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INTRODUCTION

ABOUT TH'S FUTURE, MADE HUMAN
REPORT R LA 28

As LAWSGROUP leads the way into an era powered by artificial
intelligence and robotics, we firmly believe that rapid technological

Ea ﬁé$$ﬁ¢ advancement must be balanced with deep human care. In a world
~ | by

increasingly  driven automation, our latest Corporate Social
Responsibility & Sustainability Report, themed "Future, made Human",
reflects our conviction that technology should bridge distances
rather than create them: elevating lives, empowering communities, and
keeping human connection at the heart of our progress.

Grounded in the United Nations’ Sustainable Development Goals, our
commitment to Environmental, Social, and Governance (ESG) principles
remains central to how we operate. To offer a clearer, more complete
narrative of our journey, this edition merges our internal ESG data and
metrics across our Manufacturing, Properties, and Retail & Branding
divisions. Furthermore, in step with our environmental conservation
mindset, we are shiffing from an annual to a biennial reporting cyc|e. This
shift allows us to deliver richer, more meaningful insights while substantially
minimizing our material footprint and printing impact.

We invite you to discover through this report how LAWSGROUP blends
human ingenuity with sustainable practices to shape a more inclusive,
resilient, and thriving world for generations to come.

Visit www.lawsgroup.com for more information on LAWSGROUP.
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BOSCO LAW, JP
BIEAR XFat

The global economic architecture is undergoing a profound structural shift. As businesses
navigate volatile interest rate environments, trade fragmentation, and ongoing supply
chain re-shoring, long-term enterprise value is defined by resilience and agility. Against
this macro backdrop, LAWSGROUP remains steadfast in driving sustainable growth.
| am honored to present our latest Corporate Social Responsibility & Sustainability
Report, themed "Future, made Human".

While we actively integrate artificial intelligence and robotics across our Manufacturing,
Properties, and Retail & Branding divisions to optimize capital efficiency and
operations, our expansion reinforces a foundational truth: technology is a powerful tool
for productivity, but human capital remains the ultimate engine of value creation. In an
automated world, empathy, strategic foresight, and core human values must dictate our
investment decisions and corporate strategy.

Reflecting this disciplined mindset, we have upgraded this report to merge granular
data from our internal ESG initiatives into a unified framework. Furthermore, aligned
with our environmental stewardship, we are moving to a biennial reporting cycle.
This shift reduces material consumption and printing overhead, while providing our
stakeholders with a clearer, multi-year perspective on our sustainable performance.

From green, human-centric manufacturing facilities and resource-efficient real estate
portfolios to community wealth creation via our CSV model at D2 Place, our strategy
connects operational discipline with social purpose. As we advance through our 15-year
sustainability roadmap, LAWSGROUP will continue to deploy capital and technology
responsibly, ensuring our growth creates enduring value for both our markets and the

communities we serve.

Bosco Law

Deputy Chairman & CEO, LAWSGROUP

THE 15-YEAR SUSTAINABILITY PLAN
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Founded in 1975, LAWSGROUP has been one of the leading apparel manufacturers in the world,
serving as a major industry player for more than 50 years. As a premier supplier to world-renowned
fashion labels, LAWSGROUP has built its reputation by successfully optimizing cost, quality, and
turnaround time in today's competitive fashion markets.

Driven by its success in supply chain management solutions, LAWSGROUP has further expanded its
businesses and investments into Retail & Branding and Property Development since the 1980s. This
includes the operation of chained fashion and |ifes1'y|e boufiques, as well as the deve|opmenf and
management of intellectual properties, shopping malls, office buildings, parking facilities, and other

global investments.

Today, LAWSGROUP maintains a global workforce of more than 20,000 employees, with offices,
factories, and retail shops around the world.

BREERIIR 1975 F > RREFERHFEEMA - RS ERFNRHERESFEREHE - (FAELER
MR REEFERMHERERE  EREERNBCEERS - REREERR > UARRSIHETSNER -

BERHEREEESRNAY > EREEE/\TEREE—SPREEXBRETE RRKHMERRE » ZHHEEE
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THE LAWSGROUP SEAL
BRXEE

In celebration of the 45th anniversary of LAWSGROUP, the Group has
created a unique seal in 2020 to mark the significant occasion. The seal
incorporates heritage and historical elements of LAWSGROUP including a
stallion, a tortoise, a |ighfning bolt, a fisherman, a cotton tree, and knit edges,
all placed around the Group's logo. The elements respectively symbolize
progression, team spirit, resilience, prosperity and calmness which reflecting
the Group's vision, passion, and ambition for the present and future.

2020 - BXREEREHRMIL 45 BEAREREZES  UENEEBFSERBE
SEZEMRNBHENER - EXRESCIBETHE  FTERAREE - HEH -
ESHANSERERERESESEEE > DHKBBRERE - FSER 2T
B BBE®  BR - ARAEER EREBRNEHETE > ARAKRERHRER
TEREBES « FERIEE o

FASHION FARM FOUNDATION

*Lawsgroup Charity Fund is
FFF’s Founding Patron
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OUR CSRS MISSIONS
EEMAEHEER

LAWSGROUP has long regarded Corporate Social Responsibility (CSR) and sustainable development as core
business values of the Group. Anchored in the United Nations' Sustainable Development Goals (UNSDGs), the
Group's CSR strategies are built around four key pillars: Sustainable Operation, Product Integrity, Commitment
to Workspace and Community Engagement, and Effective Governance, with the shared aim of driving long-term

sustainable growth and creating positive impact across every aspect of its operations.

The Group actively invests in green technologies and renewable energy solutions across its manufacturing facilities,
having secured sustainable development green loans from HSBC to support energy-saving technologies, equipment
upgrades, and advanced environmental management systems. These efforts have contributed to reduced energy
and water consumption, improved production efficiency, and stronger chemical and waste management standards.
In property development, the Group remains committed to building green smart commercial buildings, incorporating
sustainable design features such as heat-resistant materials and rooftop urban farms to promote low-carbon living
and local agricultural development.

Beyond environmental stewardship, LAWSGROUP is dedicated to investing in future generations. Since establishing
its first charitable foundation in 1987, the Group has invested over US$40 million in schools and scholarships across
Hong Kong, mainland China, and beyond, while supporting a broad range of initiatives in arts, culture, design, and

innovation.

Guided by the principle of "Creating Shared Value (CSV)" and commitment to the UNSDGs, LAWSGROUP works
closely with diverse stakeholders across all its business divisions, driving collective action towards a more sustainable
and prosperous future for the communities it serves.

EREE-—BRERMEEME (CSR) RAFEZERAEENZOEBEE > EUBMEEAHFEERER (UNSDGs) &
BER > HIREEMNATCEMETEMERE > GFAKEEE EQNlE - AELERMERE > RENER > BAOKHRIER
AR ER -

LEFR > EEEBERIRREGERENAIBERRSE > TRMEESRITNGIHEERGEER » RRNRERER
%L GERBMERN  ARKRENIIALTERREEERARS » BREERRENKERERE  REEERE > WE—DHL
CERRERYERRE EHEZRASE  SERNEERGEAESHEESR  RMARAEMEXREHTRBETHERS
7R BBEREREERAMBERERE

PMRIRIBIRE TIESD > BREBTRAEE FT— - B 1987 FHUEEZESESTLUR » KEBESHE - FEAMKREMMBE R
BAE 4,000 BE7w > ARBISRMRIRES » FRNRIGEBAEEMN « XL R KA ESTRANERIEE -

FRUREEBEMHESRNERELR  BEREER TAEXZEE (CSV) 1 MALEHFEEMTIFERRREROZO
nH BEEMERERHERERERGE  BREHNE > HARDHIHERRE > SHSHAEEREIFHRRK

STRATEGIC FRAMEWORK
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ENVIRONMENT

LAWSGROUP 4> LawsGrouP

ENVIRONMENT

o 7 AR S 838
IRIG(RaE

LAWSGROUP has been actively promoting sustainable development, dedicating efforts to implementing various SHAPING THE FUTURE OF
energy-saving and emission-reduction measures, along with advanced technologies in the garment production
SUSTAINABLE MANUFACTURING

process, to uphold environmental protection and ecological balance.
kBB HIERK

EREE-—BHEEGESAIHEER  RARREEEEBRPRAZIHMEEABHE R TERM » LEERIBREMERL T -

Apparel manufacturing has been a core pillar of LAWSGROUP since its establishment in 1975. Built on a foundation
of quality, innovation, and operational excellence, the Group has established a strong manufacturing platform across
Southeast Asia, producing up to 160,000,000 garments annually for customers worldwide.

As global expectations continue to evolve, LAWSGROUP remains committed to integrating sustainability into its
business strategy and day-to-day operations. Guided by strong corporate governance and ESG principles, we strive
to minimize environmental impact, enhance resource efficiency, promote responsible supply chain practices, and
uphold the highest standards of product quality, ethics, and compliance.

Through continuous investment in technology, innovation, and talent development, we strengthen operational
resilience while creating long-term value for our customers, employees, business partners, and communities. Looking
ahead, we will continue to embrace sustainable manufacturing as a key driver of growth, creating shared value and
contributing to a more responsible and sustainable future for the industry and society.

RERIEX—EMERRERB 1975 FHRIULRNEERR - BESERE FEANNEEEEEY  SENRPDMERT
BENEERE  FEERE 16 BHRE > A2REFRMHEBEAERKRRE -

EHFER2 T HRERTHRZERER > EREERNEXFIESHAXBERLBEEEZF - TRENEEERX ESG
EZRIESIT - EEBBEHIRFRE - ERYERA - BEMHEREE > ANERRE BEERESREE -

BRHME - B M AT BINORFERE > SETHREARBRNL > A%, 81 EBHRUERIEREREE - REXRK
BOBEEUTHERESERE > BFIFHHERERZEE  HEERAENAIHENRRK -



To tap into enormous opportunities arising from the “Belt and Road” Initiative, LAWSGROUP Apparel Manufacturing
has been actively expanding its supply chain network across Southeast Asia since 1975, with factories and offices set
up in Mainland China, Vietnam, Bangladesh and Indonesia, and, in the process, bolstering the infrastructure and
labour force of the region.

To enhance the Group's presence in the region and to lift production capacity, a new factory has been established in
Indonesia, which will strengthen the Group's Internet of Things (loT) network, expand the product type to functional
clothing, and drive supply chain visibility and connectivity to gain a distinct advantage in the industry. The new
manufacturing plant will also create synergy with other existing plants, enhancing the overall productivity and
flexibility.

In line with LAWSGROUP's long-term sustainability strategies, the new factory will be equipped with the latest facilities
and technology, such as new sewing and cutting machines, automatic hanger system, sewage treatment system, steam
recycling system, and more. The new equipment not only helps reduce production cost and energy consumption, but
also greatly improves overall productivity.

Looking ahead, the Group will remain committed to innovation and sustainability as core drivers, closely monitoring

global fashion industry trends and dynamically optimizing our production footprint. By leveraging our agility to

capture market opportunities, we aim to deliver sustainable, long-term business growth.

AME T—H—5R) BRFRTRNBEAKSE  ERRENERIISFERBNREEMBIRTEEMLE - SRICPE - #8
HMPMENERIBENMAE > REMBEMNERRENANEEERR -

ABEAEHENTBHLREELE > SEENEARIRE > MaRMOMEE(loT) B4  REHMEEN T RIEMERY
EREMRELERFEURAERBLENENRE > EMETETESERESD - BRETEHAEMRANEESMELRR
HE o IR R E EMEREN -

REAEENFHEEREER > FHESRALERENRN > SEMEENER2BERK - BBRHASR « SKBERAS
EALBRRGSE - FIRBETEERAEEEREMETHEE > TARKRSEERE -

RERK > SEBEENAFEXEZERAZL > BYIMIZRBEXEBUHEERLCEERD » UBRNEEENDETS
#Wid > BREBHORPREER -

BANGLADESH
E) 1k

GHGs EMISSION
BERBHNE

11,959 co..

(v 61.5% vs. 2023) gig;;%gﬁy Consumption

39,553 vw

Water Withdrawal (v 43% vs. 2023)

k=

424,094 ..

