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踏入由人工智能與機械人技術驅動的新時代，羅氏集團深信科技越是飛躍發展，
越需要深厚的人文關懷。在自動化漸成主流的當下，我們最新的企業社會責任及 
可持續發展報告以「Future, made Human」(未來，以人為創) 為主題，展現我們的
核心信念：科技不應拉遠人與人的距離，而是要為社區賦能、拉近彼此，讓每一步創新
都充滿溫度與深度。

我們持續以聯合國可持續發展目標為基石，嚴格踐行環境、社會和管治（ESG） 
原 則 。 在 最 新 一 期 報 告 中 ， 我 們 全 面 整 合 了 服 裝 製 造 、 地 產 以 及 零 售 及 
品牌等業務的內部E S G 關鍵數據與倡議，展現更透明的永續成果。同時，
為體現源頭減廢的環保理念，報告發布週期正式改為兩年一刊，在減少紙張 
印刷與資源消耗的同時，為大家呈獻更全面、更具質素的可持續發展報告。

透過本報告，我們誠邀您了解羅氏集團如何以人類智慧結合可持續創新，攜手各界 
打造更包容、具韌性及繁榮的未來。

請瀏覽羅氏集團網站www.lawsgroup.com了解更多集團可持續發展及其他資訊。

FUTURE, MADE HUMAN
未來，以人為創

As LAWSGROUP leads the way into an era powered by artificial  
intelligence and robotics, we firmly believe that rapid technological  
advancement must be balanced with deep human care. In a world  
increasingly driven by automation, our latest Corporate Social  
Responsibility & Sustainability Report, themed "Future, made Human",  
reflects our conviction that technology should bridge distances  
rather than create them: elevating lives, empowering communities, and 
keeping human connection at the heart of our progress.

Grounded in the United Nations’ Sustainable Development Goals, our  
commitment to Environmental, Social, and Governance (ESG) principles  
remains central to how we operate. To offer a clearer, more complete  
narrative of our journey, this edition merges our internal ESG data and  
metrics across our Manufacturing, Properties, and Retail & Branding  
divisions. Furthermore, in step with our environmental conservation  
mindset, we are shifting from an annual to a biennial reporting cycle. This 
shift allows us to deliver richer, more meaningful insights while substantially 
minimizing our material footprint and printing impact.

We invite you to discover through this report how LAWSGROUP blends 
human ingenuity with sustainable practices to shape a more inclusive,  
resilient, and thriving world for generations to come.

Visit www.lawsgroup.com for more information on LAWSGROUP.
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The global economic architecture is undergoing a profound structural shift. As businesses 
navigate volatile interest rate environments, trade fragmentation, and ongoing supply 
chain re-shoring, long-term enterprise value is defined by resilience and agility. Against 
this macro backdrop, LAWSGROUP remains steadfast in driving sustainable growth. 
I am honored to present our latest Corporate Social Responsibility & Sustainability 
Report, themed "Future, made Human".

While we actively integrate artificial intelligence and robotics across our Manufacturing,  
Properties, and Retail & Branding divisions to optimize capital efficiency and 
operations, our expansion reinforces a foundational truth: technology is a powerful tool 
for productivity, but human capital remains the ultimate engine of value creation. In an 
automated world, empathy, strategic foresight, and core human values must dictate our 
investment decisions and corporate strategy.

Reflecting this disciplined mindset, we have upgraded this report to merge granular 
data from our internal ESG initiatives into a unified framework. Furthermore, aligned 
with our environmental stewardship, we are moving to a biennial reporting cycle. 
This shift reduces material consumption and printing overhead, while providing our  
stakeholders with a clearer, multi-year perspective on our sustainable performance.

From green, human-centric manufacturing facilities and resource-efficient real estate 
portfolios to community wealth creation via our CSV model at D2 Place, our strategy 
connects operational discipline with social purpose. As we advance through our 15-year 
sustainability roadmap, LAWSGROUP will continue to deploy capital and technology 
responsibly, ensuring our growth creates enduring value for both our markets and the 
communities we serve.

Bosco Law
Deputy Chairman & CEO, LAWSGROUP

BOSCO LAW, JP
羅正杰 太平紳士

環球經濟格局正經歷深刻的結構性變革。在利率波動、地緣貿易碎片化以及供應鏈重組的宏觀環境下，企業
的長期價值取決於其抗風險能力與策略彈性。面對此局勢，羅氏集團始終保持敏銳的商業前瞻性，穩步推動
可持續增長。我非常榮幸呈獻集團最新的企業社會責任及可持續發展報告，並以「Future, made Human」
(未來，以人為創) 為主題。

我們持續將人工智能與自動化技術融入服裝製造、地產發展及零售品牌等業務，藉此優化資本效率與營運流
程。然而，在轉型的過程中，再次證明了一個根本原則：科技是提升生產力的工具，而人力資本才是價值創
造的真正核心。在自動化漸成主流的時代，同理心、人文視野與核心價值觀，必須始終主導我們的投資決策
與企業策略。

秉持這一嚴謹的營運理念，我們在最新報告中全面整合了內部 ESG 措施的關鍵數據。同時，為貫徹源頭減廢
與資源管理的承諾，報告發布週期正式改為兩年一刊。此舉在減少印刷與物料消耗的同時，能為持份者提供
更具前瞻性與跨年度縱深度的可持續發展績效分析。

從以人為本的綠色製造、高效節能的物業組合，到透過 CSV 模式於 D2 Place 推動社區經濟效益，我們的 
策略緊密連接營運效益與社會價值。邁入十五年可持續發展計劃的新階段，羅氏集團將繼續審慎配置資本與
科技資源，在企業成長的同時，為市場與社區締造長遠共享價值。

羅正杰
羅氏集團副主席及行政總裁
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CEO STATEMENT
行政總裁致辭

THE 15-YEAR SUSTAINABILITY PLAN 
十五年可持續發展計劃

STAGE 2

Implementation
STAGE 3

Sustainability

第二階段
實踐計劃

第三階段
可持續發展

STAGE 1

Challenge
第一階段
挑戰現狀

Unconsciously 
Reactive

無意識地回應

Consciously 
Reactive

有意識地回應

Consciously 
Proactive

有意識地主動

Unconsciously
Proactive

無意識地主動
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Founded in 1975, LAWSGROUP has been one of the leading apparel manufacturers in the world, 
serving as a major industry player for more than 50 years. As a premier supplier to world-renowned 
fashion labels, LAWSGROUP has built its reputation by successfully optimizing cost, quality, and 
turnaround time in today's competitive fashion markets.

Driven by its success in supply chain management solutions, LAWSGROUP has further expanded its 
businesses and investments into Retail & Branding and Property Development since the 1980s. This 
includes the operation of chained fashion and lifestyle boutiques, as well as the development and 
management of intellectual properties, shopping malls, office buildings, parking facilities, and other 
global investments.

Today, LAWSGROUP maintains a global workforce of more than 20,000 employees, with offices, 
factories, and retail shops around the world.

羅氏集團創立於 1975 年，迅速奠定業界的領導地位，與多個國際知名時裝品牌合作已逾五十年。作為領先業界
的成衣生產商及供應鏈管理者，羅氏集團致力優化生產成本、品質及生產週期，以滿足現今時裝市場的需求。

建基於供應鏈管理方案的成功，羅氏集團自八十年代起進一步擴展業務至零售、品牌及地產發展，業務範疇涵
蓋連鎖時裝品牌與生活百貨的經營、發展及管理知識產權、商場、寫字樓、停車場，以及其他國際性投資。

羅氏集團現時在全球僱有逾 20,000 名員工，分佈於各地的辦公室、廠房及零售商舖。

COMPANY 
BACKGROUND
公司背景

INTRODUCTION



MASTERBRAND ARCHITECTURE
品牌架構

THE LAWSGROUP SEAL
羅氏蓋章

In celebration of the 45th anniversary of LAWSGROUP, the Group has 
created a unique seal in 2020 to mark the significant occasion. The seal 
incorporates heritage and historical elements of LAWSGROUP including a 
stallion, a tortoise, a lightning bolt, a fisherman, a cotton tree, and knit edges, 
all placed around the Group’s logo. The elements respectively symbolize 
progression, team spirit, resilience, prosperity and calmness which reflecting 
the Group’s vision, passion, and ambition for the present and future.

