brands ANIFA and NEGA C. will be debuting their latest
collections alongside stellar works of design students from Hong Kong
Design Institute, Hong/Kong Polytechnic University School of Fashion
and Textiles, Macau Productivity & Technology Transfer Centre and
Shenzhen Vocational Technology Institute. This exhibit attracted nearly
350 visitors and offered a groundbreaking showcase of creativity,
artistry & style shorvcasing an intersection between traditional
craftsmanship with cutting-edge technology in creating one-of-a-kind
apparel pieces.
—

B = 45 = SN IE B mgcuzr\teESTAeE 20225828 0] 5 >
SEFFFTEASBRBHRABIEES RS R MU E
BIOKEES= - fERTFASHION BOND AERKEEHEKE) B

Bt 5 SEETETRAE YMDH EACHARLOTTE NG STUDIO
Mmﬂam FA 52 NEGA C.BHGET - HERHRI -
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FFF X HER

FFF 275 3th 380 7 B 38 15 H E R G 5

To lead the HKFG designers to explore business opportunities and increase
media exposure, FFF partners with local retail stores and online platforms,
presenting the diversity and potential of Hong Kong Designers. To promote the
product launch of the unique selection of the designers’ latest collections, HER
and HKFG hosted a press & VIP preview event to kick off the product launch at

HER store with music performances by local musicians and DJs.

In SS23 and AW23 seasons, FFF collaborated with the local trending fashion
store HER. Selected items showcased in Paris Fashion Week are displayed and
sold in HER these seasons. Furthermore, HER and HKFG have hosted press &
VIP preview events after the Paris Fashion Week. In the AW23 season, FFF also
held an after-party on the night after the press and VIP preview event, allowing
designers and fashion insiders to have fun together and enjoy an ecstasy night

under the music performed by DJs.

REBESEHKFCRIRET SR ES B IEERS » FFRERDERRIEE
ERALBETETHMEE  WHRREERFAMOEIRS KM -
BT BRI —RISESENT R HERMSRFFFENRTEHER
VIPTEBEHEEFE 7 AR FNDIRFBRE ABRL B EmMAIERER -

FFREARMHRIEEHEREGE  BEMOBRERKERRTHNES
ERREMER  RABEENEEEHREE - TAW23EE » FFFE
REERVIPTABIEEEERASNRTERIRE  ERETMMEEHALT
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HKFG PARIS

HKFGIEREMEMAT

HKFG, formerly known as Fashion Guerilla, is an international
program organised by Fashion Farm Foundation (FFF). With the
mission of bridging talents to the international fashion scene and
promoting Hong Kong fashion design, FFF organises the
program twice a year for the two seasons, Spring/Summer and
Autumn/Winter. Hong Kong fashion brands are selected to
present their collection and meet global buyers and media in
showrooms and trade shows. The first program was unveiled in
Paris in 2013 and has been staged in New York, Singapore,
Tokyo, Arab, and Shanghai fashion weeks in the previous years.

HKFG (Bif#8Fashion Guerilla) 2MHFashion Farm
Foundation (FFF) SEMNEIRSETE  RBEEESS
A mBEIEIRES  BEREERMZMARES -
EEBARETERGRBEEREFRIIRSEEFE
EEEKRIGEEFREREE  LIGRBIREEH - HKFG
BRAR2013EH 2 81 B RFEE » RENTZ2HEBMAL
N~ BR  [HAR LIBEEE -

FFF presented the SS23 collections of Charlotte Ng Studio, DEX,
Kyle Ho, LE MANDORLE, Rickyy Wong Studio, SHEK LEUNG,
SWEETLIMEJUICE and Wilsonkaki at HKFG SS23, the
international fashion program under the auspices of CreateHK.
Next Season, FFF and eight fashion labels opened the curtain of
the HKFG AW23 Presentation and Reception, presenting these
local brands’ latest Autumn and Winter collections in Paris
Fashion Week, namely ARTO., CHRISTIAN STONE, DEMO, KYLE
HO, PABEPABE, VANN, YAT PIT, and YEUNG CHIN.