Average Higg Index Score
T4 Higg IS BITS

760.2
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CLIMATE &

DECARBONIZATION
SR 15 B2 R ik

CARBON TARGETS
B R

The Group has adopted greenhouse gas (GHG)
emissions reduction targets aligned with the Science
Based Targets initiative (SBTi), guiding both its
medium-term and long-term climate action. All
climate targets are integrated into the Group's overall
ESG strategy and overseen by the Laws Textile
Management Committee. Emissions performance is
monitored through S-Carbon, a carbon management
platform developed by SGS, ensuring accurate and
consistent tracking against targets.

SEERMTS RIS2HREZREZR] (SBTI)MEEREEREGE
B APRPBRKETHEEHELSR - KLEFEZEAA
SKER ESG i > WHRKAHHEEZSGEEEE - R
£EEE SGS FEM S-Carbon WEIET SIFEEAIHIK
RID > FEIRBEZERE  —BUtIBHERHHER ©

GHG CONTROL
mER R

To support the decarbonization journey, the Group
continues to invest in cleaner technologies across
its manufacturing network. Initiatives include the
gradual replacement of traditional biomass boilers
with electric boilers and the transition from gasoline-
powered vehicles to electric vehicles, complemented
by EV charging infrastructure across LAWSGROUP
facilities.

ARFFRREE > SEREREERERERFRII
BIEZES U BB MIEREREYERIE - URIES R
HMHERAEEHE > TRREHERERNM > E—F
RASENAIFREERERE

ENVIRONMENT

GREEN ENERGY
UTILIZATION
RAKEHER

At our Bangladesh facility, approximately 650 kW of
rooftop solar panels have been installed on Building
A, generating close to 700 MWh of renewable
electricity annually and avoiding approximately
450 tonnes of CO emissions per year.

ERMBKES - SEEK ABXEZEY 650 TRHNKRS
BEEMIR > BFERELER TOO RERNAIBLEES » 8F
WADH 450 A Z 1L BRHERR ©

ENERGY & RESOURCE

EFFICIENCY
HE R B R R

At our Vietnam operations, the Group has
introduced certified renewable electricity through
the International Renewable Energy Certificate
(I-REC) scheme, with approximately 10% of total
electricity consumption sourced from certified
renewable energy, addressing around 10% of
Scope 2 emissions at the site. Employee education
on energy saving remains an integral part of our
sustainability strategy, reinforced through ongoing
training and the Green Office Policy. In FY2024-25,
the Group achieved a reduction of 480 tonnes of
Scope 2 carbon emissions, representing a 4.5% year-
on-year decrease.

fEiE MEBEF AT BAREIREE (I-REC) &t
SIABEGEEN > 910% NEAEEREEIENTE
HRER > BRAEHZMALAT 10% RYFERE —FRBER -

ETHHENEREEZERBRNEE IR » LBERIFHEE
Sl R B M N EBURINAMEST © Y 2024-25 BABUERE »
£ B RIAL 480 BEEEEE _BRHER > 1RETFE 4.5%
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WATER RESOURCES

MANAGEMENT
KERER

WATER CONSERVATION &
RECYCLING
EiENEERIN

Clean water and sanitation remain critical global
challenges. The Group has installed water meters at
multiple points across our facilities to precisely track
consumption, while introducing rainwater harvesting
systems for on-site reuse. In FY 2024-25, due to the full
commissioning of our new washing facility in Vietnam,
total water withdrawal increased to approximately
516,386 m3. However, excluding this new facility, water
withdrawal across our existing sites actually decreased
by 4.5%, reflecting our continuous progress in enhancing
water efficiency.

R FKRATERN - MEEREENRIEDE - £EE
BERRKE SR REKE - FREBHAKE > W5 ARKIK
ERAMBIREHA o 1t 2024-25 HBFE > E@mEH%EKRE
A » RRBAEUKBIZFERINEL 516,386 L7353k © AT »
WERHRAIRE » RAERBNEEKEBERRD 4.5% > RBR
EBEERARKNGE LRENGER -

UPGRADED WATER
TREATMENT SYSTEM
F ¥Rk A7k BRI R R

By adopting advanced technologies and investing
in infrastructure, the Group has upgraded its water
and wastewater treatment facilities to ensure all
operational water is thoroughly treated. Furthermore,
routine wastewater testing is conducted across all sites
to guarantee full compliance with local environmental

regulations.

SETEIGIRA IR - WIREFEERE > FARKRERE
FSKERERS > BREERMHN TFAKIICBZERE -
BB > BRRGS EHH K HFCETERNRR - MREENEG
EMAERARER o

CHEMICAL & WASTE

MANAGEMENT
tEmREYER

ENVIRONMENT

HAZARDOUS/NON-HAZARDOUS
WASTE MANAGEMENT

e/ FEREYER

Across all factories and production sites, comprehensive
chemical and waste management systems are
implemented to minimize environmental impact
and enhance resource efficiency. In FY2024-25,
approximately 30 tonnes of hazardous waste and
795 tonnes of non-hazardous waste were generated.
Guided by internationally recognized standards and
best practices, the Group continues to promote waste
reduction, recycling, and responsible disposal, while
advancing circular economy initiatives and targeting a
15% reduction in total waste by 2030.

SEREEEMRERTENLCRERREYEESE » LURE
RIBHBREFAEREAME o it 2024-25 MHFE > £H
8154 30 MARSRREEY) K 795 MAIEfERREEY) o BN ISR AR
ERREBRBHIESIT - EESGEEERERE - BRBANZ
ZRE > WEBBERCEEN - 98 2030 FHREVMERD
15% K E1RIBE -
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ESG GOVERNANCE &
RISK MANAGEMENT
ESG £ XERKEKRER

To support effective compliance and sustainable
business operations, the Group integrates ESG and
climate-related considerations into its risk management
framework. Through regular assessments, material
ESG risks and opportunities, including climate-related
physical and transition risks, are identified, evaluated,
and managed. Guided by the recommendations of the
Task Force on Climate-related Financial Disclosures
(TCFD), this approach strengthens risk oversight,
supports informed decision-making, and enhances
the Group's resilience to evolving sustainability and
regulatory challenges.

AXFERNESREERAIERBEE » £E#% ESG kR
AR RAARREEESR » WEMTEREEEKX ESG
ERREKE > SERRERERARNKEERR - KEREE
FMBIREIE/ A (TCFD) B » SEIFEMREAKREE
ERREXE  RAZRBEHIREERBIARETEREL
BRI -

RESPONSIBLE SUPPLY CHAIN
MANAGEMENT
REREHEREERE

Responsible sourcing is an integral part of the Group's
sustainability strategy. ESG criteria are incorporated
into supplier evaluation and management processes
alongside quality, service, and delivery requirements.
Guided by the "Supplier Code of Conduct’, the
Group works closely with suppliers to promote ethical
business practices, social compliance, transparency, and
environmental responsibility throughout the value chain.

BETRBEEEHEZRERNEE IR - [REE  RH
R RRS - EETG ESG ERMAREETERERE
Bl o £ (HEBITATA) 093E51T » SERHEFEFED
BREER HEEE BHRERRREE » ARREAZEHEE
EARIIHERREES -

ENVIRONMENT
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PRODUCT QUALITY, AWARDS & ACCOLADES
CUSTOMER RESPONSIBILITY 99 T 0B

& DATA PROTECTION
EmmE. EREERBIRERE

The Group is committed to delivering safe, high-quality
products supported by robust quality assurance, product
sclfefy, comp|c|in1' hcmc“ing, and recall mechanisms
throughout the product lifecycle. At the same time,
comprehensive policies and internal controls are in
place to safeguard intellectual property, confidential
information, and personal data, reinforcing customer
trust and business integrity.

EEBNREZZBARPEEEERNER - URERLR
FEARTESENAARE  ESRE  RFRERERT
Bl o FIF » BB 5 8 MR R ARSI - R
B BEBEREARNES S REBFEEREE
Bits -

BSCI

Business Social Compliance Initiative

CUSTOMER
SUSTAINABILITY
PARTNERSHIP

ERKEBHRMR

By participating in industry seminars and ESG-
focused summits, we create platforms for open
dialogue, strategic knowledge exchange, and
the co-creation of improvement opportunities.
These collaborative efforts not only strengthen
long-term customer relationships but also build
a more resilient, sustainable business ecosystem

across the entire apparel value chain.

ERSEITEMAERIU ESG BZOMES > Hf
RETRKEHE  SRIAAFEEBEHENTS -
BLEHETERE TREFNRBABHMG B
BRERKEEET > BE—ERFEATHRNEXE
ERERG -
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LAWSGROUP PROPERTIES
7&Kt =

Since the 1980s, LAWSGROUP Properties has built
an ever-growing presence in the real estate industry.

Its diversified services cover property development <-> LAWSGROUP

and investment, car park management, and property PROPERTIES | FEECHIE
management, with properties across Hong Kong,
Mainland China, and Southeast Asia for both sale and
investment purposes. As one of the first developers to 4.}
adopt the "Industrial Building Revitalization Scheme",
LAWSGROUP Properties has initiated a number of
redevelopment and revitalization projects, including D2 4.} BONKY PARKING

Place and Connaughf Marina. MEMBER OF LAWSGROUP

EAGLE’S EYE

PROPERTY MANAGEMENT

B/\+ERE > BEROMERERRES  BEREMERRR
RE - FESEHEERMEERS > ETYREMREE - At
RAEER > MUHHERIREZ A - BEHETRBERE DELIE
H®R) > MAEH2ENERBZ—  LARMEBSERER
ERIEE > B3ED2 Place T eEHRLE ©




SMART PARKING ECOSYSTEM

BEEFEEEARHA

Bonky Parking has officially launched a new Smart
Parking Ecosystem across its car parks, covering a total
of 333 parking spaces at Laws Commercial Plaza, D2
Place ONE & TWO, 822 Lai Chi Kok Road, and Sterling
Centre. By integrating Artificial Intelligence (Al) and
the Internet of Things (loT), the system establishes a
synchronized smart parking network across five locations,
offering real-time parking guidance, automatic license
plate recognition, and touchless parking services to
enhance convenience and operational efficiency.

Through technology-enabled operational management,
the Group is committed to optimizing urban mobility
and improving site management efficiency. This
initiative supports smart city development and
promotes low-carbon transportation, demonstrating
our commitment to corporate social responsibility
through innovative and sustainable practices.

FAEEFEXSIAZN E2FEEERGR - REREKH
#15 » D2 Place —HAKRTHA ~ HiEAE 822 HHETE
o HEH 333 (EEM - ZRRBEATIERZ (Al) HYHE
(loT) #1if > #2148 THIZHE ) 2EREERE  RMUESE
87 « ERPHRERSTAESEERRS

BRI EECEAR > SFERNELETHITEERE
HEENG > FEEEERHTHESRERHTES > XA
MBMEREEHEEE -

AWARDS & ACCOLADES
RS E R

HKGBC BEAM Plus EB V212024 -

WWEF Certification of Appreciation

CMA Indoor Air Quality Certificate

Excellent in Management HER— B E R - Good Class

HKGBC S EIR:TRER BT (2.1hR) 2024

Laws Commercial Plaza % ECF £ %15

CMAEZAZRERRERE - RIFR

- EEEE S TR 822 Lai Chi Kok Road # 1% f3&8225%

Laws Commercial Plaza 7B ECRISERELS
822 Lai Chi Kok Road #1% /588225

Eagle’s Eye Property Management Limited
ZERYEEEFRAT

D2 Place ONE Connaught Marina T

D2 Place TWO
Connaught Marina Fa&H0

ENVIRONMENT

PARTNERSHIP WITH CLPE

ERBS{EFTE

The Group has partnered with CLPe to implement
a one-stop, high-efficiency cooling solution at its
headquarters, Laws Commercial Plaza, contributing
to Lai Chi Kok's low-carbon transformation. By
integrating low Global Warming Potential (GWP)
refrigerants, variable-speed chillers, Al-powered remote
monitoring, and patented passive radiative cooling
coating developed by local startup i2Cool, the system
significantly improves energy performance while
reducing environmental impact.

Building on the successful application of i2Cool's
electricity-free cooling coating at Laws Commercial
Plaza and KTR350, the Group plans to extend the
technology to D2 Place, further improving energy
efficiency and supporting sustainable property
management across its portfolio.