2020 年，羅氏集團特意於成立 45 週年創製羅氏蓋章，以慶祝集團週年誌慶及過往
多年之成就和對社會的貢獻。羅氏蓋章包含龜馬神獸、打雷及漁夫收網、英雄樹、 
蓋章針織外圍及羅氏菱形標誌等多個圖案，分別象徵穩健求勝、不忘進取、分工 
合作、團隊精神、堅毅、代代傳承、繁榮昌盛及沉着鎮定，同時代表集團對現在及 
將來的願景、熱情及抱負。
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STRATEGIC FRAMEWORK
策略框架

SUSTAINABLE OPERATION可持續營運

EFFECTIVE  GOVERNANCE高效管治

COMMITMENT TO WORKSPACE AND COMMUNITY ENGAGEMENT職場承諾與社區參與

PRODUCTINTEGRITY
誠信

Minimize environmental footprint 

and maximize energy efficiency 

across operations and production

致力減少營運及生產過程中的環境足跡， 

提升能源效益

Drive sustainable growth through the 

highest standards of ethics, operational 

excellence, and financial performance 

確保集團在道德、營運效率及財務表現上 

均以最高標準運作，實現長遠的可持續增長
Invest in people and communities by fostering 

a safe, fair, and healthy workplace while 

creating positive social impact
培育人才，提供安全、公平及健康的工作環境， 

並為社區創造正面價值

Deliver products with integrity,  
ensuring quality, safety, and  
responsible sourcing 承諾提供具最高誠信標準的產品，確保 

在各個業務中，均符合品質、安全及 
道德採購的標準

OUR CSRS MISSIONS 
企業社會責任使命

LAWSGROUP has long regarded Corporate Social Responsibility (CSR) and sustainable development as core 
business values of the Group. Anchored in the United Nations' Sustainable Development Goals (UNSDGs), the 
Group's CSR strategies are built around four key pillars: Sustainable Operation, Product Integrity, Commitment 
to Workspace and Community Engagement, and Effective Governance, with the shared aim of driving long-term 
sustainable growth and creating positive impact across every aspect of its operations.

The Group actively invests in green technologies and renewable energy solutions across its manufacturing facilities, 
having secured sustainable development green loans from HSBC to support energy-saving technologies, equipment 
upgrades, and advanced environmental management systems. These efforts have contributed to reduced energy 
and water consumption, improved production efficiency, and stronger chemical and waste management standards. 
In property development, the Group remains committed to building green smart commercial buildings, incorporating 
sustainable design features such as heat-resistant materials and rooftop urban farms to promote low-carbon living 
and local agricultural development.

Beyond environmental stewardship, LAWSGROUP is dedicated to investing in future generations. Since establishing 
its first charitable foundation in 1987, the Group has invested over US$40 million in schools and scholarships across 
Hong Kong, mainland China, and beyond, while supporting a broad range of initiatives in arts, culture, design, and 
innovation.

Guided by the principle of "Creating Shared Value (CSV)" and commitment to the UNSDGs, LAWSGROUP works 
closely with diverse stakeholders across all its business divisions, driving collective action towards a more sustainable 
and prosperous future for the communities it serves.

羅氏集團一直視企業社會責任（CSR）及可持續發展為集團的核心業務價值，並以聯合國可持續發展目標（UNSDGs）為 
基石，制定集團四大企業社會責任策略，包括可持續營運、產品誠信、改善工作及社區環境，及有效管治，致力推動長遠且 
可持續的業務發展。

多年來，集團積極在推動及投資綠色科技及可再生能源方案，並成功向滙豐銀行取得可持續發展綠色貸款，投放於服裝製造業
務上，包括應用節能技術、升級設備及引入先進環境管理系統等，有效降低能源及水資源消耗，提高生產效率，並進一步強化 
化學品及廢棄物管理標準。在地產發展方面，集團致力興建綠色智慧商業建築，融入隔熱建材及天台城市農場等可持續設計 
元素，積極推廣低碳生活及本地農業發展。

除環境保護工作外，羅氏集團亦致力培育下一代。自 1987 年成立首個慈善基金會以來，集團已在香港、中國內地及其他地區累計 
投入逾 4,000 萬美元，用於建立學校及設立獎學金，同時積極贊助不同藝術、文化、設計及創新等多元領域的發展項目。

作為可持續實踐和社區參與的企業先驅，羅氏集團將「創造共享價值（CSV）」納入企業社會責任和可持續發展策略的核心 
元素，積極與社會不同持份者及團體緊密協作，凝聚各方力量，共同推動可持續發展，為社會共創更繁榮美好的未來。
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ENVIRONMENT
環境保護

LAWSGROUP has been actively promoting sustainable development, dedicating efforts to implementing various  
energy-saving and emission-reduction measures, along with advanced technologies in the garment production  
process, to uphold environmental protection and ecological balance.

羅氏集團一直積極推動可持續發展，致力於服裝生產過程中採用多項節能減排措施及先進技術，以維護環境保護和生態平衡。

14

ENVIRONMENT

LAWSGROUP 
APPAREL MANUFACTURING  
羅氏服裝製造

Apparel manufacturing has been a core pillar of LAWSGROUP since its establishment in 1975. Built on a foundation 
of quality, innovation, and operational excellence, the Group has established a strong manufacturing platform across 
Southeast Asia, producing up to 160,000,000 garments annually for customers worldwide.

As global expectations continue to evolve, LAWSGROUP remains committed to integrating sustainability into its 
business strategy and day-to-day operations. Guided by strong corporate governance and ESG principles, we strive 
to minimize environmental impact, enhance resource efficiency, promote responsible supply chain practices, and 
uphold the highest standards of product quality, ethics, and compliance.

Through continuous investment in technology, innovation, and talent development, we strengthen operational 
resilience while creating long-term value for our customers, employees, business partners, and communities. Looking 
ahead, we will continue to embrace sustainable manufacturing as a key driver of growth, creating shared value and 
contributing to a more responsible and sustainable future for the industry and society.

服裝製造業一直都是羅氏集團自 1975 年成立以來的重要基石。憑藉卓越品質、持續創新及營運管理優勢，集團於東南亞地區建立
穩固的生產網絡，年產量高達 1.6 億件服裝，為全球客戶提供優質產品及服務。

面對不斷變化的市場環境及可持續發展需求，羅氏集團致力將永續理念融入業務策略及日常營運之中。在穩健的企業管治及 ESG 
框架指引下，集團積極推動環境保護、資源效益提升、責任供應鏈管理，以及產品品質、商業道德與合規管理。

透過對科技、創新及人才培訓的持續投資，集團不斷提升業務韌性，為客戶、員工、合作夥伴及社區創造長遠價值。展望未來，
我們將繼續以可持續製造為發展動力，攜手各持份者創造共享價值，共建更負責任及可持續的未來。

SHAPING THE FUTURE OF 
SUSTAINABLE MANUFACTURING 
以永續驅動製造未來



1616

ANNUAL OVERVIEW
年度概覽

ENVIRONMENT

15

To tap into enormous opportunities arising from the “Belt and Road” Initiative, LAWSGROUP Apparel Manufacturing 
has been actively expanding its supply chain network across Southeast Asia since 1975, with factories and offices set 
up in Mainland China, Vietnam, Bangladesh and Indonesia, and, in the process, bolstering the infrastructure and 
labour force of the region.

To enhance the Group’s presence in the region and to lift production capacity, a new factory has been established in 
Indonesia, which will strengthen the Group’s Internet of Things (IoT) network, expand the product type to functional 
clothing, and drive supply chain visibility and connectivity to gain a distinct advantage in the industry. The new 
manufacturing plant will also create synergy with other existing plants, enhancing the overall productivity and 
flexibility.

In line with LAWSGROUP’s long-term sustainability strategies, the new factory will be equipped with the latest facilities 
and technology, such as new sewing and cutting machines, automatic hanger system, sewage treatment system, steam 
recycling system, and more. The new equipment not only helps reduce production cost and energy consumption, but 
also greatly improves overall productivity.

Looking ahead, the Group will remain committed to innovation and sustainability as core drivers, closely  monitoring 
global fashion industry trends and dynamically optimizing our production footprint. By leveraging our agility to 
capture market opportunities, we aim to deliver sustainable, long-term business growth.

