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At LAWSGROUP, we are embracing the transformative power of
artificial intelligence (Al) to transcend the conventional boundaries of
sustainability. As we navigate the ever-evolving business landscape,
our 2023/24 Corporate Social Responsibility & Sustainability Report,
themed “"Transcendence”, showcases how we are leveraging
cutting-edge Al technologies to enhance our operations, drive
environmental stewardship, and foster a culture of innovation.

Grounded in the United Nations' Sustainable Development Goals, our
unwavering commitment to Environmental, Social, and Governance
(ESG) principles has propelled us towards a higher level of excellence.
By integrating Al-powered solutions across our Manufacturing,
Properties, and Retail & Branding divisions, we are optimizing resource
utilization, reducing emissions, and empowering our employees to
deliver exceptional value to our stakeholders.

Through this report, we invite you to explore how LAWSGROUP is
harnessing the power of Al to transcend traditional business practices
and create a more sustainable, inclusive, and prosperous future. With
innovation and responsibility as our guiding lights, we are
well-positioned to foster responsible investment decisions and
contribute to a better world for all.

Visit www.lawsgroup.com for more information on LAWSGROUP.
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Amid a shifting global landscape, LAWSGROUP stands at the threshold of a
remarkable resurgence, ready to navigate a new era defined by extraordinary
challenges and unparalleled opportunities. The company is honored to share
its journey of "Transcendence”, where it has leveraged this transformative
moment to effect positive change and create a more sustainable, responsible,
and equitable future.

While the global economy is steadily recovering, LAWSGROUP remains
cognizant of the persistent headwinds posed by high interest rates and
economic slowdowns. Yet, the company has remained steadfast in its
commitment to technological innovation and sustainable business practices.

At the heart of the strategy is the adoption of cutting-edge technologies,
including the integration of Artificial Intelligence (AI) into business and
manufacturing processes. This empowers LAWSGROUP to optimize resource
utilization, reduce emissions, and enhance employee productivity to deliver
exceptional value to stakeholders.

Moreover, the company has taken significant steps in its sustainability journey
by consulting with ESG experts and deeply embedding these principles into its
business practices. This includes installing advanced, energy-efficient
facilities and incorporating environmentally-friendly smart building designs
and technologies in its latest property developments.

In its retail and branding division, LAWSGROUP continues to champion its
Creating Shared Value (CSV) business model across the retail industry,
implementing the 6-Step Entrepreneurship Model to support local designers,
entrepreneurs, and businesses. Despite economic challenges, the company's
brand project D2 Place has maintained stable business performance and
long-term growth.
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As LAWSGROUP reaches the midpoint of its 15-year sustainability plan, it is proud of the significant milestones it
has achieved. By embracing initiatives such as the CSV Model and the ESG approach, the company has promoted
sustainable practices throughout its entire supply chain, reducing waste, improving efficiency, and enhancing its
manufacturing processes and operations.

Looking ahead, LAWSGROUP remains optimistic and ready to seize upcoming opportunities. By harnessing the
transformative power of Al and deepening its integration of ESG principles, the company is poised to lead the
way in creating a more sustainable, responsible, and equitable world.
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Founded in 1975, LAWSGROUP is one of the leading apparel manufacturers in the world and
stands as a major player in the industry for more than 45 years. As one of the leading
suppliers to world renowned fashion labels, LAWSGROUP builds its reputation on
optimizing cost, quality and turnaround time in today’s fashion markets.

With its success in supply chain management solutions, LAWSGROUP has further expanded
its businesses and investments to Retail & Branding and Property Development since the
1980s, including but not limited to the operations of chained fashion and lifestyle
boutiques, development and management of Intellectual Properties, Shopping Malls, Office
Buildings, Parking Lots, Co-working Spaces, and other global investments.

LAWSGROUP currently employs more than 20,000 staff, with offices, factories and retail
shops around the world.
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INTRODUCTION

THE LAWSGROUP BRAND
BEKERRE

The LAWSGROUP Brand has been structured
with essential and distinctive elements for
strong brand identities and consistency.
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Happiness, Integrity, and Teamwork make
up the three corporate core values which
define LAWSGROUP’s “H.LT. Culture”, and
transcend the Group’s overall management
and development.
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INTRODUCTION

THE LAWSGROUP SEAL
REKES

In celebration of the 45th anniversary of LAWSGROUP, the Group has
created a unique seal in 2020 to mark the significant occasion. The
seal incorporates heritage and historical elements of LAWSGROUP
including a stallion, a tortoise, a lightning, a fisherman, a cotton tree,
and knit edges, all placed around the Group’s logo. The elements
respectively symbolize progression, team spirit, resilience,
prosperity and calmness which are the Group’s vision, passion and
ambition for the present-day and the future as well.

Most importantly, the seal itself is dedicated by the concerted efforts
from three generations of the Law’s. In the forthcoming years, it will
be adopted and put in presence at our business premises, collaterals
and events, as a symbol of the Group’s legacy.

20 F C EREERENNI S EFERFERES UENEBRBESF
HERBESEZAANMBHENER - EREECSEGEHEK -7
BERAXKAE RER SEHRIIBRERELRATSERBE 2
MAEBRERB - ATER - D IEF BEBRBEH BR-AAER &
HREBRRNERAE ARAREEAHRERRRNES ABRIBEE-

EREEERER-ANEXNRN EERIERRTIREBRET
NEBBAE - ZBRIIVNE FHERABHN—ERH-

1.5°CAMPAIGN
1 . 5 ° C E-I- E“ THE

LAWSGROUP
1.5°CAMPAIGN

In response to the global challenge of climate change, the 1.5°Campaign is strategically designed to limit the increase in

global temperatures to a crucial threshold of 1.5°C, aligning with international efforts to mitigate the impacts of climate
B since == change.

yision

,‘@.‘ % At its core, the 1.5°Campaign advocates for the promotion of environmental-friendly practices within our business

operations. It encompasses a holistic approach that includes reducing carbon emissions, cutting down on energy

consumption, and integrating green technologies to foster a more eco-conscious business model.

By adopting green technologies and embracing globally recognized sustainability measures such as the United Nations
Sustainable Development Goals (UNSDGs) and Science Based Targets initiatives, LAWSGROUP is committed to setting the
standard of environmental responsibility and creating a greener, more sustainable future for all.

AEBERAGESECHORE EERE 15CHE D URFHEZRFABABERRISEARBR BERBNIERBERE
BIEEROZE

EEEEBEETAERRER SR AM THNEEREANEXBEETRAIGM EXAARRBN IR EHBRAL
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EHE A EESE P °
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OUR CSRS
MISSIONS &

LAWSGROUP has consistently regarded Corporate Social Responsibility (CSR) and sustainable development as the core business philosophy and
values of the Group. Through four key areas including environmental protection, workplace enhancement, community engagement, and
innovation, strategies have been formulated to reduce the company's impact on the environment, nurture outstanding talents, and foster
community development.

The Group has actively researched green technologies and renewable energy solutions in the past, receiving sustainable development green
loans from HSBC to support investments in energy-saving technologies, equipment upgrades, and advanced environmental management
systems in garment production. These initiatives have effectively reduced energy and water consumption, increased production efficiency,
improved air quality, and enhanced chemical and waste management standards.

In sustainable real estate development, the Group is committed to developing green smart commercial buildings and integrating environmental
concepts into various projects. For instance, using heat-resistant concrete for exterior decoration to maintain indoor temperatures at 25.5°C to
reduce energy usage, and setting up urban farms on the top floors of shopping malls to increase green areas while promoting local agricultural
development and advocating for low-carbon diets.

For investing in the future generations, since establishing the first charitable foundation in 1987, the Group has invested over US$40 million in
setting up schools and scholarships in Hong Kong, mainland China, and other regions. Additionally, the Group has sponsored numerous
charitable initiatives supporting local arts, culture, design, creativity, and innovation development.

As a pioneer in sustainable practices and community engagement, the Group incorporates "Creating Shared Value" (CSV) as a core element in its
Corporate Social Responsibility and sustainable development strategies. By collaborating with diverse stakeholders and groups, the Group strives
to create greater social momentum for long-term sustainable development, working together to build a more prosperous green future.
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efforts to implementing various energy-saving and emission-reduction measures,
along with advanced technologies in the garment production process, to uphold

EREE - HEEBEITRBER RORBREEEBRETIRAZESD
BERHF R ERM UMERRTRENERTE-

LAWSGROUP
MANUFACTURING
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LAWSGROUP Apparel Manufacturing is one of the leading apparel manufacturers in the world. The manufacturing plant network spreads across
China, Vietham, Myanmar, and Bangladesh, with an annual production capacity exceeding 160,000,000 pieces.

As an environmentally conscious entity, LAWSGROUP Apparel Manufacturing is a certified ISO 14001 Environmental Management System
provider. It is also awarded the prestigious WWF Low Carbon Manufacturing Programme (LCMP) platinum certification, as well as other
intemational accolades such as SGS SA 8000, GOTS, GSV, SQP, WCA, and ISO 9001 for its efforts in chemical control, fire and structural safety,
protection against children labour, and more.

The Group will continue to support the development of new materials and innovative production methods to drive sustainable change in the
garment manufacturing industry.

BERENEEERBRERNEENBREZ ERRTE - BE - AakEMARE EESR M & E 85 E 160,000,000
BRRENSEESIRIEEERHISO 14001 E (72 55 > [ K t 77 5 22 2 & (WWF) 18 2% &k 2 46 5 8| (LCMP) & &= 4 5l &9 81 & 5%
A T H At B PR 4% 22 58 5% » 545 SGS SA 8000 * GOTS * GSV *SQP *WCAISO9001 S - E@MECR2 Rz B HH REBZ 2 UK
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ENVIRONMENT

NEW DEVELOPMENT PLAN IN APAC
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To tap into enormous opportunities arising from the “Belt and Road”
Initiative, LAWSGROUP Apparel Manufacturing has been actively
expanding its supply chain network across Southeast Asia since 1975, with
factories and offices set up in Mainland China, Vietnam, Myanmar, and
Bangladesh, and, in the process, bolstering the infrastructure and labour
force of the region.

To enhance the Group's presence in the region and to lift production
capacity, a new factory has been established in Myanmar, which will
strengthen the Group's Intemet of Things (IoT) network, expand the
product type to functional clothing, and drive supply chain visibility and
connectivity to gain a distinct advantage in the industry. The new
manufacturing plant will also create synergy with other existing plants,
enhancing the overall productivity and flexibility.

In line with LAWSGROUP's long-term sustainability strategies, the new
factory will be equipped with the latest facilities and technology, such as
new sewing and cutting machines, automatic hanger system, sewage
treatment system, steam recycling system, and more. The new equipment
not only helps reduce production cost and energy consumption, but also
greatly improves overall productivity.

In response to the ever-changing business environment, the team will
keep a close eye on industry trends and adjust the production strategies
accordingly to maintain a competitive edge in the market.

—
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SUSTAINABILITY
MEASURES
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GREEN HOUSE GAS (GHG) CONTROL
im=E RN ER

CREATE EMISSION TARGETS
Hl E BE B ]

In 2023, LAWSGROUP Apparel Manufacturing has decided to commit and
set ambitious emissions reductions targets through the Science Based
Targets initiative (SBTi) in line with the Corporate Net-Zero Standard.
The SBTi is a global body enabling businesses to reduce its emission in
line with the latest climate science in order to accelerate companies
across the world to support the global economy to halve emissions
before 2030 and achieve net-zero before 2050.

BERERE-_BRNIMRBLIEHFRUABRBTHAGEE AE—PRBEEAR
MRRE BRREREN202Z3FERTEBNBEEBREBE(SBTI) L HlE
BB URECEFTHMEZE - SBTIR—A2XHRER RO LERE
=B SRR TSR D B DU Rt R & B9 72 2030F Z AT HE R R —
HIAE 2050 FZAERFEHK-

REDUCE ENERGY CONSUMPTION
W HE R H 8

LAWSGROUP Apparel Manufacturing has standardized a low-carbon
setup for all factories by adopting high energy-efficient equipment,
including LED lighting, heat recycling by steam for the usage in
dormitory and kitchens.

ERERENENAMAEAIBRERBRERREREC KASHBLRE
BELEDRA - UHAZXSAOKARESNERE-
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' BASED
TARGETS

DRIVING AMBITIOUS CORPORATE CLIMATE ACTION

UTILIZE GREEN ENERGY
AND RESOURCES
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LAWSGROUP Apparel Manufacturing implements various measures to
reduce carbon footprint, including replacing boiler fuels with natural gas
and biofuels, installing solar energy systems for water heaters, street lights,
and upgrading general lighting systems. The solar power generation system
produces 15,000 KWh of energy annually, effectively reducing 135,000
grams of carbon dioxide emissions.

BEERENEABERNFIAER SEETROREN BERBERNEBRDR
REAMEYME REABERFOEAXR BERZ2AAR—BRBEHRHK X
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IMPROVE
PRODUCTION
EFFICIENCY
EREEENE

AUTOMATION &

EQUIPMENT ENHANCEMENT
BERHEERKRRBEERL

LAWSGROUP Apparel Manufacturing continuously invests
resources in innovation and digitization to optimize
production lines and enhance efficiency. The company's
goal is to introduce a range of advanced equipment,
including automation machinery, systematic management
strategies, next-generation sewing and cutting machines,
automated hanging systems, and steam recovery systems.
These initiatives effectively reduce production time, labor
costs, and production waste.

BERRERETHBERRAMNMMBKUEC ABETEERK
RALERERER IIAZHEAERF CEEHLRE R
HMEERRR M — RN R BHRREZERE[ENK
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MAXIMUS, a subsidiary factory of LAWSGROUP Apparel Manufacturing at Hanoi in Vietnam, has deliberately
introduced advanced dyeing machines to enhance environmental efficiency. These dyeing machines effectively
save water and steam by 30%, reduce chemicals by 20%, and boost production efficiency by 30%, contributing to
the construction of a sustainable fashion ecosystem.

ARABRGYE BERRENEETHREEITABRORXBE MAXIMUSSI AT R ERRH ARBHEARKKRERE
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AWARDS & ACCOLADES
RITKREBE

For years, LAWSGROUP Apparel Manufacturing has dedicated efforts and resources in enhancing the working
environment and fulfilling different international sustainability standards, for which it has been recognized with
different awards and accolades.

BERRERE-—BERABRUELEERWMARBE LEARABRISGBAERAEFUREAID E—PTEE
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By adopting cutting-edge technologies and investing in
infrastructure to ensure effective management of water
resources, LAWSGROUP Apparel Manufacturing upgrades
water treatment equipment and wastewater treatment
systems to increase the use of recycled water, thereby
reducing water consumption in production lines.

BEERENERBRAFNRM IRENEERE <
KERBHARER - RMARAKEERFEMISKER
A OMMEMERBERA BLOEERNWAKE.
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LAWS KNITTERS
N

LAWS KNITTERS STUDIO
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With state-of-the-art knitting technology and 50 years of
expertise, Laws Knitters is committed to providing
one-stop solutions for innovative knitted products and
brand development. The Brand is devoted to sustainability
and to promote art and culture, and has been utilizing
recycled yarn from old fabrics and fishing nets for
customizable knitted products, knit art, and yarn bombing.
Laws Knitters has been collaborating with different
international and local brands and institutions, such as M+
Museum, The Hong Kong Palace Museum, MINI, Nike,
agnes b, and local designer brand hoopla, passing on the
knitting craftsmanship to everyday life.

ERHBBRELITENEXENLR BTERLCENRE
B REAERF RMEER—UBEXHBREESAR-
FHREEABIELENTREENETE BEHARA
BOTABRBEREMER MRAEARREZAMBEK
BENOK RETEMNEELCHAER RE REHE
HEEWES BERAFEEZENZOEE - RBRTETR
HNERRAMBUGE QF &8 M+EYE-FERE
XA E Y 88 « B FE @ 8 MINI- Nike £ agnes b’ LA & 78 ith
Rt @R hooplaS  HEHB T EEFLHMERK.