FFFER4E/\[E&BmECharlotte Ng Studio » DEX ~ Kyle Ho »
LE MANDORLE ~ Rickyy Wong Studio » SHEK LEUNG ~
SWEETLIMEJUICE B WilsonkakiZERFRAIEZ# ( CreateHK )
ERNIEIRESEE D BIHKFG 5523 « FT—EAZERE » FFFERERS
NEEBREBHERIFEBNFSE » FKHKFG AW237bE|H
ERTHMASHHOKEERT - \EREBIFEARTO.
CHRISTIAN STONE » DEMO ~ KYLE HO » PABEPABE  VANN »
YAT PITRYEUNG CHIN ©

W LG R




COMMITING

TO THE PEOPLE
2 A B

GOVERNANCE
&5 3

LAWSGROUP places a strong focus on human
resource governance, and as such, has
incorporated the H.I.T. framework in the
workplace to ensure the best working
environment for its staff.

BRREEIFEIEANEREE » FULRA
TH.I.T. X6, BIRESR » LIERE TEENE
BRENTHEERE -

CORPORATE
CORE VALUES

ERZVEE

H.L.T. CULTURE
H.I.T. X4k

Happiness, Integrity, and Teamwork make up the three corporate core
values which define LAWSGROUP's "H.I.T. Culture”, and transcend the
Group's overall management with special reference to its staff training
and development programs.

TR, TEEL R TERGSTH. RREEEN=ECEREE  EE
EEEPIERRY THLT. 32k - WERICEEREEIRIES - AERETIHE -

H.L.T. LOGO DESIGN CONCEPT

H.LT. {255 5HES

“hit"in lower case and script typeface — symbolizing a young and energetic
corporate image with Passion for Fashion.

Letter “i" as a human figure — representing our emphasis on Human Capital
and how the "Happiness, Integrity and Teamwork” corporate core values are
upheld by our staff.

Hollowed letter “i" — implying “to empty your cup”, to embrace changes
positively, and to learn something new with a humble and open mind.

WEFERAAFEN Thity — KBE—EFE  TREND RS
BRAIE R

AFERREH T 7B — RERUARFHIEH - IREBS TR MRE
SERBEBE) 2 0EE -

BFER T, FE — B TREZMOE,  EEEHNE - WED
DEREZHEN -

: HAPPINESS
dh R 4t

Harmmca Positive Thinking with
i Strong Passion

INTEGRITY
k. 15

High Ethics with
Effective Communications

RIFEEXBTIREMER

ﬁ T TEAMWORK

B P 45 14
'...-.'.._....... Cohesivgrrf:;z
——

- EERED

(a LAWSGROUP initiative) 4}
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HUMAN CAPITAL STRATEGY
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HUMAN CAPITAL

STRATEGY
AN E A

LAWSGROUP considers human capital as its greatest asset and strives to provide the best working environment for its staff.
Echoing the company’s vision on innovation, a new human capital strategy has been formulated. The new framework focuses on
workforce planning, talent management, and staff engagement, and is designed to align with the needs and goals of the Group.

BEREESANBERARNRREENEE » WKNAETRERENTIFRE - REAEEHRRIIES - EREIERHRHIAD
BEARERN  EERANERRE  \ASTEERET2H  BERREISEENEREFTERER -

CULTURE & VALUE . JOB SPECIFICATION & STRUCTURE -
BERXL Z TERERLEIE

BUSINESS STRATEGY ORGANIZATION RESULTS

e ¥4 CERE
HR STRATEGY KNOWLEDGE MANAGEMENT COMPETENCY FRAMEWORK HR OUTCOMES
AN E RS &TRANSFER HIAEEREE FEaERiE AN AR

Source: Human Capital Model (Randy Chiu 2016)
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- Clear Career Perspective

- Competitive Package and

Benefits

- Seeding in Educational

Institutions

- Graduate Trainee Program
- Employee Value Proposition

- Diversified Workplace
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DEVELOP &
MOTIVATE TEAMS

155 K i R B

- Laws Academy

- Internal Training Programs
- H.L.T. Training

- “The Leadership Challenge” Training
- i-Program Self-learning Scheme
- Design Thinking Training

- Micro-innovation Campaign

- E-learning Platform

- Qualification Framework (QF)

- Everything DiISC® Communication

Skill Training

- Experiential Team Building Activities

- EEE2ER
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CHLULT. i
-TTLCEE , £l
“i-Program BHEE2ZEE
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CHAIFITE
REEEFE

- EERE (QF)
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RETAIN HUMAN

CAPITAL
RBADER

- Happy, Safe and Healthy Work

Environment

- Willingness to Listen and

Respond to Staff's Feedback

- Corporate Branding

- Employee Relations

- Flexible Working Hours

- Fairness

- Corporate Communication

- Technology Connection

- Diversified Wellness Program

- Employee well-being initiatives
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LAWS ACADEMY

LAWS

ACADEMY
SRR

LAWSGROUP strives to maintain a good working environment that
I N N OVA I Io N accommodates the needs of its staff and unleash their potentials. In
recent years, LAWSGROUP has emphasized on Design Thinking - a

human-centric and creative approach for problem-solving.