為抓緊「一帶一路」倡議所帶來的龐大機遇，羅氏服裝製造自1975年起積極於東南亞地區擴充生產網絡，先後於中國、越南、 
孟加拉和印尼設立廠房和辦公室，同時加強當地的基礎設施和人力生產資源。

為擴大在地區的影響力並提高產能，集團在印尼開設新廠房，加強我們的物聯網(IoT)網絡，提高供應鏈的可見性和連接性， 
同時重點投資生產設備以擴大產品類型至功能性服裝，從而在行業中獲得領先優勢。廠房亦會與其他現有的生產基地產生協同 
效應，提升整體生產效率及彈性。

為配合集團的可持續發展策略，新廠房將配備先進設施和技術，包括新型縫紉機及全自動裁床、自動吊掛系統、污水循環系統、
蒸汽回收系統等。新設備不但有效減省生產成本和能源消耗，亦大大提高生產效率。

展望未來，集團將繼續以創新與永續發展為核心，密切關注全球時裝業走勢並動態優化生產佈局，以敏銳的應變能力迎接市場 
機遇，實現業務的長期穩健增長。

NEW DEVELOPMENT PLAN 
IN APAC
亞太區發展新計劃



1818

GHG CONTROL  
溫室氣體控制

To support the decarbonization journey, the Group 
continues to invest in cleaner technologies across 
its manufacturing network. Initiatives include the 
gradual replacement of traditional biomass boilers 
with electric boilers and the transition from gasoline-
powered vehicles to electric vehicles, complemented 
by EV charging infrastructure across LAWSGROUP 
facilities.

為支持減碳轉型，集團持續於生產網絡投資潔淨技術， 
包括逐步以電動鍋爐取代傳統生物質鍋爐，以及推動車隊
由燃油車轉型至電動車，並建設電動車充電設施，進一步
提升營運的可持續發展表現。

GREEN ENERGY 
UTILIZATION

採用綠色能源

At our Bangladesh facility, approximately 650 kW of 
rooftop solar panels have been installed on Building 
A, generating close to 700 MWh of renewable 
electricity annually and avoiding approximately  
450 tonnes of CO₂emissions per year. 

在孟加拉廠房，集團已於 A 座天台安裝約 650 千瓦的太陽
能電池板，每年可產生近 700 兆瓦時的可再生電力，每年
減少約 450 噸二氧化碳排放。

ENERGY & RESOURCE  
EFFICIENCY
能源與資源效益

At our Vietnam operations, the Group has 
introduced certified renewable electricity through 
the International Renewable Energy Certificate 
(I-REC) scheme, with approximately 10% of total 
electricity consumption sourced from certified 
renewable energy, addressing around 10% of 
Scope 2 emissions at the site. Employee education 
on energy saving remains an integral part of our 
sustainability strategy, reinforced through ongoing 
training and the Green Office Policy. In FY2024-25, 
the Group achieved a reduction of 480 tonnes of 
Scope 2 carbon emissions, representing a 4.5% year-
on-year decrease.

在越南，集團亦透過國際可再生能源憑證（I-REC）計劃
引入購買綠色電力，約 10% 的總用電量來自經認證的可再
生能源，有效應對該廠址約 10% 的範疇二碳排放。 

員工節能教育是集團整體策略的重要一環，並透過持續培
訓及綠色辦公室政策加以推行。於 2024–25 財政年度， 
集團成功減少 480 噸範疇二碳排放，按年下降 4.5%。

CARBON TARGETS
減碳目標

The Group has adopted greenhouse gas (GHG) 
emissions reduction targets aligned with重the Science 
Based Targets initiative (SBTi), guiding both its 
medium-term and long-term climate action. All 
climate targets are integrated into the Group's overall 
ESG strategy and overseen by the Laws Textile 
Management Committee. Emissions performance is 
monitored through S-Carbon, a carbon management  
platform developed by SGS, ensuring accurate and 
consistent tracking against targets. 

集團已採納符合「科學碳目標倡議」(SBTi)的溫室氣體減排 
目標，為中長期氣候行動奠定明確方向。此目標已全面納入 
集團的 ESG 策略，並由羅氏紡織管理委員會負責監督。同時，
集團透過 SGS 開發的 S-Carbon 碳管理平台持續監測排放 
表現，確保能準確、一致地追蹤減排進度。

CLIMATE &
DECARBONIZATION
氣候與減碳

17
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WATER CONSERVATION & 
RECYCLING  

節約用水

UPGRADED WATER  
TREATMENT SYSTEM 

升級用水處理設備

Clean water and sanitation remain critical global 
challenges. The Group has installed water meters at 
multiple points across our facilities to precisely track 
consumption, while introducing rainwater harvesting 
systems for on-site reuse. In FY 2024–25, due to the full 
commissioning of our new washing facility in Vietnam, 
total water withdrawal increased to approximately 
516,386 m³. However, excluding this new facility, water 
withdrawal across our existing sites actually decreased 
by 4.5%, reflecting our continuous progress in enhancing 
water efficiency.

By adopting advanced technologies and investing 
in infrastructure, the Group has upgraded its water 
and wastewater treatment facilities to ensure all 
operational water is thoroughly treated. Furthermore, 
routine wastewater testing is conducted across all sites 
to guarantee full compliance with local environmental 
regulations.

確保乾淨水源與衛生設施，仍是全球面臨的嚴峻挑戰。集團透
過在各廠房各節點安裝水錶，精確追蹤用水量，並引入雨水收
集系統循環再用。於 2024–25 財政年度，因越南新洗水廠正
式啟用，廠房總取水量按年增加至約 516,386 立方米。然而，
撇除新廠的影響，原有廠房的總取水量實際減少 4.5%，反映
集團在提升用水效益上持續取得進展。

集團積極採用嶄新技術，並投資於基建設施，升級水處理設備
和污水處理系統，確保生產設施的工序用水均經過妥善處理。
同時，各廠房定期對廢水排放進行監測及檢測，確保全面符合
當地相關法規要求。

19

WATER RESOURCES
MANAGEMENT
水資源管理

HAZARDOUS/NON-HAZARDOUS 
WASTE MANAGEMENT 

危險/非危險廢物管理

Across all factories and production sites, comprehensive 
chemical and waste management systems are 
implemented to minimize environmental impact 
and enhance resource efficiency. In FY2024–25, 
approximately 30 tonnes of hazardous waste and 
795 tonnes of non-hazardous waste were generated. 
Guided by internationally recognized standards and 
best practices, the Group continues to promote waste 
reduction, recycling, and responsible disposal, while 
advancing circular economy initiatives and targeting a 
15% reduction in total waste by 2030.

集團各生產基地設有完善的化學品及廢物管理制度，以減低
環境影響及提升資源使用效率。於 2024–25 財政年度，集團
錄得約 30 噸危險廢物 及 795 噸非危險廢物。在國際認可標
準及最佳實務指引下，集團持續推動源頭減廢、循環再用及妥
善處置，並透過循環經濟措施，朝著 2030 年總廢物量減少 
15% 的目標邁進。

CHEMICAL & WASTE
MANAGEMENT
化學品及廢物管理
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To support effective compliance and sustainable 
business operations, the Group integrates ESG and 
climate-related considerations into its risk management 
framework. Through regular assessments, material 
ESG risks and opportunities, including climate-related 
physical and transition risks, are identified, evaluated, 
and managed. Guided by the recommendations of the 
Task Force on Climate-related Financial Disclosures 
(TCFD), this approach strengthens risk oversight, 
supports informed decision-making, and enhances 
the Group’s resilience to evolving sustainability and 
regulatory challenges.

為支持有效的合規管理及可持續業務營運，集團將 ESG 及氣
候相關因素納入風險管理框架，並定期評估及管理重大 ESG 
風險與機遇，包括氣候相關實體風險及轉型風險。依循氣候相
關財務披露工作小組（TCFD）的建議，集團持續加強風險監
督及決策支援，提升業務應對可持續發展趨勢及監管要求變化
的韌性。

ESG GOVERNANCE & 
RISK MANAGEMENT

ESG 企業管治及風險管理

RESPONSIBLE SUPPLY CHAIN 
MANAGEMENT

負責任供應鏈管理

Responsible sourcing is an integral part of the Group's 
sustainability strategy. ESG criteria are incorporated 
into supplier evaluation and management processes 
alongside quality, service, and delivery requirements. 
Guided by the "Supplier Code of Conduct", the 
Group works closely with suppliers to promote ethical 
business practices, social compliance, transparency, and 
environmental responsibility throughout the value chain.

負責任採購是集團可持續發展策略的重要一環。除質量、服務 
及交付表現外，集團亦將 ESG 準則納入供應商評估及管理機
制。在《供應商行為守則》的指引下，集團與供應商攜手推動
商業道德、社會責任、透明度及環境管理，共同提升整體供應
鏈的可持續發展能力。

To address escalating climate priorities, a dedicated ESG and Climate Risk Management Committee was established. 
The Committee oversees core ESG issues, with a primary focus on identifying climate risks and opportunities, 
implementing climate resilience strategies, and reporting regularly to the Board. 