BEHE IR

With the brand's expertise and decades of experience,
coupled with innovative weaving techniques and a
skilled team, Laws Knitters opens a new local studio in
Lai Chi Kok and offers a comprehensive range of knitted
product manufacturing solutions and personalized
production models, supporting businesses of all sizes,
driving the transformation and advancement of the
local service manufacturing industry, and promoting
reindustrialization and embodying the essence of
"Hong Kong Brand" and "Made in Hong Kong." Spanning
over 6,000 square feet, the studio features retail,
exhibition, and automated production areas, allowing
visitors to witness the latest knitting technologies and
production processes up close.

BERMEYHLCHNEEXRKHE M LG MBS RN
RERHE ZRHBRZRARKEMAMTHEE N
—EAHBREESRVNEAMECEERLEE /T
BANRBER REAMBRBRNEXEBUEAR BB
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ER EALEIERTRRESHBRMMNEERRE
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TRADE SHOWS
& COLLABORATIONS
BHERkmEEE

By participating in various industrial exhibitions and trade
shows, including the China International Import Expo (CIIE)
and CENTRESTAGE, Laws Knitters showcases the brand's
O unique craftsmanship and design philosophy, and promote
AR HE ﬁ E 4 high-quality one-stop knitting production solutions locally.
By engaging with peers from around the world, Laws
Knitters demonstrates the latest knitting trends and
By designing a wi riginal knitted technologies, which further enhance the brand's visibility

products, Laws Kni s the discerning and influence globally.

and fashion-consci er market, while
also increasing p ess of knitting Through strategic partnerships with a variety of well-known

craftsmanship and c ] j brands across different sectors, these collaborative works
offer consumers a broader spectrum of stylish options by
merging knitting craftsmanship and design originality, and
promote a deeper appreciation for the artistry and culture
of knitting.

BR &S RE B 3B R & bk
s i) B H & 15 : THRHET

BEEHBEB2EATANIEARHENEE G SFEHH

@I B% 5& [m} 1§ E g ~ CENTRESTAGE % N E T~ Elﬁl: }ﬁ ﬁ ﬁ E(J T 3 Laws Knitters made its debut at CENTRESTAQE 2923, organized by
the Hong Kong Trade Development Council with the launch of

A “Origami”, the first seamless product of the Brand.
EHHEATEEI RGN HABBNRIM ES/FRA
BN BERZEN -

BRSMEESRAMELES YRGS M Z CENTRESTAGE 2023 » If
HRIBEEREERRS Origami)

BERHABREBASRAN2RmBRAGHE KB EERAE
EERHRNHBERRI - BLEAFETEYETEKH
BHOERG OB HEETRES TN EER-

PUBLIC ARTS
INSTALLATIONS
& EXHIBITIONS
DHEWEZERESR

—— il
MIN X LAY 5.
B LOVE Co cree

Laws Knitters is dedicated to transforming traditional
knitting craftsmanship into a part of modern art. Through
hosting various exhibitions and art events, we showcase
innovative knit designs while offering the public a fresh
interpretation of knitting culture.

CULTURAL PRESERVATION
& WORKSHOPS
NIEERERIEYL

BRESBRONE G BTEBEHRAEMN—
SR EARERERENEMNIFH B HA NS Laws Knitters collaborated with Bridge+ Living Art Space founded by VSSE to curate the Hong Laws Knitters collaborated with MINI to host the "MINI BIG LOVE POP-UP SHOP,"
e Kong's first knit art exhibition “Architecture in SSP from the eyes of Artisans”. ing on i ility and pre ing the green economy. By utilizing eco-friendl;
N AN 420 i P g y. By g y
E‘i’ 5 ?.s'.'v YANDAS % HE T ¥‘j f"’ F4 X ﬂ: E"] %ﬁ Eﬁ -frg S N KN EEEE The ol e yarn to create a range of products featuring designs inspired by classic MINI cars.
k K H E ] e Bridge+

o) o FEECSH LB MINI 3§ F 33 [ MINI BIG LOVE POP-UP SHOP) » LRI 548 i% « # B &4

ErE ABRROERF—RS MINIERBERRAER °

The studio hosts festive and themed workshops in
collaboration with diverse partners, aiming to promote
modern knitting craftsmanship to the public.

ITHFEEHEAHBERIEEMIFY LRKRERR
RANBUGFE DAREERRAHATE
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The latest completed redevelopment project - KTR350
EERMETANEREER - KTR350

LAWSGROUP
PROPERTIES

M RO A

LAWSGROUP Properties has been expanding its business
since the 1980s. Diversified services include property
development and investment, car park management, and
property management service. Properties managed by
LAWSGROUP Properties are distributed over Hong Kong,
Mainland China, and Southeast Asia for sale and for
investment purposes. As one of the first developers adopting
the "Industrial Building Revitalization Scheme”, LAWSGROUP
Properties initiated several redevelopment projects,
including D2 Place, Connaught Marina, KTR350, and more.

BEAN+tERBE BERUEAHBAEEE BERSHEERE
EEEEBE ERHERMECSERBES - VEEEBHRTHE P
BAMEAEmEME A EERREZA -FAEHSETE
CIEBRRINERE BERMETHESZBEREH 81
D2 Place™ F 35 A i) LA B KTR350 % ©
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TECHNOLOGY

iz

)

FEATURED PROJECT A
HERHE CYCLICAL
ECOSYSTEM

WELLNESS = e GEOMETRY

iE4E e J0ESS -

KTR350 is a new redevelopment project by Laws
Properties, a subsidiary of LAWSGROUP. Located in the
heart of East Kowloon CBD, KTR350 is crafted with the
design concept of bringing Technology, Wellness, and
Geometry into one iconic building, while conserving
the heritage and cultural elements of the vibrant and
historical neighborhood. The 29-storey cylindrical
building represents a new beacon integrated with
smart building management, smart parking system,

full indoor coverage of 5G connectivity and security, The design of KTR350 centered around three core conceptual
together with 35,000 sq.ft. of retail area and over cornerstones: Technology, Wellness, and Geometry - pursuing
10,000 sq.ft. of wellness and green spaces, to complete excellence across smart infrastructure, environmental provisions,
a dynamic ecosystem for businesses to excel. and architectural design towards a highly balanced and efficient
ecosystem that boasts contemporary aesthetic, comfort, values of
KTRISORBEEBM TRRMENFERED  LER sustainability. and innovation.
hEZROEEEP LA - KTRISOMR ST ERBE SR~
BRERLAESRE—RBRE AIRGFIEERENESE KTRISOMRABZ=ZEZOBES N - BREREATEZ2-FRNGE
BANXECHEERTZ AN —KEaNHAKE B35 ERZE RREGREZEERFTEERSH - TE-—BERRAXE F
9EBREFEFRAHNKTRISOMS BREMEETE T4 B ARKBEERAATHNESNRTHEEERR-

FESAR SGHEENRBERRERASKRE  FAHF
& 35000 FTHRNOFEMEBR 10,000 F 75 RE K
SmtrE Br—EAERERNEFERE-

THE
LAWSGROUP
15°CAMPAIGN

CRECCHKI CRECCHKI
OUTSTANDING PERFORMANCE OUTSTANDING PERFORMANCE

GREEN DESIGN NET ZERO




Partnering with China Mobile, LAWSGROUP has incorporated
cutting-edge technologies such as "5G + IoT + Data Visualization”
into KTR350, enabling a streamlined and automated approach to
building management. This integration encompasses features
including Smart Building Management, Smart Parking System,
Smart Washroom Facilities, Full Indoor 5G Coverage, and a
Dedicated 5G Bandwidth to enhance convenience, speed,
reliability, and security within the premise.

BREBRTEBHSHE BRFHHNIS6+ WBHE + BETREIR
TR AKTRISO- BEREHZANLNMEEE CHEEEVEEE B
EEERAR EEATFH 2EEANSGESENEASGHR - RESE
WEEE - BE-TREMEMEZEM-

Three distinctive public spaces, from a welcoming lobby, to the
skygarden and the rooftop garden, offer a complete experience of
technology blending with the nature.

CABEAHEH O RTFENMBAE AEZHTEEUNEXRGTER
RH—EMENEEXRBANIHFRIE

Features a cylindrical form and elliptical layout, KTR350 is designed for a series of
technical and environmental benefits and performances :

KTR3SO BB ERE R ARV EAER TEERREELRATSEERY G

100% Area 100% Area

100% Perimeter 134% Perimeter

15-20% BETTER
MATERIAL EFFICIENCY

BRI mRFA15-20%

O L,

REDUCED WIND
RESISTANCE

(Bl A S B i (KK JEL PR

BETTER HIGHER ENERGY
VENTILATION EFFICIENCY
EERESCRERSES EEfERM =

/\\\\\ ////\\

6pm -FEEEN 000 \J - 6am
,V//// I \\\\\K
\\\ 1 ///
\\\\ 1/ pr
nobn
OPTIMIZED DAYLIGHT

AND SOLAR ENERGY
BIERABH R K5 HER
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PARTNERSHIP WITH HALO ENERGY e

REBERNSF

LAWSGROUP's investment in HALO Energy, a local Hong
Kong tech startup, exemplifies our dedication to
advancing renewable energy and electric vehicle (EV)
adoption. We have established the first local electric
vehicle charging testing center to provide solutions for
electric vehicle brands in the market and offer diverse
electric vehicle charging services to the public. Within its
subsidiary operations, the Group has installed direct
current supercharging facilities in 3 parking lots, catering
to electric vehicle drivers with varying charging speeds,
thereby contributing to Hong Kong's goal of achieving
net zero emissions.

Energising Mobility

BEHFTAEARERAREDEERC - BREBTIESTES
MAHMABDFRER LSHATEAHEREHETER
AP ATHLNEDEaMREUHBESE FAARE
HEEENENSERERB -EHERETFRAAEEN
SHEESRUBERBRAERR AEDHERERALTRM
TRAREZRENENERERB BREEFTHKRER-

AWARDS & ACCOLADES
RIENRRBE

The 1st CRECCHKI Real Estate ESG The 1st CRECCHKI Real Estate ESG
Awards GBA 2023 Awards GBA 2023
Outstanding Performance 'Green Design' - Outstanding Performance 'Green Design’
Chairman's Pick of Excellence Finalist

(R - IR ~ HEREEELAL) (BHE - IRIE « HEREEEAKRLE)

BERAEE 2023 FHRTIE MRERET) - BERAEE 2023 {FHHRERE -
AGRESHALE Mk@iRst) B

WELL Health-Safety Rating

WELL 2% 25HEER

HKGBC BEAM Plus EB V2.1 2024 -
Excellent in Management

HKGBC 4

S (2.1KR) 2024 -

BEA
B B2 I TR

* Laws Commercial Plaza 7 K& 515
* 822 Lai Chi Kok Road #1538 822 5%
« D2 Place ONE

* D2 Place TWO

« Connaught Marina T+

The 1st CRECCHKI Real Estate ESG
Awards GBA 2023
- Outstanding Performance'Net Zero'-
Finalist

(BHE - |5 - HEREEELAL)

BERAEE 2023 fRHRRE -
DRERAR RBE

Cartificane of Apprecistion

e
BER B

GIVE AN HOLR

FOR EASTH :

'WWEF Certification of Appreciation

HER—/\RFEREFAR

* Laws Commercial Plaza ZKRE¥ES
* 822 Lai Chi Kok Road #1% 538 822 5

« Eagle's Eye Property Management Limited

FEEYEEERRAF
+ Connaught Marina F#Hi0

»sumusns wa 41

o

IR 550 M 0w

LEED v4.1 O+M: Existing Buildings
Precertification

LEED 4.1 h (ERARSREIE R {RE) R

(5]

CMA Indoor Air Quality Certificate -
Good Class

CMA ZRZEREFIBELE - RIFR

WSD Quality Water Supply Scheme for
Buildings - Fresh Water (Management
System) Silver -

Eagle's Eye Property Management Limited

WSD AEREMFIKZA 5] - Bok(HIERH)R -
FRYEERERAR

Kowloon West Best Security Services
Awards 2022

Honorable Managed Property Awards -
Eagle's Eye Property Management Limited

FENBERERZARFBEL 2022
HEEEYRE - SEYEEEERAR

Excellence ESG Enterprise Award -
Non Listed Company (Real Estate)

S ESG R¥ALE - JFETHAT (E)
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LAWSGROUP has been dedicated to strengthening
connections with the public, communities, and partners
to foster social progress. Through a range of initiatives
such as corporate environmental activities, public
education, charitable efforts, volunteer services, and
promoting cultural and artistic events, we advocate for
community diversity and inclusivity, aiming to build a
better future for society.

BERER-—ERIRMABEAR HENSEBHZ
BHBR BB —RAJBEAGER @ERCEREESRE
EE ZEREIRB NMEIXCEMESHNE BE
HESTHERBRANE BUBXFHNHERRK

et b=
m

ENGAGING
WITH THE
COMMUNITY

' N 3 |

At LAWSGROUP, we are passionate about giving back to the community and are committed to
actively fulfilling our corporate social responsibilities. We believe in giving back and launched
Corporate Volunteer Service Advisory Group in 2012, inspiring not only our employees but their
family and friends to get involved in volunteer work and help create a harmonious society.

Climate change is undoubtedly one of the most pressing global issues. As a leader in the fight
against global warming, our Group has launched the “1.5°Campaign”, aimed at achieving the goal
of limiting the global temperature increase to 1.5°C, while simultaneously promoting green living.
We integrate environmental protection elements into all volunteer activities and encourage
colleagues to practice sustainable living through various community care activities.

EREEMRME ERECTOCEHMHEEA EBER2012FR I T (X TIRZEME - ZBHET
RERRZEETIRB R HBEMEHLE-

AEEZBEF SETHAASAZRI IR BEREFRTERGED TEBTRANHEMES
REBRAEEREMAENGELEE-

Qarvingoompan»y

LAWSGROUP
AMPAIGN
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GREEN LIFESTYLE

INITIATIVES
HEXKEBEF

EARTH HOUR
th BK — /) B

LAWSGROUP actively supports the WWF's “Earth Hour" the
world's largest environmental event. Our properties,
including Laws Commercial Plaza, D2 Place ONE & TWO,
Sterling Centre, 822 Lai Chi Kok Road, 1 Des Voeux Road
West, and Connaught Marina, participated in the event
by encouraging energy-saving habits. Additionally, our
factories in Vietnam and Myanmar also joined by turming
off lights for one hour, contributing to the fight against
climate change.

BOOK CROSSING

PROGRAM
BREEEH

To encourage colleagues and the public to share old
books and cultivate reading habits, the Group held a
Book Crossing Program at D2 Place and the company
headquarters. This initiative allows old books to
embark on new journeys and all collected books will
be donated in full to The Salvation Army.

EEZER-—BEXRFUABAESE(WWF)2REAERRFED
TR —NFI R TETYERREEES D2 Place— ik =
HoESP O HRAES2R BHAEALINATHEPLHBEAR
FOLUEBMARNEZESRE - REAR UEREAGANIRTE
EREWWFHRB REBHRTERBE-—INH BRERTHET
BOEREE AEBRBEEECH -

HEBHAERTROASPEZES EEMBELIB - EEMND2 Place
RABRBBTREREEZY REZRAMKE USBIKE
NELZHBRBTITRESE-

e

RED PACKET
RECYCLING

CAMPAIGN
B ¥ F 2 KXTE

The Eagle's Eye Property Managementteam has
organized the Red Packet Recycling Campaign for
the sixth consecutive year, encouraging colleagues
and tenants of various buildings to donate red
packets. This initiative aims to raise awareness about
sustainable development among everyone involved.

ﬁ < \ ://‘

R

PROJECT WESHARE FUN
FUNZE Y XTE

To encourage colleagues to embrace the minimalist lifestyle,
the corporate volunteers have once again organized a sharing
event for unused items, promoting environmental conservation
and fostering a sustainable culture within the Group. This
initiative advocates for resource reuse and emphasizes the
importance of waste reduction.

ERMEERABCEEEAEENEAKARETH - &
BAEREAEEFBUNRH  RAARYTHHAMY
REB@ -

HAPEES 10 1001
ND 9 W TN |
recrom”

‘. -o—

Executive Director of LAWSGROUP Properties
Miss Fan Tsang led various volunteering events for the Group
BEMENTERLHS LT ERNSELERTED

ABRBRAEET THER) £EXL bERTIBRBIHE
HEVREDY  IREARABEEEIRFAXTLE SHEAE
BREBLDRENEZMN -
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DONATION &

CHARITABLE CAUSES
FERBEENS

SUPPLY DONATION
MERE

After the pandemic, the corporate volunteer team at overseas factories
has restarted charitable activities. They bring essentials like rice, cooking
oil, and stationery to orphanages and nursing homes, offering support to
children and the elderly. Additionally, they donated supplies and cash to
assist flood-affected individuals in Myanmar, aiming to ease economic
pressures on the local community.