SESAGEFEBEREEAT > USDBRBERESHEY
FATH—BHBREAHE > SEHHHRABLAERK
WAHE - HE3IAG2RABHAEM (GWP) THARIAS
K > EAATESEEREETABES - LEEEDE
#ANAIR 3 2C00l TN ERRINBIERER > UAIH
BENRALBER > FNRRATARNEE -

EEARE—FSFRLE i2Cool WEF > BERBEBESN
KTR350 & > KREZZEBREREAZE D2 Place » 15
RAMEA S HIREIRE ©

WSD Quality Water Supply Scheme Kowloon West Best Security Services Awards 2022 Excellence ESG Enterprises Award
for Buildings Honorable Managed Property Awards - Non Listed Company (Real Estate)

- Fresh Water (Management System) - Gold BB RRRELE 2020 - SREEMELR SHESGRE AL - JEEHAT (E)

WSD AE@HHUKBRIEHE - Bk (FERRK) - &

Eagle’s Eye Property Management Limited

ZRYEEEFRAE
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SOCIAL

g

LAWSGROUP actively works to strengthen its ties with
the public, communities, and partners, driving positive
change across society. From corporate environmental
initiatives and  public education to charitable
programmes, volunteer services, and cultural and
artistic events, LAWSGROUP advocates community
diversity and inclusivity, working collectively towards a

more vibrant and inclusive society for all.

BRREDEBHRHHEAR HERAEBHNES > BEZT
{LEVEB R IENE » BEERRRER « QBERSERS » UK
EXEPRES  HPHEZTER BFHEEEHEN
R o

COMMUNITY INVESTMENT
&g A

LAWSGROUP founded the "Corporate Volunteer Service Advisory Committee" in 2012, inviting
employees and their families to take part in volunteer services and play an active role in building
a caring and harmonious society.

With susfuinubih’ry at heart, the Group weaves environmental awareness into its volunteer
programmes, offering diverse community-driven activities that inspire employees to adopt
greener habits and put waste reduction into everyday practice.

BREESHEOEM G ST BBOERE > TH2012FMT TEESTRBEERNE > FHEIRARA
REBTIR » HESEMEHS o

EBFEARBIFEEE > KENSESTEHRRARRES B TILNHEREES > SHE TSR
117 > BRIEVIREE SR BLEES

SOCIAL
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PROMOTING GREEN LIFESTYLES

HESBER

EARTH HOUR
K — 1)\ BRF

The Group continued its long-standing support for WWF's
Earth Hour, the world’s largest environmental movement.
Lights were switched off for one hour across our key
properties, including Laws Commercial Plaza, D2 Place,
Sterling Centre, 822 Lai Chi Kok Road, 1 Des Voeux Road
West, and Connaught Marina, to promote sustainable
habits. This collective action extended to our overseas
factories in Vietnam and Bangladesh, demonstrating our
regional commitment to energy conservation and climate
change mitigation.

EEZER—EXFHHABRESET(WWF)2REARIRRES

M ER—/\E | TR EERKEREES « D2 Place ~ EE
b~ Bk AES225E ~ REEMIS R THEP OIS EE S > FEit
LR R T RHREIERRE o 1o - AR R ZMILKESNT
BRI A ZREREE » FUEBEMREAE—/ R 0 BRBRITEETEHE
R BEHRERZEEH—D

RED PACKET RECYCLING
| 2 £ [5] 4g

Eagle’s Eye Property Management team successfully
launched the "Red Packet Recycling Campaign” for
the eighth consecutive year. The initiative encouraged
colleagues and building residents to donate their used
red packets, thereby enhancing awareness of sustainable
development and promoting the environmental concept

of resource recycling and regeneration.

EEVFEERABREES/\FHT (MKRFRHE 78 BB
BARERSAEXRSHNEZHIBE  REQARHAKE
BRNEH > WEEHERERBENRRES -

SOCIAL

PHILANTHROPY & DONATIONS

ZEkink

SUPPLY DONATIONS
Y& 15 B

BLOOD DONATION DAY
a1 B

The Group has long been a dedicated supporter of
blood donation initiatives, regularly partnering with
the Red Cross to host donation days at D2 Place.
These events encouragd employees and the public to
develop a habit of regular donation, fulfilling our social
responsibi|ify fhrough direct action and ensuring a
stable blood supply for Hong Kong.

EEZFRBERIFRNTE > THEALA+FESE
% D2 Place M A > EEE T RTRAREMRIEEIBMA
B8 > SRNTEEALE - AEBMERMEBESS -

The overseas volunteer teams actively engaged in a
wide range of community initiatives, donating essential
supplies such as rice, cooking oil, and stationery to local
orphanages and elderly care homes. Through these
efforts, they provided practical support and emotional
encouragement to children and the elderly, spreading

warmth and care throughout the community.

The volunteer teams also placed great importance on
environmental conservation, organizing countryside
clean-up activities and waste sorting seminars to raise
public awareness on ecological protection, contributing

their part to preserving the natural environment.

BN IREXEZTHRBEERAZEHEATIES - BBAEHNR
RRZERBEEX  BMRNAZLEELER > ARERRE
EEREARDROERIR > MEHERE -

EIBTRBIRERE » EBEMWINEREHRENIE
B MEXRHERRENTH > ATEEEREL -2 -

32



33

CHARITY SPORTS DAY
EEEHH

The Group is committed to enhancing employee health
awareness and team synergy by participating in various
sports-based charity events. By integrating physical
challenges with fundraising, we fulfill our social responsibility
while fostering a vibrant and health-conscious corporate
culture.

EERNREEIREEH  BHKES2RSEEIZEEURA

EEREN - ERGEBEIBEASEERGS  RATRTHEE
fERIEIRS » ARBLTHEE T 78 imE DRI R XL -

FUNDRAISING WALK

BEDT

LAWSGROUP's subsidiary IP licensing business
LYCHEE & FRIENDS actively collaborates with
various charitable organizations, leveraging its
warm and playful characters to bring the spirit of
giving into everyday life. The “Yan Chai Charity
Walk”, a fundraising event partnering with Yan
Chai Hospital, encouraged the public to support
social welfare through active participation, where
outdoor exercise and the joy of giving go hand

in hand.

EEETRIGIZEWBAT LYCHEE & FRIENDS
BIBHARARZSHBSIE  REERYIERNE
KRAG BESESRABREEZH  EHEIE
BOOBBRREFRNN (OBES1T) EEF > 5
BRBEUSTREMENE » UBRTHER 1173
A% HRE o

COMMUNITY CARE
1 & R R

ACTIVITIES FOR

THE UNDERPRIVILEGED
AHBBREENED

To strengthen community ties, the Group hosted
an annual Christmas party at D2 Place for newly
arrived families, creating a warm and festive occasion
for them to celebrate with loved ones and ease into
local community life. Beyond seasonal gatherings, the
Group actively supported a wide range of community
activities, with PowerPlay Arena offering interactive
gaming zones that unite neighbours in fun, nurturing a
deeper sense of belonging and a more vibrant, closely-

knit community.

EERNMBEHEME > §FH D2 Place BHRBRESRM
IR - B EEREHEEE  MASMHERETE - FE
ERTHROZIZTTHEES) » #BEET PowerPlay Arena
REDHEHEE BEHBELHPREMERE  BUE
BRRNHNTERLE -

SOCIAL

AQUA TOWER PROJECT
K I¥E 5T E

In  partnership with Carter's and global non-profit
organization Planet Water Foundation, the Group co-funded
and spearheaded a community initiative to construct a clean
water filtration system at a kindergarten near its Hanoi
factory in Vietnam. Our ESG Working Group was actively
involved throughout the hands-on installation process,
ensuring the system's |ong-ferm operafionol susfoinobﬂify
and bringing safe, clean drinking water to students and
teachers on a daily basis. To complement the infrastructure
work, Planet Water Foundation also delivered an engaging
hygiene education programme for the children, nurturing
healthy habits from an early age.

SHEEER Carter's REMEIELFIME Planet Water Foundation
BFEE > HRALEAERAINREIN—Fr#EREFKB
BRE - EECEHERETHRNEZEZ2ERSZTETRF > BR
AMHERBTEEN  ABERBBERERZEZFNEHERAK -
B [EBE > Planet Water Foundation TRA4IHEE R ERH—AS
BEHERE > WNEEBRFNELERE > AREAREEER -
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LAWSGROUP FASHION FORWARD
RETAIL & LANDMARK
RSB AR
BRANDING
ﬁ E g% & E-n Hﬂ %E D2 Place, also known as "Designers' Dreams", is a Fashion Forward Landmark

where culture and creativity converge. Dedicated to supporting and nurturing
local startups, D2 Place offers aspiring designers and entrepreneurs the
opportunity to pursue their dreams and start their own businesses. Through
initiatives like "Weekend Markets" and "Pop-up Stores", D2 Place provides an

entry platform for local creative forces to gradually expand their presence
from local to global markets.

D2 Place » X% Ts&stEffZE8#h Designers' Dreams) @ 2—EERE R
BXALRIZAIMAR o UG RIBEAMAAIEENQEER » BAMRAREIE
RIEMBRSERAIEKE - BEHAIMN YAIEEER) Ry #sm Bk
Ml & NMREAE) FRIEAPITES » BHAMAIENAE B HESEHZED
BRETRMENEHRZH o
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ANNUAL OVERVIEW
FERE

HOSTED MORE THAN

120

CULTURAL & CREATIVE EVENTS
RBBB120IAXCAIEES

SUPPORTED MORE THAN

7,200

DESIGNERS & ENTREPRENEURS
XFT,2002 EREARAER

ATTRACTED MORE THAN

ORGANIZED MORE THAN

70

WEEKEND MARKETS
EMBBTORBERTE

COLLABORATED WITH MORE THAN

200

GOVERNMENT & PUBLIC INSTITUTIONS, NGOS,

CREATIVE PARTIES,

AND COMMERCIAL BRANDS
B1EBiB200 BT EE {1 ~ A48 -
FEFEBREMBHEMMABESE

3,000,000

SHOPPERS AND VISITORS
% 5|#8i85,000,000fIEE

HELPED STARTUPS GENERATED MORE THAN

nxs 300,000,000

OF SALES REVENUE

BNl A B REBB AR $300,000,0008HE A

SINESS-CREATIVE PARTNERSHIP

s ‘Entreprencurship Model" was created based
ating Shared Value (CSV) theory originally
n 2011 by Professor Michael Porter and Mark

r from Harvard University.

to facilitate growth for both the company

the beneficiary, nurturing a win-win

jonship. This innovative concept was first

ntroduced by LAWSGROUP's Deputy Chairman &

20O, Mr. Bosco Law, to D2 Place, and has proven to be
ially sustainable in the long-term.

CSR

CORPORATE
SOCIAL
RESPONSIBILITY

EEHEET

CSR is an Initiative which

* is a one-off unidirectional goodwill and support
* is in response to external needs
* is a pure philanthropic cause

HEEERES—HIENR

BT RMERERNERRSE
- EIFESMERIER
- ERMRNEEED

D2 Place By THIRIE#EER] 112 EKEASHIE Michael
Porter B2 Mark Kramer 15 2011 FEiR M [RIEHZEE |
HmmelaL o

Telg=EE, (CSV) BEREEnREnNEs » txE
HETHEBSE R E > DURE b 2 EEp R 2%
B CMEIEHNRGR BREEBTREMTEEREER
Ha s A LRI SSIA D2 Place @ MsBAH A ISR
ENHBRREERE -

CSV

CREATING
SHARED
VALUE

RIEHEEE

CSV is a Business Model which

* creates both economic and social benefits
« is initiated internally to improve competitiveness
* is a win-win solution to maximize profits

BEHEEES—EHEER
- FARAERE R MG

- BIUKBRIBEENRAREN

s BEERMRACFENSER
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THE 6-STEP

ENTREPRENEURSHIP MODEL
PRI EFREN D

Unlike other cookie-cutter malls, D2 Place operates with its unique "Entrepreneurship Model", which consists of six

different stages, in which startups are nurtured and supported progressively from experimental sales experience in

the Weekend Markets to managing a developed business across the city and even reaching out to the world.

BRI EEGRE » D2 Place LUELEIFEY THIAIR R BiF - RENANERRKRZERZIFAIEE - ESEJRT

WEEKEND

MARKETS
BEARHE

1 Weekend
—{EiEx
Very Affordable Rent
ARaEZES

The only shopping mall in Hong Kong
with weekend markets organized
every single weekend, where young
entrepreneurs can present their products
for the first time.