Supporting the Committee, a cross-functional ESG Working Group manages day-to-day execution. Responsible for 
project execution, data tracking, stakeholder engagement, and policy recommendations, the Working Group ensures 
seamless integration of ESG principles across operations. Together, this structure aligns strategic oversight with 
operational agility.

OPERATIONAL WORKFLOW
工作流程

OPERATIONAL 
COMPLIANCE 
營運合規控制

為應對氣候挑戰，集團成立了「 ESG 與氣候風險管理委員會」，統籌核心 ESG 議題、評估氣候風險與機遇、推動氣候韌性策
略，並定期向董事會匯報。

委員會下設跨部門的「 ESG 工作小組」，負責日常項目執行、數據收集、利益相關者溝通及政策建議。兩者緊密協作，推動 
ESG 原則融入日常營運當中，確保可持續發展目標順利達成。
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The Group is committed to delivering safe, high-quality  
products supported by robust quality assurance, product 
safety, complaint handling, and recall mechanisms 
throughout the product lifecycle. At the same time, 
comprehensive policies and internal controls are in 
place to safeguard intellectual property, confidential 
information, and personal data, reinforcing customer 
trust and business integrity.

集團致力提供安全優質及符合監管要求的產品，並於產品生命
周期內建立完善的品質保證、產品安全、投訴處理及產品召
回機制。同時，透過完善的政策及內部監控措施，保障知識 
產權、商業機密及個人資料安全，進一步鞏固客戶信任及企業
誠信。

PRODUCT QUALITY, 
CUSTOMER RESPONSIBILITY  

& DATA PROTECTION
產品品質、客戶責任及數據保護

透過參與行業研討會及以 ESG 為核心的峰會，我們
提供了開放對話、經驗交流與發掘互惠機遇的平台。
這些協作不僅鞏固了與客戶的長期夥伴關係，更在
整個服裝價值鏈中，構建一個具韌性且可持續的商業 
生態系統。

By participating in industry seminars and ESG-
focused summits, we create platforms for open 
dialogue, strategic knowledge exchange, and 
the co-creation of improvement opportunities. 
These collaborative efforts not only strengthen 
long-term customer relationships but also build 
a more resilient, sustainable business ecosystem 
across the entire apparel value chain. 

CUSTOMER  
SUSTAINABILITY  

PARTNERSHIP
客戶永續夥伴關係

AWARDS & ACCOLADES 
獎項及認證
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LAWSGROUP PROPERTIES 
羅氏地產

Since the 1980s, LAWSGROUP Properties has built 
an ever-growing presence in the real estate industry. 
Its diversified services cover property development 
and investment, car park management, and property 
management, with properties across Hong Kong, 
Mainland China, and Southeast Asia for both sale and 
investment purposes. As one of the first developers to 
adopt the "Industrial Building Revitalization Scheme", 
LAWSGROUP Properties has initiated a number of 
redevelopment and revitalization projects, including D2 
Place and Connaught Marina.

自八十年代起，羅氏地產持續拓展業務，範圍涵蓋地產發展及
投資、停車場租賃及物業管理等，旗下物業遍佈香港、內地及
東南亞，以供出售及投資之用。羅氏地產亦積極響應「活化工廈
政策」，成為首批參與的發展商之一，並先後啟動多個改裝及
重建項目，包括D2 Place與干諾中心等。

ENVIRONMENT
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SMART PARKING ECOSYSTEM
智慧停車生態系統

PARTNERSHIP WITH CLPE
中電源動合作計劃

Bonky Parking has officially launched a new Smart 
Parking Ecosystem across its car parks, covering a total 
of 333 parking spaces at Laws Commercial Plaza, D2 
Place ONE & TWO, 822 Lai Chi Kok Road, and Sterling 
Centre. By integrating Artificial Intelligence (AI) and 
the Internet of Things (IoT), the system establishes a 
synchronized smart parking network across five locations, 
offering real-time parking guidance, automatic license 
plate recognition, and touchless parking services to 
enhance convenience and operational efficiency.

Through technology-enabled operational management, 
the Group is committed to optimizing urban mobility 
and improving site management efficiency. This 
initiative supports smart city development and 
promotes low-carbon transportation, demonstrating 
our commitment to corporate social responsibility 
through innovative and sustainable practices.

The Group has partnered with CLPe to implement 
a one-stop, high-efficiency cooling solution at its 
headquarters, Laws Commercial Plaza, contributing 
to Lai Chi Kok's low-carbon transformation. By 
integrating low Global Warming Potential (GWP) 
refrigerants, variable-speed chillers, AI-powered remote 
monitoring, and patented passive radiative cooling 
coating developed by local startup i2Cool, the system 
significantly improves energy performance while 
reducing environmental impact. 

Building on the successful application of i2Cool's 
electricity-free cooling coating at Laws Commercial 
Plaza and KTR350, the Group plans to extend the 
technology to D2 Place, further improving energy 
efficiency and supporting sustainable property 
management across its portfolio.

本祺停車場正式引入全新「智慧停車生態系統」，涵蓋羅氏商
業廣場、D2 Place 一期及二期、荔枝角道 822 號與定豐中
心，共計 333 個車位。該系統整合人工智慧（AI）與物聯網
(IoT）技術，建構「五場聯動」之智慧停車網絡，提供跨場車
位導流、車牌辨識及無感支付泊車等高效服務。

透過科技賦能營運管理升級，集團致力優化顧客出行體驗與場
域管理效益，精確落實智慧城市推動與低碳出行理念，以創
新技術實踐企業社會責任。

集團與中電源動達成首個合作，以總部羅氏商業廣場為起點，
導入專業一站式高效供冷方案，全面協助荔枝角轉型為低碳永
續社區。項目引入低全球升溫潛能值（GWP）雪種與變頻冷
水機組，結合人工智能遙距監控靈活調節供冷，並首度應用本
地初創企業 i2Cool 研發的專利被動式輻射降溫塗料，以創新
綠色科技深化節能減排，同時支持本土創科發展。

集團計劃進一步深化與 i2Cool  的合作，繼羅氏商業廣場及 
KTR350 後，未來將該降溫塗料應用至 D2 Place，持續
提升物業組合的能源效益。

LAWSGROUP - Eagle's Eye Property Management
Limited

Kowloon West Best Security Services Awards 2022
Honorable Managed Property Awards

西九龍最佳保安服務選舉 2022  - 榮譽管理物業獎

HKGBC BEAM Plus EB V2.1 2024 – 
Excellent in Management

HKGBC 綠建環評既有建築 (2.1版) 2024 

– 營運管理卓越評級

Laws Commercial Plaza 羅氏商業廣場
822 Lai Chi Kok Road 荔枝角道822號

D2 Place ONE
D2 Place TWO

Connaught Marina 干諾中心

WWF Certification of Appreciation 
地球一小時嘉許狀

CMA Indoor Air Quality Certificate
– Good Class

CMA室內空氣質素檢定證書 – 良好級

Excellence ESG Enterprises Award 
– Non Listed Company (Real Estate)

卓越ESG企業大獎 – 非上市公司 (地產)

AWARDS & ACCOLADES 
獎項及認證

WSD Quality Water Supply Scheme 
for Buildings 

– Fresh Water (Management System) – Gold
WSD 大廈優質供水認可計劃 – 食水 (管理系統) – 金

Laws Commercial Plaza 羅氏商業廣場
822 Lai Chi Kok Road 荔枝角道822號

Eagle’s Eye Property Management Limited 
堡基物業管理有限公司

Connaught Marina 干諾中心

Eagle’s Eye Property Management Limited 
堡基物業管理有限公司
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LAWSGROUP actively works to strengthen its ties with 
the public, communities, and partners, driving positive 
change across society. From corporate environmental 
initiatives and public education to charitable 
programmes, volunteer services, and cultural and 
artistic events, LAWSGROUP advocates community 
diversity and inclusivity, working collectively towards a 
more vibrant and inclusive society for all.

羅氏集團積極推動與公眾、社區及合作夥伴的連結，藉由多元
化的活動及措施，包括企業環保倡議、公益及志願服務，以及
藝 文 活 動 推 廣 等 ， 推 動 社 區 多 元 包 容 ， 攜 手 締 造 更 美 好 的
未來。

社會

LAWSGROUP founded the "Corporate Volunteer Service Advisory Committee" in 2012, inviting 
employees and their families to take part in volunteer services and play an active role in building 
a caring and harmonious society.