HREREE > BHIBNECERIRNERSEARZEY > @EFR
BR BRE XEFVEIFAZRTNEEZER  ARERRERMHEE
ERERLNIFREH tEXRXRIBFTHEERRETE  24ES8
FARKEENKRAEVERRS  EAFEEHTREBYEN
DERFIBRNEERSN -

LAMOROSO
IMBIRS

APPA

SGR

o

KARISMA ARPAREL IMYANMARCOMPANY LIMITED

AEL (MYANMAR COMPANY LIMITED
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BLOOD DONATION DAY
BmA

The Group has been a staunch supporter of and actively involved in blood
donation drives, collaborating regularly with the Red Cross. They host blood
donation days at D2 Place, encouraging colleagues and the public to donate
blood regularly as part of their social responsibility. Last year, the event
successfully collected valuable blood donations from over 200 enthusiastic
citizens and registered bone marrow donors.

EE-BEXRHREGB2RBENES > EHHAA+FESF > ED2 Place
BTEODE ZMEAEERTRAZREEEND  BTHEEE - BBNEE
BB ETH200ALTRNEAEONRMABRBERD -

FUNDRAISING ACTIVITIES iV e
% FUE B 000 a‘“k”\\

TS -

LN ) BN e

Flag day by Windshield Charitable Foundation in collaboration with LYCHEE & FRIENDS
LYCHEE 6 FRIENDSX R i X EE & W AEB HIEH

CNY fund raising event for Yan Chai hospital
in collaboration with LYCHEE & FRIENDS
LYCHEE & FRIENDS X BB (FIZBLE)SREDH

To support underprivileged communities in society, our Group has

& = E , =@ —
consistently collaborated with various volunteer organizations to g % z g ; £ g é% 2 ?,2 §’§ % gjﬁ = é Gl g
organize a wide range of fundraising activities aimed at providing RN ESRZTEH SELEETEMATIE@H g
assistance and support to those in need. BhMZE -

43

COMMUNITY CARE
& ENHANCEMENT
HEREREL

LAWSGROUP organized a special Christmas party at
D2 Place for newly arrived families in Hong Kong.
The event aimed to create a warm and welcoming
atmosphere, allowing them to experience the joyous
spirit of the winter season alongside their family and
friends. The party provided an opportunity for the
families to come together, celebrate, and immerse
themselves in the festive ambiance, fostering a
sense of belonging and community during this
special time of the year.

EHHRBEZ R BEREES - REBERNET
D2 PlaceZ M 7T —HEHIKYH > BMMAAERA
AIRR—ERREENLBHRS °

Invited by the Sham Shui Po District Office, Laws Knitters
participated in the seasonal project "Blooms in Sham Shui
Po" by designing a hundred floral fabrics for the stone
chestnut trees at the Grade 2 historical building, Mei Ho
House in Shek Kip Mei. This initiative allows the public to
admire the knitted artworks up close, bridging the gap
between the public and art.

ERHABERKSRUEFREEFSHAATHBTHEEE
TTERBH | AARE_BRELBREZFTIZEARMER
SPUMEBRITEEH > BETRAENAERMEHBFER
WER  TARAARAEMEOER -
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FASHION FORWARD LANDMARK
A | i -

LAWSGROUP
RETAIL &
BRANDING

MR EE & om MR

D2 Place, also known as "Designers’ Dreams", is a Fashion Forward Landmark where culture and creativity converge.
Dedicated to supporting and nurturing local startups, D2 Place offers aspiring designers and entrepreneurs the
opportunity to pursue their dreams and start their own businesses. Through initiatives like "Weekend Markets" and
"Pop-up Stores”, D2 Place provides an entry platform for local creative force to gradually expand their presence from
local to global markets.

D2 Place > X % 3% 5t Bfi B9 25 48 il Designers' Dreams) > 2 —EER B R E M R XA BNt IE - UL F RIEF LY
B ENKCEES AA MBS MR ERREERLARAER S - FREANTVNACERKX IS H HHME
AT EIRRAEISAEARTIS B A A RN NE BRI EBEEESREETAMHEUTHR S H-

— P e -
45 D2 Place ONE Facade with Al-generated "Picasso-style d
D2 Place — #SME R 1AL/ B T -
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IN ;&'ST]NG 72023 ANN)JAL/OVERVIEW

N i /OF D2 PLACE
IN ~ D2 Place 2023 4 [ i 8 THE BUSINESS-CREATIVE PARTNERSHIP

COMMUNITI{\\ | : . | BERABABEHE

S— .&
Ef( B # 8% # ]: = ORGANIZED MORE THAN

D2 Place's "Entrepreneurship Model" was created based on the Creating Shared Value (CSV) theory originally
proposed in 2011 by Professor Michael Porter and Mark Kramer from Harvard University.

\\ o The CSV theory emphasizes a two-way interaction, where the company develops a unique business model to facilitate
3 g growth for both the company and the beneficiary, nurturing a win-win relationship. This innovative concept was first
— " S introduced by LAWSGROUP's Deputy Chairman & CEO, Mr. Bosco Law, to D2 Place, and has proven to be financially
S sustainable in the long-term.
HOSTED MORE THAN £

D2Place ¥ MA@ £ HE L1 5 2 £ 15 8 X 2 #H % Michael Porter £ Mark Kramer 12 2011 E R HE W TAIEHE Z B
{8 1 32 3% i Bl 3L °

120

CULTURAL & CREATIVE E \'

HFBIERIB 120 IE)‘cﬂ:Q,a‘Eit \

TRIEHZEE (CSV) BEREENEMNEH CEXFTETHEBRNEERL URELCFHATEENH
AR EMEIETNRGE BEREEIIFRTHRARBERNLE XA R ILA MBS 5 A D2 Place » I 55
HHEERRENVMBRERER

PORTED M

: DESIGNERS&E t$b'kﬁm.=uns

%5 7,200 §1ﬂ£n+ - UE £ 3

1 |

SHOPPERS AND VISITORS

%3838 6,000,000 {iFEE
«.—%\
HELPED STARTUPS GENERA&' MORE rmqié :
3 _OF SALES REVENUE

me%JJEIJ"‘J%‘;kﬂ;&%% $300,000,000 £HEWA

*Only for pop-up sales events, excluding all revenues from other shops tenants
FRHERRANEERD Y FEEESALMBES Z WA

n~ﬁﬂﬂ.

47 Al-generated painting of D2 Place ONE facade in Vincent Van Gogh style
AL LUK £ 2 48 8 D2 Place — # 5}
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THE 6-STEP ENTREPRENEURSHIP MODEL

MBIEEEBRN NS

Unlike other cookie-cutter malls, D2 Place operates with its unique “Entrepreneurship Model”, which consists of six different stages, in
which startups are nurtured and supported progressively from experimental sales experience in the Weekend Markets to managing a
developed business across the city and even reaching out to the world.

BRREMEERES > D2 Place UEBRENAFXERX 1B ZRXBAANEAFABREZERIGNAEE - FELERR
FOMAEERRERTENHERR BT EERERMANEE BHRESETAHEMMENRERA MM S —F —

TR

1

fad
¥

Weekend
Markets

BARME

1 Weekend
—{EER

Very Affordable Rent
ARBEZEE

The only shopping mall in Hong Kong with
weekend markets organized every single
weekend, where young entrepreneurs can
present their products for the first time.

EAE——(EREESEEM RAE
HETRMBARTE- AT URETRK
EHEEm FARESE -

THE L
o arkets::
Siles @ D2 Place
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1-3 Months
—ZE=fEH

Concessionary
Short-term Lease

EREATALN

One-off short-term lease for testing the
market response. Operate 7 days a week
with furniture and display support.

—REERES BEARTEREF
BREEVRHSRERARRIE G-

1 Year+
—FEHUE

Flexible Terms
BOERR

Open shop layout with their own brand
elements. Operate daily with operational
and marketing support.

ARAEHR > TERBE R 5
HEo W FE S KEE o H D2 Place i £ &
EREFEHEEXZE-

DREAMIT?
DOIT!

Shops
55

Long-term Shop Tenancy / Consignment

REIEFHTEY | FERD

Long-term lease with their own shopfront,
marketing, and business development support.
Altematively, join the one-stop consignment
service at THE BARN.

UEHHENEEBEREHRME &
SEEEKRERIER;HMA THE BARN
EEEE—LAFERS

THE BARN

Brands ¢ Co

o~

4

Across the City
BRHR

Promotion of the CSV Model
WA 5 E

Since D2 Place launched the “Entrepreneurship
Model" in 2013, it has been promoting CSV across
the city, and various developers have adopted
similar models in their shopping malls and retail
businesses.

B D2 Place /¥ 2013 £ R M1 8l i %
EX 1B S —BEREBHEEIEEH
ZEEI(CSV) o HMEMZ HEREE I
RESRABEUNEBER fA—
BHEBE - SELHNACESZTE-

Outreach the World
Attt R

Adoption in other Cities

&R AT

To further enhance the win-win partnership, D2
Place is actively exploring new opportunities in
other cities by introducing Hong Kong's creative
talents and products to the world.

BRTE-TMBERNBHREE
D2 Place &1 5% H 1l 5 v 3% 48 ¥ 4 & »
HEREENARATNERERIM T -

“Young fashion designersiin stylish outfit” a
= f HAL B (0 TR i
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D2 Place is the only mall in Hong Kong that organize
"Weekend Markets" every Saturday and Sunday,
drawing in 30,000 shoppers with over 100 booths. It
is also a pioneer in introducing "Pop-up Stores" and
"Kiosks" in Hong Kong. Young entrepreneurs benefit
from concessionary rental rates, allowing them to
test their products and ideas by engaging directly
with the market audience.

D2 Place RE B —SEAERHM BRTE K
715 > SRS #818 100 814 # & 30,000 L EE
i o b4} > D2 Place BRE S —H3I A TR PIE
AT EEE WAl FHAEXRISAEE
WHS SBRERETHESRED ARHES
BT AT M

Weekend
Markets -
@ D2 Place THE BARN

Braads £ Co

Inpartnership with the Hong Kong Trade Development
Council (HKTDC) Design Gallery, LAWSGROUP has
established THE BARN Lifestyle Store as a platform to
showcase local designers’ work. THE BARN offers a
comprehensive consignment service, providing a

supportive solution for startups that are not yet

prepared to run their own full-time retail store.

RE-—FIXFNEBHVACE BEREFRR
ERESERBRIBE M B ARG
MMIZBERFA THEBARN EFHEE I
REZENFTERT AEREFZHLE
EZEENVRMMRMS —<BEEE-

2 lah
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SUCCESSFUL CASES
FRIOEEHI

Since the launch of the D2 Place project, over 10,000 local entrepreneurs have
been nurtured. D2 Place supports local culture and creativity by partnering with
start-ups, providing marketing support, and assisting business development.
Here are some recent success stories.

B D2Place A MR > HMEE B B 1B 10,000 &AM A £ &> W A ¥ &I & %
REGHFRE TEREREBERNIKE REFAMIEMATER U
TR -ERBANEYEIEEESZ-

MANGIAPANE

Mangiapane is an Italian and Hong Kong family bakery inspired by the flavors of
Venice and passionate about every bite of fresh ingredients. They offer
authentic Italian breads and sweets like Focaccia and Bomboloni. After gaining
experience in various bakeries, they first launched a pop-up shop at D2 Place,
which later expanded into a physical take-away store in the D2 Place TWO.

A promotional video by D2 Place enhanced their visibility and solidified their
presence in the community. Mangiapane views D2 Place as the start of a lasting
partnership, focusing on passionate service and customer interactions.

Mangiapane E—XZHEHABRENEXRIEE > HE—OKED T MR
B MBREERNEARANEE IR > W Focaccia 1 Bomboloni © ££3i8 %
FREMIBETENERE > tMPIREAIZ L D2 Place FRMRBIE » L4
MEBS_HE—SREERSEIERE -

D2 Place WEBFERIEA TMMMNMBE > LIRS EZEX ° Mangiapane
13 D2 Place Z2RABHBGNMEA  TETHEFRFHEENABENEE > 5
BEEERBESHESR °

SHIBAINC
2RI E

Shibainc was established in 2013 as an online store targeting foreign customers.
During the pandemic, they faced logistical challenges, prompting them to focus
on the local market and open a pop-up store at D2 Place in 2022.

As a pet-friendly mall, they recognized D2 Place as an ideal location for business
growth, so they signed a long-term lease to expand their brand. This physical
store has helped them build a strong customer base, attracting more visitors
from around the world. This year marks the 11th anniversary of Shibainc, and
they hope every customer who visits feels happy—HAPPY EVERYDAY!

RARIER 2013 FRI RO RETIEETRNEE-ERBEHRBSE LR
W B9 4 7 PR K B PR E S B ANt T 35 0 MEAE 2022 S D2 Place BERRBIE
fER—ERYMERENES 2% D2Place FRBEEH R R - NERMAEH M
RRAMER EREREEIMMARITRANBESTH RIESKRAHAR
B R o

SERRAIBRUNIIBFE hAFESUCENEEDERZ IR
HAPPY EVERYDAY !
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HONG KONG CULTURAL & CREATIVE ECOSYSTEM
&8 T RBIE L E

LAWSGROUP believes that “"Creating Shared Value (CSV)" is vital for both individuals and organizations. To support sustainable
development in Hong Kong's cultural and creative industries, we encourage all stakeholders to incorporate CSV into their
business practices.

With guidance from the HKSAR government and backing from commercial and creative clusters, a dynamic cultural and
creative momentum has emerged in recent years, transforming D2 Place into a vibrant hub that appeals to younger
generations. Recognized as a successful model under the Industrial Building Revitalization Scheme, D2 Place has earned
recognition from the government, universities, and businesses, becoming a key area of interest for study and exploration. We
expect that more startups will thrive through this movement in the future, fueled by collaboration among businesses,
government, and communities.

BEREERETAEHZEEICV) EEEANEREAGNAF2E - AERMNEGCSZBHSEARSER CSVERER
REEBEP AMREFSEXCNATEENAIREZR

EEBRINTHREKRNNSIET D2Place R KB TEXHMEZTEAFN XA ZSH 1 F K D2 Place il
FERANREREFE (TR XERAEMR - FRECIERENORNENZ — > D2Place EHFHE - KBEMEE
EENXF IRA N ENARRTE - BBAH - MANRFNSAZENESEBE RIS RMABEEHEES Y
M CEREEHNPRE-

END USERS
& INDIVIDUAL
PARTIES

AREEI R CREATIVE
o Utilize platforms M OMEN ; V

& resources
¢ Provide feedbacks ] o
ERTAREN Al EE N
cREBR
COMMERCIAL 5

& CREATIVE CLUSTERS |
5 R Al S EE e

« Offer platforms

« Support individuals
 RMHTEER
o STRFERS

Business
+ HONG KOMNG | for
EQUNOATION Social Good
| saeE=
OUTSTANDING AWARD

BUSINESS FOR SOCIAL GOOD GRAND AWARDS
ME Rt E ] Rt K8

MIEEaTSEy LAWSGROUP was honored with the Grand Award at the inaugural
Business for Social Good Award, hosted by Our Hong Kong Foundation,
for its commitment to the innovative "6-Step Entrepreneurship Model".

‘l ' i itstanding This prestigious award celebrates companies that make outstanding
‘L“"‘l' [9.¢ { | : i contributions to Creating Shared Value (CSV).
Ak o
i The competition was intense, with over 500 professionals including
. [ corporate CEOs, NGO leaders, and MBA students, serving as independent

judges. This recognition clearly highlights LAWSGROUP's exceptional
dedication to implementing CSV initiatives in Hong Kong.