ERER——EEESEEN KRB RMHER
BIBERTE > MAAUBRTREEER
ERBIZE—S -

e
arkets?:
SRS @D2 Pla;e

PRERERERTENEERSR  ZLEENBRAANET > BIRRESETAEMMENRERETS » —F—FHEK -

POP-UP

STORES
REIE

1-3 Months
—E=@A"
Concessionary Short-term Lease

BEEEN

One-off short-term lease for testing
the market response. Operate 7 days
a week with furniture and display
support.

—RIMEREERTEN - BEAETSERE - B8
HAE R EE I R i 2 IR M R BRTUEC A ©

BE MY
OWN

Pop-up Store

KIOSKS
HE HE

1 Year+

—FgUE
Flexible Terms

BIERR

Open shop layout with their own
brand elements. Operate daily with
operational and marketing support.

FMUE#RT > ATERBRMEEE
W EFREIE o HH D2 Place IRItEENRE
WEZIE o

DREAM IT?
DOIT!

[E#

Long-term Shop Tenancy /
Consignment

RAIE#ELN | FERS

Long-term lease with their own storefront,
marketing, and business development
support. Alternatively, join the one-stop
consignment service at THE BARN.

WRIAEAHE B REH&PE > 215
EEHEREREL ; FMA THE BARN
EFEE— T ERTE -

THE BARN

Bronks ¢ Co.

ACROSS

THE CITY
BRTHA

Promotion of the CSV Model
WE TEtdd) s+

Since D2 Place launched the
"Entrepreneurship Model" in 2013, it has
been promoting CSV across the city, and
various developers have adopted similar
models in their shopping malls and retail

businesses.

B D2 Place % 2013 FE#H T¥aIr
B % KME—EREHEE TRIEHE
BfE1 (CSV) » MHKHE ¥ EAEmESRA
BLREEER > RA—EaIFE
LEZYVRICETE -

SOCIAL

OUTREACH THE

WORLD
ettt 5

Adoption in Other Cities
EBHME T

To further enhance the win-win
partnership, D2 Place is actively exploring
new opportunities in other cities by
introducing Hong Kong's creative talents and
products to the world.

#TE—SMEERNBRE > D2 Place &
B E T SRR S - BEBNEIEAT
FEmERILR o
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WEEKEND MARKETS
POP-UP STORES

AND KIOSKS
BARTE - REAERHEEHE

D2 Place is the only mall in Hong Kong that organize
"Weekend Markets" every Saturday and Sunday,
drawing in 30,000 shoppers with over 100 booths. It
is also a pioneer in introducing "Pop-up Stores" and
"Kiosks" in Hong Kong. Young entrepreneurs benefit
from concessionary rental rates, allowing them to test
their products and ideas by engaging directly with the
market audience.

D2 Place @& HBMW—EENHEHM NEXRTE) N5 88
%5|iBiE 100 EE#K 30,000 LEERHES o kS > D2 Place
BERHF—ESIA TREIE M1 MHEEE MEE  F558
(ROZHEENES > BREREATSESRED  AHEER
BRI T o

Weekend
Markets
@ D2 Place

e

SUCCESSFUL CASES
FX Zh &2 61

Since the launch of the D2 Place project, over 10,000 local entrep: 1
have been nurtured. D2 Place supports local culture and creativity b
partnering with start-ups, providing marketing support, an 5
business development. Here are some recent success stories '

BEERE  TBRERLBERNSE > RESH MR
ITHARBNTIRI R AR D= © o

MANGIAPANE =
2 mEHgE i A iiEAee

Mangiapane is an ltalian qr‘ld_HongK
flavors of Venice and passionate ab
offer authentic ltalian breadé

After gaining experience i‘n'_\_(dr'

~atD2 Pld_ce, which later ejcpdnd d

. SOCIAL




THE BARN
LIFESTYLE STORE

THE BARN £7FB &

In partnership with the Hong Kong Trade Development
Council (HKTDC) Design Gallery, LAWSGROUP has
established THE BARN Lifestyle Store as a platform
to showcase local designers' work. THE BARN offers
a comprehensive consignment service, providing
a supportive solution for startups that are not yet
prepared to run their own full-time retail store.

RE—SIHNKEBVE Y  BEREBEEEEZRER
RETEBEE > RAMREEMIIET TS THE BARN £5EH
& URHEENFTERE B AHARERERCESEENY
Bl RhR R At — R E o

THE BARN

Brods ¢ Cor

" WURAKAMI £

THE STYLE HUB

"P2P,, "THE LOFT,
WREAR

To expand our retail platforms, we introduced
two new event and pop-up venues, P2P and THE
LOFT at D2 Place TWO, during the year. Designed
with flexibility in mind, these spaces accommodate
a wide range of activations, from mid-sized sales
counters and brand pop-ups to themed exhibitions
and collaborative events, providing brands with new
opportunities to engage audiences by providing
immersive retail experience and refreshing new
contents.

Through collaborations with brands and organizations
of different scales, including Toys'R"Us, ViuTV
and a growing number of local entrepreneurs and
emerging brands, we continue to curate diverse
retail and cultural experiences. These initiatives
provide valuable exposure and market opportunities
for up-and-coming businesses, supporting the growth
of local entrepreneurship and fostering a thriving
culture of innovation.

HE—SBEACRAIEER » SERMKD2 Place —
PEBEHmARNBEERRFERESM TP2P) K

MHE LOFT) » RBEBESTHRE > sIEPEEH
HEEME - mIBRAE - TERBREREHE > Hmhd
BIERFHNETREREKEE » U5 AEZSABEE—HN

AR °

BERMBETRAMEREBEIE > @ Toys"R"Us »
ViuTV  DURSEHRAtmE - HERE S TLEBRE
ERE REAERXREBXAF  E—FPEEHEN
BIENEELERE-
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- Utilize Platforms &

HONG KONG

CULTURAL & CREATIVE ECOSYSTEM
EAXCRAZEEE

LAWSGROUP believes that "Creating Shared Value (CSV)" is vital for both individuals and organizations. To
support sustainable development in Hong Kong's cultural and creative industries, we encourage all stakeholders to
incorporate CSV into their business practices.

With guidance from the HKSAR government and backing from commercial and creative clusters, a dynamic cultural
and creative momentum has emerged in recent years, transforming D2 Place into a vibrant hub that appeals to
younger generations. Recognized as a successful model under the Industrial Building Revitalization Scheme, D2
Place has earned recognition from the government, universities, and businesses, becoming a key area of interest
for study and exploration. We expect that more startups will thrive through this movement in the future, fueled by
collaboration among businesses, government, and communities.

BREERE TAEHZEE) (CSV) F2EAMFREBNARLSHE  AERAEESZBEERNER CSV BEREARER
BEET  RESEEMAIREXNIIHEERE

EEERTHEBATHSIET » D2 Place HERNAIBEXBEZHLAIHN SULAIESE) ) > FFE D2 Place AZE
BERMBZSEE BRI RAIEMIZ o (FREL TEBERMMINEGZ— » D2 Place BBHFTEME « A2 EEREEH
SR MR BN EMARRE - EBAH  MANBFABPAIZEANBEREHRSE > RABERKEESNNATERBES A
hEE -

CREATIVE MOMENTUM
BIZEA

- Set Policies
- Grant Fundings

- RIEER
- ERER

T .

GOVERNMENT
24

END USERS &
INDIVIDUAL
PARTIES
ARKEBIIEE

COMMERCIAL
- Offer Platforms

& CREATIVE CLUSTERS -
Resources o - Support Individuals
- Provide Feedbacks mRRAIEEE - IREFE
- ERFERER - ZFERS
-IRHER

BUSINESS FOR SOCIAL

GOOD GRAND AWARDS
Mttt HRHAR

LAWSGROUP was honored with the Grand Award at the
inaugural Business for Social Good Award, hosted by Our
Hong Kong Foundation, for its commitment to the innovative
"6-Step Entrepreneurship Model". This prestigious award
celebrates companies that make outstanding contributions

to Creating Shared Value (CSV).

The competition was intense, with over 500 professionals
including corporate CEOs, NGO leaders, and MBA
students, serving as independent judges. This recognition

clearly highlights LAWSGROUP's exceptional dedication to
implementing CSV initiatives in Hong Kong.

/B3 D2 Place THIRAIMHREN) NWEMAE  BREBEEESS
AESEMNERE HEHHERE PREGHAE  BERER
MREHZEE) (CSV) FTEARHERMIEE -

ZIEFZ A MRIEHEE 500 UEETEEY > GECETHR
B FEARBHEEE > UIRIHEEETIRE - BREEE
BEBEENRENL > EFEECETHISERD RIEHEE
Bl BB hBRENBRIABANES -

ARREEBTERITEHAHEBERNTENTET » EERGHED
MEEHZEE) WES > WEBAMEH  EEHK A
LEERSEHENAREH TS NETHER -

Business
OUR HONG KONG Tor
FOUNDATION Social Good
EEBER
OUTSTANDING AWARD

McKinsey

SOCIAL

Under the leadership of our Deputy Chairman
and CEO, Mr. Bosco Law, LAWSGROUP is
committed to promoting the concept of "Creating
Shared Value" throughout the city. This is done
through public speeches, media interviews,
seminars, contests, and a variety of social and
commercial events.
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CELEBRATING CULTURE: DYNAMIC ///_/_/" Jrg K-FEST . W L1 L
FRE L ER , 4 M54 ‘ '
EVENTS FROM LOCAL TO GLOBAL :) ) £ VAR v g
-t — ver the years, lace has worked closely with ) T \ ; NN p
2 1t é $ . zk i'li': :IK: @ % 1t E’\J g 70 ;E @J I cci)iﬂ:ere:\’r |Zcq| foI?eQig: representatives to pr);mo:e ) = 5 oY J\
o cultural exchange. In 2025, D2 Place teamed up with P S !
: the KCCHK and KOTRA to host a month-long "K-FEST".
FRENCH MAY LAWSGROUP and Le French May Aris " \ I:;c;ige:fi::; I;Il;gni;tKli-:a;::fzoc::: jolzglzhl:lﬁ;; KYOTO CRAETS C )
49

. Festival are celebrating their 10th anniversary
5 00 culture.
*EERRWEH y DIALOGUE 2025

-
—HEMUK > D2 Place MHEAFHBERNEBRRBBRES r
) T T o B 5 B
fF > MERBSTRIR o It 2025 £ > D2 Place EHA To further promote local brands beyond Hong Kong, r )
BEBBRENLRAAREZRERAAY > SWAH—EA 3 artisans of 6th "Top 10 Artisans Award" have been
B TK-FEST &8@Scibffi) o SEENEREEEEHRME « 85 selected to participate in "KYOTO CRAFTS DIALOGUE

HER K-POP 278 » #— 5 (L B A L B S) o 2025". This experience allowed local artisans to promote
their brands and significantly elevated the visibility of

of partnership. To mark this milestone, both
parties are joining hands to present "Mona
Lisa and Her Adventures in Hong Kong"—an
extraordinarily creative knit art exhibition that
brings an artistic journey bridging geography
and medium to Lai Chi Kok.

Ll
=

by

v
. R s s
=

INHO" g

ERERNZIBEAEMBEAZHES
EEBE EHRAFEREF > EHEHF
£/ Mona Lisa and Her Adventures ’I‘i):{
. o A DXGANX
in Hong Kongi » WBIEIEFA S EBEH AVaa
RE > AZRATRIGESMIBEEN
HYEAMTHRT ©

Hong Kong craftsmanship on the international stage.

O

$Hi°

RHE—SRERTREEHESR 0 FRE HRKEAKE Hb
ZUBEBFEA » WEPFHEAARBSERRHETHNIER
5o BRBRETEAMEANESMEERMBEARBESI > AKX
RABETERERENNRE
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CANADA DAY THE GREAT CZECH REPUBLIC

CANADIAN KITCHEN PARTY NATIONAL DAY
MEXR THEARS COCKTAIL RECEPTION
EEANEEERES

Mr. Bosco Law, Deputy Chairman and CEO
of LAWSGROUP, presented a knit art
creation from Laws Knitters to Ms. Christile
Drulhe, the Consul General of France in
Hong Kong and Macau during the opening
ceremony of "French May Carnival".