A N D To encourage and implement Design Thinking process effectively

in the workplace, LAWSGROUP has introduced the H.I.T. Plus+

Learning Momentum - driving a Human-centric, Innovative and
‘ REA I IVI I Y Think-without-the-box approach with a series of redesigned
internal training programs.
S
E |J %ﬁ' ;ﬁi E |J = j] BREESNAS TRERFNTIEEE  REERAETERR -

ERRIEE M PIRYERE < T FEE T D EHRKTRHME  SRBUABERR
RIBRE S RIRMAE -

To implement our Human Capital Strategy effectively across all business units and departments in different
countries, Laws Academy was established to provide internal training solutions and to promote LAWSGROUP's
Corporate Culture and Values.

ORI G AL B S BAEBETRAEIFPEMRHBE  EREL TH1.T.+22

By o U—RIEHKZEAIAEEIIETE o EBLASE « BI%
REBREFERNBESH -

Laws Academy continues to implement its corporate core values “H.LT.", and reinforce two core principles of
“The Leadership Challenge - Five Fundamental Practices” and "DiSC® as Communication Tool", through a
series of quality training programs and activities.

BT RARBIRAIFEIFFIEF IB LU E T ADE AR - FAIpSI SRR  HENEPEINIS R RCER R
SZAVERME(E

RS DEMESE -

ERSEE—RINEEET TS  SEEREEERE THIT, » IWR(L TTLCEES - AAESE
BlET45. R DISCOBELR ) MIEE2IFIRRE

e H.IT Ylvs

BRBKRTE

The mission of the Academy is to equip staff with the necessary knowledge, skills and know-how in order to move forward Le a r n i n g M o m e n t u m

with confidence, and tackle challenges effectively.
Bg 33
BEERPRECHRDERRERNETRHFEEC @ BEESHHE - KEERMHA » KMBEEEE @ ZERREHAE H.I.T.+ - H §}J jj
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COMMIMENT IN DRIVING DESIGN THINKING
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COMMITMENT e
IN DRIVING

DESIGN THINKING
SNMWITRE B

LAWSGROUP is one of the first corporations to integrate Design Thinking as part of the internal training curriculum. Designated training
programs are organized for all staff, from senior management to general staff across all business units. The management team has also taken
the initiative to share their experience through different seminars.

BREBAAMEMRSRT BERAROABEIRENEHEZ — BHSTRFFEFINE TREUBEIES  SRERINERRR
SRS RS = EARS BHERSE

To enable staff to gain a deeper understanding of corporate digitalization, Laws Academy organized an Executive Forum on 'Digitalization with

Design Thinking’, and invited a panel of experts to share their experience on launching corporate digitalization, and on successful case studies.

AT ERSHEXHIBEILGERANER  BESRED2 Place £24f [ Executive Forum: Digitalization with Design Thinking ]
ZUREBEE D ZMMNATECEES BT LN EFHR D =M RINZRES -

To promote design thinking in the workplace as well as strengthen staff's people-oriented
problem solving skills, LAWSGROUP has launched a new online platform, encouraging
staff to put forward Innovative suggestions. A special micro-innovation team has been set

up to implement the ideas collected to improve work efficiency. .

RTRIIFEKERFRE  FETZEUARKINEERRSE  EESH
BEFE HBETREAR  RHANMEREAR TFEMER - EEEM MR
MNE BRERRNZSEZFEDERT -

ESTABLISHING INTERNAL POP-UP STORE
COMMUNICATION PLATFORM HRESE

AND E-APPROVAL WORKFLOW
BRI FHIRNBEREFHEMIERF

For the convenience of staff and in line with the trend of digitalization, a After studying constructive suggestions on the Micro-Innovation

number of frequently used functions on the intranet were reproduced in platform, gaTe was launched with "Pop-up Stores” set up on the
4th floor of D2 Place ONE, focusing on the sale of local

attendance records via smartphone. This instant access to real-time designers’ products.

Apps form, enabling staff to make room bookings, checking memos, and

information is a boon to efficiency.