B D2Place MAIBERK NIRRT BERERTELEEEES
BMNERETHHHERE PREGHAE BEREETAEHRE
BEICVFEARHEMOEE-

EERZEDAUMNKIERBIEA 500 UFXTFEL SFEERTHREH
FEANBBNELZE URIMEERIBLE - EREETEEHAT
EhREME - EFEERTHESERY A EH=ZEEINED
A RRNERIABKNG -

Under the leadership of our Deputy Chairman and CEO, Mr. Bosco Law, LAWSGROUP is committed to promoting the concept of
'Creating Shared Value' throughout the city. This is done through public speeches, media interviews, seminars, contests, and a variety
of social and commercial events.

AEREEAEZERTERAKBEEARENBET SERCHYAEHAZTEEINER UEBAREA REGHX - HAIT
EBERERHENHEEHE AN ETHER.

Bosco Law
Deputy Chairman & CEO
LAWSGROUP
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CELEBRATING COMMUNITY:

ENGAGING EVENTS FOR EVERYONE
RRUAE : A EFHLERE

LAWSGROUP's D2 Place is a vibrant hub for creative and cultural events, hosting a diverse range
of activities in art, music, wellness, fashion, and more. It celebrates festive occasions such as
Christmas and Chinese New Year, while also featuring seasonal happenings and multicultural
events, including the French May and the Songkran Thai Water Festival, in collaboration with
international partners. Additionally, D2 Place works with various creative institutions to en‘
the community's cultural landscape.

BREMEIET D2 Place B — 87 & 1 K AIS
- BR-BHESZTERBR - AR HMEGAE
EHMEIMZ T RS WERE A 7 3 Epi

Different cultural, festive and creative events organized at D2 Place
# D2Place 2 T RN XL -HH KA ZES
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HONG KONG SONGKRAN
=

With the tremendous supports from HKTB and Sham Shui Po District
Office, the Hong Kong Songkran Festival was successful held on
Cheung Yee Street in April to showcase the best of Thai traditions
and festivities to the community. Highlighted events included water
fight, market, cultural parade, live music, Muay Thai demonstration
etc. which attracted over 70,000 visitors in a day.

FRENCH MAY f,{'é“%
5££ﬁ %?’ﬁjﬁﬁ ARTS FEST iﬁ

Over the past eight years, LAWSGROUP has forged a dynamic
partnership with French May Arts Festival to showcase a
fusion of various art forms, including visual arts, music,
movies, culinary delights, and more, to provide the local
community an immersive cultural experience.

EERBREZERBREAKSRNEFENIF T FRRKOENSEF
MBEREZEFARBIT EHSHECEHAKS TE - XEKEER-
REEXRR FETHE BEREFIR -—KRARSIBLERERTAL
S Mo

Z 5

Mr. Bosco Law, Deputy Chairman and CEO of
LAWSGROUP, presented a knit art creations from
Laws Knitters to Ms. Christile Drulhe, the Consul
General of France in Hong Kong and Macau during
the opening ceremony of “French May Carnival”
BEREERIERTHAFBEAXREEZEARA
EEFINBBEA L RAEEBRAAEHERY
THREARRHARGNHBENRSE

BENFH BEREBEZHALBREMA—ESFERME Al
FTREANSTEMXEED BEREEM - SL B =
RE AHERRBENEZEAXCRR REPAXER R

nt

In its 8th year of partnership with the French May Arts Festival, D2 Place hosted the first
"French May Carnival" blending French cuisine, music, workshops, and pet-friendly
activities for a unique French-inspired weekend

BARZAEREMBEFANE/\E> D2 Place BERBWIZMEAREFE - RTERXE
B EHRIFHBRR EMARMEAMTRERED TEARKBRNELBRX

AKIMATSURI
BARSKED

In alignment with Hong Kong's Night Economy Plan "Night
Vibes Hong Kong", D2 Place hosted "Chizuru Matsuri", a

Marketing Director Mr. Leslie Fok hosted the opening

Mid-Autumn Festival event certified under the "Japan ceremony of “ Chizuru Matsuri ” with the representative
. . " of Japanese Government

Autumn Festival in Hong Kong". The event featured I EETAE A RO ARG RE DB

distinct photo spots in D2 Place ONE and D2 Place TWO, B 8

along with a four-day Mid-Autumn market that housed a
total of 155 unique stalls and Japanese cultural workshops
and activities.

REEGEBREEAB T EBEREMN)> D2 Place ITETA £
RENFBIDENFRBEHFHER > RES AR
PREFTRAGEI R ARET - ENENPUBTERE
BomREH ISSERCHRERBXGFHER-

LAWSGROUP and French May Arts Festival collaborated with French fashion brand agnés b
to present a curation of photography and knit -art creations by Laws Knitters in “Fashion,
Photography and Knit Art Exhibition” at D2 Place TWO in May 2023

BREMA AR BMBRERZBRKE MM agnesb. ¥ 2023 & 5 37 D2Place —#f
At THE  WMPAHABNRIBEE > BER—RJBBERHARENENS

LRl LT T
Leparr, Rehtm
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D2 Place is a vibrant hub known for curating a diverse array of art-related events, ranging from
exhibitions and workshops to cultural exchange gatherings. With a keen focus on fostering
creativity and cultural engagement, we serve as a dynamic place that brings together artists, arts
enthusiasts, and the community at large to celebrate art in its many forms such as "Passing the Baton
Exhibition", "Mini Movement Exhibition" and the "Czech Republic Natoinal Day Cocktail Party".

D2Place2 —ERMENNXCERM  EHRRAFEERNEMXCEFN CFERE-TFY
EXERXRFAREE - BEERMEENIERANEMED N EERKEE - TERMNE
FEEBHMAERE N ZRANEERERRRAG IS EREWMR BWMEFEMXECHE
REHMENAEMNXESH-

Community art project with Mini Movement and a local secondary school
HHTHREMPEERNUCERES
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At the debut event of THE UPPER STAGE, "BACKTO SCHOOL Party" featured more
than 7 local singers and DJs, including renowned artists such as JB, Lagchun and
Byejack taking the stage. An exhilarating dancing contest in collaboration with
university make it a memorable kick-off to the school season

THE UPPER STAGE K & R ;& B 'BACK TO SCHOOL Party| #8387 {1 & # R F
MIERHHRENREAIBNERF Byejack RAERKREESFS AR
REAF+ IR

I
& | { mamma
-y

P =, | , o 1

D2 Place has been committed to promoting the
development of local music by actively collaborating
with music entities and bands to curate distinctive
music events. This year, we have invested in creating a
new multi-purpose event venue, THE UPPER STAGE,

with the aim of nurturing more talents and offering
them a stage to shine.

D2 Place — ER NHH A M EL TR BHHESTHE
MEEFRESHE RUBE—BNBELITH - SE RM
HFEITE2HNS ARZEHIH M THE UPPER STAGE » §
HEEESEFELAT AMAREBRAENES -



S = THE STREET FASHION
;_»":: = 5% -, g-r STYLE HUB
5T o2 4 58 B 14 R 9 % 0 B
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D2 Place brings street fashion to the forefront as a core part of lifestyle and trends. By partnering

with an array of local and international fashion brands, along with our Group's NGO, Fashion Farm
Foundation, we craft unique experiences for designers and fashion enthusiasts. Through exclusive
collaborations and interactive workshops, we celebrate and elevate cultural diversity in style.

v

\

D2 Place BAHBERHMREZARAPRRANEE TR - BB HE R R M A K B BR B & &g )
T & B 55 T B JE £ ) B B Fashion Farm Foundation W & E > R AR E XA MM NS EE
RERNER TURIBEAEERE TS ERETH BRREMBEXECZ TNER-

THE AMERSCAN ANSWER

MEW DAYS OF AMPRICA YORVE 00T 1T
WTH BGEME

NIKE AIR MAX DAY at D2 Place I
14 D2 Place £ jf# 8 NIKE AIR MAX DAY
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D2 Place
WELLNESS SOCIETY
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FETE DES FLEURS
EREBH-ERTE

In support of the government's "Night Vibes Hong Kong"
initiative and in celebration of Sham Shui Po's unique
culture, D2 Place collaborated with Sham Shui Po District
Office to present " Féte des Fleurs market ", an engaging
one-day event to envelop visitors in the lively spirit of
spring. Themed "Day & Night Vibes @ SSP", the festival
boasted grand floral installations, live performances,
workshops, international cuisines, and game booths to not
only showcase the district's cultural vibrancy but also to
play a part in fostering the growth and development of the
local community.

==
FRPREFHER  IRKSERR

ARFEBRERRNETN EEREM I BERKERKSER
B¥X1E> D2 Place AR K REEHEBFAME EMTUTAA
R@FKBIBEENTERFHITEEY SARFERNIEH
RKEBSERE - IFH BREZRMNEMEBI RETRHEEAX
EHRB AFREMEERMLERE -

SSP District Officer Mr. Paul Wong and Deputy Chairman & CEO, Mr. Bosco Law accompanied
Secretary for Home and Youth Affairs Miss Alice Mak and Director of Secretary for Home and Youth

Affairs Mrs. Alice Cheung at the “ Féte des Fleurs market "

S RAT BEACERARBESFEBERBREZBR I RREE

Y NET TV =l

s wrrErE g

AL S A A
s g "

v 8 N
abridari

FABRIMARK
FAKREBETIS

To strive the development of the fashion and design industry in the
community, Youth Creative Force, a non-profit organization under
LAWSGROUP, has partnered with the Sham Shui Po District Office
and invited local designer Frances Minji and her brand “Three
Pound Void" to redesign and revitalize the Sham Shui Po Fabric
Market, which was relocated to the district last year, under the
renamed “Fabrimark”, with the aim of showcasing the integration
of fashion and design and the creative community in Sham Shui Po.

ARBDEARERRAEER BEREEETELABBISER
BIOBERKS RBEBES (F> I #8554 M R 560 Frances Minji & &
fa % TThree Pound Void] R EFBANR KIS HETHETENR
SEAE( L EH SR A Fabrimark P EERRFE KT B ARAFE R
AMARHBENRGS RERELBANGTEN S IAHFMES -

Deputy Chairman and CEO of LAWSGROUP, Mr. Bosco Law, also Chairman of Textile Council,

together with Marketing Director Mr. Leslie Fok and SSP District Officer Mr. Paul Wong hosted

the opening ceremony of Fabrimark

BREEREIRATHARBEALEAT BEEEAREERF K RBEBEARRATELRE

Fabrimark BI51% 68
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MADE IN HONG KONG
EEHEE

The first-ever "Made in Hong Kong" Street Carnival was organized in West
Kowloon in celebration of the 20th anniversary of the establishment of the
HKSAR in 2017. In collaboration with over 200 public and private entities, D2
Place brought a wide range of game booths, food stalls, music shows, and
dance performances for public enjoyment. The campaign has been carried

WEST KOWLOON ARTOUR
EEAEn

A new temporary circular bus route named "West Kowloon
ARTOUR" has been launched to boost cultural and tourism
development in West Kowloon. This route connects five key art
and cultural destinations including M+ Museum, D2 Place, Jao
Tsung-I Academy, Mei Ho House, and Nam Cheong Street. The
ARTOUR allows both residents and visitors to easily explore
West Kowloon, indulge in art and culture, and engage in
celebratory activities showcasing the district's unique charm.

forward for years in celebriting local brands, local designers and local parents.

BEM 2017 FEBHENTHEMRIL 20 BF BEREEER TAAEREEY
REEIERAEE I HBEZFE D2Place H 200 Z B AHLMAEKESE - BH
REXREASHENERBU S SLNEBRE- B - FRBERRASE
LA R AM B REMERNERER
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AREBAEXCHMREZR KEMIA—KRBBRENREREE

+ B8 4% T West Kowloon ARTOUR Zffgh, | » U EE B AEAMEE

EEMAEHL BF M+ B85+ D2 Place BB REX{LE

EHBNEEH ETRNEBEZTIUKRREERNAE RIEH ®
EANEM XEMR BRB\BFVNAEAXCHE -

D2 Place R B L EY mEE
FEASIE Jao Tsung-l Academy Mei Ho House Nam Cheong Street BAZILE

m-o » @ » @ » ® » @ » @ m+
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TOP 10 ARTISANS AWARD
+XKEANZEESE

As part of the “Made in Hong Kong"” initiative, D2 Place
launched the pioneering "Top 10 Artisans Award" in 2018
to foster local creativity and craftsmanship. This award
uniquely blends public voting with professional judging,
gamering widespread recognition and support from the
creative community. The winners of the award not only
receive the cash prize sponsored by LAWSGROUP but
also benefit from arranged media interviews and
exposure, as well as connections with various partners
for business opportunities in both Hong Kong and
overseas. Over 500 artisans have participated in and
profited from the Award since its inception.

PR TEBIER I NEREH Z— D2 Place it 2018 F
EMEE+AREARR EEHEEFESAMAIFEN
TE- ZHEZEDHE ST ARKRENEXTE ER
EZHRAIMNZF - SRERTIESHEREEH
B BRI X 2 & 5h > B A BB A A B9 15 58 3% 5 18 10 aa k2
BA - UREFBUEBINEGIEREHREE K -BE
MUK BEFBB S0 EASELRPESR-

From left to right: Dr. Allan Zeman, Chairman of Lan Kwai Fong Group; Mr.

Bosco Law, Deputy Chairman & CEO of LAWSGROUP; Mrs. Betty Fung,

CEO of WKCDA; and Prof. Kun Pyo Lee, Dean of the School of Design of

The Hong Kong Polytechnic University, served on the judging panel for

the Top 10 Artisans Award

WERA  EAMEHEEEFEREXEL BREEREFERITREHBENLE A
MEL T URESETABR BRRRFEIOHER - BE+
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ROOFTOP FARM
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The rooftop farm in D2 Place TWO is designed with natural
ecosystems in mind, employing organic farming techniques and
rotating up to 50 different crops including vegetables, fruits and
herbs. The rooftop farm's extension project - "Farm-to-Table",
collaborates with the mall's food and beverage tenants to incorporate
the freshly harvested crops from the farm into their menus. This
partnership aims to shorten the food supply chain, ensuring the
freshness and quality of ingredients.

D2Place _fiNXERERFASTERERRAMR UERBAMMES A
BHEFY RRFEAGREESEATETIRANMEY SEHRI KR
MEEZ AR XMBPHUESSHERTF T [ Farm To Table | - 3%
REMHERRNRSEDAR GERYMHEHENAER BRREMBIN
HEMMAH-

PAWS-AND-PLAY PARADISE
EVMREZEH

At D2 Place, we take pride in being a pet-friendly shopping
mall offering a variety of pet-related shops for owners to 5
shopping with their pets. We prioritize pet welfare by '
providing free amenities such as designated dog parking
and sanitary products for borrowing. Additionally, our
Rooftop Garden features an outdoor pet park where furry
companions can frolic and play in a safe environment.
Regular pet-themed events such as pets markets and
adoption events provide a unique shopping experience for
all animal lovers.

D2 Place 2 —ERMAENBYE S RHAEEENEYHE
MEH TR EARERERESEREFIEMAIH#ERN
REARE RTANLARY -—REZZEY LB UL BHE—H
RETEERERIIEVRAE RREVANRE2NLAMRERE
AL EAEATRARGNENETEED RS ENE
BEBHE 2BV EFETRBRNBEYRER-
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NEW BUSINESS

MODEL REDEFINING
ENTERTAINMENT EXPERIENCES
ERREERNGNBERN
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FOUNDATION

i

FASHION FARM FOUNDATION

Established in 2012, the non-profit organization Fashion Farm Foundation (FFF) was founded by a group of
devoted fashion entrepreneurs and educators. Dedicated to propelling the growth of Hong Kong's fashion
industry, FFF provides local fashion designers with a platform to access global opportunities while promoting
interaction and collaboration between fashion designers, industry professionals, and cultural figures.

Since 2013, FFF has been organizing the "HKFG" (formerly known as Fashion Guerrilla) project, offering
designers the opportunity to showcase their brand collections at international fashion weeks. To date, HKFG has
footprints in most of the fashion capitals, including Paris, New York, Tokyo, and Dubai. Moreover, FFF increases
the visibility of Hong Kong brands through hosting fashion events such as the "Fashion Forward Festival" and
"FFFRIDAY", featuring fashion shows, workshops, pop-up shops, and exhibitions among other activities.