With sustainability at heart, the Group weaves environmental awareness into its volunteer 
programmes, offering diverse community-driven activities that inspire employees to adopt 
greener habits and put waste reduction into everyday practice.

羅氏集團重視企業社會責任，積極回饋社群，並於2012年成立「企業義工服務顧問團」，帶動員工及其家人
投身義工服務，共同營造和諧社會。

團隊致力推動可持續生活，於籌辦各項義工活動時融入環保理念，透過多元化的社區關愛活動，帶動員工身體
力行，實踐惜物減廢的綠色生活方式。

COMMUNITY INVESTMENT
社區投入

29
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The Group continued its long-standing support for WWF’s 
Earth Hour, the world’s largest environmental movement. 
Lights were switched off for one hour across our key 
properties, including Laws Commercial Plaza, D2 Place, 
Sterling Centre, 822 Lai Chi Kok Road, 1 Des Voeux Road 
West, and Connaught Marina, to promote sustainable 
habits. This collective action extended to our overseas 
factories in Vietnam and Bangladesh, demonstrating our 
regional commitment to energy conservation and climate 
change mitigation.

集團多年來一直支持世界自然基金會(WWF)全球最大型環保活動
「 地球一小時 」，旗下物業包括羅氏商業廣場、D2 Place、定豐
中心、荔枝角道822號、德輔道西1號及干諾中心均參與其中，藉此
喚起各界對可持續生活的關注。此外，位於越南及孟加拉的海外工
廠亦有響應號召，於活動當晚關燈一小時，用實際行動推行節約能
源，為應對氣候變化出一分力。

EARTH HOUR 
地球一小時

PROMOTING GREEN LIFESTYLES
推廣綠色生活

Eagle’s Eye Property Management team successfully 
launched the “Red Packet Recycling Campaign” for 
the eighth consecutive year. The initiative encouraged 
colleagues and building residents to donate their used 
red packets, thereby enhancing awareness of sustainable 
development and promoting the environmental concept 
of resource recycling and regeneration.

堡基物業管理團隊連續第八年推行「回收利是封」行動，積極
邀請同事及各大廈業戶參與利是封捐贈，提高公眾對可持續
發展的意識，並倡導資源循環再生的環保理念。

RED PACKET RECYCLING
利是封回收

The overseas volunteer teams actively engaged in a 
wide range of community initiatives, donating essential 
supplies such as rice, cooking oil, and stationery to local 
orphanages and elderly care homes. Through these 
efforts, they provided practical support and emotional 
encouragement to children and the elderly, spreading 
warmth and care throughout the community.

The volunteer teams also placed great importance on 
environmental conservation, organizing countryside 
clean-up activities and waste sorting seminars to raise 
public awareness on ecological protection, contributing 
their part to preserving the natural environment.

The Group has long been a dedicated supporter of 
blood donation initiatives, regularly partnering with 
the Red Cross to host donation days at D2 Place. 
These events encouragd employees and the public to 
develop a habit of regular donation, fulfilling our social 
responsibility through direct action and ensuring a 
stable blood supply for Hong Kong.

海外工廠企業義工隊積極投入各類社區公益活動，透過向當地孤兒
院及安老院捐贈白米、食油及文具等生活必需品，為兒童及長者
送上實質援助與心靈關懷，傳遞社區關愛。

義工隊亦深切關注環境保育，透過籌辦郊外清潔活動及廢物分類
講座，喚起大眾對生態保護的意識，為守護生態環境出一分力。

集 團 多 年 來 積 極 支 持 捐 血 行 動 ， 定 期 與 紅 十 字 會 合 作 ，
於 D2 Place 舉辦捐血日，鼓勵員工及市民大眾養成恆常捐血的
習慣，身體力行回饋社會，為本港血庫提供穩定支持。

SUPPLY DONATIONS 
物資捐贈

BLOOD DONATION DAY
捐血日

PHILANTHROPY & DONATIONS
慈善及捐贈
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LAWSGROUP's subsidiary IP licensing business 
LYCHEE & FRIENDS actively collaborates with 
various charitable organizations, leveraging its 
warm and playful characters to bring the spirit of 
giving into everyday life. The “Yan Chai Charity 
Walk”, a fundraising event partnering with Yan 
Chai Hospital, encouraged the public to support 
social welfare through active participation, where 
outdoor exercise and the joy of giving go hand 
in hand.

The Group is committed to enhancing employee health 
awareness and team synergy by participating in various 
sports-based charity events. By integrating physical 
challenges with fundraising, we fulfill our social responsibility 
while fostering a vibrant and health-conscious corporate 
culture.

To strengthen community ties, the Group hosted 
an annual Christmas party at D2 Place for newly 
arrived families, creating a warm and festive occasion 
for them to celebrate with loved ones and ease into 
local community life. Beyond seasonal gatherings, the 
Group actively supported a wide range of community 
activities, with PowerPlay Arena offering interactive 
gaming zones that unite neighbours in fun, nurturing a 
deeper sense of belonging and a more vibrant, closely-
knit community.

In partnership with Carter's and global non-profit 
organization Planet Water Foundation, the Group co-funded 
and spearheaded a community initiative to construct a clean 
water filtration system at a kindergarten near its Hanoi 
factory in Vietnam. Our ESG Working Group was actively 
involved throughout the hands-on installation process, 
ensuring the system's long-term operational sustainability 
and bringing safe, clean drinking water to students and 
teachers on a daily basis. To complement the infrastructure 
work, Planet Water Foundation also delivered an engaging 
hygiene education programme for the children, nurturing 
healthy habits from an early age.

集團旗下品牌授權附屬公司 LYCHEE & FRIENDS 
積極與不同大型慈善機構合作，憑藉其親切活潑的形
象及角色，將慈善理念融入日常生活之中，當中包括
與仁濟醫院攜手舉辦的「仁濟慈善行」籌款活動，號
召大眾以步行凝聚社區力量，以實際行動體現「行善
為樂」的精神。

集團致力提高員工健康意識，積極派員參與各類運動慈善賽以提升
團隊凝聚力。透過將體能挑戰與公益籌款結合，我們在履行社會責
任的同時，亦成功營造了充滿活力的企業健康文化。

集團致力加強社區聯繫，每年於 D2 Place 為新來港家庭舉辦
聖誕派對，助其與親友共度佳節，融入本地社區生活。同時，
集團亦熱心支持多元社區活動，藉著旗下 PowerPlay Arena 

設置互動遊戲專區，讓街坊在互動中增進鄰里感情，建立更
具凝聚力的社區網絡。

集團與客戶 Carter’s 及國際非牟利機構 Planet Water Foundation 

攜手合作，共同出資為越南河內廠房鄰近的一所幼稚園建設淨水過
濾系統。集團企業社會責任工作小組全程參與現場安裝工序，確保
系統維持穩定運作，為學生及教職員提供安全潔淨的日常飲用水。
與此同時，Planet Water Foundation 亦為幼稚園兒童提供一系列
衞生教育課程，從小培養良好的衞生習慣，為健康成長奠定基礎。

FUNDRAISING WALK 
慈善步行

CHARITY SPORTS DAY
慈善運動日

COMMUNITY CARE
社區關懷

ACTIVITIES FOR
THE UNDERPRIVILEGED 

為弱勢族群舉辦活動

AQUA TOWER PROJECT 
水塔計劃
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LAWS KNITTERS STUDIO
羅氏針織工作室

Building on decades of brand legacy and industry experience, Laws Knitters has established 
a state-of-the-art studio in Lai Chi Kok, driven by innovative knitting technologies and 
a highly skilled in-house team. The studio offers comprehensive manufacturing solutions 
and agile, personalized production models designed to empower enterprises of all scales. 
As a proud embodiment of "Brand by Hong Kong" and "Made in Hong Kong", this 
initiative champions the transformation of the local service-manufacturing sector and 
Hong Kong's re-industrialization. Spanning over 6,000 square feet, the multi-functional 
space integrates retail concept areas, exhibition zones, and fully automated production 
lines, offering visitors an immersive experience of cutting-edge knitting technologies and 
modern production workflows.