SERERHMEIFFAIRERY TPop-up Store IFELF » gaTe
REFNEEENEBRESEFLAUBE  MEZFERAEER EEID2 Place—Hi41E » TEEBARMRBEATNESR °
BFLENER  ZREEBERFELHEEMIEENEZERE « BiL
ADENR L ERER
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Ride on its successful experience, LAWSGROUP actively participated in different sharing
sessions, media interviews, seminars, and workshops related to Design Thinking and the
“new normal”, driving an innovative workplace culture across the city.

BEEMINES  BCEBERS B2 EERH BERSHEY ek G
DEIERE R  MISNITEY > REBEESZMOTEIL -
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HR Transformation - Coping with the
New Normal Event with HKPC
EBEENBEPHR Transformation -
Coping with the New NormaliE&)

Interview by Hong Kong Economic Times

EERERKRSE

Design Thinking Sharing @ VTC
RETBMEDZIEE @ VTC

Miko Cheung, HR Director and Judy Chan, L&D Manager were cordially invited by CLP to
participate in an engaging exchange with over 150 guests from diverse business sectors,
where they shared insights on how the group actively promotes and implements design
thinking principles both within and beyond the organization. The session also featured an
interactive Q&A segment, during which Miko and Judy provided practical tips on how to

effectively integrate design thinking into business practices.

ANERBESRE &/ MER 278 B 5% = (S 1R R R i/ NBEE FR B BIEE © ERiBIB 1501
REFREXFREZ D ZEBMAENERIM IR EREE B WE
MEIREH D ZERKF BT -

Unleash! Design Thinking Forum @ Hong Kong Design Centre
Unleash! F& 5t B#ERIE @ FB&KE PO

CTgoodjobs HR Guru Interview
CTgoodjobs HR Guru 5/

Design Thinking Sharing @ Recruit
RETBHED ZEH @ Recruit

YOUTH SUPPORT
SRETRRE

LAWSGROUP understands the importance of grooming young people as future
leaders of society, and sets out to promote “Design Thinking” among youths
through specially curated activities. Invited by Social Enterprise Summit and Hong
Kong Social Entrepreneurship Forum, LAWSGROUP took part as a partner in the
"Youth Power + Community Innovation” Case Competition and Business for Good
Virtual Challenge. The Group’'s HR Director, Ms. Miko Cheung, was invited to
share the strategies of corporate innovation and the application of “Design
Thinking” with youngsters through workshops and webinars with an aim to

cultivate young people's understanding.

EREEBAFEAERHTEARRERIEE - FAZEFEBHEEIEE
TEENEAFRARE TGRSR ERESESI S AIXREN
B AR TEEEY - itRAT ROILCER TRRtEL SRR
ADERBESRES/MBIT RS TR LA & - BFRADE
EHRRIRIER LA TRGETRHE ) FRRRENER @ LUEESEY TREt
B BORERR o

HONG KONG METROPOLITAN UNIVERSITY'S
"A-TEAM STUDENT TRAINING PROGRAM"

EAMEARBTA-TeamBEIF I E])

LAWSGROUP was invited by Hong Kong Metropolitan University to participate in the "A-Team
Student Training Program”. The program is designed for full-time business elite students and
includes a series of workshops, seminars, and training activities to develop their potential and
cultivate a group of closely related elites. Miko Cheung, HR Director was invited to attend the
program’s ceremony and exchange training experiences with other corporate representatives.

EEESBHSABEFZE TA-Team BEEIIFEL @ ZEER2AFBRIEREE
—RITIRI - A S RIBANES - LIEERMMIAESE BB —HEEEEIER - ADER
EORES/NEEEB I FZET RIS B—REEARTRFIH—HLHIOSE -

JOB SHADOWING
MENTORSHIP SCHEME 2022
20225 F 41 B A& 5t 8 TIERSER

Miko Cheung, HR Director and Wayne Lo, hoopla designer participated in the
Job Shadowing Mentorship Scheme 2022. Together, they led four students
through the program to experience working life and assist with the daily
operations of hoopla and the preparation of the Laws Knitters Media Day event,
and shared tips on career planning. The two were also interviewed at the Laws
Knitters Studio, sharing their experiences and insights. The interview was
published in The Hong Kong Industrialist, the quarterly magazine issued by the

Federation of Hong Kong Industries.