In recent years, FFF has actively expanded into the Greater Bay Area market. By orchestrating a series of
innovative fashion events throughout various cities of the Greater Bay Area, it opens up more opportunities for
local creatives. Among these initiatives are the inaugural fashion-focused cross-city project "GBA Fashion
Express” held in 2019, the "Fashion Port" in Shanghai in 2021, the key fashion project "Fashion Forward GBA
2022" celebrating the 25th anniversary of Hong Kong Special Administrative Region's establishment, and the
culturally integrated themed project "Greater Bay Area: Fashion Fusion 2023". These endeavors not only
connect design students and young fashion designers from different GBA cities but also cultivate promising,
innovative design talents, paving the way for a thriving fashion industry in the Greater Bay Area.

Besides, FFF continues to promote collaborations among educational, cultural, and fashion lifestyle partners. It
actively teams up with institutions like the Hong Kong Design Institute, fashion magazines, shopping malls,
handcraft markets, and cinemas to host various public fashion events, providing designers with more exposure
to the public while increasing business opportunities.

JE £ #) #% 18 Fashion Farm Foundation (FFF) R 2012 F R i/ I — B AOHNEZRE L X R REBERER R H#
BEAREEXER ATHBERLAMRET BAEEI2KERN TS AIREERERIHM ERERKRNE
RATHRHRMEE-

B 2013 £ BI 44 > FFF £ 3 T HKFG | (1% Fashion Guerrilla) EE > ERHMMERKEN BIBEBERTHRE
25 cE25AL HKFGHENELEBERZEAREEE  OFEBR RO -REMNLFESE M FFFREBEN
% % T Fashion Forward Festival ] & [ FFFRIDAY | R W BB URE BRIy - HEREERBEEERRAE
B AARKERREETERENOMNEE-

EEFR FIFEBEEREZET S  BERAKEREAEEHTEN —RINAERE IS AEAMATATHAE
ZHE BEQ9FENRNEBRAEEANTEUNRHATENBHARER TRKEE KK - H171 1 2021
FHELBRTNTRE-BE R 0R2F2NAENETERINTRERILISBENEMNRHERS TAEE—F
HHEE 2022 1 MUKk 2023 FURHBAEMARAXEHEEN TKEE  KHA G 2023 ) - ELCHFEES
BMRARRBENFERERAMN ARENEREAEN AAANMBENRAAT A AEERHEXSE
REEHNFEFHE -

tsh: FFFRAEBARBHAET XERFHETBH#ZBEANGE RERASERA 2R HEBEZT - BYHO - FE
TEMEERBFENERHEARTY ARNATIESHRERBEAT AR OEBNESHHERG -
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COLLABORATED WITH

140

partners and organizations
HiEE MoEEBMEESE

REACHED AN AUDIENCE OF

500,000

in Hong Kong, 70,000,000 in mainland China, and
2,800,000 others globally

T 750 BRERER 700082 TEAM
R2soBABIBER

GENERATED BUSINESS VALUE
EQUIVALENT TO HK$

2023 ANNUAL OVERVIEW
2023 FEMHE

Since 2012, Fashion Farm Foundation ( FFF ) has been actively connecting Hong
Kong fashion designers with both local and global buyers and retailers,
fostering business opportunities between them.

B 2012 F FFF BB M EREBRERAMAL A2 RKERKRTED MM
FRmEe

TRAVELED TO

MAJOR FASHION CITIES INCLUDING:

Paris, London, New York, Dubai, Tokyo, Singapore,
Beijing, Shanghai, Qianhai Shenzhen, Zhuhai, Hengqin,
Zhongshan, Macau and Guangzhou

2IEHB 14 EEEFERET 81!
BR G BO HE RR LR EE
FYIE B BEE oL RPY R R

BENEFITED MORE THAN

380

Designers (Fashion-related)
EBEBOMFEREAMRHMER

7 8)000)000 ABOUT WHITELISTED CONCEPT STORE

for the industry

BITETREE 7800 BT HEEE

R WHITELISTED =

WHITELISTED is a non-profit fashion platform co-founded by Novelty Lane and FFF. With financial, operational and venue
sponsorships from LAWSGROUP, WHITELISTED opened its first concept store in D2 Place with the aim of promoting Hong Kong
fashion designs and enhancing local brand awareness across the APAC region.

Apart from featuring local design products, WHITELISTED also collaborates with various brands and parties in the creative
industry by hosting a variety of fashion and cultural events, such as fashion shows, exhibitions, workshops, and more.

WHITELISTED 2 — {8 B Novelty Lane fl FFFERA U MFLFIREFTE > CEKREENE S - EEMB M EB T > WHITELISTED

I D2Place R TERMBIE  TUN T AEHREEERERAURRATIUBRABANLELACE - RTEEEERE
f > WHITELISTED TEAEMA S EZXEB S > SNZERENXEED IRKEXE - BERIMFHS -
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GBA

FASHION

FUSION 2023
BE:RKRHEMS52023

Sponsored by "CreateHK" of the Government of the Hong Kong Special Administrative Region, "GBA:
Fashion Fusion 2023" was the third major fashion project in the Guangdong-Hong Kong-Macau Greater
Bay Area ( GBA ) curated by the non-profit organization Fashion Farm Foundation ( FFF ).

The project aims to pioneer further advancements in the GBA's fashion industry. Casting off the gloom by
the pandemic, the initiative harnessed and intensified creative forces to lead design students and young
fashion designers from Guangzhou, Foshan, Zhongshan, Zhaoqing, Shenzhen, and Hong Kong, into a
vibrant fashion journey involving six GBA cities. Through four major creative fashion events — fashion
shows, touring exhibitions, music shows, and cross-industry collaborations— the project showcased the
infinite potential of young design talents. It constructed a bridge that connects emerging designers across
regions, fostering closer ties within the industry and driving robust growth in the GBA fashion sector.

Simultaneously, through interdisciplinary collaborations in fashion, it kindles a fusion across various
cultural and artistic fields. Collaborating with all sectors, it endeavors to tell captivating Hong Kong
stories, underscoring the metropolitan allure of Hong Kong.

TRKEE: RHMA2023 I RESBRANTHRERFTAIZEE B EE) > It A JF £ 7 # # Fashion Farm
Foundation (FFF) REMBE=AEBRAEE (K EE)AEFHEE -

DUEETKEE —FHBEE2022  ETHEZ CHRFABEFTNE TEXRZEHATHRARKRBLEN
FERRRIAMEENEAZER T @FEMN - BL- AU -FE - RIEKER BEANKAERHEHEHE
ERES BRUAR SXLEREANR REFERAATNEEEN TEESHRANRR - BIER
EXTHENBR EACZERHELXEBELRER-

FAREEFENERSHFEFIIAXC - EMAHNRS AEZR—RFAELHIREEBERE BRRES
WS

FASHION FARM FOUNDATION

FASHION FUSING
KREEBMSKRES

To witness the growth and self-realization of emerging design talents, and
to feel the leaps and bounds of progress in the fashion industry, a singular
event, spanning three significant fashion exhibitions across different
regions, showcased masterpieces from eight outstanding design brands.
Building on the success of last year's inaugural event, "Greater Bay Area:
Fashion Fusion 2023 - FASHION FUSING" returned in 2023 to once again
link three major moments in the GBA's fashion event — Guangdong
Fashion Week - Spring 2023, Shenzhen Original Fashion Week AW 2023
and Hong Kong CENTRESTAGE 2023.

This pivotal event led the fresh wave of designers and design school
students from Hong Kong, Macau, and Mainland China, allowing them to
interpret their latest clothing collections, shining brightly on the renowned
fashion week runway. This innovative project fused art, creativity, and
culture, creating a refreshing fashion experience for audiences and
offering a new chapter for the fashion industry.

—RARERAFAENRENERER REREEXNREER —@
EHCOERSHMRER BRREN\BESIKABUNELZF -REE
FEHPBHNMRI TAER SR 4E 2023 — FASHION FUSING X & &t &
B 55 1 2023 &£ B X B=ARERARE — 2023 ERE
8 - 53 R FERIRFLEE AW2023 K& & # CENTRESTAGE 2023 » #4548
EA - RMARAMNFERAMAIARRBE EERMRERYE
ZERLNREABREEAREX SEMKBEEN A2 XEHE
BoABRAERA—NNRERBE ARNEER LEHES-

PARTICIPATING PARTICIPATING
BRANDS INSTITUTIONS

BHER MM B ERR

ESA LIANG 2kZ (Fil) Hong Kong Design Institute
EARNER 2T

KEVIN HO (%)
The Hong Kong Polytechnic

SARA LOLO (1f4) University - School of
Fashion and Textiles

YMDH (%3#) EREIAL - HERGHLR

Beijing Normal University -
Zhuhai School of Design
IRENEBABIRB AR R T2

Macau Productivity and
Technology Transfer Centre

P EN BRI
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FASHION MELTING
KB E K X E R

i
FASHION WAVING
AEERAEAERR

The large-scale tour exhibition brought together 85 masterpieces of fashion artistry and united 32 distinctive
fashion design brands and artistic entities from across the Greater Bay Area, along with designs originating from
seven premier local institutions. Embarking on a circuit through three major cities of the Greater Bay Area -
Guangzhou, Shenzhen, and Hong Kong, this display shined a spotlight on the abundant creativity of the
burgeoning new generation of talents.

Moreover, a virtual exhibition was in place to transcend geographical and temporal limitations. It invited
fashion aficionados worldwide to witness, at their convenience, the pulsating vitality of fashion that thrived
in the Greater Bay Area.

Where fashion meets music, the Fashion Farm Foundation coll oratedg;lce agaif this year with the'r a
domestic online music platform 'ShowStart’, embarking on a tour across fife Greater Bay Area cities — & |

Guangzhou, Zhongshan, Zhaogqging, Shenzhen, and Foshan for a sensory feast of audio-visual delights thatl

promise a multi-faceted indulgence. With an impressive line-up spanning variolls music genres, FFF team setto ¥

deliver an unprecedented experience for music enthusiasts. As performers took to the stage wearing apparel

from designer brands within the Greater Bay Area, they breathed new life into the music, leading the audience

into a unique exploration of the distinct allure of original music J’ntertwined with fashion design.

—GER S HELEENREEANAEKBR ESATEA RARER I RERENEM UK 7MAREER
RtERORAEa UK EBRAZTHEN FINNER=ZBAAZERT BREM —KATEENAT - ABRE
EREE BRSMEEREEME - FEANRG ERAEENEEES -

FrSERERBIE 4 » Fashion Farm Foundation S & BHBEAM B LTLT A 158 BF > KEEM ~ Pl - FE2 ~ FYIKRGALE

PARTICIPATING BRANDS BABEHT > HRLEREZZNRERBERE - EHEARE - BETRZTLEL - ARXERIMER - LBFFLXEER

AND ARTISTS PARTICIPATING INSTITUTIONS RETEMMMENRES QBN » ATERIAEZ LR/ » 5| FRRRZRAZHEAEFRRSANBERS
SHERFRER I RERENT B AL SERR » -
ARTY : ACTIVE RAYLABO Caritas Bianchi College of Careers 23
C/W COLLECTIVE SALUT, CA VA? BAEOEFTHEERR "
CHARLOTTE NG STUDIO SUN=SEN :
CHILLHIGH TUYUE &8 Technological and Higher Education Institute =Y
DEMI*D VINCENT LI of Hong Kong
FAVEBYKENNYLI WHY EESSHERRSEMR
GELEE WINK ATELIER
HOOPLA YMDH Hong Kong Design Institute =
KEVIN HO ZHUZHENFEI BEAER R
LIAERICO E-V
MFM BE# The Hong Kong Polytechnic University - School 4
MOODLABBYLORRAINE ;373 of Fashion and Textiles
NEGA C. £ ERETAS - KRGS
s P 1 i PARTICIPATING PARTICIPATING
PIECEOFGROUND EED Beijing Normal University - Zhuhai School of MUSIC GROUPS BRANDS
POMCH BEHEY Design DETHE el Bl hE

It RENEABERE DR & 2R ABI ART L

CARBALI 2 > 9

Shenzhen Institute of Vocational Technology - g‘;'s-';”m” &' ) f ]

College of Art and Design _ ! \ COMMON COMMA ' '

AR SRR AT R B - B2l 5T 22 BT ad ¥l ) \ ’ ) CYNTHIA AND XIAO "

3 2 N & DEMO
’ \‘ -\“' ; ELLA EPELER »
Macau Productivity and Technology Trasnfer ot ESA LIANG 2kE 4 f
C t ‘ FAITH & FEARLESS
SN " LONGTRAVEL MOODLABBYLORRAINE >
B ENBREERRL \ 5/E FIDA MRJ /
\ ) NO PARKING A A S SARA LOLO "
X & MOONBAND SON OF A KING
\ SRED NAMAL

THE SURIAN
YMDH
A UESOME SPORT
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FASHION CROSSOVER
¥ ) it 5

A significant highlight from the 2023 tour was the newly initiated crossover event, "FASHION CROSSOVER". This
innovative initiative interweaved fashion with various artistic mediums such as intangible cultural heritage, music,
product design, and bi-location fashion, all through four distinct forms of collaboration. The result was an exciting
spark of novelty that showcased the multifaceted nature of fashion to enthusiasts of various groups.

This circuit exhibition featured eye-catching cross-disciplinary creations from eight Hong Kong designer brands in
collaboration with eight different cultural units. Together, they manifested a feast of cultural fusion, deftly blending
modern fashion trends and traditional craftsmanship. At Fashion Farm Foundation, we firmly believe that fashion does
not exist in isolation; it thrives on complementary relationships.

Here, we transcend the boundaries of fashion design, opening up a world where endless imagination meets style and
stepping into this arena to experience the limitless possibilities of fashion.

2023 FRKERERRAI BT — > R HAERFSES) [ FASHION CROSSOVER B Hi | » BBMBEER R > 16
REJFMEASCEE « T4 - ERRETRIHRRETREMENEGLRIE RN  BRRRHNBEFEERFHNZTER - SREER
8 EEERTEMIEE 8 EREMICEMUEFSIE » HREAEH S AR —SNEBEROMER » 2R —SRAREZHRAARERTENXE
&R E - Fashion Farm Foundation B85 EARERER - MEEEWER - EE52 > RAIRKFERFER - BIRRTATH R H AR
#20K o

"NEON DUSK ZHIEE 7

SUN=SEN x Shuk Man Kwan

"PURPLE DANCE LEAPS -
AUTUMN HIGH LION
KRR - BRI

MOODLABBYLORRAINE x CHILLHIGH

INTANGIBLE CULTURAL

HERITAGE "THE KNOT 45"
IEME XL EE

WHY X Nantong Blue Calico Print
FEREENTER

"HARMONY IN
EMBROIDERY
LANGUAGE
R0 AsE

Dressed Undressed X Guizhou Miao
Embroidery &M E RIS

Iwi'l

"NEW SILK ROAD
i Z B

POMCH x RAYLABO

MUSIC

TREXFNAHRAS ARERARA LT

""ORDINARY ~].""

VINCENT LI STUDIO X Wei Qian Ma

"INCREDIBLE
FEELING"

HOOPLA X MFM

‘-f; l!.h)_l.-! | N ——

""STONE FLOW GLACIER
3 ‘ . Gk

FAVEBYKENNYLI x PIECEOFGROUND
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GBA: FASHION FUSION 2023 @ HONG KONG

KEBE:RHHEMS52023e& %

Sponsored by 'CreateHK' of the Government of the Hong Kong
Special Administrative Region, the 'GBA: Fashion Fusion 2023’
organized by Fashion Farm Foundation began its journey from
Hong Kong in March this year. Teaming up with design stude
and fashion designers from various cities within the Greater Bay
Area, the event embarked on a tour across Guangzhou, Foshan,
Zhongshan, Zhaoging, Shenzhen, and more, featuring four major
creative fashion initiatives: runway shows, fashion exhibitions,
music show, and cross-industry collaborations, ultimately
returning to Hong Kong.