羅氏針織憑藉逾五十年的專業經驗與先進的針織技術，致力提供創意設計、品牌
推廣及一站式針織品生產的整合方案。作為香港「再工業化」及文化發展的先
驅，羅氏針織矢志踐行可持續發展與藝術推廣的核心價值，創新回收舊布料
及廢棄漁網並轉化為升級再造紗線，藉此打造個性化針織產品、版畫藝
術及街頭針織裝置。品牌更與不同國際及本地頂尖單位攜手合作，
包括 M+ 博物館、香港故宮文化博物館、MINI、Nike、agnès b 

以及本地設計師品牌 hoopla  等，全面推動針織工藝的
生活化與世代傳承。

憑藉品牌數十年的經驗及技術，羅氏針織於荔枝角設立先進本地工作室，以創新針織技術及專業團
隊為核心，提供一站式針織品生產方案及靈活的個性化生產模式，助力各規模企業和品牌發展。工
作室積極推動本地服務製造業轉型升級，引領香港再工業化，真正體現「香港品牌」及「香港製
造」的精神。工作室逾 6,000 平方呎的多功能空間融合零售概念區、展覽區及全自動化生產線，
讓訪客近距離感受尖端針織技術與現代生產流程。

LAWS KNITTERS
羅氏針織

With over 50 years of expertise and state-of-the-art knitting 
technology, Laws Knitters provides comprehensive, 

one-stop solutions for innovative knitted products and brand 
development. As a pioneer of Hong Kong's re-industrialization 

and cultural development, we are committed to environmental 
sustainability, utilizing premium recycled yarns sourced 

from pre-consumer fabrics and discarded fishing nets to create 
customizable products, knit art, and yarn-bombing installations. Through 

strategic partnerships with leading local and international brands and 
institutions including M+ Museum, The Hong Kong Palace Museum, MINI, 

Nike, agnès b, and hoopla, we seamlessly integrate the heritage of knitting 
craftsmanship into modern daily life.
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TRADE SHOW & SEMINAR
貿易展覽與研討會

Laws Knitters strives to drive industry transformation through 
end-to-end design and manufacturing solutions. Invited by the Joint 
Publishing Cultural Foundation as a featured brand at the Hangzhou 
Cultural and Creative Industry Expo (HCIE), the brand showcased 
its technical innovation and market competitiveness. The brand 
has also participated in other major industry platforms, including 
CENTRESTAGE and JUMPSTARTER.

品牌以一站式本地針織解決方案貫穿設計開發與生產，致力推動傳統紡織業
升級轉型，更獲三聯文化基金邀請作為焦點品牌參展杭州文博會 (HCIE)。
此外，品牌更積極參與 CENTRESTAGE、JUMPSTARTER 等頂尖行業博覽，
向市場展示本地工藝的創新實力，提升品牌在國際市場的知名度。

羅氏針織獲三聯文化基金邀請，成為年度杭州文博會香港館
其中一個焦點品牌。

羅氏針織工作室總監何家和先生(右)受邀出席 bodw+，分享
香港傳統紡織業的轉型升級與發展。

Invited by the Joint Publishing Cultural Foundation, Laws 
Knitters participated as the featured brand at the Hong Kong 
Pavilion at HCIE.

Mr. Milton Ho, Studio Director of Laws Knitters (right), 
speaking at bodw+ on the transformation and development of  
Hong Kong's traditional textile industry.

STRATEGIC CROSSOVER
品牌聯乘

Collaborating with renowned cultural institutions, creative partners, 
and local and international brands, including the Hong Kong 
Palace Museum, M+ Museum, Hong Kong Design Centre, and Being 
Hong Kong, we integrate traditional knitting craftsmanship into 
contemporary lifestyle products, exhibitions, and events. Through 
these collaborations, we showcase pioneering knit designs while 
enhancing public appreciation and awareness of knitting heritage.

我們積極與不同知名文化機構、創意單位、本地及國際品牌合作，包括香港故宮文化博物
館、M+博物館、香港設計中心、《就係香港》等，將傳統針織工藝融入現代生活單品、公共
展覽和文化活動，提升大眾對針織文化與工藝傳承的認識。

SOCIAL
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Founded in 2012, Fashion Farm Foundation (FFF) is a Hong Kong-based non-profit organization led by a group of 
experienced fashion entrepreneurs and educators, dedicated to developing the local fashion industry and connecting 
designers with global opportunities. 

Since 2013, FFF has run the HKFG (formerly known as Fashion Guerilla) programme, enabling Hong Kong designers 
to showcase their collections at international fashion weeks across Paris, New York, Tokyo, and Dubai. Locally, 
FFF organizes Fashion Forward Festival and FFFRIDAY, featuring fashion shows, workshops, pop-up stores, and 
exhibitions and raises public awareness of Hong Kong brands. 

In recent years, FFF has been actively expanding into the Greater Bay Area (GBA) market and opening new doors 
for local creative talents to reach broader regional audiences by different creative fashion initiatives, beginning 
with "GBA — Fashion · Mobility" in 2019, the first large-scale cross-city fashion-themed project in the Greater Bay Area, 
"Fashion · Harbour" in Shanghai in 2021, and "GBA — Fashion Leap 2022", a flagship project celebrating the 25th 
anniversary of the establishment of the Hong Kong SAR. This momentum has continued through a series of culturally 
themed editions including "GBA: Fashion Fusion 2023", "GBA: Fashion Fusion 2024", and "GBA: Fashion Fusion 2025", 
exploring the intersection of fashion with distinct cultural themes.

Beyond these programmes, FFF continues to collaborate with the Hong Kong Design Institute, fashion magazines, 
shopping malls, and other cultural partners to create greater public engagement and commercial opportunities for 
local designers.

非牟利機構  Fashion Farm Foundation (FFF) 於 2012 年成立，由一群熱心的資深時裝企業家及教育家組成，致力推動香港
時裝業發展，為本地時裝設計師提供了一個通往全球商機的平台，同時促進時裝設計師、業界專家及文化界人士的交流和合作。

自2013年開始，FFF舉辦「HKFG」（前稱  Fash ion  Gue r i l l a）項目，讓設計師們有機會於海外時裝週展示其品牌系列。迄今
為止，HKFG的足跡已經遍及多個時尚重鎮，包括巴黎、紐約、東京和杜拜等。此外，FFF亦透過舉辦名為 「Fashion Forward 
Festival」及「FFFRIDAY」的時尚項目，以時裝展示、工作坊、期間限定店及展覽等不同活動，向大眾推廣及提高香港品牌的知名度。

近年來，FFF積極進軍大灣區市場，透過巡迴各個大灣區城市及舉辦一系列創意時尚項目，為本地創意人才開拓更多機遇，包括2019
年舉辦的粵港澳大灣區內首個以時尚為主題的跨城大型項目「大灣區—時尚·出行」、2021年在上海舉行的「時尚·海港」，以及2022
年為慶祝香港特別行政區成立25周年舉辦的重點時尚項目「大灣區—時尚躍進 2022」，以及以時尚融合其他不同文化主題的「大灣
區：時尚融合 2023」、「大灣區：時尚融合 2024」、「大灣區：時尚融合 2025」。這些項目不僅連結各地設計院校學生和年輕時裝設計
師，同時有助培養富有潛力、具有創新思維的設計人才，為大灣區時尚產業變得更蓬勃作好鋪墊。

此外，FFF亦持續推動教育、文化及時尚生活夥伴之間的協作，積極與香港設計學院、時裝雜誌、購物中心、手作市集和電影院攜手舉
辦各時尚公眾活動，讓設計師們得到更多機會接觸大眾，同時創造更多商業機會。

FASHION
FARM
FOUNDATION
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ANNUAL OVERVIEW
年度概覽

CREATIVE SPACE
創意空間

150

7,800,000

420

120,000,000

17

in Hong Kong, 150,000,000 in mainland China, and 
4,000,000 others globally
接觸到 7,800,000 名香港受眾、150,000,000 名中國內地及 

4,000,000 名海外群眾

Designers (Fashion-related)
讓超過 420 位時裝及相關設計師受惠

for the industry
為行業帶來港幣 1.2 億元的商業價值

到訪過 17 個主要時裝城市包括：
巴黎、倫敦、紐約、杜拜、東京、新加坡、北京、上海、深圳、
廣州、橫琴、珠海、中山、東莞、肇慶、澳門及成都

major fashion cities including:
Paris, London, New York, Dubai, Tokyo, Singapore, Beijing, Shanghai, 
Shenzhen, Guangzhou, Hengqin, Zhuhai, Zhongshan, Dongguan, 
Zhaoqing, Macau and Chengdu

COLLABORATED WITH

REACHED AN AUDIENCE OF

BENEFITED MORE THAN 

GENERATED BUSINESS 
VALUE EQUIVALENT TO HK$

TRAVELLED TO

partners and organizations
與超過 150 個團體和機構合作

FFFOTOAUTOMATT is a hidden speakeasy-style creative 
space located at the 4/F of D2 Place ONE within The gaTe. 
The versatile venue is designed to host a wide range of fashion 
and cultural events, including runway shows, exhibitions, and 
workshops, offering a distinctive and unconventional stage for 
creative expression.