BRREMBTFERITHREEBERNLES

NEEARREE NREHEXL > mEE
EBRMAEHBREL T RIXHAE RHAR
STROSHAEM S -

\RLLLLNAR

H-
[

The Canada Day “The Great Canadian Kitchen Party”
provided a valuable opportunity for cultural exchange

L=

and relationship building. During the celebration,
LAWSGROUP Deputy Chairman and CEO Mr. Bosco
Law and Marketing Director Mr. Leslie Fok exchanged D2 Place marked its first collaboration with the

N~
>

french franch

T ookl

views with Mr. Charles Edwin Reeves, Consul General of Consulate General of the Czech Republic in Hong
Canada in Hong Kong and Macao, paving the way for Kong by co-hosting a Czech Comics Exhibition and
potential cultural programmes and event collaborations cultural cocktail reception. The initiative enriched local

Mr. Bosco Law (second right), Deputy Chairman and CEO of at D2 Place. community access to international arts and reinforced
LAWSGROUP, Mr. Leslie Fok (left), Marketing Director, and Ms.
Karena Lam (second left), Ambassador of Le French May Arts mex[ r,ﬁ%*ﬁﬁﬁh %Y{tﬁﬁ&}gﬁm%&%{#ﬁﬂ;@

Festival, attended the opening cocktail reception of Le French May

Arts Festival. # o EDEN BREERIERTRARBEAKLRS D2 Ploce BEAFREINERSEAASRAMETERR

our commitment to fostering a diverse creative hub.

BEABATRRTHRABEASE (52) - DHEBEERRE BRERGRAL  ANEARSERAREESEeey  SOUEE BUBSIESTAREN  RITES ROAR
) BERAREMENER N == W o HEEHCREBAENAEE & D2 Place SIAES  1E°
TR AL REES o
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In recent years, trading card games have become Ay e\ 5 3 g ' ‘ \ g ] <
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I increasingly popular, turning into rare art collectibles . o b g ,
and investments. As a destination of culture and trends, |~ @R o) : N ™ ) 3 - N ¢
j"% - D2 Place hosted PokeFest, its first big Pokémon themed T |~y S A A28 TOP ’
g, o ] ‘ K 4
' card show. ¢ > o
T{\\‘ # { Yo & \9 AR
’; The event brought together over 80 collection and \f +
! trading booths and showcased different rare cards and
. limited-edition collectibles showcased by top collectors.
do A Show by Collectors for Collectors, this event aimed
o to create a fun fan fest and annual celebration for ‘ .
i 2ot Pokémon lovers and collectors around the world. { : " Ul Jhilgnel CS-l RO HEE SR AN S
b O = o fo oco a and cra a S award
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FITNESS FUN

FOR EVERYONE
2RES

To promote wellness and encourage healthy habits in
public, D2 Place launched the "D2 Place WELLNESS
SOCIETY" initiative and teamed up with Inspiring
HK to co-organize "Fit in 8 Hours". Through a series
of workshops, We hope to help participants reduce
stress and nurturing the body, mind, and spirit among
individuals.

HIBEARS MERREREITERELEERIE > D2 Place &
24t D2 Place WELLNESS SOCIETY, &&h4h » EEiFE
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ACTIVATING NEIGHBORHOODS:
INCLUSIVE SPACES & CULTURAL
CONNECTIVITY

EHHE HRMEMAXEER
A A A A

The rooftop farm in D2 Place TWO is designed with natural
ecosystems in mind, employing organic farming techniques and
rotating up to 50 different crops including vegetables, fruits
and herbs. The rooftop farm's extension project - "Farm-to-
Table", collaborates with the mall's food and beverage tenants
to incorporate the freshly harvested crops from the farm into
their menus. This partnership aims to shorten the food supply
chain, ensuring the freshness and quality of ingredients.

D2 Place “HIMRBRIBRSEBRERERL > WEABHIE
FAREEY > RRESRGEESEZLTETRNGEY - 8FR
R KRRUEBEE - Ak > RMABERSSHBERFAHET TFarm
To Tables > BB IAEIE < (EYIARR » R EYHAERIEE
B BERBMOMEENGRE -

PAWS-AND-PLAY
PARADISE At D2 Place, we take pride in being a pet-friendly

BNk =20 shopping mall offering a variety of pet-related
shops for owners to shop with their pets. We
prioritize pet welfare by providing free amenities
such as designated dog parking and sanitary
products for borrowing. Additionally, our Rooftop
Garden features an outdoor pet park where
furry companions can frolic and play in a safe
environment. Regular pet-themed events such as
pets markets and adoption events provide a unique
shopping experience for all animal lovers.

D2 Place R—EEMASHNBEYER  RUEFRBRNEEMERMES > Wi
LRRUEERESEENEIENAHERNERARS  BEALRY—R
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NEW BUSINESS MODEL

REDEFINING ENTERTAINMENT

EXPERIENCES

ERREERNFMAREEL

To meet the evolving demands of the modern
consumer landscape, D2 Place pioneers to provide
customers an immersive experience in dining, fashion,
cultural arts, and entertainment shopping. By actively
integrating a range of complementary entertainment
tenants including Hong Kong's first CGV cinemas,
virtual reality (VR) experience center, indoor roller-
skating rink, 24/7 fitness centre, laser tag arenas,
and indoor drifting car game arcade, our diverse
entertainment business model attracted broader
customers, ensuring a consistent influx of visitors and

revenue for the malls.

Furthermore, D2 Place had introduced the "D2 PLAY"
entertainment pass, allowing customers to tailor their
personalized entertainment journeys at discounted
rates. The program garnered remarkable enthusiasm,
swiftly resulting in the complete sell-out of all pass

packages.

D2 Place FBITEERRER » HERFHKEE > AEE
RETUSNABR » B~ XM - IREEYRER o HM
EBSIAZ T EAEEMRNIRERER > FE2BERCGY
BBt ~ EHEIR VR BERE - ERREIRAS - 24/7 #EE -
BHRSRERABEBERPLE - BZTHIRLEREER
W5 T BEEZHIBERE - A% ARBENARMULE

5k > D2 Place EH#HIR%LE2555@1T:8 D2 PLAY, >
BRI UREEA ST B hAGEEACAIRERERIAR » WX
BEERER - SREDHRIIRE  IAEBITEERLE
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ENTERTAINMENT AND
SEMI-RETAIL TENANTS

AT D2 PLACE
D2 PLACE IR RS EBEEHF

X one

R/F PET-FRIENDLY ROOFTOP GARDEN B¥REXATEE

10/F  GREATER CHINA CLUB kAfi
TRAINING GROUND DANCE STUDIO $EEE24#

9/F GENERAL SNOOKER CLUB % i EKif

7/F THE UPPER STAGE RFEEENHE
DIALOGUE EXPERIENCE ¥:EREESER

6/F GO24 FITNESS 24/\BSf@H =

5/F BUN'S 2020 ROLLER TRAINING CENTER #ft 2020 i®/Bki5
RESALASER LASERTAG $ESHRERHL

4/F  THE UPPER STAGE F&:EENH8E
2/F THE SPACE % FRREENSH
/F GOLFZON GREENLIVE EREEXIKE

X two

R/F ROOFTOP FARM & GARDEN XATEE R M
WF  CGV CINEMAS Mk

9IF CHAPTERR #tieE

8/F  24/7 FITNESS 24/\BSREE

7/F  PRESTIGE WELLNESS LAB 5%
FIRM COSMO BEAUTY CENTRE EZ& il
6/F  MUSEE PLATINUM TOKYO HZ&Hd
5/F MY SEASONS PHOTO STUDIO MUZEEHRRAE
CATALO EXPERIENCE STORE RiSHA4EE
3/F LOST JUNIOR ZZE3ERR
POWERPLAY ARENA EEBi%5
CAMPUS X STEAM &[S
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LAWS KNITTERS
& FCEt 4

With over 50 years of expertise and state-of-the-art knitting

technology, Laws Knitters provides comprehensive,

one-stop solutions for innovative knitted products and brand

development. As a pioneer of Hong Kong's re-industrialization

and cultural development, we are committed to environmental

sustainability, utilizing premium recycled yarns sourced

from pre-consumer fabrics and discarded fishing nets to create

customizable products, knit art, and yarn-bombing installations. Through

strategic partnerships with leading local and international brands and

institutions including M+ Museum, The Hong Kong Palace Museum, MIN|,

Nike, agneés b, and hoopla, we seamlessly integrate the heritage of knitting
craftsmanship into modern daily life.

LAWS KNITTERS STUDIO
BRHBIERE

BREHARELRL T FNERERESTENIT BN » RORHEAIZRE « @hE
EER—HXHBREENBESE (FAEE TBIEL) RXUEBERNE

BB BRHBRERTURAZEABMERENZOERE > AIFEIWRERR
REFREL (AT RBEDLR  BILITEEECHEBER  REZ

MR SR AR E - MIEERTRBEBERAFMIEREMBEFEF

Building on decades of brand legacy and industry experience, Laws Knitters has established
a state-of-the-art studio in Lai Chi Kok, driven by innovative knitting technologies and
a highly skilled in-house team. The studio offers comprehensive manufacturing solutions
and agile, personalized production models designed to empower enterprises of all scales.
As a proud embodiment of "Brand by Hong Kong" and "Made in Hong Kong", this

BIE M+ 1B45E « BAKEXILIEYIEE » MINI » Nike ~ agnés b
MR AL sTEImME hoopla ¥ > 2EETHATEHN
EIEC B AEE o

initiative champions the transformation of the local service-manufacturing sector and
Hong Kong's re-industrialization. Spanning over 6,000 square feet, the multi-functional
space integrates retail concept areas, exhibition zones, and fully automated production
lines, offering visitors an immersive experience of cutting-edge knitting technologies and
modern production workflows.

BEMEETFENECRERKN > BRHBRFRARILESH TR » DAMHERTNREER
Bimizl o - BREEFERBEENERCEEER  BOSRECENDERER - T
FEBBEBIMRFRELBUAL > SIEEEBITHEL > HERR 58RI &k TEER
B HKEM - TIEEE 6,000 FHARNSETHRATERSE - REERZBICEER
BRI R R AR RRAEERRE
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STRATEGIC CROSSOVER
am h# Gk 3

Co||aboru1‘ing with renowned cultural institutions, creative partners,
and local and international brands, including the Hong Kong
Palace Museum, M+ Museum, Hong Kong Design Centre, and Being
Hong Kong, we integrate traditional knitting craftsmanship into
contemporary lifestyle products, exhibitions, and events. Through
these collaborations, we showcase pioneering knit designs while
enhancing public appreciation and awareness of knitting heritage.

BABRGERRAMNEXLEE AIREN S RERGREEE > SESBEREXLEY
BB~ M BYER « HEERTO - (FASE) > BEGHATERARREZER A
RELEE @ fAARHHBSL R TEERNDH -

TRADE SHOW & SEMINAR
BESREHAMNE

Laws Knitters strives to drive industry transformation through
end-to-end design and manufacturing solutions. Invited by the Joint
Publishing Cultural Foundation as a featured brand at the Hangzhou
Cultural and Creative Industry Expo (HCIE), the brand showcased
its technical innovation and market competitiveness. The brand
has also participated in other major industry platforms, including

CENTRESTAGE and JUMPSTARTER.

RIEU— ISR A BB RS RETRAFRREE > ROEBERGHE
FHRER > BECKHCESEBELABRANGSBAMNEE (HCIE) -
eoh > FEREREBS 8L CENTRESTAGE » JUMPSTARTER ZTER{THEE »
ATSETAMTENAFEN  RARRERETSNNLE -

Invited by the Joint Publishing Cultural Foundation, Laws
Knitters participated as the featured brand at the Hong Kong
Pavilion at HCIE.

BERIHBE-BXCESEFE > RAFENMMNIEEEEE
He— @R R

Mr. Milton Ho, Studio Director of Laws Knitters (right),
speaking at bodw+ on the transformation and development of
Hong Kong's traditional textile industry.