BEASEBRFMA ES#E ) B Fashion Farm Foundatio
WIKEBE A& 20231 B5F38HARER HEXKERE
AT RARRBEMNFER AU TO AR EREHES GF:
RS FEKE SLERBEAMK KEEMN - HL P
B Fi S BELEEH

FASHION FUSING >
ARBEMASIKEF@CENTRESTAGE 2023

A significant new chapter in fashion history was written when four fashion designer brands fr:
the Greater Bay Area, along with rising stars from four GBA design institutions, shone brightly on the.
at CENTRESTAGE 2023. Representatives from the fashion industry across different cities of the Guangd
Kong-Macau Greater Bay Area were invited to show their support. Fashion enthusiasts, media, and glob:

also turned out in force to witness the brilliance of the region's fresh designer talent.
L]

u

ff CENTRESTAGE 2023 M A E & L 4R FEERABENHRRHNRERRE 4 MRERNEMERE - L
RNBHHE - —FRABERAMERARTHRHERRRIBHREZE - R15IEH R 5B RE
REFOMAR-—BAEERNHEFRNAR © .

FASHION MELTING
ABER YK EIE@D2 Place —HH

DIGI-FASHION MELTING
KBERERHE

A new age of fashion is dawning, exploring unprecedented possibilities for brands. The
metaverse is a significant trend shaping the future, not only altering human interaction with the
virtual realm but also revolutionizing the way we engage with fashion. Fashion Farm Foundation
(FFF) was committed to serving as a pioneer in propelling designer brands and the fashion
industry forward, constantly seeking out diverse facets of fashion.

Apart from physical fashion tours, FFF created an immersive online viewing experience this year
— the 'DIGI-FASHION MELTING Exhibition'. This year-long digital exhibition brought fashion to life
before the public eye, allowing fashion enthusiasts worldwide to transcend time and space
restrictions. They could appreciate the unique craftsmanship of 85 fashion pieces from 32 fashion
design brands and art units, as well as seven design institutions within the Greater Bay Area.

Begin your exclusive digital fashion journey right now at : www.gba-digi-fashionmelting.com

FRESANEETE  RERMENEZNAE <FEERARERN-—AEBE > FERE
ANBEREANES > ERNEARBHEHNSR o FFF —EROIRAEBH RN ME
EREEXNLE  REXASHENZEEHD °

T EENREKEE SEFFFEERITEA —ENR LB ERRDIGI-FASHION

MELTING AEZBHERHEHE) > ERMIBETREARRA > 2RSS HHOFRFRXMBIESN

RIEE RS > BERHAKKEANEE 32 BRER S RRTNENEMN > Uk 7T AAKEE
R R > EOEEN 85 FRHES ©

VTHERRAMNEBEHRER AR . www.gba-digi-fashionmelting.com

After making its way through Guangzhou and Shenzhen, the Greater Bay Area fashion touring exhibition finally landed at D2
Place TWO in Hong Kong, a youthful hotspot for creative trends. Here, it yielded a more profound creative force, captivating
the trend-savvy crowd passionate about original designs.

ABERFHKIRCBEMN - RIBHEY » SREREEEEEHNRAEERM — D2 Place —Hi » REEREWAE
hE > HHABFEARFNHMRER ©
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COLLABORATION WITH

LOCAL FASHION

..........: ...... ...:..........—.:-;. BOUTIQUES
| 7 B 575 B % 5 B TR 0E B

2023 ZHUHAI FASHION WEEK

'‘GREATER BAY AREA FASHION DESIGN

POWER RELEASE - HONG KONG’
2023%BHME TBERMRANERH - BB

Guided by the Zhuhai's Government and China Silk Corporation Ltd., and sponsored by the
Propaganda Department of the Zhuhai Municipal Committee of the Communist Party of
China and the People's Government of Xiangzhou District, Zhuhai, the 2023 Zhuhai Fashion
Week was inaugurated in December 2023 while FFF was formally invited by the conference
to support Hong Kong's team and co-hosted 'The Greater Bay Area Fashion Design Power
Release - Hong Kong' fashion show. For this show, FFF invited four Hong Kong designer
brands - Arty:Active, SZMAN, Timbee Lo, and VINCENT LI for a combined release. These
designers showcased their fashion philosophies and sustainable practices to Zhuhai market.

BEEHARKA - FEPHMERERATRE » PHEEHEEEN  KETENE AR ERHN 2023 Tk
BRI AR 2023 £ 12 HIER B ° Fashion Farm Foundation A S EFERAEHHNIFENM » MBSk
BRRERNT NEERHRANERM B8 S - BRFEES FFF BeA T NESBRHAMME Arty :
Active » SZMAN - Timbee Lo ~ VINCENT LI 28 &% > MEETHERT BCHREEINRRER o

HONG KONG FASHION WAVE @ 2023 CHINA

(GUANGZHOU) FASHION INDUSTRY CONFERENCE
BEERRRHA@2023PE(EM)BHERXRXTG

Directed by the Guangzhou Municipal Government, China National Textile and Apparel Council, Guangdong Provincial Department of
Commerce, and Guangdong Provincial Department of Industry and Information Technology, and hosted by the Guangzhou Municipal
Bureau of Commerce, Guangzhou Industry and Information Bureau, and Guangzhou Trade Promotion Association, the 2023 China
(Guangzhou) Intermational Fashion Industry Conference grandly opened in December. At the invitation of the Guangzhou Bureau of
Commerce, Fashion Farm Foundation was honored to serve as the strategic collaborator for the conference and held the ‘Greater Bay Area
Starry Night' at Haixinsha Starlight Avenue in Guangzhou.

In the evening's event, Fashion Farm Foundation (FFF) teamed up with Mint Studio, a new fashion exchange platform established by the

Hong Kong Polytechnic University School of Fashion and Textiles - Mint Studio, and the Hong Kong fashion brand DEMO, to present the
‘Hong Kong Fashion Wave' fashion extravaganza.

HEMTEA « FEAETEKSE - ERAPHE « BRE LENESCEES > BENTEER « BB IENEEESE - ENTEES MR
2023 FFE (FEM) BEIRRESIHEREARR 2023 F 12 AEERR > BEMTHEF/FAEES > Fashion Farm Foundation BZRERRA RN S(F
BBl > 1R PENRERIM TERENZR) ©

E#EEER > Fashion Farm Foundation (FFF) HRIHEFRETIAXPRERGESFTETNDMFEZRHETE Mint Studio -+ EHEKIERME
DEMO #2k—15 IE# R4 Hong Kong Fashion Wave | Bf#EAF o

— - .o ) - — —¥ o i'
o . .

FFF x D-MOP

For HKFG SS24, FFF renewed its partnership with the local fashion hotspot,
D-MOP, hosting a product launch and networking event in late October 2023.
Attended by local media, stylists, fashion industry professionals, KOLs and VIPs,
the lively event displayed select pieces from the Paris Fashion Week's
Spring/Summer 2024 collection. Designers and representatives from seven
brands were present to discuss their creative concepts with the attendees.

£ HKFG SS24 > FFF BREASHEFFFLE[E D-MOP &1F » 1% 2023 £F 10 A TAEERRITE
R EMFIRTED)  BAAAMELR « IERUED « FFEEER AL  KOL & VIP HifF 7 SBEHAR - X
BTTREBREERN 2024 FEFERER ° tERENRAMRARTRERISHEKRER
TR ETEE o

FFF x HER

In a collaborative effort with local trendsetting fashion stores, the crossover provided
designers participating in HKFG with increased exposure and sales opportunities. Through
partnerships with brick-and-mortar boutiques and online retail platforms, FFF is dedicated
to showcasing the potential and diversity of Hong Kong designers, helping them leave a
distinct mark in the fashion industry.

In collaboration with HER, FFF organized a media and VIP preview event to promote a
selection of new releases from various designers during HKFG AW23. The event was jazzed
up with performances by local musicians and DJs, providing guests with a unique
experience.

#E2HE HKFG BURETANSEIE S B ER S > FFF A4t RREERELHESETES
5 » BROBRREBRAMAEN RS HEM - Bt FIER 57 & TRIFRENE o

7£ HKFG AW23 A1 > FFF B3k HER S 738K VIP FEEES) » ER T — R 5BEREENN
& BB T AHIRFN DI ES  AEBREAL K EETAIEER o
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HKFG PARIS
HKFG B 255 &

HKFG, formerly known as Fashion Guerilla, is an international fashion initiative
curated by Fashion Farm Foundation (FFF). It strives to bring Hong Kong local
brands to the global stage. It takes place twice a year during spring/summer and
autumn/winter seasons, HKFG gives local brands a platform at international
fashion weeks to unveil their latest collections and engage with global fashion
buyers and international media. Since its inaugural participation at Paris Fashion
Week in 2013, it also marked its presence at New York, Singapore, Tokyo, and
k. I | I ( ) N ' "3 Shanghai fashion weeks.
- '

HKFG (B8 Fashion Guerilla ) 2 Fashion Farm Foundation ( FFF ) &8
EIIREFREG R MBHESBAMFRGMEIERES > SENEERMEMAR
8 BEBNMQMEETERREEZREMAIIARSEHERE BRI KFEETF
KEIRREE - LIAREEET o HKFG BRH 2013 # 2 E BRI » REIR
B2EBML - INE - RER LSRHEERE o

HKFG SS24
HKFG AW23

FFF once again guided seven Hong Kong brands to strut their styles at Paris Fashion Week.
Participating in the international fashion initiative HKFG SS24, sponsored by Creative HK, these
brands showcased their most recent collections, letting Hong Kong fashion designers sparkle yet
again on the 2024 Spring/Summer Paris Fashion Week. The impressive lineup included CELINE
KWAN, DEMO, LE MANDORLE, PABEPABE, REVERIE BY CAROLINE HU, YAT PIT, and YEUNG CHIN.

Casting a spell yet again after the last season's triumphant debut at Paris Fashion
Week, Fashion Farm Foundation (FFF) led eight Hong Kong brands back into the
international spotlight. They participated in the international fashion initiative
HKFG AW23, sponsored by CreateHK, showcasing their latest Autumn/Winter
collections. The designers dazzled on the second day of the AW2023 Paris Fashion
Week, further solidifying Hong Kong's footprint in the world of global fashion.
Featured brands included ARTO., CHRISTIAN STONE, DEMO, KYLE HO, PABEPABE,
VANN, YAT PIT, and YEUNG CHIN.

CELINE KWAN and YEUNG CHIN took it a notch higher, presenting their latest Spring/Summer 2024
collections on the event runway. FFF also organized a special showcase inviting industry insiders,
media, and fashion luminaries all around the world for an interactive session with the brand
representatives, providing them with insights into the design concepts of the latest Spring/Summer
collections.

# - RIS B EEREEIAYFET » Fashion Farm Foundation ( FFF) BR4%EE/\E
EARRNE 2 EERELLE o thfI2HEHAIESE S (CreateHK ) EEINEREREE S|
HKFG AW23 > BREHMNEES RS BEBRER M BREEASE KNS
& L EERE - 2R RMEEHE ARTO. » CHRISTIAN STONE » DEMO * KYLE HO *
PABEPABE * VANN * YAT PIT & YEUNG CHIN ©

FFF BREELESBRESEHAEESS (CreateHK) EEIHEIRREERE] HKFG SS24 » BInfttfIRFAY -
FEFRY > REBRERR AR BRFRBNZES LPIE - (B8R E1E CELINE KWAN * DEMO - LE
MANDORLE * PABEPABE * REVERIE BY CAROLINE HU - YAT PIT % YEUNG CHIN °

CELINE KWAN 2 YEUNG CHIN BB E R R FIRHTRY 2024 EE R o FFF RRHF T RRE » &
ARBHRZIHNRERAZAAL - @EREEERA > HERREARIR > TREHEERIIRS

e SEP 2023 TUI A FNUE DE LA REPUBLIQUE ,n,o-”-,\,.-‘{'w )
s A AT
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LAWSGROUP prioritizes transparency, accountability,
and ethical conduct in corporate governance to uphold
compliance with regulations and industry standards for
sustainable business and stakeholder benefits.

BEERCERENZEHAE HENE BEERER
I-HEEARAEEERETERMTEERN UAFKE
EBRFHENF -

COMMITTING
TO THFE PEOPLE

HNA MK G

LAWSGROUP prioritizes human resource management and has
implemented the H.L.T. framework in its operations to guarantee
an optimal workplace environment for employees.

EREBT2ERANEREE T UTHITXEIFARZLE
HEZ URGRASIRUHREEAN T FIRE

CORPORATE CORE VALUES

TEZLEE

Happiness, Integrity, and Teamwork make up the three
corporate core values which define LAWSGROUP’s "H.I.T.
Culture”, and transcend the Group’s overall management
with special reference to its staff training and
development programs.

TMR& THEIRTEBEHIABRRERN=EEEXZLE
B RECERFNMHIT. X TEFHNEREEER L
HEBTI &

HAPPINESS

R4
this
HappinEsS Positive thinking with strong passion
T Tt N BEIE B4 ma
© it =

i) INTEGRITY

. Ly
a5
R
. High ethics with effective communications

HOUETHES MIPRSEY

Eicann anxa ERBERTRERESR

@ sy =

P TEAMWORK
EllER gt

mEmE

Teamwonk Group cohesiveness
Gaaur

COHENVENESS KRMNDN ﬁ ¥ ;Ei % j:,

@ un— =

(a LAWSGROUP initiative) w

H.LT. LOGO DESIGN
HI.T. BRRHER

“hit” in lower case and script typeface — symbolizing
a young and energetic corporate image with passion
for fashion.

Letter “i" as a human figure — representing our
emphasis on human capital and how the “Happiness,
Integrity and Teamwork” corporate core values are
upheld by our staff.

Hollowed letter “i" — implying “to empty your cup”, to
embrace changes positively, and to learn something
new with a humble and open mind.

MEFERNAFEN Thit | - KBE—EFE-RT/
BORHEHARKNEERR-

ABERFAN Ti1FE — ARUABEHER UKREE
BIFAMMRE - BERBAEEHRIZELOEE

BENLFE - BERTREEFLE -BEEH RS
TELREREZMED-
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HUMAN CAPITAL STRATEGY
ANEAREKE

RETAIN
HUMAN
CAPITAL

LAWSGROUP considers human capital as its greatest asset ERSEETEANBERAAAREENEE TR ARBET DEVELOP & FEA i) E ZK
and strives to provide the best working environment for EEEENITERE - AESEBHAHMNES EEHE MOTIVATE

its staff. Echoing the company'’s vision on innovation, a SN ANERFERERX  EERANERRE - ATER

new human capital strategy has been formulated. The RETZE EARRBISEENERETERBE R

TEAMS
15 8 T #UE B B

new framework focuses on workforce planning, talent
management, and staff engagement, and is designed to
align with the needs and goals of the Group.

RECRUIT

TALENTS
BEAF

X} A
D 0000 N\
CULTURE & VALUE JOB SPECIFICATION
BER & STRUCTURE
THREREREE

1. Talent Strategy System
AFRIBRR

2. Talent Acquisition System
%A F R

- Formulate and Analyze Business Plan . Utilize Human Assets + Clear Career Perspective « Laws Academy * Happy, Safe and Healthy Work Environment
- Integrate HR Strategies With Business Needs - Job Design + Competitive Package and Benefits « Internal Training Programs * Willingness to Listen and Respond to
+ Knowledge Management Initiatives * Succession of High-potential Talents * Seeding in Educational Institutions * H.LT. Training Staff's Feedback
+ Corporate Social Responsibility CERAAEE * Graduate Trainee Progr?r.n o j‘The Leadership Challlenge" Training + Corporate Bram:img
CTHEEACEEEST ST B * Employee Value Proposition - i-Program Self-learning Scheme - Employee Relations
CRAEYESHAHEANS BEER EEBEEHAL * Diversified Workplace * Design Thinking Training * Flexible Working Hours
R EHBEE * Internship Program * Micro-innovation Campaign * Fairness
M EET Organization Results * Scholarship Program * E-learning Platform + Corporate Communication

¥R * Qualification Framework (QF) * Technology Connection

* Everything DiSC® Communication Skill Training * Diversified Wellness Program

- Experiential Team Building Activities Employee Well-being Initiatives

HR Outcomes
KNOWLEDGE MANAGEMENT AR
& TRANSFER COMPETENCY FRAMEWORK

o5 Ao = A cir
ELEL BRREZR B 37 B B B 40 T 5 B 42

CRE2R RE-ZR2RBENITFIIRIE

cBBRBONEHMEEF - A ERSEE Et @ TEERBEYEREEINER
. B PN it @ CHIT. &% iz 2] o
4. Talent Optimization System 3. Talent Management System i ; 2 fi j ff : SRS ?;Icfsiiﬁ - e

cE53 = #ll 51 2 0 ki 138l CETRBES

A?{Eﬂfu%m A?%E%m CETIEETER - i-Program B % 2 8 :t & CEBM T IERRE

* Talent Learning Development » Performance Management AFAZxIE - BR At BRI CAFERNIE

+ Job Enhancement + Package and Benefits BB 4R WA TEH S ¥ E

* Connect with Technology * Reward and Recognition HEE S ErEEREs CEEBEFTEA

* Shape Company Communication - Employee Engagement -HESE (QF) CERtREES

CATBBER CENER - DiSC® & & % 15 15§l CETRMRRED

HELEEIMRE - i B £2 AR F cEBREREE

CERBR CRERERRE

cMEEEERE CETRAKRZH

T —...