WHITELISTED is a non-profit fashion platform co-founded by Novelty Lane and 
Fashion Farm Foundation. With financial, operational and venue sponsorships from 
LAWSGROUP, WHITELISTED opened its first concept store in D2 Place, dedicated to 
promoting Hong Kong fashion designs and enhancing local brand awareness across the 
APAC region.

FFFOTOAUTOMATT

WHITELISTED CONCEPT STORE
 W H I T E L I S T E D  概念店

FFFOTOAUTOMATT 是一個藏身於 D2 Place 一期4樓 The gaTe內的
創意空間，以秘密酒吧為設計概念，風格獨特而低調。場地用途多元，
可承辦各類時裝及文化活動，涵蓋時裝匯演、展覽及工作坊等，展現
時裝及文化創作的無限可能。

WHITELISTED 是一個由 Novelty Lane 和 FFF 共同創立的非牟利時裝平台，在羅氏集團的資金、
營運和場地支持下， WHITELISTED 成功於 D2 Place 開設了首間概念店，並以於亞太區推廣香港
時裝設計及提升本地時裝品牌知名度為己任。

Since 2012, Fashion Farm Foundation (FFF) 
has been actively connecting Hong Kong 
fashion designers with both local and global 
buyers and retailers, fostering business 
opportunities between them.

自 2012 年，FFF 積極地連繫香港時裝設計師
與本地和全球買家及零售商，為他們開拓商機。
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FASHION MELTING
大灣區巡迴時尚展

「粵港澳大灣區巡迴時尚展覽 2025」以「包羅萬有．紅」為主題，寓意「萬綠叢中一點紅」，聚焦大灣區新銳設計師與院校畢
業生的突破性創意之作。展覽共展出111件作品，從「包包」到「羅衣」一應俱全，題材橫跨傳統文化、時尚美學、潮流趨勢及綠
色環保，打造出獨一無二的「漫步式時尚美術館」。

展覽匯集發展較成熟的設計師品牌，以及大灣區城市及香港設計院校的設計師與畢業生作品，兩代設計人的創作軌跡交錯呈現，
展現出多元而獨特的設計視野，更是對創意、創新與時尚產業的致敬。展覽巡迴廣州、深圳及香港三個城市後，吸引眾多時尚
愛好者慕名而至，反應比往年更為熱烈。

"FASHION MELTING 2025" is themed "All-Encompassing · Red", symbolizing a single striking presence amid 
the crowd and spotlighting the most breakthrough works by emerging GBA designers and fresh graduates. 
Spanning 111 pieces from bags to garments, the exhibition covers traditional culture, fashion aesthetics, trends, and 
sustainability, creating a one-of-a-kind walk-through fashion gallery experience.

The exhibition brings together established designer brands alongside designers and graduates from design schools 
across the GBA cities and Hong Kong, weaving two generations of creative voices into a tribute to creativity, 
innovation, and the fashion industry. Touring Guangzhou, Shenzhen, and Hong Kong, it drew an even more 
enthusiastic response than previous years, attracting fashion enthusiasts from far and wide.

Fashion Farm Foundation 獲香港特別行政區政府文創產業發展處贊助，策劃及主辦第五個
粵港澳大灣區時尚推廣項目「大灣區：時尚融合 2025」，集結大灣區城市的設計院校學生和
年輕時裝設計師，讓大眾感受設計新力軍蘊藏的無窮潛力。

項目首次走出大灣區，除了巡迴廣州、深圳、中山、珠海及香港，更將活動版圖聯動至
內陸城市成都，讓六地設計人才展開與時尚文化的嶄新對話，促進中國時尚產業的合作
交流。「大灣區：時尚融合 2025」內的活動極為豐富多元，展現大灣區中不同的城市
及香港時裝設計業界的創意活力與國際視野，推動區內時尚產業的創新與協作。
項目與大灣區內及成都的重點時裝展會合作，並於各城市舉辦一系列時尚活動，
如時裝匯演、時尚展覽、音樂夜、時尚聯乘以及分享會等，每個活動環環相扣，
與大灣區及國內各個城市的時裝力量併發出更多創意火花。

GBA: FASHION FUSION 2025
大灣區：時尚融合 2025

Sponsored by the Cultural and Creative Industries Development Agency (CCIDA), Fashion Farm Foundation has 
organized "GBA: Fashion Fusion 2025" as its fifth Greater Bay Area fashion project, bringing together design 
students and emerging fashion designers from across the region to showcase the boundless potential of the next 
generation of creative talent.

For the first time, the project extends beyond the GBA, expanding from its touring cities of Guangzhou, Shenzhen, 
Zhongshan, Zhuhai, and Hong Kong to include the inland city of Chengdu, opening a new dialogue between 
designers from six cities and fostering broader collaboration across China's fashion industry. Across all six cities, 
the project delivers a diverse programme of activities including fashion shows, exhibitions, music nights, fashion 
collaborations, and sharing sessions, reflecting the creative energy and international vision of both the GBA and 
Hong Kong's fashion community. Through partnerships with key fashion events in each city, "GBA: Fashion Fusion 
2025" unites regional and mainland fashion forces to spark new creativity and drive innovation within the industry.

Partnering with three major mainland fashion events, fashion designer brands 
from four GBA cities and Hong Kong, and fashion design schools from the 
same cities, "GBA Fashion Show 2025" brings the region's creative wave to 
renowned fashion week stages. The showcase presents designers at different 
stages of their journey from emerging graduates to more established names, 
demonstrating how these two groups connect, inspire one another, and drive 
each other's growth. Together, we witness to the rise of the next generation 
of design talent and the rapid advancement of the fashion industry, while 
paving the way for both current and future GBA designers to realize their 
fullest potential.

FASHION FUSING
大灣區時尚匯演

「粵港澳大灣區時尚匯演 2025」聯同國內三大時裝展、四個大灣區城市及香港的時裝
設計師品牌、四所大灣區城市及香港的時裝設計院校，在享負盛名的時裝週舞台上展
示灣區時尚新浪潮，展現設計新銳的天賦與才華，更呈現時裝設計路上的不同階段，
讓大眾見證發展較成熟的設計師群體與嶄露頭角的畢業生如何產生連結，並且互相帶
來正面的影響，推動自身的突破和進步，為現有及未來大灣區設計人才鋪路。

67 68



69 70

SOCIAL

X Blending fashion and music, "GBA Fashion Music Night 2025" delivers a multi-sensory feast 
of sight and sound for audiences across the region. Touring Guangzhou, Zhuhai, Shenzhen, 
Zhongshan, and the culturally rich inland city of Chengdu, the event spans north and south 
to create a cross-regional musical journey. Featuring performers across a wide range of 
music genres, the night offers audiences a fresh and immersive listening experience, 
while artists take the stage dressed in GBA designer brands, letting fashion and music 
elevate one another, and inviting the audience to discover the distinct appeal of 
original music and fashion design.

FASHION WAVING
大灣區時尚音樂夜

融合時裝和音樂兩大潮流元素，「大灣區時尚音樂夜 2025」為觀眾打造一場集視覺
與聽覺於一身的多重感官饗宴。巡演廣州、珠海、深圳、中山及內陸文化重鎮
成都，貫穿南北，構建跨地域的音樂之旅。音樂夜演出陣容橫跨多種音樂類
型，為樂迷帶來全新的聽覺體驗，而演出者身穿大灣區設計師品牌的服裝
登場，讓時裝與音樂相互輝映，引領觀眾感受原創音樂與時裝設計的獨
有魅力。

The project unites eight Hong Kong fashion brands with 
eight GBA art groups in a cross-regional, cross-disciplinary 
creative collaboration, exploring the intersection of Hong 
Kong fashion with five distinct fields including fashion, 
intangible cultural heritage (ICH), music, product design, and 
art. Through continuous disruption and reinvention, the project 
bridges GBA fashion and cultural creativity, offering a fresh 
perspective and modern aesthetic through which to reimagine 
fashion.