ANERBESREL/NBE hooplaskSHETEBILERLEZMT 2022
ST LEMETRET R o BB R EEEE P 0 28ihooplaBE
BEN BN E fLaws Knitters Media DayiE#f o ERE @ fB{FIERERE
ETRR 0 REEERSESE  UBSEREEESA - ZATRK
Laws Knitters StudioB52$Rah » #BMSERROMS » SNSRI E
BT (FBILER) hHIE-
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POSITIVE ENERGY
REEsLE

PROMOTE HAPPY WORKPLACE
FROM INSIDE-OUT
B P EI SMEE R IR TIFIRIR

To nurture a positive working atmosphere, Laws Academy has launched a series of training activities to instill positive energy and promote

a happy workplace from inside out, such as PowerUp Teambuilding, stretching classes and Pilates classes.

Ride on its successful experience, LAWSGROUP actively participated in different sharing sessions and seminars to promote a happy

culture in society.

REBEBREREBIFAE BESRER—RINOFINES  ANIIISBEFFEEDDEREERBROZEIE  EEH
BiEPowerUpBIESIES « (FRIIR ZHIRY - ERSRIFIEESZRIRINE  SEEEBGSHRSRUSZEHRBE
HEBNIERER -
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INTERNAL
TRAININGS

Pa SR

NEW NORMAL LEARNING PLAN

MEESEHE

In these uncertain economic times, the best investment in human resources is for staff to learn new things and develop their skill base. To

this end, Laws Academy has launched a series of New Normal Learning Plan programs with the objective of reinforcing staff capability, so

that they are ready, willing and able to realise their potentials.

ERETRINBRT  SESENEY THRRNEERFINRE - BRSRAIELR —RIIMBERAPIRENSEE S K

RITEXAVRE D RS ER RERBIKREIRZEA

LAWSGROUP's e-learning platform has been upgraded to
provide a more innovative and versatile learning experience
for staff, by offering e-courses with quizzes, inspirational
articles and notes, newsletters, book recommendations,
peer-to-peer recognition programs and more.

BEREETHELEETEAR  RETREESEN
RETMNEZERE  SFERLRER/NER  XEH
TN = « KEBEHN  EXENRESEBEFEE -

I-PROGRAM
SELF LEARNING SCHEME

i-Program HE2E 8

Our i-Program Self Learning Scheme is designed to encourage
continuous learning. Each permanent staff is suggested to obtain
a certain number of credits per year through any of the following
4 channels. Different levels of awards will be also given upon
achieving of certain credits as an incentive and motivation.

M Ti-ProgramBE2 B8, MSBETHFESE
WiZFE2BE ITSFEBUTHERENE —E
BHHE - ARBETFEHS2HEE2HE  ATTE
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CONTINUOUS READING AND MICRO-INNOVATION
LEARNING VIEWING REPORT T B
FeEpes CE et
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VOLUNTEERING AND GO-GREEN ACTIONS

RECREATIONAL ACTIVITIES
BEYSURRSED
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INTERNAL TRAININGS
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TRAININGS FOR OVERSEAS UNITS
BIMEBPILEEN

Apart from its Headquarters in Hong Kong and manufacturing base in Mainland China,
LAWSGROUP's internal training program has also been extended to different overseas

factories and business units in Vietnam, Bangladesh, and Myanmar.

BREBRSBRPERMNEERI  BREBTERBEILEHEBI > B1F
fzh iR ~ BINHLR AR B S B T ERPT -

MAXTRUMN
APPAREL

Lite

LAWSGROUP’s apparel manufacturing plant in Vietnam regularly hosts the "HERproject” training to
create a positive work environment in our manufacturing plants and offices. The project is a
collaborative initiative founded by BSR (Business for Social Responsibility) in 2007, with a mission to
unlock the full potential of women working in global supply chains via workplace-based

interventions on health, financial inclusion, and gender equality.

BREEIREEISEE TIMERETEIISRN "THERproject, 151l » AE T &E—EREIRIERAY
THEZER - BFFERIFSFAER "EETSE(EIHE, (Business for Social Responsibility, BSR)H
20074 RAIAEHF THERprojects - BBIERIBIRILERIEER « TEERRIERIFERIE » HE)
SRR AR A I REAU L

E#2" PROGRAM STRUCTURE

* ~le
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The Internship and Graduate Trainee Program is designed to nurture selected university students and graduates as
potential future leaders within LAWSGROUP. On-the-job training is provided for interns and trainees to gain
professional skills and knowledge in various business units whilst familiarizing with the business culture and
operations. The Group also supports the mentoring programs of different universities, providing students with

career advice, job hunting skills and professional knowledge.