-
Human Capital Model (Randy Chiu 2016)
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LAWS ACADEMY
BRES8k

To implement our Human Capital Strategy effectively across all
business units and departments in different countries, Laws
Academy was established to provide internal training solutions
and to promote LAWSGROUP’s Corporate Culture and Values.

The mission of the Academy is to equip staff with the necessary
knowledge, skills and know-how in order to move forward with
confidence, and tackle challenges effectively.

BINFTRABERNEBMNBAAERMBTTANERER &K
MRIZRSER HBABBNSTRRERERLEX(CA
fEE-

EREREEINHERERNETIREOC BETSMHE
BRERBA KMBEEEE ZERREBNEN-

R\ e

HAPPINESS
INTEGRITY
TEAMWORK

TLC

INSPIRE A SHARED VISION
nems

CHALLENGE THE PROCESS
wmma

ENABLE OTHERS TO ACT
2EAT

CORE VALUE FRAMEWORK

EDODEBIIESRE

Laws Academy continues to implement its corporate core values
“H.LT.", and reinforce two core principles of “The Leadership Challenge -
Five Fundamental Practices” and “DiSC® as Communication Tool’,
through a series of quality training programs and activities.

EREREE-—RINEBEZIRAEZH KEBBREENZLE
BETHLT. P X RETTLCEE - A AEEEBIEITH ) KR DISCO
BETA MEXZHEIRE-

INNOVATION AND CREATIVITY

BIFERAIE 7

LAWSGROUP strives to maintain a good working environment
that accommodates the needs of its staff and unleash their
potentials. In recent years, LAWSGROUP has emphasized on
Design Thinking - a human-centric and creative approach for
problem-solving.

To encourage and implement Design Thinking process effectively
in the workplace, LAWSGROUP has introduced the H.IT. Plus+
Learning Momentum - driving a Human-centric, Innovative and
Think-without-the-box approach with a series of redesigned
internal training programs.

RREERNAEIRURFNIGRR BREKSHINFS
KoBRBBEMANEE - EFEBE+TIERKFA DM RAU
ABTHRAERE S XNBRME

AEBMEIRBEIFPERRABH EEBHT HIT+ 28
A U—RIERRFAOABFINFAE EHUA BT AR
RERBERERNEES K

LEARNING MOMENTUM
H.1.T.+ 28#&N

+ Human-centric

BRABS

+ Innovation

Bl &

+ Think without the box

Bt SR T ER
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COMMITMENT TO
DRIVING DESIGN
THINKING

W Bh 5% B B

LAWSGROUP has taken a pioneering approach by incorporating EZEREECEMBRABEMNARNBBINBEN RS E
Design Thinking into its internal training curriculum. Tailored — o RBEAABEEBFBMINAEEIL REREBAET —
training programs are conducted for all employees, from senior RET A THEENENHY EEERGLBEEBERE
management to general staff across various business divisions. EANATEIZMANLE-

Moreover, the management team proactively shares their
knowledge and experiences through diverse seminar formats.

WESIGIE FTINRE EAL s

wrew
bz Dasirr TN Inié Cotparais DNAL
veefit A R RONAT

COMMITMENT TO
DRIVING POSITIVE
ENERGY

HENERES

P we Did 3t ! N
| congratulat AONS

Miko Cheung, HR Director and Judy Chan, L&D Manager were cordially invited by CLP to participate in an engaging

I exchange with over 150 guests from diverse business sectors, where they shared insights on how the Group actively
p! and impl its design thinking principles both within and beyond the organization. The session also
featured an interactive Q&A segment, during which Miko and Judy provided practical tips on how to effectively
integrate design thinking into business practices.

A7) R B 3R R ) A e BB B R AT IR IR BA PR B R BB 0 BB 150 I REBTREBHNRAI RN ER PROMOTE POSITIVE ENERGY
EMAEASRIFBEDRERSABE > YENZEAIZEBR A BEMML HKIHRM "Chillchat and Learn” HR Director Miko Cheung at clothing
HKIHRM &R asifna s | I industry qualifications framework awards
ACROSS THE CITY
ANBERBEREE/NENRE XD EER

WRFEENZE l-ll:l—_l 9* ;E )% E JE\E %
H.IT. Plos’

Building on its successful track record, LAWSGROUP actively
engaged in various sharing sessions, media interviews, seminars,
and workshops focused on Postive Energy, fostering a culture of

MICRO-INNOVATION CAMPAIGN

MEF - BTAE TR EHE rish .
- ':;.m A= well-being in workplaces across the city.

To promote design thinking in the workplace and strengthen staff's people-oriented [unthadmmanty b e N e BEBERYNER ERENRG2HRBERNEAENS =

problem-solving skills, LAWSGROUP has initiated the launch of a new online platform. i SRR RN EN IS EHREIEXTERTSE

This platform encourages staff to present innovative suggestions and is supported by a o EHRE-

specialized micro-innovation team dedicated to implementing those ideas to enhance

work efficiency.

ATHEIFRREPHEERABZM UMBETIUAAENBAMEE N EXEE
HHTEHNQR LTS ZRHETRUANNER ARRIEMEKR BERTE

& - — A
BFRER - REIEMER-
ES B LEME HKIHRM: Understanding the HR industry Recruit "Diversified Recruitment Seminar”
from different perspectives Recruit [ZTiBIEERRE

HKIHRM THR{T¥ S EE
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INTERNAL TRAININGS
A R 15 3

“ReHIT"” TRAINING PROGRAM
[ ReHIT 153l 5t &l

COMMITMENT TO

DRIVING CORPORATE WELLNESS

IN THE COMMUNITY

HEITEER

In times of rapid change and economic uncertainty, continuously learning
new things and expanding skills is the best investment in oneself. This year,
Laws Academy introduced the ReHIT Training Program. The theme for this
year is ReHIT (Resilience + H.L.T.), which means “be a better me”, injecting a
renewed sense of H.LT. energy. The entire learning program includes a
series of trending courses for the new normal, offering diverse learning
modes and content to help everyone enhance their skills in various aspects
of body, mind, spirit, and intellect, fostering a spirit of continuous learning.

EZENRBARKBERABNBELA T FESENEY THIELBRERY
BECREFNRE-SERRZRMEL TReHIT  FIIGHE c S FEEEAH ReHIT
(Resilience + HIT. ) EE 2 Tbeabetterme | » E T A HIT.AEE-EER
Bl g —E2HMELaMRR EBFARA2EEAREAtRE &
AKX ReHITECEHW B L B - EXHFENHEE REFE2YBH-

PROMOTE HAPPY WORKPLACE
FROM INSIDE-OUT
HAZNESEMRIFRE

To enhance employee’s health awareness, the Laws Academy has AHTMBEINRREREH BER2RAB T —RIFIE
introduced a range of training initiatives aimed at cultivating FoERERAMNMERERE  RIEEREN T RIS WM
positive vibes and cultivating a joyful workplace environment TPowerUp EIBEREE | HEFEMINREREES I
from within, including activities like PowerUp Team building, BHBE2EAEIZGNAAE HHREXEREEFR-

stretching classes, and pilates sessions. Leveraging its successful
endeavors, LAWSGROUP has proactively engaged in various
sharing sessions and seminars to promote a culture of happiness
within society.

CheerUP Series ML BB 1R 5

FitUP Series TEEEL4Z 1% %

SkillUP Series TEiR K& 1 & 5

TechUP Series THEEZ 327
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E-LEARNING PLATFORM
MLEBBEEL

LAWSGROUP’s e-learning platform has been upgraded to
provide a more innovative and versatile learning experience
for staff, by offering e-courses with quizzes, inspirational
articles and notes, newsletters, book recommendations,
peer-to-peer recognition programs and more.

EREETHALEBFTEABR RETIRHEEFEMER
SRtHNEBRER SERLRABRDIR - XEEBHEE
BAZ EEBEA - ELAENREAERESBEE

i-PROGRAM
SELF-LEARNING SCHEME

i-Program EHE2E:tE

Our i-Program Self-Learning Scheme is designed to encourage
continuous learning. Each permanent staff is suggested to obtain
a certain number of credits per year through any of the following
5 channels. Different levels of awards will be also given upon
achieving of certain credits as an incentive and motivation.

[i-Program BEE 2 X8 ZBEIFEE R LEEME
EPHRETSFEEBUTEERERNBE —E2SHUBE - 2B
ETERGBE2EB2HE AATEAREIMEINNE D
MmFUD LR

; N

° S ° >
) N
CONTINUOUS READING AND MICRO-
LEARNING VIEWING REPORT INNOVATION
FEEESEY RIE/MRERS MEHh

VOLUNTEERING AND
RECREATIONAL ACTIVITIES

BENREREYEED

GO-GREEN
ACTIONS

KE1TE

TRAINING FOR OVERSEAS UNITS
8 5% &8 P9 15 3

In addition to its headquarters in Hong Kong and manufacturing hub in
Mainland China, LAWSGROUP has expanded its internal training program
to various overseas factories and business units located in Vietnam,
Bangladesh, and Myanmar.

BR T RS B B0 AR S0 o E P9t B9 SIS B st 7 Sh o & [ P BRI )l 5t B i —
SHEEUR ENMUNEAEEFRANBI IBRMEBEM RNEBIL—
BMARFEE BN IEXC REBEEETE2RERANNEFEKTM

A —H o
A s WS
A S

"

48 lanscrous & ﬁ. r
Y v =
ablh

g | S

HERProject TRAINING
HERProject 13l

In Vietham, LAWSGROUP Apparel Manufacturing consistently
organizes the "HERProject” training sessions to cultivate a positive
workplace culture within our production plants and offices. This
initiative, established in 2007 by BSR (Business for Social
Responsibility), aims to empower women in global supply chains by
implementing interventions focused on health, financial inclusion,
and gender equality, thereby unleashing their full potential.

BREBTHEEOREREREHEMT HERProject | 1FHl- SEITER
BHTHRR - HERFLFEARIC XL EEEH G (BSR)K 2007 F
B3I B9 THERProject IS E /BB RFE - M T BMEH FES BN TSR
NAEHBERMEEPOLEREFEES
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GRADUATE TRAINEE PROGRAM

2 EEEE R

The Internship and Graduate Trainee Program is designed to
nurture selected university students and graduates as potential
future leaders within LAWSGROUP. On-the-job training is provided
for interns and trainees to gain professional skills and knowledge in
various business units whilst familiarizing with the business
culture and operations. The Group also supports mentoring
programs at various universities, providing students with career
advice, job hunting skills and professional knowledge.

YOUTH SUPPORT
BEXE

WEEKEND MARKET
COLLABORATION WITH HKMU
EHGRBOMWMBERTE

EXEERBBLEEININEE
B % 7 B & B B9 5K 2R 45 4 ° 5t
MESEBFIHIERESSE
EXEMEERRN - [F & E7 D2 Place hosted the ‘Unicorn Market' to support young
entrepreneurs and give HKMU students a taste of startup
experiences. The event provided students with the
opportunity to showcase their entrepreneurship through

operating weekend market stalls. In addition, there were

exciting music performances and the students organised
workshops, such as embroidery coaster making and mosaic
bottle crafts.

ER-—BMEXFERABEEHE AN D2Place #1177 TBR
BARTE  RHRTABNEEUFFEELABRRMA
NS - FESEARBEMBTERNBERILRERT
- NIREBHFB - FEER MRS

Orientation - 0 F R Y
- Familiarization with business operations ABEERA KR EXL
m and corporate culture CREUEREEERES
+ Mentoring program with career advice
INDUCTION
AB

e

- Job rotation in various supporting departments R REHFIXE L& ! P ¥

&

11}
o
=
=
(2]
=)
[+
=
("]
=
<

- Competency-based development program cRE N E [ B8
)’ @ - Comprehensive understanding of business CBRTHMELREMSEERS
structure and operations y/ CERFEEBEMSE

+ Exposure in tgﬁerent busi
JOB ROTATION R N i
SEWT ! o INTERNSHIP PROGRAM

BEEEEE

I 5)7;-?_ ' % LAWSGROUP is committed to collaborating with educational EERNRERRAFENBTEASE A AETLEREETED
‘ *EDE . institutions to organize internship programs, providing practical THEBRIBEXEZERT ANERSRLEMGR/NER
+ Attachment with various brands for in-depth HWEHIRARBE R C2EEERE work experience and professional development opportunities E—RBLEARBENBEL2E D2Place W ZHBEMRN

(D) learning and development for college students. Ms. Betty Lam, the Senior HR Manager, led a
g group of HKMU students on a visit to D2 Place and arranged
} internships for them in The Barn and PowerPlay Arena, under

the Retail & Branding division of LAWSGROUP.

BETZEERMmEF™ TheBarn & PowerPlay Arena B &

FINAL PLACEMENT
R AT 22 HE

105



GOVERNANCE

JOB SHADOWING

MENTORSHIP SCHEME 2023

= FRMI MRETE T(FER

Miko Cheung, the HR Director, and Wayne Lo, the hoopla
designer, actively engaged in the Job Shadowing Mentorship
Scheme 2023. They guided high school students through
real-world work environments, offering valuable insights
into professional life. Wayne specifically introduced the
students to hoopla physical store and Laws Knitters Studio,
exposing them to diverse industries and job roles in design,
retail, and production, and fostering open communication
with the students by imparting crucial career advice from
their personal experiences.

ANEBERBERZE/NES hoopla RFAMENKERES
EBHRT 2023 F FEMMEAE  5IEhBLERBNES
EE-BEREXRENNETE=ZRPRBEBESE hoopla B
ERBEBRHBIFE ERH-ZE - LEEFHTEHRMAR
RMIFRBR TRBEXFAREEERIER BB
BAEENBFEE—-

LAWSGROUP CHARITY

FUND STUDENT EXCHANGE

SCHOLARSHIP

LAWSGROUP believes in the transformative power of
education and has established the LAWSGROUP Charity
Fund Student Exchange Scholarship. The aim is to provide
students with life-changing opportunities to broaden their
horizons, embrace new ideas, cultures, and ways of thinking,
and to inspire them to make a positive impact on the world.

Several students have successfully completed their studies
with the help of the scholarship, proving the effectiveness
and value of the scholarship program. The Group takes pride
in the transformative impact this initiative has had on the
personal and academic growth of the scholarship recipients.

SEECHANEENBIRITESEBLERRESS,
FEARERMNESE-ENRE EBMMAARRET B
BHEABRES XEMBHSX - HEMMHEER LEER
A

ARBSNEDT FLOBELEEEAMNBMAR LE
REFENRBLIBEN RSB X - BHTRESHIAN
ERUENEE - SEHNE-—SHEAEREAAMBN
HMESREZFUZEBRIBR-

QUALIFICATIONS
FRAMEWORK
BERE

In partnership with the Qualifications Framework (QF)
under the HKSAR government, LAWSGROUP advocates
for continuous learning opportunities among its frontline
workforce. The organization supports senior employees
in participating in the Recognition of Prior Learning (RPL)
assessment to formally acknowledge their expertise,
competencies, and real-world experiences gained outside
conventional academic settings.