FASHION CROSSOVER
時尚聯乘

項目聯同八個香港時裝品牌及大灣區八組藝術單位，進行跨地域、跨界別
的創意合作，探索香港時裝與不同媒介包括時裝、非物質文化遺產、音
樂、產品設計、藝術五個領域的碰撞旅程，透過不斷的顛覆和創新，
將大灣區的時尚與文化創意融會貫通，用一種全新的角度、現代
的美學，重新看時裝。

時裝Fashion
DEMO

《CRIMSON》
SARA LOLO

藝術Art

非物質文化遺產

音樂

產品設計

ICH

Music

Product Design
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HOOPLA

《浮花浪蘂》
NO.42

SZMAN  

ARTY:ACTIVE

《Twilight Garden 暮色花園》

《 Veinflow 靜脈．流》

唐志茹

歐陽煦

THE CHAOS

《the MORPHEUS》
X ROCKCANDY

IP AXIS INDUSTRIAL STUDIO

《蟠螭紋面具》
MORIN 莫林

"GBA Fashion Journey Sharing Session 2025" served as the closing event of "GBA: Fashion Fusion 
2025", held on 17 October at THE SPACE, D2 Place ONE. The session premiered the project's 
documentary, featuring highlights from all six touring cities and bringing the audience on an 
immersive journey back through each memorable stop.

The session brought together fashion designers, industry representatives, and 
partners from across the GBA for in-depth conversation across three thematic 
segments, including “Fashion Dialogue”, “Fashion Opportunities”, and “Fashion 
Future”, exploring the prospects of the GBA fashion industry. The event 
drew an enthusiastic response, with over 150 attendees filling the venue 
and lively exchanges throughout the afternoon.

FASHION TALK
大灣區時尚之旅分享會

「大灣區時尚之旅分享會 2025」作為「大灣區：時尚融合 2025」項目的壓
軸活動，於10月17日在D2 Place一期的THE SPACE圓滿舉行。活動首播
項目紀錄片，精選六座巡迴城市的活動精華，帶領現場觀眾沉浸式重溫
每一站的精彩時刻。

分享會匯聚來自大灣區各城市的時裝設計師、業界代表與合作夥
伴，圍繞「時尚對話」、「時尚機遇」及「時尚未來」三大主
題展開深度交流，共同探索大灣區時尚產業的未來機遇。活
動反應熱烈，吸引逾150位觀眾出席，現場座無虛席，交
流氣氛濃厚。
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HKFG, formerly known as Fashion Guerilla, is an international 
program organized by Fashion Farm Foundation (FFF). With 
the mission of bridging talents to the international fashion scene 
and promoting Hong Kong fashion design, FFF organizes the 
program twice a year for the two seasons, Spring/Summer and 
Fall/Winter. Hong Kong fashion brands are selected to present 
their collection and meet global buyers and media in showrooms 
and trade shows. The first program was unveiled in Paris in 2013 
and has been staged in New York, Singapore, Tokyo, Arab, and 
Shanghai fashion weeks in the previous years. 

Fashion Farm Foundation (FFF) continued to position Hong Kong 
fashion within the global fashion dialogue through HKFG SS26 
and AW26, which were under the sponsorship of the Cultural 
and Creative Industries Development Agency (CCIDA). From 
Paris and Shanghai to local ground, the programme connected 
presentation, showcase, networking, and retail moments, allowing 
brands to build presence on the international stage while 
translating creative energy into meaningful engagement with 
audiences back home.

HKFG
巴黎時裝週

HKFG SS26 & AW26

HKFG(前稱 Fashion Guerilla )是由 Fashion Farm Foundation 籌備
的國際時裝企劃，銳意推廣香港本地時裝品牌到國際舞台，每年於春夏
及秋冬兩大時裝季，讓香港本地品牌在國際時裝週發表最新系列及參與
商展，接觸全球時裝買手及國際傳媒，以拓展時裝商務。HKFG首次於 
2013 推出參與巴黎時裝週，及後亦曾參與過紐約、新加坡、東京、阿拉
伯及上海時裝週等。

Fashion Farm Foundation(FFF) 獲文創產業發展處(CCIDA)贊助展
開了兩個國際時裝項目HKFG SS26 及 AW26，持續將香港時裝設計帶入
國際時裝舞台。兩個季度項目由巴黎出發，連接至上海，串聯展示、交流
與銷售場景，讓品牌在全球舞台上建立形象，同時將創意能量帶回本地，
轉化為與消費者之間更直接而真實的連結，展現香港時裝由概念走向市
場的完整旅程。

SS
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LOOKING AHEAD
展望未來

LAWSGROUP has always been committed to driving meaningful, long-term sustainable impact. Since establishing 
our 15-Year Sustainable Development Plan in 2016, we have aligned our corporate growth with the United Nations 
2030 Agenda for Sustainable Development, embedding phased ESG goals into our daily operations.

Guided by our theme, "Future, made Human", the Group continues to break traditional boundaries across our 
four strategic pillars, namely "Minimizing Environmental Footprint", "Enhancing Talent and Workplace Quality", 
"Investing in Communities", and "Future Innovations". We firmly believe that artificial intelligence cannot and 
should not replace human ingenuity. Instead, we harness AI as a powerful tool to empower our workforce, unlocking 
employee creativity and driving productivity. This philosophy is reflected in concrete actions across our operations, 
from pioneering digital craftsmanship through our garment AI 3D Team, upskilling staff via Copilot AI training, to 
deploying advanced clean tech with partners like CLP Group and i2Cool. Beyond our operations, initiatives such as 
the Planet Water Foundation x Carter's Aqua Tower project expand clean water access in vulnerable communities, 
while D2 Place serves as a holistic platform where we continually inject groundbreaking creative ideas to pioneer 
and lead the Hong Kong retail market.

Looking ahead to 2027, the launch of our new smart manufacturing facility in Indonesia will mark a major expansion 
of our global footprint, setting new standards for energy-efficient, human-centric production. Furthermore, in step 
with our environmental conservation mindset, our transition to a biennial reporting cycle reflects our commitment to 
source reduction while delivering richer, multi-year insights to our stakeholders.

Marking a historic milestone in the 10th year of our 15-Year Plan, LAWSGROUP will continue to review our 
progress, deepen our human-centric philosophy, and unite with global partners to achieve the UN 2030 Sustainable 
Development Goals.

Future, made Human, let us join hands to shape a warmer, greener, and more sustainable world.

羅氏集團一直堅信可持續發展的重要性。自 2016 年推行「15年可持續發展計劃」以來，我們將集團的長期策略與聯合國 2030 年可持
續發展議程（UN 2030 Agenda）緊密對接，把階段性 ESG 目標深植於企業文化與日常營運中。

秉承「Future, made Human」（未來，以人為創）的全新主題，集團繼續打破傳統框架，貫徹實行「減少環境足跡」、「提升人才
及工作環境質素」、「建設社區」以及「改革創新」四大領域的承諾。我們深信，人工智能絕不能亦不應取代人類智慧，相反，科技是
賦能員工的強大工具，旨在釋放團隊的創新潛能並提升整體生產力。我們將此信念轉化為實質行動，包括成立製衣 AI 3D 團隊引領數
碼工藝設計、推廣 AI 及 Copilot 培訓提升員工職能，以及與中電集團及創冷科技 (i2Cool) 等創科夥伴導入尖端環保技術。在社區領
域，我們與 Planet Water Foundation 及 Carter's 合作推動 Aqua Tower 淨水項目，為缺乏資源的地區提供清潔飲用水，同時以 
D2 Place 為創意平台，持續注入前瞻與突破性概念，引領香港零售市場的創新發展。

展望 2027 年，集團位於印尼的全新智慧廠房即將投入營運，這將成為我們強化全球業務布局的重要里程碑，為綠色節能與人性化管理
樹立業界新標竿。同時，為體現源頭減廢與資源保護的承諾，報告發布週期正式改為兩年一刊，在減少紙張物料消耗的同時，為持份者
呈獻更具縱深度的永續發展成果。

踏入「15年可持續發展計劃」第十年的重要里程碑，羅氏集團將繼續審視永續進度，恪守「以人為本」的核心價值，攜手社會各界夥
伴，共同邁向聯合國 2030 年可持續發展目標。

未來，以人為創，讓我們攜手同行，共創更具溫度與綠色的永續未來。

LAWSGROUP CSRS COMMITTEE
羅氏集團企業社會責任及可持續發展委員會

LAWSGROUP Official Website
羅氏集團官方網站

LAWSGROUP CSRS Report 2024-26
羅氏集團企業社會責任及
可持續發展報告 2024-26
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