BELIRBELBIFGHEEREEFTNARBENERE  HAEKEBRKEM - STERESRHEEREN
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SFERE
Qualifications
Framework

LAWSGROUP respects and values the differences of individuals and strives to create a working environment free from any discrimination
or harassments. As an Equal Opportunity Employer, LAWSGROUP is committed to provide equal employment and advancement

opportunities to all individuals. Employment decisions are made based on the candidate’s actual merit, qualifications, and abilities.

In collaboration with Qualifications Framework (QF] of the HKSAR government,
LAWSGROUP actively promotes lifelong learning for its frontline staff. Senior staff is
encouraged to enroll in the Recognition of Prior Learning (RPL) assessment for formal
recognition of their knowledge, skills, and experiences acquired beyond traditional

academic training. The Group's equal opportunity policy was formulated based on the following 4 anti-discrimination ordinances, and is adopted across all

business units and departments to protect the legal rights of all staff and business partners.
REEBESEFBENTHEINNEERE (QF ) SBIEMF  BREERiRETRS
28 ZBERETRF2HE TBABERY (RPL) 1 7% EtMILUEER
SirHIE LN  SRIBEATENE - REELURERNE R ELR o

REEESEETZHNEE  HHAE—ERGEUKRABENTFRE - (FRRERETFTERENET  BREBMDER

== i B TSOREE TS - TR EMENERTEEE « AR ERRE -

[

EEIRBLIT MER KRG ENENFEREEE - WETEMEXEFEMMEF - LMRIEHE S TMEEBHIS AR -

Sex Discrimination Ordinance - Family Status Discrimination Ordinance
MR sz 7R 1% 1) ) (R i iz 15 TR A6 451 )

Disability Discrimination Ordinance - Race Discrimination Ordinance

(FRIE IR AR A ) (BRI AR 5B )

LAWSGROUP Deputy Chairman & CEO Mr. Bosco Law and HR Director Ms. Miko Cheung attended Industry Training Advisory Committee Meeting in the

fashion industry. Bosco chaired the meeting and led the discussion on the promotion strategy for Recognition of Prior Learning in the fashion industry.

REEERERFERTERERENCERANEREERES/VEHFEREE BEEERY . SENMIREERAHDEE/NANESE - £
HERADEE/NIBEA  BoscoBEENERWHERREE BEEERT ) HEERE -

(f‘)) FROK S H[E R D
Sham Shui Po District Health Centre
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In view of the impact of the pandemic, LAWSGROUP has arranged several employee caring measures WELLENSS
such as workplace safety training and employee assistance program by obtaining psychological SERIES
advisory service.

REHEIHRALEZE  AMBEXRERRE RIS THERERE  AIWETILX2TFHEEZIIR
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DIVERSITY CARING PROGRAM IN

AND INCLUSION OVERSEAS FACTORIES
% FTBLER 59 RS B 2 4T B

The Group has arranged for its overseas factory workers to

receive regular nose swab PCR tests for diagnosing
COVID-19. Furthermore, to strengthen coronavirus protection
in the Group’s overseas factories, a medical team was
organized to visit overseas factories for vaccination. After a
series of vaccination exercises, more than 80% of workers

have now received their second dose.

YN S E R T T HORERE AN PC REXES A o RIRS
AhINETRAZBIHRIERE @ SEEABRREINRERET
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Employees with family commitments often struggle between work and family responsibilities. LAWSGROUP offers flexibility for staff

to balance their work and families by introducing a series of family-friendly employment practices, including:
BEEBEBPOTPETHFERBIAERESE  RtECSIEREREREERRE  BHETFETIERRESE  ESHEE

Granting Special Leaves for employees to meet personal needs, such as marriage leave, compassionate leave, and

examination leave.

o5 & TEAFZ2E TR ERE B - SRS -

Adopting flexible arrangements, such as five-day work week, flexible working hours, flexitime, work from home, and
remote office.

WTBRETFRE > MAXTER  EHETERRE  SEE LR  BRIGEERAS -

Offering support such as medical coverage, counseling services, lactation rooms in the workplace and family

recreational activities.

RUEEEMEERE  BEBERER LY  RFQMEREMIA AN ENRERLNEHE -

Promoting mental health in the workplace by organizing educational talks and workshops.