BEHB THEERERARMEL(G)RELE bodw+ > =
BERERHBENBUARARE -

62



FASHION
FARM
FOUNDATION

A,



ANNUAL OVERVIEW COLLABORATED WITH

t d izati
E ,# *EE Eﬁ pCII’ rlers [e]4] rSCII’]I a Zns
2 =B E17838 150 EmEMIESE

Since 2012, Fashion Farm Foundation (FFF)
has been actively connecting Hong Kong
fashion designers with both local and global
buyers and retailers, fostering business

TRAVELLED TO

opportunities between them.

major fashion cities including:
. . Paris, London, New York, Dubai, Tokyo, Singapore, Beijing, Shanghai,
B 2012 £ > FFF fRiltE REBRER AT

Shenzhen, Guangzhou, Hengqin, Zhuhai, Zhongshan, Dongguan,

AR IRER T > 2T o Zhaoging, Macau and Chengdu
EI598 17 (A X BRI 04 ¢
B - (%~ 44 ~ HTF © B0~ SO0~ L~ 1B I

BN ~ K52 ~ BRI - UL BRET ~ B ~ IRPIRARER

BENEFITED MORE THAN
Designers (Fashion-related)
4 a 0 BB 420 (URHEE RARRAR TR E

REACHED AN AUDIENCE OF

7,800,000

in Hong Kong, 150,000,000 in mainland China, and
4,000,000 others g|obc1||y

$#%#5%) 7,800,000 £ EFHEZR + 150,000,000 % E At K
4,000,000 & &5hEEm

GENERATED BUSINESS
VALUE EQUIVALENT TO HK$

120,000,000

for the industry
BITEBRABE 12 ETHEEEE

CREATIVE SPACE
BIEEM

WHITELISTED CONCEPT STORE

WHITELISTED =5

WHITELISTED is a non-profit fashion platform co-founded by Novelty Lane and
Fashion Farm Foundation. With financial, operational and venue sponsorships from
LAWSGROUP, WHITELISTED opened its first concept store in D2 Place, dedicated to

promoting Hong Kong fashion designs and enhancing local brand awareness across the

APAC region.

WHITELISTED 2—fEH Novelty Lane #1 FFF £FAIMHIELFRFETL S » TREREBNES -
EEMISMTIET > WHITELISTED FINHS D2 Place B T ERIMESE » LUK T ABHESH

B Rt IR A SR RGN R ERCE ©

FFFOTOAUTOMATT

FFFOTOAUTOMATT is a hidden speakeasy-style creative
space located at the 4/F of D2 Place ONE within The gaTe.
The versatile venue is designed to host a wide range of fashion
and cultural events, inc|uding runway shows, exhibitions, and
workshops, offering a distinctive and unconventional stage for

creative expression.

FFFOTOAUTOMATT 2B &% D2 Place —#341% The gaTe Ky
BIRZER » UMEBELA RS > BARBSTES o BHARST
Al AR BRI R ULIES)  REREEE - EERTESEE > BR
BFEE R S AL B ERI SR PR BT BE ©
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GI_SA: FASHION FUSION 2025 W £’_\ =
*5’% E . ﬁ f'lglj ﬁﬂ ‘S 2025 FASHION FARM FOUNDATION

GBA: Fashion Fusion

Sponsored by the Cultural and Creative Industries Development Agency (CCIDA), Fashion Farm Foundation has
organized "GBA: Fashion Fusion 2025" as its fifth Greater Bay Area fashion project, bringing together design
students and emerging fashion designers from across the region to showcase the boundless potential of the next
generation of creative talent.

For the first time, the project extends beyond the GBA, expanding from its touring cities of Guangzhou, Shenzhen,
Zhongshan, Zhuhai, and Hong Kong to include the inland city of Chengdu, opening a new dialogue between
designers from six cities and fostering broader collaboration across China's fashion industry. Across all six cities,
the project delivers a diverse programme of activities including fashion shows, exhibitions, music nights, fashion
collaborations, and sharing sessions, reflecting the creative energy and international vision of both the GBA and
Hong Kong's fashion community. Through partnerships with key fashion events in each city, "GBA: Fashion Fusion
2025" unites regional and mainland fashion forces to spark new creativity and drive innovation within the industry.

Fashion Farm Foundation EEBHFTHRERR XA ELXEEEEE » REINREMERE
BERERAZERHBEER IKEE e 20251  SEKEERHTHRRREEN
R BARKZR AT NERRENEREES -

HEEREHAKEE > BRTHEEM « R~ Pl RERER > B ESIREHEE
PRSI RER - SR/ tER Bt AT R B BLRF i S AL B SR AT 8 5% - (RE TR R ERNE(F
Zie TKEE : BHmE 20251 ANESBAEES T  RRAEEFRRNET
REBRER A EANATEZNREBRRET > HHERRHERNAIFRRE -
HEAKXEEARBRBNERBERESE > LRSHHRMN—RTIRHES
MEFEREER « BB E B4R - KEMRURNZEE - SEFEHIRIREN
HAEENBEASERTHNRRNEBHENESAIR NI

SOCIAL

FASHION FUSING
K3 1

Partnering with three major mainland fashion events, fashion designer brands
from four GBA cities and Hong Kong, and fashion design schools from the
same cities, "GBA Fashion Show 2025" brings the region's creative wave to
renowned fashion week stages. The showcase presents designers at different
stages of their journey from emerging graduates to more established names,
demonstrating how these two groups connect, inspire one another, and drive
each other's growth. Together, we witness to the rise of the next generation
of design talent and the rapid advancement of the fashion industry, while
paving the way for both current and future GBA designers to realize their
fullest potential.

TEBRAEERHER 2025 BMEBANZKEERR - LEXEENH RSB E
RetbmhE « DFFRERNT REBHNKERFIRK  EZaBLNRKAEZA LR
TERKHITRE > BRREHROREES E > BE2RERRFER EOTERER
BARRBERBAANRTEMF AR BEHEANEXRENMAELES » YWEEHET
REAHFE > B SHRBRMEY > BRERARKNEERT AT HE

FASHION MELTING
RKEBKERER

"FASHION MELTING 2025" is themed "All-Encompassing - Red", symbolizing a single striking presence amid
the crowd and spotlighting the most breakthrough works by emerging GBA designers and fresh graduates.
Spanning 111 pieces from bags to garments, the exhibition covers traditional culture, fashion aesthetics, trends, and
sustainability, creating a one-of-a-kind walk-through fashion gallery experience.

The exhibition brings together established designer brands alongside designers and graduates from design schools
across the GBA cities and Hong Kong, weaving two generations of creative voices into a tribute to creativity,
innovation, and the fashion industry. Touring Guangzhou, Shenzhen, and Hong Kong, it drew an even more
enthusiastic response than previous years, attracting fashion enthusiasts from far and wide.

TERRASEKERHRE 2025 U MBREE - 4 AEE > B (BEET AL  REKXEERHRRKRMEARRE
EEMNRKMEARZF - REHRHINMGER > € 1868 3 TR —EERE > EMEEEREXIL  BHE2 MR8 RG
BIRR > FIEHBE—B K NS EME o

REESZRENANREMRE » URAEEHHNEBR RRIR EEREFR > MARS ANEFHMREEER -
REHZTMERNRRE  ERHAIE « R EREERNRE - RELEEMN  FRIREE=([EHTE > K3 RSEEH
ERERGME  RELEFERAT -
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(Twilight Garden E&1EE])
SZMAN X FEEEH FASHION WAVING
FASHION CROSSOVER o [ Y s 0
B 4 B 5 B

Blending fashion and music, "GBA Fashion Music Night 2025" delivers a multi-sensory feast
of sight and sound for audiences across the region. Touring Guangzhou, Zhuhai, Shenzhen,

The project unites eight Hong Kong fashion brands with ) - " Zhongshan, and the culturally rich inland city of Chengdu, the event spans north and south
eight GBA art groups in a cross-regional, cross-disciplinary ( Veinflow 53R - ) to create a cross-regional musical journey. Featuring performers across a wide range of
creative collaboration, exploring the intersection of Hong ARTY-ACTIVE X ErfSEy music genres, the night offers audiences a fresh and immersive listening experience,
Kong fashion with five distinct fields including fashion, while artists take the stage dressed in GBA designer brands, letting fashion and music
intangible cultural heritage (ICH), music, product design, and elevate one another, and inviting the audience to discover the distinct appeal of

art. Through continuous disruption and reinvention, the project original music and fashion design.

bridges GBA fashion and cultural creativity, offering a fresh
perspective and modern aesthetic through which to reimagine

fashion.
RABENSEMANRTE  (AEBHNSH% 2025 ARRTE—SERE
ARAK—SNSERTEE - CEEM 55 B« RLRAELES
EEHE/ B A SRR AEE AE S » T - R Ezgfammjﬁ%g;t@mn;;ﬁ . 2&; RS-
A s i S S £ e . . | s B ’ LS o & b FRESESRE
ZEUZ:i }*:::f{:;ijﬁ?fﬁgs *fng?;i:;;iiﬁé ) B ASKSREFNESNEG > TMALESTAEE RN 0RE
~ DDE\XE A = J[U] " ] ol g J 235 3iB) N Y =4 E 3 ;_Y(iE 5 Egﬂ%,‘ij: b II%*EEEH? > gléﬁgfﬁm‘}?/—\uﬁ%ﬁiﬂ%ﬂtéﬂé.l.agﬁ
BAEBHEBYATLASREEE  B—EB2FNAE  BA ;;h e FRAESIRETS e

XS > EMEHEE -

Art E= %0 FASHION TALK
CZTERE) AREEREHZIKDZES

HOOPLA X NO.42

"GBA Fashion Journey Sharing Session 2025" served as the closing event of "GBA: Fashion Fusion
2025", held on 17 October at THE SPACE, D2 Place ONE. The session premiered the project's

documentary, featuring highlights from all six touring cities and bringing the audience on an

FOSh 10N H% #i‘ immersive journey back through each memorable stop.

<<CRIMSON>> The session brought together fashion designers, industry representatives, and

partners from across the GBA for in-depth conversation across three thematic

DEMO X SARA LOLO

segments, including “Fashion Dialogue”, “Fashion Opportunities”, and “Fashion
Future”, exploring the prospects of the GBA fashion industry. The event
drew an enthusiastic response, with over 150 attendees filling the venue

and |ive|y exchonges fhroughouf the afternoon.

i~ Tz
Mus:caglﬂg

{the MORPHEUS)
rx B Z iR E® 20251 1F%4 TKEE : KidRts 20251 HENE
THE CHAOS X X ROCKCANDY 83ES) - FI0B1787ED2 Place—HAMITHE SPACEEHEIT « EHEIE
HEARR  BEREREEHNEESEE > TRERGHEFTEAER
F—IERERRZ o

Producf DGSIgﬂ IEEERREAEES WA RE - FRAARESER

O =/L= o B4 TREEE - TRFMEE) & TRMERK] =KE
E OO0 R O BREEEST  HRARRAYERH N EENRRE - 5
DRERI > R3IQISOMBRBLE - FBERER »
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HKFG
BRERE

HKFG, formerly known as Fashion Guerilla, is an international
program organized by Fashion Farm Foundation (FFF). With
the mission of bridging talents to the international fashion scene
and promoting Hong Kong fashion design, FFF organizes the
program twice a year for the two seasons, Spring/Summer and
Fall/Winter. Hong Kong fashion brands are selected to present
their collection and meet global buyers and media in showrooms
and trade shows. The first program was unveiled in Paris in 2013
and has been staged in New York, Singapore, Tokyo, Arab, and

Shanghai fashion weeks in the previous years.

HKFG(gi#8 Fashion Guerilla )28 Fashion Farm Foundation &
HEREE R > RBEESEAMEEREIBERES » SEREE
RMEMARES > BE B IR ERERKEEAERSETRIINSE
R BEEXREEFREREE  LURRKERR - HKFGEXRR
2013 2 EEREFEE > REBINE2EIBMAA ~ FINHK « RE ~ fL
B % LiBkEERSE -

HKFG SS26 & AW26

Fashion Farm Foundation (FFF) continued to position Hong Kong
fashion within the global fashion dialogue through HKFG SS26
and AW26, which were under the sponsorship of the Cultural
and Creative Industries Development Agency (CCIDA). From
Paris and Shanghai to local ground, the programme connected
presentation, showcase, networking, and retail moments, allowing
brands to build presence on the international stage while
translating creative energy into meaningful engagement with

audiences back home.