ABBETITHES EREMASERINITRERRFHN
BEERE(QF )stEBFEF BHRESHNREIRESRE
WG TXFMMSEVBTEERT (RPL )IFZ UIE
ABAMMEERBMASTUNMESONA - REME
ERBECBHARABEINELIRARMBISER

EERIB
* Qualifications
Framewaork

15 /pae

FRat A

-
& HESERNSEY

snEnYrARRRAw
®oSEineca

INDUSTRY TRAINING
ADVISORY COMMITTEE

R NBEEERT ) EENERER

REAER/NEBREIE

Mr. Bosco Law, the Deputy Chairman & CEO of LAWSGROUP,
along with Ms. Miko Cheung, the HR Director, participated
in an Industry Training Advisory Committee Meeting within
the fashion sector. Bosco took the lead as the chairperson,
guiding the discussions on the promotional approach for
recognizing prior learning in the fashion industry.

BRREEBEIERTHRMEHEBENSLE (Bosco ) MANE
REEREENESMTREXTEFTEERTIEFE /A
MHERSAEENEHFEER - FARBEREIERT N
HOBEAN> Bosco BEFIREHRUSIAIRMEXTBE
EEDTINEERE
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ENGAGING OUR
PEOPLE

B L % H

To encourage employees to express their opinions l l

actively and promote mutual communications, the
Group has established a series of communication
channels to collect colleagues' feedback. By
capturing, analyzing, and responding to employees’
thoughts and opinions to optimize areas for
improvement, the Group can enhance employees’
sense of belonging and satisfaction. [ )

AEBEITHEBREERNREMER T EERSA
—RIBERCKERENER  BRBR -2HMNE
BETITNRENER HASEEMETEL EME
BRETHRERMBRE-

EMPLOYEE
COMMUNICATIONS

BTEE

EMPLOYEE VOICE SURVEY

ETERBE

Laws Academy conducts an annual talent development

we "alll“ vn'ur needs assessment to align training programs with employee
|Beu ack' needs and organizational objectives. This enables us to
formulate a targeted training plan that enhances skills and

E"Pu"ii 'mc_i su“E' supports overall growth. Our commitment to adapting
AZBEFTRIAEES programs fosters a culture of continuous learning and

109

ga

empowers our workforce to thrive.

YOUR VOICE
MATTERS!

BRTEFHTESTINFEIER EEERIEAHHENER
M ERERSFLRERNEIRRFEASERERAET AR
REENEBRETON FEEEBERERFETREF I8

HIT NEWS

Our monthly internal online newsletter, HIT News,
effectively communicates the latest company updates
across different business areas to employees. It covers
diverse topics such as health, digital information,
environmental sustainability, and anti-fraud information.
It also ensures easy access for both local and overseas
employees with firsthand company information.

SAHREERNDENST HIT News > REBHEETEB
EETREBNENEE ZEARRE UBEN - BRR -BE
EREZE 2R LBEMEX EAMKRBIBETENE
MELESEREME-—FEM-

STAFF BRIEFING
BETRHHEI

The company holds biannual employee communication
meetings to facilitate timely and effective dissemination
of the latest company updates among colleagues. These
meetings ensure seamless communication among all
stakeholders and provide employees with an opportunity
to express their opinions.

CEESYFENEIRES IRHAEAR REMES
RMNABDBHE BREZLSEBEG ARTRHEETIRE
EROKE-

BRI HIT News Bt |

- B
(HIT News) MREW126M)
M (HIT News) BSRRIAESH

RUAR. RN, ARMENG
BREMTHNS.
BRET B (HIT News) ¥
MM, RN M ESME TN

Unm (RE=)151

M
A S Wadcoma 16 Fatrusry 2024 HIT News!

NS
\ 4

Highlignts
ERDEATESIN !
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EMPLOYEE CARE
ETRE

HEALTH CHECKUPS FOR
OVERSEAS FACTORY
EMPLOYEES

ABABMBEEIRMUERRE

The overseas factory conducted bi-annual health
check-ups and occupational health examinations for all
employees. This initiative aims at prevention, with the
goal of early detection and timely treatment of hidden
illnesses, thereby maintaining good health, improving
quality of life, and enhancing work efficiency.

BIBEAEBRETET TH¥E—RNREERSEMN
BERRRET RREFHUFENAEN BHEHRIEH
RESFERIEAFAFR BURKIBERE X &
EEREMESTHERE-

SUPPLIES DISTRIBUTION TO
OVERSEAS FACTORY
EMPLOYEES
AEBENNBEEIRZEME

The Karisma factory in Myanmar distributed free
stationery items such as pencils and pencil sharpeners
to all employees with school-going children. Karisma
factory continues to conduct these activities periodically
with the aim of assisting employees' families in reducing
expenses on purchasing stationery for their children,
thereby easing family pressures and letting employees
feel the care and support from the company.

4fifa Karisma BREZBEELFUNETREREN
B SHERI %X B Karisma MIS@E R EHET L
EB EHEEMEBIRERLARTFHREXANIH B
LURERER /7 B8 TR 2 AT HMPRRRE

FESTIVAL GIFTS TO
OVERSEAS FACTORY
EMPLOYEES
MENBEES TR B R

As the Mid-Autumn Festival approaches, symbolizing
reunion, K+K and Maxturn factories have arranged to
distribute mooncakes to each employee to express
holiday blessings.

PEEPMENERT RBEEBEMNE R > K+K 1 Maxturn
BATREHEINGHEANE BINLHTREBGSE
fi8T-

STAFF ACTIVITIES IN
OVERSEAS FACTORIES
BABEHEHBEREH

The office staff and management of K+K Fashion and
Maxturn factories organized a vibrant year-end event at
the office, which included games, lucky draws, and a
dinner. Reflecting on the past year of 2023 and looking
forward to the new year of 2024, everyone expressed
hopes to continue working hard together and strive for
even greater success.

K+K Fashion 1 Maxturn BHIMAZEETMEEEE R A
FEHBTEEZENEREIS QEES RRNRES-
ARBEBEW 2023 F-EREMM 2024 £ - FLEEH
BoHRAB N

112



113

COMMITMENT
TO THE
WORKSPACE

BOLE R B R

LAWSGROUP respects and values the differences of individuals
and strives to create a working environment free from any
discrimination or harassments. As an Equal Opportunity
Employer, LAWSGROUP is committed to provide equal
employment and advancement opportunities to all individuals.
Employment decisions are made based on the candidate’s
actual merit, qualifications, and abilities.

The Group'’s equal opportunity policy was formulated based on
the following 4 anti-discrimination ordinances, and is adopted
across all business units and departments to protect the legal
rights of all staff and business partners.

* Sex
Discrimination
Ordinance

(1 B iz 47 1% 1)

« Disability
Discrimination
Ordinance

€ 5% 7 1% 48 1% 51 )

A SAFE AND FAIR WORKSPACE

®2RATHIIEES

EREENSZEETIZZHANERE RNWAE-—EREEAK
RABENTHFRE-FARETERINET EXKEME
RHOIRGMBAESTENMENS ARG LREBR
ENBERIFRR - BEENENBHERRE-

EERBEUATOHEREGSEAFNEABHOFEFREHRE L
HTEMBEEBEUMBPFI- UREMBEIMBESH
&AM

* Family Status

Discrimination
Ordinance

(R BE i i sk 45 16 1) )

- Race
Discrimination
Ordinance

§7E 7% 1% 4R 1% B )

DIVERSITY &
INCLUSION

% SR Lt

RACIAL DIVERSITY & INCLUSION
CHARTER FOR EMPLOYERS

ERZTHBEINE

Diverse perspectives, skills and culture have played a vital role to our
success. In line with our commitment to inclusivity, the Group has endorsed
The Equal Opportunities Commission's (EOC) Racial Diversity & Inclusion
Charter for Employers and signified our dedication to fostering racial
diversity within our workforce globally, ensuring all team members are
respected and treated with dignity.

SZANBY RENMXEREERINEERZZ A THERBAS MRS
EEEETEREEEY (EOC) W(ERSTHRMEINE) RBEEARN
REEBTERSHEUNEAR LERRS —RECEXB IR FENTENHE-

FAMILY-FRIENDLY EMPLOYMENT PRACTICE
XEREREMEIEE

Employees with family commitments often struggle between work and family responsibilities. LAWSGROUP offers flexibility for staff to
balance their work and families by introducing a series of family-friendly employment practices, including:

EAREEPRAFR L ETIRERBENAEREED ALEBT S EREASEREER BHETI THTHFARERFT EHhEE:

« Granting special leaves for employees to meet personal needs, such as marriage leave, compassionate leave, and examination leave.

GETBRAREGTHRIGRHA WERAR RNR -ZHARE-

* Adopting flexible arrangements, such as five-day work week, flexible working hours, flexitime, work from home, and remote office.

ETEEIHEH NEXTIFERA - EUHITFRE BELHEBH - BEXRAEEMRQE-

« Offering support such as medical coverage, counseling services, lactation rooms in the workplace and family recreational activities.

EREE A ENBRGE FRBEEREEATFES PR A MM R ERAMTNERRER LN ETHF-

¢ Promoting mental health in the workplace by organizing educational talks and workshops.
EMARNBEMANERESTOERRE-
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DIVERSIFIED WORKFORCE

ZbSBE N

As a multinational conglomerate, LAWSGROUP is devoted
to creating a diversified workplace which fosters teamwork
among staff from different cultures and backgrounds.
The male-female ratio in headquarter office is relatively
even at about 1 to 0.85, while in some regions with
manufacturing facilities, the ratio of female staff is
significantly higher.

GLOBAL WORKFORCE
DISTRIBUTION
EXEI DM

R—EERCX ZEREERNAE-—BSTIHFR
B oEBREFfAXTEASRNETIRHEAREN -£H
BHBHNBULEABRR T OB LL 08 MERERE
WittE ¥ EITHMLEARBEERS

14%

MALE

86%

FEMALE
k°q ;3

REGULATORY &
COMPLIANCE
EEGR

ESG PLEDGE SCHEME
ESG+# &

The ESG Pledge Scheme initiative encourages businesses to sign the charter,
committing to taking substantive actions in environmental protection,
social responsibility, and corporate governance. The Group has signed the
"ESG Pledge Scheme", demonstrating our active engagement in creating a
sustainable future that promotes economic prosperity, social progress, and
environmental beauty in Hong Kong.

TESG+ B ITHRBEREZBEENE AECIRERE - HEEE 2
BAEASHBEIARNEANNTY SHENATEIFTAHAIRERR
ESABEBNER AAEARENRRMARSH - ESEEFEETESGHH
BEREAARAKBEERUEBAM T KB - RENEROMGE  AZARM
AR EARABRMENRR R TERANRERCEER HEESHR
BEE-

BUSINESS SECTOR
INTEGRITY CHARTER
MEEBNE

To enhance the integrity management of the Group, we has participated
in the Business Sector Integrity Charter introduced by the Independent
Commission Against Corruption (ICAC), along with implementing a
comprehensive Integrity Management System (IMS) and internal training
programs. These efforts are aimed at maintaining and elevating the
professionalism and integrity standards of the Group. Furthermore, we
have integrated these initiatives into the Group's core values of H.I.T. and
ESG policies, further demonstrating the Group's steadfast commitment to
ethical operations and setting a positive example for the industry.

ARACENHEEE EESRRRAB(MEEBNE) EEERS
WHEEEAG (IMS)RABEY £ E L RAEANELRAERT R
BB EAASEE MO EE HIT & ESG RE D & — 5 RIRE M
BOREE MR E AR A% R T T WE R
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AWARDS & ACCOLADES
RIERDSE

MD GRAND AWARD
EERE

LAWSGROUP has been recognized for its efforts in talent
training and development and has been awarded the
"Enterprise Award" by the Manpower Award Scheme. The
award acknowledges LAWSGROUP's continuous support for
the courses and services provided by the Employee
Retraining Board for four consecutive years. It also recognizes
LAWSGROUP's commitment to providing on-the-job training
for employees and creating employment opportunities for
individuals in need, thus fulfilling its corporate social
responsibility. Ms. Miko Cheung, the Director of Human
Resources, accepted the award on behalf of the Group.

BREEBERASTBIRBERNBSNEASCERSN
SHEMAETCXAR  REEEAERANEREIRESR
BRIBHWAENMRB AEERUEHREIRAHE
EREATRHERER G BEREEHEEMFE-RER
ANERBEREENERRELEEE-

PAOHLIDON CONINAY MRENT

e

L derb wum®2023 ¢

0 e PARTNERS LUNCHEON .

SPORTS HOUR COMPANY
SCHEME AWARD
EEI—1ED

LAWSGROUP has been honored with the recognition of the
"“Sports Hour Company Scheme" award by the InspiringHK Sports
Foundation. This certification acknowledges LAWSGROUP's
efforts in creating a vibrant and healthy work environment that
promotes the physical and mental well-being of its employees.
Additionally, LAWSGROUP’s commitment to giving back to
society through sports initiatives is lauded, as it contributes to the
overall health and well-being of the city.

EERERDEERSES DE— BB EFHBRNE
REEERUAMBRRENNIGRE AHEHETING
DB ENESOHETE HRE2HIOREH -2 D

W
# AREE

J/E < 3 (Good MPF Empéayur
#
*

BEST COMPANIES company RiR,Z BRE

TOWORK FOR___ 10vears*

S—
®

»
s =
Certy

ERB MD Award 2022-24 ERB

ERB A7 R ¥E25F51 8] 2022-24
=3

FHKI CSR Recognition Scheme Industry
Cares 2023
— Outstanding Caring Award
(Enterprise Group)

FHKI TTERERE0) RiB51E 2023
SRIEALE (24E)

&
H

REeRRRE

ﬂﬂ\ ) SN
JOY UL & e

& SPORTS
HOUR

N U -
S B8 [—] 8 LN
COMPANY Ty
SFFICER ASSOCIATION

CHIEF MAPPINESS

IFIOHTHE FaMILY FRENDLY
000D EMPLOYER

HKCSC Caring Company Certificate

HKCSC B R RREES

Fubn MR

Happy Company 2024 Good MPF Employer Award 2024

BAOTER] 2024 HEIFEE 2024

g ﬁ-n-lx- -1"&1
e
Certificate of Commendation QF Mental Health Friendly Supreme Chief Happi Officer Appreciation Award
Fashion Industry Training Advisory Organization Award
Committee Enterprise/Organization Category BREREEMEALE
FRERTHEIBIENEZRE AR S S AL
EEN 5/ BB
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LAWSGROUP has always been committed to the importance of sustainable development and established the
"15-Year Sustainable Development Plan" in 2016, setting phased sustainable development goals and investment
strategies into its culture and business operations.

In the post-pandemic new normal, the Group actively breaks traditional frameworks and explores new
approaches to fulfill its responsibilities and commitments in four major areas - "Minimizing Environmental

Footprint”, "Enhancing Talent and Workplace Quality", "Investing in Communities” and "Future Innovations”,
bringing positive impacts to our society and environment.

Entering the mid-term of the "15-Year Sustainable Development Plan" is an important milestone. The Group will
continue to review and adjust the progress of sustainable development goals, encourage employee engagement
in sustainable development actions, and invest in and promote innovation by adopting advanced technologies
and solutions. It also strengthens cooperation with various stakeholders and partners, including the government,
non-governmental organizations, and academia, to collectively promote the achievement of the 2030
Sustainable Development Goals.

Transcendence — let us join together to "transcend limitations and move towards a greener future”.

EREE —BHRECUREZRNEEM YR 2016 FRB IS FARKEERA  REBBRENTRFBEEREAR
ERERB URIFEERMASENXXEMEEES-

ERBERERNNEET EERBIRERER RETANMAT BERETERLORBERHIC-TRAAATRIFE
REAER  TERUE I R EARIOAZENESERAFH BEAMPOHERREFTREANZE

AT FAUKBRERAZINTHAR —EESZNERH SRR ILEEERRARAKAZRARNER &/B
BET2AKEZRTHEZN ARKRENEHAN SHAENRWABRSRE BRAF - AHRFERMN U
NELEEBBRNMEFEE IMBEARAKFIERUNENEGE CREABRF - FIRNERNBHRECF LRE
2030 HEUARKBERBABRNER -

Bl - EEM—RATBEMNR-REGERRK-

LAWSGROUP CSRS COMMITTEE
BEREECEMHEEERANERRERG

LAWSGROUP Official Website LAWSGROUP CSRS Report 2023/2024
BREEESEE REEECELRTER
FIHERRIRE 2023/24
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