BWMARRBENAS S RES TOEEER -

DIVERSITY AND INCLUSION
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DIVERSIFIED WORKFORCE
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DIVERSIFIED WORKFORCE
ZriEEN

As a multinational conglomerate, LAWSGROUP is devoted to creating a diversified workplace which fosters teamwork
among staff from different cultures and backgrounds. The male-female ratio in headquarter office is relatively even at

about 1 to 0.85, while in some regions with manufacturing facilities, the ratio of female staff is significantly higher.
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AWARDS AND ACCOLADES
BEIR R R ER
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LAWSGROUP was awarded “Extraordinary
Employee Wellness Award”, “Joyful@Healthy
Workplace Best Practices Award” and “Mental
Health Friendly Supreme Organisation Award”
in recognition of its contribution to promoting
occupational health.

EEEE[FAETFLERREARE]
[FFOBERIFEAE — =HE]
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With its continuous efforts in people development and
workplace management, LAWSGROUP has received different
awards and accolades.

LAWSGROUP received three awards this year, including the
"The Grand Award", "The Best CSV Award", and "The Most
Devoted Award”, recognizing the group’s contributions to
promoting corporate social responsibility. The participating
projects included "Connecting Sham Shui Po" - Yarn Bombing
@SSP, promoting sustainable development of intelligent green
buildings, and a series of activities to fight the pandemic with
the community. The awards were received by Miko Cheung, HR
Director, Betty Lam, Senior HR Manager, and Judy Chan, L&D
Manager, with Miko being invited to share her experience and
insights on fulfilling corporate social responsibility with

industry colleagues on stage.
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SUSTAINABILITY
Awako swasasms 2020/21

Certificate of Excellence
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Star Support
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Happy Company 2023

FIOTFR 2023

|

Good MPF Employer 2022
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Industry Cares Industry Cares

The Grand Award 2022
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ERB Manpower Developer
Grand Prize Award 2020 22 for
NSME GPN categories
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Good Employer Charter
R K Award - Enterprise/Organisation Category
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The Best CSV Award 2022
TTZERE D) FRIHFTEI2022 -

Mental Health Friendly Supreme Organisation

Industry Cares
The Most Devoted Award 2022
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EPILOGUE
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EPILOGUE
REXRK

With the post-pandemic era presenting new challenges and opportunities, LAWSGROUP is determined to stay ahead of the curve by
continuously evolving our strategies and practices.

Over the past year, we have taken bold steps towards achieving our sustainability goals, positioning us to realize our ambitious 15-year

sustainability vision.

Our recent projects, such as Laws Knitters Studio and KTR 350, showcase our commitment to sustainability and innovation in creating
sustainable landmarks. The upgrade of the D2 Place facade reflects our dedication to promoting environmental consciousness and
community engagement.

As we now stand at the halfway point of our roadmap, we look towards the future with renewed optimism and purpose, knowing that
our innovative initiatives such as the 1.5° Campaign, United Nations’ 17 Goals, and ESG approach will continue to guide us towards a
more sustainable and equitable world.

With an augmented focus on innovation, we embrace the power of technology to spearhead our efforts towards sustainability. For
instance, we are investing in game-changing technologies that can help us reduce waste, improve supply chain efficiency, and enhance

our manufacturing processes.

Our responsibility to the planet and society goes beyond mere compliance with regulations. We humbly recognize the importance to be
at the forefront of sustainability innovation, and to be leveraging our expertise, resources, and influence to create positive change.

As we chart a course towards a more sustainable future, we see a horizon filled with possibilities and opportunities. We are inspired

and energized to continue this journey.

FREERR  BREEZINSERR - LURISEE -
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LAWSGROUP CSRS COMMITTEE
BEREECEHERERTHERREAY

QUESTION
OR COMMENT?

Please contact our CSRS Committe
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DX] esrs@lawsgroup.com

LAWSGROUP Official Website
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information contained herein is provided by LAWSGROUP to selected principles only upon the understanding that it will be held in the strictest confidence and shall not be disclosed to any third party. The information
and analysis are provided solely for the convenience of prospective clients and no warranty or representation as to accuracy or completeness is made LAWSGROUP who shall have no liability with respect thereto. The
information is subject to change at any time without prior notice and does not constitute any part of a contract. By using this document, you declare your acceptance of all conditions in this disclaimer. In case of any
dispute, the decision if LAWSGROUP shall be final.
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