Fashion Farm Foundation(FFF) #ExaIE%%ERERE(CCIDA)&EBE
BT MIEEFRERFEEIEE HKFG SS26 & AW26 » 1B E B IER A
EIREEES - MEFTEEERERME » EEE L5 > BHET « 3R
HIHESSR > BEmBEEREA LB R > REFRI ST R4 »
EARHBEEZHEEEREMABNES  BRSEREHBFSERT
SHISTEIRIE ©

Ye NV

<
7
7

-

72



GOVERNANCE
R EA

LAWSGROUP prioritizes transparency, accountability, and ethical conduct in its corporate governance, ensuring
strict compliance with regulatory requirements and industry standards to drive sustainable business growth and

maximize stakeholder value.

RREBERTEXES  SEEREHAE  BEFRHXEEN

AT EE R » MRS RS OENREN X -

o MM AWEERRMERERNITERE  BROBHES

CORPORATE
CORE VALUES
EEZOEE

LAWSGROUP prioritizes human resource management and
has implemented the "H.L.T. Culture” - Happiness, Integrity, and
Teamwork, in its operations to guarantee an optimal workplace
environment and staff development for its employees.

BEREBR+HERANEREE > B THILT. XXMk — TR&E)
FEifE) & TEIRER) ERROBEEER AR TRMHKEBNIE
RIFMEN o

H.I.T. LOGO DESIGN CONCEPT

H.I.T. 285118 S

“h i t" in lower case and script typeface
— symbolizing a young and energetic &
corporate image with Passion for Fashion.

HAPPINESS
HPEFERMAFEN Thit) — KBE—E
FE - BRBARBEHALHNEELER o - zm

Letter “i" as a human figure -
representing our emphasis on Human
Capital and how the “Happiness, °

Integrity and Teamwork” corporate core

values are upheld by our staff.

INTEGRITY
HIGHETHICS

ARG T S AR A REHE » o
MREBETER MR% « HE REBRRER S &2
ZIRMBIE o

Hollowed letter ‘i — implying “to empty .
your cup’, to embrace changes positively, ’&
and to learn something new with a

humble and open mind.

TEAMWORK

GROUP COHESIVENESS.

2N M) 78 — Bk MREZEFOE -
BN > WEOPERIEZHEY -

(A e

GOVERNANCE

(a LAWSGROUP initiative) #

H - HAPPINESS
s

Positive Thinking with Strong Passion

BB M AT

| - INTEGRITY
A=

High Ethics with Effective Communications

RIFERETRERESE

T - TEAMWORK
EIBx¥E

Group Cohesiveness

EEREREN



HUMAN CAPITAL

STRATEGY & CULTURE

ANEFREEEANE

LAWSGROUP considers human capital as its greatest
asset and strives to provide the best working environment
for its staff. Echoing the Group's vision on innovation, a
new human capital strategy has been formulated. The
new framework focuses on workforce planning, talent
management, and staff engagement, and is designed to
align with the needs and goals of the Group.

. ) ORI . el .

JOB SPECIFICATION & STRUCTURE

e ) CULTURE & VALUE
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TALENT STRATEGY
SYSTEM
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* Formulate and analyze business plan
* Integrate HR strategies with business needs
* Knowledge management initiatives
+ Corporate social responsibility
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TALENT OPTIMIZATION
SYSTEM
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* Talent learning development
* Job enhancement
+ Connect with technology
* Shape company communication
+ Embrace Al-driven culture
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TALENT ACQUISITION
SYSTEM
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+ Utilize human assets
* Job design
* Succession of high-potential talents
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TALENT MANAGEMENT
SYSTEM
AFTEERR

* Performance management
* Package and benefits
* Reward & recognition
* Employee engagement
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Source: Human Capital Model (Randy Chiu 2016)
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HR OUTCOMES
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RECRUIT
TALENTS
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Clear Career Perspective
Competitive Package and
Benefits

Seeding In Educational
Institutions

Graduate Trainee Program
Employee Value Proposition
Diversified Workplace
Internship Program
Scholarship Program
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DEVELOP &
MOTIVATE
TEAMS
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Laws Academy

Internal Training Programs

H.LT. Training

“The Leadership Challenge” Training
i-Program Self-Learning Scheme
Design Thinking Training
Micro-Innovation Campaign
Al-Related Training

Copilot Training

E-Learning Platform

Qualification Framework (QF)
Everything Disc®Communication Skill
Training

Experiential Team Building Activities
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RETAIN
HUMAN
CAPITAL

REBANES

Happy, Safe and Healthy Work
Environment

Willingness to Listen and
Respond to Staff's Feedback
Corporate Branding

Employee Relations

Flexible Working Hours
Fairness

Corporate Communication
Technology Connection
Diversified Wellness Program
Employee Well-Being Initiatives
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TALENT DEVELOPMENT

A7 g

The Group is committed to nurturing talent as a
fundamental driver of sustainable growth. Through
Laws Academy, structured learning programmes
are delivered across all business divisions. To drive
innovation, Design Thinking has been embedded into
the core curriculum, supported by a specialized e-course
rolled out to all senior management and general staff.
Complemented by Al-powered tools, digital learning
platforms, and overseas training opportunities, the
Group fosters an agile workforce equipped with global
perspectives for an ever-evolving business landscape.
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To effectively drive our Human Capital Strategy across
global business units and departments, Laws Academy
was established to deliver tailored internal training
solutions and champion LAWSGROUP's corporate
culture and core values. The Academy's mission is to
empower employees with the vital knowledge, skills,
and expertise required to progress with confidence and
successfully navigate challenges.
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Change for THE BETTER to
Charge Ourselves FORWARD
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CORE VALUE FRAMEWORK
%D IR HE SR

Through a comprehensive suite of high-quality training
programs and initiatives, Laws Academy remains
dedicated to embedding our "H.LT." corporate core values.
Concurrently, the Academy reinforces two foundational
pillars: "The Leadership Challenge - Five Fundamental
Practices" and "DiSC as a Communication Tool".

BERERZBERI -—RINEHEBIRBRABRED > FE
RCAEEER THIT.) BOVEE - BN BRE-FSEE
MAZOENE— TTLCEE S | AREEEZIBITA

£ TDISCeBET A - REEFABEFMEE

INNOVATION AND CREATIVITY
RUIFTER RIS 7

LAWSGROUP has taken a pioneering approach by
incorporating Design Thinking into its internal training
curriculum and launch Design Thinking e-course to all
employees. Tailored training programs are conducted
for all employees, from senior management to general
staff, across various business divisions.

H.I.T. Plus+

LEARNING MOMENTUM
HIT.+ 28&h

To effectively embed the Design Thinking process within
our daily operations, LAWSGROUP launched the "H.I.T.
Plus+ Learning Momentum". Through a strategic suite
of redesigned internal training programs, this initiative
drives a human-centric, innovative, and out-of-the-box
approach across the organization.
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INTERNAL TRAINING
Pa BB IE 2

“UPSKILL”
TRAINING PROGRAM
TUPSKILL, ZI5HEI

In an era where technology is evolving at an unprecedented
pace, Al skills are essential for future success. Laws
Academy introduces "UPSKILL" training program designed
to empower employees with advanced Al knowledge.
By engaging in interactive learning experiences and
practical applications, participants will develop the skills
needed to enhance efficiency, foster innovation, and

navigate an Al-driven workplace.
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TRAINING FOR
OVERSEAS UNITS
#2 5% & P 15 A

In addition to its Headquarters in Hong Kong and
manufacturing hub in Mainland China, LAWSGROUP
has expanded its internal training program to various
overseas factories and business units located in Vietnam

and Bangladesh.
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HERPROJECT TRAINING
HERProject 353

In Vietnam, LAWSGROUP's garment manufacturing facility
consistently organizes the "HERproject" training sessions to
cultivate a positive workplace culture within our production
plants and offices. This initiative, established in 2007 by BSR
(Business for Social Responsibility), aims to empower women
in global supply chains by implementing interventions
focused on hedlth, financial inclusion, and gender equality,
thereby unleashing their full potential.
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DIGITAL
LEARNING PLATFORMS
HBEEBES

E-LEARNING PLATFORM
BEEEFE

LAWSGROUP's e-learning platform has been upgraded to provide a more innovative and versatile learning experience
for staff, by offering e-courses with quizzes, inspirational articles and notes, newsletters, book recommendations,
peer-to-peer recognition programs and more.
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I-PROGRAM SELF-LEARNING SCHEME
i-Program EHEZ2H 3

To support the company’s strategic priorities in digital transformation and sustainable development, and to further
enhance colleagues’ motivation for continuous learning, the i-Program has fully revamped in 2026. The new scheme
introduces three flexible, self-directed learning pathways, designed to be more closely connected to everyday life and
workplace scenarios, thereby fostering a culture of innovation, engagement, and lifelong learning.
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SUSTAINABILITY & 4&178) WELLNESS 2R ER DIGITALIZATION ${ii%4E

MICRO-INNOVATION CAMPAIGN
THaUs - BT R TR, FtEl

To promote design thinking in the workplace and strengthen staff's people-oriented problem-solving skills,
LAWSGROUP has initiated the launch of a new online platform. This platform encourages staff to present innovative
suggestions and is supported by a specialized micro-innovation team dedicated to implementing these ideas to
enhance work efficiency.
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PROMOTE
HAPPY WORKSPA

WELLNESS TRAINING
5D RE IR

To enhance employees'health awareness, Laws Academy
has introduced a range of training initiatives aimed
at cultivating positive vibes and a joyful workplace
environment from within, including activities like
PowerUp Wellness Day Team building, yoga stretching
classes, and sports pilates sessions. Leveraging its

successful endeavors, LAWSGROUP has pro-actively L ERELREAH

engaged in various sharing sessions and seminars to

promote a culture of happiness within society.
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WELLNESS COMMUNITY
EVENTS
REE4t =EE

LAWSGROUP promotes work-life balance and a
healthy lifestyle by encouraging staff to engage in
fitness, mindfulness, and social activities, we foster a
supportive environment that enhances wellbeing and
productivity.
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POWERUP WELLNESS DAY
BIfKRHE

To further promote a healthy culture among employees,
we continue our long-term collaboration with the Sham
Shui Po District Health Centre (SSPDHC) to provide
health risk assessments for our colleagues. Through
professional analysis and thoughtful advice, colleagues
gain a more comprehensive understanding of their
health status. This is not just a health check, but also
a concrete action by Laws Academy to promote a
culture of happiness and care for the well-being of its
employees.
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FUTURE TALENTS

REAA

GRADUATE TRAINEE PROGRAM

HEEEIEE

GOVERNANCE

The Internship and Graduate Trainee Program is designed to nurture selected university students and graduates
as potential future leaders within LAWSGROUP. On-the-job training is provided for interns and trainees to
gain professional skills and knowledge in various business units whilst familiarizing with the business culture and

operations. The Group also supports mentoring programs at various universities, providing students with career
advice, job hunting skills and professional knowledge.
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PROGRAM STRUCTURE
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JOB ROTATION
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FINAL PLACEMENT

¢ Orientation

o Familiarization with business operations
and corporate culture

* Mentoring program with career advice

« Job rotation in various supporting departments

* Competency-based development program

» Comprehensive understanding of business
structure and operations

» Exposure in different business units

 Attachment with various brands for in-depth
learning and development
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INTERNSHIP PROGRAM
BEEE

The internship program reflects LAWSGROUP’s strong
commitment to nurturing future talent by offering
students different avenues for growth and development.
Through hands-on projects, mentorship, and exposure to

THE HANG SENG UNIVERSITY OF HONG KONG AND varied professional experiences, we aim to equip interns

GUANGZHOU STUDENTS STUDY TOUR i i k X i
EREAAB R B S TE with practical skills and broaden their career perspectives.
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INTERNSHIP PROGRAM WITH
HONG KONG METROPOLITAN UNIVERSITY
BERSTAZSENELEHE

QUALIFICATIONS
FRAMEWORK
BERE

& FERIB

Qualifications
Framework

In partnership with the Qualifications Framework (QF) under the HKSAR government, LAWSGROUP advocates for
continuous learning opportunities among its frontline workforce. The organization supports senior employees in participating
in the Recognition of Prior Learning (RPL) assessment to formally acknowledge their expertise, competencies, and realworld
experiences gained outside conventional academic settings.
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YOUTH CREATIVE
DEVELOPMENT

BERAISES

The Group works closely with tertiary institutions
through academic sponsorships and experiential
learning opportunities, empowering young people to
realize their creative potential. By connecting education,
industry, and the community, we help transform ideas
into outcomes that create shared value while nurturing
future talent with an innovation and sustainability
mindset.

SEEBRAERRAGF BRAENEMEHRREHER
FE > XFEFERIBAREE EBERYE EXEUE >
HMaEM— A FAERZEE > BEREAMN B ERKE
REFBIKRBAS ©

@
)C 3t Blggle€n s gl
Strive and Rise Programme
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Graduation Ceremony (Third Cohort 2025)
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STRIVE AND RISE
PROGRAMME
HAIEATEENE 2l

Mr. Bosco Law, the Deputy Chairman & CEO of
LAWSGROUP, has served as a star mentor for the
government’s Strive and Rise Programme. The Project
is a youth development programme initiated by the
Hong Kong Government. It aims to help Form 1 to
Form 4 students from disadvantaged families broaden
their horizons, enhance their self-confidence and
develop a positive outlook on life. Star mentors share
their own struggles, professional knowledge and life
experiences with students, inspiring them to establish
a positive outlook on life and plan their future
development direction.
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EMPLOYEE COMMUNICATIONS

ETEE

To encourage employees to express their opinions
actively and promote mutual communication, the Group
has established a series of communication channels to
collect colleagues' feedback. By capturing, analyzing,
and responding to employees' thoughts and opinions to
optimize areas for improvement, the Group can enhance
employees' sense of belonging and satisfaction.
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VOICE SURVEYS
ERAE

Laws Academy conducts an annual talent development
needs assessment to align training programs with
employee needs and organizational objectives. This
enables us to formulate a targeted training plan
that enhances skills and supports overall growth. Our
commitment to adapting programs fosters a culture
of continuous learning and empowers our workforce to
thrive.
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HIT NEWS

Our monthly internal newsletter, HIT News, effectively
communicates the latest company updates across
different business areas to employees. It covers diverse
topics such as health, digital information, environmental
sustainability, and anti-fraud information. Published
online, it ensures easy access for both local and overseas
employees, providing them with firsthand company
information.

SRAMMREEAEBEAET HIT News > MREIGEHE TEE
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we want your 4%
feedback! = /-

EMPLOYEE VOICE SURVEY
ANTEHEFTKRKAELDS

(ﬁ}”/ YOUR VOICGE

MATTERS!
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BH—HAKI HIT News HHAR!
The latest issue of HIT News is published!

S8 (HIT News) ﬁ%@ﬁﬁ%%

BHERAN. EERE,
ARERESFRHITHAS.
HIT News editorial team strive
for excellence in order to report
the latest update of different

S business units.
12:01¢
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Welcome to March 2026 HIT News!
Highlights:
BRI EERARSFTAOE
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STAFF BRIEFING
ETHEBE

The Group holds semiannual employee communication
meetings to facilitate timely and effective dissemination
of the latest company updates among colleagues. These
meetings ensure seamless communication among all
stakeholders and provide employees with an opportunity
to express their opinions.

SESYFRMETHRE  MNHAEEN - REMEER
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GOVERNANCE

EMPLOYEE
CARE & SAFETY

ETEEREZR

The Group is committed to fostering a safe, healthy, and caring workplace across all business divisions. Through
festive gifts, year-end activities, and academic recognition for employees' children, the Group fosters a culture of
belonging and appreciation, ensuring every employee works in a secure and supportive environment.
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FESTIVAL GIFTS TO
OVERSEAS FACTORY
EMPLOYEES
MR R B TiXMEERE

As the Mid-Autumn Festival and Lunar New Year
approached, K+K and Maxturn factories distributed
mooncakes and New Year gifts to each employee to
express holiday blessings.
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50TH ANNIVERSARY GALA PARTY CELEBRATION
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STAFF ACTIVITIES
IN OVERSEAS FACTORIES
BB E AR EE

Two factories in Bangladesh, Colotex and Colossus
Factory held New Year's cultural activity days
respectively, which included employee performances,
awards for outstanding employees and the best team,

and a grand finale lucky draw. The Group would like to
take this opportunity to thank all employees for their
efforts and support and wish everyone all the best in

EST«1975

the new year.

ML Colotex A Colossus M5 BIBRITHEXLFENH »
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LAWSGROUP

YEARS OF PASSION
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REWARDS EMPLOYEES'
CHILDREN FOR

ACADEMIC EXCELLENCE
BHETFLSE

Maxturn Factory in Vietnam, along with the union, not
only cares for the personal well-being of employees but
also supports the education and growth of their children.
Representatives from the union presented awards to
the children of employees who achieved outstanding
academic results.

\'} W Maxturn BRI TEMREACE TEATEOETLFRNEE
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WORKPLACE SAFETY
ZETIFIRIR

MAXTURN APPARF!. COMPANY LIMITED

ADVANCING GENDER
EQUALITY IN
APPAREL INDUSTRY
RERKEENFE

To promote gender equality in the global garment industry,
K+K Factory in Vietnam is participating in the RISE Digital
program implemented by the Vietnamese social welfare
organization LIFE. After the trainings, colleagues have
increased their knowledge of family health and improved their
interpersonal communication skills, and created a supportive
working environment.

BHITESHBRTEPONITES > B KK BERaUEeE
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Workplace safety is fundamental to the Group's operations
across all business divisions. The Group conducts regular
inspections, independent audits, and safety drills to ensure
compliance and uphold the highest safety standards.
Employees at every level receive tailored occupational
safety training, equipping them to identify and address
risks effectively, and to contribute to a strong safety
culture throughout the Group.
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DIVERSITY, EQUITY & INCLUSION
it FEHEHAHER

The Group strives to foster a workplace enriched
by diversity, strengthened by equity, and sustained
through inclusion. We believe a diverse workforce drives
innovation, broadens strategic perspectives, and builds
an adaptable, resilient culture equipped to navigate
global challenges.

SEEBNTE—ERME ST - PEREANIEIRIE - &M
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RACIAL DIVERSITY &
: INCLUSION CHARTER
| A FOR EMPLOYERS

} BRZTHAEXNE

() L‘ MM Diverse perspectives, skills and culture have played a
vital role to our success. In line with our commitment

We supporc
mnEn
“The Racial Diversity & Inclusion
Charcer for Employers
(RIS 7KL )

to inclusivity, the Group has endorsed The Equal
Opportunities Commission's (EOC) Racial Diversity
& Inclusion Charter for Employers and signified our
dedication to fostering racial diversity within our
workforce globally, ensuring all team members are

respected and treated with dignity.
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RESPONSIBLE
RECRUITMENT
B HEEE

Responsible recruitment is central to our human rights commitments. The Group upholds a zero-tolerance policy on
child labour and forced labour, ensuring all workers are of legal working age and employed voluntarily, in compliance
with local and international labour standards. Through targeted training, established remediation mechanisms,
and ongoing monitoring across our operations and supply chains, we ensure risks are identified and addressed at
every level.
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BUSINESS INTEGRITY & ETHICS
BEMEEANEEE

ESG PLEDGE .
SCHEME we ESGHE

ESG+#E= T~

The ESG Pledge Scheme encourages businesses to sign the charter and commit to taking substantive actions across
environmental protection, social responsibility, and corporate governance. The Group has signed the "ESG Pledge
Scheme", demonstrating our active commitment to fostering a sustainable future that drives economic prosperity,
social progress, and environmental well-being in Hong Kong.

TESGHAE | THRMERBENE » ARTRERE HEEERQREASHBRNEEANTH - KFEEEXEE ESG+
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BUSINESS SECTOR i
INTEGRITY CHARTER — =] ¥T7] E

BRERHEER *’
INTEGRITY "o} 4
To strengthen our integrity management, we have [HAR’-[R —__rl—ll I-

joined the ICAC's Business Sector Integrity Charter and
implemented a comprehensive Integrity Management

System (IMS) alongside internal training programmes.

These initiatives are embedded into our core values

]
i

of H.T. and ESG policies, reflecting our steadfast &B
commitment to ethical operations and setting a positive
example for the industry. MiEEmNE
. DA F T o E A (RE—W—
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AWARDS AND ACCOLADES

QF STAR EMPLOYER
QF EREE

LAWSGROUP received the QF Star Employer Award,
affirming our commitment to continuous learning and
professional development. We are proud to join the
QF Partnership Award and serve as an ITAC member,
celebrating ten years of excellence in the fashion
industry while advancing sustainable growth and talent
development.

£EERE QF ERET  EREEHBESBNEXERN
Ak o RETMER28 QF AR > XA ITAC B8 >
HEBENEHBH T FEEAM » HHTEREEREAAS

BE o

HATRER T
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“This Certficate of Commendation i presented to
F Star Employer

SICHM
LAWSGROUP

GOOD MPF EMPLOYER AWARDS

MREiFEE) =FstE

LAWSGROUP has been awarded three accolades by
the Mandatory Provident Fund Schemes Authority:
the "Good MPF Employer Award", "e-Contribution
Award" and "MPF Support Award". These awards
recognizes LAWSGROUP's commitment to MPF
responsibilities, while ensuring reliable welfare protection
and continuously optimizing measures for colleagues.
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Joyful @ Healthy Workplace 2025-26
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Good MPF Employer Awards
2024-25
- e-Contribution Award
- MPF Support Award
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FHKI CSR Recognition Scheme Industry Cares 2025 (Enterprise Group)
- Outstanding Caring Award
- Best Social Impact Award
- 10+ Years Award
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LAWSGROUP

Mental Health Friendly Supreme
Organization Award
Enterprise/Organization Category
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LAWSGROUP has always been committed o
our 15-Year Sustainable Development Plan in 2 \
2030 Agenda for Sustainable Development, embedding pt

Guided by our theme, "Future, made Human", the Group conti w brea
four strategic pillars, namely "Minimizing Environmental Footpri ‘
"Investing in Communities", and "Future Innovations". We firml
should not replace human ingenuity. Instead, we harness Al as a ‘ ol to e
oncrete
from pioneering digital craftsmanship through our garment Al 3D Tea
deploying advanced clean tech with partners like CLP Group and i2Cool. Be
the Planet Water Foundation x Carter's Aqua Tower project expand clean wat I
while D2 Place serves as a holistic platform where we continually inject groundbreaking creat
and lead the Hong Kong retail market.

o
£

Looking ahead to 2027, the launch of our new smart manufacturing facility in Indonesia will mark a major expansic
of our global footprint, setting new standards for energy-efficient, human-centric production. Furthermore, in step
with our environmental conservation mindset, our transition to a biennial reporting cycle reflects our commitment to
source reduction while delivering richer, multi-year insights to our stakeholders.

Marking a historic milestone in the 10th year of our 15-Year Plan, LAWSGROUP will continue to review our
progress, deepen our human-centric philosophy, and unite with global partners to achieve the UN 2030 Sustainable

Development Goals.

Future, made Human, let us join hands to shape a warmer, greener, and more sustainable world.

LAWSGROUP COMMITTEE
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LAWSGROUP Official Website LAWSGROUP CSRS Report 2024-26
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© Copyright 2026 Laws Fashion Group Limited.

All rights reserved. All content, photos, graphics and elements may not be copied, reproduced, republished, uploaded, posted, transmitted, or distributed in any way. Use of the materials in this
report for any purpose is a violation of the copyrights, and other proprietary rights, and is prohibited. LAWSGROUP, LAWSGROUP MANUFACTURING, LAWSGROUP TEXTILE, LAWSGROUP
KNITTING, Laws Knitters, LAWSGROUP RETAIL & BRANDING, LAWSGROUP PROPERTIES, D2 Place, D2 Place ONE, D2 Place TWO, THE BARN, THE SPACE, Weekend Markets@D2 Place, Made In
Hong Kong, Top 10 Artisans Award, gaTe, hoopla, Fashion Farm Foundation, etc., the names and the logos are the trademarks of Laws Fashion Group Limited. All other marks, pictures or graphics
are the property of their respective owners. DISCLAIMER: All materials and information contained herein is provided by LAWSGROUP to selected principles only upon the understanding that it
will be held in the strictest confidence and shall not be disclosed to any third party. The information and analysis are provided solely for the convenience of prospective clients and no warranty or
representation as to accuracy or completeness is made LAWSGROUP who shall have no liability with respect thereto. The information is subject to change at any time without prior notice and
does not constitute any part of a contract. By using this document, you declare your acceptance of all conditions in this disclaimer. In case of any dispute, the decision if LAWSGROUP shall be
final.
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